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AHAJIAN3 SKOHOMHUYECKOI'O COCTOAHUS UHAYCTPUU TYPU3MA POC-
CUUCKOU ®EJEPAIIMUA B YCJIOBUAX PACITPOCTPAHEHUSA COVID-19

ANALYSIS OF THE ECONOMIC STATE OF THE TOURISM INDUSTRY OF THE
RUSSIAN FEDERATION IN THE CONTEXT OF THE SPREAD OF COVID-19

T.A. JIABPOBA,
npodeccop kadeapsl HAIMOHATBHON 3KOHOMUKU CaHKT-IleTepOyprckoro rocy1apcTBEHHOTO
YKOHOMUYECKOTO YHUBEPCUTETA, TOKTOP IKOHOMUYECKUX HaAYyK, mpodeccop, r. CaHKT-
[etepOypr, Vvictoriatan@inbox.ru

T.A. LAVROVA,
Saint Petersburg State University of Economics, Department of National Economy, Doctor of
Economic Sciences, Professor, Saint Petersburg, victoriatan@inbox.ru

AHHOTALIMSA

B cratee paccMoTpeHbl 0COOEHHOCTH pa3BH-
tus cdepsl Typusma B Poccuiickoit Denepa-
MM B YCJOBHUSIX pPacHpoOCTpaHEHUsI HOBOMU
kopoHaBupycHoit uHpekmmu COVID-19.
BrisiBJIeHBI OCHOBHBIE MPOOJIEMbI U HETATHB-
HbIC TEHJEHIIMW, BO3HUKIINE B WHIYCTPUU
typusma B 2019 — 2020 romgax. ABTOpOM TI0-
BEJICH CpPaBHUTEILHBIN aHAIU3 SKOHOMHYE-
CKMX  TOKa3aresied  (yHKIIMOHUPOBAHUS
npeanpusatuid chepsl Typusma 3a | u Il kBap-
tasbl 2020 roga Mo CpaBHEHUIO C aHAJIOTHY-
HbIM nepuoaom 2019 roma. PaccMoTpeHbl
00beMbl (PUHAHCOBOW MOMOIIM MPEATNPUATH-
M Typu3Ma B YCIOBUSAX PaclpoOCTpaHEHUs
COVID-19 u npenyoxeHbl MEphl aJanTaluu
cheppl Typu3Ma K CIOXHBIM COIMAJIBHO-
SKOHOMHMYECKUM YCIIOBHSIM pa3Butus Poc-
CHUH.

Kurouesble ciioBa.
WupycTtpust Typusma, HOBasi KOpOHABHPYCHAsI
unpexnusi, COVID-19, rocynapcTBeHHas
noJJIepkKa, MmpodieMbl B cdepe TypusMma,
TYpUCTCKasi MOE€3/IKa, dKOHOMUYECKHH KpHu-
3UC

Annotation.

The article considers the peculiarities of the
tourism sector development in the Russian
Federation in the context of the spread of the
new coronavirus infection COVID-19. The
main problems and negative trends that have
emerged in the tourism industry in 2019 —
2020 are identified. The author provides a
comparative analysis of the economic per-
formance of tourism enterprises in the first
and second quarters of 2020 compared to the
same period in 2019. The volume of financial
assistance to tourism enterprises in the con-
text of the spread of COVID-19 is considered
and measures to adapt the tourism sector to
the difficult socio-economic conditions of
development in Russia are proposed.

Keywords.
Tourism industry, new coronavirus infection,
COVID-19, state support, problems in the
field of tourism, tourist trip, economic crisis.
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MNATTEPHBI HALIIUOHAJIBHOM KYJbTYPbl OCBOEHUS ITIPOCTPAHCT-
BA B AKTYAJIBHBIX YCJIOBUAX TYPUCTCKOM MPAKTUKHA

PATTERNS OF NATIONAL CULTURE OF SPACE DEVELOPMENT IN THE
CURRENT CONDITIONS OF TOURIST PRACTICE

E.B. AHIIPEEBA,
noueHT kKadenpsl «Ynpasnenue uaayctpueit typuzma» ®I'bOY BO «PocTtoBckuii ro-
CYJapCTBEHHBIN YHUBEPCHUTET MyTel COOOIIEHU», KaHAUAAT PriIocO()CKUX HAYK, OLICHT, T.
PoctoB-Ha-Jlony, eva-rgups@mail.ru

E.V. ANDREEVA,
Rostov State Transport University, Department of Tourism Industry Management, Can-
didate of Philosophical Sciences, Associate Professor, Rostov-on-Don, eva-rgups@mail.ru

AHHOTAIHUA.
OcoOeHHOCTH MPEO0JIEHUsI TPOCTPAHCTBA U
IyTH COOOIIECHMs cCTanu (aKTOpOM, OIpeje-
JSIOUIMM — [IMBWIM3ALHMOHHYIO — cHenUu(UKy
Poccun. JKenesnsle nOoporn TpeTUH BEK SB-
JSI0TCSL «BCEHAPOJHBIM» BHUAOM IPEOJI0JIE-
HUSL POCCUMCKHMX IPOCTOPOB. MeEHTaNbHBIE
OCOOEHHOCTH HAIlMOHAJIBHOW TPaJHULIMK Y-
TEUIECTBUN, YKOPEHEHHbIE HCTOPUYECKH,
IOPOSIBIISIIOT ce0si Ha HOBOM YpOBHE B Ha-
crosimeM. CoBpeMeHHbI TypusM B Poccun
XapaKTEPU3YIOT MAaTTEPHbl HAUUMOHAIBHON
TpaJMLMM OCBOEHUS NMPOCTpaHcTBa. UX H3y-
YEHUE MO3BOJIAT BBIIBUTH TEHIEHLUU BOC-
TpeOOBAaHHOCTU  WICHTHYHBIX  TpaJuLIUU
(GopM OCBOEHMS TEPPUTOPHUIl B paMKax H3Me-
HSIIOLLErocsl MOJ] BO3JEUCTBUEM (aKTOPOB
COLIMOKYJIbTYPHOU TpaHC(HOPMALIUU TYPHU3MA.

Kirouessle ciioBa.
JKenesnas nopora, *Keae3HOIOPOKHBIA KpY-
U3, HAllMOHAJbHAsA KYyJbTypa OCBOCHHS IPO-
CTPAHCTBA, JOPOXKHAsL TPAAULUSA, COLIMOKYJIb-
TypHasi TpaHchopMaiusi, MaHAEMHUs], HAIHO-
HaJIbHBIN TYPU3M.

Annotation.

Features of overcoming space and communi-
cation routes have become a factor determin-
ing the civilizational specifics of Russia.
Railways of the third century are a "national™
type of overcoming the Russian expanses.
The mental features of the national tradition
of travel, rooted historically, manifest them-
selves on a new level in the present. Modern
tourism in Russia is characterized by the pat-
terns of the national tradition of space explo-
ration. Their study will reveal trends in the
demand for forms of development of territo-
ries identical to tradition within the frame-
work of tourism changing under the influence
of factors of socio-cultural transformation.

Keywords.
Railway, railway cruise, national culture of
space exploration, road tradition, socio-
cultural transformation, pandemic, national
tourism.
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YYET OKOJIOTHYECKHUX 3ATPAT

ACCOUNTING FOR ENVIRONMENTAL COSTS

K.O. BEJISIEB,
maructpanT CankT-IleTepOyprckoro rocy1apcTBEHHOIO SJKOHOMUYECKOTO YHUBEPCUTETA, T.
Canxr-IlerepOypr, Kirillbely@yandex.ru

K.E. BELYAEYV,

Saint Petersburg State University of Economics, Master’s student, Saint Petersburg,
Kirillbely@yandex.ru

H.H. CUCHHA,
JOLIEHT Kadeapbl Oyxrairepckoro yuera u ananusa Cankr-IlerepOyprckoro rocyiapcTBeH-
HOT'O S3KOHOMHUYCCKOI'O YHUBCPCUTCTA, KAHIAN AT SKOHOMHUYCCKUX HAYK, JOLCHT, T CaHkr-
[MetepOypr, n.sisina@mail.ru

N.N. SISINA,
Saint Petersburg State University of Economics, Department of Accounting and Analysis,
Candidate of Economic Sciences, Associate Professor, Saint Petersburg, sisina@mail.ru

AHHOTaLMS.

B Hactosiiiee Bpemsi mpoOiemMa 3arpsi3HEeHUs
OKpYXarIEel cpenbl OCTPO BOJIHYET MHPO-
BYIO OOIIECTBEHHOCTh. THICSYM TOHH OTXO-
JIOB TIOCTYTMAIOT B MUPOBOM OKE€aH €KEIHEB-
HO, THICAYM KyOOMETPOB YIJIEKHCIIOTO Ta3a
MOCTYIAT B aTtMocdepy exeMuHyTHO. B
CTaTb€ PACKpBIBAETCS, KAKWE MPABOBBIE HOP-
MBI TIpeaycMoTpeHbl Ha Tepputopun CIIA u
EC nns perynupoBaHusi 3arpsi3HEHUSI OKpY-
JKarolend cpelbl U KaKk OHHM BIMSIOT Ha (u-
HAHCOBYIO OTYETHOCTh KOMITAHUH.

Kirouessle ciioBa.
DKOJIOTMYeCKHe 3aTparhl, (PUHAHCOBAs OT-
YETHOCTb, MEKIYHAPOAHBIE CTAHAPTHI, KO-
JIOTUYECKUU ayIuT.

Abstract.

Currently, the problem of environmental pol-
lution is of acute concern to the world com-
munity. Thousands of tons of waste enter the
world's oceans every day, thousands of cubic
meters of carbon dioxide enter the atmos-
phere every minute. The article reveals what
legal norms are provided for in the United
States and the EU to regulate environmental
pollution and how they affect the financial
statements of companies.

Keywords.
Environmental costs, financial statement, In-
ternational Financial Reporting Standards,
ecological audit.
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UCCJEJOBAHUE TYPUCTCKOI'O IOTEHIUAJIA TEPPUTOPUI KAK
OCHOBA JJI51 @OPMHUPOBAHUS KOMIIJIEKCHBIX MACTEP-IIVIAHOB
(HA MPUMEPE EBPOIIEMCKOI'O CEBEPA)

STUDY OF TOURIST POTENTIAL OF TERRITORIES AS BASIS FOR
FORMATION OF COMPLEX MASTER PLANS
(BASED ON THE EXAMPLE OF THE EUROPEAN NORTH)

B.C. OPJIOBA,

1.0. 3aB. Kaeipol Typu3Ma U TOCTEIPUUMCTBA, TOLEHT Kadeapbl NHHOBAIIMOHHOTO Me-
He/DKMEHTa U yrpaieHus npoektamu ®I'bOY BO «Bonoroickuii rocy1apcTBEHHbIN YHH-
BEPCUTET», KAHAUIAT YKOHOMUYECKUX HAYK,

r. Bosorma, ovs2177@mail.ru

V.S. ORLOVA,

Vologda State University, Acting Head of the Department of Tourism and Hospitality, De-
partment of Innovative Management and Project Management, Associate Professor, Candi-
date Of Economic Sciences,

Vologda, ovs2177@mail.ru

AHHOTAITHA.
B crarpe mpencraBiieHbl pe3yiabTarThl paspa-
OOTKM U ampoOanuv aBTOPCKOM METOJIUKHU
ONPENECTICHUSI YPOBHSI TYPUCTCKOIO TOTEH-
HaJIa, OPUTHHAIBHOCTh KOTOPOM OMpEHesi-
ercs Cc(HOopMHUpPOBAHHOM CHCTEMOHN OIEHOY-
HBIX KpUTepueB. [IpeioxeHbl NpakTHYECKUE
PEKOMEHAAIMH MO CO3JAaHUI0 KOMIUIEKCHBIX
MAaCTEP-IJIAHOB TYPUCTCKUX JIECTUHALMU C
y4eToM HX noreHuuana. Mcceinenosanue npo-
BeJIeHO Ha Mmatepuanax EBpomneiickoro Cese-

pa.

Kiarouesble cioBa.
Typucrtcknii moreHuman, macrep-ruiad, EB-
ponerickui Cesep.

Abstract.
The article presents the results of the devel-
opment and testing of the author's methodol-
ogy for determining the level of tourist poten-
tial, the originality of which is determined by
the formed system of evaluation criteria.
Practical recommendations on creation of
complex master plans of tourist destinations
taking into account their potential are pro-
posed. The study was carried out on the mate-
rials of the European North.

Keywords.
Tourist potential, master plan,
North.

European
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HUHTEPHET-MAPKETHHI' KAK OJUH U3 CIITOCOBOB ITPOABUKEHUS
HEBOJIBIINUX I'OCTUHUII HA TYPUCTCKOM PbBIHKE

INTERNET MARKETING AS ONE OF THE WAYS TO PROMOTE
SMALL HOTELS IN THE TOURIST MARKET

T.H. TPUT'OPEHKO,
noteHT kadeapsl Typusma Bricieii mkonst 6uzneca PI'AOY BO «HOxHbI# henepanbHbIi
YHUBEPCUTET», KAHIUJAT YKOHOMUYECKUX HAaYyK, AOILIEHT, I. PocToB-Ha-/{onHy,
grigorenkol13@inbox.ru

T.N. GRIGORENKO,
Southern Federal University, Higher School of Business, Department of Tourism, Candidate
of Economic Sciences, Associate Professor, Rostov-on-Don, grigorenko13@inbox.ru

M. CAEHKO,
MarucTpanr 2 xkypca kadenaps! Typusma Bricmieit mkomnsl 6uzneca ®PI'AOY BO «tOxHbIH
dbenepanbHbIll yHUBEpCUTETY, T. PocToB-Ha-JloHy, mariasaenko.04@gmail.com

M. SAENKO,
Southern Federal University, Higher School of Business, Department of Tourism, Mas-
ter’s Student, Rostov-on-Don, mariasaenko.04@gmail.com

Annotation.

Internet marketing tools are a new and ef-
fective advertising distribution channel
for businesses. Now you do not need to
hire a department of marketers, whose
services are a significant expense item in
a small business. For small hotels with a
limited budget, marketing is a way to sell
their services. The article discusses an ex-
ample of creating a website for a hotel
and its promotion channels on the Inter-
net.

AHHOTAIUSA.

NHCTpyMeHThl MHTEpPHET-MapKETHUHTA SIBIIS-
I0TCSL HOBBIM M 3(()EKTHUBHBIM KaHaJIOM pac-
IPOCTpAaHEHUsT peKiambl s OusHeca. Te-
1epb HE HY>KHO HAaHUMATh OTJAEJ MapKeTOJIO-
rOB, YbM YCIIYTH SIBJISIFOTCSI BECOMOM CTaTheU
pacxona B MasioM Oum3Hece. [ HEOOIbITUX
TOCTHHUI[ C OTpaHUYCHHBIM OIOKETOM Ha
MapKETHHT — 3TO CIIOCO0 pean30BaTh CBOM
yciyru. B craTbe paccMmarpuBaeTcs mpumep
CO3/aHUs caiTa ISl TOCTUHMIIBI M KaHaJlbl
€ro MPOJABUKEHUS B UHTEPHETE.

KuroueBble ciioBa.
NudopmarimoHHble TEXHOJOTUHM, HUHTEPHET-
MApKETHHI, CaWT, TypU3M, MPOJIBUKECHUE
TOCTUHUYHBIX YCIIYT.

Keywords.
Information technology, internet marketing,
website, tourism, promotion of hotel services.
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CIIEIIU®UKA OPTAHU3ALIMSA TYPUCTCKUX MEPOITIPUSATUI _
JJIA CTYAEHTOB BbICIHINX OBPA3OBATEJIBHBIX YYPEXJIEHUU

SPECIFICS ORGANIZATION OF TOURIST EVENTS FOR STUDENTS
OF HIGHER EDUCATIONAL INSTITUTIONS

N.A. JIABPOB,
JOUEHT Kadeaphl Typu3Ma U cepBrica BrauMupckoro rocy1apcTBEHHOTO YHHBEPCUTETA M.
A.l'. u H.I'. CToneToBsIx, KaHIUIAT OMOJIOTUYECKUX HayK, I'. Bmagumup, lawrinion@mail.ru

I.LA. LAVROV,
Vladimir State University named after Alexander Grigorievich and Nikoliy Grigorievich
Stoletovs , Department of Tourism and Service, Associate Professor, Candidate of Biological
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AHHOTaAIHUA.

B crarbe aBTOp oOOpamaer 3HauMTENbHOE
BHHMAHME HA MOJArOTOBKY CIIELUAJIUCTOB TY-
PUCTCKOM MHIYCTPUM B BBICIIMX Y4YEOHBIX
3aBeJIcHUAX. BaXHyrO0 pOJIb CEroAHs OTBO-
JUTCS afanTaluy CTYJEHTOB NEPBOKYPCHU-
KOB, MHTErpaly B 00pa3oBaTeNIbHBINA MpO-
1IECC MHOCTPAHLEB, a TAKXKE BOBJICYECHUIO B
IIOATOTOBKY KaApOB MPEICTABUTENEN Typo-
IIEPATOPCKUX M TYPAareHTCKUU KOMIIAHHM,
OOILLIECTBEHHOTO  MUTaHUSl, TOCTHHUYHOTO
Ou3Heca W aJIMUHHUCTpAIlMU ropojaa u obiac-
ti. Hanbonee ycnemnbim popmaTom mpoBe-
JEHUSI MEPONPUSTHS, TO3BOJISIOIIMM COBMEC-
TUTh 00pa30BaTEJIbHYI0 U BOCIHUTATENIbHYIO
paboTy B YHHMBEpPCUTETE C 3arpocaMu Oymdy-
KX paboTonareneu, sBIsieTcsl opraHu3anus
Typuctckoro ¢ectuansi. Kpome storo, yc-
NEUTHO TOMYJSIPU3UPYETCS TeMa WHIYCTpUU
BIICYATJICHUN U COOBITUMHOTO TypuU3Ma B pe-
THOHE.

Kurouesble cioBa.
Typucrtckuii dectuBanb, Bbiciee oOpa3oBa-
HUE, CTYJEHTbl, WHIYCTpHs BIEYATICHUMH,
COOBITUIMHBIN TYpU3M.

Abstract.

In the article, the author pays considerable
attention to the training of specialists in the
tourism industry in higher educational institu-
tions. An important role today is given to the
adaptation of first-year students, the integra-
tion of foreigners into the educational pro-
cess, as well as the involvement of represent-
atives of tour operators and travel agency
companies, public catering, hotel business
and city and regional administration. The
most successful format of the event, which
allows combining educational and education-
al work at the university, with the requests of
future employers, is the organization of a
tourist festival. In addition, the theme of the
experience industry and event tourism in the
region is being successfully promoted.

Key words.
Tourism festival, higher education, students,
experience industry, event tourism.
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O HEKOTOPbBIX THJAKTUYECKHX MPUEMAX BBIIIOJHEHUS CAMO-
CTOATEJIbBHBIX 3A/IAHUM B YCJIOBUSAX BBIHYXJIEHHOI'O TUCTAHIIU-
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ON SOME DIDACTIC METHODS OF PERFORMING INDEPENDENT TASKS IN
THE CONDITIONS OF FORCED DISTANCE LEARNING
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AHHOTAIUA.

B crarbe paccmarpuBaeTcss BO3MOXKXHOCTb BKIJIOYE-
HUS B (pOpMaT BBIMOJHEHUS CaMOCTOSITCIIbHBIX 3aj1a-
HUW KaK P OCBOCHUHU 00Pa30BaTEIBHBIX MPOrPaMM
BBICIIETO OOpa30BaHMsI B CHUCTEME JAMCTAHIMOHHOTO
o0y4deHus1, TaK U B MEpUOJl KOPOHABUPYCHOU MH(EK-
i Covid-19, BBIHY)XICHHOW CaMOU3OJIAIMHA U OT-
pPaHUYEHHOTO KapaHTHHA, JJEMEHTOB TBOPYECKOU
AQHAJIMTUKA W3 apceHajla CPEeACTB JIUIAKTUYECKOTO
MoAX04a TaK Ha3bIBAEMOM JCATCILHOCTHON KOMIIa-
paTuBUCTHKH. B kadectBe mpumepa paboTsl 00y-
Yaromerocss M30paHo BHITIOJIHEHHE CaMOCTOATEIbHO-
ro 3afaHusl M0 y4eOHOW MUCHUIUIMHE «DKOHOMHUYE-
CKHM aHalmu3» W3 paszjienia «AHaau3 BBITOJHEHUS
MPOU3BOJACTBEHHON MpPOTpaMMbI» B KOHKPETHOM
MPOU3BOJACTBEHHOM  Keiic-ctamu  «CTPYKTypHO-
ACCOPTUMEHTHBIN aHAIN3 TPYAOEMKOCTH» OJIHOTO U3
SKOHOMUYECKHX CYOBEKTOB, MPEICTABIAIONINX pe-
aJbHBIM CEKTOP HALIMOHAJIBHON SKOHOMHUKH CTPaHBI.
B cratee mpuBOIATCS aBTOPCKHME PEKOMEHJAIMH IO
AKTHBU3ALIMHM TBOPYECKOIO MOTEHIMAJa CTYI€HTa, 1O
CTUMYJIMPOBAHUIO MUHTEPAKTHUBHOW pabOTHI HA 3aHS-
TUSX C TMpenoAaBaTelIeM IpPHU peau3aliid CUCTEMBbI
JTUCTAHIIMOHHOTO OOy4YeHHUs, TIpH HaJJIEKAIIeM
oopmieHnn UM pabodel TeTpaau HaOMIOAEHUN U
MpU TIOJAKOHTPOJBHOM (POPMUPOBAHUU TMPOGECcCHo-
HAJIBHBIX KOMIIETEHIIUH OCHOBHOW 00pa3oBaTeIbHOU
MIpOTrpamMMBI.

KiroueBble cj10Ba.
JesiTenbHOCTHAs KOMITAPATUBUCTHKA, METOJ CpaB-
HEHUs, AHAIATHYECKUM WHIEKC, BTOPUYHBIN NpH-
3HaK, CTPYKTYPHBIN CIBWT, paboyas TeTpajab, AMC-
TaHIIMOHHOE OOydYeHHe, 00pa3oBaTEIbHBIE TEXHOJIO-
'

Abstract.

The article considers the possibility of including in
the format of performing independent tasks both dur-
ing the development of educational programs of
higher education in the distance learning system, and
during the period of coronavirus infection Covid-19,
forced self-isolation and limited quarantine, elements
of creative analytics from the arsenal of didactic ap-
proach tools of the so-called activity comparative
studies. As an example of student's work chosen exe-
cution of independent tasks on discipline "Economic
analysis™ of the section "Analysis of the production
program” in the specific production case study
"Structural-assortment analysis of the complexity"” of
one of the economic agents from the real sector of
the national economy of the country. The article pre-
sents the author's recommendations for activating the
creative potential of the student, for stimulating in-
teractive work in the classroom with the teacher in
the implementation of the distance learning system,
with the proper design of the workbook of observa-
tions and with the controlled formation of profes-
sional competencies of the main educational pro-
gram.

Keywords.
Activity comparative studies, comparison method,
analytical index, secondary feature, structural shift,
workbook, distance learning, educational technolo-
gies.
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AHHOTAaIUA.

B Hacrosmen cratbe€ pacCMOTPEHBI UCTOPHU-
YECKHE acCIleKThl pa3BUTHsI Typu3sMa B Pec-
nyonmke Kopesi, OCHOBHBIC MPHYMHBI POCTA
Typu3sMma U 3koHOMUKH Kopeu. B xome wuc-
cJIeIOBaHUS BBISIBJICHBI OCHOBHBIC TCHACHIIUHN
pa3BUTHUSI TypU3Ma B PECIyOJIMKEe, TPEIo-
’K€H MPOTHO3 PA3BUTHUSA TYPUCTCKOM OTPACIIU
MocjIe TaHJIEMHH KOPOHABHPYCHOM HH(QEK-
LIUH.

Abstract.

The article considers historical backgrounds
of tourism development in the Republic of
Korea, basic reasons for rising of tourism and
economy of Korea. The study identified the
main trends in the development of tourism in
the Republic, and proposed a forecast for the
development of the tourism industry after the
coronavirus pandemic

KuiroueBblie ciioBa.
TenneHnus, MEXIYHAPOAHBIN TypusM, Pec-
nyonuka Kopes, KOpoHaBHpYC, pa3BUTHE,
IIPOTHO3.

Key words.
Trend, international tourism, the Republic of
Korea, coronavirus, development, forecast.


mailto:nazarova1967@gmail.com
mailto:nazarova1967@gmail.com

©******************************************‘k‘k*@
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TERRITORIAL ORGANIZATION OF TOURISM IN THE MOUNTAINOUS
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AHHOTALIUA.

B cratee wmccnemyercs TeppuTOpHANbHAS Opra-
HU3aIUs Typru3Ma B TOPHBIX perrnoHax AszepOaii-
mxaHa. Oco0o oTMedasi IPEeuMyIIECTBO TOPHBIX
oOnacreli, aHaIM3UpPyEeTCS pa3BUTHE TypHU3Ma
3Mech B Te4eHne Bcero roja. OCHOBBIBAsCh Ha
3aKOHOJAaTeNbHYI0 0a3zy Typuzma B A3sepOaii-
JDKaHe, OBbLJIO OMpPEeNIeHO, YTO OCHOBHOM 1IEJIbIO
TOCYIapCTBEHHBIX MPOTPaMM IO COIMAIBHO-
IKOHOMHYECKOMY Pa3BUTHIO IKOHOMUKO-
reorpauuecKux PErHOHOB SBIISETCS Pa3BUTHE
TypU3Ma U JAPYTUX CEKTOPOB HKOHOMUKHU. Takke
OBUTH TTPOAHAIM3UPOBAHBI JKOHOMHUYECKHE TIOKa-
3aTeny pa3MelieHus WHQPPACTPYKTYp B TOPHBIX
peruoHax AsepOaiijykaHa, U3yuyeHbl BO3MOXKHO-
CTH TPYIOYCTPOMCTBA M CITOCOOBI Pa3BUTHS pa3-
JWYHBIX BHIOB TypusMma. J[aHbl 000CHOBaHHBIE
OpPE/UIOKEHUST U 3aMeuyaHusl A Pa3BUTHS Ty-
pHu3Ma B TOPHBIX PETHOHAX.

KuarwueBsble ciioBa.
Typucrckui CEKTOp, 3KOHOMMKO-
reorpadUuecKuil paiioH, TOCTUHMIIBI W aHaJO-
TUYHBIE CpEJCTBA pa3MEILICHUS, KYJIbTYpHO-
HUCTOPUYECKUE MaMSATHUKH, COLMAIIBHO-
SKOHOMMYECKOE pPa3BUTHUE, 3aHSATOCTh Hacelle-
HUSL.

Abstract.
The article considers the territorial organization
of tourism in the mountainous regions of
Azerbaijan. The use of such territories for the
tourism development during the year has been
studied, showing that mountainous regions have
an advantage over others. On the basis of the
legal framework of tourism in Azerbaijan, it was
determined that the main goal of the state
programs of socio-economic development of the
regions is the development of tourism in the
economic-geographical regions, as well as other
sectors of the economy. Also, opportunities for
employment and development of various types of
tourism were studied by analyzing the economic
indicators of accommodation in the mountainous
regions of Azerbaijan. Reasonable proposals

were made within the advantages and
disadvantages of tourism in mountainous
regions.

Keywords.

Tourist sector, economic-geographical region,
hotels and similar accommodation facilities,
cultural-historical monuments, socio-economic
development, employment.
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ECOLOGICAL DIAGNOSTIC ASSESSMENT OF THE GANIKH-AYRICHAY
VALLEY AND SURROUNDING MOUNTAINOUS LANDSCAPES OF THE REPUB-
LIC OF AZERBAIJAN
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Abstract.

The article considers a number of aspects of
ecological and diagnostic assessment of the
stability of natural landscapes of the plains
(Ganikh-Ayrichai valley) located on the
southern slopes of the Greater Caucasus
mountains of the Republic of Azerbaijan, and
their anthropogenic transformation. It should
be noted that the anthropogenic transforma-
tion of natural landscapes was identified by
decoding satellite images (Landsat 7-8) and
the ArcGIS software, and their ecodiagnostic
assessment was carried out on the basis of se-
lected criteria. The article provides a system-
atic assessment of natural anthropogenic
landscape units by the method of ecological
diagnostics, while territorial units with differ-
ent vegetation, inclinations, degree of frag-
mentation and anthropogenization in the stud-
ied region are divided into five groups.

Keywords.
Diagnostic assessment, ecology, anthropo-
genic landscapes, satellite data, satellite im-
age, optimisation.

AHHOTAIUA.
B craree paccmarpuBaercs psil aclEKTOB
JKOJIOTO-AUArHOCTUYECKOW OLIEHKU YCTOWYH-
BOCTH NPUPOAHBIX JaHAmapToB paBHuH (I'a-
HUX-Ailpuyaiickas J10JI1MHa), pacClOJIOKEHHBIX
Ha I0KHBIX CKJIOHax rop bomsmoro Kapkasa
AzepOaiimxanckoid PecnyOnuku, n ux aH-
TponoreHHo Tpanchopmarnuu. Hano orme-
TUTh YTO AaHTPONOreHHas TpaHchopMmanus
IPUPOJHBIX JaHAAPTOB ObUIa BBISBIEHA C
MOMOIBIO  JEKOAUPOBAHMUS  KOCMHYECKHX
caumkoB (Landsat 7-8) u mporpammHOTO
obecneuenusa ArcGIS, a ux skoguarHocTuue-
CKas OLIEHKAa IPOBOJWJIACH HA OCHOBE BbI-
OpaHHBIX KpuTepueB. B craThe maHa cucre-
MaTUYeCKas OLEHKa MNPUPOJIHBIX AHTPONO-
TFeHHBIX JIAHAWAQTHBIX €IUHULl METOJ0M
HKOJIOTUYECKON TMarHOCTHKH, MPU ITOM TEP-
pUTOpUAJIbHBIE E€AMHMIBI C PAa3HOM pacTu-
TEJIbHOCTBbIO, HAKJIOHHOCTSIMU, CTEMNEHBIO
(dparMeHTalli ¥ aHTPOIOI€HU3alUd B HC-
CIIElyEMOM pETMOHE pa3/elieHbl Ha TMTh

IPyIIIL.

KiroueBble ciioBa.
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OPPORTUNITIES FOR ECOTOURISM DEVELOPMENT IN THE LENGEBIZ
RANGE AND SURROUNDING TERRITORIES OF AZERBAIJAN

BO3MOKHOCTH U151 PA3BBUTHS SKOTYPU3MA B JIEHTEBA3CKOM
XPEBTE U OKPYXAIOIUX TEPPUTOPUAX ASBEPBAUIZKAHA
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Abstract.

The article identifies the ecological potential
of landscape types in the Langabiz Range and
surrounding areas and provides a 1:100000
scale landscape map of the area according to
the ecological potential. In addition, the arti-
cle suggests ways to optimise landscapes de-
pending on the level of ecological potential,
assesses the development opportunities of
various sectors of the economy, including
ecotourism. It was found that the Langabiz
Range and surrounding areas have sufficient
potential for ecotourism development, despite
the intensive agriculture and mostly dry cli-
matic conditions, steppe and semi-desert
landscapes.

Keywords.
Langabiz Range, landscape, ecological poten-
tial, optimisation, ecotourism, cluster.

AHHOTAIHUA.

B crarbe omnpezgensercs 3KOJIOTMYECKUI TO-
TEHUHaNl JaHAMA(THBIX TUIOB B XpeoOTe
JlenreOu3 U OKpPYXAIOIIUX €ro TEPPUTOPUSIX
U IpeaocTaBiieHa JaHaAmadTHas KapTa MecT-
HocTH B Macmtade 1:100000 B cooTBeTCTBUU
C JKOJIOTMYECKUM TNoTeHIHaioM. Kpome To-
ro, B CTaTb€ MPEAJIOKEHBI CIIOCOOBI ONTUMHU-
3aluM JIaHIIaQTOB B 3aBUCUMOCTH OT ypPOB-
HS 9KOJIOTMYECKOI0 MOTEHIMaNa, 1aHa OLEH-
Ka BO3MOKHOCTEW Pa3BUTHUS PA3IUYHBIX CEK-
TOPOB 3KOHOMHUKH, B TOM YHCJIE SKOTYpHU3MA.
breiio ycranosneno, uro xpebert Jlenreous u
OKpY)KaloIllue €ro TEePpUTOpUU 00JIaaroT
JIOCTATOYHBIM TOTEHIIUAJIOM ISl Pa3BUTHUS
HKOTYypU3Ma, HECMOTpsI Ha HWHTEHCHUBHOE
CEJIbCKOE XO3AHWCTBO M NPEUMYILIECTBEHHO
3aCYIUIMBBIE KIIMMATHYECKUE YCIOBHS, CTEM-
HBIE U TIOJIYITYCThIHHBIC JIAHAIAQTHI.

Karouesbie ciioBa.
JlenreOusckuii xpebeT, manamadrt, 3K0I0TH-
YECKUW TOTCHIMAJI, ONTHMH3aIUs, HKOTY-
pU3M, KJIacTep.
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OPPORTUNITIES TO USE HISTORICAL AND CULTURAL MONUMENTS
FOR TOURISM IN GUBA-KHACHMAZ ECONOMIC REGION
OF THE REPUBLIC OF AZERBAIJAN

BO3MOXHOCTH UCITOJIB30OBAHUSA UCTOPUKO-KYJIBTYPHBIX TAMSAT-
HUKOB U151 PASBBUTHUA TYPU3MA B I'YBA-XAUMA3CKOM 39KOHOMMUMYE-
CKOM PAHOHE A3EPBAMI)KAHCKOM PECITYBJIMKH

A.M. KHASMAMMADOVA,
National Academy of Sciences of Azerbaijan, Institute of Geography, Dissertator
Doctoral student, Baku, Azerbaijan, arzu.xasmammadova2l@gmail.com

AM. XACMAMMA/JIOBA,

JIOKTOPAHT MHCTUTYTa reorpadun HammonansHOM akagemun Hayk A3epOaiiakana, quccep-
TaHT, T. baky, A3zepOaiikan, arzu.xasmammadova2l@gmail.com

Sh.V. IMRANI,
National Academy of Sciences of Azerbaijan, Institute of Geography, Laboratory Assistant,
Baku, Azerbaijan, shems_imrani@mail.ru

II1.B. UMPAHU,

nabopaHT uHCTUTYTa reorpadun HanmonansHoM akanemMuu Hayk A3epOaiikaHa, quccep-
TaHT, I. baky, Azep6aiikan, shems_imrani@mail.ru

Abstract.

Historical and cultural monuments play an excep-
tional role in the development of the tourism sector,
as well as in attracting tourists to the country. Thus,
every tourist visiting a foreign country is interested in
the material and cultural examples that reflect the
history, lifestyle and religious affiliation of this coun-
try, and visits attractive historical and cultural
monuments. The article provides a classification of
attractive historical and cultural monuments, infor-
mation on the organisation of protection of these
monuments in the Republic of Azerbaijan and forth-
coming works. In addition, the article provides in-
formation on the dynamics of development of the
tourism sector in the Republic of Azerbaijan, histori-
cal and cultural monuments in the Guba-Khachmaz
economic region, the current state of monuments of
great interest to the region, and the possibility of their
use for tourism.

Keywords.
Tourism, historical and cultural monuments, tower,
fortification, mausoleum, mosque, church.

AHHOTALUA.

Hcropuueckue U KynbTypHblE NAaMATHUKUA HUIPAIOT
UCKJIIOYUTENIbHYIO POJIb B Pa3BUTUU TYPUCTHUECKOU
OTpaciiy, a TaKXKe B IPHUBIICYCHUH TYPUCTOB B CTpa-
Hy. Takum o0pa3oMm, Kaxablid TYPUCT. TOCEIAIOIINMA
JIpYTYIO CTpaHy. MHTEPECYeTCs HMCTOPUYECKUMHU U
KYJIbTYPHBIMU NaMSTHUKAMH, OTPa)KalOIIUMHU HCTO-
pHio, 00pa3 JKU3HU M PEIMTHO3HYIO IPUHAIIIEK-
HOCTb 3TOH CTpaHbl, IMOCEIAaeT MpHUBIIEKATEIbHbIE
NaMATHUKU. B craThe npencTaBiieHa KiaccupuKaus
MIPUBJIEKATEIbHBIX NAaMSATHUKOB UCTOPUH U KYJBTY-
pbl, HHGOpMaIKs 00 OpraHU3aMKM OXPAHbI ITHX Ia-
MATHUKOB B A3epOaiimkanckoi Pecryomuke. Kpome
TOTO, B CTaThe IMpeJCTaBleHa MHPOpPMALUA O JHHA-
MHUKE pa3BUTHUS TYPUCTUYECKOW oTpaciu B Azepbaii-
JoKaHCKOM PecrnyOnuke, MaMATHUKAax MCTOPUM U
KynbTypbl B ['yb6a-Xauma3ckoM SKOHOMHYECKOM
pailoHe, TEKyIlleM COCTOSHMM IaMSTHHUKOB, Ipen-
CTaBJSIIOIIMX OOJBIION HHTEpeCc Uis peruoHa, u
BO3MO>KHOCTH MX MCIIOJIb30BaHUs AJIs TypU3Ma.

KuaroueBnle ciioBa.
TypusM, naMSTHUKA UCTOPUU M KYJIbTYpbI, OamiHs,
KpPEMOCTHOE COOPY>KEHUE, MaB30Jeil, Me4YeThb, Lep-
KOBb
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AHHOTaALMS.

C pocTOM MEKpEruoHaJIbHON KOHKYPEHIIMH B
uHaycTpuu typusMa B Pocculickonn @enepa-
MU Tepe]] OpraHaMHl PETMOHAJIbHOM BIACTU
BCTAaeT BONPOC O JUBEpPCU(PHUKAIMN BHUIOB
TypU3Ma, KOTOPbIE MPEICTABICHbBI HA TEPPU-
topuu. OIHUM U3 BHJIOB TypU3Ma, KOTOPBIi
MOXET CTaTh TOJYKOM JJIsl MOBbILIEHUS (YCH-
JIEHUs, Pa3BUTHUS) TYPUCTCKOIO MOTEHIMAIa
pervuoHa B JOJITOCPOYHON TEpPCIEKTUBE, SB-
asieTcsi 00pa30BaTENbHbBIN TYPU3M.

[enbto cratbu siBIsieTCA pa3pabOTKa METOoJa

Abstract.

With the growth of interregional competition
in the tourism industry in the Russian Federa-
tion, the regional authorities face the issue of
diversifying the types of tourism that are rep-
resented in the territory. One of the types of
tourism that can become an impetus for in-
creasing (strengthening, developing) the tour-
ist potential of the region in the long term is
educational tourism.

The purpose of the article is to develop a
method for assessing the tourist and educa-


mailto:helene8@yandex.ru
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OIICHKU TYpPUCTCKO-00pa30BaTEIbHOIO TIO-
TeHIuana JICHMHTrpaIcKoi 00acTu.
[IpennoxeHHblii aBTOpaMU METOJ BKIIFOYAET
B ce0si: aMUHUCTPATUBHO-TEPPUTOPUATHHOE
JesnieHne 00JacTH; OLEHKY 0a30BOTO TYPHCT-
CKO-PEKpPEALMOHHOI0 TOTEHIMana MYHHIIU-
NAJIbHBIX PAalOHOB HA OCHOBAHUM HCCIIEI0BA-
HUSI CPEJICTB pa3MEIICHUs U OOIIEeCTBEHHOTO
NUTaHUs, OIEHKY IMOTeHIMalza o0pa3oBa-
TEJILHOTO TypH3Ma MYHHIIUIIAJIbHBIX PAlOHOB
BBIOPAHHOTO PETHOHA.

PaccmoTpeB  dyHKIMOHUpYIOMIUE OOBEKTHI
TYpPUCTCKOM HH(PPACTPYKTYphl U CYILECT-
BYIOIIIME HAa CETOJIHAIIHUN I€Hb PECYPCHI 00-
pPa30BaTEIbHOTO Typu3Ma B KaxaoMm u3 17
MYHULHANAIBHBIX PAOHOB JIEHWHIpaickou
00J1aCTH, aBTOPBI IPEJIAratoT IPUOPUTETHBIE
HaIlpaBJI€HUs] pPa3BUTUSA 00pPa30BATEIBLHOTO
TypU3Ma B PETHOHE.

[lepcnexkTuBbl pa3BUTHS 00pPA30BATEIBLHOTO
TypU3Ma pacCcMaTPUBAIOTCSA C MO3UTHUBHOM U
HETaTUBHOW CTOPOH.

KuroueBble ciioBa.
TypusMm, obpazoBanue, cdepa yciayr, peruo-
HaJIbHasl SKOHOMHMKA, OIlCHKAa IOTCHIIMaIa,
TYPUCTCKHAN TOTCHIIAA

tional potential of the Leningrad region.

The method proposed by the authors in-
cludes: administrative-territorial division of
the region; assessment of the basic tourist and
recreational potential of municipal districts
based on a study of accommodation facilities
and public catering, an assessment of the ed-
ucational tourism potential of municipal dis-
tricts of the selected region.

Having considered the functioning objects of
the tourist infrastructure and the educational
tourism resources that exist today in each of
the 17 municipal districts of the Leningrad
Region, the authors propose the priority areas
of educational tourism in the region.
Prospects for the development of educational
tourism are viewed from a positive and nega-
tive side.

Keywords.
Tourism, education, service sector, regional
economy, potential assessment, tourism po-
tential
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TOURISM

N.M. BECTAEBA,
JOLIEHT Kadeapbl IpeANpPUHUMATENBCTBA, cepBUca U Typusma CeBepo-OCEeTHHCKOrO rocy-
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AHHOTAIUSA.
[IpencraBisisi CIOXKHYIO CHCTEMY, TYPHU3M,
0COOCHHO BHYTPEHHHUM, CIIOCOOHBIN obecrie-
YUTh MOTPEOHOCTH JIIOJIEH B Pa3IMYHOTO BH-
Jla yCIIyTax v MOJIHOIIEHHOM OTJIbIXE, TpeOyeT
CErOJHS TIPUCTATLHOTO BHUMaHUSA K ceoe.
JIns TMHAMWYHOTO Pa3BUTHUS JAHHOW OTpac-
JM HEOOXOJUMBbI HOBBIE MOJXOJbI K (OpMHU-
POBaHUIO TYPUCTCKOW TOJMTHKHU: OT pa3pa-
OOTKM MEpONPUATHN, HAMPABICHHBIX Ha
KpPaTKOCPOUHYIO MEPCIIEKTUBY, K CTpaTeruye-
CKOMY IUIaHUpOBaHUIO. [l TOro, 4YTOOBI
naHHas cepa B SKOHOMUKE Oblia dhPexTrB-
HOH, HeoOXxomuma pa3paboTka OU3HEC-
MIPOCKTOB, B OCHOBY KOTOpPOH JOJKHA OBITh
3aJI0’)KCHa WHHOBAITMOHHAS CTPATETHS B BBI-
Oope, MPOABMXCHUHN U PEANTH3aIlUN TyPUCTHU-
YECKOTO MpOAyKTa. M3BECTHO, YTO TYpHCT-
CKOC TIPOSKTHPOBAHHWE WUMEET CBOM OCOOCH-
HOCTH; BKJIFOUAET HE TOJBKO CTAaTUYHOE IPO-
CKTUPOBAHUE, HO M CaMH IPOIIECCHI, TPOHC-

Annotation.
Presenting a complex system, tourism, espe-
cially domestic tourism, which is able to meet
the needs of people in various types of ser-
vices and full-fledged recreation, requires
close attention to itself today. For the dynam-
ic development of this industry, new ap-
proaches to the formation of tourism policy
are needed: from the development of
measures aimed at the short-term perspective
to strategic planning. In order for this area of
the economy to be effective, it is necessary to
develop business projects, which should be
based on an innovative strategy in the selec-
tion, promotion and implementation of a tour-
ist product. It is known that tourist design has
its own characteristics; it includes not only
static design, but also the processes them-
selves that occur in tourist activity and reflect
its dynamics. A business project in tourism
should reflect not only the structure of busi-


mailto:irina_bestaeva@list.ru
https://e.mail.ru/compose?To=irina_bestaeva@list.ru
mailto:makoev261276@mail.ru
https://e.mail.ru/compose?To=makoev261276@mail.ru

XOJISLIME B TYPUCTCKOU NESITEILHOCTU U OT-
paxaromue e€ AuHaMuKy. buzHec-poexT B
TypU3Me€ JIOJDKEH OTPakaTh HE TOJIBKO CTPYK-
Typy NPEeANPUHUMATEIBCKON AESITeNTbHOCTH,
BKJTIOYAIOMTYIO IpeaNPUHUMATEIBCKYIO
UJICI0, HO M CaM IPOLIECC MPUHATHUS PEIICHUS.
B crarbe mpencraBiieH OU3HEC-TIPOEKT, MPH
peanu3anud KOTOPOTO TOAOBOH 00OpOT mpu
HEU3MEHHOM (oHAEe 3apabOTHOM TIaThl (C
OTUHCIICHUSIMU), CBOOOJHBIN JIEHEXKHBIN TO-
TOK, 4YHCTas MPUOBLIL M PEHTAOEIbHOCTH
3HAYUTETHHO MOBBICUIIHCH.

Kirouessle ciioBa.
NunycTpus Typusma, TYpUCTUYECKHN PBIHOK,
OCOOEHHOCTH TYPUCTHUYECKOTO MPOECKTUPOBaA-
HUs1, OM3HEC-TIPOEKT B TYPU3ME U €r0 peau-
3arusl.

ness activity, including the entrepreneurial
idea, but also the decision-making process
itself. The article presents a business project,
in the implementation of which the annual
turnover with a constant salary fund (with
deductions), free cash flow, net profit and
profitability have significantly increased.

Key words.
Tourism industry, tourism market, features of
tourism design, business project in tourism
and its implementation.
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AHHOTAIHS. Abstract.
Ienpro uccnemoBanus sBasieTcs paspaborka The aim of the study is to develop a tourist
TYPUCTHYECKOTO  Mapiupyra Ha ocHoBe route based on the work of V.T. Shalamov.
npousseaenuii B.T. [llanamosa. The resources of literary tourism were studied
beutn  m3ydeHsl pecypchl auteparypuoro in the works of V.T. Shalamov; the cycle of
typu3ma B npomsBeneHusix B.T. Illamamosa; stories are analyzed in order to establish liter-
poaHaIM3UPOBaHbl IMKJIBI paccka3oB ¢ ary places - places of memory; the museums
IIeJIbI0 YCTAHOBJICHHS JIMTEpATYPHBIX MecT - containing information or exhibitions about
MECT aMsITH; BBISIBJICHBI myseu, the biography and work of the writer are



conepskaire nHGopMmanmio win skcro3uiuy  identified; the integration of literary places
o Oworpadpuum wu TBOpuecTBe mmcareis; With the places of residence of the writer is
OCYyIIIeCTBJIEHA WHTErpanus JauTepaTypHbix carried out and an interactive map is drawn
MECT C MecTaMH MpeOBbIBaHUS MHcaTeas u  Up.

COCTaBJIeHAa HHTEPAKTHBHAs KapTa.

Kawuessble ciioBa. Key words.
JlutepaTtypHoe u KyJabTypHoe Hacieaue, Literary and cultural heritage, GULAG, liter-
['VJIAT, JUTEepaTyPHBIN Typusm, ary tourism, tourist route, places of memory,

TypUCTHYECKMi MapmipyT, Mecta mamsaru, V.T.Shalamov, cycle of stories.
B.T. [llamamoB, MK pacCKa3oB.
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AHHOTaAIHA.

B crathe mpoanamuszupoBaHbl IPOOJIEMbl Pa3BUTHSA
MOJIOZIEXHOTO0 Typu3ma B KpacHogapckoM Kpae, B
TOM YHUCJIE COLHAIbHO-IKOHOMUYECKOr0, HH(pa-
CTPYKTYpPHOTO M CHCTEMHOro Xapakrtepa. Paccmot-
PEHBI BOMPOCH! pa3pabOTKU CTPATETUU Pa3BUTHS MO-
JIOJIEKHOTO TypU3Ma B PETHMOHE C HCIIOJIb30BAHUEM
merononornn SWOT-ananusa.

KiroueBnle ciioBa.
MonoaeXHbIil TYpU3M, CTpaTErus pa3BUTHsI, PEKpea-
UOHHO-TYPUCTCKHE PECYPChl, TypHUCTCKas HH}pa-

CTPYKTYypa.

Abstract.
The article analyzes the problems of youth tourism
development in the Krasnodar region, including of
socio-economic, infrastructure and systemic nature.
The issues of developing a strategy for youth tourism
development in the Krasnodar region using the
methodology of SWOT analysis are considered.

Keywords.
Youth tourism, development strategy, recreational
and tourist resources, tourist infrastructure.
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MPOEKT MEPOIIPUSITUI IO MOBBIIIEHUIO YIIPABJIEHUA KAYHECTBOM
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BbIX» I'. TATAHPOI'
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SERVICES ON THE EXAMPLE OF LLC “HOTEL "GUEST HOUSE OF THE
PLOTNIKOVS"” OF TAGANROG
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AHHOTAaIUA.

[IpencraBieH aHanu3 CUCTEMbBI MEHEKMEHTA
KadecTBa rocTuHUIBI «l'octeBor nom IIlmoT-
HUKOBBIX» U pa3paboTaH MPOEKT MEPOIpHsi-
THM IO TOBBILICHUIO YIPABICHUS KaYE€CTBOM
TOCTUHUYHBIX YCIIYT, KOTOPBIA MO3BOJIUT Op-
raHu3aIuy 00eCIeUnTh aKTyallbHYI0 HHOOP-
Malnuo 00 ypOBHE YIOBJICTBOPEHHOCTH IIO-
TpeOuTeseH, a Takke BHEIPUTh HOBBIC CTaH-
JIapThl KauecTBa B €€ CTpykKTypy. OOcyxma-
FOTCSI CTOUMOCTD TPEIJIOKEHHBIX MEPOIPHUS-
THH, 3Tafbl UX BHEAPEHUS U SKOHOMUYECKUAMN
ekt B pe3ysbTaTe UX peain3allii.

KuroueBble ciioBa.
YnpaBneHue, KOHTPOJIb, YIIPABICHUE KAYeCT-
BOM, TOCTHHUYHBIC YCIyT'H, CUCTEMBI Me-
HEJDKMEHTA KauecTBa.

Abstract.

The analysis of the quality management sys-
tem of the hotel "Guest house of the
Plotnikovs" is presented and a project of
measures to improve the quality management
of hotel services is developed, which will al-
low the organization to provide up-to-date
information about the level of customer satis-
faction, as well as introduce new quality
standards in the organization's structure. The
cost of the proposed measures, the stages of
its implementation and the economic effect of
their implementation are discussed.

Keyword.
Management, control, quality management,
hotel services, quality management systems.
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CAHKT-IIETEPBYPT — KYJIbTYPHASI CTOJIMIA MHUPA: HHBECTUIIHOH-
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SAINT PETERSBURG - CULTURAL CAPITAL OF THE WORLD:
INVESTMENT BRAND AND ECONOMY TECHNOLOGIES
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AHHOTaAIHUA.

CraTbs aKIEHTUPYET HOBBIM AaCIEKT HHBE-
cturmoHHoro openya Cankr-IletepOypra kak
KyJIbTYpHO# cTonuIlel Mupa. Ha ocHOBe Bee-
CTOPOHHETO OOOCHOBAHHUS 3KOHOMHUYECKOU
I1E7I€CO00Pa3HOCTH TaKOW KOHBEPTAIMH TIPH-
BBEIYHBIX TPEJCTABICHUN C YYETOM OIBITa
2020 roma mokazaHbl BO3MOXKHOCTH 00paso-
BaTEILHOTO TypHu3Ma Ha 0a3e BUPTYAIbHBIX U
TU(POBBIX TEXHOJOTUH JJIT TPOIABHIKCHUS
WHBECTUIIMOHHON TPHUBJIEKATEILHOCTH U yT-
nybneHust OropKeTHOro moreHnuana CaHKT-
[TerepOypra.

Karouesbie ciioBa.
Cankr-IletepOypr, Opena, uHBECTULIUU, OO0-
pa3oBaHME, BUpPTyalIHM3alvs, IudpoBU3aIINS,
KyJIbTYPHBIN MOTEHITHAI.

Annotation.

The article focuses on a new aspect of the
investment brand of St. Petersburg as the
cultural capital of the world. On the basis of a
comprehensive justification of the economic
feasibility of such a conversion of familiar
ideas, taking into account the experience of
2020, the possibilities of educational tourism
based on virtual and digital technologies for
promoting investment attractiveness and
deepening the budget potential of Saint
Petersburg are shown.

Keywords.
Saint  Petersburg, brand, investments,
education,  virtualization,  digitalization,

cultural potential.
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AHHOTaLMS.

B naHHOW cTaThe aBTOpHI OOpamaroTcs K
JNEUCTBUTEIBHO aKTYyaJIbBHOW TEME, CBA3aHHON
C OCOOEHHOCTSIMU PBIHOYHOHN JAESITEIbHOCTU
OPEeANpUATANA MaJIOr0 U CpeHEero Ou3Heca B
YCJIOBHUSAX JOJTOBPEMEHHOIO dKOHOMMUYECKO-
ro Kpu3uca U TKENBIX NOCIEACTBUN IaHJe-
mun Covid-19. YiydiieHre 5KOHOMHUYECKOTO
COCTOSIHUSL NMPEANPUATHN, UX PHIHOYHOM yC-
TOMYMBOCTH aBTOPbI yCMAaTPHUBAIOT B pas3pa-
0oTKe (UHAHCOBOW CTpAaTETUH Pa3BUTHS
cyOBeKTa X035MCTBOBAHUS B pa3pe3e KpaTKo-
, CpedHe- W JIOJTOCPOYHOW NEPCIEKTHUBHI.
[TpuBeneHsl MpUHIMIBL pa3paboTku (hHUHAH-
COBOM CTpaTerud M JTallbl €€ MOCTPOEHUS.
Crarbsi CONpPOBOXKIAETCSI BBIBOAOM, Kacaro-
HIMMCSL BO3MOXHOCTEW peanu3anuu Moj00-
HOU CTPATETrUM.

Karouesbie ciioBa.
Maroe u cpegHee npeAnpusTHe, YJKOHOMHUYEC-
cKkuii cyObekT, (puHaHCcoOBas crparterus, (u-
HAHCOBAsl TOJUTHKA, (PMHAHCOBOE ILIAHUPO-
BaHUE, IPUHITUI CTPATETUPOBAHUS.

Abstract.

In this article, the authors address a really rel-
evant topic related to the peculiarities of mar-
ket activity of small and medium-sized busi-
nesses in the context of a long-term economic
crisis and the severe consequences of the
Covid-19 pandemic. The authors see the im-
provement of the economic condition of en-
terprises and their market stability in the de-
velopment of a financial strategy for the de-
velopment of a business entity in the context
of short-, medium- and long-term prospects.
The principles of developing a financial strat-
egy and the stages of its construction are giv-
en. The article is accompanied by a conclu-
sion concerning the possibilities of imple-
menting such a strategy.

Key words.
Small and medium-sized enterprises, eco-
nomic entities, financial strategy, financial
policy, financial planning, principle of strate-

gizing.
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