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HEPABHOMEPHOCTD PAZBUTHUA TYPUCTCKO-PEKPEAIIMOHHOI'O ITPO-
CTPAHCTBA 1190: METOAbI HCCJIEJOBAHUSA

Anna IOpreBHa Anekcanaposa’, Beponnka EBrennesna ﬂOMﬁpOBCKaHZ, Hapbs Baa-
AMMHUPOBHA AMEJILKHHA"

“3MockoBcKHil TOCyIapCTBEHHBIH YHUBepCcHTEeT nMern M.B. JlomonocoBa, Mocksa, Poccust
2TBep(:Koﬁ roCyJapCTBEHHBIN YHUBEpPCUTET, TBeph, Poccus
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AHHOTanus. B cOOTBETCTBUU C LIEHTP-TIEPUPEPUUECKUM TOJIXO0JIOM K UCCIIEI0BAHUIO
HEPAaBHOMEPHOCTH MPOCTPAHCTBA IPOBOJAMUTCS CPABHUTENBHBIN aHATU3 METOJIUK ITOCTPOCHMUS,
IIOJIy4YEHHBIX PE3YJIbTATOB CBOJHBIX PEUTHUHIOB U KIIACTEPHOTO aHAJIU3a PA3BUTHUs TypU3Ma B
peruonax IlpuBomxckoro denepanbaoro okpyra (I1DO). UccnegoBanme Bo3MOKHOCTEH
PEUTHUHTOBBIX CXEM JJISl BBISIBJICHUS] HEPABHOMEPHOCTH PAa3BUTHUS OCYIIECTBIICHO HA IIPUMEPE
HanuonanbHOTO TypucTHUECKOrO perTuHra u PelituHra pasButus Typusma peruoHoB Poc-
cun. KnactepHslii aHanu3 MPOU3BEAEH C WCIOJIb30BAaHUEM MAKETAa MPUKIAAHBIX MPOTPAMM
«STATISTICA, version 10». Jleraetrcs BBIBOJ O B3aMMOOIOJIHIEMOCTH PEUTHHTOBBIX Me-
TOJIOB Y KJIACTEPU3ALMHU JJIs1 TOBBIIICHUS MTPUKIAAHON 3HAUMMOCTHA HAYYHBIX HCCIEIOBAHUMN
HEPAaBHOMEPHOCTH U OOOCHOBAaHHOCTH YINPABJICHYECKUX PEIICHUH C Y4eTOM IEHTp-
nepupepruIecKux MporeccoB.

KiroueBble cj10Ba: peMTUHIOBBIM aHAIA3, PAHXKUPOBAHKUE, TUIOJIOTHA3ALNS, KIacTep-
HBII aHau3, IEHTP-NepUPEpUIECKOe YCTPOUCTBO

UNEVEN DEVELOPMENT OF THE TOURISM AND RECREATION SPACE OF
THE VOLGA FEDERAL DISTRICT: RESEARCH METHODS

Anna Yu. Aleksandrova !, Veronika E. Dombrovskaya ?, Daria V. Amelkina®
13 Lomonosov Moscow State University, Moscow, Russia

“Tver State University, Tver, Russia

'analexan@mail.ru, https://orcid.org/ 0000-0002-1772-8431
2dombrovskaya.ve@tversu.ru, https://orcid.org/ 0000-0002-7138-1774
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Abstract. In accordance with the center-peripheral approach to the study of the une-
venness of space, a comparative analysis of the methods of construction, the results of sum-
mary ratings and cluster analysis of tourism development in the regions of the VVolga Federal
District (PFD) is carried out. The study of the possibilities of rating schemes to identify the
unevenness of development was carried out on the example of the National Tourism Rating
and the Rating of tourism development of the regions of Russia. Cluster analysis was per-
formed using the application software package "STATISTICA, version 10". The conclusion
Is made about the complementarity of rating methods and clustering to increase the applied
significance of scientific research on the unevenness and validity of management decisions,
taking into account the center-peripheral processes.

Keywords: ranking analysis, ranking, typologization, cluster analysis, centre-periphery
device.
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HHCTUTYHUOHAJIbHAS ITIPUBJTEKATEJbHOCTbD XO3SMUCTBYIOLIUX
CYBBEKTOB TOPI'OBOU OTPACJIM B YCJIOBUAX NTHHOBAILIMOHHOI'O
PA3BUTHUA COBPEMEHHOI'O OBHIECTBA

Hpuna BacuibeBHa KaHyCTI/IHal, TarbsiHa AJleKceeBHA HepeBep3eBaz, Tarbsina Baa-
AMMHUPOBHA Crenanosa’

L3 onurexHnaeckmii yHusepcuteT llerpa Benukoro, MTHCTUTYT mpOMBIIIIIEHHOTO MEHEK-
MEHTa, 5KOHOMUKH U Toprosiu, CankT-IlerepOypr, Poccus
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AHHOTaIII/Iﬂ. B cratne pacCMaTpuBarOTCsA BOIIPOCHI HHCTHTYHHOH&HBHOﬁ IIPpUBJICKA-
TCIBHOCTH Hpennpm{mﬁ TOpFOBOﬁ OTpaciii B YCIIOBUAX MHHOBAIIMOHHOI'O pa3BUTHA, YTO HaA-
KIIaAbIBACT OIIPCACICHHBIC OI'PAHNYCHHA Ha ITPOUCAYPhl HHCTUTYIIHOHAJIbHOI'O MCHCI?KMCHTA
TOpFOBOﬁ oTpaciu. Iloka3ana H€O6XOIII/IMOCTB OLICHKH 3(1)(1)6KTI/IBHOCTH HHCTUTYLIUOHAJIBHO-
I'o COCTOsAHMUA XOSHﬁCTBYIOHII/IX CY6T>€KTOB M y4€Ta HHCTUTYIIHNOHAJIBbHBIX PHUCKOB.

KiroueBble cjioBa: HHCTUTYThI, HHCTUTYIIHOHAJIbHAA IIPUBJICKATCIIbHOCTD opraHmauHﬁ
TOPTOBJIM, MHCTUTYHUOHAJIbHBIC PUCKH.

INSTITUTIONAL ATTRACTIVENESS OF BUSINESS ENTITIES OF THE TRAD-
ING INDUSTRY IN THE CONDITIONS OF INNOVATIVE DEVELOPMENT OF
MODERN SOCIETY

Irina V. Kapustina', Tatiana A. Pereverzeva®, Tatiana V. Stepanova'

123peter the Great Polytechnic University, Institute of Industrial Management, Economics
and Trade, Saint Petersburg, Russia.

Livk65@list.ru, http: //orcid.org/0000-0001-5886-0693

2 aterina30@rambler.ru, http: //orcid.org/0000-0002-7405-8075

3 stepanidal983@inbox.ru, http: //orcid.org/0000-0002-1507-6628

Abstract. The article considers the issues of institutional attractiveness of enterprises in
the trading industry in the context of innovative development, which imposes certain
restrictions on the procedures for the institutional management of the trading industry. The
necessity of assessing the effectiveness of the institutional state of economic entities and
taking into account institutional risks is shown.

Keywords: institutions, institutional attractiveness of trade organizations, institutional
risks.
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BO3MOXHOCTH " BbI3OBbI VIS COEPBI YCJIYI U TYPU3MA
B YCJIOBUSAX NAHAEMHUU COVID-19

Aptyp BukropoBuu Ky‘lyMOBl, Enena BacuibeBHa Heqepnuaz, Mapuna Baagumu-
poBHa BosiomuHoBa

L3 Cankr-IleTepOyprckuii rocyaapCTBEHHBIN SKOHOMUYECKUN YHUBEpCUTET, CaHKT-
ITerepOypr, Poccus,

larturspb1@ yandex.ru, https://orcid.org/ 0000-0002-8819-2291

*helene8@yandex.ru, https://orcid.org/ 0000-0002-1963-4471

*voloshinova@unecon.ru

AHHoOTanusi. B cTaThe aBTOPBI MPEACTABISAIOT 0030p MHCHHI POCCHICKUX H 3apyOexk-
HbIX yueHbIX 0 BiusHuYU nanaemun COVID-19 nis pa3snuuHbIX CEKTOPOB Chephl YCIIyT.

Ienbto crathu siBisieTcst aHanu3 mocieAacTBui nmanaemuun COVID-19 nna npenmnpu-
atuii chephl yeayr U pazpaboTka NpeioKEeHUN 11 X MUHUMHU3ALIIH.

B cratbe ¢ npuMeHeHHeM aHaIn3a HAy4YHOU 3apyO0eKHOU TuTepaTypbl 0000IIECHBI 1Ba
OCHOBHBIX HampaBjieHHUs paOOThl IJisi MpeAnpusThii chepbl yCIyr, Takue Kak HudpoBas
TpaHchOpMaIKs U BBIMOJIHEHUE OCHOBHBIX PYKOBOISIIMX MPUHIIUIIOB, TapaHTUPYIOIIUX CO-
OJIFOICHUE TUTUEHUYCCKUX MEP MPEAOCTOPOKHOCTH, TIPOIIECCOB U MHCTPYKIIMKM IO TIPEI0T-
BpAICHUIO TPOHUKHOBEHUS WJIM PACIIPOCTPAHECHUS BUPYCHOTO 3apakKeHHUS.

Kurouesrble caosa: nanaemusi, COVID-19, chepa cepsuca, Typusm, uudpoBuzarus.

OPPORTUNITIES AND CHALLENGES FOR SERVICE AND TOURISM DURING
THE COVID-19 PANDEMIC

Arthur V. Kuchumov?', Elena V. Pecheritsa®, Marina V. Voloshinova’
123 st Petersburg State University of Economics, Saint Petersburg, Russia.
'arturspb1@ yandex.ru , https://orcid.org/ 0000-0002-8819-2291
*helene8@yandex.ru, https://orcid.org/ 0000-0002-1963-4471
3voloshinova@unecon.ru

Abstract. In this article, the authors present an overview of the opinions of Russian and
foreign scientists on the impact of the COVID-19 pandemic on various service sectors. The
purpose of the article is to analyze the consequences of the COVID-19 pandemic for service
enterprises and develop proposals for minimizing them. Using the analysis of scientific for-
eign literature, the article summarizes two main areas of work for service enterprises, such as
digital transformation and the implementation of basic guidelines that guarantee compliance
with hygiene precautions, processes and instructions to prevent the entry or spread of viral
contamination.

Keywords: pandemic, COVID-19, service sector, tourism, digitalization.
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PA3BUTHUE KJACTEPHOM MOJIMTUKHU KAK METO/I BBIXOJA U3 KPU3UCA
B COEPE TYPU3MA

EBrennii Cepreesuy Makmakos
Cankr-IleTepOyprckuii rocy1apcTBeHHbIN 9KOHOMUYEcKkui yHuBepcutet, CankT-IleTepOypr,
Poccus, dgonnoir2406@gmail.com

AHHOTauMs. B cratbe ommcaHa Ba)XHOCTb U AKTYyaJbHOCTH KJIACTEPOB B MHUPOBOU M
POCCUICKOI ’KOHOMHUKE M MX pa3BUTHE B cepe Typusma. [IpoaHnanuzupoBaHbl MOTOKUTETb-
HbIE ¥ OTpPUIIATENbHbBIE (PAKTOPHI, BO3ACUCTBYIOIINE HA MaJblil U cpeaHuil 6u3nec. PaccMoT-
pPEHO BIMSHUE MMAHJIEMHUH Ha TypucTHUYecKHuil Ou3Hec. [IpoananusupoBan Ou3HeC B cepe Ty-
pu3Ma 70 NMaHAEeMHH, B MOMEHT €€ 0OBbsBIECHUS U B HacTosulee BpeMs. [Ipennoxensl pexo-
MEHJALMU 10 BBIXOy U3 KPU3UCHOW CUTyalluy 4epe3 pa3BUTHUS KIACTEPHOU IMOJTUTHKU.

KiroueBble €JI0B: S5KOHOMHUYECKHUE KPU3UCHI, KiacTep, chepa Typusma, Majblid U Cpeji-
HUll Ou3Hec, (aKTOpbI BIUSHUA, TAaHAEMHUs, COBPEMEHHBIE YCIIOBUS, BOCCTAHOBJICHUE.

DEVELOPMENT OF CLUSTER POLICY AS A METHOD OF OVERCOMING THE
CRISIS IN THE TOURISM SECTOR

Evgenii Makshakov, St. Petersburg State University of Economics, Saint Petersburg, Russia,
dgonnoir2406@gmail.com

Abstract. The article describes the importance and relevance of clusters in the global
and Russian economy and their development in the field of tourism. The positive and nega-
tive factors affecting small and medium-sized businesses are analyzed. The impact of the
pandemic on the tourism business is considered. The business in the field of tourism before
the pandemic, at the time of its announcement and at the present time is analyzed. Recom-
mendations for overcoming the crisis situation through the development of cluster policy are
proposed.

Keyword: economic crises, cluster, tourism, small and medium-sized businesses, factors
of influence, pandemic, modern conditions, recovery.
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PETJIAMEHTHPOBAHUE BU3HEC-ITPOLHECCA «IINTAHUPOBAHHUE
3AKYIOK» TOPTOBO KOMITAHUU - UMIIOPTEPA

Bepa BukropoBHa IaotHukoBa', MaBen BiaagumupoBuy CprﬁaJII/IHZ, Hanexna Hu-
kojaesHa Crcuua’

' OyHaHCOBBI ynusepcureT npu [Ipasurensctse Poccuiickon @enepanuu, Mocksa, Poccus
2CapaTOBCKHii TOCYIaPCTBEHHBINH TeXHUUYeCKHiT yruBepcuTeT uM. Iarapuna FO.A., Capartos,
Poccus

3Cankr-TleTepOyprekuii  rocyIapcTBEHHBIE — SKOHOMHYECKMI  yHEBepeuteT, —CaHKT-
ITerepOypr, Poccus

"VVPIotnikova@fa.ru

“pavel0@mail.ru

3n.sisina@mail.ru

AHHoTanus. B nanHoi#l paboTe aBTOpaMu NpeIoKEH MOAXO0J K perjiaMeHTaluu Ous-
Hec-Tpolecca «YIpaBlIeHUE 3aKyllKaMu» TOPrOBOM KOMIIAHMM, WUMIIOPTHUPYIOLIEH TOBapbl
U3-3a TPaHULBl, U TIPEIJIOKEH perjlaMeHT noanponecca «llimaHupoBaHue 3aKynok» ¢ onuca-
HUEM LIeJIM, BJIaJeNblia, BXOJIOB U BBIXOJOB MOMpOLECCa, TEKCTOBOW U rpaduyeckoil HOTa-
LIMH, & TAK)KE KPUTEPUEB OLEHKH PE3yJbTaTUBHOCTU. B pe3ynbrare BHEAPEHHS JaHHOTO Per-
JaMEeHTa KOMIaHUU-UMIIOPTEPBl CMOTYT CHCTEMAaTU3UPOBaTh JAaHHbIE, HAJAJAUTh B3aUMOJEH-
CTBHUE MEX]y OTHelaMH, 0oJjiee TOYHO IUIAHUPOBATh PabOTy KOMIIAHWU U COKPATUTH BPEMs
Ha MOJAFOTOBKY U 00pabOTKy HEOOXO0IMMOI HH(POPMALIUH.

KiroueBble cioBa: aHanus, perjiaMeHTHpPOBaHME, OM3HEC-TIPOLECC, INIAHUPOBAHUE,
3aKyTKH, YIIPaBJIE€HUE, UMIIOPT.

REGULATION OF BUSINESS PROCESS “PROCUREMENT PLANNING” OF IM-
PORTING TRADING COMPANY

Vera V. Plotnikova', Pavel V. Strubalin®, Nadezda N. Sisina®

'Financial University under the Government of the Russian Federation, Moscow, Russia
Yuri Gagarin State Technical University of Saratov, Saratov, Russia

3 Saint Petersburg State University of Economics, Saint Petersburg, Russia
"VVPlotnikova@fa.ru

2pavelo@mail.ru

3sisina@mail.ru

Abstract. In this article, the authors propose an approach to the regulation of the busi-
ness process "Procurement Management” of a trading company importing goods from abroad,
and propose the regulation of the subprocess "Procurement Planning™ with a description of
the purpose, owner, inputs and outputs of the subprocess, textual and graphical notation, as
well as performance evaluation criteria. As a result of the implementation of this regulation,
importing companies will be able to systematize data, establish interaction between depart-
ments, plan the company's work more accurately and reduce the time for preparing and pro-
cessing the necessary information.

Keywords: analysis, regulation, business process, planning, procurement, manage-
ment, import.
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®OPMBbI TOCYJAPCTBEHHOM MOJJIEP)KKA CYBFBEKTOB MAJIOTO
CPEJHEI'O HHHOBAIIUOHHOT'O HPEJAITPUHUMATEJIbCTBA B POCCHHA
B YCJIOBUSAX NOCJIIEACTBUU TAHAEMHNH COVID-19

Jluanna Anapeesna PasyBaeBa

Cesepo-3ananublii UHCTUTYT yrpasienus - punnan PAHXul'C, Cankr-IletepOypr, Poccus
litres1992@mail.ru

AnHoTanus. Llenpro cTaThyl BRICTYACT aHAN3 OCHOBHBIX ()OPM M METOJOB TrOCyIap-
CTBEHHOUM TOJJEPKKU CyOBEKTOB MaJIOTO M CPEIHEro MpeAnpUHUMATENIbcTBa B Poccun, Bo-
BJICYCHHBIX B MHHOBAIMOHHYIO AKTUBHOCTb U JESITEIBHOCTh. PacCMOTpEHBI TEHIEHIUU W
NEPCHEKTUBBl PA3BUTHSI MHHOBAIIMOHHOMN JEATEILHOCTH Majoro u cpeanero ousneca. IIpo-
BeJICHA OIICHKA BIIUSHMS TOCHOJJEPKKH HA Pa3BUTHE CYOBEKTOB MAaJjOr0 M CPEHEro MHHO-
BaIIMOHHOT'O IPEANPUHUMATEIHCTBA.

Kuarw4deBbie ci1oBa: majnoe ¥ CpeAHeEe MPEAIPUHUMATEIBCTBO, MHHOBAIMOHHAS JIEsI-
TEJIbHOCTh, TOCYJAPCTBEHHAS MOIJIEPKKA, THHOBAITMOHHBIA OM3HEC.

FORMS OF STATE SUPPORT FOR SMALL AND MEDIUM-SIZED INNOVATIVE
ENTREPRENEURSHIP IN RUSSIA IN THE AFTERMATH OF THE COVID-19
PANDEMIC

Lianna A. Razuvaeva
RANEPA, North-West Institute of Management,, Saint Petersburg, Russia
litres1992@mail.ru

Abstract. The aim of the article is to analyze the main forms and methods of state sup-
port for small and medium-sized businesses in Russia involved in innovation activity and ac-
tivities. Trends and prospects for the development of innovative activities of small and medi-
um-sized businesses are considered. An assessment of the impact of state support on the de-
velopment of small and medium-sized innovative businesses is carried out.

Keywords: small and medium-sized entrepreneurship, innovative activity, state sup-
port, innovative business.
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NHOAXO/JIbI K OIIPEJEJEHUNIO TIOHATUSA «TYPI/ICTCKO—PEKPEAHI/IOHHBIfI
KJIACTEP»

Hpuna JleonnaoBHa HO.JIHKOBal, IOausa EBrenbeBna Xo.nozmnmla2
1’20peH6prCKHﬁ rocy/apcTBeHHbIA yHUBEpcUTeT, Opendypr, Poccus
'il_polyakova@mail.ru, https://orcid.oorg/0000-0003-3674-8849
’Holodilina-y-e@yandex.ru, https://orcid.org/0000-0003-1536-2672

AHHOTauMs. B crarbe npencraBieH aHanu3 MOAXOA0B K ONPEACIICHUIO MTOHATHS «TypH-
CTCKO-PEKPEAIMOHHBIN KJIacTep». ABTOpaMHU BBIIEIEHbI MPOCTPAHCTBEHHBIA (TEPPUTOPHATIB-
HBI), CTPYKTYPHO-(YHKIIMOHATBHBIA U CUCTEMHBIN MOIXO/bI K OMPEICICHUIO0 CYITHOCTH U CO-
JIEPKaHUS IOHATHSL «TYPUCTCKO-PEKPEAlMOHHBIN Kitactepy». ONpeneneHo, 4To B 0TEYECTBEHHOM
U 3apyOeHOW MPaKTUKE MOJ TYPUCTCKO-PEKPEALMOHHBIM KJIACTEPOM MMOHUMAETCS TYPUCTCKUI
KJIACTEP, PETMOHAJIBHBIN TYPUCTCKUM KJIACTEP, TYPUCTCKUI OTPACIEBOU KJIacTep U IIp.

KaroueBble c10Ba: TYpUCTCKO-PEKPEALMOHHBIN KIIACTEP, COLMAIBHO-3KOHOMUYECKAS
CUCTEMA, PETUOH.

APPROACHES TO THE DEFINITION OF THE CONCEPT OF "TOURIST AND
RECREATIONAL CLUSTER"
Irina L. Polyakova®, Yuliya E. Kholodilina?
L20renburg State University, Orenburg, Russia
'il_polyakova@mail.ru
’Holodilina-y-e@yandex.ru, https://orcid.org/0000-0003-1536-2672

Abstract. The article presents an analysis of approaches to the definition of the concept
of "tourist and recreational cluster”. The authors identified spatial (territorial), structural-
functional and systemic approaches to the definition of the essence and content of the concept of
"tourist and recreational cluster”. It is determined that in domestic and foreign practice, a tourist
and recreational cluster is understood as a tourist cluster, a regional tourist cluster, a tourist in-
dustry cluster, etc.

Keywords: tourist and recreational cluster, socio-economic system, region.
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BJIUSAAHUE TJIOBAJIBHBIX U3MEHEHUI HA ®UHAHCOBBIE PUCKU

Aptyp Buxropouu Kyuymos', Eiena BacuibeBna Heqepnuaz, Kcennst AnarosibeBHa
Ko:xxyxuna 3

L2Cankt-ITeTepOyprekuii ToCyIapCTBEHHBINH YKOHOMHUYECKHIT yHIBepeuTeT, CaHKT-
ITerepOypr, Poccus

larturspb1@ yandex.ru , https://orcid.org/ 0000-0002-8819-2291

*helene8@yandex.ru, https://orcid.org/ 0000-0002-1963-4471

Y HUBEPCHTET IPH MEXIapIaMeHTcKoi accambiee EBpA3IC, Cankr-Tletepbypr, Pocens,
kseniia2211@gmail.com

AHHOTanus. B 1anHO# cTaThe aBTOPHI MPEACTABISAIOT 0030p IKOHOMHYECKUX TOCIE/T-
ctBuit Benbikun COVID-19 mist pa3auyHbIX CeKTOPOB MUPOBOM SKOHOMHKH.

Lensro crathu sBigercs aHanu3 nocieactsuil nangemun COVID-19 u paspaborka
MPEJIOKEHHUM JIJIT X MUHUMU3ALIUU.

B cratbe ¢ mpumeHeHueM aHanKM3a HAydYHOM 3apyO0eKHOU JuTepaTyphl 000OIIEHBI Ye-
THIPE OCHOBHBIX AaCMEKTa, XapaKTePU3YIOIIMX CIHajJ SKOHOMHUKH BCJIEJICTBHE IaHJIEMUU
COVID-19, a uMeHHO: CHMXEHHE MOTPEOUTEILCKOTO CIPOca Ha TOBAphl M yCIYT'H; CHIKE-
HUE MHBECTUIINN U IICH HA aKI[UU Ha PHIHKE KaIMTAaJa; CHUKEHUE TOCYIapCTBEHHBIX PacXo-
JIOB Ha MPOEKTHI Pa3BHUTHs; COKPAIICHUE IKCIIOPTa TOBAPOB OTEYSCTBEHHOTO MPOM3BOCTBA
Ha MEXTYHAPOIHbBIC PHIHKH.

KiroueBble ciioBa: nanaemusi, kpusuc, punancosbie pucku, COVID-19.

IMPACT OF GLOBAL CHANGES ON FINANCIAL RISKS

Arthur V. Kuchumov !, Elena V. Pecheritsa?® Ksenia A. Kozhukhina®

L2 St Petersburg State University of Economics, Saint Petersburg, Russia,
arturspb1@ yandex.ru , https://orcid.org/ 0000-0002-8819-2291
helene8@yandex.ru, https://orcid.org/ 0000-0002-1963-4471

3University at the EurAsEC Interparliamentary Assembly, Saint Petersburg, Russia,
kseniia2211@gmail.com

Abstract. In this article, the authors provide an overview of the economic impact of the
COVID-19 outbreak on various sectors of the global economy.

The purpose of the article is to analyze the consequences of the COVID-19 pandemic
and to develop proposals for minimizing them.

Using the analysis of scientific foreign literature, the article summarizes four main as-
pects characterizing the economic downturn due to the COVID-19 pandemic, namely: a de-
crease in consumer demand for goods and services; a decline in investment and share prices
in the capital market; a reduction in government spending on development projects; and a re-
duced export of domestically produced goods to international markets.

Key words: pandemic, crisis, financial risks, COVID-109.
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HHAYCTPUA TYPU3MA U TOCTEITPUUMCTBA B YCJIOBUSIX HOBbBIX
CAHKIUMU: NTPOBJIEMbBI U HOBBIE BOMOKHOCTHU 1JIs1 POCCHUHN

Hpuna ®eonocueBna Kykosckas ', Anekceii FOpbesny OBYHHHHKOB
'BuiaguMuUpCKHii TOCYapCTBEHHBINH YHUBEPCUTET HMeHN Allekcanspa I puropsesida n Hu-
konas ['puropseBuua CroneToBsix, Bnagumup, Poccus

ZBnaz[HMHpCKHﬁ IOPUANYECKUI UHCTUTYT DeepalibHON CITyKObl UCIIOJIHEHHS] HaKa3aHUH,
Brnagumup, Poccus

lateya33@ mail.ru, https://orcid.org/ 0000-0002-2824-0247

2ovchinnikovau73@mail.ru

AHHOTanus. B cratbe aBTOpaMH paccMOTpPEHbI OCHOBHBIE MOCIEACTBHS SKOHOMUYE-
CKUX CAaHKIIMW W MMaHJEMHH, BbI3BaHHOU KopoHaBupycoM SARS-CoV-2 (Covid-19) Ha unmy-
CTPHUIO TypU3Ma U FOCTEIPUUMCTBA.

[lenpio cTaThu sBNISETCS aHanM3 HocieacTBUi manaemun Covid-19 u BHemrHEIKOHO-
MUYECKUX CAHKIMH IJI1 UHAYCTPUM TypHU3Ma U TOCTENPUUMCTBA, U pa3padOTKa MpeioxKe-
HUH JJI1 UX MUHUMU3AIIH.

B pe3ynbrare mpoBeJeHHOTO aHaJIN3a OTEUECTBEHHON U 3apyOeHOW Hay4yHOH nuTepa-
TYpBI, CTATUCTUYECKUX UCTOYHUKOB, UCCIICOBAHUN PA3INYHBIX OpTaHU3aIMil OBLIN Ompee-
JIeHbl OCHOBHbIE Kpu3ucHbIe siBiieHud 2014-2015 rr., 2020-2021 rr., BbIsIBICHBI Hauboliee
OCTpBIEC TIPOOJIEMBI, CTOAIINE MEePe/l OTEYECTBEHHON TYPHCTUYECKON OTPACIIbIO B HACTOSIIEE
BpeMsi, a TAaK)Ke OIpeIeTICHbl OCHOBHBIE BOBMOKHOCTH JIJIsl €€ NATbHEHUINEro pa3BUTHSL.

KiaroueBble ciioBa: MHAYCTpUsS Typu3Ma M roctenpuuMcTBa, manaemus Covid-19,
CaHKIIMH.

TOURISM AND HOSPITALITY INDUSTRY UNDER NEW SANCTIONS: CHAL-
LENGES AND NEW OPPORTUNITIES FOR RUSSIA

Irina V. Zhuckovskaya !, Alexey Yu. Ovchinnikov ?

' Vladimir State University named after Alexander and Nikolay Stoletov, Vladimir, Russia
Vladimir Law Institute of the Federal Penal Correction Service, Vladimir, Russia
lateya33@ mail.ru, https://orcid.org/ 0000-0002-2824-0247

2ovchinnikovau73@mail.ru

Abstract. In the article, the authors consider the main consequences of economic sanc-
tions and the pandemic caused by the coronavirus SARS-CoV-2 (Covid-19) on the tourism
and hospitality industry.

The purpose of the article is to analyze the consequences of the Covid-19 pandemic
and foreign economic sanctions for the tourism and hospitality industry, and to develop pro-
posals to minimize them.

As a result of the analysis of domestic and foreign scientific literature, statistical
sources, research of various organizations, the main crisis phenomena of 2014-2015, 2020-
2021 are identified, the most acute problems facing the domestic tourism industry at the pre-
sent time are identified, and the main opportunities for its further development are identified.

Keywords: tourism and hospitality industry, Covid-19 pandemic, sanctions.
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HOBAS S KOHOMUYECKAS IIOJIMTUKA B COEPE BHYTPEHHEI'O TYPU3-
MA POCCHMU: ITPOBJEMbBI 1 PEHHIEHUA

KoncranTun AHaTOoJIbeBHY AHFJII/IHOBl, Csets1ana HukoJs1aeBHa IIaHH.JmBaZ

! Cankrt-IletepOyprckuii HHCTUTYT rocrenpuumMctBa, Cankt-IlerepOypr, Poccus
*BanTHiicKas aKageMus Typu3Ma u npeanpuaumarensctsa, C.-IlerepOypr, Poccus
'anglinov13@mail.ru

?danilova_svetlana94@ro.ru

AnHoTanusi. HoBble ycnoBus (QyHKIMOHMPOBAHHS MpeAnpusaTHil Typusma Poccun B
2022 roxy MOpOXKIAIOT LETBIA Psifi BEI30OBOB, TPEOYIOIIUX MOUCKA JOMOJHUTEIBHBIX MEp U
MHCTPYMEHTOB. YKa3aHHble B HalmoHaapHOM NpoeKTe MpOoOJIEMbl HE NCUYEPIIBIBAIOT NOTPED-
HBIX CPEJICTB U HAIIPABJICHUH, KOTOPBIE MOTYT 00€CIIEYUTh YCTOMUMBOE U BEICOKOPEHTAOEI b~
HOE€ UCII0JIb30BaHUE POU3BOACTBEHHBIX MOLIHOCTEN TYpU3Ma U I'OCTEIIPUUMCTBA U1l BHECE-
HUS o)kugaemMoro 3¢dexTa He TONbKO B 3KOHOMHKY, HO ¥ COLMaIbHOE OOHOBJICHHUE KU3HU. B
YKCJIE HOBBIX IIPUOPUTETOB B IIEPBOOUYEPENHOM MOPSAKE ONPENENSieTCsl AeTCKU TypusM. OH
IPEJICTaBISIETCS] CIIOCOOHBIM HE TOJIBKO MOJJIEPKAaTh BOCCTAHABIMBAEMbIN MOCIE KOBUIHOU
IIaHJIEMUH YPOBEHb, HO NIPUIATh MOIIHBIA UMIIYJIBC 110 €T0 IPEBBILLICHUIO.

KiroueBble cj10Ba: HOBBIE YCIOBUS, BHYTPEHHHUM TypU3M, JKOHOMHUKA, NTETCKAN TYy-
pHU3M.

NEW ECONOMIC POLICY IN THE SPHERE OF DOMESTIC TOURISM IN
RUSSIA: PROBLEMS AND SOLUTIONS

Konstantin An. Anglinov !, Svetlana N. Danilova ?

'St. Petersburg Hospitality Institute, Saint Petersburg, Russia

“Baltic Academy of Tourism and Entrepreneurship, Saint Petersburg, Russia
'anglinov13@mail.ru, https://orcid.org/ 0000-000
“danilova_svetlana94@ro.ru, https://orcid.org/ 0000-000

Abstract. The new conditions for the functioning of tourism enterprises in Russia in
2022 give rise to a number of challenges that require the search for additional measures and
tools. The problems indicated in the National Project do not exhaust the necessary means and
directions that can ensure sustainable and highly profitable use of the production capacities of
tourism and hospitality to bring the expected effect not only to the economy, but also to social
renewal of life. Among the new priorities, children's tourism is determined as a priority. It
seems capable not only to support the level being restored after the covid pandemic, but also
to give a powerful impetus to exceed it.

Keywords: new conditions, domestic tourism, economy, children's tourism.
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MNEPCIIEKTUBBI PA3BUTHUSA UMMEPCHUBHBIX DKCKYPCHI1 B POCCUH

JInsma Xarugosua Hazaposa L Tumogeu I'puropresuy Hesnanon 2
L2CaxaniHCKHiA rocyJapcTBeHHbIN yHUBepcuTeT, FOxxuo-CaxanuHck, Poccus
'nazaroval967@gmail.com, https://orcid.org/ 0000-0001-6939-1685
“tneznanow@mail.ru, https://orcid.org/ 0000-0001-9583-1461

AHHoTanus. B HacTosmel craThe pacCMOTPEHBI BOZMOXKHOCTH JJIs pa3pabOTKU U BHE-
IpPEHUSI IMMEPCUBHBIX JKCKypcui B Poccnn.

Llenpro cTaTby SABISETCS U3Y4YEHUE NMPUHIMIIA UMMEPCUBHOCTH B DKCKYPCHOHHOW JI€5I-
TEIbHOCTH, BBISIBIICHUE MMOTEHIIMAIA Pa3BUTH TaHHOTO opMmaTa SKCKypcuii B Poccum.

B cratbe ¢ npumeHeHreM aHanu3a Npo(UIbHOW HAYyYHOU JINTEpaTypbl 0OOOIIEHBI CIIe-
U(pUIECKUE FTEMEHTH UMMEPCUBHBIX IKCKYPCHM C TOUKH 3pEHUS] OpraHU3alui U MpoBeie-
HUS, OXapaKTepU30BaHbl HanboJee MOMyJspHbIe MPOEKThl HMMEPCUBHBIX KCKypcuil B Poc-
CUU Ha JaHHBIH MOMEHT, BBISIBIIEHbI KOHKYPEHTHbBIE MPEUMYILECTBA U OCOOEHHOCTH UMMEp-
CUBHOro (opmaTta. M3yueHsl [uHaAMHUKa U reorpauueckoe pacrpeneieHie HHTepeca K UM-
MEPCUBHBIM 3KCKYPCHIM Ha OCHOBE ITIOMCKOBBIX 3aIIPOCOB B CUCTEME «SHICKCN.

KuroueBble c¢JjI0Ba: MMMEPCHBHBIE JKCKYpCHUH, NOTPY’KEHHE, TEXHOJOTWMHU, 3MOLHH,
IIEPCIIEKTUBBI.

PROSPECTS FOR THE DEVELOPMENT OF IMMERSIVE EXCURSIONS IN
RUSSIA
Liliya Kh. Nazarova ', Timofei G. Neznanov?
25akhalin State University, Yuzhno-Sakhalinsk, Russia
! nazaroval967@gmail.com, https://orcid.org/ 0000-0001-6939-1685
? tneznanow@mail.ru, https://orcid.org/ 0000-0001-9583-1461

Abstract. This article considers the prospects for the development and implementation
of immersive excursions in Russia.

The aim of the article is to study the principle of immersion in excursion activities, to
identify the potential for the development of this format of excursions in Russia.

Using the analysis of specialized scientific literature, the article summarizes the specific
elements of immersive excursions in terms of organization and conduction, characterizes the
most popular projects of immersive excursions in Russia at the moment, and identifies com-
petitive advantages and features of the immersive format. The dynamics and geographical
distribution of interest in immersive excursions based on search queries in the Yandex system
are studied.

Keywords: immersive excursions, immersion, technologies, emotions, prospects.
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OPT'AHMU3ALIMUSA ITPECC-TYPOB C YHACTHEM BJIOT'EPOB
KAK CPEJICTBO ITPOJABUKEHUSA CAXAJMHCKOH OBJIACTH HA
TYPUCTCKOM PBIHKE POCCHUH
JInsma Xarudosua Hazaposa !, Muxani AnapeeBnu baauuknmii 2
L2CaxanHHCKHI TOCYAapCTBEHHBIH yHIBepcuTeT, FOxH0-CaxanmuHck, Poccus
nazaroval967@gmail.com, https://orcid.org/ 0000-0001-6939-1685
“balitsky.mikhail@yandex.ru, https://orcid.org/ 0000-0003-3926-9464

AHHOTanus. B craThe paccMOTpeHa MepcrneKTUBHOCTE travel-6iorruara kak cpencrsa
npoaBmkeHns CaxalnHCKON 00acT Ha TypUCTCKOM phiHKe Poccuu ¢ momorisio Hanbosee
UCIIOJIb3YEMBIX COIIMATIbHBIX CETEH.

Llenpto cTaTbU SBISETCS ONPEACIICHHE NEPCHEKTUBHOCTH HCIOJIB30BAHUS TpPIBEN-
OnorruHra B Hesix 3¢(p@extuBHOro mpoasumxkeHus CaxalMHCKOW 00JIacTH Ha TYPUCTCKOM
pbiHKEe Poccum.

B xozne uccienoBanusi ObUIM pacCMOTPEHBI T€HEpUpPYIOUIUE (PAKTOPBI pPa3BUTHS BHYT-
penHero Typusma CaxanuHckoil o6macTy. beutn onpeneneHsl KitoueBble 0COOEHHOCTH Oopra-
HU3allUU TYpOB € ydacTueM OJorepoB Kak 3()(PEeKTUBHOTO Cpe/ICTBA MOMYJISIPU3ALUN TYpPUCT-
CKHMX TeppUTOpUid. bbulH MpoaHaIn3upoBaHbl PYHKIMOHAIBHBIE OCOOEHHOCTH HauboJee uc-
M0JIb3YEMBIX COLIMAJIbHBIX CETEeW Ha TYPUCTCKOM phIHKE Poccum.

KuroueBble ciioBa: npecc-Typ, couuaibHbie ceth, CaxaauHckas 00JacTh, BHYTPEHHUI
typusm, COVID-19, Poccuiickas @eneparusi, CAaHKINH, TPOABUKCHHE.

ORGANIZATION OF PRESS TOURS WITH THE PARTICIPATION OF BLOG-
GERS AS A MEANS OF PROMOTING THE SAKHALIN REGION IN THE
RUSSIAN TOURIST MARKET
Liliya Kh. Nazarova', Mikhail A. Balitskii ®
23akhalin State University, Yuzhno-Sakhalinsk, Russia
'nazaroval967@gmail.com, https://orcid.org/ 0000-0001-6939-1685
“balitsky.mikhail@yandex.ru, https://orcid.org/ 0000-0003-3926-9464

Abstract. The article considers the prospects of travel blogging as a means of promoting
the Sakhalin region in the Russian tourist market with the help of the most used social net-
works.

The purpose of the article is to determine the prospects of using travelblogging in order
to effectively promote the Sakhalin region in the Russian tourist market.

In the course of the study, the generating factors of the development of domestic tourism
in the Sakhalin region are considered. The key features of organizing tours with the participa-
tion of bloggers as an effective means of popularizing tourist territories are identified. The
functional features of the most used social networks in the Russian tourist market are ana-
lyzed.

Keywords: press tour, social networks, the Sakhalin region, domestic tourism, COVID-
19, the Russian Federation, sanctions, promotion.
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OCOBEHHOCTH OPTAHU3AIIUU MMOJIEBBIX IPAKTUYECKHUX 3AHATHI
CO CTYAEHTAMM BY30B, OBYYAIOIIUMMUCH 110 TYPUCTCKHUM
HAITIPABJIEHUSIM (HA TIPUMEPE T'HE3JOBCKOI'O
APXEOJIOI'MYECKOI'O KOMIIVIEKCA)

FOpuii AnaTosbeBUY FopueeBl, AHacTacus AJIeKCAaHIPOBHA BeckocToBa’, Buxropus
AJIeKCaH/IpOBHA Bpaﬁue333

L2 3Cmomerckmii roCy/1apCTBEHHBI YHUBEPCUTET ciopTa, CMoseHck, Poccus
'j.a.gordeev@mail.ru, %asivtsova@yandex.ru, >viktoria.braitseva@yandex.ru

AnHoTauus. CTaThs MOCBSIIEHA aKTyaJIbHBIM IPOOJEeMaM B 00JacTH MPAKTUYECKOTO
00pa3oBaHMs CTYJIEHTOB, 00yYaroUMXcsl MO HampaBieHUs M NMOAroToBKU «Typusm» u «Pek-
peanusi U CIIOPTUBHO-O30POBUTENbHBIN Typu3m». {151 MOATOTOBKU CIEHUATUCTOB Chephl
Typu3Ma B COBPEMEHHBIX YCIOBHUSX BaXXHO OOpaTUTh 0cO00€ BHMMAHHUE Ha MPAKTHYECKYIO
COCTaBIISIOLIYIO B 00pa30BaTEIbHOM IpoLiecce coriaacHo TpeboBaHusAM HoBoro denepanbHo-
ro oOpaszoBarenpHOro craHaapra. [[ns storo mpeanaraercs B y4eOHBIH MpOIECC BHEAPUTH
TaK Ha3blBaEMYIO «IIOJIEBYIO IPAKTHUKY» MpU OOYYEHUH CTYJIEHTOB-TYPHCTOB, HO HE BBIJIE-
JTh €€ B 0510K «IIpakTukmu», a cenarb NpaKTUYECKON YacThIO U3YyYaeMbIX TUCHUILINH.

KuiroueBble cioBa: TypusM, KpaeBelI€HHUE, IOJIeBasl MPAKTUKA, MpaKTUYeCKas es-
TEJIbHOCTb, TYPUCTCKUI MOXO/, OLIEHKA KYJbTYPHO-UCTOPUUYECKOI0 MoTeHuana, «Mcropuko-
apX€OJIOTUYECKUI U IPUPOIHBIA My3€H-3alI0BEIHUK «I HE3TOBO»Y.

FEATURES OF THE ORGANIZATION OF FIELD PRACTICAL CLASSES WITH
UNIVERSITY STUDENTS STUDYING IN TOURIST DIRECTIONS (ON THE EX-
AMPLE OF THE GNEZDOVSKIY ARCHAEOLOGICAL COMPLEX)

Yuri A. Gordeyev', Anastasia A. Beskostova®, Viktoria A. Braitseva®
1 23smolensk State University of Sports, Smolensk, Russia
'j.a.gordeev@mail.ru, “asivtsova@yandex.ru, *viktoria.braitseva@yandex.ru

Abstract. The article is devoted to topical problems in the field of practical education
of students studying in the areas of training "Tourism™ and "Recreation and sports tourism".
In order to train specialists in the field of tourism in modern conditions, it is important to pay
special attention to the practical component in the educational process in accordance with the
requirements of the new Federal Educational Standard. To do this, it is proposed to introduce
the so-called "field practice” in the educational process when teaching tourist students, but
not to allocate it to the "Practice"” block, but to make it a practical part of the disciplines stud-
ied.

Keywords: tourism, local history, field practice, practical activities, hiking, evaluation
of cultural and historical potential, “Historical, archaeological and natural museum-reserve

92999

“Gnezdovo™”.
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IMTPOBJIEMBI ITPUBJIEYHEHUA MOJIOAE KU K PABOTE B COEPE TYPU3MA
B KAMYATCKOM KPAE

EnunzaBera Uropesna Cubupuena
KaMuarckuii rocymapCTBEHHBIN yHUBEpCUTET MMEeHU Burtyca bepunra, IletpomaBioBck-
Kamuarckwuii, Poccus, elisa@rambler.ru

AHHOTanusi. B craThe mpeacTaBieHbl pe3ysbTaThl COLMOJIOTMYECKOTO MCCIEI0BaHUsA,
paccMaTpuBaroTCs MpoOIeMbl, W3-3a KOTOPBIX HIKOJbHUKH KaMyaTckoro kpasi He BUIAT IMep-
CIIEKTHB MOJy4eHHUs 00pa3oBaHus B chepe Typu3mMa U rOCTENPUUMCTBA C LIEJIbIO TallbHEUIIEH
paboThl. B 3aKIIOYUTENIBHON YacTH aBTOP JEJAET BBIBOJABI M NPEIJIAraeT BO3MOYKHBIE Ha-
npaBiieHus: pabOThI AJIsi MPUBIICYEHUS IKOJIBHUKOB B TYpU3M U 00€CTIeUeHUsI KaapamMu TypH-
CTCKOM OTpaciu PerruoHa.

KiroueBble cjoBa: pabota B cdepe TypusMa U TOCTEHPUUMCTBA, MPEACTABICHUE O
npogeccuu, NepcrneKTUBbI IOCTPOSHUSI Kapbephbl, TPO(OpHUEHTAIHS.

PROBLEMS OF ATTRACTING YOUNG PEOPLE TO WORK IN THE FIELD OF
TOURISM IN THE KAMCHATKA REGION

Elizaveta I. Sibirtseva
Kamchatka State University named after Vitus Bering, Petropavlovsk-Kamchatsky, Russia,
elisa@rambler.ru

Abstract. The article presents the results of a sociological study, examines the problems
due to which schoolchildren of the Kamchatka region do not see prospects for education in
the field of tourism and hospitality for the purpose of further work. In the final part, the au-
thor draws conclusions and suggests possible areas of work to attract schoolchildren to tour-
ism and provide personnel for the tourism industry of the region.

Keywords: work in the field of tourism and hospitality, idea of the profession, motiva-
tion, career prospects, career guidance.
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NHAYCTPUA T'OCTENPUMMCTBA IOT'A POCCHUU:
COBPEMEHHOE COCTOSHHME U CTPATETI'UU PABBUTUSA

1 2
I'annna EBrenbeBHa JKUHWIbL , AHTOHHHA CepreesHa Ilerpenko

L2 TTomcKoit rOCyJJapCTBEHHBIM TEXHUYECKUN YHUBEPCUTET, PocToB-Ha-/{ony, Poccus
'gekinil@mail.ru, https://orcid.org/ 0000-0002-9281-4153
“takyin_d@mail.ru, https://orcid.org/ 0000-0002-4999-577X

AHHoTanus. /[anHOE MCCleZlOBaHNE HALIETICHO Ha aHAJIU3 0COOEHHOCTEH (PyHKIIMOHU-
POBaHUSI UHIYCTPUHU TOCTENPUUMCTBA tora Poccuu. ABTopamu ObUIA MPOAHATIU3UPOBAHBI KO-
JMYECTBEHHBIC MOKAa3aTEIN KOJUIEKTUBHBIX CPEJCTB pa3MeIlleHus, 00IIero HoMepHoro (Goxaa
TOCTHHUIL U aHAJIOTUYHBIX CPEACTBAX pa3MEUIECHU 3a MOCIEIHHUE IATh JIeT. B Xoae uccneno-
BaHUs Obla BBISBJICHA CTENEHb BIUSHUS HAa WHIYCTPUIO TOCTEIPUUMCTBA aHAIU3UPYEMOTO
perunona nanaemuu, BeizBanHo COVID-19, npousBeneH aHanu3 A0XOA0B OT MPEIOCTaBIIsAe-
MBIX YCITYT KOJUIEKTUBHBIX CpelicTB pazMenienus FOxuoro ¢enepansHoro okpyra. Ilpousse-
JICHHBIN aHaJIN3 MO3BOJIMII pa3padoTaTh PEKOMEHIAIIMHU 110 COBEPIIEHCTBOBAHUIO JEATEIbHO-
CTHU TOPOJICKMX OTEJIeH U 3arOPOJHBIX 00BEKTOB.

KurwueBble ci10Ba: UHIYCTPUS FOCTENPUUMCTBA, tor Poccun, FOxHbIN denepanbHbIi
OKpYT, TOCTUHUYHOE TMPEANPUITHE, TOCTUHUYHAS YCIyra, TOCTUHUYHAS YCIIyra, TYPUCTCKO-
TOCTUHUYHBIN KOMILJIEKC.

HOSPITALITY INDUSTRY OF THE SOUTH OF RUSSIA:
CURRENT STATE AND DEVELOPMENT STRATEGIES

Galina E. Ekinil*, Antonina S. Petrenko®

2Don State Technical University, Rostov-on-Don, Russia,
'gekinil@mail.ru, https://orcid.org/ 0000-0002-9281-4153
“takyin_d@mail.ru, https://orcid.org/ 0000-0002-4999-577X

Abstract. This study is aimed at analyzing the features of the functioning of the
hospitality industry in the South of Russia. The authors analyzed the quantitative indicators of
collective accommodation facilities, the total number of rooms in hotels and similar
accommodation facilities over the past five years. In the course of the study, the degree of
impact on the hospitality industry of the analyzed region of the pandemic caused by COVID-
19 was revealed, an analysis was made of income from the services provided by collective
accommodation facilities of the Southern Federal District was made. The analysis made it
possible to develop recommendations for improving the activities of city hotels and suburban
facilities.

Keywords: hospitality industry, south of Russia, southern federal district, hotel
enterprise, hotel service, hotel service, tourist and hotel complex.
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BU3YAJIBHASI AUJEHTUKA TEPPUTOPUU KPACHOJAPCKOI'O KPAS
KAK ®AKTOP PAZBUTUA TYPU3MA B PETUOHE

Hpuna HukonaeBna Iepamenko ', Aprak [opukoBuu AGassin 2 HNpuna AnapeeBHa
Jun °

L2 3KpacHoz[apcKI/Iﬁ roCyJIapCTBEHHBIM UHCTUTYT KyIbTypbl, KpacHonap, Poccus
lingerashenko@yandex.ru

“artak-1@yandex.ru

dirilinner@gmail.com

AHHOTaums. J[Jis1 cCOUMAIbHO-3KOHOMUYECKOTO Pa3BUTHUSI PETUOHOB CTPAHbI aKTyallb-
HO OpEeHAMPOBAHNUE TEPPUTOPUHU.

B craTthe mpencTaBiieHbl pe3yNbTaThl CPABHUTEIBLHOTO aHAIN3a ONpeesieHui «OpeH-
JVUHT TEPPUTOPUN», CYHIECTBYIOIINX B POCCUIUCKONW Hay4dHOU cpene. OnpeaeieHbl «ILIFOCh)
U «MUHYCBD» U3ydaemoil negunuiuu. Jlana aBropckasi MHTEpHpETalus OnpeaeieHus «OpeH-
OUHT TeppuTopun». [IpencraBiaeHbl MEXaHW3Mbl U TEXHOJIOTUU AWIEHTUKA TEPPUTOPUU B
Typusme. Ha mpumepe otnenbHbIx KypopToB KpacHomapckoro kpas paccMOTpEHa B3aUMO-
CBS3b UJACHTHUYHOCTU AMJICHTHKU TEPPUTOPUNA C OCOOECHHOCTSIMU TYPUCTCKUX JIECTHUHAIIMM.
[IpuBeneHbl OOMIMPHBIE BHIBOJIBI CPABHUTEIBHOTO aHAIW3a BU3YaJbHOW aliJICHTUKUA TYPUCT-
ckoro 6penaa «Kypoptel KpacHomapckoro kpas» craporo v HoBoro ¢opmarta metoaom I1.
Panyia. OG0CcHOBBIBAaETCS HEOOXOAUMOCTD CO3/IaHUsI HOBBIX OpeHJ0B M KoHIenuii r. Kpac-
Hoaapa u KpacHonmapckoil Typuctckolt nectuHanuu (Kypoptbl KpacHomapckoro kpasi). AB-
TOpamMu pa3padoTaHbl U MPEACTABICHBI TYPUCTCKUE JIOTOTUIBI U KOHIICTIIMK OPEHIOB TOpPO-
na Kpacnomapa m Kpacnomapckou typuctkon aectuHanuu «Kypoptel KpacHomapckoro
kpast». ChopMyIHpOBaHbI BHIBOJIbI OHJIAWH-0MPOCA, KacarolIuecs: 3HAYMMOCTU HICHTU(]PHUKA-
MU TYPUCTCKUX OPEHIIOB y MOTEHIMATBHBIX MOTPEOUTENCH W TIPEICTABIICHBI PE3YJIbTaThI
MCCIIEIOBAHUS 3HAUMMOCTH alJICHTUKHA TYPUCTCKUX TeppuTOopuil KpacHogapckoro kpas.

KuarwueBblie cioBa: kypopTel KpacHomapckoro kpasi, UCCIE€IOBAHUE, PECIIOHIEHTHI,
TYpUCTCKasi IECTUHALINS, JIOTOTUII, OPEHIUHT TEPPUTOPUH, BU3yalIbHAsI aliJICHTUKA, TIeJIeBast
aynuropusi, dpPexr.

VISUAL IDENTITY OF THE KRASNODAR REGION AS A FACTOR OF TOURISM
DEVELOPMENT IN THE REGION

Irina N.Gerashchenko', Artak G. Abazyan?, Irina A. Lin®
123K rasnodar State Institute of Culture, Krasnodar, Russia
'ingerashenko@yandex.ru

“artak-1@yandex.ru

%irilinner@gmail.com

Abstract. Branding of the territory is important for the socio-economic development of
the country's regions.

The article presents the results of a comparative analysis of the definitions of "territory
branding™ existing in the Russian scientific environment. The "pros™ and "cons" of the defini-
tion under study are determined. The author's interpretation of the definition of "territory
branding" is given. The mechanisms and technologies of the identity of the territory in tour-
ism are presented. On the example of individual resorts of the Krasnodar region, the interrela-
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tion of the identity of the identity of territories with the peculiarities of tourist destinations is
considered. The extensive conclusions of the comparative analysis of the visual identity of the
tourist brand "Resorts of the Krasnodar region” of the old and new format by P. Rand method
are presented. The necessity of creating new brands and concepts of Krasnodar and Krasno-
dar tourist destination (resorts of the Krasnodar region) is substantiated. The authors devel-
oped and presented tourist logos and brand concepts of Krasnodar and the Krasnodar tourist
destination "Resorts of the Krasnodar region". The conclusions of an online survey concern-
ing the importance of identifying tourist brands among potential consumers are formulated
and the results of a study of the importance of the identity of tourist territories of the Krasno-
dar region are presented

Keywords: resorts of the Krasnodar region, research, respondents, tourist destination,
logo, branding of the territory, visual identity, target audience, effect.



@*k‘:7'.“:7':****k*k‘k7‘7‘7'\“):7':‘:‘:7':***7‘7“}:7‘7‘:\“:7':‘:7':*“7‘:7’:7‘7’:7’:7‘:‘:‘:7':7':‘):@

POJIb COIMAJIBHO-KYJBTYPHOI'O ITPOEKTUPOBAHUSA B PA3SBUTHUU
MOJHOI'O TYPU3MA B CAHKT-IIETEPBYPT'E

Aunnca Anekcanaposna bakanosa', Basentnna HukosaeBHa 3a.11e11quyK2
'Cankr-TleTepOyprekuil  yHHBEPCHTET TEXHOJOTHH YIPABICHHS M SKOHOMHKH, CAaHKT-
ITerepOypr, Poccus
*Cankr-Tlerepbyprexuit rOCyJIapCTBEHHBIN HHCTUTYT KyIbTypbl, CankT-IlerepOypr, Poccus
'bakanova@bk.ru
“valentine.zalepanchuk@gmail.com

AnHoTanusi. COBpeMEHHOE COCTOSIHUE COOBITUHHOTO Typusma B Poccun tpedyer npu-
CTaJILHOTO K ceOe BHUMaHusA. B JaHHOH cTraThe paccMaTpuBaIOTCA BONPOCH PAa3BUTHS «MO/I-
HOT'O TypU3Ma» Kak BHUJa coObITHITHOrO TypusMa Ha npumepe Cankr-llerepOypra, rae Mmoaa
KaK KyJbTYPHO-COLIMAJIBHOE SIBJICHHE OKa3bIBAET 3HAYUTEJILHOE BIMSHHUE HA TYpU3M, YTO BBI-
paxkaeTrcs B IPOBEICHUM pa3IUYHbIX (hemH-meponpustuil. PaccmarpuBaeTcsi KOHCONMMUIU-
pyromas U co3ujaTeNnbHas pojb COUUAIbHO-KYJIBTYPHOIO MPOEKTUPOBAHUS C TOUKU 3PECHMUS
BOBJICYEHHOCTH U CIIOYEHHS MHOTOHALMOHAJIBHOTO HaceneHus. CouuanbHO-KYJIBTYPHBIN
IPOEKT SIBJISIETCS OTIMYHON (POPMOI AJI1 CaMOBBIPA’KEHHUSI, BEIPAXKEHUS CBOEH HAIIMOHAJIBLHOU
UJECHTUYHOCTH.

KuiioueBble cj10Ba: COOBITUMHBIA TYpU3M, MOJHBIA TypHU3M, COLUAIBHO-KYJIBTYPHOE
IPOECKTUPOBAHUE, UHTETpALUs, KyJIbTypa, KyJbTypHas AESTEIbHOCTb, BOBICYEHHOCTh Hace-
JICHUSL.

ROLE OF SOCIO-CULTURAL DESIGN IN THE DEVELOPMENT OF FASH-
ION TOURISM IN SAINT PETERSBURG

Abstract. The current state of event tourism in Russia requires close attention. This arti-
cle discusses the development of "fashion tourism™ as a type of event tourism on the example
of St. Petersburg, where fashion as a cultural and social phenomenon has a significant impact
on tourism, which is expressed in various fashion events. The consolidating and creative role
of socio-cultural design is considered from the point of view of the involvement and cohesion
of the multinational population. A socio-cultural project is an excellent form for self-
expression, expression of one's national identity.

Keywords: event tourism, fashion tourism, social and cultural project, integration, cul-
ture, cultural activities, public involvement.
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NCTOPUYECKHUM NOTEHIHUAJ BJAAUMUPCKOM OBJIACTH
JIJISI PASBUTHUS TYPU3MA

HNBanna BaHoBHA ﬂepenl, Oxcana BukropoBHa Mapm/ma2

'BliaiiMUPCKOro FOPHANYECKOro HHCTUTYTa DeiepabHOM Ci1yKObI HCIIOMHEHHS HAKA3aHU
Poccun, Bnagumup, Pocens

? Bragumupckoro drmana Poccniickoil akageMnun HapoJHOTO X03SHCTBA U roCy1apCTBEH-
Hoi1 ciry>kObI ipu [Ipesunenrte Poccuiickoit @enepaunn, Bnagumup, Poccus
'deren-ivanna@yandex.ru

? irishoxana@rambler.ru

AnHoTanus. B ctaTbe npoBeAeHO UCClIeIOBAHNE HCTOPUUECKOTO aClIeKTa CUCTEMbI HH-
nycTpuu TypusMa Bo Biamumupckoit obnactu. [IpoBeaeH aHann3 OCHOBHBIX HCTOPHUYECKUX
coObiTuit ot [peBHeit Pycu no 17 Beka, oOpailieHO BHUMaHHUE Ha T€ COOBITHS, KOTOPHIE OT-
paXeHbl B apXUTEKTYPHBIX MaMSATHUKAX, COXPAHUBIIMXCS JIO HAITMX BPEMEH U SBJISIFOIIUXCS
BO MHOTOM OCHOBOW MO3HABaTEIHLHOTO TypU3Ma y COBPEMEHHBIX TYPHUCTOB U SKCKYPCAHTOB
Bnagumupckoit oomactu. ChopmyaupoBaHbl peKOMEH AU 10 (POPMUPOBAHUIO OJHOTO U3
HaIpaBJIeHUI TO3HABATEIHLHOTO TypHU3Ma B BUJIE TATPUOTUYECKOTO paKypca BOCITUTATEIbHON
paboThI C MOJIOJICHKBIO.

KiioueBble ¢j10Ba: UCTOPUUECKHIA MOTEHIIMAN, TO3HABATENBHBIN TypU3M, MaTPUOTHYE-
CKHI pakypc Typusma, Biiagumupckas o6mactb.

HISTORICAL POTENTIAL OF THE VLADIMIR REGION FOR TOURISM DE-
VELOPMENT

Ivanna I. Deren’, Oksana V. Markina®

! Vladimir Legal Institute, Vladimir, Russia

2 RANEPA, Vladimir branch, Vladimir, Russia
'deren-ivanna@yandex.ru

2 irishoxana@rambler.ru

Abstract. The article studies the historical aspect of the tourism industry system in the
Vladimir region. The analysis of the main historical events from Ancient Russia to the 17th
century is carried out, attention is drawn to those events that are reflected in architectural
monuments that have survived to our times and are in many ways the basis of educational
tourism among modern tourists and tourists of the Vladimir region. Recommendations on the
formation of one of the directions of cognitive tourism in the form of a patriotic perspective
of educational work with young people are formulated.

Keywords. historical potential, educational tourism, patriotic perspective of tourism,
the Vladimir region.
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MOJEJIb BJIMSAHAA HOBbIX MEJTUA HA TPAHCOOPMALINAIO
KOMMYHUKAIIMOHHOMU CPE/IbI

Ouabra TuroBHa EpI‘yHOBal, Haranus IOpbseBHa BesikoBa’
1Ypanbc1<1/1171 dbenepanbHbIii yHUBEepcuTeT uM. llepBoro mpesumenta Poccun b.H.Empmuna,
ExarepunOypr, Poccus

Poccuiickas akajgeMusi HApOJIHOTO XO35UCTBA U TOCYAapCTBEHHOM CiTy>KObI npu [1pe3naente
P®, Mocksa, Poccus
'ergunova-olga@yandex.ru, https://orcid.org/0000-0002-1714-7784
“nataliabelyakova@mail.ru, https://orcid.org/0000-0001-6605-8211

AHHoTanusi. B crathe mccienoBaH npouecc TpaHCOpMalUU MeIUacpesl MoJ BO3-
JEICTBIEM HOBBIX MPOIIECCOB KOHBEPTEHIIMH PEAKIUi, UX CTPYKTYp, AUBEpCUUKALINN Me-
JTUanoTpeOIeHUs] U OTHOIIEHNWH YYaCTHUKOB KOMMYHHMKAIMK K KaHallaM U UCTOYHUKaM. AB-
TOpPaMH CTaTbU BBISIBJIEHO HEOJHO3HAYHOE BIIMAHHE TpaHC(HOPMALMH CHCTEMbI MAaCCOBBIX
KOMMYHUKaIMi Ha peanuzauuio pynkuuii CMU, a Takxe pa3BuTHE «HOBBIX Meaua». B pa-
0otre mpeioxkeHa Mojenb 3P(EKTUBHOTO BIMSHHUS Ha aynuropuro poccuiickux CMU Ha
MPUMEPE COLMATBHON CEeTH «BKOHTAKTE», a TaKXK€ NMPUEMbI U CPEACTBA B3aMMOJAECHUCTBUA C
LEJIEBBIMU TPYIIIaMH, YYUTHIBAsS BO3MOKHOCTU TEXHOJIOTHHA pa3HBIX CyOBEKTOB MacCCOBOM
KOMMYHHUKAIMH U YCTAHOBKU B OOILIECTBEHHOM CO3HAHUH.

KuiroueBrble ¢j10Ba: HOBbIE M€JIMa, COLUAIIBHBIE CETH, AYAUTOPUS, CPEICTBA MACCOBOU
uHpopmanuu (CMU), monens, Meauacpena, KOMMYHUKALUU.

MODEL OF THE INFLUENCE OF NEW MEDIA ON THE TRANSFORMATION OF
THE COMMUNICATION ENVIRONMENT

Olga T. Ergunova’, Natalia Yu. Belyakova®

! Ural Federal University named after the First President of Russia B.N. Yeltsin, Yekaterin-

burg, Russia,

2 RANEPA under the President of the Russian Federation, Moscow, Russia,

! ergunova-olga@yandex.ru, https://orcid.org/0000-0002-1714-7784

“nataliabelyakova@mail.ru, https://orcid.org/0000-0001-6605-8211

Abstract. The article considers the process of transformation of the media environment
under the influence of new processes of convergence of editorial offices, their structures, di-
versification of media consumption and the relationship of communication participants to
channels and sources. The authors of the article revealed the ambiguous influence of the
transformation of the mass communications system on the implementation of the functions of
the media, as well as the development of "new media"”. The paper proposes a model of effec-
tive influence on the audience of the Russian media on the example of the social network
Vkontakte, as well as techniques and means of interaction with target groups, taking into ac-
count the capabilities of technologies of different subjects of mass communication and atti-
tudes in the public consciousness.

Keywords: new media, social networks, audience, mass media (media), model, media
environment, communications.
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K ITPOBJIEME COXPAHEHMUS KYJbTYPHO-UCTOPUUECKOM ITAMSITH CY-
BAP / CYBAP

EBrennit BanepueBnu Cemenos’, T'aauna JAMuTpueBHa HeTIJOBaZ, Baagumup Huko-
JaeBUY AJMAHTAI’

1quaIHCKHﬁ rocyaapcTBeHHbId yHuBepcuTeT uM. M.H. YassHnoBa, Uebokcapsl, Poccus
’Hay4HO-HCCIIeI0BATEIBCKHI HHCTHTYT OPTaHH3AIMI 3APABOOXPAHCHIS H MEIUIIHHCKOTO
MeHeKMeHTa JlenapTaMeHTa 3apaBooxpaHeHus ropoaa Mocksbl, MockBa, Poccus

3®ong «APYHA» UCTOPUKO-KYJIbTYPOJIOTUUYECKUX UCCICIOBAHUN M. CyBaPCKOTO KHSA3S
Bripak, Ueboxkcapsl, Poccust

'tt89@bk.ru

?343923@mail.ru

3almantay@gmail.com

AnHoTanus. B pabore paccmarpuBaercs ¢unocodus coxpaHEHUSI UCTOPUUECKONW MaMATU CY-
Bap / cyOap, mpu3BaHHAs OKa3aTh COJCHUCTBHE NIEATEILHOCTU MO OXPaHE U BOCCTAHOBICHUIO OOBEK-
TOB U TEPPUTOPUIN, UMEIOIINX KYJIbTYPHO-UCTOpUUYECKOE 3HaUeHue. [IpeacraBieHsl 3Tansl UCTOPU-
YECKOTO MYTH Pa3BUTHUS MPEAKOB cyBapo-uysaiieid. [lokasaHo, kak npeayioKeHHbI KOMILUIEKC Me-
pONPUATUI CITIOCOOCTBYET COXPAHEHUIO MAaTEPUATIbHO-KYJIBTYPHOT'O HAaCIEAMsI APEBHETO 3THOCA, YTO
HEO0OXO0IMMO JJIsI BOCIIUTAHUS Y TIOJIPACTAIOIIETO MOKOJIEHUSI YyBCTBA TOPAOCTH 332 CBOIO UCTOPUIO U
KYJbTYPY, TO3BOJUT UHTETPUPOBATHCA KaK B 0OIIEPOCCUNCKYIO, TAK U B MUPOBYIO KYIBTYpY, IOMY-
JSIPU3UPOBATH UCTOPUYECKUE 3HAHUS, Pa3BUBATh BHYTPEHHUIN TYPHU3M.

KuaroueBsle ciioBa: VMcropuueckast namsiTh, CyBapbl / cyOaphl, CaBUpbI, 30p0acTpU3M, XpaM Or-
H$1, BBIIIMBKA, MOHETHBIN BOD, pyHHI, T. CyBap, Bomkckas (Cepebpsinas) bynrapus, Hoserit CyBap.

ON THE PROBLEM OF PRESERVING THE CULTURAL AND HISTORICAL
MEMORY OF SUVAR / SUBAR

Evgeniy V. Semenov', Galina D. Petrova?, Vladimir N. Almantay®

'Chuvash State University named after I.N. Ulyanov, Cheboksary, Russia

?Scientific Research Institute of Healthcare Organization and Medical Management of the
Department of Healthcare of the City of Moscow, Moscow, Russia

3«ARUNA» Foundation for Historical and Cultural Research named after Suvar prince
Vyrak, kandidat kul'turologii, historian, runologist, Cheboksary, Russia

'tt89@bk.ru

?343923@mail.ru

*almantay@gmail.com

Abstract. The work considers the philosophy of preserving the historical memory of the Suvar
/ Subar designed to assist in the protection and restoration of objects and territories of cultural and
historical significance. The stages of the historical development of the ancestors of the Suvar-
Chuvash are presented. It is shown how the proposed set of measures contributes to the preservation
of the material and cultural heritage of the ancient ethnic group, which is necessary to educate the
younger generation a sense of pride in their history and culture, will integrate into both the all-
Russian and world culture, to popularize historical knowledge, to develop domestic tourism.

Keywords: historical memory, Savars / Subars, savirs, zoroastrianism, temple of fire, embroi-
dery, mint, runes, Suvar, Volzhskaya (Silver) Bulgaria, Novy Suvar.
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YIIPABJIEHUE PEKJIAMOM CAHATOPHO-KYPOPTHBIX OPTAHU3AIIUI
®CHH POCCHUM: TOUYKHU POCTA U BAPUAHTBI COBEPILIEHCTBOBAHUSA

NBanna UBanosHa /lepen

Bragumupckuii opuanueckuii ”HCTUTYT DenepanbHoi ¢y Obl UCTIOTHEHHS HaKa3aHU
Poccun, Bnagumup, Poccus

deren-ivanna@yandex.ru

AHHOTanmMs. B cratbe mpoBENEHO HMCCIENOBAaHUE YIPABICHUS PEKIAMON CaHATOPHO-
KypopTHbIX opranuzanuii ®CUH Poccuu. IIpoBenen aHain3 OCHOBHBIX MPOOJIEM HIIM TOUYEK
pOCTa B CHUCTEME YNPABJICHUS PEKIIAMHBIMU MEPONPUATUAMU C LENbIO0 MPOABUKECHHS U yBE-
JUYEHHS MPOJAX YCIYr caHaTOpHO-KypopTHbIX opranuzammiit ®CUH Poccuu. OOparnieHo
BHUMAaHHE HA ACIEKThl, KOTOPbIE BIUSAIOT Ha O0BEM U MHOTOTPAHHOCTh PEKJIAMHBIX MEpO-
OPUATUN yKa3aHHbIX opranu3auuid. CpopMyIHpoBaHbl pEKOMEHIALNH 110 COBEPILIEHCTBOBA-
HUIO PEKJIaMbl CAHATOPHO-KypopTHBIX opranusanui @CHUH Poccun.

KiroueBbie ciioBa. YmopaBieHHe pPEKIAMOM, CaHATOPHO-KypPOPTHBIE OpraHU3aluu,
®CHH Poccun, TOUKH pocTa U COBEPUIEHCTBOBAHUE.

ADVERTISING MANAGEMENT OF SANATORIUM-RESORT ORGANIZATIONS
OF THE FEDERAL PENITENTIARY SERVICE OF RUSSIA: GROWTH POINTS
AND IMPROVEMENT OPTIONS

Ivanna I. Deren
Vladimir Legal Institute, Vladimir, Russia
deren-ivanna@yandex.ru

Abstract. The article presents a study of advertising management of sanatorium-resort
organizations of the Federal Penitentiary Service of Russia. The analysis of the main prob-
lems or points of growth in the management system of advertising events in order to promote
and increase sales of services of sanatorium organizations of the Federal Penitentiary Service
of Russia is carried out. Attention is drawn to the aspects that affect the volume and versatili-
ty of advertising activities of these organizations. Recommendations for improving the adver-
tising of sanatorium-resort organizations of the Federal Penitentiary Service of Russia are
formulated.

Keywords. Advertising management, health resort organizations, the Federal Peniten-
tiary Service of Russia, points of growth and improvement.
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