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C®O®EPA YCJYT B IEPUOJ MAHAEMHAU COVID-19: POCT OHJIAHH-CEPBUCA

SERVICE SECTOR DURING THE COVID-19 PANDEMIC: GROWTH OF ONLINE
SERVICES

N.®. XKYKOBCKAZI,
no1eHT kKadeapsl kommepuuu u rocrenpunmctea ®I'6OY BO «Brnagumupckuit rocyapcTBEHHbBIN
YHUBEPCUTET UMEeHU Aliekcanapa ['puropbeBrua u Hukomnas I'puropreBuda CToNETOBBIX), KAaHAU-
JaT SKOHOMUYECKHX HayK, JOLCHT, I. Bmagumup, ateya33@mail.ru
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J.A. MUTAKOB,
cryneHt 4 kypca @PI'bOY BO «Brnagumupckuii rocy1apCTBEHHBIM YHUBEPCUTET UMEHU AJIEKCaHIpa
I'puropresnua u Huxounas I'puropeernua CToIETOBBIXY,
r. Bmagumup, izh-tun@yandex.ru

D.A. MITYAKOV,
Vladimir State University named after Alexander and Nikolay Stoletov, Student,
Vladimir, izh-tun@yandex.ru

A.I0. OBUMHHUMKOB,
HavalbHUK Kadenapsl pusznueckoit noaroroBku ®KOY BO «BnaguMupckuii I0puanveckiuii HHCTH-
TyT DenepanbHOl CTy>KObl UICTIOJIHEHHS HAKa3aHU», KaHIUAT NeJJarorTHYecKuX Hayk, r. Bmagu-
mup, ovchinnikovau73@mail.ru

A.Yu. OVCHINNIKOQOV,
Vladimir Law Institute of the Federal Penal Correction Service, Head of the Department of Physical
Training, Candidate of Pedagogical Sciences, Vladimir, ovchinnikovau73@mail.ru

AHHOTALIUA.

[MTannemus Covid-19 He TONBKO mocTaBHIIAa 00-
IIECTBO TIEPE] JIMIIOM HOBBIX TJII00ATBHBIX TPO-
OJleM, HO W cTajla IPUIMHON pPa3BUTHUS HEKOTO-
PBIX TEXHOJIOTHYECKUX TPEHJIOB, K MPUMEPY, Ta-
KHUX, KaK OHJIAWH-TUIATeXKH, TEJICMEIHUIIMHA, PO-
ootuzanus. B naHHO#M cTaThe pacCMOTPEHBI OC-
HOBHBIE€ IOCJIEACTBUS BIIMSAHUSA [AHJAEMHUM HaA
cdepy yciayr, BBISBICHBI IPOOJIEMBI U OIpeiee-
Hbl OCHOBHBIC TEXHOJIOTHH, KOTOPBIC MOTYT IIO-
MOYb O0IIECTBY CTaTh OoJiee THOKUM U yCTONYH-
BBIM K MaHJACMHHU U IPYTUM YTPO3aM.

KiroueBbie cioBa.
Coepa ycnyr, onnaiiH-yciyru, Covid-19, mud-
poBHU3aIHSL.

Abstract.

The Cavid-19 pandemic not only put society in
the face of new global challenges, but also
caused the development of some technological
trends, for example, such as online payments,
telemedicine, and robotics. This article examines
the main consequences of the impact of the pan-
demic on the service sector, identifies problems
and identifies the main technologies that can help
society become more flexible and resilient to the
pandemic and other threats.

Keywords.
Service sector, online services, Covid-19, digital-
ization
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KOMILJIEKCHBII MOJIXO0/ K MTOHUMAHUIO CYTH BUI0B
KAHUKYJSIPHOTO TYPU3MA

COMPLEX APPROACH TO UNDERSTENDING THE ESSENCE OF LEISURE
TOURISM TYPES

C.A. JIEBEJIEBA,
acTHMpaHT, MPENoJaBaTeNb KaQeapsl MEHEI)KMEHTA CHOPTUBHON U TYPUCTCKOW MHAYCTPUU
Pocculickoli akaieMHH HApOJIHOIO XO35MCTBA U TOCYAapCTBEHHOM c1y>KObI npu [Ipe3nnente
Poccuiickoit @eneparuu, r. Mocksa, Lebedeva.Svetlanal994@gmail.com

S.A. LEBEDEVA,
The Russian Presidential Academy of National Economy and Public Administration, De-
partment of Sports and Tourism Industry Management, Graduate student, Lecturer, Moscow,
Lebedeva.Svetlanal994@gmail.com

AHHOTAIHUA.

B cratee paccmaTtpuBaeTCsi aBTOPCKUH IMOA-
XOJ K TIOHMMaHWIO PA3JIMYHBIX BHUJIOB KaHU-
KYJISIPHOTO TypU3Ma W MX COYETaHUM B KOH-
TUHYyMax «00JIe3Hb — 37I0pOBbEe» U «(U3U-
YecKas peKpealus — AyXOBHas peKpeanus».
JInst Ay4iiero NmOHMMaHUsS CMEXHBIX (QopM
TYPUCTCKOM aKTUBHOCTU aBTOP MPHUBOAMT
IPUMEPHI UX peaTn3alny Ha PbIHKE.

Kuarouesble cioBa.
KanukynspHbIil (IOCYroBBIN) TypHU3M, peu-
TMO3HBIM TYpU3M, CIIOPTUBHBIN TYypHU3M, rac-
TPOHOMUYECKUI TypH3M, KYyJBTYpHO-
MO03HABATEIbHBIN TypHU3M, ne4eOHo-
03JI0pPOBUTEIBHBIA TYpH3M, COOBITUHHBIN TY-
pusM

Abstract.

The article considers the author's approach to
understanding different types of leisure tour-
ism and their combinations in the continuums
"disease — health™ and "physical recreation —
spiritual recreation". For a better understand-
ing of related forms of tourist activity, the au-
thor gives examples of their implementation
on the market.

Keywords.
Vacation (leisure) tourism, religious tourism,
sport tourism, food tourism, cultural tourism,
health tourism, event tourism
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POJIb MY3EEB-3AIIOBE/JHUKOB POCCHHU B PA3BUTHUN
COBBITUMHOI'O TYPU3MA

ROLE OF RUSSIAN MUSEUMS-RESERVES IN THE DEVELOPMENT OF EVENT
TOURISM

O.B. IIIVJIBI'MTHA,
3aBeIyroIIas Kageapoit reorpaduu U Typu3Ma HHCTUTYTa €CTECTBO3HAHUS U CIIOPTHBHBIX
TEXHOJIOTHH MOCKOBCKOTO TOPOJICKOTO MEAarorndeckKoro YHUBEPCUTETa, JIOKTOP UCTOPUYEC-
CKUX HayK., KaHAHJIAT reorpaduieckux Hayk, mpodeccop, . Mocksa, ShulginaOV@mgpu.ru

O.V. SHULGINA,
Moscow Pedagogical State University, Natural Sciences and Sports Technologies, Head of
the Department of Geography and Tourism, Doctor of Historical Sciences, Candidate of Geo-
graphical Sciences, Professor, Moscow, ShulginaOV@mgpu.ru

JLIL IITYJIBI' MTHA,
JOLIEHT Kadeapbl BCEOOIIEH U POCCUICKON HCTOPUU MHCTUTYTAa TYMaHUTApHBIX HAyK Moc-
KOBCKOI'O TOPOJICKOT0 NEAArornYeCKOro YyHUBEPCUTETA, KaHAUAAT UCKYCCTBOBEIAEHNUS, 10-
1eHT, r. Mocksa, ShulginaDP@mgpu.ru

D.P. SHULGINA,
Moscow Pedagogical State University, Institute of Humanities, Department of General and
Russian History, Candidate of Art History, Associate Professor, Moscow,
ShulginaDP@mgpu.ru

AHHOTAIIUA

[ToquepkHyTO 3HAYE€HHE COOBITUMHOTO TY-
pu3Ma Uil COLMAIBHO-3KOHOMUYECKOTO pas-
BUTHUS PErMOHOB. BbIABIEHA pPOJIb My3€€B-
3an10BEIHUKOB Poccuu B opranusanuu U pac-
IPOCTPAaHEHUHU COOBITUMHOTO Typusma. llpu-
BEJICHbI IPUMEPHI. Y CTAHOBJIEHA CBSI3b COOBI-
TUWHOTO TYpU3Ma U COOBITUMHOTO MOAXOAa B
oOpazoBanuu. [lepeunciensl KItOUeBbIE AaThl
«coObrTuitHoro kanengaps» 2021 r. Iloa-
YEpPKHYTa POJIb BUPTYAIbHBIX TEXHOJOTHW B
COOBITUHHOM TYpHU3ME.

Kuarouesble cioBa.
CoOBITHIHBIN TYypU3M, MY3€U-3alI0BETHUKH,
COOBITUIHBIN TOX0/T B 00pa30BaHUM, COOBI-
TUUHBIA KaJICHIApb, BUPTYAJIbHBIE TEXHOJIO-
TUH B COOBITUITHOM TypH3MeE.

Abstract

The importance of event tourism for the so-
cio-economic development of the regions is
emphasized. The role of Russian museum-
reserves in the organization and distribution
of event tourism is revealed. The examples
are given. The connection between event
tourism and the event approach in education
Is established. The key dates of the "event
calendar" of 2021 are listed. The role of vir-
tual technologies in event tourism is empha-
sized.

Keywords.
Event tourism, museums-reserves, event ap-
proach in education, event calendar, virtual
technologies in event tourism.
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POJIb PR-TEXHOJIOI' M B MTPOJABUKEHUU TYPUCTCKHUX YCJAYT
B rOCTUHNUYHOM CEKTOPE UHAYCTPUU I'OCTEITPUNMCTBA

ROLE OF PR TECHNOLOGIES IN PROMOTING TOURISM SERVICES IN THE
HOSPITALITY INDUSTRY

0.0. CUPEHKO,
MarucTpant bantuiickoil akaaieMuu Typu3Ma U MpeANpUHUMATENbCTBA, I'. CankT-IleTepOypr,

Olsi60@bk.ru

0.0. SIRENKO,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
Olsi60@bk.ru

AHHOTaAIHUA.

B Hacrosiiee Bpemsi HaOIIOJAeTCS CTPEMHU-
TEJIBHOE Pa3BUTHUE TOCTUHUYHOIO CEKTOpa
KaK OJHOTO M3 Haubojee MepPCreKTUBHBIX
HaIlpaBJICHUII HApOJHOr0 XO35HCTBa, KOTO-
poe MPUHOCUT OTPOMHYIO TIPUOBLIb. B cTathe
paccMaTpUBarOTCS 0COOEHHOCTH PR-
TEXHOJIOTUN B MPOJBUKEHUU TYPUCTCKUX yC-
JyT B TOCTUHUYHOM CEKTOPE UHAYCTPHUU TOC-
TenpuuMcTBa. bbuia uccienoBaHa crienudu-
Ka uCnoJib30oBaHua PR-texHonoruit B mpo-
JBW)KCHUU TYPUCTCKUX YCIIYT, a TakKe BbI-
SBJIEHA UX POJIb B NPOJBHKEHUU paccMaTpH-
BaeMbIX YCIYT B chepe TOCTeNPUUMCTBA.

Kuarouesbie ciioBa.
Nunycrpus FOCTENPUUMCTBA, PR-
TE€XHOJIOTUHU, TYPUCTCKUE YCIYTH, MEPOIIPUS-
THSL.

Abstract.

Currently, there is a rapid development of the
hotel sector as one of the most promising are-
as of the national economy, which brings
huge profits. The article discusses the fea-
tures of PR-technologies in the promotion of
tourist services in the hotel sector of the hos-
pitality industry. The specifics of the use of
PR-technologies in the promotion of tourist
services is investigated, and their role in the
promotion of the services in question in the
field of hospitality is revealed.

Keywords.
Hospitality industry, PR technology, tourism
services, events.
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AYTEHTUYHOCTDb 9THHUYECKOI'O TYPU3MA B COBPEMEHHOM MHUPE
KAK OCHOBA J1JIs1 @OPMHUPOBAHUA HEJTOCTHOCTH
KYJbBTYPHO-UCTOPUYECKOI'O HACJIEAUSA HAPOAOB

AUTHENTICITY OF ETHNIC TOURISM IN THE MODERN WORLD AS A BASIS
FOR THE FORMATION OF THE INTEGRITY OF THE CULTURAL AND HIS-
TORICAL HERITAGE OF PEOPLES

T.1. XJIEBHAA,

ctyneHTka CaxaJrMHCKOro rocy1apCTBEHHOT0 YHUBEPCUTETA, T. KOxHo-CaxanuHck,
tatyana_khlevnaya@mail.ru

T.I. KHLEVNAYA,
Sakhalin State University, Student, Yuzhno-Sakhalinsk, tatyana_khlevnaya@mail.ru

F0.M. JIOMPA,
CTapIIHi MPeroaaBaTeib Kaeapbl HHOCTPAHHOIO sA3bIKa U CTpaHoBeaeHHsS CaXaIuHCKOTo
roCyIapCTBEHHOrO yHHBepcuTeTa, I. FOxuo-Caxanuuck, domra_86@mail.ru

Yu.M. DOMRA,
Sakhalin State University, Department of Foreign Language and Country Studies, Associate
Professor, Senior Lecturer, Yuzhno-Sakhalinsk, domra_86@mail.ru

E.O. CTPEJIbHMKOBA,
JUPEKTOP FOCYAAPCTBEHHOTO OI0KETHOTO 00OPA30BATEIBHOIO YUPEXKIACHUS JOOJIHUTEIBHO-

ro oopazoBanus «O0JACTHOM LIEHTP BHEUIKOIBHOW BOCIIUTATEIBLHON pabOThI»,
se01088@mail.ru

E.O. STRELNIKOVA,
Director of the State Budgetary Educational Institution of Additional Education
“Regional Center for Extracurricular Educational Work”, se01088@mail.ru

AHHOTaANHA.

B crathe paccmaTrpuBaroTCs OCHOBHBIE HAIlPaBICHUS
Pa3BUTHS ATHUYECKOTO TypH3Ma B COBPEMEHHOM MH-
pe, Haubosee MoAPOOHO PacCMOTPEHBI €ro 0COOEH-
HocTU Ha mpumepe CaxanuHCKoOW oOnacTu; mpoaHa-
JU3UPOBAHBI Pa3IMYHbIC B3TISABl POCCUHUCKHUX U 3a-
PYOEKHBIX DKCIEPTOB B OOJACTH HW3YYCHHUS OCHOB
ATHUYECKOTO TypU3Ma, OnpeeneHbl (OpMbl dSTHUYE-
CKOTO TypH3Ma B 3aBHCHMOCTH OT NPU3HAKOB, HAJIE-
JSIFOINMX KYJIBbTYPHOU KM3HBIO KaXKI0I0 3THOCA.

Kiroueseble ciioBa.
OTHUYECKUN TypU3M, dTHHYECKHI TYyp, TYPUCTCKHI
IIPOJIYKT, AHTPOIOJOTHYECKUM TYypHU3M, [KANI00-
Typu3M, aOOpUTEHHBIH TYpU3M, HOCTAJIbIMUECKUN
TYPU3M.

Abstract.

The article considers the main directions of ethnic
tourism development in the modern world, the fea-
tures of ethnic tourism are considered in most detail
on the example of the Sakhalin region; various views
of Russian and foreign experts in the field of study-
ing the foundations of ethnic tourism are analyzed,
the forms of ethnic tourism are determined depend-
ing on the characteristics that endow the cultural life
of each ethnic group.

Keywords.
Ethnic tourism, ethnic tour, tourist product, anthropo-
logical tourism, jailoo tourism, aboriginal tourism,
nostalgic tourism.


mailto:seo1088@mail.ru
mailto:seo1088@mail.ru
http://tourlib.net/statti_tourism/djailoo.htm
http://tourlib.net/statti_tourism/djailoo.htm

©****7‘:*******7‘:**7‘:**7‘:**************************@

TEOPETUYECKUE ACIHHEKTbBI COBEPHIEHCTBOBAHUA CUCTEMbI
YIIPABJIEHUSA ITEPCOHAJIOM HPEANPUATHUA COEPHBI YCIAYT

THEORETICAL ASPECTS OF IMPROVING THE PERSONNEL MANAGEMENT SYS-
TEM OF THE ENTERPRISE OF THE SERVICE SPHERE

A.B. KYUYMOB,
TOTIeHT Kadeapbl 2KOHOMUKH 1 yiipaBiieHus B chepe yeayr ®I'bOY BO «Cankr-IletepOyprekuit
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St. Petersburg State University of Economics, Department of Economics and Management in the
Service Sector, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
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AHHOTAIIHAS.
Lenbio cTaThyl ABISAETCS pACCMOTPEHNE W BEIOOP METOOB YIIPaBJICHUS
TIEPCOHAIIOM TPEATIPUATHHA CPEPHI YCIYT.

Briensitorcst OCHOBHBIE TPYIIIBI X BHIBI METOIOB YITPaBJICHUS MEPCO-
HaJIOM B c(hepe yCIIyT, TaKhe Kak OpraHH3aluOHHO-
aJIMMHUCTPATUBHBIE, JKOHOMUYECKHUE, COLIMATHHO-TICUXOJOTHYECKHUE.
le/l aHaJIn3e J'lI/lTepaTyprIX HNCTOYHHUKOB I10 TEMEC «KMOTHUBALIUA nep—
COHaJIa», 0TMEUaeTCs, YTO JJIsl POCCUHCKUX KOMIaHH 0oJjiee 3HaYu-
MBI IMOTCHIIMAJI UMECTCS y I/IHJlI/IBI/I)lya.]'lebIX CHUCTEM MOTHUBAIlUU.
BwmecTe ¢ TeM UX UCTIONB30BaHHUE B «IHCTOMY BHJIE HEIEecO00pa3Ho,
TaK Kak JIFo00il COTPYIHUK JTOJDKEH YyBCTBOBATh COMPUYACTHOCTD K
KOJUIEKTUBY, OBITH WJie
HOM KoMaHbl. ClieNiaH BBIBOJ O TOM, YTO Ha CETOAHSIIHUI JCHBb yKe
HEIOCTaTOYHO YJIy4llaTh YCJIOBUS TPYAa M OOHOBISTH MPOU3BOACTBO,
HEOOXOAMMO MOCTOSIHHO MPOOYXJaTh Y COTPYAHHKOB HHTEpEC K Mpo-
MSBOHCTBGHHOﬁ ACATCIIBHOCTH l'lyTeM HpI/IMeHeHI/Iﬂ paS,]'ll/I'-lelX CTI/IMy—

JIOB, pa3BI/IBaTb pr}lOBy}O AKTHUBHOCTH U I/IHPILII/IaTHBy.

KiroueBrble cjioBa.
Ccepa yciyr, denoBedecKre pecypcehl, YIpaBlIeHHE MEPCOHATIOM, MO-
THBALHSL.

Abstract.

The aim of the article is to consider and choose the methods of person-
nel management in the service sector.

The main groups and types of methods of personnel management in the
service sector are distinguished, such as organizational and administra-
tive, economic, and socio-psychological. When analyzing the literature
on the topic "personnel motivation”, it is noted that individual motiva-
tion systems have a more significant potential for Russian companies.
At the same time, their use in a "pure" form is impractical, since any
employee must feel belonging to the team, be a member of the team. It
is concluded that today it is no longer enough to improve working con-
ditions and update production, it is necessary to constantly arouse em-
ployees' interest in production activities through the use of various
incentives, to develop labor activity and initiative.

Key words.
Service industry, human resources, personnel management, motivation.


mailto:helene8@yandex.ru
mailto:helene8@yandex.ru

©****7‘:*******7‘:**7‘:**7‘:**************************@

HWHOOPMAIIMOHHBIE TEXHOJIOT'HYECKHE IVIAT®OPMbI HA OCHOBE
BIG DATA U TEOJAHHBIX KAK OCHOBHOU UHCTPYMEHT IU®POBOU
TPAHC®OPMAIIMU COBPEMEHHOI'O TYPUCTCKOI'O ITPOCTPAHCTBA

INFORMATION TECHNOLOGY PLATFORMS BASED ON BIG DATA AND GEODATAAS
THE MAIN TOOL FOR DIGITAL TRANSFORMATION OF MODERN TOURIST SPACE
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Sochi State University, Graduate student, Sochi, an.mostovaya@mail.ru

AHHOTaAIHUA.

Peanuzanus miaTgopMeHHOTO MOAXOoJa K YNPaBlICHHIO
PasBUTHEM TYPUCTCKHUX NMPOCTPAHCTB OYZET HEBO3MOXKHA
0e3 (popmupoBanus 3p(EKTUBHOW METOJOJOTHH cOopa,
00pabOTKM W aHamM3a CTaTHUCTUYECKOW WH(OpMaIu,
00BEKTHBHO OTOOpaXarolled ypOBEeHb pa3BUTHA Cdepshl
Typu3Ma u rocrenpurmMctsa. OnHako B Poccun moka Her
peaTM30BaHHBIX TPOEKTOB, MO3BOJISIIOIIUX pEIIaTh KOM-
IUIEKC 3THX 3ajad, YTO CHMUXAeT 3(P(PEeKTHUBHOCTh yIpaB-
JICHUsl TypU3MOM Ha TOCYJapCTBEHHOM M PErHOHaIbHOM
ypoBHsIX. B craThe mpejcTaBieHa o0Ias XapakTeprucTHKa
paspaboTtanHoro aBropamu mnpoekra «Web-cepBuc Typu-
CTCKOH TIaT(QOPMBbI Ha OCHOBE LU(QPOBBIX TEXHOJOTHH,
Big Data u maHHBIX reoJjiOKallMW» KaK OCHOBHOI'O HMHCT-
pymeHnTa mudpoBoii TpaHchOpMaIlud COBPEMEHHOTO TY-
PHUCTCKOrO MPOCTPAHCTBA.

KinioueBsle ciioBa.
Undopmanmonnas TexHojorudyeckas Iiatdopma, Big
Data, reonmannsle, nudpoBas TpaHchopmanusi, TypHCT-
CKO€ TIPOCTPAHCTBO.

Abstract.
The implementation of the platform approach to tourism
development management will not be possible without the
formation of an effective methodology of collection, pro-
cessing and analysis of statistical information, objectively
reflecting the level of tourism and hospitality develop-
ment. However, there are no implemented projects in
Russia that can solve a set of these problems, which re-
duces the effectiveness of tourism management at the
state and regional levels. The article presents a general
description of the project "Web-service of tourism plat-
form based on digital technologies, Big Data and
geolocation data" as the main tool of digital transfor-
mation of the modern tourist space.

Keywords.
Information technology platform, Big Data, geodata, digi-
tal transformation, tourist area.
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BIIEYATJIEHUE KAK OCHOBA VWHHOBAILIUM TYPUCTCKO-TOCTUHHUYHBIX
IMPEAITIPUATUN B KOHTEKCTE «9KOHOMMKHA BITIEYAT/JIEHUN»

IMPRESSION AS THE BASIS FOR INNOVATION OF TOURISM AND HOTEL
ENTERPRISES IN THE CONTEXT OF THE "IMPRESSION ECONOMY”

C.I'. LIKYPOIIAT,
JOLIEHT Ka(eapbl COLMAIBHO-KYJIBTYPHOT'O CEPBUCA U Typu3Ma JIEHUHIpaaCKOro rocyaapcT-
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AHHOTaAIHUA.
B crartbe ocBemarTcs BOIPOCHI Pa3BUTHUSA
HOBBIX TEHJICHLUH B cepe Typus3ma u rocre-
IIPUMMCTBA B KOHTEKCTE «IKOHOMHMKH BIIE-
YaTJIEHU». ABTOp IOKa3bIBAaCT, KaK 35MO-
UOHAJIBHOE NEPEeXUBAHUE MOTPEOUTENS Ha-
[UIO BOIUIOLIEHHE B MHHOBAallMOHHBIX TEMa-
TUYECKUX KOHUEHUMUAX MPEINpUSATUN chepbl
TypU3Ma U TOCTENPUMCTBA.

KiaroudeBsble ci10Ba.
Bneuatnenue, SKOHOMHKA BICUYATIICHUM,
CEpBHUC, CIIPOC, MAPKETUHTOBbIE WHHOBAIWH,
TYPU3M U TOCTEIPUUMCTRBO.

Abstract.

The article highlights the development of new
trends in the field of tourism and hospitality
in the context of the "experience economy".
The author shows how the emotional experi-
ence of the consumer is embodied in the in-
novative thematic concepts of tourism and
hospitality enterprises.

Keywords.
Impression, impression economy, Service,
demand, marketing innovations, tourism and
hospitality.
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FAIRY-TALE FOLKLORE TOURISM AS A PROMISING DIRECTION FOR THE DE-
VELOPMENT OF A TOURIST DESTINATION
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AHHOTAIIMA.

B cratbe ocBemaroTcs BONPOCHl Pa3BUTHA HOBBIX TEH-
JIEHUUN Ha PBIHKE TYPUCTCKUX yciyr B Poccuu. ABTOpBI
JIeJaloT aKLEHT Ha KCCIENOBAaHUU TaKOI'O HaIlpaBJICHUS,
KaK (ONBKIOPHBIA TypU3M. YTOUHSETCS MOHITHUHHBINA
anmnapat. ABTOPBI PacCMaTpPHUBAIOT «(POJLKIOPHBINA CKa-
304YHBIM TypU3M» — KaK SIBJICHUE KPOCCIHUCLMILUIMHAPHOE.
BBISBISIOT MEPCIEKTUBHOCTh «CKAa30YHOTO (POJIBKIOPHO-
ro TypusMa» JJisl TYPUCTCKOM JECTUHAIMU C MajbIM KO-
JINYECTBOM aTTPAKTUBHBIX U3BECTHBIX TYPUCTCKUX PECYP-
COB W TOKA3bIBAIOT, KAK MOXHO JMBEPCUPUIIMPOBATH TY-
PHUCTCKOE NPEUIOKEHUE TaM, TJIe HET 3TOro AeHUIInTa.

Kurouessle ciioBa.
KynbTypHO-1103HaBaTENbHBIA TYpU3M, (DOJBKIOPHBINH TY-
pu3M, (PONBKIIOPHBIN CKAa304HBIN Typu3M, OpeH, JeCTHU-
HAaI¥s, CKa30YHBIN TYp

Abstract.

The article highlights the development of new trends in
the market of tourist services in Russia. The authors focus
on the study of such areas as folklore tourism. The con-
ceptual framework is clarified. The authors consider
"folklore fairy-tale tourism" as a cross-disciplinary phe-
nomenon. They reveal the prospects of "fairy-tale folklore
tourism™ for a tourist destination with a small number of
attractive well-known tourist resources and show how to
diversify the tourist offer where there is no such shortage.

Key worlds.
Cultural and educational tourism, folklore tourism, folk-
lore fairy-tale tourism, brand, destination, fairy-tale tour.
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OIPEJEJEHUE LITATHONH YUCJIEHHOCTH TAMOKEHHBIX OPTAHOB
B YCJOBUAX IU®POBOI'O B3BAUMOAEUCTBUA

DETERMINING THE STAFF OF CUSTOMS AUTHORITIES IN THE CONTEXT
OF DIGITAL INTERACTION

H.1. KYPULIbIHA,
noueHT kKadeapsl TamoxeHHoro Aena Cankt-IleTepOyprckoro rocyapcTBEHHOTO
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AHHOTaAIHUA.
B paboTte paccMOTpeEH BOIIPOC
nepepacupeaeaeHust (YyHKIIMOHATBHBIX
00s13aHHOCTEHN JIOJ>KHOCTHBIX JINIT

TaMOYKECHHBIX OPraHOB C YY€TOM OTKPBITHS
LIEHTPOB  BJIEKTPOHHOIO  JACKIApPUPOBAHU.
[IpemyiokeH moAxon — pacuera  INTATHOU
YUCJICHHOCTU C YYE€TOM IepepacipereeHus
Ha [pUMeEpe OTHela TAMOXKXEHHOTO KOHTPOJIA
IIOCJIE BBITYCKA TOBAapOB ApXaHIeIbCKOU
TaMOKHU.

KuroueBble ciioBa.
Kampel, DOMKHOCTHBIE JHIIA TaMOMXKEHHBIX
OpPraHoOB, DJJICKTPOHHOE JICKJIAQPUPOBAHUE,
ITaTHAs YMCICHHOCTh, TAMOYKCHHAs CITy»K0a.

Abstract.

The article considers the issue of reallocation
of the functional duties of customs officials,
taking into account the opening of electronic
declaration centers. An approach is proposed
for calculating the staffing level, taking into
account the redistribution, using the example
of the customs control department after the
release of goods from the Arkhangelsk
customs.

Keywords.
Staff, customs officials, electronic
declaration, staffing, customs.
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PASBUTHUE NIPEANNPUHUMATEJIbCTBA B COEPE YCIIVYI:
MHWPOBBIE TEHAEHIIUU U OIIBIT POCCUUCKOU ®EJEPAIIUN

DEVELOPMENT OF ENTREPRENEURSHIP IN THE SERVICE SECTOR: GLOB-
AL TRENDS AND EXPERIENCE OF THE RUSSIAN FEDERATION
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AHHOTAIIUA.

B cratee paccMOTpeHbI NOHATHE, LEIU U Ha-
mpaBJIeHUs] pa3BUTUS cepbl yCIyr, MOociae-
HU€ TEHJCHLMH HAa MEXKIYHapOJIHOM pPBIHKE,
OTIBIT 3amaJHbIX CTpaH U OCOOEHHOCTH pa3-
Butus chepsl yciyr B Poccuiickoit denepa-
WU, YJEJIE€HO BHUMAHHE BIMSHUIO CQEphl
YCIYT Ha JEATENIbHOCTh OpraHu3anuii. I¢-
(GeKTUBHOE  yIpaBJEHUE  OpTraHU3aALUIMU
JaHHOU c(epbl MO3BOJIUT HE TOJIHKO MOBBI-
CUThb Ka4eCTBO M 0O€30IaCHOCTh MPEIOCTaB-
JIIEMBIX YCIIYT, HO U PACIIUPUTH PHIHOK COBI-
Ta, YBEIUYUTh 00HEM IKCIIOPTA YCIIYT.

Kuarouesbie ciioBa.
VYenyra, cepa ycnyr, NpeanpusTus Majaoro
U CpemHero OW3Heca, MEXIyHapOIHBIA PhI-
HOK, BHEIITHSIST TOPTOBJISL.

Abstract.

The article considers the concept, goals and
directions of the development of the service
sector, the latest trends in the international
market, the experience of Western countries
and the features of the development of the
service sector in the Russian Federation.
Attention is paid to the impact of the service
sector on the activities of organizations.
Effective management of organizations in
this area will not only improve the quality
and safety of services provided, but also
expand the sales market, increase the volume
of exports of services.

Key words.
Service, service sector, small and medium-
sized businesses, international market,
foreign trade.
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OCOBEHHOCTH ®OPMUPOBAHUA TYPUCTCKOI'O CITPOCA CPEJIM I'PA-
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FEATURES OF THE FORMATION OF TOURIST DEMAND AMONG THE CITI-
ZENS OF THE REPUBLIC OF KOREA
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AHHOTaLMS.

B crarbe paccMOTpeHBI TEOPETHUECKHE OC-
HOBBI ()OPMHUPOBAHUS TYPUCTCKUX MOTPEOHO-
cret rpaxaan Pecnyonuku Kopes. Omnpene-
JeHbl (pakTopbl (OPMUPOBAHUS TYPUCTCKUX
NOTPEeOHOCTE M MPEANOYTeHUS TpakaaH
Kopeu. B xozne uccrnenoBanust BbISIBIEHBI OC-
HOBHBIE CTpaHbl, MOIMYJSIPHBIE CPEIU KOpPEei-
CKMX TYPHUCTOB U TMPUYHHBI MX MOCEIICHUS.
Onpeneneno coorBeTcTBUE  (CaxalMHCKOU
o0ylacT 1 €€ pecypcoB MOTPEOHOCTSIM KO-
PEUCKUX TYpUCTOB.

Kurouesble cioBa.
Typucrtckue pecypcbl, 0COOEHHOCTb, MEXIY-
HapoAHbIM TypusM, PecriyOnuka Kopes, ana-
3, GOpMHUPOBAHUE, TYPUCTCKHI CTIPOC.

Abstract.

The article deals with the theoretical founda-
tions of the formation of tourist needs of citi-
zens of the Republic of Korea. The factors of
formation of tourist needs and preferences of
Korean citizens are determined. The study
identified the main countries that are popular
among Korean tourists and the reasons for
visiting them. The compliance of the Sakha-
lin region and its resources with the needs of
Korean tourists is determined.

Key words.
Tourist resources, peculiarity, international
tourism, the Republic of Korea, analysis,
formation, tourist demand.
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®EHOMEH UHIUNCKOI'O KAHEMATOI'PA®A KAK YKOHOMHUYECKUN
IMOTEHIMAJI CTPAHBIL, TPUITEP U IPAMBEP MEKIYHAPOJHOI' O
TYPU3MA

PHENOMENON OF INDIAN CINEMA AS THE ECONOMIC POTENTIAL OF THE
COUNTRY, THE TRIGGER AND DRIVER OF INTERNATIONAL TOURISM

Kommna Manpynu Cypusipatxue MAJINK JDKEJIAPA,

MarucTpaHTka banTuilckoi akageMuu Typyu3Ma U NpeIlpUHUMATENbCTBA, I. CaHKT-
[TeTepOypr, koshilasbb@gmail.com

Koshila Malruni Suriyarathne MALIJ GEDARA,
Baltic Academy of Tourism and Entrepreneurship, Master's student, Saint Petersburg,
koshilasbb@gmail.com

AHHOTaNUA.

Kunemarorpadus 3a Gonee 4eM BEKOBYIO CBOIO HC-
TOPHUIO TIPEBPATWIIACH B IMOJHOLEHHYIO U MOUIHYIO
UHAYCTPUIO chephl KyIbTYpPBl U OCOOBIN BUI HCKYC-
ctBa. U ceronHs 3agavya COUMAIBHO-?)KOHOMUYECKOM
OLICHKH pPE3yJbTaTUBHOCTU Pa3HOOOpa3HBIX BHJIOB
JEATEIbHOCTH 3TOM OTpaciy HAIMOHAJIBHBIX 3KOHO-
MUK CTAaHOBHUTCS CTaTUCTUYECKM M TEXHUYECKHU
CJIO’KHOM mpouenypo uzMmepenus. Muuuiickas Ku-
HOMHAYCTPHS, BKJIIOYAIOMAs] MPOU3BOJACTBEHHBIN
KOMIUIEKC TaK Ha3bIBaeMOro OOJTMBY/a (KIacTepHas
wiomaaka r. Mymb6ail) U apyrue U3BECTHbIE KUHO-
KOMIIAaHUM CTPAaHbI, IPEeBpaTUiIachk B OJWH U3 BEAY-
IIMX MHPOBBIX pa3BJIEKaTEeNbHBIX BHJIOB OHW3HECA,
XOPOIIO 3apEKOMEH/IOBAaBLINI ce0si CBOUMH CYIIECT-
BEHHBIMU MECTHBIMU W WHOCTPAHHBIMH WHBECTHUIIH-
OHHBIMU BO3MOXXHOCTSMH B DKOHOMMKY WHIHUMCKHX
mraroB. Llenp qaHHONM CTaTbM COCTOUT B M3YyYECHHH
MacIITabOB WHIMICKOM KUHOMHAYCTPUU M OCO3HA-
HAM €€ DSKOHOMUYECKOM U KYJbTYpPOJIOTHYECKON
LIEHHOCTH, BKJIFOYasl KACCOBBIM U MIPOKATHBIN YCIIEXH,
MOMYJISIPHOCTh M 3BE3JHOCTh €€ KUHO-KOJUICKIU,
MYyJIbTUIUTMKATUBHBIA ~ MaKpPOAIKOHOMHUYECKUN  3(-
dexT, BIMSHME Ha pPa3BUTHE TYPUCTCKOM OTpaciu,
CIIOpTa U Ipouee.

KuroueBrle ciioBa.
OKoHOMUKa ceprl KyIbTyphl; S3KOHOMUYECKOe Oa-
ro; KHHONPOAYKIIHS; IlIo0ann3anus; Meaua; HHIyCT-
pusi pas3BieueHUl, Typu3Ma, OTIbIXa, (U3NYECKOU
KyJBTYpHl U CIIOPTa; KHHEMaTorpaduyeckuii OusHec
bomnmByna; Tpurrep; apansep.

Abstract.

For more than a century of its history, cinematog-
raphy has become a full-fledged and powerful indus-
try in the sphere of culture and a special kind of art.
Today, the task of socio-economic assessment of the
performance of various types of activities in this sec-
tor of national economies is becoming a statistically
and technically complex measurement procedure.
The Indian film industry, which includes the produc-
tion complex of the so-called Bollywood (cluster site
of the city of Mumbai) and other well-known film
companies of the country, has developed into one of
the world's leading entertainment businesses, well-
established for its substantial local and foreign in-
vestment opportunities in the economy of the Indian
states. The purpose of this article is to study the scale
of the Indian film industry and understand its eco-
nomic and cultural value, including box office and
distribution success, the popularity and stardom of its
film collections, the multiplicative macroeconomic
effect, the impact on the development of the tourism
industry, sports, and so on.

Keywords.
Economy of the sphere of culture, economic benefit,
film production, globalization, media, industry of
entertainment, tourism, recreation, physical culture
and sports, Bollywood film business, trigger, driver.
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«PYCCKASA TPOS» CAHKT-IIETEPBYPT'A: KYJIBTYPA H DKOHOMHUKA

"RUSSIAN TROY" OF SAINT PETERSBURG: CULTURE AND ECONOMY
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AHHOTAUMS.

Wnes Ilpesnnenra PO o my3ee-3anoBeHUKE
Ha OxtuHCKOM MbIcy CaHkT-IleTepOypra ak-
TyaJIU3UpPOBAJIa KOHIENTYAIbHBIE MOAXOABI K
HIKOHOMHUYECKH Lierecoo0pa3Hoi peaan3aluu
NOTEHLMaNa KyJbTypbl PyCCKUX Ha 0a3e 00b-
€KTOB apXxeoJIorudyeckoro Haciueausa. Ha oc-
HOBE KYJBTYPHO-DKOHOMHUYECKOIO aHaau3a
denomena «Pycckoit Tpou» B cTathe mpen-
JIaraeTcs IOCTPOUTH KOHLENLHUIO My3es-
3alOBEJHUKA KaK IPEICTABICHUE PYCCKOIO
CTUJISL B KYJIbTYpE U DKOHOMHUKE B KOHTEKCTE
5000 nmer wucrtopum crpouTenbcTBa CaHKT-
[TerepOypra.

Kurouesble cioBa.
Pycckas Tpos, Cankr-IlerepOypr, KoHIeN-
U1, KyJIbTypa PyCCOB, SJKOHOMHKA I10-
PYCCKH.

Annotation.

The idea of the President of the Russian
Federation about the museum-reserve on the
Okhtinsky Cape of Saint Petersburg
actualized conceptual approaches to the
economically feasible realization of the
potential of Russian culture on the basis of
archaeological heritage sites. Based on the
cultural and economic analysis of the
phenomenon of "Russian Troy", the article
proposes to construct the concept of the
museum-reserve as a representation of the
Russian style in culture and economy in the
context of 5000 years of the history of the
construction of Saint Petersburg.

Keywords.
Russian Troy, Saint Petersburg, concept,
Russian culture, economy in Russian.
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IHOTEHIUAJIBHBIE PUCKH U DOPEKTbHI PEAJIM3AIIMN UHBECTUIINOH-
HBIX ITPOEKTOB B COEPE PEKPEAIIMU U TYPU3MA PECITIYBJIMKHN KPBIM

POTENTIAL RISKS AND EFFECTS OF THE IMPLEMENTATION OF INVEST-
MENT PROJECTS IN THE FIELD OF RECREATION AND TOURISM OF THE
REPUBLIC OF CRIMEA

C.10. LHEXIJIA,
3aBeAyOmMui Kaheapor MeHEHKMEHTA peAITpUHUMATENhCKOH aesTenbHocTd PI'AOY BO
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AHHOTALMS.

[lenpro cTaThu SBISETCA MCCIEIOBAaHUE IIO-
TEHI[MaJIa pocTa chepbl pekpearuu U Typu3-
Ma B KpbIMy nipH CO31aHUH TONIOJHUTEIbHBIX
TYpHOTOKOB M HapalluBaHWU OOBEMOB BHYT-
peHHero typusMa. M3ydeHsl MOTEHIMATbHBIC
PUCKH peau3alii WHBECTULMOHHBIX ITPOEK-
TOB, PACCMOTPEHBI HANPABJIECHUS CTUMYJIUPO-
BaHMSI MHBECTUI[MOHHOW aKTUBHOCTH, MpEA-
JIO’KEHO HCMOJb30BAHNE WHBECTUIIMOHHOTO
napTHEpCTBa B Pa3BUTUU OTPACIH, ONpele-
JIeHbl HampaBlieHUuss (POPMUPOBAHUS IKOHO-
MUYecKUX 3((HEKTOB MpU B3aUMOICHUCTBUH.

Karuesbie cioBa.
HNuBectrpoBanue, pekpeanus U TypusM, Mpo-
eKThI, pucku, d3pdextor, Kppim.

Abstract.

The purpose of the article is to study the
growth potential of the recreation and tourism
sector in the Crimea while creating additional
tourist flows and increasing the volume of
domestic tourism. The potential risks of im-
plementing investment projects are studied,
the directions of stimulating investment activ-
ity are considered, the use of investment part-
nership in the development of the industry is
proposed, the directions of forming economic
effects during interaction are determined.

Keywords.
Investments, recreation and tourism, projects,
risks, effects, Crimea.
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KAKOH UHJIUKATOP CJAEAYET NPU3HATH IPUOPUTETHBIM
ITPU PEAJIMBAIIUU ITPOTI'PAMM PA3BUTHUA PETTOHAJIBHOI'O 3IPABO-
OXPAHEHUA?

WHAT INDICATOR SHOULD BE RECOGNIZED AS A PRIORITY
IN THE IMPLEMENTATION OF PROGRAMS OF REGIONAL HEALTH DEVELOP-
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npodeccop kadeapsl meHemkMmenTa CeBepo-3anagHoro MHCTUTYTA yrpasienus — ¢punnana PAH-
Xul'C npu [Ipesuaente Poccuiickoit denepaiuu, TOKTOp SKOHOMUUECKUX HAYK, mpodeccop, T.
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AHHOTALMA.
CraThsl TIOCBsIEHA Npo0iieMaM CIIEHapHOTO MOJIEIUPOBAHUS MPUMe-
HUTENBHO K pEIICHHSM psAja 3aiad yNpaBICHUS CUCTEMOW 31paBo-
oxpaneHus [lepMcKoro kpast, KOTOPBIH B IOCIIEIHNE TOIBI 00paThI Ha
ce0st BHUMaHUe pa3paboTKOW psijia MEPCIEeKTUBHBIX MPOEKTOB IO pa3-
BUTHIO IaHHOW OTPACIH, IO PACHIMPEHHIO JOCTYITHOCTH MEIHIIMTHCKIX
YCIIYT ¥ TIO MOBBIICHNIO YPOBHS MEIUIMHCKOTO OOCITY>KHBAHHS HAace-
nenus. JIto6oit ToOPOTHEII MPOEKT AOHKEH NMETh HEMTOCPEICTBEHHYIO
TIPUBSI3KY HE TOJNBKO K OyAyIIMM IEpHOJaM CBOESH peaH3allii, HO U
OBITh HayYHO OOOCHOBAH C TOYKH 3PEHHSI CTPAXOBAaHHsI BCEBO3MOMHBIX
PHUCKOB U yrpo3, KOTOpPbIE BCTAHYT HA IYTH YCIEIIHOI'O 3aBEPILICHUS
npoekta. B nocnenHee BpeMsi BCA4eCKUe NMPOrpaMMBbl U IUIAHBI YacTo
pa3pabaThIBAIOTCS C HCIOJIL30BAaHUEM TaK Ha3bIBAEMOTO CIIEHAPHOTO
TOJIXOa B HECKOJNBKUX BapHaHTaX, KOTOPHIE MPEIaraloTcs COOTBET-
CTBYIOMIEMY PYKOBOAWTETIO WJIM BIACTHOH CTPYKTYpe JUIS MPUHATHS
HaJUIEXKAIIEro YIPaBIeHIECKOTO PEeIEeHHS.
ABTOpBI CTaTBH PACCMAaTPHUBAIOT OCHOBHBIE MOJOXKCHUS M MPHUHIIUIIBI
MPUMEHEHHs CLEHapHOro IOAXO0Ja Ha IMpHUMepe pa3BUTHUS CHCTEMbI
3/IpaBOOXPAHEHUs] KOHKPETHOTO CyObekTa Qeneparuu. ABTOPHI Xe U
OIIPENENAIOT, KaK UM IPEeACTaBIsIeTCs, IJIaBHBIH pe3ysIbTaT COBEpPLICH-
CTBOBaHMS OTpacid B BHJE LEJEBOr0 IOKa3aTels M HalMOHAJIbHOH
LeNTH — OXKUIaeMoi (IpeICTOosIEei) TPOIOIKUTENEHOCTH JKIH3HN Hace-
JEHUS HCCIIELyeMOH TEeppUTOPHH. DTOT COIMAIBHO-3KOHOMHYECKHI
TIOKa3aTeNb aBTOPHI CINTAIOT IPUOPUTETHEIM aHAJMTHYECKAM MH/IHKA-
TOPOM YPOBHS M KauecTBa () (HEKTUBHON JKU3HN POCCUSHHHA.
PaboTocrocoOHBIM HHCTPYMEHTOM aHalIM3a M IPOTHO3a 3TOr0 MHIU-
KaTopa aBTOPBI CYMTAIOT MOCTPOCHHE AMHAMHYECKUX MHOTO(aKTop-
HBIX MOJIeJiell BApHAHTOB Pa3BUTHUS OTPACIU Ha MEPHOX 1O TPEX JIET,
4TO B CTaThe U NMPHUBOAHUTCS B (hOpMe MATH OJHOBPEMEHHBIX ypaBHE-
HUI MHO>KECTBEHHBIX perpeccuil. Pe3ynabTaTel moJo0HOTO IOCTpOSHHS
TIPOJIOKEHBI 0OCYKACHHEM, a CTAaThsl 3aBEPIIACTCS BEIBOJAMIL.

KiroueBrble cjioBa.
YnpasieHueckoe pelieHne, MPOrHo3, TUIaH, CIEHAPHA, PHCK, Yrpo3a,
BEPOSITHOCTh, HAIIMOHAJIbHAS YKOHOMHKA, CHCTEMA 3JIPaBOOXPAHCHUS,
npeacrosias (oxkuaaemas) MpOJOJDKUTENBHOCTD XKU3HU, SKOHOMET-
puueckas MOJeNb, CTaTUCTHUYECKOE OLICHHWBaHME, CIydalHas COCTaB-
JISFOIIAs.

Abstract.
The article is devoted to the problems of scenario modeling in relation
to solving a number of problems of managing the health care system of
the Perm region, which in recent years has attracted attention by the
development of a number of promising projects to develop this indus-
try, to expand the availability of medical services and to improve the
level of medical care for the population. Since any good-quality project
should be directly linked not only to the future periods of its implemen-
tation, but also be scientifically substantiated from the standpoint of
insuring of all kinds of risks and threats that will stand in the way of
the successful completion of the project. Recently, all sorts of pro-
grams and plans are often developed using the so-called scenario ap-
proach in several versions, which are offered to the appropriate leader
or authority structure to make the appropriate management decision.
The authors of the article consider the main provisions and principles
of the scenario approach using the example of the development of the
health care system in a particular subject of the Federation. The au-
thors, however, determine, as they see it, the main result of improving
the industry in the form of a target and a national goal - the expected
(upcoming) life expectancy of the population of the study area. The
authors consider this socio-economic indicator a priority analytical
indicator of the level and quality of an effective life of a Russian.
The authors consider the construction of dynamic multivariate models
of industry development options for a period of up to three years to be
an efficient tool for analyzing and forecasting this indicator, which is
presented in the article in the form of five simultaneous equations of
multiple regressions. The results of this construction are continued by
discussion, and the article ends with conclusions.

Key words.
Management decision, forecast, plan, scenario, risk, threat, probability,
national economy, health system, upcoming (expected) life expectancy,
econometric model, statistical estimation, random component.
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