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AHHOTALHA.
Cratbs MOATOTOBJIEHA 1O MaTepraiaM OpUIIHATEHO-
ro oOpalieHuss Ha UMs 3aMECTUTEINsl PYyKOBOJIUTEIs
®denepanbHOro areHTcTBa Mo TypusMy Poccuiickoit
Oenepaunu  JIsicenkoBoir E.B. or pykoBoaurens
npoekrta «l"actpoHoMuueckas kapta Poccuny [lamo-
BasioBor E.b. ¢ mpemyioxeHussMu il BKIIOUYEHHS B
TekcT PenepanbHOro 3akoHa «O TypusMe U TypH-
CTUYECKON JnearenbHOCTH B Poccuiickoit Penepa-
[IUW», KOTOPbIe HEOOXOAMMBI I Pa3BUTUA M OCY-
LIECTBJICHUS JIEATEIBHOCTH B YaCTH peaju3aluu yc-
JTyr MUTaHUS B TYPUCTHYECKOW WH(PPACTPYKType H

Abstract.
The article is based on the materials of an official
appeal addressed to the Deputy head of the Federal
Agency for Tourism of the Russian Federation
Lysenkova E.V. from the head of the project "Gas-
tronomic Map of Russia" Shapovalova E.B. with
proposals for inclusion in the text of the Federal Law
"On Tourism and tourism activities in the Russian
Federation”, which are necessary for the develop-
ment and implementation of activities in terms of the
sale of services catering in the tourist infrastructure
and gastronomic tourism. The materials contain data
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raCTpPOHOMHUYECKOM Typu3Me. Martepuainsl conepkar
JTAaHHbIE aHAJIM3a BTOPUYHBIX UCTOYHHKOB MH(OpPMa-
UM O COBPEMEHHOM COCTOSHHHM MW IIEPCIEKTHBAX
pa3BUTHUS FaCTPOHOMHUYECKOTo TypuszMa. Kpome To-
ro, aBTOpaMy IPEUI0KEHBI HECKOJIBKO HOBBIX OIIpe-
JIeJICHUH OTPaCIEBOI0O TypU3Ma.

Kirouesrle ciioBa.
l'actponomuueckuii typusm, VUCA-mup, poccwuii-
CKasg KyXHs, POCCUICKasl pErHOHaIbHAsI KyXHs, KyX-
HU HaponoB Poccuu, Typuctuueckas nHOPaCTPyKTy-
pa, HoReCa, typucTcko-pekpeanioHHas 30Ha, rac-
TPOHOMHMYECKUN Tearp, PErMOHAIBHBIA IPOIYKT,
UZEOJIO0rUs TYPIPOLYKTa.

from the analysis of secondary sources of infor-
mation about the current state and prospects for the
development of gastronomic tourism. In addition, the
authors have proposed several new definitions of in-
dustry tourism.

Keywords.
Gastronomic tourism, VUCA-world, Russian cuisine,
Russian regional cuisine, cuisines of the peoples of
Russia, tourist infrastructure, HoReCa, tourist and
recreational zone, gastronomic theater, regional
product, ideology of the tourist product.
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RURAL TOURISM AS A MANIFESTATION OF THE INNOVATIVE
MULTIFUNCTIONALITY OF THE AGRO-INDUSTRIAL COMPLEX IN CRISIS
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AHHOTALUA.

CraThs MOCBAIICHA COBPEMEHHBIM IMpoOIeMaM pas-
BUTHSI OTE€YECTBEHHOI'O arpoNpOMBIIIIEHHOIO KOM-
IJIEKCa B YCIOBUSIX HOBOT'O TEXHOJOTMUYECKOIrO yKia-
Jla, SMOXH HU(PPOBHU3ANMUA IKOHOMHUKHU, 3aTSIHYBIIIE-
rocs mepuoja CTariusiluuyd W TOTANBHBIX CAHKUIUN
YCJIIOBHOTO «KOJUJIEKTHBHOTO 3amajay, 4To MpUIacT
JEUCTBUTENIbHYIO aKTYaJIbHOCTh IPEIaraéMoro co-
aBTopamMu Mmatepuana. OTIeIbHO aBTOPHI paccMmar-
PUBAIOT KOHLEILMI COLUO-IKOJIOT0-3KOHOMUYECKHU
3(PEKTUBHOTO CETHCKOT0 XO035AHUCTBA, OCOOECHHOCTH
MHOTO(YHKIIHOHATBHOCTH POCCUHCKOTO arpormpo-
MBIIICHHOTO KOMILIEKCa M pa3HoOoOpa3re MHHOBa-
nnoHHbIX TexHojioruid B AIIK. Ilens uccnemoBanus
MOKa3aTh peajibHbleé BO3MOKHOCTH Pa3BUTHs arpap-
HOTO TypHW3Ma, H3Y4YUTh MPOOJIEMBbI, IEPCTICKTUBHI U
0COOCHHOCTH (DYHKIITMOHUPOBAHUS TYPUCTCKOU pas-
HOBHJIHOCTH Ha cene. B 3akiatouyeHuu CTaTbu JaH
aHaJIU3 MpeAJIaraeMbIX MEPOIPUIITHIA.

KuroueBsbie ci1oB.
I/IHHOBaTI/IKa, HHHOBAIIMOHHBIC TEXHOJOTHWH, arpo-
IIPOMBIIIJIEHHBINA KOMIUIEKC, CEIbCKUNA TYpU3M, MHO-
ropyHKIIMOHAJIBHOCTb OTPACIIH.

Abstract.
The article is devoted to the modern problems of the
development of the domestic agro-industrial complex
in the conditions of a new technological order, the
era of digitalization of the economy, the prolonged
period of stagflation and total sanctions of the condi-
tional “"collective West", which gives the real rele-
vance of the material proposed by the co-authors.
Separately, the authors consider the concept of socio-
ecological and economically efficient agriculture, the
features of the multifunctionality of the Russian
agro-industrial complex and the variety of innovative
technologies in the agro-industrial complex. The
purpose of the study is to show the real possibilities
of the development of agricultural tourism, to study
the problems, prospects and features of the function-
ing of the tourist variety in rural areas. The article
concludes with an analysis of the proposed measures.

Key words.
Innovation, innovative technologies, agro-industrial
complex, rural tourism, industry versatility.
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ADVENTURE TOURISM AFTER CORONAVIRUS: PROBLEMS AND PROSPECTS
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AHHOTaLUSA.

B nocnennue necarunerus TypucTudeckas oTpacib
JEMOHCTPHUPOBAJa YCTOMYMBOE pa3BUTHE, NPUHOCSH
MUJUIMOHHBIE JJOXOJbI CTpaHaM 1o BceMy mupy. Ho
9Ta TEHJEHIMs Oblja MpepBaHa MaH/IeMueH, BbI3BaH-
Hoit SARS-CoV-2 (COVID-19). B ycnoBusix orpa-
HUYEHUN U BBIHYKJICHHOW CaMOW3OJILIMM Yy Hacese-
HUS BO3pOcCiia NOTPEOHOCTh B SIPKUX BIEUATICHUSIX.
Takue BrewarseHusi 00ecleYMBAeT MPUKIIIOUEHYE-
CKMM TypusM. B naHHOHN cTarbe pacCMOTPEHBI OC-
HOBHBIE TOJXOJbI K OINPEICICHUID IPUKIIOYEHYE-
CKOTO TypU3Ma, IOCJIEACTBUS BIUSHUS MaHAEMHUM Ha
3Ty cdepy, BbIABIEHbl (DAKTOPBI, CIEPKUBAIOIINE
pa3BUTHE IPUKIIIOUYEHYECKOr0 Typu3Ma B Poccun.

Kirouessble ciioBa.
TypucTHYECKHl PBIHOK, MPUKIIFOUEHYECKUN TypHU3M,
TypHucTcKas uHppactpykTypa, COVID-19.

Abstract.

In recent decades, the tourism industry has demon-
strated sustainable development, bringing millions of
dollars in revenue to countries around the world. But
this trend was interrupted by the pandemic caused by
SARS-CoV-2 (COVID-19). In conditions of re-
strictions and forced self-isolation, the need for vivid
impressions has increased among the population.
Such impressions are provided by adventure tourism.
This article discusses the main approaches to the def-
inition of adventure tourism, the consequences of the
impact of the pandemic on this area, and identifies
factors hindering the development of adventure tour-
ism in Russia.

Keywords.
Tourist market, adventure tourism, tourist infrastruc-
ture, COVID-19.
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couckaTeib Kadenpsl SKOHOMUKH U yrpasienus B chepe yerayr @I'BOY BO «Cankr-
[TeTepOyprckuit rocy1apCTBEHHBIA SKOHOMUYECKUN YHUBEpCUTET», T. CankT-IlerepOypr,
vakhmanova@mail.ru

0.V. VAKHMANOVA,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Applicant, Saint Petersburg, vaknmanova@mail.ru

AHHOTAIHS. Abstract.
B cratee paccmarpuBaroTCs IepcreKkTHBHbIE Ha- The article considers promising areas for improving
HpaBJICHHUs] COBEPIICHCTBOBaHMs rocyaapcrBeHHoro the state regulation of educational tourism in the
peryiupoBaHusi 00pa3oBaTeNbHOrO Typu3Ma B ycio- context of digital economy development.
BUSIX Pa3BUTHS [HU(POBOI IKOHOMHUKH.

KinroueBble cji0Ba. Key words.
O0pasoBartenbHbIN TYpU3M, PHIHOK 0oOpa3oBarensHO- Educational tourism, educational tourism market,
ro Typu3Ma, rocyJapcTBEHHOE ympaBieHue cucte- State management of educational tourism system,
MO# 00pa3oBaTeIbHOIO TypH3Ma, COBPEeMEHHbIe TeH- current ttendencies and trends in the tourism indus-
JICHIIUH U TPEH/IbI B HHIYCTPUH TypPH3Ma. try.
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IKOJIOI'MYECKHUE JEPEBHU KAK ®AKTOP PAZBUTUA CEJIBCKOI'O
TYPU3MA

ECOLOGICAL VILLAGES AS A FACTOR OF RURAL TOURISM
DEVELOPMENT
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International Banking Institute, Associate Professor of the Department of World Economy and
Management, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
kirillov_at@mail.ru

AHHOTaNUSA.

B cratpe paccMOTpeHO pa3BUTHE CEIIBCKOIO TYpHU3-
Ma: ONpEeNIEHbl OCHOBHBIE IPOOJIEMbI U IEPCIIEKTH-
Bbl. BBISBIIEHBI CITIOCOOBI FOCYIaPCTBEHHOIO PEryH-
pPOBaHMS M CTUMYJIHPOBAHUS CEIBCKON TEPPUTOPHUU
Poccuiickoit ®enepannn. OnpeneneHbl NepcneKTuB-
HbI€ HAIIPaBJIEHUSI PA3BUTHUS CEILCKOTO TypH3Ma Io-
CPEICTBOM CO3JIaHUS U MOIJEPKKHU SKOJIOTHYECKHX
TYPUCTHYECKUX J€PEBEHb.

KiroueBnle ciioBa.
CenbCckuil TypU3M, 3KOJIOTHYECKUE JIEPEBHU, IKOIE-
peBHU, TypHU3M, TYPUCTUYECKASI DKOAEPEBHS.

Abstract.

The article considers the development of rural tour-
ism: the main problems and prospects are identified.
The ways of state regulation and stimulation of the
rural territory of the Russian Federation are revealed.
Prospective directions for the development of rural
tourism through ecological touristic villages are iden-
tified.

Keywords.
Rural tourism, ecological villages, eco-villages, tour-
ism, touristic eco-village.
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3KOJIOTHYECKHHA TYPU3M HA OCOBO OXPAHSAEMBIX ITPUPOTHBIX
TEPPUTOPUSAX B POCCUHN

ECOLOGICAL TOURISM IN SPECIALLY PROTECTED NATURAL AREAS IN
RUSSIA
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AHHOTaAIHA.
B crathe paccmaTpuBaercs akTyaJbHOCTb Pa3BUTHUS
U MHOrooOpasue pelieHus 3a1ad IKOJIOTHYECKOTro
Typu3Ma Ha 0c000 OXpaHSEMBIX MPUPOAHBIX TEPPU-
topusix (OOIIT), paccMaTpuBaeTcst HOHATHE «IKOJIO-
TUYECKUM Typu3M», MPOBOJUTCS aHAJIU3 HOPMATHB-
HOTO PETYJIHMPOBAHMSI OSKOJIOTMYECKOIO TYpHU3Ma;
npuseneHbl ceeaeHust 06 OOIIT B Poccun u ombiT
OCYILIECTBJIEHUSI TYPUCTCKOW IEATENIBHOCTH Ha JaH-
HBIX TEPPUTOPUSX; MOKa3aHbl MPOOJIEMbI U yTrPO3bl
Typu3Ma il TPUPOJIHBIX OOBEKTOB, IPHUBEICHBI
npUMepsl IpoOJIeM U UX pEeIlIeHUH; OTMEYaeTcsl aK-
TyaJIbHOCTb MCIIOJIb30BaHUs TJI3MIIMHIOB U TEXHOJIO-
TUH «Zero waste» st oOcmyKuBaHUS TYPHCTOB Ha
IPUPOJHBIX TEPPUTOPHUAX C LEIbI0O MUHUMHU3ALUU

Abstract.

The article considers the relevance of the develop-
ment and diversity of solving the problems of ecolog-
ical tourism in specially protected natural areas (pro-
tected areas), examines the concept of "ecological
tourism”, analyzes the regulatory regulation of eco-
logical tourism; provides information about protected
areas in Russia and the experience of tourist activities
in these territories; shows the problems and threats of
tourism for natural objects, provides examples prob-
lems and their solutions; the relevance of the use of
glamping and "zero waste" technologies for servicing
tourists in natural areas in order to minimize harm
from their presence is noted; special attention is paid
to the ecological concept in the nutrition of tourists.
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Bpe/a OT UX NMPUCYTCTBUA; 0c000€ BHUMAaHUE YIesl-
€TCsl IKOJIOTUYECKON KOHIIENIMU B MHUTAaHUU TYpH-
CTOB.

Kirouesrle ciioBa.
OKOJIOTUYECKUI TypU3M, 0CO0O OXpaHsEeMblE IpH-
POJHbBIE TEPPUTOPHUHU.

Keywords.
Ecological tourism, specially protected natural areas.
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OIIEHKA M3MEHEHUWH MPEJINOCHLIOK M YCJIOBUM JIJISI PA3BUTHS
MPEIITPUHUMATEJIBCKON CIIOCOBHOCTHU B C®EPE YCJIYT

EVALUATION OF CHANGES IN PREREQUISITES AND CONDITIONS FOR THE
DEVELOPMENT OF ENTREPRENEURIAL ABILITY IN THE SERVICE SECTOR

J.A. IIOHUYEB,
couckaTeib Kadenpsl SKOHOMUKH U yrpasienus B chepe yerayr @I'BOY BO «Cankr-

[leTepOyprckuit rocy1apCTBEHHBINM SKOHOMUYECKUHN YHUBEpCcUTET», T. CankT-IleTepOypraps,
9860698 @gmail.com

D.A. PONICHEYV,
Saint Petersburg State University of Economics, Department of Economics and Management
in the Service Sector, Applicant, Saint Petersburg, aps.9860698@gmail.com

AHHOTAIHS. Abstract.
B cratee paccmarpuBaroTCs NpHHOMIHaIbHbIE u3- The article considers fundamental changes in the de-
MCHEHHsI B YCIIOBHSX pa3BUTHs npeinpuHumarenb-  velopment of entrepreneurial ability in the service
CKOH crmocoOHOCTH B cdepe ycayr B CBsi3u ¢ pe3kum  Sector due to a sharp deterioration in the economic
YXYIIICHUEM SKOHOMHYECKOH KOHBIOHKTYPBI Ha Ha- situation at the national and global levels
[IMOHAIILHOM U MHPOBOM YPOBHSIX.

KiawueBble ciioBa. Key words.
[peanpunumarensckas crocodHocTh, chepa ycuyr, Entrepreneurial ability, service sector, service econ-
cepBHCHAss SKOHOMHKA, COBPEMEHHBbIE TEHAEHIMM B OMY, current trends in the event industry.

UHAYCTPUU COOBITHH.
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TEOPETUYECKUE ACIHEKTBI OBECIIEYHEHUA KAYECTBA OBCJIY/KUBA-
HUSA KIMEHTOB INPEAITIPUATUUN COEPHBI YCJIYT

THEORETICAL ASPECTS OF ENSURING THE QUALITY OF CUSTOMER SER-
VICE OF SERVICE ENTERPRISES

A.B. KYUYMOB,
JOLIEHT Kadeapbl SJKOHOMUKHU U yrpaiieHus B cgepe yciayr DI'BOY BO «CankT-
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Canxkr-IlerepOypr, helene8@yandex.ru.
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JOLIEHT Kadeapbl SJKOHOMUKHU U ynpasiieHus B cgepe ycayr DI'BOY BO «CaHkT-
[TetepOyprckuit rocy1apCTBEHHBIN SKOHOMUYECKUI YHUBEPCUTETY», KaHIU1aT SKOHOMHUYE-
CKUX Hayk, foueHt, T. Cankr-IlerepOypr, voloshinova@unecon.ru

M.V. VOLOSHINOVA,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
voloshinova@unecon.ru

AHHOTaANHA.

N3ydyenne kauecTBa oOCITyKMBaHUS KIMEHTOB - pa3-
HOBH/IHOCTb PBIHOYHBIX MCCIIEZJOBAHUM, HECMOTpS Ha
BHEIIHIOIO MPOCTOTY, JIOCTAaTOYHO CJIOXHAas 3ajaua,
BIMSIONIAS Ha (OPMHUPOBAHUE MOJIUTUKU OOCITYKH-
BaHUs KJIMEHTOB, HA 00BEMBI MPOJAX, U Beayllas K
NOoTepe KIMEHTA IPU €€ HENPAaBUIIbHOM UCIIOJIHEHUH.
[lenbto cTaThu SIBISETCS PACCMOTPEHUE TEOpETUYE-
CKUX aCIIEeKTOB OO€CIIeYeHHUs] KauecTBa yCIyr Ipel-
npusTHii chepsl cepBuca.

Boiaenstorcs nepBUYHbIE U BTOPUYHBIE METO/IBI U3Y-
YeHHs] KadecTBa oOcCiyKuBaHUs KiaueHToB. K mep-
BUYHBIM METO/IaM OTHOCSAT TECTHpOBaHUE, (OKycC-
rpynny, aHKETUPOBAHUE, MAHENIbHbIE HCCIEIOBAHUS

Abstract.

The study of customer service quality is a kind of
market research, despite its external simplicity, a ra-
ther complex task that affects the formation of a cus-
tomer service policy, sales volumes, and leads to the
loss of a client if it is incorrectly executed.

The purpose of the article is to consider the theoreti-
cal aspects of ensuring the quality of services of ser-
vice enterprises.

Primary and secondary methods of studying the qual-
ity of customer service are distinguished. Primary
methods include testing, focus groups, question-
naires, panel studies, etc. Secondary methods include
informative and targeted analysis of information,
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u T.4. Ko Bropu4HbIM MeTOAaM OTHOCAT MH(pOpMa-
TUBHO-IIEJIEBOM aHaiIu3 WHGOpMAIMK, CPaBHEHUE C
JaHHBIMU TIPEABIAYIINX HCCIEAOBAHUN, OTPACICBBIC
0030pbl, CMU u T.1., @ Takke aHAINW3 BHYTPEHHEH
OTYETHOCTU OpraHM3alMU. BpIneneHsl OpraHusanu-
OHHBIE MEPOIPHUITHS, IIOCTOSTHHO COIPOBOXKIAIOIINE
BCE JTalbl METOJ0OB U3YYEHUS KauecTBa OOCIIy)KHUBa-
HUs KJIMEHTOB, B TOM YHCJIE: aHAJIU3 CYIECTBYIOIIEH
CHCTEMBbl METO/M0B M3Y4YEeHUs OOCIyKUBAHHS, IIO-
CTPOEHHUE HOBBIX MOJIEJICH U3Y4YeHHUsI 00CTy)KUBaHUS,
nocjenoBaTenbHas pa3paboTKa COCTABISAIOIIUX Me-
TOJIOB OOCTYXKMBaHHSA, BHEIPEHHE HOBBIX METO/OB
n3ydeHus. PaccMOTpeHsl 3Tanbl METOJOB M3Yy4EHUS
KadyecTBa 00CITY)KMBAaHUS KIIMEHTOB, TAKUE KaK OIpe-
JiefIeHUe 1eiei, opranu3anus U3MepeHus: 00CIyKu-
BaHMSL.

CnenaH BBIBOJ| O TOM, YTO KAa4€CTBEHHOE OOCITYXKH-
BaHHE KIUEHTOB OoJiee BHITOJHO, Ye€M 3aTpaTHBIC
MapKETHUHIOBBIE MEPOIIPUSATHS U PEKJIaMa.

KuiroueBnble ciioBa.
Cdepa ycayr, kauecTBO 0OCITY)KHBaHHSI, CEPBUC.

comparison with data from previous studies, industry
reviews, mass media, etc., as well as analysis of in-
ternal reporting of the organization. Organizational
measures are highlighted that constantly accompany
all stages of methods for studying the quality of cus-
tomer service, including: analysis of the existing sys-
tem of methods for studying service, building new
models for studying service, consistent development
of constituent methods of service, introduction of
new methods of study. The stages of methods of
studying the quality of customer service, such as the
definition of goals, the organization of service meas-
urement, are considered.

It is concluded that high-quality customer service is
more profitable than costly marketing activities and
advertising.

Key words.
Service industry, quality of service, service
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OCOBEHHOCTH ®OPMHUPOBAHMUS T'MBPUTHBIX MEPOIIPUSITUN
B KOHI'PECCHO-BBICTABOYHOU JEATEJIBHOCTH

FEATURES OF THE FORMATION OF HYBRID EVENTS IN CONGRESS AND
EXHIBITION ACTIVITIES
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A.F. GOROKHOQV,
JSC "PP SPb MF", Chief Commercial Officer, Candidate of Economic Sciences, Saint Pe-
tersburg, alex_gorokhov@mail.ru

AHHOTaNuA.

B cratee aHanmuzupyercs COCTOSIHHE KOHTPECCHO-
BBICTABOYHOW JI€ATEIbHOCTH, BCIEACTBHE BBEICHUS
OTPAaHUYECHUM, CBSI3aHHBIX C BCIBIIIKOW KOPOHOBH-
pycHoit uapexkuuun COVID-19 B gexabpe 2019 roaa.
ABTOpBI pacCMaTpPUBAIOT BO3MOKHOCTH BOCCTaHOB-
JIEHUs OTPACIU TMOCPEACTBOM HCIOIb30BAHUS JIU]I-
YKUTAJI-TEXHOJIOTUHN U Mepexo/ia K ruopunnomy Qop-
MaTy peaju3alii MEpONpHUsATUH, a TaKXe Mpesara-
IOT METOJI OLICHKH KayeCTBa TMOPHIHBIX MEpOIpHs-
TUWA C LIENIbI0 MUHUMU3AIMU PUCKOB U TMOBBIIICHUS
KOHKYPEHTOCTIOCOOHOCTH MPOEKTOB.

KuaroueBble coBa.
NHpycTpus 1en0BbIX BCTPEY, KOHTPECCHO-
BbICTaBO4YHAas ACATCIIbHOCTD, FI/I6pI/II[HI)Ie Meponpm{-
THSI, OHJIAMH-MEPOTIPUATHUSA.

Abstract.
The article analyzes the state of congress and exhibi-
tion activities due to the introduction of restrictions
related to the outbreak of COVID-19 coronavirus
infection in December 2019. The authors consider
the possibilities of restoring the industry through the
use of digital technologies and the transition to a hy-
brid format for the implementation of events, and
also propose a method for assessing the quality of
hybrid events in order to minimize risks and increase
the competitiveness of projects.

Key words.
MICE industry, congress and exhibition activities,
hybrid-events, online-events.
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BU3HEC-MOJEJIb «I10 HOANMUCKE»: HIPEUMYIECTBA U HEJOCTATKHA
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BUSINESS MODEL "BY SUBSCRIPTION": ADVANTAGES AND DISAD-
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AHHOTaANHA.

B cratbe paccMoTpeHa OM3HEC-MOACIND IO TOJITUC-
Ke», KOoTopasi mpuodpeTaeT Bce OONBIIYIO MOMYIsp-
HOCTh B HACTOSIIEE BPEMs B PA3IMYHBIX chepax aes-
TEJIBHOCTH Il CTUMYJIHUPOBAHUS MPOJAAX U TOBbBI-
MICHUST JIOSUTBHOCTH KIMEHTOB. OmpeneneHsl mpe-
UMYIIECTBA U HEJOCTATKU HCIIOIb30BAHUS MTOAO0HON
MOJIeNH B c(pepe TOCTUHUYHBIX YCITYT.

Kurouessble ciioBa.
busnec-mozens, moanucka, HHIYCTPUS TOCTEIPHUUM-
CTBa, yIpaBlieHUuEe OU3HECOM.

Abstract.
The article discusses the "subscription-based” busi-
ness model, which is becoming increasingly popular
nowadays in various fields of activity to stimulate
sales and increase customer loyalty. The advantages
and disadvantages of using such a model in the field
of hotel services are determined.

Keywords.
Business model, subscription, hospitality industry,
business management.
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TUIIOJIOT M CUTYAIIMH PEYEBOT'O OBIIEHUS B BOCIIUTATEJILHOM
AEATEJBHOCTHU

TYPOLOGIES OF SITUATIONS OF SPEECH COMMUNICATION IN EDUCA-
TIONAL ACTIVITIES

C.B. KAPITYXHH,
npodeccop kadeapsr punocodun Cankr-IleTepOyprekoro rocyapCTBEHHOTO TEXHOIOTHYC-
CKOT'O HHCTHTYTa (TEXHUYECKOTO YHUBEPCHUTETA), TOKTOP GHI0CO(PCKUX HAYK, TOLIEHT, T.
Cankr-IletepOypr, karpukhin.s@yandex.ru

S.V. KARPUKHIN,
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ophy, Doctor of Philosophical Sciences, Associate Professor, Saint Petersburg,
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B.B. JIOGAXXEBMY,
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pvo_vi@mail.ru

V.V. LOBAZHEVICH,
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AHHOTaNUA.
B crarpe paccmarpuBaeTcsi mpoOsjemMa MOBBIIICHUS
3¢ (EKTUBHOCTH BOCHUTATENBHON JESATEIBHOCTH C
Y4€TOM BBIOOpA U CO3/1aHUS CUTYalluil peyeBoro 0o-
IIEHUs, YTO UMeeT OOJbIIOe 3HAUEHHE B MPHUHILUIE
U, B 0COOEHHOCTH, IIPH MOJATOTOBKE KaJIPOB.

KuroueBnble ciioBa.
OO6mienue, peueBas CUTyallus, BOCIIUTaHUE, TYMaHU-
CTHUYECKHE MTPUHIIMIIBI.

Abstract.
The article considers the problem of improving the
effectiveness of educational activities, taking into
account the choice and creation of situations of ver-
bal communication, which is of great importance in
principle and, in particular, in training of personnel.

Key words.
Communication, speech situation, education, human-
istic principles.
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XAPAKTEPUCTHUKA COBBITUMHOI'O TYPU3MA B UTAJIMA U ETO POJIb
B PABBUTHUHU TYPUCTCKOM OTPACJIN

CHARACTERISTICS OF EVENT TOURISM IN ITALY AND ITS ROLE IN TOUR-
ISM INDUSTRY DEVELOPMENT

N.A. JIABPOB,
IOLEHT Kadeapsl Typu3Ma U cepBrca BiaauMupCcKoro rocy1apcTBEHHOTO YHHBEPCUTETA M.
A.I'. u H.I'. CToeToBbIX, KaHAUAAaT OMOJOrHYEeCKHX HaykK, I'. Biagumup, lawrinion@mail.ru

I.A. LAVROV,
Vladimir State University named after Alexander Grigorievich and Nikoliy Grigorievich
Stoletovs, Department of Tourism and Service, Associate Professor, Candidate of Biological
Sciences, Vladimir, lawrinion@mail.ru

C.I'. KVJIATMHA,
cTyaeHTka Bragumupckoro rocynapctBeHHoro ynupepeureta uM. A.l'. u H.I'. CToneToBbIx,
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AHHOTaNuA.

B crarbe paccMOTpeHbI OHATHS, XapaKTEPU3YIOIIHE
coObITHIHBII TypusM B Uranuu. BeisBiena poib
(decTuBasIel, CHOPTUBHBIX M MY3BIKAJIBHBIX MEpPO-
IPUSTHNA U MIEPCIIEKTUBBI X MPOBEACHUS B YCIOBHSX
KOpPOHOBUpPYCHON MH(pekuu. OnucaHbl Mpeumylie-
CTBa U HEAOCTATKH COOBITUHHOTO TypU3Ma JJIsl KO-
HOMUKH HMTamuum M poiab pPOCCHUUCKHX TYPUCTOB B
00I11eM TYPIIOTOKE B CTpaHy.

KuroueBrle ciioBa.
CoOBITUIHBIA TypU3M, SKOHOMHUKA BIEYATICHHI,
Wranus, nepcrieKTUBHbIC HAIIPaBIEHUS, (heCTHBAIIH.

Abstract.

This article considers the concepts that characterize
event tourism in Italy. The role of festivals, sports
and music events and the prospects for their holding
in the context of coronovirus infection are revealed.
The advantages and disadvantages of event tourism
for the Italian economy and the role of Russian tour-
ists in the overall tourist flow are described.

Key words.
Event tourism, experience economy, ltaly, promising
destinations, festivals.
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9KOHOMUKA PA3BUTHUA KYJIbTYPbI CEBEPHOI CTOJIMIBI POCCUH
(K 1150-JIETHUIO PYCCKOU KYJIBTYPbI B CAHKT-IIETEPBYPI'E)

ECONOMY OF CULTURAL DEVELOPMENT OF THE NORTHERN CAPITAL OF
RUSSIA (TO THE 1150TH ANNIVERSARY OF RUSSIAN CULTURE IN SAINT
PETERSBURG)

K.A. AHI'JIMHOB,
dbenepanbHbIN SKCIEPT KadecTBa MpodecCHOHAIBHOTO 00pa3oBaHus, YieH npesuanyma Ha-
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HHCTUTYTA 'OCTCIIPUUMCTBA, KAHAUAAT IICAArOTUYICCKUX HAYK, OOLCHT, T'. CaHKT-HCTep6pr,
anglinov13@mail.ru
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NPUHUMATEIbCTBA», KAHIUIAT SKOHOMUYECKHX Hayk, . Cankr-IletepOypr, danilo-
va_svetlana94@ro.ru
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AHHOTaLUSA.

B pamkxax Crparerun conualbHO-32KOHOMHUYECKOTIO
paszsutus Cankr-IlerepOypra no 2035 roga x 1150-
aetuto pycckoit kynbTypel B Cankt-IletepOypre
npejyaraeTcsl peannsoBarb IIporpammy kadecTBeH-
HOT'O IOBBIIIEHUS 3KOHOMHMYECKOr0 MOTEHIMaja Ye-
JIOBEYECKOT0 KanuTaja. B 3TuX mensx npeamnosara-
€TCs CHCTEMHO 3aJEHCTBOBATH BO3MOXKHOCTH yupe-
KIEHUN KynabTypbl CeBEpHOW CTOIMIBI I SKOHO-
MUYECKH BBITOJHOI'O MacCOBOIO IPOU3BOJCTBA IEp-
COHAJIBHBIX  KYJBTYpHO-00pa30BaTelIbHBIX  IPO-
IpaMM.

KuroueBrle ciioBa.
PazButne Cankt-IlerepOypra, moTeHuMan pyccKou
KYJIBTYpbl, 3KOHOMHKA YEJIOBEYECKOI0 KaluTala,
NEePCOHAIbHBIE KYJIBTYpPHO-00pa30BaTeIbHbIE IPO-
IPaMMBI.

Abstract.

As part of the Strategy of socio-economic
Development of Saint Petersburg until 2035, by the
1150th anniversary of Russian culture in Saint
Petersburg, it is proposed to implement a Program of
qualitative improvement of the economic potential of
human capital. For these purposes, it is planned to
systematically use the capabilities of cultural
institutions of the Northern Capital for economically
profitable mass production of personal cultural and
educational programs.

Keywords.
Development of Saint Petersburg, potential of
Russian culture, economics of human capital,
personal cultural and educational programs.
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UMUK AECTUHALUUA, ITPEAITIOCBIVIKHA U ITPOBJIEMbBI EE PA3SBUTUSA
(HA ITPUMEPE I'. KOJIIIMHO)

IMAGE OF THE DESTINATION, PREREQUISITES AND PROBLEMS OF ITS DE-
VELOPMENT (ON THE EXAMPLE OF KOLPINO)

I'"A. TEBOPI SIH,
CTyAeHT 2 Kypca maructpatypbl CankT-IleTepOyprckoro rocy1apcTBEHHOTO SKOHOMHYECKO-
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penojaBareib KaQeapbl COUUaIbHO-KYJIBTYPHOTO CepBHCa U Typu3Ma JICHUHIpaJCKOTo ro-
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Center for Children and Youth Tourism “Terra Holiday”, General Director; Pushkin Lenin-
grad State University, Department of Socio-cultural Service and Tourism, Senior Lecturer,
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JILA. APAIIOBA,
crapmmi npenoaasarens C3MY PAHXul'C, kanauaaT 5KOHOMAYECKUX HAYyK, JOLIEHT, T.
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L.A. ARAPOVA,
RANEPA, North-West Institute, Senior Lecturer, Candidate of Economic Sciences, Associate
Professor, Saint Petersburg, lyubov_arapova 5@mail.ru

AHHOTaAIHA.

B cratee chopmynupoBaHbl mpobOaemMbl U IpPEIo-
CBUIKA pPa3BUTHS Typusma B I. KosnmHo, KOTOpBIE
ObLIM pa3OUTHI HA YETHIPE TPYIIIBI: SKOHOMHUYECKHE,
reorpauueckue, HCTOPUKO-KYIbTYPHbIE M COLH-
aJbHbIE.

[IpencraBnen aHanu3 MOHATUHHOTO ammapara OpeH-
JUHTa U UMHJIKa TYpUCTCKOM aectuHauuu. Onpene-
JIEHO, YTO OCHOBOIIOJIATAIOLIYIO POJb B (pOpMUPOBa-
HUU UMHJDKA TYPUCTCKOM J€CTUHAIIMN UIpaeT Hemo-
CPEACTBEHHO OpeH]l NECTUHAIMM M €ro MO3MLMOHH-
poBaHue, KOTOpbIN (OpeH ) BhIpakaeT XxapakTep Jec-
TUHAIIWH, T.€. SBJSIETCS KAk Obl 3aBEepIIEHHONW MEH-
TaJbHON 000JIOYKOM TOTO WJIM HHOTO MTPOTYKTA.
BbIABUHYT TE€3MC, YTO UMMIK SIBISETCS TMHAMUYE-
CKOM CHCTEMOM, IMOCKOJIbKY OH MOXET BHIOU3MeE-
HATHCSI B KOHTEKCTE T€X MJIM UHBIX COOBITHI, Mpouc-

Abstract.

The article formulates the problems and prerequisites
for the development of tourism in Kolpino, which
were divided into four groups: economic, geograph-
ical, historical, cultural and social.

The analysis of the conceptual apparatus of branding
and the image of a tourist destination is presented. It
is determined that the fundamental role in the for-
mation of the image of a tourist destination is played
directly by the brand of the destination and its posi-
tioning, which (brand) expresses the nature of the
destination, i.e. it is like a complete mental shell of a
product.

The thesis is put forward that the image is a dynamic
system, since it can change in the context of certain
events taking place on the territory of a destination
(for example, due to positive or negative phenomena
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XOJIUIMX Ha TEPPUTOPUHM AECTUHALUUHU (Hampumep,
BBHUJIY MOJOXXUTEIbHBIX HWJIM HETaTUBHBIX SBJICHHUU
Ha e€ TEeppuUTOpUH), a TaKXKe BBUAY H3MEHEHUS
CTPYKTYpHI CIpoca, MPEANOYTEeHUN moTpeduTeneii u
T.II. JlaHHOE CBOWMCTBO MMU/KA TYPUCTKOW JECTUHA-
[[UU, TEMIIOPAJILHOCTh, OOS3BIBAET HE TOJBKO pac-
CMaTpUBATh ATO SBJICHHE B JUHAMHKE, HO U U3y4aTh
UMUK TYPUCTCKOM JECTUHALIUU BO MHOXECTBE €T0
U3MEHEHUH, T.e. HEOOXOAMMO paccMaTpuBaTh He
UMUK TEPPUTOPUH, & MHOKECTBO €€ MMHUJIKEH.
Llenb vccnenoBaHus 3aKJIIOYACTCS B ONMPEACIICHUU U
U3YYCHUU TIPOOJIEM M MEPCIIEKTHB Pa3BUTHUS TYPHUCT-
CKOM JecTuHanuu Ha Teppuropun KonmuHckoro
paiiona ropona Cankr-IlerepOypra.

Joctuxenue nenu TpeOyeT BBIMOIHEHUS CIEAyIo-
IIUX 3a/a4 UCCIICAOBAHUS:

1. I3yuuTh CYIIHOCTH M BHJIbI TYPUCTCKUX JI€CTUHA-
IWNA, KOHUEMIUN UX Pa3BUTHUS U MO3UIIMOHUPOBAHUS
Ha pBIHKE.

2. [IpoaHayiM3MpoOBaTh CYMIECTBYIONIYIO TYPUCTCKYIO
U COIMYTCTBYIOUIYIO UH(PPACTPYKTYpY U TYpPUCTCKUE
pecypchl paiioHa.

3. ChopmynupoBaTh IPeaNOCHUIKH (3IKOHOMUYECKHE,
reorpauyecKre, HCTOPUKO-KYJIBTYPHBIE U COIU-
aNbHbIE) U TPOOJIEMBI PA3BUTHS TypU3MA.

KiroueBnble cjioBa.
Typucrckas necTuHanus, UMUK TEPPUTOPUH, CO-
OBITUIHBINA TYpU3M, UCTOPUKO-KYIbTYpHBIE TPEIIO-
CBIJIKH.

on its territory), as well as due to changes in the
structure of demand, consumer preferences, etc. This
property of the image of a tourist destination, tempo-
rality, obliges not only to consider this phenomenon
in dynamics, but also to study the image of a tourist
destination in its many changes, i.e. it is necessary to
consider not the image of the territory, but its many
images.

The purpose of the study is to identify and study the
problems and prospects for the development of a
tourist destination on the territory of the Kolpinsky
district of Saint Petersburg.

Achieving the goal requires the following research
tasks:

1. To study the essence and types of tourist destina-
tions, the concepts of their development and position-
ing in the market.

2. To analyze the existing tourist and related infra-
structure and tourist resources of the area.

3. To formulate the prerequisites (economic, geo-
graphical, historical, cultural and social) and prob-
lems of tourism development.

Key worlds.
Tourist destination, image of the territory, event tour-
ism, historical and cultural background.
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INEPCIHHEKTUBbBI ®OPMUPOBAHUSA ®OJBKJIOPHOT'O TYPBPEH/IA
HA ITPUMEPE JIEHUHI'PAACKOU OBJIACTH

PROSPECTS FOR THE FORMATION OF A FOLKLORE TOUR BRAND ON THE
EXAMPLE OF THE LENINGRAD REGION
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reHepanbHbIN qupekTop LleHTpa neTcko-toHomeckoro Typusma «Terra Holidayy, crapmuit
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IpajCKoro rocyaapcrsennoro yuusepcurera umenu A.C. [lymkuHa, KaHIUIaT SKOHOMHUYE-
CKHX HayK, moieHT, EdwardZ65@mail.ru
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Pushkin Leningrad State University, Department of Socio-Cultural Service and Tourism, Sen-
ior Lecturer Candidate of Economic Sciences, Associate Professor, EdwardZ65@mail.ru

SAM. JINM,
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Ya. M. LIM,
Pushkin Leningrad State University, Department of Socio-Cultural Service and Tourism, As-
sistant, y.lim@Ilengu.ru

AHHOTaAIHA.
B cratbe packpblTO NMOHATHE «OpPEHIUHIa» Ha MpPHU-
mepe Jlenunrpaackoit obnactu. IlpuBeneHsl cTpyk-
Typa U cocTaistouue OpeHna pervona. [Ipeacras-
JeH psaA (GaKTOpoB, KOTOpbIE B 0CO0OH CTerneHu
BJIUSIOT HAa (GOpMUPOBaHUE OpeHJa TEPPUTOPUH, CO-
craBneH SWOT — ananu3 JleHunrpaackoi obnactu.
C nenbro ompeneneHus CyHIECTBYIOLIEIO HMMHIKA
pernoHa nposejsieH onpoc 126 4yenoBek, 4TO MO3BO-
JWIO TIOHATH CTENEHb MHTepeca JroAel Kk JleHnH-
rpaackoit obmactu. [1ogpoOGHO pPaccMOTPEHO HCTO-
puyeckoe Ha3BaHue JleHuHrpaackoit oomactu — M-
Ipusi KaKk UCTOPUYECKOTO CYOBEKTa Hallel CTpaHBbI.
[Iepeunciiena rpynna XxapakTEpUCTHK, HA OCHOBE KO-
TOPBIX OCYILECTBISCTCS NMO3ULIIMOHUPOBAaHUE OpeHa

Abstract.
The article reveals the concept of "branding™ on the
example of the Leningrad region. The structure and
components of the brand of the region are given. A
number of factors that particularly influence the for-
mation of the brand of the territory are presented, a
SWOT analysis of the Leningrad region is compiled.
In order to determine the existing image of the re-
gion, a survey of 126 people was conducted, which
made it possible to understand the degree of people's
interest in the Leningrad region. The historical name
of the Leningrad region — Ingria as a historical sub-
ject of our country is considered in detail. A group of
characteristics is listed, on the basis of which the po-
sitioning of the brand "Ingria is a fabulous country"
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«MHrpus- cka3oyHas CTpaHa.

Paccmotpen monxon kK opraHu3aiuu JIE€SITeIbHOCTH
donpkIopHOTO TIeHTpa B T. BwiGopre Jlenmnrpan-
ckoif obmactu («Cromune» cka3ouHoW cTpaHbl WH-
TPUH, 110 MPEIJIOKEHUIO aBTOPOB, a TAK)KE YUUTHIBAsS
MHTEPEChl M aCCOLMAIMU OMPOUICHHBIX). JlaHHBIH
BbIOOp OOOCHOBaH psAIOM MPUYUH, YKa3aHHBIX B CTa-
Th€. ABTOpamMM IPEAINOJAraeTcs, 4To OJHOW U3
GyHKIMA JaHHOTO (OJBKIOPHOTO IIeHTpa Oyner
MPOCKTUPOBAHUE U MPOJIaXKa «CKA30UYHBIX» TYPOB, TO
ecTb (opmMHupoBaHUE HA 0a3e IEHTpa «CKa30YHOTO»
TyporepaTopa, 4YTO CBOWCTBEHHO COBPEMEHHOMY
POCCUHCKOMY PBIHKY.

ChopMynupoBaHO MHEHHE 00 DKOHOMHUYECKOH 3(-
(EeKTUBHOCTH JaHHOTO MPOEKTa, €ro MHBECTUIMOH-
HOM TNpuBJIEKaTenbHOCTU. [IpencraBieHsl ATanbl U
MNOJIXOJbl JUIsl MpoJABMKeHUs Openpa. PaccMoTpen
KOMIUIEKCHBIM TOJXOJ K peaju3alidl MpOorpamMmbl
npoaBuxkenust (onbkiopHoro Openpa «UHrpus-
CKa304YHasl CTPaHa» KaK CTPATErHy MOMYJISPU3alUU |
YBEJIMYEHUS Y3HABAEMOCTH PETHOHA.

KuiroueBsble ciioBa.
Bpennunr, penyramus perumona, SWOT — anamus,
Wurpust, uHGpacTpykTypa, KOMIUIEKC MPOIBIKECHUS
TEPPUTOPUATBHOTO OpeH/1a, MAPKETHHIOBBIE KOMMY-
HUKAIMH, QOJILKIOPHBIA OpeHI.

is carried out.

The approach to the organization of the folklore cen-
ter in Vyborg, Leningrad region (the "Capital” of the
fairy-tale country of Ingria, at the suggestion of the
authors, as well as taking into account the interests
and associations of respondents) is considered. This
choice is justified by a number of reasons mentioned
in the article. The authors assume that one of the
functions of this folklore center will be the design
and sale of "fabulous" tours, that is, the formation of
a "fabulous™ tour operator on the basis of the center,
which is characteristic of the modern Russian market.
The opinion on the economic efficiency of this pro-
ject, its investment attractiveness is formulated. The
stages and approaches for brand promotion are pre-
sented. A comprehensive approach to the implemen-
tation of the program for the promotion of the folk-
lore brand "Ingria-fairyland” as a strategy for popu-
larizing and increasing the recognition of the region
Is considered.

Key worlds.
Branding, reputation of the region, SWOT-analysis,
Ingria, infrastructure, territorial brand promotion
complex, marketing communications, folklore brand.
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TYPU3M HA JAJIBHEBOCTOYHBIX ITPUTPAHUYHBIX TEPPUTOPUSAX:
TPAHC®OPMAIIUA TYPUCTCKHUX IOTOKOB B YCJIOBUAX TAHAEMHUHN

TOURISM IN THE FAR EASTERN BORDER TERRITORIES: TRANSFOR-
MATION OF TOURIST FLOWS IN THE CONTEXT OF A PANDEMIC

H.A. HAJIKMHA,
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AHHOTaNuA.

B cratpe paccMOTpeHBI OCHOBHBIE TEHJCHIIMM DPa3-
BUTHS Typu3Ma B JIaJIbHEBOCTOYHBIX MPUTPAHUYHBIX
tepputopusix Poccnn 10 M B Hayaie MaHIEMUH KO-
poHaBHUpyca. BbUIO MPOBEIEHO HUCCIENOBAHUE POJIU
Typusma B s3koHOMuUKe [Ipumopckoro u XabapoBcko-
ro kpaeB, AMypckoil obmactu u EBpeiickoil aBTO-
HOMHOM 00y1acTu. BBIBOIBI, TIOJTYYE€HHBIE TIO PE3YIIb-
TaTam MCCIENO0BAHUs, MO3BOJIWIM TOBOPUTH O TOM,
YTO B HACTOSIIIMA MOMEHT TypUCTCKas cdepa mpu-
rpaHuyHbIX peruoHoB [lampHero Bocrtoka Poccun
npeTepreBaeT TpaHcHOpMalUio cO cMeleHueM ¢o-
Kyca BHUMaHHUs Ha HEOOXOIMMOCTh Pa3BUTHUS BHYT-
PEHHEro TypHu3Ma.

Kirouessle cioBa.
JlabHEBOCTOUHBIE NIPUTPAHUYHBIE TEPPUTOPUH, MeE-
JKIYHAPOJHBIA TypU3M, BHYTPEHHUU TypusMm, [lpn-
MOpCKUil Kpaii, XabapoBckuii kpail, AMypckas 00-
nacTh, EBpeiickas aBTOHOMHast 00J1acTh

Abstract.

The article discusses the main trends in the develop-
ment of tourism in the Far Eastern border territories
of Russia before and at the beginning of the corona-
virus pandemic. A study was conducted on the role
of tourism in the economy of the Primorsky and
Khabarovsk Regions, the Amur Region and the Jew-
ish Autonomous Region. The conclusions obtained
from the results of the study allowed us to say that at
the moment the tourism sector of the border regions
of the Russian Far East is undergoing a transfor-
mation with a shift in focus to the need for the devel-
opment of domestic tourism.

Keywords.
Far Eastern border territories, international tourism,
domestic tourism, Primorsky Region, Khabarovsk
Region, Amur Region, Jewish Autonomous Region.
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AJANITALIUA K HAHAEMHUHU COVID-19 U BOCCTAHOBJIEHUE TYPUCTCKO-
'O CEKTOPA CAXAJIMHCKOM OBJIACTHA

ADAPTATION TO THE COVID-19 PANDEMIC AND RECOVERY OF THE TOUR-
ISM SECTOR OF THE SAKHALIN REGION
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AHHOTaAIHA.
B cratee paccmaTpuBaeTCcs BIHMSHHE IaHACMUU
COVID-19 na typucrckuii cexktop CaxaarMHcKo#i 00-
JacTH, MPOBOJIUTCS aHAIM3 psja IMOKa3aTenei, Xa-
PaKTEPU3YIOLNX TYPUCTCKHM IMOTOK B pEruoHe, U
JIAeTCsl OI[EHKa COBPEMEHHOTO COCTOSTHHS CHEPHI TY-
pusma CaxannHa u KypuibcKux OCTpOBOB.

KuroueBrle ciioBa.
CaxanuHckast o0nacTh, KI1IO9K, BHYTPEHHUH TYy-
pHU3M, TYPUCTCKUH CEKTOpP, BOCCTAHOBIEHHUE TYpHU3-
Ma.

Abstract.
This article considers the impact of the COVID-19
pandemic on the tourism sector of the Sakhalin Re-
gion, analyzes a number of indicators characterizing
the tourist flow in the region, and assesses the current
state of the tourism sector of Sakhalin and the Kuril
Islands.

Key words.
Sakhalin region, cashback, domestic tourism, tourism
sector, recovery of tourism.
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TOURIST AND RECREATIONAL POTENTIAL OF THE RIVER BASIN KATUN (ALTAI)
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AHHOTaAIHA.

B crarbe paccmarpuBarotcs ycinoBus GOpMUPOBAHUS
TYPUCTCKO-PEKPEALMOHHON JIeCTUHALMN B OacceliHe
pexku KaTyHbp OT BO3HUKHOBEHHS [0 HACTOSIIETO
BpeMeHu. OmnpezerneHa crnenuduka pa3BUTUS TypU3-
Ma Ha JaHHOW TEPPUTOPUHU U TMOKa3aHbI MEPCIEKTH-
Bbl Pa3BUTHS, CBA3AHHBIE, MPEXKIE BCETO, C U3MEHE-
HUEM T'OCYIapCTBEHHON MOJUTUKH OPTaHOB MECTHOM
BiacTy. [IpoBen€H cpaBHUTENBHBIN aHAIN3 Pa3BUTHUS
TypucTH4ecKOi cdepbl B OacceitHe peku Karynb, B
pe3yJbTaTe KOTOPOTO BBISBICHO ACHHXPOHHOE pa3-
BUTUE TEPPUTOPUU B pe3yJbTaTe€ HEPABHOMEPHOIO
noctyruieHus: puHaHcupoBanus. OnpeneneHsl MoKa-
3aTelu Pa3BUTHS TypHU3Ma Ha HCCIeNyeMOW TeppHu-
topun 10 2025 r. IO OCHOBHBIM LIEJIEBBIM I1apaMeT-
pam.

Kirouesrle ciioBa.
Pexa KaryHb, TypuCTCKO-peKpealMOHHas JECTHHA-
s, ANTalCKUM Kpail, peKpealMOHHbINA MOTEHIHAI
TEPPUTOPUHU.

Abstract.

The article discusses the conditions of the formation
of a tourist and recreational destination in the Katun
River basin from its origin to the present. The specif-
ics of the development of tourism in this territory are
determined and the prospects of development are
shown, primarily related to changes in the state poli-
cy of local authorities. A comparative analysis of the
development of the tourism sector in the Katun River
basin was carried out, as a result of which asynchro-
nous development of the territory was revealed as a
result of uneven funding. The indicators of tourism
development in the study area until 2025 have been
determined by the main target parameters.

Keywords.
Katun River, tourist and recreational destination, Al-
tai region, recreational potential of the territory.
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IKOHOMMWNYECKHUE ACIIEKTHBI IPEJOCTABJIEHUA OCHOBHBIX U 10-
INOJHUTEJBHBIX YCJIYI' CAHATOPHO-KYPOPTHBIMHU OPI'TAHU3ALIUAMU
YI'OJIOBHO-UCHIOJTHUTEJIBHON CUCTEMBI

ECONOMIC ASPECTS OF THE PROVISION OF BASIC
AND ADDITIONAL SERVICES BY SANATORIUM-RESORT ORGANIZATIONS
OF THE PENAL SYSTEM
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AHHoOTaUHUS.

B crarbe mpoBegeHo uccie0BaHue YKOHOMUYECKHUX
aCIMEeKTOB Pa3BUTHUSA CHCTEMbI POCCHUHCKHMX CaHATOP-
HO-KYpOpPTHBIX opranu3auui. IIpoBenen anamus oc-
HOBHBIX TIOKa3aTejied CaHaTOPHO-KYypOPTHBIX Opra-
HU3alUA ¥ opraHu3anuii otaeixa B Poccum 3a 2017-
2021 rr. [IpoBeneHo uccier0BaHUE MPEATIOKEHUS
OCHOBHBIX M JONOJHUTENIbHBIX YCIYI CAHATOPHO-
KYPOPTHBIX OpTaHU3aIMil COTPYJHUKAM YTOJOBHO-
UCIIOJIHUTENIbHOM CcHUCTeMBl. B pe3ynbrare mnpose-
JIEHHOTO aHajin3a OBLIN BBISBJIEHBI TPOOJIEMHBIEC ac-
NEKThl, TAK HA3bIBAEMbIE TOYKM POCTA, KAK OCHOB-
HBIX, TaK M JOTIOJHUTEIBHBIX YCIYI CaHATOPHO-
KYPOPTHBIX OpraHu3alun YTOJIOBHO-
WCIIOJTHUTEIIbHOW CHUCTEMBI B CPOPMYITHPOBAHBI pe-
KOMEH/IallUU 110 X CBOEBPEMEHHOMY PEILLIECHUIO.

KiroueBnle ciioBa.
CaHaToOpHO-KYpOpPTHBIE OpraHU3alNH, SKOHOMHUYE-
CKHE aCIeKThl, aCCOPTUMEHTHAs MaTpHUIa, OCHOBHBIE
u JIOTIOJTHUTEIbHEIE YCIIYTH, YTOJIOBHO-
HCITOJIHUTENLHASA CUCTEMA.

Abstract.

The article studies the economic aspects of the de-
velopment of the system of Russian sanatorium-
resort organizations. The analysis of the main indica-
tors of sanatorium-resort organizations and recreation
organizations in Russia for 2017-2021 is carried out.
A study of the offer of basic and additional services
of sanatorium-resort organizations to employees of
the penal system was conducted. As a result of the
analysis, problematic aspects, the so-called growth
points, of both basic and additional services of sana-
torium-resort organizations of the penal system were
identified and recommendations for their timely solu-
tion were formulated.

Key words.
Sanatorium-resort organizations, economic aspects,
assortment matrix, basic and additional services, pe-
nal system.
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