POCCUMUCKUN HAYIYHDBLIU XYPHADN

T 1

HAI.I,I/IOHA.I'IbH»OVI AKAAEMMM TYPMBMA

Ne 2 (54) anpenb-utoHb 2020 ISSN 2073-0624

3KOHOMMUKA U TYPU3M
B HOBOM PEAJIbHOCTMU

-

" -2 TYPM3MA>

m‘é;c : / ;




COJEPXAHUE

HOBOCTU TYPUHLAYCTPUM ... 3

TEOPETUYECKUE U NPUKIAOHbIE ACMNEKTbI
PA3BUTUA 3KOHOMUKU U TYPU3SMA

E.B. BACUINBEBA, M.X. MYNATOBA, E.B. OCTAHVHA. MPOBNEMbI

W MEPCIMEKTUBbI PA3BUTUA KPEATVBHbLIX UHLYCTPUWM B YCNOBUAX
OKOHOMUYECKUX TPAHCOOPMAL|A NEPUOLA NAHOEMUM
KOPOHABUIPYCA ... 10

C.A. NEBEJEBA. ATNTOLUEHTPUKN N MCUXOLIEHTPUKX CTEHINW MNOTA.
MPOBEPKA T’MMOTE3bl O HOPMATbHOCTW PACTMPEOENEHNA
TYPUCTOB B POCCUMCKUX PEATIASIX ... eeseees 13

0.B. COBOJNEBA. CTPYKTYPA MHOYCTPUW KYNETYPHO-COBLITUMHOMO
TYPU3MA N MEXAHN3M EE ®OPMUPOBAHWA B PEFTMOHAX

POCCUNCKOW OELEPALIMM ....cooooveriireiieeeeeesse s sesssessssssessessssssssnnens 18
[.B. CTAXAHOB, C.C. ®E[JOPLIOBA. MOJENb YIMNPABNEHNA
KAYECTBOM FOCTUHUYHBIX YCIIYT ....ocoiiiiiiiiiiiiiiiiiccee s 21

A.B. KY4YMOB, E.B. NEYEPULA, M.B. BONOLLUMHOBA. YHENOBEYECKVE
PECYPCbI B CUCTEME 3KOHOMWYECKOW BE3OMACHOCTW
MPEAMPUATUN B COEPE YCIIYT ..o ssss s sssnseas 24

M.B. OLLKOB. PA3BUTWE PbIHKA CYBEHWUPHOWM TYPUCTCKOW
NPOOYKUMN B YCINOBUAX MEXXPETMOHAJIbHBIX TYPUCTCKNX
TIPOEKTOB ...ttt ettt 27

WHHOBALIMM B 3KOHOMUKE U TYPUSME

E.B. BACUNBEBA, B.1. NY3I'VH, t0.B. BANIEBCKAA. BOSMOXHOCTWN
AnA TPAHCO®OPMALIMU TYPUCTUYECKOIO CEKTOPA B YCITOBUAX
LNDPPOBUSALIMN SKOHOMMUKM ...ttt 30

M.A. NIOBAPCKAA, K.O. KAHOEEB, A.B. LUAMTANA. HAMNPABNEHNA
LIN®POBU3ALINA COEPHI YCNYT C YYETOM TEHOEHLIMM PASBUTUA

COBPEMEHHbIX COUMATIBHO-O3KOHOMUYECKUX CUCTEM .......cccocviee 33
O.A. KA3YPOBA. [IOMNMOJIHEHHAA PEAJIbHOCTb KAK ®AKTOP
NMPUBNEKATENIbHOCTU SKCKYPCUOHHOIO MAPLLUPYTA .....ccoiviiiiiiieicie 35

NOAroTOBKA KAPOB AJ1A 3KOHOMUKU U1 TYPU3SMA

O.B. MMPOIrOBA. OPMUPOBAHWE MNMPO®ECCUOHATBHbLIX
KOMMETEHLIUY CMELIMATIUCTOB CHEPbLI TYPVU3MA B COOTBETCTBUN
C MEXXOYHAPOOHBLIMU Y POCCUNCKUMM CTAHOAPTAMM ..o 38

W.W. OEPEH. MPAKTUKO-OPUEHTUPOBAHHbIM MOAXOL,
K PETYNIMPOBAHMIO OTHOLLEHW B COEPE BbICLLEMO OBPA3OBAHMSA
B POCCUNCKON DEJEPALIMM ... ese e seseseeeees 41

MUPOBASI 9KOHOMUKA U MEXXAYHAPOOHbLIN TYPU3M

O.B. MNPOTIOBA, A.10. MNPOIOBA. MEPCMEKTVBbLI PA3BUATWA
BLE3[IHOIO TYPU3MA B PECMYBNUKY Y3EEKUCTAH 3 POCCUNCKOWN
DELEPALINM ..o 43

T.B. CTEMNAHOBA, T.H. TPUTOPEHKO. COBPEMEHHOE COCTOAHWE
W NMEPCMEKTVBbI PA3BUTUA MEXXOYHAPOAHBIX Y1 POCCUMCKMX
TOCTUHUYHBIX CETEM B POCCUM ... 47

PErMOHANBbHAA 3KOHOMUKA U BHYTPEHHUW TYPU3M

IN. HEHALLEBA, 10.B. KO3bIPEBA, [1.A. KAPTALLOBA. OlbIT

MPUMEHEHWA MENCCOMNANNHONOIMYECKOIO AHAN3A MPU OLIEEHKE
TYPUCTKO-PEKPEALIMOHHOIO MOTEHLIMAJIA ANTANCKOIO KPASA

(HA MPUMEPE YAPDILLCKOTO PAMIOHA) ......oocvvoieriecieecsssessessessesssssssssssnsssneans 51

E.B. KYNTIATMHA, E.B. MENTbH/KOBA, 0.P. COlTOOOBHMKOBA.
COBPEMEHHOE COCTOAHUE 1 MOTEHLUWAI PA3BUTWA CENBCKNX

TOCTEBbBIX JOMOB B OMCKOW OBIACTM .....couivrireireinneisesesseissssessssssenssnens 55
MN.A. NABPOB. NMEPCMNEKTVBbI “BIRD WATCHING™-TYPU3MA

BO BIAONMUPCKOW OBITACTU ...cocvvveierreeneeseeessssesseessssssssssseessssssssssssssssssssens 59
T.W. XIEBHASA, N.X. HASAPOBA. PECYPCHbIV MOTEHLIMAN PbIEONOBHOMO
TYPU3MA B CAXATIMHCKOWM OBJIACTM ... eeseeen 62

C.C. NALLOK, t0.M. JOMPA. CAXANIUHCKUW TYPUCTCKO-
WHOOPMALINOHHBIN LIEHTP — CTEVKXONIEP B PA3BUTUU
TYPU3MA HA TEPPUTOPUU CAXATIUHCKOW OBMACTM ....cvvvnverecrceireeenns 65

C.C. NAWOK, N.X. HASAPOBA. OCOBEHHOCTM OPTAHUBALINA
3VMHEIO CMOPTUBHOIO TYPU3MA HA TEPPUTOPUM CAXANTMHCKOM
OBJTACTI .ot bbbt 69

OB30P OTPACNEBOW NMIUTEPATYPBI ........ooooooocoooe 72

CONTENTS

TRAVEL INDUSTRY NEWS ... 3

THEORETICAL AND APPLIED ASPECTS OF ECONOMY
AND TOURISM

E.V. VASILEVA, M.H. PULATOVA, E.V. OSTANINA. PROBLEMS AND PROSPECTS
FOR THE DEVELOPMENT OF CREATIVE INDUSTRIES IN THE CONTEXT OF
ECONOMIC TRANSFORMATIONS DURING THE CORONAVIRUS

PANDEMIC ..ottt 10

S.A. LEBEDEVA. STANLEY PLOG'S ALLOCENTRICS AND PSYCHOCENTRICS.
TESTING THE HYPOTHESIS ABOUT THE NORMAL DISTRIBUTION OF
RUSSIAN TOURISTS ......coooiiniciicinicineineeeeicis 13

O.V. SOBOLEVA. STRUCTURE OF CULTURAL-EVENT TOURISM INDUSTRY
AND ITS FORMING MECHANISM IN THE REGIONS OF THE RUSSIAN

FEDERATION ............ . 18
D.V. STAKHANOQV, S.S. FEDORTSOVA. MODEL OF QUALITY MANAGEMENT
OF HOTEL SERVICES ........ocoovimiirinninniieciinieiesianees 21

A.V. KUCHUMOV, E.V. PECHERITSA, M.V. VOLOSHINOVA. HUMAN
RESOURCES IN THE SYSTEM OF ECONOMIC SECURITY OF ENTERPRISES
IN THE SERVICE SECTOR 24

M.V. YUSHKOV. DEVELOPMENT OF THE MARKET OF SOUVENIR TOURIST
PRODUCTS IN THE CONTEXT OF INTERREGIONAL TOURIST
PROJECTS ..ottt .27

INNOVATIONS IN ECONOMY AND TOURISM

E.V. VASILEVA, V.I. LUZGIN, J.V. VALEVSKAYA. OPPORTUNITIES FOR
TOURIST SECTOR TRANSFORMATION IN THE CONTEXT OF DIGITALIZATION
OF ECONOMY ....oomiiiininisntssss s 30

M.A. LYUBARSKAYA, K.O. KANDEEV, A.V. SHAPTALA. DIRECTIONS OF
DIGITALIZATION OF THE SERVICE SECTOR TAKING INTO ACCOUNT

DEVELOPMENT TRENDS OF MODERN SOCIO-ECONOMIC SYSTEMS .................. 33
O.A. KAZUROVA. AUGMENTED REALITY AS AFACTOR OF EXCURSION ROUTE
ATTRACTIVENESS ... 35

STAFF TRAINING FOR ECONOMY AND TOURISM

O.V. PIROGOVA. FORMATION OF PROFESSIONAL COMPETENCES OF
SPECIALISTS OF THE TOURISM SPHERE IN ACCORDANCE WITH
INTERNATIONAL AND RUSSIAN STANDARDS ........... 38

I.I. DEREN. PRACTICE-ORIENTED APPROACH TO THE REGULATION OF
RELATIONS IN THE SPHERE OF HIGHER EDUCATION IN THE RUSSIAN
FEDERATION ............ . 41

GLOBAL ECONOMY AND INTERNATIONAL TOURISM

O.V. PIROGOVA, A.Yu. PIROGOVA. PROSPECTS FOR DEVELOPMENT OF
INBOUND TOURISM TO THE REPUBLIC OF UZBEKISTAN FROM
THE RUSSIAN FEDERATION 43

T.V. STEPANOVA, T.N. GRIGORENKO. CURRENT STATE AND PROSPECTS
OF DEVELOPMENT OF INTERNATIONAL AND RUSSIAN HOTEL CHAINS
INRUSSIA ......cccooevee

REGIONAL ECONOMY AND DOMESTIC TOURISM

G.I. NENASHEVA, Yu.V. KOZYREVA, D.A. KARTASHOVA. EXPERIENCE OF
APPLICATION MELISSOPALYNOLOGY ANALYSIS IN THE ASSESSMENT

OF TOURIST AND RECREATIONAL POTENTIAL OF THE ALTAI RUSSIAN

(ON THE EXAMPLE OF THE CHARYSH DISTRICT)... .51

E.V. KULAGINA, E.V. MELNIKOVA, Yu.R. SOLODOVNIKOVA. CURRENT STATE
AND DEVELOPMENT POTENTIAL OF RURAL GUEST HOUSES IN

THE OMSK REGION ......cooviiiricicicicicicicinieiciens 55
I.A. LAVROV. PROSPECTS FOR BIRD WATCHING TOURISM IN

THE VLADIMIR REGION 59
T.I. KHLEVNAYA, L.Kh. NAZAROVA. RESOURCE POTENTIAL OF FISHING

TOURISM IN THE SAKHALIN REGION .......cccocviicinnane. 62

S.S. LYASHOK, Yu.M. DOMRA. SAKHALIN TOURIST AND INFORMATION
CENTER - STAKEHOLDER IN TOURISM DEVELOPMENT IN THE TERRITORY
OF THE SAKHALIN REGION " 65

S.S. LYASHOK, L.Kh. NAZAROVA. FEATURES OF THE ORGANIZATION OF
WINTER SPORTS TOURISM IN THE TERRITORY OF THE SAKHALIN
REGION ......ccoeviiiiaee

REVIEWS OF BOOKS ON TOURISM ... 72



©*********************************************©

ITPOBJIEMbI U TIEPCIIEKTHUBbI PASBUTHUSI KPEATUBHBIX WUHJIYCTPUN
B YCJI0OBUAX SdKOHOMUNYECKHUX TPAHCOOPMAIIUU ITEPUOJA
IHAHAEMHNHU KOPOHABHUPYCA

PROBLEMS AND PROSPECTS FOR THE DEVELOPMENT OF CREATIVE
INDUSTRIES IN THE CONTEXT OF ECONOMIC TRANSFORMATIONS DURING
THE CORONAVIRUS PANDEMIC

E.B. BACUJIBEBA,
npodeccop Kadeapbl MPOSKTHOTO MEHEDKMEHTa | yrpaBieHus kadecTBoM CaHkT-IleTepOyprckoro
roCyJapCTBCHHOT'O SKOHOMHUYCCKOI'0 YHUBCPCUTETA, JOKTOP S9KOHOMHUYCCKUX HAYK, JOLCHT, I. Cankr-
IetepOypr, vasselena@mail.ru

E.V. VASILEVA,
Saint-Petersburg State University of Economics, Department of Project and Quality Management, Professor,
Doctor of Economic Sciences, Associate Professor, Saint Petersburg, vasselena@mail.ru

M.X. ITVJIATOBA,
CTapIIui mpernogaBareb Kadeapbl MUPOBOH SKOHOMUKH MHCTUTYTa SKOHOMHUKH M TOPTOBIH TaPKUKCKOTO
rOCYAapCTBEHHOTO YHHBEPCUTETa KOMMEPITUH, T. Xymxkan, Tamkukucrad, pulatova_m_72@mail.ru

M.H. PULATOVA,
Tajik State University of Commerce, Institute of Economics and Trade, Department of World Economy,
Senior Lecturer, Khujand, Tajikistan, pulatova_m_72@mail.ru

E.B. OCTAHHMHA,
couckarenb Kadeapbl IPOEKTHOTO MEHE/DKMEHTa U ynpasiieHus kauectBoM CaHkT-IlerepOypreckoro
roCyIapCTBEHHOTO YKOHOMUYECKOro yHUuBepcuTera, I. Cankt-IletepOypr, oostanina@mail.ru

E.V. OSTANINA,
Saint-Petersburg State University of Economics, Department of Project and Quality Management, Doctoral
Candidate, Saint Petersburg, oostanina@mail.ru

AHHOTanHUA.
B crarbe npoBoauTCSA aHANW3 pa3BUTHUSL KPEaTUBHBIX
WHIYCTPUN C YUETOM UX cTpaHoBoro paznuuus B EC,

Benukobpuranum, CIIA, Kurae, Poccumn.
AHanu3upyroTcss  OpoOiaeMbl M HEepCHEeKTHBbI
pa3BUTUS KpEaTUBHBIX HMHAycTpuid B Poccum.

[Toxa3piBaeTcs, YTO KpEaTUBHBIE MHIYCTPHUH MOTYT
CTarb  MOIIHBIM  (AKTOPOM  IKOHOMHUYECKOTO
Pa3BUTHS TI0 3aBEPIICHUM IMaHJIEMHUHU KOPOHABHpyca
U TIO3BOJIAT PEIIUTH PSJI COIHMAIBHBIX IPOOIIEM,
Takux Kak Oe3paboruiia, OegHOCTh, pe3Kas
conuabHasl pacClIOEHHOCTD.

Kirouesblie ciioBa.
KynbTypHBlE WHIYCTpUM, TOJIMTHKA KPEATUBHBIX
WHIYCTpUW, MOJENHM  KpPEAaTUBHBIX  HHIYCTPHI,
KYJIBTYPHBII TYpU3M, JI€JI0BON TypU3M, COOBITUHHBIN
TypHU3M.

Abstract.

The article analyzes the development of creative
industries according their country differences in the
EU, GB, USA, China, Russia. The problems and
prospects for creative industries development in
Russia are analyzed. It is shown that creative
industries can become a powerful factor of economic
development after the end of the coronavirus
pandemic and will solve a number of social
problems, such as unemployment, poverty, and sharp
social stratification.

Keywords.
Cultural industries, policy of creative industries,
models of creative industries, cultural tourism,
business tourism, event tourism.
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AJUVIOHEHTPUKH U IICUXOLHEHTPUKHU CTEHJIM IIVIOT'A. ITPOBEPKA
I'MIIOTE3bI O HOPMAJIbHOCTH PACHPEJAEJIEHUS TYPUCTOB
B POCCHUUCKHUX PEAJINAX

STANLEY PLOG’S ALLOCENTRICS AND PSYCHOCENTRICS. TESTING THE
HYPOTHESIS ABOUT THE NORMAL DISTRIBUTION OF RUSSIAN TOURISTS

C.A. JIEBEJIEBA,
acTIMpaHT, MPENoaBaTeNb KaQeapsl MEHEI)KMEHTA CIOPTUBHON U TYPUCTCKOW MHAYCTPUN
Pocculickoli akaieMHH HApOJIHOIO X035MCTBA U TOCYAapCTBEHHOU cy>KObI npu [Ipe3nnente
Poccuiickoit @eneparuu, r. Mocksa, Lebedeva.Svetlanal994@gmail.com
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AHHOTaALMS.
[enpto naHHOW pabOTHI SIBISETCS MPOBEPKA
TUIIOTE3bl O HOPMAJIBHOCTH PACHPEIEIICHUS
POCCUICKMX TYpHUCTOB Ha OCHOBAHUU IICHXO-
rpaUUecKOro KpUTEpUsS «AJUIOLEHTPU3M —
MICUXOLIEHTPU3M». BOJBIIMHCTBO MyOJIMKYe-
MBIX CETO/HS pabOT MO TypU3My HOCUT OIH-
caTelbHBIA xapakTep. [lanHas myOnukarus
MMEET MPAKTUYECKYH) HAIPaBICHHOCTh, a
TaKXe SIBJISIETCS HArJISIAHBIM MIPUMEPOM IpHU-
MEHEHHUSI METOAOB TEOPUM CTATUCTUKU IS
VCCIIEIOBAHUS TYPUHIYCTPHUH.

KiroueBsbie ciioBa.
Typusm, pacnpeneinecHue TYPUCTOB, HOP-
ManbHOe (I"ayccoBckoe) pacnpeneneHue, aj-
JIOIICHTPUK, TICUXOIICHTPHUK.

Abstract.
The aim of this work is testing the hypothesis
about the normal distribution of Russian tour-
ists along the psychographic spectrum
"allocentrism - psychocentrism". Today, the
majority of published works are descriptive.
This publication has a practical focus. More-
over, this is an example of statistical methods
usage on practice to study the tourism indus-

try.

Keywords.
Tourism, distribution of tourists, normal
(Gaussian) distribution, allocentric,

psychocentric.
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STRUCTURE OF CULTURAL-EVENT TOURISM INDUSTRY AND ITS FORMING
MECHANISM IN THE REGIONS OF THE RUSSIAN FEDERATION
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AHHOTaAIHUA.

[{enp ucciieroBaHus - YCTAaHOBUTH OCHOBHBIE
AJIEMEHTHl OPTraHU3alMOHHON CTPYKTYpPhl UH-
IyCTPUU KYJIBTYPHO-COOBITUMHOTIO TYpU3MA,
ABJISIFOIIETOCSI AKTUBHO Pa3BUBAIOIIEHCS pa3-
HOBUJHOCTBIO  CIELIMAIU3UPOBAHHOIO  TY-
pusma.  Hcnonb3zoBaHue  pa3paboTaHHOM
CTPYKTYpPBI U MPEIIOKEHHOTO MEXaHU3MA €€
dbopmupoBaHusi OyneT crnocoOCTBOBaTb YC-
HEHTHOMY Pa3BUTHIO KYJIbTYpPHO-
COOBITUIMHOTO TypHu3Ma B peruonax Poccum.

Kuarouesbie ciioBa.
Typusm, KylIbTypHO-COOBITUMHBIA TYpPHU3M,
KYJIbTYPHO-TIO3HABATEIIbHBIN TYpU3M, WHIY-
CTpHsl TypHu3Ma, KyJIbTYPHOE MEPOIPUSTHE.

Abstract.

The aim of the study is to establish the main
elements of the organizational structure of the
cultural and event tourism industry, which is
an actively developing variety of specialized
tourism. Using the developed structure and
the proposed mechanism for its formation
will contribute to the successful development
of cultural-event tourism in the regions of
Russia.

Keywords.
Tourism, cultural and event tourism, cultural
and educational tourism, tourism industry,
cultural event.
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AHHOTaALMS.

B cratbe wuccrnenyercs ynpaBieHYECKas
MOJACUCTEMA, KOTOpasi IMPU3BaHA KOHTPOJIU-
poBaTh mpoliecc npenoctaBieHus ycuyr. O6-
Cy)XXIaeTcsi JBYXKOHTypHasi MOZENb IO
YOpaBJIEHUIO KauyeCTBOM YCIyr B 00JIacTH
TOCTUHUYHOTO JIeJia, TpU3BaHHasi 00ECTICUUTh
WCIIOJTHEHUE TEJIEBBIX MPEANUCAHNM, JaHHbBIX
yOpaBJIEHYECKUMH YPOBHSIMH, a TaKXKe HUX
a3 pekTUBHOE B3aUMO/ICHCTBHE.

KiaroueBnie ciioBa.
VYrpagneHue, MOJEIb, KOHTPOJIb, YIIPABIICHHUE
KAueCTBOM, TOCTUHUYHBIE YCIYTH.

Abstract.

The article considers management subsystem,
which is designed to control the process of
service provision. It discusses a two-circuit
model for managing the quality of services in
the field of hotel business, designed to ensure
the implementation of target requirements
given by management levels, as well as their
effective interaction.

Keywords.
Management, model, control, quality manage-
ment, hotel services.
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AHHOTaN M.
Ocobast BAXKHOCTh CHIDKEHHUS KOJMYECTBA PHCKOB U YIpo3, HC-
XOMAIIUX HMMEHHO OT YEJIOBEYECKHX DPECYPCOB MPEANPHUATHUS
chepbl ycayr, oO0yclOBICHa KIHEHTOOPUEHTHPOBAHHOCTHIO
JAHHOTO poja MPEANpHUATHH, TaKk KaKk UMEHHO MepcoHal, 00-
MIAIOIINICA C KJIMEHTaMH, SBISIETCSI OCHOBHBIM HCTOYHHKOM
9KOHOMHUYECKOI 0€30MacCHOCTH NPEIPHUATHI CPEephl YCIyT.
Lenpto craTeu sABIsIETCS PACCMOTPEHHUE YEIOBEUECKUX DPECyp-
COB B CHCTEME 3KOHOMHMYECKOHW 0€30TMacHOCTH NpennpHusITHil
cephl yeIyT.
BelensitoTess OCHOBHBIE IETH SKOHOMHYECKOH 0e3011acHOCTH
npeanpusTus cepsl ycuyr, Takue kak obecnedenue sddek-
TUBHOTO ()yHKIIMOHUPOBAHHS NMPEIIPUATHS B HACTOSAIIEE BpeMs
u obecriedeHre pa3BuThs B Oyaymiem. [IpenoxeHsl HHINKATO-
Pbl MHTEJUIEKTYaJIbHOM U KaJpPOBOMl COCTAaBIISIIOIIEH 3KOHOMU-
yecKkoi Oe3zomacHocTH mpennpuarus cheps! cepBuca. PaccMoT-
PEHBI YIpO3bl 3KOHOMHYECKOH O€30IIaCHOCTH KOMMEpPUYECKON
opranuzanuu cepbl yciIyr, CBA3aHHBIE C YEIOBEYECKUMH pe-
cypcamu. CrienaH BBIBOA O TOM, YTO OJHOW M3 Hamboiee Bax-
HBIX M€p O NPOTHBOJICHCTBHIO OPTaHU3AIIMH MOIICHHUYECKUX
CXeM SBJSIETCS BHYTPEHHHMH KOHTPOJIb IIEpCOHAa OpraHm3a-
IINM, KOTOPBIH COCTOUT M3 TPEX COCTaBISIOIIMX: WHpOpMaIH-
OHHasl 0e301acHOCTh; KOHTPOJIb COTPYAHHKOB; YyAAJIEHHOE aj-
MHUHHUCTPHUPOBAHUE.

KiroueBble cioBa.
Cdepa yciyr, yemoBedecKue pecypchl, IKOHOMHYECKas 0e30-
MACHOCTB, KaIpOBasi M HHTEIUICKTyallbHasi 0€30MaCHOCTb.

Abstract.
The special importance of reducing the number of risks and
threats emanating from the human resources of a service enter-
prise is due to the client-oriented nature of this type of enter-
prise, since it is the personnel who communicate with customers
that is the main source of economic security for service enter-
prises.
The ¢ of the article is to consider human resources in the
system of economic security of service enterprises.
The main goals of economic security of the service sector enter-
prise are highlighted, such as ensuring the effective functioning
of the enterprise at the present time and ensuring development
in the future. Indicators of the intellectual and personnel com-
ponent of the economic security of the service sector enterprise
are proposed. Threats to the economic security of a commercial
organization in the service sector related to human resources are
considered. It is concluded that one of the most important
measures to counteract the organization of fraudulent schemes
is internal control of the organization's personnel, which con-
sists of three components: information security; control of em-
ployees; remote administration.

Key words.
Service sector, human resource, economic security, human and
intellectual security
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PA3BUTHUE PHIHKA CYBEHUPHOM TYPUCTCKOM NPOAYKIIUU
B YCJIOBUAX MEXPEI'MOHAJIBHBIX TYPUCTCKHUX ITPOEKTOB

DEVELOPMENT OF THE MARKET OF SOUVENIR TOURIST PRODUCTS
IN THE CONTEXT OF INTERREGIONAL TOURIST PROJECTS
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®I'BOY BO «Cankr-IletepOyprckuii rocy1apcTBEHHbII S5KOHOMHUUECKU YHUBEPCUTET», T
Cankr-IlerepOypr, to.yushkov@gmail.com
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AHHOTAIHUA.

B cratee paccmarpuBarOTCd OCHOBHBIE Ha-
IIPABIICHHUSI PA3BUTUS DPBIHKA CYBEHUPHOU
NPOAYKIMM TP PEATU3AUAA TYPUCTCKHUX
IIPOEKTOB B pPaMKaxX MEXPETHOHAIBHOIO CO-
TpynHudectBa B Poccun. ABTOp Xapakrepu-
3y€T BO3MOXHBIE CLEHAPUHM CUHXPOHH3ALUU
Pa3BUTHS PBIHKA CYBEHHUPHOM NPOAYKUHH U
MEKPErHOHAIBHBIX TYPUCTCKUX IPOEKTOB C
COLMAJIbHO-DKOHOMUYECKON TOYKH 3PEHUS.

Kuarouesbie ciioBa.
PBIHOK CYyBEHUMPHOU TYPUCTCKOU MPOAYKIIUU,
MEXXPETHOHAIBHOE TYPUCTCKOE IPOEKTUPO-
BaHHUE, CTpaTEruu Pa3BUTHUSI PhIHKA, (OpMU-
pOBaHUE €IMHOTO TYPUCTCKOTO MPOCTPAHCT-
Ba.

Abstract.

The article considers the main directions of
development of the souvenir market in the
Implementation of tourist projects within the
framework of interregional cooperation in
Russia. The author describes possible scenar-
ios for synchronizing the development of the
souvenir market and interregional tourist pro-
jects from a socio-economic point of view.

Key words.
Souvenir tourist products market, interre-
gional tourist design, market development
strategies, formation of single tourist space.
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BO3MOXHOCTHU JIJIAA TPAHCOOPMAILIMU TYPUCTUYECKOI'O CEKTOPA
B YCJIOBUAX MUP®POBU3ALIMN SKOHOMUKHU

OPPORTUNITIES FOR TOURIST SECTOR TRANSFORMATION
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AHHOTaNUSA.

B craTtbe paccMaTpuBaroTCs BO3MOXKHOCTH LU(DPOBH-
3alUM JJI1 TYPUCTHYECKOTO CEKTOpAa B YCIOBHSX CO-
BPEMEHHBIX SKOHOMHUYECKUX TpaHchopMmanuid. AHa-
JU3UPYETCS OMBIT BHEAPEHUS IUPPOBBIX MPOIYKTOB
B paMKax o0ecredeHus! TYPUCTCKUX YCIYyT B PeKUME
oQuialiH U ONBIT pealin3aliy JIeATEeIbHOCTH OpraHu-
3aTOPOB KOHTPECCOB M KOH(EepeHUMH B OHJIAMH-
IIPOCTPAHCTBE.

KiroueBble ciioBa.
[{udpoBuzaus, TEXHOIOTUYECKUE MIATHOPMBI, MO-
OWJIbHbIE TNPUIIOKEHUS, OJOKYEWH, KOHIPECCHO-
BBICTABOYHAS JICATEIBLHOCTh, 4YaT-OOTHI, OHJIAIH-
TYpHU3M.

Abstract.

The article considers the opportunities for tourist sec-
tor digitalization in the context of current economic
transformations. It analyzes the experience of imple-
menting digital products in the framework of provid-
ing tourist services offline and the experience of im-
plementing the activities of congress and conference
organizers online.

Keywords.
Digitalization, technology platforms, mobile applica-
tions, blockchain, congress and exhibition activities,
chat-bots, online tourism.
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DIRECTIONS OF DIGITALIZATION OF THE SERVICE SECTOR TAKING
INTO ACCOUNT DEVELOPMENT TRENDS OF MODERN SOCIO-ECONOMIC
SYSTEMS
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AHHOTAIIMA.

B nanHOI cTaThe MOKa3aHO B3aMMHOE BIMSHUE HH(POBU-
3allMd W Pa3BUTHS COLUAIbHO-3KOHOMHYECKUX CHCTEM.
Hudpossie Tpancopmanuu B cdepe YCIyr BO3HHUKAIOT
1OJ, BIMSHUEM CHpoca, (HOPMHUPYIOLIETocs B PETHOHE,
cTpa”e u Mupe B uenoM. Ludposuzanus cdepst yciyr, B
CBOIO Ouepeib, CO3JaeT Ui OOIIecTBa LENbId psn
NO3UTUBHBIX 3 (PEKTOB, TOCKOJIBKY SABISETCS OJHUM W3
BUJIOB COLIMATBbH40-3KOHOMHYECKINX MHHOBAIIUM U MOXKET
MPUHECTH TONB3Y  Pa3IMYHBIM  3aUHTEPECOBAHHBIM
cTopoHaM. B KkadecTBe 3aMHTEPECOBAHHBIX CTOPOH
aBTOPHI BBIJCISIOT TOCYJAapCTBO, OM3HEC W HaceJeHHeE.
PesynpraTtel mccienoBaHums 0asupylOTCS Ha aHaNM3e
MHEHHUH POCCUHCKUX U 3apyOEIKHBIX IKCIIEPTOB.

Kurouessle ciioBa.
CounanbHO-95KOHOMHYECKas CUcTeMa, HU(pOBU3aIus,
cdepa yciyr, rocyJapcTBo, Ou3Hec, HacesneHue, 3pdexr.

Abstract.

This article shows the mutual influence of digitalization
and the development of socio-economic systems. Digital
transformation in the service sector is driven by demand
in the region, the country, and the world as a whole. Digi-
talization of services, in turn, creates a number of positive
effects for society, since it is a type of socio-economic
innovation and can benefit various stakeholders. The au-
thors identify the state, business, and population as stake-
holders. The research results are based on the analysis of
opinions of Russian and foreign experts.

Keywords.
Socio-economic system, digitalization, service sector,
state, business, population, effect.


mailto:kandeevk@gmail.com
mailto:kandeevk@gmail.com

©*********************************************@

JOINOJIHEHHAS PEAJIBHOCTD KAK ®AKTOP ITPUBJIEKATEJIBHOCTH
IKCKYPCHUOHHOI'O MAPIHIPYTA

AUGMENTED REALITY AS A FACTOR OF EXCURSION ROUTE
ATTRACTIVENESS

O.A. KA3YPOBA,
aupektop ['ocynapcTBeHHOr0 aBTOHOMHOTO YupexaeHus Bragumupckoit o6nactu «Crop-
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O.A. KAZUROVA,
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AHHOTAIHUA.
[IpuBneKkaTeTbHOCTh TEPPUTOPUM IOBBIIIA-
€TCsl, €CJIM TYPUCTCKUE MApPUIPYTHI JapsT HE
TOJIBKO 3HaHMs, a €II€ U SMOIUU, BIleUatiie-
Hus. Typorepatopsl (GUKCUPYIOT B TOCHE-
HEe BpeMsi BOCTpeOOBAHHOCThL «Tpu L»: Tpa-
muiuu-neisaxk-gocyr (Lore — Landscape —
Leisure). OnpITHBIA TypareHT BCErJa BeIeT
CBOETO KJIIMEHTA OT Typa K Typy MOBBIIIAs
rpaayc HEOXXKHUJIAHHOCTU. A 3HAYHT, Kaxa0e
HOBOE TOTPYKEHHE B MHUP MyTEIIECTBUIA Tpe-
OyeT OE30IMacHOr0 JIOMOJTHEHHUS CYIIECTBYIO-
el peasbHOCTH, MPUYEM OINTUMAIBLHO 3TO
peanu3yloT  BUPTyaJdbHbIE  BO3MOXKHOCTH.
JlaHHbIE MEpPONPUSTHS, OTIMYAIOIINECS CBO-
el MHHOBAIlMOHHOW HOBHM3HOM, 0OecIieunBa-
I0T HeoOXOoAMMOE pa3BUTHE, 0€3 KOTOPOTo
HEBO3MOXHA JlalibHEHIIas cTabuiibHas pado-
Ta BCEW oTpaciu. B maHHOU cTathe paccMoOT-
peH ycheuHbli onbIT Bragumupckoit oonac-
TH MO MPUBJICYCHUIO CTYJICHTOB K CO3/IaHUIO
HKCKYPCUOHHOTO MapuipyTa C JOMOJHEHHOU
pPEaTbHOCTHIO.

Kuarouesble cioBa.
JlonosHeHHass peanbHOCTh, JKCKYPCHOHHBIN
Mapupyt, moxaenb «lIpoektupoBanue no-
MOJJHEHHOM PEalbHOCTH B SKCKYPCUOHHOM
JESITEIbHOCTH», CTYJIEHYECKUH MPOEKT, TY-
pu3M Bo Branumupckoit obnactu.

Abstract.

The attractiveness of the territory increases if
tourist routes give not only knowledge, but
also emotions and impressions. Tour opera-
tors have recently recorded the demand for
the "three L": lore-landscape-leisure. An ex-
perienced travel agent always sees his client
from tour to tour increasing the degree of
surprise. This means that every new dive into
the world of travel requires a safe addition to
the existing reality, and this is optimally im-
plemented by virtual capabilities. These
events, characterized by their innovative nov-
elty, provide the necessary development,
without which it is impossible to continue
stable operation of the entire industry. This
article discusses the successful experience of
the Vladimir region in attracting students to
create an excursion route with augmented re-
ality.

Key words.
Augmented reality, excursion route, model
"Designing augmented reality in excursion
activities”, student project, tourism in the
Vladimir region.
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®OPMUPOBAHUE TPO®ECCUOHAJBHBIX KOMIETEHIIUNI
CHEHUAJIUCTOB COEPBI TYPU3MA B COOTBETCTBUUA
C MEXAYHAPOAHBIMU U POCCUUCKUMHU CTAHIAAPTAMMU

FORMATION OF PROFESSIONAL COMPETENCES OF SPECIALISTS OF THE
TOURISM SPHERE IN ACCORDANCE WITH INTERNATIONAL AND RUSSIAN
STANDARDS
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O pa3BUTUM HOBBIX TPEHJIOB B (OpMHUpPOBa-
HUU OyAYIIUX TPYIOBBIX HABBIKOB, HOBBIX
npodeccuil B TypusMme; 0 GopMHUpPOBAHUU He-
00X0IUMBIX TPO(PECCHOHATBLHBIX KOMIIETCH-
UM, KOTOPBIMHU JIOJKHBI 00J1aJaTh BBITYCK-
HUKWA TYPUCTCKHMX BY30B; O HOBBIX MOJXOJaxX
K TOJATOTOBKE CIICIUAIMCTOB I chephl Ty-
pusMa.

Kuarouesble cioBa.
[Ipodeccun Hactosimero u Oyayuiero, mpo-
(deccuoHanbHble HAaBBIKM, MPOPECCUOHAIB-
HBIE CTAaHAAPTHI, TPO(HECCHOHATLHBIE KOMIIE-
TEHITUH.

Annotation.

This article considers the role of tourism in
the world, the development of new trends in
the formation of future labor skills, new pro-
fessions in tourism; as well as, the formation
of the necessary professional competencies
that graduates of tourist universities should
have; new approaches to training specialists
for the tourist industry.

Key words.
Present and future professions, professional
skills, professional standards, professional
competencies.
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HPAKTI/IKO—OPHEHT}JPOBAHHBIPI HOAXOA K PET'YJIMPOBAHUIO
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PRACTICE-ORIENTED APPROACH TO THE REGULATION OF RELATIONS
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WL.W. [IEPEH,
npodeccop kadeapbl FyMaHUTAPHBIX U COIHATBHO-IKOHOMHUYECKUX TUCIUILIMH Biagumup-
CKOTO I0pUAnYECKOro HHCTUTyTa DeepanbHoii Ciry:KObI HCIIOIHEHUS Haka3aHuii Poccun,
JOKTOP 9KOHOMHYECKHX HayK, JOLEeHT I. Baagumup, deren-ivanna@yandex.ru

I.I. DEREN,
Federal Penitentiary Service of Russia, Vladimir Legal Institute, Department of Humanitari-
an, Social and Economic Studies, Professor, Doctor of Economic Sciences, Associate Profes-
sor, Vladimir, deren-ivanna@yandex.ru
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B cratbe paccmaTpuBarOTCSi HOBEIUIBI PETy-
JUPOBaHUsI OTHOIIEHUM B cdepe obOpazoBa-
Hus B Poccuiickoit @enepanuu. [Ipencrasme-
HBI PE3YJIBTAThl MPOBEICHHOTO UCCICAOBAHUS
MPAKTUKO-OPUEHTUPOBAHHBIX ~MEPOIPHUATHIA
C YYETOM MPENIIOYTEHUN KYpPCAHTOB BEIOM-
CTBEHHOI0O By3a. [laHbl peKOMeHmanuu 110
JIOIIOJTHEHUI0O HOPMATUBHOT'O IIPAaBOBOIO AK-
Ta, a UMeHHO [loctanoBnenus lIpaBurenscr-
Ba P® or 26.12.2017 Ne 1642 (pen. ot
21.05.2020) «O06 yTBEepXIEHUU TOCyAapCT-
BEHHOU nporpammsl Poccuiickoint denepannu
«Pa3Butue oOpazoBaHus» HOBbIM Denepalib-
HBIM IPOEKTOM «Y CIIEX MOJIOAOCTH» C LEIIbIO
CO3/1aHUs MPABOBOW OCHOBBI JIJIs INIAHUPOBA-
HUS TIO3UTHUBHBIX KAYECTBEHHBIX JOCTHKE-
HUUW B BBICIIIEM OOpa30BaHUU M ISl CUCTEMa-
THU3ALUH nokaszaresnen PaKTUKO-
OPUEHTUPOBAHHOTO KavyeCcTBa BHICIIEro o0pa-
30BaHUSL.

KiroueBsbie cioBa.
Hosembl, denepaabHbie MPOEKTHI, PETYIIH-
poBaHue, BBICIIEE OOpa3oBaHWE, MPAKTHKO-
OPHUEHTHPOBAHHBIC MEPOTIPUATHS, TUCTAHIIH-
OHHOE 00pa3oBaHUe.

Abstract.

The article considers the novelties of regula-
tion of relations in the sphere of education in
the Russian Federation. The article presents
the results of a study of practice-oriented ac-
tivities taking into account the preferences of
cadets of a departmental university. Recom-
mendations are given to supplement the nor-
mative legal act, namely the Decree of the
Government of the Russian Federation dated
26.12.2017 No. 1642 (ed. 21.05.2020) "On
approval of the state program of the Russian
Federation "Development of Education" by
the new Federal project "Success of Youth"
in order to create a legal basis for planning
positive qualitative achievements in higher
education and for systematization of indica-
tors of practice-oriented quality of higher ed-
ucation.

Key words.
Novelties, Federal projects, regulation, higher
education, practice-oriented events, distant
education.
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MHUpPE, O COCTOSIHUU TYPUCTCKOM OTpaciu B
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PUCTCKHUX MPOJIYKTOB ISl POCCUUCKUX TYpH-
CTOB, 00 UX OCOOEHHOCTSIX, O MPEAMOYTCHUSIX
POCCHUICKUX TYPUCTOB, O BO3MOXHOCTSIX
MPOJBIKEHUS TYPUCTCKUX TMPOAYKTOB Ha
POCCHUICKOM PBIHKE.

Kurouesble cioBa.
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MO3HABATEIbHBIA TYpU3M, MPOJABUKECHHUE TY-
PHUCTCKOT'O PhIHKA.

Abstract.

The article considers the development of
tourism in the world, the state of the tourism
industry in the Republic of Uzbekistan, the
development of tourist products for Russian
tourists, their features, the preferences of
Russian tourists, the possibilities of promot-
ing tourist products in the Russian market.

Key words.
Tourism, tourism development in the Repub-
lic of Uzbekistan, tourist potential of Uzbeki-
stan, mountain tourism, cultural tourism,
tourist market promotion.
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KoHKypeHIIus 0T€YECTBEHHOTO TOCTUHUYHO-
ro OuzHeca ¢ MEXKIYHAPOJIHBIMU TOCTHHHY-
HBIMH OpEHJIaMU MPUBOJUT K aKTUBHBIM TIO-
uckam 3(P¢heKTUBHBIX METOJI0B (HOpMHUpPOBa-
HUS KOHKYPEHTHBIX TmpeumylnectB. Jls
bopMUpOBaHUS CUJIBHBIX CTPATETUM POCCHUIA-
CKOr0 TOCTMHHUYHOTO CETeBOro Ou3Heca He-
00X0 UMbl HAYYHOOOOCHOBAHHBIC MOIXO/IbI K
Pa3BUTUIO CETEBBIX CTPYKTYpP B JAHHOU ce-
pe U 00ecHeuyeHHI0 JOCTOMHON KOHKYpEH-
1107078

KuroueBble ciioBa.
TpancHanMOHaIbHBIE KOMIAHUU, TOCTUHUY-
HbIE CETH, TOCTUHUYHBIC OPEHJIbl, KOHKYPEH-
LS.

Abstract.
The competition between domestic hotel
business and international hotel brands leads
to an active search for effective methods of
forming competitive advantages. In order to
form strong strategies for the Russian hotel
chain business, it is necessary to develop sci-
entifically-based approaches to the develop-
ment of network structures in this area and
ensure decent competition.

Key words.
Multinational companies, hotel chains, hotel
brands, competition.


mailto:tania201133@yandex.ru

©7’f‘k****************‘k************‘k***********‘k*@

OIIBIT ITPUMEHEHHUA MEJINCCOITAJIMHOJIOI'MYECKOI'O AHAJIN3A ITPH
OLEHKE TYPUCTKO-PEKPEAHHOHHOTI'O IIOTEHIIUAJIA
AJITAUCKOI'O KPAS (HA ITPUMEPE YAPBIIHICKOI'O PAUOHA)

EXPERIENCE OF APPLICATION MELISSOPALYNOLOGY ANALYSIS IN THE
ASSESSMENT OF TOURIST AND RECREATIONAL POTENTIAL OF THE ALTAI
RUSSIAN (ON THE EXAMPLE OF THE CHARYSH DISTRICT)
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AHHOTALIUSA

B crarbe moka3aH ombIT aHaNM3a Pa3BUTHUS HIEH B METO-
IUYecKor cdepe peKpealnoHHOW reorpauu B CBS3H C
npo0JeMoil n3ydeHHs KadecTBa OKPYXKAOIIeH YeloBeKa
cpedpl. A TakXe B CBSI3M C aKTHBHBIM Pa3BUTHEM CEJb-
CKOr0 Typu3Ma M BO3POCIIEr0 MHTEpeca K KauecTBy IH-
HIEBBIX MPOJIYKTOB, HANOOJIEE BAKHBIM U3 KOTOPHIM SIBJISI-
ercs MEén. [lpuMeHeHBbl OOIIENPUHSITHIE METOABI OICHKH
TYPUCTCKO-PEKPEALIMOHHOTO MOTEHIHANA TEPPUTOPUU U
pe3yNbTaThl JIOMOIHUTEIHHOTO METHCCONAINHOMOTHYE-
CKOTO aHaju3a Ha npumepe Yapeimickoro paiiona Antaii-
CKOro Kpas. PacmmpeHHBIN NOAX0A B OLEHKE TYPHUCTCKO-
pEeKpeanMoHHOr0 NOTEHINAIa BaKEH /ISl Pa3BUTHUS CEllb-
CKOTO TypH3Ma, 3aWHTEPECOBAHHBIM aMHHHUCTPATHBHBIM
Y XO3IWCTBEHHBIM CYOBEKTaM JJIsl CO3/IaHMsI COTJIACOBaH-
HBIX PEIIEHUH 10 3KOHOMHMUYECKOMY DPa3BUTHIO PaliOHOB
AnTalickoro kpas.

KuroueBsle ciioBa
TypucTcko-pekpealionHasi OIIEHKa, CENbCKUHA TYpH3M,
MEJHCCONATNHOIOTMUECKUN aHaJIN3, METIOHOCHBIE pecyp-
cbl, Antaiickuii kpaid, Yapelckuil paiioH.

Abstract

The article shows the experience of analyzing the devel-
opment of ideas in the methodological sphere of recrea-
tional geography in connection with the problem of study-
ing the quality of the human environment. As well as due
to the active development of rural tourism and increased
interest in the quality of food products, the most important
of which is honey. Generally accepted methods of as-
sessing the tourist and recreational potential of the territo-
ry and the results of additional melissopalinological anal-
ysis on the example of the Charyshsky district of the Altai
region are applied. An expanded approach to the assess-
ment of tourism and recreation potential is important for
the development of rural tourism, interested administra-
tive and economic entities to create coordinated solutions
for the economic development of the regions of the Altai
region.

Keywords
Tourist and recreational assessment, rural tourism,
melissopalynological analysis, honey resources, the Altai
region, Charyshsky district.
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COBPEMEHHOE COCTOSHHE U NIOTEHITUAJI PA3BUTUA
CEJIBCKHMX I'OCTEBBIX TOMOB B OMCKOH OBJIACTH

CURRENT STATE AND DEVELOPMENT POTENTIAL OF RURAL GUEST
HOUSES IN THE OMSK REGION
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Yu.R. SOLODOVNIKOVA,
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AHHOTAIIMA.

CraTpsl TOCBAIIEHA aHATU3y MOHITUH «CEIbCKUM Ty-
pU3M» U «CEIBCKUM rocTeBoi Jomy». [Ipeanoxeno aBTop-
CKOE TOHSITUE «CENIbCKUHM rocTteBod aom». CucremMaTusu-
pOBaHBI JaHHBIE O JAEUCTBYIOIIUX CEIHCKUX T'OCTEBBIX
nomax OMCKOM 00J1acTH, BBISIBICHBI OCHOBHBIE W JOMOJI-
HUTEJIbHBIE YCIYI'H, BMECTUMOCTb, LIEHOBAas IMOJUTHUKA U
T.1. OOHapy>KEeHHbIE MMOTEHIIMAIbHBIE CEIbCKUE CPEICTBA
pa3MemieHrs TO3BOJISIIOT aBTOpaM COCTAaBHTh KapTy
CEJIbCKUX TOCTEeBBIX JoMoB Omckoii obnactu. B pabote
OXapaKTepU30BaHbI U BBISABICHBI HarOOIIEe TIOMYISPHEIC H
Haubosiee pa3BUTHIE PaiOHBI, 30HBI JJIS1 Pa3BUTHS arpoTy-
pu3ma B OMckoit obnactu.

KiaroueBble cj10Ba.
CenbCckuil Typu3M, CEIbCKUH TOCTEBOM JIOM, CpPEICTBa
pasMenieHus, Kiaccu(UKanus CenbCKoro TypusMma, OM-
cKas 00J1aCTh.

Abstract.

The article analyzes the concepts of "rural tourism" and
"rural guest house." The author's concept of "rural guest
house" is proposed. The data on active rural guest houses
of the Omsk region are classified; basic and additional
services, capacity, price policy, etc. are identified. The
discovered potential rural accommodation facilities allow
the authors to make a map of rural guest houses in the
Omsk region. The article describes and identifies the most
popular and most developed areas, zones for the develop-
ment of agrotourism in the Omsk region.

Keywords.
Rural tourism, rural guesthouse, accommodation facilities,
classification of rural tourism, Omsk region.
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IHEPCIHHEKTHUBBI “BIRD WATCHING”-TYPU3MA
BO BJIAJUMHUPCKOHU OBJIACTH

PROSPECTS FOR BIRD WATCHING TOURISM
IN THE VLADIMIR REGION

N.A. JIABPOB,
JOUEHT Kadeaphl Typu3Ma U cepBrica BraiuMupcKkoro rocy1apcTBEHHOTO YHHBEPCUTETA HM.
A.l'. u H.I'. CToneToBsIx, KaHIUIAT OMOJIOTUYECKUX HayK, I'. Bmagumup, lawrinion@mail.ru

I.A. LAVROV,
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Stoletovs , Department of Tourism and Service, Associate Professor, Candidate of Biological
Sciences, Vladimir, lawrinion@mail.ru

AHHOTaALMS.

B cratee paccMarpuBaeTcs akTyalbHBIA IS
Poccum BUJ 3KOJIOrMYECKOro TypuU3Ma -
«Bird watching»-Typusm, ucropusi mnossiie-
HUS U PACIPOCTPAHEHHS ITOTO YBJICUECHUS Ha
3amane u B Poccun B paboTax pa3HbIX aBTO-
poB. bonblioe BHHUMaHHE yAENseTCS HUCCIe-
JIOBaHUIO OCHALICHUsI OEpPABOTUEPOB, OCO-
OCHHOCTAM HMX OOIICHHS U MPOodecCHOHAIb-
HbIM yBiedeHUSIM. Cepbe3HOE€ BHUMAaHUE B
CTaTb€ YJENAETCS MEpPCIEKTUBAM Pa3BUTHUS
OEpaBOTUMHT-TypU3Ma BO Bragumupckoi
00J1acTH, @ UMEHHO B HAIIMOHAJILHOM TapKe
«Memepay. Ilpeasnoxxen BapuaHT OEPIBOT-
YUHT-Typa JJis I€Teil B HAIlMOHAJILHOM IMapKe
«Memepa», OCHOBAHHBIN Ha JIMYHBIX HCCIIE-
JIOBaHUSX aBTOpa W JUPEKLUMHU MapKa, a TaK-
K€ TIPU KOHCYJIbTAllUM C BEAYIIUMH OPHUTO-
joramMu 00JIacTH.

Karouesbie ciioBa.
BEpABOTUMHI, HAUMOHAJIBHBIN MAPK, JKOJIO-
TUYECKUN TYpU3M, TYPUCTCKUHI ITPOAYKT.

Abstract.
The article discusses the current type of eco-
tourism in Russia - "Bird watching" tourism,
the history of the appearance and spread of
this hobby in the West and in Russia in the
works of different authors. Much attention is
paid to the study of equipment for birdwatch-
ers, the peculiarities of their communication
and professional hobbies. Serious attention is
paid to the prospects of development of
birdwatching tourism in the Vladimir region,
namely in the Meshchera national park. A
variant of a birdwatching tour for children in
the Meshchera national park is proposed,
based on personal research by the author and
the park management, as well as in consulta-
tion with leading ornithologists of the region.

Key words.
Bird-watching, national park, ecological tour-
ism, tourist product.
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PECYPCHBIN NOTEHIIUAJ PBIBOJIOBHOI'O TYPU3MA
B CAXAJIMHCKOM OBJIACTH

RESOURCE POTENTIAL OF FISHING TOURISM IN THE SAKHALIN REGION
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AHHOTaLMS.

B mannoit pabore nmpoaHaIu3npoOBaH pecypce-
HBIM moTeHnman CaxamuHCKOW 0o0yacTu Jiist
OpraHu3alli PHIOOJOBHBIX TYpOB U DPa3BH-
TUS PHIOOJIOBHOTO Typu3Ma. ABTOpaMH U3Y-
YEHbI BOJHBIE PECYpPCHl TYPUCTCKOTO PETHO-
Ha, a Takke oOMTaeMas B Bojax uxTtrodayHa
(bayna psi0). PaccMoTpeHbl mapameTpbl
KOMIUIEKCHOM OIICHKH PEeCypCHOTO TMOTEH-
[[Aajia peruoHa.

Kirouessle ciioBa.
Pb10070BHBIN TypusM, uxTHOdayHa, pbIOO-
JIOBHBIA TYp, HaXJIBICT, CHOPTHBHAS JIOBIJI,
JIOCOCEBBIE 3aKa3HUKH, KyHJI)Ka, TOJIel, yrau.

Abstract.

The article analyzes the resource potential of
the Sakhalin region for the organization of
fishing tours and fishing tourism develop-
ment. The authors studied the water resources
of the tourist region, as well as the water-
inhabited ichthyofauna (fish fauna). Parame-
ters of integrated assessment of resource po-
tential of the region are considered.

Keywords.
Fishing tourism, ichthyofauna, fishing tour,
fly-on, sports fishing, salmon reserves, kunja,
calves, ugai.
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CAXAJ[I/IHCKI/Iﬁ TYPUCTCKO-UH®OPMAILIMOHHBIN LIEHTP -
CTEUKXOJIAEP B PASBBUTUU TYPU3MA HA TEPPUTOPUN
CAXAJIMHCKOM OBJIACTH

SAKHALIN TOURIST AND INFORMATION CENTER - STAKEHOLDER IN
TOURISM DEVELOPMENT IN THE TERRITORY OF THE SAKHALIN REGION
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AHHOTAIHUA.

CraThsl NOCBSIIEHAa BaXHOCTU CO3JaHUS TY-
PUCTCKUX HH(OPMALIMOHHBIX LIEHTPOB B pe-
ruoHax Poccwuiickoii  denepammu. Ocoboe
BHUMaHUE B JaHHOM HAy4YHOM HCCJIEI0BaHUU
yIEISeTCsl  TypUCTCKO-UH(POPMAILMOHHOMY
neHTpy CaxalmHCKOW 001acTH, paccMoTpe-
Hbl €r0 OCHOBHBIC LIEJIM W 3ajauyu. B cratbe
OTMEYAIOTCS  HaIpaBJieHUS  AESTENbHOCTU
CaxanmmHCKOTO TYPHUCTCKO-
MH()OPMAIMOHHOTO IIEHTpa MO MPOJIBHKE-
HUIO PErMOHAa KaK MPHUBJIEKATEIbHOU TYpHUCT-
CKOHM JeCTHHAallMW, KaK Ha PErHOHAJIbHOM U
HAI[MOHAJbHOM, TaK M Ha MEXIyHApOJIHOM
YPOBHSIX. ABTOpaMHM PacCMOTPEHBI MEPCIIEK-
TUBBI Pa3BUTHUS JeATEIbHOCTH CaxalnHCKOTO
TYPUCTCKO-UH(POPMALIMOHHOTO LIEHTPA.

Keywords.
Tourist and information center, Sakhalin tour-
ist and information center, the Sakhalin re-
gion, stakeholder, tourist product promotion,
tourist market.

Abstract.

The article is devoted to the importance of
creating tourist and information centers in the
regions of the Russian Federation. Particular
attention in this scientific study is paid to the
tourist information center of the Sakhalin Re-
gion: the main goals and objectives are con-
sidered. The article outlines the activities of
the Sakhalin tourist and information center to
promote the region as an attractive tourist
destination, both regionally and nationally, as
well as internationally. The authors examined
the prospects for the development of the Sa-
khalin tourist and information center.

Kirouessle ciioBa.
Typuctckuii uHpopMaMoHHbI 1eHTp, Ca-
XQIMHCKUH  TYpPUCTCKO-UH(DOpPMAIIMOHHBIN
ueHtp, CaxanuHckast 00JacTh, CTEUKXOAEP,
IIPOJABUKEHUE TYPUCTCKOTO MPOAYKTa, TYpPHU-
CTCKUU PBIHOK.
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OCOBEHHOCTH OPITAHMU3ALIMU 3UMHEI'O CIITOPTUBHOI'O TYPU3MA
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AHHOTAIHUA.

B nannoit HayuHOU paboTe paccMaTpuBaeTCs
3UMHHUUM CIIOPTHUBHBIA TYpU3M KakK IE€pCIIECK-
TUBHOE TYPUCTCKOE HANPaBIICHUE HA TEPPHU-
topun CaxanuHCKOM o6sactu. ABTOpaMu
U3y4eHbl OCOOCHHOCTU W TpeOOBaHUSA K Op-
raHU3alMu 3UMHHUX CHOPTUBHBIX TypoB. Pac-
CMOTPEH PECYPCHBI MOTEHIIMAT OCTPOBHOIO
pervoHa Uisi OpraHu3aliu U JaJTbHEUIETO
pPa3BUTHUSA 3UMHETO CHOPTUBHOTO TypHU3Ma.

Kurouesble cioBa.
CHopTUBHBIN TYpU3M, 3UMHUNA CIIOPTUBHBIN
TYpPHU3M, IIPUPOJHO-PEKPEALMOHHBIE PECYPCHI
pervuoHa, marepuaibHas 0a3a peruoHa, WH-
dbpacTpykTypa.

Abstract.

The scientific article considers winter sports
tourism as a promising tourist destination in
the Sakhalin region. The authors studied the
features and requirements for organizing win-
ter sports tours. The resource potential of the
island region for the organization and further
development of winter sports tourism is con-
sidered.

Key words.
Sports tourism, winter sports tourism, natural
and recreational resources of the region, ma-
terial base of the region, infrastructure.
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