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TYPUCTCKHUE ITPOEKTbBI KAK ®AKTOP PA3BUTUA BHYTPEHHEI' O
TYPU3MA PO

TOURIST PROJECTS AS A FACTOR IN THE DEVELOPMENT OF DOMESTIC
TOURISM OF THE RUSSIAN FEDERATION

B.B. COLIKOB,
cTaxép Kadeapbl SKOHOMHUKH M YIPABICHUS B cepe ycIayr
Cankr-IleTepOyprckoro rocyaapcTBEHHOTO 3KOHOMUYECKOT'0 YHUBEpCcUTeTa, T. CaHKT-
[TerepOypr, socman.finec@mail.ru

V.V. SOTSKOV,
St. Petersburg State University of Economics, Department of Economics and Management in
Services, Trainee, Saint Petersburg, socman.finec@mail.ru

AHHOTaANMA.

B crathe paccMarpuBarOTCs BOIPOCHI Jajlb-
HEUIIero pa3BUTHSA OTECYECTBEHHOTO TYpPHU3-
Ma, IIPH ATOM B Ka4€CTBE OCHOBHOI'O (hakTopa
0003HA4YE€HBbI TYPUCTCKUE MPOEKTHI. AKIICHT
C/eJlaH Ha BBISIBICHUU HOBBIX ()OPM B3aMMO-
JIEHCTBUS YIACTHUKOB MOJOOHBIX MPOEKTOB —
B YaCTHOCTHU, chopMHUpOBaHa OM3HEC-MOJIEIb
TypoIieparopa B KOHTEKCTE HOBOW 3KOCHUCTE-
MbI. [IpuBOAsSITCA XapaKTEpPUCTUKU aKTyallb-
HBIX TYPUCTCKUX MPOEKTOB Ha TEPPUTOPUU
P® u nipeiokeHbl OCHOBHBIE KPUTEPUH YC-
MEITHOCTU UX BHEIPEHUSI.

Kirouesbie ciioBa.
TypHUCTCKHI TPOEKT, BHYTPEHHHUU TYPU3M,
Ou3HEC-MO/I€JIb, TTAHICMHS.

Abstract.

The article considers issues of further devel-
opment of domestic tourism, while tourist
projects are identified as the main factor. The
emphasis is placed on identifying new forms
of interaction between participants in such
projects - in particular, a business model of
the tour operator in the context of a new eco-
system is formed. The characteristics of topi-
cal tourist projects in the territory of the Rus-
sian Federation are given and the main crite-
ria for the success of their implementation are
proposed.

Keywords.
Tourist project, domestic tourism, business
model, pandemic.
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BJIMSTHUE NUHOEKIIMOHHBIX 3ABOJIEBAHUI HA TYPU3M

IMPACT OF INFECTIOUS DISEASES ON TOURISM

H.A. 3IOJISIEB,
no1eHT Kadeapsl cepBrca U TypusMa [[oBOIKCKOro rocy1apCTBEHHOT'O TEXHOIOTUYECKOTO
YHUBEPCUTETA, KAHANAAT DKOHOMHUYECKUX HayK, JOLICHT, T. ﬁouncap-Ona,
zyulyaevna@volgatech.net

N.A. ZYULYAEYV,
Volga State University of Technology, Department of Service and Tourism, Candidate of
Economic Sciences, Associate Professor, Yoshkar-Ola, zyulyaevna@volgatech.net

AHHOTAIUA.

B coBpeMEeHHOM MHpe BakHas poOJib B COLU-
aJTbHO-3KOHOMUYECKOM Pa3BUTUM TPUHAJJIE-
KUT TypusMy. Ha pasButue TypusMa oKas3bl-
Ba€T BJIMSIHUE MHOXKECTBO SK30T'€HHBIX (ak-
TOpOB. L{esbl0 JaHHOM CTAaThbU SIBJISICTCS aHa-
JIU3 BIMSTHUSA HA HEro BCIBIINIEK MH(PEKITMOH-
HBIX 3a0osneBaHuil. OTMEUEHO HE3HAUMTEh-
HO€ BJIMSHHE Ha TYpPHU3M KOPOHABUPYCHOM
uHpekmu SARS-CoV u 3HauumtenbHOoe —
COVID-19. Ilokazano Bmmsaue COVID-19
Ha MEXKIYHApOJHbIC TMPUOBITUS W JOXOIBI.
OTMeuaercsi KpU3UC COBPEMEHHOM Ou3Hec-
MOJICTIM PAa3BUTHUS MEXIYHAPOJHOTO TYpU3-
Ma, OPHUEHTUPOBAHHOW HA HSKCIOHEHIIHAJb-
HbIM pocT. [loka3aHbl HOBbIE BO3MOKHOCTH U
MIPOTHO3BI pa3BUTUA cdephl Typusma. B uuc-
Jie 3TUX BO3MOXHOCTEH - pa3BUTHE BHYTPEH-
HEro Typu3Ma, YCHJICHHE ero 1udpoBHU3aInH,
CEJIbCKUE U AKOJOTMYECKHUE ACHEKThl TYpPHU3-
Ma.

KiroueBblie ciioBa.
Bremraue moku, COVID-19, mexmyHnapon-
HBI TypU3M, TYPUCTCKHUE OXOMIBI, MPOTHO-
3bI, HOBBIE BO3MOYKHOCTH.

Abstract.

In the modern world, tourism plays an im-
portant role in socio-economic development.
The development of tourism is influenced by
many exogenous factors. The purpose of this
article is to analyze the impact of outbreaks
of infectious diseases on it. There was a slight
impact on tourism of the SARS-CoV corona-
virus infection and a significant one -
COVID-19. The impact of COVID-19 on in-
ternational arrivals and revenues is shown.
The crisis of the modern business model of
international tourism development, focused
on exponential growth, is noted. New oppor-
tunities and forecasts for the development of
the tourism sector are shown. Among these
opportunities are the development of domes-
tic tourism, increasing its digitalization, rural
and environmental aspects of tourism.

Keywords.
External shocks, COVID-19, international
tourism, tourist income, forecasts, new oppor-
tunities.
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POCCHUMCKUH TYPU3M B YCJOBUAX NOCTHAHJIEMHAU: HOBBIE 3AJTAUA
N ITEPCIIEKTHUBbBI

RUSSIAN TOURISM IN POST-PANDEMIC CONDITIONS: NEW CHALLENGES
AND PROSPECTS

C.H. JAHNJIOBA,

VICIIOJIHUTENBHBIA TUPEKTOp HamonanpbHOM akageMuu TypusMa, CTaplIni MpernoiaBaTelib
kadenpsl TypusMma u rocrenpuumctsa YHOY BO «bantuiickas akajgemus Typyu3ma U npe-
NPUHAMATEIBCTBAY, KAaHIHIAT IKOHOMUYECKHX Hayk, r. Cankr-IleTrepOypr, danilo-
va_svetlana94@ro.ru

S.N. DANILOVA,
National Tourism Academy, Executive Director, Baltic Academy of Tourism and Entrepre-
neurship, Department of Tourism and Hospitality, Senior Lecturer, Candidate of Economic
Sciences, Saint Petersburg, danilova_svetlana94@ro.ru

AHHOTaNMA.

B crarbe aHanu3upyeTrcsi COCTOSIHHUE OTede-
CTBEHHOI'O TypHW3Ma I0CJI€ CHATHS psja Or-
paHUYEHUM, PACCMATPUBAIOTCS OCHOBHBIE 3a-
nayn cepsl Typu3Ma M TOCTEIPUUMCTBA Ha
JAaHHOM »JTarne ee pa3Butus. [IpuBeneHsl
npuMepsl  AUBEpCUPUKAIIUU  TYPUCTCKHUX
MIpEeAIOKEHNUM, pa3pabOTKU U BHEIPEHUS HO-
BBIX TYPUCTCKUX MPOAYKTOB U MapIIPYTOB B
cTtpaHe. bomee mnoapoOHO W3I0KEH OIBIT
Cankrt-IlerepOypra B 3TOM HampaBJICHUH.
HccnenoBanbl NEepCIEKTUBLI PA3BUTHUSI BHYT-
PEHHEr0 W BBE3AHOTO TypU3Ma, a TaKkKe
MIPUMEHEHUE HOBBIX TEXHOJIOTUM B TypU3Me U
o0pa3oBaHUH.

Kuaruessbie cioBa.
[TocTiangemMusi, BHYTPEHHUW TYypHU3M, HWH-
dbpacTpykTypa Typu3Ma, HOBbI€ MPOAYKTHI U
MapUIpyThl, MociaaHue mnpesuaecHra PO de-
NEpabHOMY COOpaHMIO, YYeT MPUPOJHBIX
(akTOpOB M AHTPOIOIE€HHON Harpy3kH, HO-
BbI€ TEXHOJIOTUU.

Annotation.

The article analyzes the state of domestic
tourism after the removal of a number of re-
strictions, considers the main tasks of the
tourism and hospitality sector at this stage of
its development. Examples of diversification
of tourist offers, development and introduc-
tion of new tourist products and routes in the
country are given. The experience of Saint
Petersburg in this area is described in more
detail. The prospects for the development of
domestic and inbound tourism, as well as the
use of new technologies in tourism and edu-
cation, are studied.

Key words.

Post-pandemic, domestic tourism, tourism
infrastructure, new products and routes, mes-
sage of the President of the Russian Federa-
tion to the Federal Assembly, consideration
of natural factors and anthropogenic load,
new technologies.
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TEOPETHYECKHUE ACIHHEKTbBI COBEPIIEHCTBOBAHUSA BU3HEC-
INPOIECCOB NPEAIIPUATHUA COEPHI YCJIVI

THEORETICAL ASPECTS OF IMPROVING THE BUSINESS PROCESSES OF
THE SERVICE SECTOR ENTERPRISE

A.B. KYUYMOB,
Jo1eHT Kadeapbl S3KOHOMUKH U yripaBienus B cepe yciyr DT'BOY BO «Cankr-
[lerepOyprckuit rocy1apCTBEHHBIN SKOHOMUYECKUI YHUBEPCUTETY, KaHIUIaT SIKOHOMHY -
CKUX HayK, Jo1eHT, T. Cankt-IletepOypr, arturspbl@ya.ru

AV. KUCHUMOV,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
arturspbl@ya.ru

E.B. IIEUEPHULIA,
noteHT kadeapsl skoHomuueckoit 6ezonacHoct PI'BOY BO «Cankr-IlerepOyprekuii rocy-
JApCTBEHHBI 3KOHOMHYECKHI YHUBEPCUTET», KAHAUJIAT COLIMOJIOTUYECKUX HAYK, IOLEHT, T.
Cankr-IlerepOypr, helene8@yandex.ru.

E.V. PECHERITSA,
St. Petersburg State University of Economics, Department of Economic Security, Candidate
of Sociological Sciences, Associate Professor, Saint Petersburg, helene8@yandex.ru

M.B. BOJIOIIMHOBA,
JOLIeHT Kadeapbl SKOHOMHKH U yripaBieHus B cepe yeayr ®I'bOY BO «Cankrt-
[TerepOyprckuit TOCy1apCTBEHHBIN YKOHOMHYECKUN YHUBEPCUTETY, KAHIUIAT SIKOHOMUY €-
CKUX Hayk, aoreHr, r. Cankr-IlerepOypr, voloshinova@unecon.ru

M.V. VOLOSHINOVA,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
voloshinova@unecon.ru

AHHOTALUA.
[lenbto cTaThbu SABISETCS PACCMOTPEHHUE BO-
MIPOCOB YMpaBlIeHUs OU3HEC-TPOIECCAMU Op-
ranuzaiuu cdepsl cepBuca. Beiaenstorces Tpu
OCHOBHbIE BHJIa OM3HEC-TIPOIECCOB B cdepe
YCIyT, TAKUE KaK YIpPaBJISIOUINM, ONepanu-
OHHBIN U noaaepxkuBaromuii. [Ipu ananusze
JUTEPATYPHBIX HCTOYHUKOB IO TEeME «Ou3-
HEC-TIPOIIECChI», OTMEUAETCs, 4TO MOj Ou3-
HEC-TIPOLIECCOM  TOHUMAETCA  KOMIUIEKC
B3aMMOCBSI3aHHBIX U B3aMMO3aBUCUMBIX MeE-
PONPUATUN O YINPABICHUID CEPBUCHOM Op-

Abstract.
The purpose of the article is to consider the
issues of business process management in the
organization of the service sector. There are
three main types of business processes in the
service sector, such as managing, operating
and supporting. When analyzing the literature
on the topic "business processes”, it is noted
that the business process is understood as a
set of interrelated and interdependent
measures for the management of a service or-
ganization, the implementation of which is an


mailto:helene8@yandex.ru
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raHu3amue, BHEAPEHUE KOTOPBIX SBIISIETCS
UJIeaTbHBIM UHCTPYMEHTOM YMPABJIEHUS, KO-
TOPBIA HE TOJBKO IMOHWKAET HEMPOU3BOAU-
TEJbHBIC 3aTPaThl, HO U MOBBIIIAET KAYECTBO
npeaocTaBisieMbIx yciyr. llepeuncnensl oc-
HOBHBbIE (DAKTOPHI, MPU KOTOPBIX OpraHu3a-
WU JIOJDKHBI yIIy4IIaTh OW3HEC-TPOIECCHI.
CrenaH BbIBOA O TOM, YTO HAa CErOAHSALIHUUN
JIeHb, YTOOBI TOBBICHTH KOHKYPEHTOCIIOCO0-
HOCTb U PaCUIMPUTh CBOU MO3UIUU HA PHIHKE,
npeAnpusaTUsIM cpepbl cepBHrca HaAO MOCTO-
SHHO TIEPETIPOCKTUPOBATh, PedhOpPMHUPOBATH,
a TakXe  COBEpIICHCTBOBaTh  OW3HEC-
MPOIIECCHI.

KiroueBblie ciioBa.
Cdepa yciyr, Ou3HEC-TIPOILIECCHI, >KH3HCH-
HbII IUKJ  OpraHu3allih, CIOCOOHOCTH
YIIPaBJIEHUS OPTaHU3ALUEN.

ideal management tool that not only reduces
unproductive costs, but also improves the
quality of services provided. The main factors
under which organizations should improve
their business processes are listed. It is con-
cluded that today, in order to increase com-
petitiveness and expand their positions in the
market, service companies need to constantly
redesign, reform, and improve business pro-
Ccesses.

Key words.
Service industry, business processes, life cy-
cle of organization, ability to manage organi-
zation.
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MNPOJBUKEHUE JIEJIOBOI'O TYPU3MA B POCCUMCKUX JECTUHALIUAX

PROMOTION OF BUSINESS TOURISM IN RUSSIAN DESTINATIONS

ILE. BYJIAEB,
noneHt Beicmieit mkomsl 6usHeca KOxHOro denepaabHOro yHUBEPCUTETA, KAHIUAAT COLHO-
JIOTMUYECKHX Hayk, I'. PoctoB-Ha-/lony, pavelbudaev@list.ru

P.E. BUDAEYV,
Southern Federal University, Higher School of Business, Associate Professor, Candidate of
Social Sciences, Rostov-on-Don, pavelbudaev@list.ru

AHHOTAIHA.

B nannoii paboTte nmpeAnpuUHUMAETCS TOMbIT-
Ka copMyJIHpPOBaTH PEKOMEHIAIMHU 10 TIPO-
JBIDKEHUIO JIEJIOBOTO TypU3Ma B POCCUMCKHUX
JIECTUHALUAX. ABTOpP yCTaHaBIMBAET OCHOB-
HbI€ HaIpaBjeHUsi pabOThl MO ONTUMU3AIUU
JECTUHAIIMU TI0f] HYXXIbl TYpUCTOB, (hopmy-
JUpYeT YacTo HaOIIoJacMble HAa TMPAKTHKE
poOJEeMbI U JJa€T PEeKOMEHJAIUU 10 UX Mpe-
OJ10JIEHUIO.

KuaroueBble ciioBa.
JenoBoii Typu3M, TYpPUCTCKHE JIECTUHAIWU,
MO3UIIMOHUPOBAHNE, MAapKETUHT TypU3Ma,
MIPOJBUKECHUE, HHIYCTPUS TyprU3Ma.

Abstract.

This paper attempts to formulate recommen-
dations for the promotion of business tourism
in Russian destinations. The author sets out
the main directions of work on optimizing the
destination for the needs of tourists, formu-
lates the problems often observed in practice
and gives recommendations on how to over-
come them.

Key words.
Business tourism, tourist destinations, posi-
tioning, tourism marketing, promotion, tour-
Ism industry.
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®OPMUPOBAHUE U PABBUTUE PETUOHAJIbBHONU CUCTEMBI
MOJIOAEXHOI'O NPEAITPUHUMATEJIBCTBA B TYPU3ME

FORMATION AND DEVELOPMENT OF THE REGIONAL SYSTEM OF YOUTH
ENTREPRENEURSHIP IN TOURISM

C.10. I'PUIIINH,
npodeccop kadenpsl IxkoHOMUKHU U yripaBiienus B cepe yciyr ®I'bOY BO «Cankr-
[lerepOyprckuit rocy1apCTBEHHBIN SKOHOMUYECKUI YHUBEPCUTETY, TOKTOP SKOHOMHUYECKUX
HayK, foreHT, r. Cankt-IletepOypr, Svr@unecon.ru

S.Yu. GRISHIN,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Professor, Doctor of Economic Sciences, Associate Professor, Saint Pe-
tersburg, svr@unecon.ru

N.M. BOI'’TIAHOBA,
couckaTenb kadeapsl DKOHOMUKH U yripaBieHus B cepe ycinyr ®I'bOY BO «Cankr-
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AHHOTALUA.
B cratee paccMmaTpuBarOTCs 3Tamnbl BO3MOX-
HOTO aJIropuTMa (OPMHUPOBAHUS U PA3BUTHUS

pGFHOHaHBHOﬁ CHUCTCMBbI MOJIOACKHOI'O
MNpCaAIPUHUMATCIIBCTBA B TYPHU3MC C TOYKH
3pCHUA ITOBBIIICHU A coaJIbHO-

DKOHOMHYECKON d(PGHEKTUBHOCTH BEACHUS
TYpUCTCKOT0 OHU3HEeca.

KuaroueBnble ciioBa.
MonoaexHoe npeanpuHUMaTeILCTBO B cde-
pe Typu3Ma, TYPUCTCKOE IPOECKTUPOBAHUE,
CTpaTE€TUl Pa3BUTHUS TYPUCTCKOIO PBIHKA,
(dhopMupoBaHrE PETUOHATBLHOI'O TYPUCTCKOTO
MIPOCTPAHCTRBA.

Abstract.
The article considers the stages of a possible
algorithm for the formation and development
of a regional system of youth
entrepreneurship in tourism from the point of
view of increasing the socio-economic
efficiency of tourism business.

Key words.
Youth entrepreneurship in the field of
tourism, tourist design, strategies for

development of tourist market, formation of a
regional tourist space.
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DOAKTOPBI MUKPOCPE/IbI U UX BJIUAHUE HA JEATEJABHOCTb
IMPEAITPUATUA COEPHI YCIYT

MICROENVIRONMENT FACTORS AND THEIR IMPACT ON THE ACTIVITY OF
THE SERVICE SECTOR ENTERPRISE
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AHHOTAIUSA.

Ienbto cTaThu SBISETCS PACCMOTPEHHE BOTIPOCOB YITPaB-
JICHUST MUKPOCPEIOoN opraHm3anuu cepbl ceppuca. Bui-
JENSIOTCA NIECTh OCHOBHBIX (DaKTOPOB MHKPOCPEIBI Op-
ragu3anud cepsl CepBHCa: COOCTBEHHO MPEOIIPHATHE,
KIIMEHTHI, MOCTAaBIIUKY, KOHKYPEHTBI, OpraHU3aluu, OCYy-
MIECTBISIIOIINE MapKETHHIOBBIE YCIYTH M KOHTAKTHBIC
aymutopun opraHmzanmu. CjenaH BBIBOJ O TOM, 4TO,
MPOaHATN3NPOBAB clla0ble M CHJIBHBIE CTOPOHBI KaXXI0TO
(hakTopa MUKPOCPEIbl OPraHU3aI[ui, MOXKHO MOHSTH, HaJl
KakiUMH TpobiieMamMu HeoOX0IuMo padoTaTh, Kakoi Io-
TEHITMAJ CYIIECTBYET y OPTaHU3aIlNH, ¥ KAaKOBBI IIEPCIEK-
THUBBI €€ PAa3BUTHUA.

KiroueBLIe cjI0Ba.
Cdepa yciyr, MUKpocpena OpraHH3alvd, KOHKYPEHIHS,
MapKeTI/IHF, KOHTpaFeHTbl.

Abstract.

The purpose of the article is to consider the issues of man-
aging the microenvironment of the organization of the
service sector. There are six main elements of the micro-
environment of the organization of the service sector: the
enterprise itself, customers, suppliers, competitors, organ-
izations that provide marketing services and contact audi-
ences of the organization. It is concluded that by analyz-
ing the weaknesses and strengths of each factor of the or-
ganization's microenvironment, it is possible to under-
stand what problems need to be worked on, what potential
the organization has, and what are the prospects for its
development.

Key words.
Service sector, microenvironment of the organization,
competition, marketing, contractors.


mailto:helene8@yandex.ru
mailto:helene8@yandex.ru

©*7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:*@

®OPMUPOBAHUE KOMIETEHIUI XXI BEKA KAK ®AKTOP PA3BUTUA
TPYJOBOI'O IOTEHIIUAJIA C®EPBI TYPU3MA U PEKPEALIUN

FORMATION OF COMPETENCIES OF THE XXI CENTURY AS A FACTOR IN
THE DEVELOPMENT OF THE LABOR POTENTIAL OF TOURISM
AND RECREATION

B.C. OPJIOBA,
1.0. 3aB. Kadeapoil Typu3Ma U TOCTEIPUUMCTBA, TOIEHT Kadeapbl HHHOBAIMOHHOI'O Me-
HeKMeHTa U yrpasiienus npoektamu @I'BOY BO «Bonoroackuii rocyaapcTBEHHbINA YHU-
BEPCHUTET», KAaHIUAAT SKOHOMHUYECKUX HayK, I'. Bosjorma, ovs2177@mail.ru
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AHHOTALIUA.

B cratpe npencrasieHsl pe3yJsbTaThl paspa-
OOTKH METOJ0JOTMYECKOr0 IMOAXO0/Aa K HC-
CJIEIOBAHUI0O KOMMYHMKAaTHBHO-TBOPUYECKOTO
IIOTEHIAAJIa  OPraHMU3aTOPOB  TYPUCTCKOU
NEATENbHOCTH, MPEII0KEHA METOANKA €ro
ouneHKH. KOMMyHUMKaTUBHO-TBOPYECKUN IIO-
TEHLIMAJI BIIEPBBIE BBIJEIEH aBTOPOM B Kaye-
CTBE€ MHTETPAJIBHOI0 KOMIIOHEHTA TPYAOBOTO
NOTEHIMaNa, OTPaXarollero ypoBeHb chop-
MHPOBAaHHOCTH KOMIUIEKCA KIIFOYEBBIX KOM-
IIETEHLIMM IIepCOHAaIa COBPEMEHHBIX OpraHU-
3a1ui cepbl Typu3Ma U peKpearyi.

KaroueBsble ciioBa.
TpynoBoii moreHiuan, kommnereHuuu XXI
BeKa, chepa Typu3Ma U peKpearuu.

Abstract.

The article presents the results of the devel-
opment of a methodological approach to the
study of the communicative and creative po-
tential of the organizers of tourist activities,
and offers a methodology for its evaluation.
For the first time, the author identifies the
communicative and creative potential as an
integral component of the labor potential, re-
flecting the level of formation of the complex
of key competencies of the personnel of
modern organizations in the field of tourism
and recreation.

Keywords.
Labour potential, competencies of the XXI
century, tourism and recreation.
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POCCHUSA U CTPAHBI HEHTPAJIBHOM A3UU: MEXAHU3MBI
COTPYJHUYECTBA B OBJJACTH TYPU3MA B PAMKAX CHI™

RUSSIA AND CENTRAL ASIAN COUNTRIES: MECHANISMS OF
COOPERATION IN THE FIELD OF TOURISM WITHIN THE CIS
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AHHOTALMSA.

B crarbe ananmusupyercs, kak Poccus u ee
MapTHEPHI U3 YKclia OBIBIIMX COBETCKUX pecC-
nyonuk [lenTpasbHON A3uMM y4acTBYIOT B
MEXaHHU3Max COTPYAHUYECTBAa B 00JIACTH TY-
pusma B ConpyxectBe HezaBucumbix I'ocy-
napctB. PaccMOTpeHO ywacTue cTpaH B pas-
paboTKe, COrjaacoBaHUM M pealh3aluu CIie-
AAJM3UPOBAHHBIX OTPACIEBBIX JOKYMEHTOB
CHI' u cootBercTByroumx Qopmarax co-
TPYIHHYECTBA.

Kiarwu4eBnle cjioBa.
Poccusi, lenrpanbHas Asus, Typusm, CHIT,
COTPYAHUYECTBO.

Abstract.

The article analyzes how Russia and its part-
ners from the former Soviet republics of Cen-
tral Asia participate in the mechanisms of co-
operation in the field of tourism in the Com-
monwealth of Independent States. The partic-
ipation of the countries in the development,
coordination and implementation of special-
ized industry documents of the CIS and the
corresponding formats of cooperation is con-
sidered.

Key words.
Russia, Central Asia, tourism, CIS, coopera-
tion

1 v
HccnenoBanue BBINONHEHO 3a cueT rpanTa Poccuiickoro HayqHoro donza, mpoekt Ne 19-78-10060.
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BJIUSAHUE COVID-19 HA HU®POBU3ALIUIO TYPU3MA B UTAJINU

IMPACT OF COVID-19 ON DIGITALIZATION OF TOURISM IN ITALY

J.A. UTHATAH,
npenojaaBaresb kKaheapbl poMaHCKUX s3bIKOB UM. T.3. UepmaniieBoir MOCKOBCKOTr0 rocyaap-
CTBEHHOT'O MHCTHTYTa MEKIYHAPOIHBIX OTHOMIEHUH, I. MockBa, ignatyan.d.a@my.mgimo.ru
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AHHOTAIHA.
B craThe aHanm3upyercs BIUSHUE SMUACMUU
COVID-19 na umdpoBusamuio B chepe Ty-
pusMa B Hramuu. PaccMoTpeHBl OCHOBHBIE
U(ppOBbIE TPOEKTHl U WHUIMATUBBI, BO3-
HUKILKE B TYPUCTUYECKON OTpaciu B pasrap
naHgeMuu B MTanuu, KOTOpbIE MOTYT CIIO-
coOcTBOBaTh OoJiee OBICTPOMY BOCCTAHOBIIE-
HUI0O U MOJCPHU3AIMU TYPUCTUYCCKON OT-
paciy 1Mocjie OTMEHBI OTPAHUYUTEIBHBIX MEP.

Kuaruessblie cioBa.
Uranus, typusm, COVID-19, nudposuzanus.

Abstract.

The article analyzes the impact of COVID-19
on digitalization in the tourism industry of
Italy. It considers recent digital projects and
Initiatives launched amid the pandemic in Ita-
ly which could promt to more rapid post-
covid recovery of tourism and foster its mod-
ernization.

Key words.
Italy, tourism, COVID-19, digitalization.

AKTYAJIBHBIE ITPOBJIEMbI UCITIOJIB30OBAHUA TYPUCTCKOI'O IOTEH-
HUAJIA PECITYBJIMKH KPBIM B YCJIOBUAX 9dKOHOMUNYECKOU HECTA-
BUWJIBHOCTH
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AKTYAJIbHBIE TPOBJIEMbI HCITIOJIb3OBAHUS TYPUCTCKOI'O
IHOTEHIIUAJIA PECIIYBJIUKHA KPBIM B YCJIOBUAX DOKOHOMHNYECKOH
HECTABUJIBHOCTH

ACTUAL PROBLEMS OF USING THE TOURISM POTENTIAL OF THE
REPUBLIC OF CRIMEA IN THE CONDITIONS OF ECONOMIC INSTABILITY

E.C. BOTOMOJIOBA,
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AHHOTALIMA.

JlaHHas cTaThsd IOCBAILIEHA PACCMOTPEHUIO
npo0JieM U TEPCHEeKTUB Pa3BUTHS TYpPHUCT-
ckoro noreHuuana Pecryonuku Kpbim Ha co-
BPEMEHHOM JTane. B crarbe npuBeneHa cra-
TUCTUKA pa3BUTUS TypusMma B PecnyOnuku
Kpbim, BKIIOYasl MOCJIEIHUE JTAHHBIE 3a SIH-
Bapp 2021 roma, copMyIHpOBaHbI BHIBOJIbI
00 3(h(PEKTHBHOCTH UCIIOIB30BAHUS TYypH-
CTHYECKOro rmnoreHuuana. OCHOBBIBasiCh Ha
IIOJIYYEHHBIX BBIBOAAX, ONPENEIIEH P IMPO-
OJeM pa3BUTUS TYPUCTCKOTO MOTEHLHMANA
PecniyOonukun KpbiM ¥ HameuyeHbl MYTH HX
pELIeHHs], KOTOpbIE KPYIVIOTOJWYHO OyayT
CHO0COOCTBOBATh MPUBJIEYEHUIO HOBBIX TypU-
CTCKHMX ITOTOKOB.

Kurouesbie ciioBa.
Typucrckas MHAYCTpHUs, TYPUCTCKUU IOTOK,
PEKpEAIMOHHBIE PECYPChI, TYPUCTCKUE pe-
CypChl, JE€CTHHALMS, TYPUCTCKUN MOTEHIIHAI
Pecniybnuku Kpbim.

Abstract.

The article is devoted to the problems and
prospects of the development of the tourist
potential of the Republic of Crimea at the
present stage. The article presents statistics
on the development of tourism in the Repub-
lic of Crimea, including the latest data for
January 2021, and draws conclusions about
the effectiveness of using the tourist poten-
tial. Based on the obtained conclusions, a
number of problems of the development of
the tourist potential of the Republic of Cri-
mea are identified and ways to solve them are
outlined, which will help to attract new tour-
ist flows all year round.

Key words.
Tourist industry, tourist flow, recreational re-
sources, tourist resources, destination, tourist
potential of the Republic of Crimea.
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HNPE®EPEHIIUAJIBHBIE TEPPUTOPUU KAK ®AKTOP PAZBUTUA TYPUIMA
B JAJIBHEBOCTOYHOM ®EJIEPAJIBHOM OKPYTE

PREFERENTIAL TERRITORIES AS A FACTOR OF TOURISM DEVELOPMENT
IN THE FAR EAST FEDERAL DISTRICT
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AHHOTALMS.
B HacTodmiell cratbe paccMOTpeHbl npede-
peHunanbabie pexxumMbl JJIDO ¢ Toukn 3peHns
UX TEKYLIEro M MOTEHLUHWAJIBLHOrO BKJAaa B
pa3BUTHE MECTHOrO Typusma. CoIrocTaBieHbl
pa3nuuHbie  mpedepeHInaTbHble  MOJENH,
OXapaKTEepU30BaHa JUHAMUKA UX Pa3BUTUA U
OMHCaHbl HaumbOJee 3HAYUMBIE PErHOHAIb-
HbI€ TIPOEKTbl MOJEPHHU3ALNUA TYPUCTCKOU

UH(PPaACTPYKTYPBHIL.

Karuessbie cioBa.
JlanbHeBOCTOUHBIM  (efepalbHbIl  OKPYT
(APO), unnyctpust TypusMa, rocyaapcTBEH-
HO-YaCTHOE TapTHEPCTBO, NpedepeHIraIb-
Hple TeppuTopuu, Ocobas >KOHOMHUYECKas
3oHa (033), Tepputopusi OIEpPEKAIOIIETO
colanibHO-3K0HOMUYeckoro paszsutust (TO-
COP).

Abstract.

The article considers the preferential regimes
of FEFD in terms of their current and poten-
tial contribution to the development of local
tourism. In addition, the article compares var-
lous preferential models, characterizes the
dynamics of their development and describes
the most significant regional residents-driven
projects for the modernization of tourism in-
frastructure.

Key words.
Far Easter Federal District (FEFD), tourism
industry, public-private partnership, preferen-
tial territories, Special economic zone (SEZ2),
Territories of advancing social and economic
development (TASED).
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UHCTPYMEHTBI ITPOJIBUKEHUSA TYPU3MA BO BJIAJJUMUPCKOM
OBJIACTHU B COBPEMEHHBIX YCJIOBUAX

TOOLS TO PROMOTE TOURISM IN THE VLADIMIR REGION IN MODERN
CONDITIONS

N.A. JIABPOB,
JOIEHT Kadeapsl Typu3Ma u cepBrca BaaauMupcKkoro rocy1apcTBEHHOTO YHUBEPCUTETA HM.
A.I'. u H.I'. CtoneroBbIX, KaHAHIAT OUOJIOTHYECKUX HAYK, T. Biaamgumup, lawrinion@mail.ru
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AHHOTAIUA.

B yciioBusIX BBICOKOM PBIHOYHOM KOHKYpPEH-
YU TepUPEepUHBIX OTHOCUTENBHO MOCKOB-
CKOM arjomepanuu o0iacTeil, Ha IepBbII
IJIaH BBIXOJAUT KOHCONWAAUUS aJMHHHUCTpa-
LIUU PErMOHOB, MECTHBIX OM3HEC-COOOIECTB,
MPEJICTABUTENIEN TYPUCTCKOM OTPACIN U Me-
CTHBIX XUTEJEW JJIsl TOMCKa MyTel MOBBIIIE-
HUSl TYPUCTCKOM NPUBJIEKATEIBHOCTH PErHO-
Ha. OJTHUM U3 TaKUX UHCTPYMEHTOB SIBJISIETCS
MOWCK HOBBIX 171 Brnagumupckoit obnactu
U(GPOBBIX MWHCTPYMEHTOB U HCIIOIH30BAHUE
MEXaHU3MOB T'OCYJAapCTBEHHON MOJIEPKKHU.
B craTbe aBTOp paccMaTpuBaeT COBPEMEHHOE
COCTOSIHME TYPUCTCKOW MHAYyCTpuu BO Bia-
JTUMHUPCKON 00JacTH, BBIIEISET OCHOBHbBIE
WHCTPYMEHTHI HMCIIOIh30BaHUS pecypcoB Big
Data st moucka ONTHUMAJbHBIX IyTEH pas-
BUTHUS TypU3Ma B perruoHe. Takke BHUMaHHUE
VAENSETCS MpPOorpaMMme CTUMYJHPOBAHUS TY-
PUCTCKUX TYTEWIECTBUU Il Jep KaTenen
KapT «Mup» - TYPUCTHUECKHUI KEIIO3K.

Karuessie cioBa.
Big Data, mmdpoBuzamus, TypuCTCKUN Kelll-
05k, Bianumup, Cy3aans, 3010TO€ KOJBIIO.

Abstract.

In conditions of high market competition of
the regions peripheral to the Moscow ag-
glomeration, the consolidation of regional
administrations, local business communities,
representatives of the tourism industry and
local residents comes to the fore in order to
find ways to increase the tourist attractiveness
of the region. One of these tools is the search
for new digital tools for the Vladimir region
and state support. In the article, the author
examines the current state of the tourism in-
dustry in the Vladimir region, identifies the
main tools for using Big Data resources to
find the best ways to develop tourism in the
region. Also, attention is paid to the program
of incentives for tourist travel for the holders
of "Mir" cards - tourist cashback.

Key words.
Big Data, digitalization, tourist cashback,
Vladimir, Suzdal, Golden Ring.
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AHHOTAIIHS.

B cratbe paccmaTpuBaeTcs COCTOSSHHE MOPCKOTO
KpyuszHoro Typusma KpacHogapckoro kpas, mpo-
BOJIUTCSI CPAaBHUTEIBHBIA aHAIN3 MOPCKOTO KpPY-
nuzHoro (mora P® u KpacHomapckoro kpasi, siB-
JISIFOIIETOCS. OCHOBHBIM KOMIIOHEHTOM (popMHUpO-
BaHUs MOPCKOTO KPYM3HOTO MPOAYKTa. B cTaTbe
aKTyaJU3UpyeTCs  HEOOXOIUMOCTh  pa3BUTHS
MOPCKOr0 Kpyu3HOro typusma KpacHomapckoro
Kpasi Ha OCHOBE MMEIOIIETrocs TYPUCTCKOIO Mo-
TEHIMAJa W JIAHHBIX O IIOJ0XEHUH MOPCKOIO
KPYM3HOTO TypH3Ma Ha MCCIEAYyeMON TEppUTO-
puu, (GOpMYIHPYIOTCS BBIBOJABI O €0 COCTOSI-
HUU. BBISBISIFOTCS TTPOOIEMBI Pa3BUTHS MOPCKO-
ro KpyusHoro typusMa KpacHomapckoro kpas u
BO3MOKHBIE MYTU WX PEIIEHUS, KOTOPHIE MO3BO-
JAT YJAYYIIUTHh COCTOSIHME KPAaeBOrO0 PBbIHKA TY-
PUCTCKHX YCHYT.

KiroueBbie ciioBa.
KpacHonmapckuii kpail, TypuUCTCKass WHIYCTpUS,
MOpPCKON KPYW3HBIM TypHU3M, BHYTPCHHUH TY-
pHU3M.

Abstract.
The article considers the state of sea cruise tour-
ism in the Krasnodar Region, and provides a
comparative analysis of the sea cruise fleet of the
Russian Federation and the Krasnodar Region,
which is the main component of the formation of
the sea cruise product. The article actualizes the
need for the development of sea cruise tourism in
the Krasnodar Region on the basis of the existing
tourist potential and data on the situation of sea
cruise tourism in the study area, and draws con-
clusions about its state. The problems of the de-
velopment of sea cruise tourism in the Krasnodar
Region and possible ways to solve them, which
will improve the state of the regional market of
tourist services, are identified.

Key words.
The Krasnodar Region, tourist industry, sea
cruise tourism, domestic tourism.
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AUBEPCUPUKALUA TYPUCTCKOI'O ITPOAYKTA KAK OCHOBA PA3ZBUTUSA
BHYTPEHHEI'O TYPU3MA

DIVERSIFICATION OF THE TOURISM PRODUCT AS THE BASIS FOR DOMES-
TIC TOURISM DEVELOPMENT
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AHHOTAIHSA.

B cratbe paccMOTpeHbl BaKHBIE BOIPOCHI
Pa3BUTHS BHYTPEHHETO TypH3Ma Ha OCHOBE
nuBepcUUKAIIIN TYPUCTCKOTO TPOAyKTa. B
YCJIOBUSIX KPU3UCHBIX SIBICHUN B YKOHOMUKE
U BIMSHUS MAHAEMUU HAa COKpAIIECHUE BBbI-
€3[IHOr0 TYpPUCTCKOro moroka u3 Poccun B
3apyOeXHbIE€ CTpaHbl, BO3HUKIIA HEOOXOIU-
MOCTh YBEIWYEHUSI KOJIWYECTBA TYPUCTCKHUX
MapuIpyToB MO TEPPUTOPUMU CTPaHbI, AKTHUB-
HOT'O Pa3BUTHS HOBBIX BUJOB TypuU3Ma U TY-
PUCTCKHUX YCIIYT B PErMOHAX ISl MOBBILLICHHUS
MHTEpeca TYPHUCTOB K TIO€3/KaM BHYTPHU
ctpanbl. Oco00€ BHUMAHUE B CTaThE YJICJIICHO
pa3paboTke aBTOpcKoro typa «llyremecrsue
0 KpynHenmuMm ropoaam Poccum» u npen-
JI0O)KEHHOMY aJITOpUTMY (DOpMUpPOBAHUS TY-
PUCTCKOr0 MapIipyTa.

KiroueBsle ciioBa.
TypusMm, TypUCTCKHM NPOAYKT, PETHOH, TY-
PHUCTCKO-PEKPEALIMOHHBI.

Abstract.

The article considers important issues of do-
mestic tourism development based on the di-
versification of the tourist product. In the
context of the crisis phenomena in the econ-
omy and the impact of the pandemic on the
reduction of outbound tourist flow from Rus-
sia to foreign countries, there was a need to
increase the number of tourist routes in the
country, the active development of new types
of tourism and tourist services in the regions
to increase the interest of tourists to tourist
trips within the country. Special attention is
paid to the development of the author's tour
"Journey through the largest cities of Russia"
and the proposed algorithm for forming a
tourist route.

Keywords.
Tourism, tourist product, region, tourist and
recreational potential, tourist, tourist route,
tour calculation, interregional tour.
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COCTOSIHUE C®EPBI TYPU3MA CAXAJMHCKOM OBJACTHU J1O U TOCJIE
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COVID-19 PANDEMIC
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AHHOTAIIHA.

B Hacrosmeil crarbe MpoBENEH aHAIHM3 CO-
ctosgHust cepbl Typuzma CaxanuHCKOH 00-
agactu € 2015 mo 2019 r.r. u ¢ 2020 roxa 1o
Hacrosee Bpems. PaccMOTpeHO BIUsSHUE
MaHJeMHUH Ha COCTOSIHUE U Pa3BUTHE TypU3Ma
— TYPHOTOK, YHCJIO Pa3MEIICHUH U KOJUICK-
TUBHBIX CPEICTB pa3MEUICHUs], TOXOIbI cde-
pPBI TOCTEIPUUMCTBA U CEPBHUCA, TACCAKUPO-
MOTOK, YKCIIO TPYIOBBIX KaJpoB. BBISBICHBI
NPUYUHBI U3MEHCHHS TIOKa3aTelel TypHCT-
ckori orpacnu. CruenaHbl BBIBOJBI O COCTOSI-
HUW TYPUCTCKOM OTpaciii peruoHa U mepax
MOJIJIEPKKU TypU3Ma.

KuaroueBnble cj10Ba.
Caxamuackas obmacte, COVID-19, Mexmy-
HApPOJHBIM TYpU3M, TYPUCTCKHE PECYpCHI,
UHAYCTPUS TyprU3Ma

Abstract.

The article considers analysis of the state of
tourism industry in the Sakhalin Region from
2015 till 2019 and from 2019 till the present.
The article considers the impact of the pan-
demic on the state and development of tour-
ism — the tourist flow, the number of accom-
modations and collective accommodation fa-
cilities, the income of the hospitality and ser-
vice sector, passenger traffic, and the number
of labor personnel. The reasons for the
change in the indicators of the tourism indus-
try are revealed. Conclusions are drawn about
the state of the tourism industry in the region
and measures to support tourism.

Key words.
The Sakhalin Region, COVID-19, interna-
tional tourism, tourism resources, tourism in-
dustry.


mailto:nazarova1967@gmail.com
mailto:nazarova1967@gmail.com

©*7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:**7‘:*@
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AHHOTAIHA.
['acTpoHOMHYECKUI TypH3M — OJHO W3 HO-
BBIX M HE JI0 KOHIAa U3YYEHHBIX HAIPABICHUN
Typusma. Ero MoXHO cuuTaTh BCIOMOra-
TEIbHBIM WHCTPYMEHTOM B ITO3HAHHUU KYJIb-
TYPHOI'O HaclIelUs CTpaH U PErMOHOB MUDA.
TBepckast obnacTh 00magaeT OONBIIUM KO-
4eCTBOM FaCTPOHOMHYECKUX TYPHCTCKUX pe-
CypCOB, KOTOpbIE HE JJO KOHIIa BOCTPEOOBaHbI
JUIsl TIPEBPAILIEHMS 3TOTO BUAA TypU3Ma B HC-
TOYHHMK CTAaOWJIBHOT'O TPUTOKA IyTEIIeCT-
BEHHUKOB HA €€ TEPPUTOPUIO.

KiroueBblie ciioBa.
[ToreHuman, TracTpOHOMUYECKUN TYpPHU3M,
dbectuBanb, GopyMm, TYpPUCTHI, KyJbTypa Ha-
POIOB, ITYTEIIECTBEHHUKH.

Abstract.

Gastronomic tourism is one of the new and
not fully analyzed directions of tourism. It
can be considered an auxiliary tool in the
knowledge of the cultural heritage of the
countries and regions of the world. The Tver
region has a large number of gastronomic
tourist resources, which are not fully de-
manded to turn this type of tourism into a
source of stable influx of travelers to its terri-
tory.

Keywords.
Potential, gastronomic tourism, festival, fo-
rum, tourists, culture of peoples, travelers.



©*********************************************@

AHAJIN3 BUJIOB TYPU3MA BO BJIAJJUMHUPCKOM OBJIACTH

ANALYSIS OF TOURISM TYPES IN THE VLADIMIR REGION

H.A. IABPOB,
JOLIEHT Kadeaphl Typu3Ma B cepBrca BiaiuMupcKoro rocy1apCTBEHHOTO YHUBEPCUTETA M.
A.I'. u H.I'. CToneToBbIX, KaHaUAAT OMOJIOrMYECKUX HayK, I'. Bragumup, lawrinion@mail.ru

I.LA. LAVROV,
Vladimir State University named after Alexander Grigorievich and Nikoliy Grigorievich
Stoletovs , Department of Tourism and Service, Associate Professor, Candidate of Biological
Sciences, Vladimir, lawrinion@mail.ru

C.A. OI'YIH,
npeacenaTeah KOMUTETa 0 TYpU3My aJMHUHUCTpalui BraguMupckoi o0iacTy, KaHIuIaT
YKOHOMHMYECKUX HayK, T. Bnagumup, 9112285@mail.ru

S.A. OGUDIN,
Administration of the VIadimir Region, Chairman of the Tourism Committee, Candidate of
Economic Sciences, Vladimir, 9112285@mail.ru

AHHOTALIUA.

Bnagumupckas o0nacTb HMMEET MpeKpacHbIe
BO3MOXXHOCTH JUIsl POCTa BHYTPEHHUX TYPHUCT-
CKHMX MPUOBITUIN 32 CYET IPaMOTHON peanu3aluu
CBOET0 TYPUCTKO-PEKPEALIMOHHOI0 MOTEHIIHAJIA.
bnu3ocTh K MOCKOBCKOM arjomepanuvu, YyHH-
KaJIbHbIE UCTOPUKO-KYJIbTYPHBIE PECYPCHI, TIO3U-
TUBHBIC CIABUIM B PAa3BUTUU TPAHCIIOPTHOM HMH-
(bpacTpyKTyphl, HATMYKE JABYX T'OPOJIOB B MONY-
JSIPHOM M MpHUOBUIBHOM Mapupyrte «30510TOe
konbllo Poccum», pa3BuTas ceTb CpeACTB pas-
MEUIEHUS U JIOCTYIIHbIE LIEHbl B MHAYCTPUU IH-
TaHUs, HaJlM4re oOpa30BaTENbHBIX YUPEKIACHUN
TYPUCTCKOTO Tpoduisi, Oonbiias miomaiab 0co-
00 OXpaHsAeMBbIX NPUPOIHBIX TEPPUTOPUH, MPHU-
TOJHBIX /ISl TYPUCTCKOTO MCIOJIb30BAaHUS, — 3TO
JMIIb HeOonbllas YacTh IMPEUMYIIECTB Iepes
KOHKypeHTamMHu. Ocoboe BHHMMaHHE YAeNsAeTcs
pa3sHOOOpa3uio MpeJularaeMblX IMOTEHLIHUATbHOM
TYPUCTY BHJIOB JIE€SITENBHOCTH. B JaHHBIN cTaTbe
aBTOPBI PACCMOTPENIH CYIIECTBYIOLIUE U ITPOBE-
JIM aHAJIU3 NEPCIEKTUBHBIX BUAOB TypH3Ma B 00-
JIACTH.

Kurouessbie ciioBa.
Bnanumupckast o05acth, BHYTPEHHUH TYypH3M,
BBl TypuU3Ma, MeECTa IPUTHKEHUS, 30JI0TOE
KOJIBLIO.

Abstract.

The VIadimir region has excellent opportunities
for the growth of domestic tourist arrivals due to
the competent implementation of its tourist and
recreational potential. Proximity to the Moscow
agglomeration, unique historical and cultural re-
sources, positive shifts in the development of
transport infrastructure, the presence of two cities
in the popular and profitable route "The Golden
Ring of Russia”, a developed network of ac-
commodation facilities and affordable prices in
the food industry, the availability of educational
institutions of a tourist profile, a large the area of
specially protected natural areas suitable for tour-
ist use is only a small part of the advantages over
competitors. Particular attention is paid to the
variety of activities offered to potential tourists.
In this article the authors reviewed the existing
and analyzed promising types of tourism in the
region.

Key words.
The Vladimir region, domestic tourism, types of
tourism, places of attraction, the Golden Ring.
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