POCCMUNCKUN HAYYHDBIN XYPHADN

HALI.MOHA.HI:HOM AKALEMUNTYPUSMA

Ne 1 (53) sHBapb-mapT 2020 ISSN 2073-0624

PEAJINUA U NEPCNEKTUBDI
OTEMECTBEHHOIO TYPU3MA

jﬂ i
, ﬁAMM@HAﬂbHAﬂAZ¢ o
oy KOH"TAKTHLIE JAHHBIEBCONTACTS
S ' j“ TYPM3MA ‘
2 SR _ KJIOUEBDIE CIOBABKEYWORDS
_ S j A, . / .

o~ - —




COOEPXAHUE

HOBOCTU TYPUHLAYCTPUM ... 3
HOBOCTU HAT ... 8

TEOPETUYECKHUE U NPUKITAOHBIE ACMEKTbI PASBUTUA
SKOHOMUWKU U TYPU3SMA

0.B. COBOJIEBA. CMOJIb3OBAHVE NMOTEHLWAINA KYNbTYPHO-
COBbITUAHOIO TYPU3MA B CTPATEMW PA3BUTUSA TYPUCTCKOW

WHIOYCTPUU POCCUNCKOW ®EOEPALIMM HA MEPUOA A0 2035 FOfA ............ 9
C.B. KAPTYXWH, H.B. KONIOKOIBLIEBA. POJb COBLITUAHOIO TYPU3MA

B COLIMOKYNbTYPHOM 1 SKOHOMWYECKOM PA3BUTWM OBLLECTBA .......... 1"
N.®. )KYKOBCKAS, M.B. KPACHOBA. MEAVLIMHCKUY TYPU3M B POCCUMU:
AHATNN3 MPOBNEM U MEPCIMEKTUBbI PASBUTUA ... 14
T.MN. NEBYEHKO, K.I. PAJIKO. MPOBJIEMbI U MEPCIEKTUBbI PASBUTUA
MELONLMHCKOTO TYPUBMA ..ottt sttt 17

A.B. KYYYMOB, E.B. MEYEPWLIA, 0.M. BOMKOBA. ®//HAHCOBBIE PUCKM
Y METOAbI X HEMTPAJTU3ALMU KAK MHCTPYMEHT MOBBILEHNA
OKOHOMUYECKOW BE3OMACHOCTU B COEPE YCIIYT ..o 20

WHHOBALIUX B SKOHOMUKE U TYPU3ME
T./. BNACOBA, C.H. IAHUIIOBA, M.B. JIbIBAHEBA. LIN®POBASA SKOHOMWKA

W CKYCCTBEHHbIV MUHTENNEKT: MEPCMEKTUBbLI, PUCKWU 1 YTPO3bI ........ 24
B.N. KPYXKAJINH, 11.X. O3AO0EBA. COLMAJIbHbLIE CETU KAK UHCTPYMEHT
®OPMWPOBAHUA TYPUCTCKMX MOTOKOB B PETMIOHAX POCCUM ............... 29
C.B. MY3UNYYK. TEXHONOTUU «YMHOIO» TYPU3MA ONA IYULErO
KIMMEHTCKOTO ONTBITA ..ottt 34
E.10. TYTONYKOBA. BOSMOXXHOCTU LIN®POBU3ALIMN B PASBUTUN
TYPUCTCKOIO BUBHECA ..o s 36

MUPOBASI 3KOHOMUKA U MEXXOYHAPOOHbLIW TYPU3M

H.A. SIONIAEB. POCCUNCKAA ®EQEPALIUA B MEXXOYHAPOOHOM
TYPUBME ...ttt s 40

K.I. MYPATLWWHA. MPOBNEMbI PASBUTUA TYPU3MA KAK COEPHI
T'YMAHUTAPHOIO COTPYAHUYECTBA MEXLY POCCUEWN
N TYPKMEHUCTAHOM ..o 44

H.M. ABYEB. YACTHBIE MPOBJIEMbI 1 OCOBEHHOCTW
B3AUMOLEVCTBWSA CTPAH-YYACTHUL| EASC ...

H.M. ABYEB, E.A. INYMAH. PASBBUTUE TAMOXXEHHOIO KOHTPONA
MEXXOYHAPOLHbIX MOYTOBbIX OTMPABJIEHM, MEPEMELLAEMBIX
BO3AYLWHbLIM TPAHCTMNOPTOM B 30OHE OTBETCTBEHHOCTU

TYJIKOBCKOW TAMOMKHM ... 49

E.A. ISMAYILOVA. OPPORTUNITIES FOR ORGANIZING NEW TOURIST
ROUTES IN THE GANJA-GAZAKH ECONOMIC AND GEOGRAPHICAL
REGION OF THE REPUBLIC OF AZERBAIJAN

S.H. BAGHIRLI. STATE POLICY IN THE DEVELOPMENT OF HEALTH
TOURISM ..otttk b et 55

PErMOHANBbHAA 3KOHOMUKA U BHYTPEHHUW TYPU3M

0.B. EBCTPOILEBA, T.H. LUIEXOBLIOBA. TUMOJIOMMYECKUK MOOXo[a
K OLIEHKE U PEIYNIMPOBAHWIO PEKPEALIMOHHBIX HAFPY30K
HA COLMATIbHYIO CPELY HA NMPUMEPE NMOBEPEXbLA O3EPA BAVIKAI ....... 59

I.C. MYPCVEBA. 9OPMNPOBAHWE MOLENN CETEBOIO
B3AVMOLEVCTBUSA ONsA PASBUTUSA TYPUCTCKOW OTPACIU
HA MPVUMEPE NEHWHTPALICKOW OBJIACTU

KA. AHIMHOB. SKOHOMWKA MPOPbIBA CAHKT-NETEPBYPIA
B JINOEPLI MMOBATIbHOIO PbIHKA 3ITMTHOIO TYPU3MA,
OKCKYPCOBEAEHNA N TOCTENPUNMCTBA ........cocoiiiiiieccccccccccnnne 66

W.M. BECTAEBA, J1.C. KOOSAEBA. O300OPOBUTENBHO-MO3HABATENBHbIN
TYPW3M — OOHO W3 HAMPABNEHW PA3BUTUS TYPU3MA B PECTYBNUKE

CEBEPHAA OCETUA — ANTAHUSA ... 69
C.I HYPOYEBA, A.M. KYPBAHOBA, A.M. PABAJAHOBA. K BOMNPOCY
O TYPUCTUYECKOM NMOTEHUMANE PECIYBINNKNA OAFECTAH ..o 72

SKOHOMUKA U YNPABINEHWE NPEANPUATUAMU
N OTPACNAMU, CMEXHbIMU C TYPUIMOM

H.N. KYPULIbIHA. HAMPABJTEHUA PASBUTUA TEOPUN KALLPOBBIX
MOTOKOB B KOMMEPYECKOWM COEPE .......cooiuriiiiieireinneesesisesisssessessessessens 76

A.N. TSATSULIN, M.V. LYBANEVA. CAN THE CARTEL CONSPIRACY OF
THE PARTICIPANTS AND THE REAL MARKET COMPETITION BETWEEN
THEM BE THE CONTENT OF THE “ONE FLACON"? ......cccoooiiiiiiiiicicce 78

TPEBOBAHUA K O®GOPMITEHUIO HAYYHbIX MYBUKALIUMA ....3 o6n.

CONTENTS

TRAVEL INDUSTRY NEWS .......ooiireecenesscseesesenscneeas 3
NATIONAL TOURISM ACADEMY NEWS ..., 8

THEORETICAL AND APPLIED ASPECTS OF ECONOMY AND
TOURISM

O.V. SOBOLEVA. USING THE POTENTIAL OF CULTURAL AND EVENT
TOURISM IN THE DEVELOPMENT STRATEGY OF TOURIST INDUSTRY
IN THE RUSSIAN FEDERATION FOR THE PERIOD UP TO 2035 .........ccccoceviiiunne 9

S.V. KARPUKHIN, N.B. KOLOKOLTSEVA. ROLE OF EVENT TOURISM
IN THE SOCIO-CULTURAL AND ECONOMIC DEVELOPMENT OF SOCIETY ...... 1"

I.F. ZHUCKOVSKAYA, M.V. KRASNOVA. MEDICAL TOURISM IN RUSSIA:

ANALYSIS OF PROBLEMS AND PROSPECTS FOR DEVELOPMENT .................. 14
T.P. LEVCHENKO, K.G. RALKO. CHALLENGES AND PROSPECTS FOR
MEDICAL TOURISM DEVELOPMENT .....ocoiiiiiiiiiiiiiiiieiniceeeee e 17

A.V. KUCHUMOV, E.V. PECHERITSA, Yu.M. BOYKOVA. FINANCIAL RISKS
AND THE METHODS OF THEIR NEUTRALIZATION AS ATOOL FOR
IMPROVING ECONOMIC SECURITY IN THE SERVICE SPHERE ........................ 20

INNOVATIONS IN ECONOMY AND TOURISM
T.I. VLASOVA, S.N. DANILOVA, M.V. LYBANEVA. DIGITAL ECONOMY AND

ARTIFICIAL INTELLIGENCE: PROSPECTS, RISKS AND THREATS .................... 24
V.I. KRUZHALIN, L.Kh. OZDOEVA. SOCIAL NETWORKS AS ATOOL

FOR FORMING TOURIST FLOWS IN RUSSIAN REGIONS .........c.ccooviiiiiiiiiinne 29
S.V. PUZIYCHUK. TECHNOLOGIES OF “SMART” TOURISM FOR

THE BEST CUSTOMER EXPERIENCE ........cccooooiiiiiiiiiiii i 34
Ye.Yu. TUGOLUKOVA. DIGITALIZATION OPPORTUNITIES IN TOURIST
BUSINESS DEVELOPMENT ..ottt 36

GLOBAL ECONOMY AND INTERNATIONAL TOURISM

N.A. ZYULYAEV. RUSSIAN FEDERATION IN INTERNATIONAL
TOURISM ..ot e 40

K.G. MURATSHINA. PROBLEMS OF TOURISM DEVELOPMENT AS
A SPHERE OF HUMANITARIAN COOPERATION BETWEEN RUSSIA
AND TURKMENISTAN ...t 44

N.M. ABUEV. PARTICULAR PROBLEMS AND FEATURES OF INTERACTION
OF COUNTRIES OF THE EURASIAN ECONOMIC UNION

N.M. ABUEV, E.A. LICHMAN. DEVELOPMENT OF CUSTOMS

CONTROL OF INTERNATIONAL POSTAL ITEMS TRANSPORTED

BY AIR IN THE AREA OF RESPONSIBILITY OF PULKOVO

CUSTOMS ...t 49

E.A. ICMANOBA. BO3MOXXHOCTU AN OPTAHU3ALIMU HOBbIX
TYPUCTUHECKNX MAPLIPYTOB B FTAHIPKA-TABAXCKOM 3KOHOMWKO-
TEOrPA®UNYECKOM PAMOHE PECMYBNUKU ASEPBAVIKAH ...

C.I. BATUPIbI. FTOCYOAPCTBEHHASA MONUTUKA B PASBUTN
JNIEYEBHO-O30OPOBUTEJIBHOIO TYPUBMA ..o 55

REGIONAL ECONOMY AND DOMESTIC TOURISM

O.V. EVSTROPYEVA, T.N. SHEKOVTSOVA. TYPOLOGICAL APPROACH TO THE
ASSESSMENT AND REGULATION OF RECREATIONAL LOADS ON THE SOCIAL
ENVIRONMENT ON THE EXAMPLE OF THE COAST OF THE LAKE BAIKAL ........... 59

G.S. MURSIEVA. FORMATION OF A MODEL OF NETWORK INTERACTION
FOR TOURISM INDUSTRY DEVELOPMENT ON THE EXAMPLE
OF THE LENINGRAD REGION ...

K.A. ANGLINOV. ECONOMY OF SAINT PETERSBURG'S BREAKTHROUGH
INTO THE LEADERS OF THE GLOBAL MARKET FOR ELITE TOURISM,
EXCURTIONS AND HOSPITALITY ..o 66

.M. BESTAYEVA, L.S. KODZAYEVA. HEALTH AND EDUCATIONAL TOURISM
IS ONE OF THE DIRECTIONS OF TOURISM DEVELOPMENT IN

THE REPUBLIC OF NORTH OSSETIA-ALANIA ... 69
S.G. NURDUEVA, A.M. KURBANOVA, A.M. RABADANOVA. ON THE ISSUE
OF TOURISM POTENTIAL OF THE REPUBLIC OF DAGESTAN .........ccccocoviiinne 72

ECONOMY AND MANAGEMENT OF ENTERPRISES
AND INDUSTRIES RELATED

N.I. KURITSYNA. DEVELOPMENT DIRECTIONS OF THE THEORY
OF PERSONNEL FLOWS IN THE COMMERCIAL SPHERE ..........ccccocoiiiiiics 76

AH. UALIYTIVH, M.B. NBIBAHEBA. MOXET IV KAPTEJIbHBIA CTOBOP
YYACTHWKOB /1 HACTOALLAA PEIHOYHAA KOHKYPEHLIMA MEXOY
HUMW BbITb COOEPXXUMbIM «OIHOTO ®ITAKOHA»? ... 78

PUBLISHING REQUIREMENTS FOR ARTICLES .............cccccee..e. 3 cover



©*********************************************@

UCII0JIb30BAHHE IIOTEHIHAJIA KYJIBTYPHO-COBBITUITHOI'O
TYPU3MA B CTPATETAM PA3BUTHUS TYPUCTCKOW UHIYCTPUA
POCCHUIICKOW ®EJEPALIMYA HA IEPUOI 10 2035 F'OJIA

USING THE POTENTIAL OF CULTURAL AND EVENT TOURISM IN
THE DEVELOPMENT STRATEGY OF TOURIST INDUSTRY IN THE RUSSIAN
FEDERATION FOR THE PERIOD UP TO 2035

O.B. COBOJIEBA,

cTaplni npenoaasareib [[pakckoi BbICIIEN HIKOJIbI TOPTOBIM U IPEANPUHUMATENBCTBA, T.
[1para, olya.soboleva@gmail.com

0O.V. SOBOLEVA,
University College of Business, Senior Lecturer, Prague, olya.soboleva@gmail.com

AHHOTALUA.

Cratbs nOCBsIIEHA OLIEHKE CTPATEruu pa3BU-
T Typusma B Poccuiickont denepanuu Ha
nepuoa 10 2035 roga ¢ TOYKH 3peHHs dP-
(EeKTUBHOCTH HCIOIB30BaHUSA IOTEHIMAIa
KYyJIbTYpHO-COOBITUIHOTO Typu3Mma. [Ipemo-
JKEHbl HAyYHO OOOCHOBAaHHBIE PEKOMEHJa-
I[MW, TIO3BOJIAIONIME PACIIUPUTH O0JACTh
NPUMEHEHUSI COOBITUHHBIX MEpPONPUITHI B
00JacTU  KYJbTYpPbl  JUJII  COILMAJIBHO-
SKOHOMHUYECKOTIO pPAa3BUTHS OTEYECTBEHHBIX
PErUOHOB.

KiroueBsle ciioBa.
Typusm, COOBITHMIHBIA TYpU3M, KYJbTYpPHO-
IIO3HABATEIbHBIA  TYPHU3M, KYJBTYPHO-
COOBITUMHBIA TYpPU3M, CTpPATErusi pa3BUTHUS
TypU3Ma.

Abstract.

The article assesses the tourism development
strategy in the Russian Federation for the pe-
riod up to 2035 from the point of view of the
effective use of the potential of cultural and
event tourism. Scientifically-based recom-
mendations that allow expanding the scope of
events in the sphere of culture for the socio-
economic development of domestic regions
are proposed.

Keywords.
Tourism, event tourism, cultur.
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POJIb COBBITUMHOI'O TYPU3MA B COIIMOKYJIbTYPHOM
N O9KOHOMMNYECKOM PA3ZBUTHUU OBILIECTBA

ROLE OF EVENT TOURISM IN THE SOCIO-CULTURAL AND ECONOMIC
DEVELOPMENT OF SOCIETY

C.B. KAPITYXWH,
npodeccop kapeaps! punocodpun Cankr-IlerepOyprckoro rocy1apcTBEHHOIO TEXHOJIOTHY e-
CKOT'O MHCTUTYTA (TEXHUYECKOTO0 YHUBEPCUTETA), TOKTOP PHI0CO(PCKUX HAYK, TOLIEHT, T.
Cankr-IlerepOypr, karpukhin.s@yandex.ru

S.V. KARPUKHIN,
Saint Petersburg State Institute of Technology (Technical University), Department of Philos-
ophy, Doctor of Philosophical Sciences, Associate Professor, Saint Petersburg,
karpukhin.s@yandex.ru

H.b. KOJIOKOJIBLIEBA,
acriipaHTka kadeapsl cormonoruu u penuruorenaenus PITIY um. A.U. I'epuena, r. Cankr-
[TerepOypr, NBKo@yandex.ru

N.B. KOLOKOLTSEVA,
Herzen State Pedagogical University of Russia, Department of Sociology and Religious Stud-
ies, Graduate student, Saint Petersburg, NBKo@yandex.ru

AHHOTALMA.

CeroiHd COOBITUHHBIM TYpU3M  SIBISIETCS
MOIIHBIM ()aKTOPOM M TMEPCHEKTUBHBIM Ha-
IIPaBJIECHUEM B Pa3BUTHUH rocynapcTs. C Kax-
JIBIM TOJOM BHHMAaHHE K HEMY CO CTOPOHBI
UCCIIEIOBATENE M CHEUUAIMCTOB PACTET,
OJTHAKO, KaK IPAaBUJIO, €r0 Pe3yJbTaThbl aHa-
JU3UPYIOTCS TOJIBKO C 3KOHOMHUYECKOW TOUKH
3peHusi. B naHHOW crarbe COOBITMHHBIA TY-
pU3M paccMaTpHUBAETCS OJHOBPEMEHHO Kak
MHCTPYMEHT JKOHOMHMYECKOTO, TaK M COLHU-
IBHO-KYJIBTYPHOI'O pa3BUTHS OOILIECTBA.

Kuarouesbie ciioBa.
CoOBITUIHBIN TYPU3M, COLIMOJIOTHUS TypU3Ma,
COLIMOJIOTHS KYJIbTYpBI, OpraHu3anus Mepo-
MPUATUH, TYPU3M.

Abstract.
Event tourism is a powerful factor and a per-
spective direction in the development of
states. Every year the attention to it from re-
searchers and specialists grows, however, as a
rule, its results are analyzed only from the
economic point of view. In this article event
tourism is considered both as an instrument
of economic and socio-cultural development
of society.

Keywords.
Event tourism, sociology of tourism, sociolo-
gy of culture, event organization, tourism.


mailto:NBKo@yandex.ru
mailto:NBKo@yandex.ru

©*********************************************@

MEJUIIAHCKUMN TYPU3M B POCCHUM: AHAJIN3 ITPOBJIEM U IIEPCIIEKTH-
BbI PASBUTHUA

MEDICAL TOURISM IN RUSSIA: ANALYSIS OF PROBLEMS AND PROSPECTS
FOR DEVELOPMENT

N.®. XKYKOBCKAA,
noreHT Kadeapsl kommepiuu u roctrenpuumcTea ®I'BOY BO «Bnagumupckuii rocyaapet-
BEHHBIN yHHBepcuTeT nMeHU Anekcannapa ['puropsesuda u Hukomnas I'puropsesuua Crone-
TOBBIX», KaHIUIAT YKOHOMUYECKUX HAyK, HOICHT, I'. Bragumup, ateya33@mail.ru

I.F. ZHUCKOVSKAYA,
Vladimir State University named after Alexander and Nikolay Stoletov, Associate Professor,
Department of Commerce and Hospitality, Candidate of Economic Sciences, Associate Pro-
fessor, Vladimir, ateya33@mail.ru

M.B. KPACHOBA,
noreHT kadeapsl kommepiuu u roctrenpuumctea ®I'BOY BO «Bnanumupckuii rocynaper-
BEHHBIN yHHBEpCcHUTET UMEeHH AJiekcanapa ['puropseBuua u Hukonas I'puropseuua Crone-
TOBBIX», KaHIUIAT IIeIaroru4ecKuX HayK, IOIeHT, I. Bnagumup, mkrasnova@vlsu.ru

M.V. KRASNOVA,
Vladimir State University named after Alexander and Nikolay Stoletov, Associate Professor,
Department of Commerce and Hospitality, Candidate of Pedagogical Sciences, Associate
Professor, Vladimir, mkrasnova@vlsu.ru

AHHOTALMA.

B cratee mpuBeneH kpaTkuii 0030p coBpe-
MEHHOIO pBbIHKAa MEIHUIMHCKOIO TYpU3Ma,
pPaccMOTpEHb! OCHOBHBIE MOJXOABI K €ro OIl-
pENeNeHUI0 U AaHa AeQpUHULUSA METULIUHCKO-
ro Typu3Ma Kak CUCTEMBI, IPOBEAEH CPABHHU-
TeNbHBIA aHaMu3 3(PPEKTUBHOCTU (PYHKIMO-
HUpoBaHus Poccun u 3apy0eXHBIX CTpaH Ha
pPBIHKE MEIUIMHCKOIO0 Typu3Ma. BbIsBiIeHBI
po0JIeMbl, NPENATCTBYIOIINE PA3BUTHIO MeE-
JTUIMHCKOro Typusma B Poccun u onpenene-
Hbl OCHOBHBIE HAIpaBJIEHUS IJIsI €ro pa3BH-
TUS.

KaroueBnble ciioBa.
MeauuuHCKUM Typr3M, PHIHOK MEIUIIMHCKHUX
YCIIYT, AIUEHTHI.

Abstract.

The article provides a brief overview of the
modern medical tourism market, considers
the main approaches to its definition, gives
the definition of medical tourism as a system,
and makes a comparative analysis of the ef-
fectiveness of the functioning of Russia and
foreign countries in the medical tourism mar-
ket. The problems hindering the development
of medical tourism in Russia and the main
directions for its development are identified.

Keywords.
Medical tourism, medical services market,
patients.
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MMPOBJIEMBI 1 NIEPCIIEKTUBBI PA3SBUTUA MEAULIUHCKOI'O TYPU3MA

CHALLENGES AND PROSPECTS FOR MEDICAL TOURISM DEVELOPMENT

T.I1. JJEBUEHKO,
npodeccop kadeapbl TOCTUHUYHOTO U pecTopaHHOro ouzneca COUMHCKOr0 rocyAapCTBEHHO-
r'0 YHUBEPCHUTETA, JIOKTOP SKOHOMUYCECKHUX HayK, aoieHT, I.Coun, lekonst@mail.ru

T.P. LEVCHENKO,
Sochi State University, Department of Hotel and Restaurant Business, Professor, Doctor of
Economic Sciences, Sochi, lekonst@mail.ru

K.I'. PAJIKO,
actimpaHT COYMHCKOTO TOCYIapCTBEHHOTO yHUBepcuTeTa, T. Coun, Korral@inbox.ru

K.G. RALKO,
Sochi State University, Graduate student, Sochi, korral@inbox.ru

AHHOTALMSA.

B crarbe paccMoTpeHa CyIIHOCTh MEIULMH-
CKOT'O TypHU3Ma, KIIF0UeBble (PaKTOphI €ro pas-
Butud. [IpeacraBneHa aBTOpCcKasi THUITOJIOTHUS
KAaTeropun «MEIUIUHCKUN TYpU3M», OIpe-
JIeNIeHbl  TpauKO- TEeHEPUPYIOIIME Hampas-
JICHUS: MEIMIIMHCKOE, JUAarHOCTUYECKOE, 03-
nopoBuTenbHoe. PaccMmorpeHa uH@opmanus
O CTpaHax, HauOoyee NPUBJIEKATEIbHBIX B
chepe MEAUIMHCKOIO TYpU3Ma, OINpPEIeIICHbI
OCHOBHBIE MPUYMHBI MOE3/I0K T'PaXJaH C Le-
JbIO TOJYYEHHs MEAMUMHCKHX ycayr. [Ipo-
BefeH SWOT-ananu3 pa3BuUTHUS MEIULIMH-
CKOro TypusMa B Poccuu, pacCMOTpPEHBI €ro
NEPCHEKTUBBI U MPOOJIEMBI.

Kuaruessblie cioBa.
MenunuHckuii TypusM, (QakTopbl pa3BUTHA,
TUTIOJIOTHS, TpadUKO-TeHEepHUpYyIolue Ha-
npasnenusi, SWOT-ananus.

Abstract.

The article considers the essence of medical
tourism and the key factors of its develop-
ment. The author's typology of the category
"medical tourism™ is presented , traffic-
generating directions are defined: medical,
diagnostic, health improving. Information
about the countries that are most attractive in
the field of medical tourism is reviewed, and
the main reasons for citizens' trips to get
medical services are identified. A SWOT-
analysis of medical tourism development in
Russia is conducted, its prospects and prob-
lems are considered.

Keywords.
Medical tourism, development factors, typol-
ogy, traffic-generating directions, SWOT-
analysis.
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OUHAHCOBBIE PUCKH U METO/IbI UX HEP'ITEAJII/IBAI_[I/II/I
KAK HHCTPYMEHT HOBBIIIEHUA DKOHOMNYECKOU BE3OITACHOCTH B
COEPE YCJIYTI

FINANCIAL RISKS AND THE METHODS OF THEIR NEUTRALIZATION AS A
TOOL FOR IMPROVING ECONOMIC SECURITY IN THE SERVICE SPHERE

A.B. KYUYMOB,
JOLEHT Kadeapbl 5KOHOMUKY U yrpasienus B chepe yeayr ®I'bOY BO «Cankr-
[TerepOyprckuii rocy1apCTBEHHBIN SKOHOMUYECKHN YHUBEPCUTETY, KaHIUIaT SKOHOMHYE-
CKHMX HayK, noueHrt, r. Cankr-IlerepOypr, arturspbl@ya.ru
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E.V. PECHERITSA,
St. Petersburg State University of Economics, Department of Economic Security, Candidate
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I0.M. BOVIKOBA,
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nouent, r. Cankr-IlerepOypr, arturspbl@ya.ru

Yu. M. BOYKOVA,
St. Petersburg State University of Civil Aviation, Department of Social and Economic Disci-
plines and Service, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
arturspbl@ya.ru

AHHOTAIUA.
[Tog QuHAHCOBBIM PHUCKOM NPEANPUITHUS
OOBIYHO TOHUMAIOT BEPOSTHOCTH BO3HUKHO-
BEHMsSI HEOJaromnpusiTHOro Mcxoja, Mpu Ha-
CTYIUICHUU KOTOPOTr'0 MPEANPUATHE MOMKET
MOTEPSTh WX HEIOIMOJYYNUTh YacTh OXKHUAae-
MOTO J1I0X0/1a UJIX MPUOBLITU. DKOHOMUYECKOU
CYTBIO JIESITENIBHOCTH JIFOOOTO MPEANPHUSATHS
SBJISICTCSL TOJy4YeHHE J0XOJa W/WIH YyBEIU-
YEeHUE €ro PbHIHOYHON CTOMMOCTH [JIsl Blla-
JIEIbLEB, aKIIMOHEPOB, UTHBECTOPOB WJIM JIIO-
Obpix napyrux OeneduimapoB. DHUHAHCOBBIE

Abstract.
The financial risk of an enterprise is usually
understood as the probability of an adverse
outcome, in the event of which the enterprise
may lose or lose part of the expected income
or profit. The economic essence of any busi-
ness is to generate income and / or to increase
its market value for owners, shareholders, in-
vestors or any other beneficiaries. Financial
risks most often have the main impact on the
result of financial and economic activities of
the organization. Therefore, in order to re-
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PUCKM dYallle BCEro OKa3bIBAlOT OCHOBHOE
BIUSIHAE  Ha  pe3yabTaT  (PUHAHCOBO-
XO35IUCTBEHHON ACATEIBLHOCTA OPraHU3allvu.
[ToaTOMY, NIl CHUKEHHSI HETATUBHOTO BIIWSI-
HUS (PMHAHCOBBIX PHUCKOB Ha MPEANPUSTHH
pa3pabaThIBalOTC METOAbI OLIEHKU U YTpaB-
JICHUs pa3MepaMu PUCKA, a TAK)KE MEXaHM3-
Mbl CHW)KEHMsI PUCKOB. OCHOBHasl HMJes BbI-
nsunyroro /1. Hopronom n P. Kammanom no-
CTyJIaTa YIPABJICHUSA PUCKAMH 3aKJIFOYACTCS
B TOM, YTO YHPABIATH MOKHO JIMIIb TEM, YTO
IIOJJIEIKUT KOJIMYECTBEHHOMY U3MEPEHUIO.
JIroOble aHAJIN3 U YNPaABJICHHUE 3aKIIOYAKOTCS
B CUCTEMAaTH3allMM CYIIECTBYIOIIMX PHUCKOB
OpraHU3aluu.

[lenbto craTbu ABISIETCS paccMOTpeHue ¢Gu-
HAHCOBBIX PUCKOB B CUCTEME YKOHOMUYECKOU
0€30I1aCHOCTH MPENIPUATUN CHepbl YCIIYT.

B cratee aHanM3MpyeTCAd NOHATHE «PUCK»
pPa3JIMYHBIX aBTOPOB, HACTCA aBTOPCKOE OIl-
peneneHrne JaHHOro NoHATUsA. /laHa xapakre-
pPHUCTHKA OCHOBHBIX BHJIOB (PMHAHCOBBIX pHC-
koB. IlpuBenena knaccudukanus (puHaHCO-
BbIX puckoB. IlpeacrtaBiensl  (akTOpHI,
BJIMSIOIIME HA YPOBEHb (PMHAHCOBBIX PUCKOB
B cepe ycnyr. Pa3paboran anroputm BbIOO-
pa METOIOB HeWTpanuzanuu (PUHAHCOBBIX
puckoB. IlpemmoxeHbl MeXaHU3MBl HEWTpa-
JAu3aiui (PUHAHCOBBIX PUCKOB B cdepe yc-

JIYT.

KaroueBsble ciioBa.
Cdepa ycnyr, puHaHCOBBIE PUCKH, YKOHOMH-
yeckas 0e30I1acCHOCTb.

duce the negative impact of financial risks,
the company develops methods for assessing
and managing the amount of risk, as well as
mechanisms for reducing risks. The main
idea of the risk management postulate put
forward by D. Norton and R. Kaplan is that
you can only manage what is subject to quan-
titative measurement.

Any analysis and management consists in
systematization of existing risks of the organ-
ization.

The purpose of the article is to consider fi-
nancial risks in the system of economic secu-
rity of service enterprises.

The article analyzes the concept of "risk™ by
various authors, gives the author's definition
of this concept. The main types of financial
risks are described. The classification of fi-
nancial risks is given. Factors affecting the
level of financial risks in the service sector
are presented. An algorithm for selecting
methods to neutralize financial risks are de-
veloped. Mechanisms for neutralizing finan-
cial risks in the service sector are proposed.

Key words.
Service sphere, financial risks, economic se-
curity.
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IUPPOBASI SKOHOMHUKA 1 HCKYCCTBEHHbBIN MHTEJLJIEKT:
HEPCIIEKTUBBI, PUCKHU U YT'PO3bI

DIGITAL ECONOMY AND ARTIFICIAL INTELLIGENCE: PROSPECTS, RISKS
AND THREATS

T.1. BIIACOBA,
Ipe3uaeHT HaunoHaIbHOM akaeMuu Typu3Ma, peKTop banTuiickon akagemMuu TypusMa U
OpeapUHUMATENbCTBA, JOKTOP MEeJarornueckux Hayk, mpodeccop, r. Cankr-IlerepOypr,
mail@batp.ru
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Entrepreneurship, Doctor of Pedagogical Sciences, Professor, Saint Petersburg, mail@batp.ru

C.H. JAHNJIOBA,
cTapmui nmpenojanarens kadeapsl Typusma u rocrenpunmctea YOY BO «bantuiickas aka-
JEeMUs Typu3Ma U IPEANPUHUMATENbCTBA», KAHAUAAT SdKOHOMUYECKUX HayK, I'. CaHKT-
[MerepOypr, danilova_svetlana94@ro.ru

S.N. DANILOVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Tourism and Hospitality,
Senior Lecturer, Candidate of Economic Sciences, Saint Petersburg, danilo-
va_svetlana94@ro.ru

M.B. JIbIBAHEBA,
JOLIEHT Kadeapbl SIKOHOMHUKH U yrpaBlieHus bantuiickoil akageMuun Typrusma U npeanpuHu-
MaTeIbCTBA, KaHAUIAT SKOHOMUYECKHX Hayk, T. CankT-IletepOypr, mail@batp.ru

M.V. LYBANEVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Manage-
ment, Associate Professor, Candidate of Economic Sciences, Saint Petersburg, mail@batp.ru

AHHOTAIUA.

ABTOpBI CTaTbU OTMEYAIOT BCE BO3paACTaAIO-
1ee BHUMaHWE B Halled cTpaHe K nudpoBu-
3aIuu BCEX CTOPOH COLMAJIbHO-
DKOHOMHYECKON JNEATENBHOCTH U CO3IAHUIO
MCKYCCTBEHHOI'0 MHTEIUIEKTa, aHAJIU3HPYIOT
OCHOBHBIE PYKOBOJSIINE JTOKYMEHTBI pEry-
JUPYIOLIME 3TH IPOLECC, OLIEHUBAIOT IIEp-
CIEKTUBbl HMX JanbHenmero paszsutud. Ha
OCHOBE COOCTBEHHBIX HAOIOJICHUNA U aHAJIU-
3a MyOJIMKAIM{ 10 3TOW TEMAaTHKE aBTOPbI
BBICKA3bIBAIOT HEKOTOPHIE COMHEHUS B IIpa-
BUJILHOCTH BBIOPAHHOTO TYTH, a TaKxke ¢op-
MYJIUPYIOT OCHOBHBIE PUCKH YIPO3bI IPU €TO
peanu3anuu.

Annotation.

The authors of the article note the increasing
attention in our country to digitalization of all
aspects of socio-economic activity and the
creation of artificial intelligence, analyze the
main governing documents regulating this
process and assess the prospects for their fur-
ther development. Based on their own obser-
vations and analysis of publications on this
topic, the authors express some doubts about
the correctness of the chosen path, as well as
formulate the main risks of threats in its im-
plementation.
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KimoueBble ciioBa. Key words.
[udposuszanus, nupposas skoHoMuKa, uc- Digitalization, digital economy, artificial in-
KyCCTBEHHBIH WHTEUIEKT, udpoBbie TexHo- telligence, digital technologies, risks and
JIOTUH, PUCKHU U YIPO3BL. threats.
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COLUAJIBHBIE CETU KAK UHCTPYMEHT ®OPMHUPOBAHUA TYPUCTCKHUX
IIOTOKOB B PETHOHAX POCCHUHA

SOCIAL NETWORKS AS A TOOL FOR FORMING TOURIST FLOWS IN
RUSSIAN REGIONS

B.1. KPYXAJIVH,
3aBeyIOIINN Kadenpol pekpeallnoHHOM reorpaduu 1 Typusma reorpapuueckoro (paxysibre-
ta MI'Y umenu M.B. JlomonocoBa, Butie-nipe3unent HAT, nokTop reorpaduueckux HayK,
npogeccop, r. Mockaa, v.kruzhalin@gmail.com

V.. KRUZHALIN,
Vice-President of the National Tourism Academy, Lomonosov Moscow State University,
Faculty of Geography, the Head of the Department of Recreational Geography and Tourism,
Doctor of Geographical Sciences, Professor, Moscow, v.kruzhalin@gmail.com
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MarucTpaHT Kadeapsl peKpeallnoHHON reorpaduu U Typusma reorpaguueckoro (akyiabTeTa
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luisanaozdoeva@gmail.com

L.Kh. OZDOEVA,
Lomonosov Moscow State University, Faculty of Geography, Department of Recreational
Geography and Tourism, Master’s student, Moscow, luisanaozdoeva@gmail.com

AHHOTALIMA.

Pernonsr Poccuiickoit denepanyuu akTUBHO
Pa3BUBAIOT BHYTPEHHUN U BBE3IHOU TYPHU3M.
OmHuM ®W3 HWHCTPYMEHTOB (POpMHUpPOBAHUS
TYPUCTCKUX TIOTOKOB SIBJISIETCS IIEJICHAIIPaB-
JIECHHOE MPOJBUXKEHUE TYPUCTCKOTO MPOAYK-
Ta PErMOHOB B COLMANIbHBIX ceTsaX. OHu, B
CBOIO ouepe/lb, POPMUPYIOT BIECUATICHUS U
OoOpa3HbIA MOPTPET TEPPUTOPHH, IPHUBIICKAs
BCE 0OJIbIIIE POCCUNCKUX U MHOCTPAHHBIX TY-
PHUCTOB.

KuaroueBble ciioBa.
TypucTCKHMA TMPOJAYKT, COIMAJIbHBIE CETH,
TpeBeN-0JI0TH, MPOJBMKEHUE HA BHYTPEHHEM
Y MEXTYHAPOJIHOM PBIHKE.

Abstract.

The regions of the Russian Federation are ac-
tively developing domestic and inbound tour-
iIsm. One of the tools for creating tourist
flows is the purposeful promotion of the tour-
Ist product of the regions in social networks.
They, in turn, form an impression and a fig-
urative portrait of the territory, attracting
more and more Russian and foreign tourists.

Keywords.
Tourist product, social networks, travel blogs,
promotion on domestic and international
market.
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TEXHOJIOI'MH «YMHOI'O» TYPU3MA JJIA JIVUHIIEI'O KNIMEHTCKOI'O
OIIBITA

TECHNOLOGIES OF “SMART” TOURISM FOR THE BEST CUSTOMER
EXPERIENCE

C.B. IY3UNYVK,
JIOLIEHT Kadeapbl SIKOHOMUYECKOW TEOPUH M 9KOHOMUYECKOro odpazoBanusi Poccuiickoro ro-
CyapCTBEHHOTO MEAArOrMYECKOro yHuBepcuTera uMenu A. WM. I'epuena ,kaHaIuIatT 3K0HO-
MHUYECKHX HayK, noueHT, r. Cankr-IlerepOypr, svetlanapul8@mail.ru
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Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
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AHHOTaNMA.
[lepCrieKTUBHBIM HAmNpaBJICHHUEM Pa3BUTHS
TYPUHIYCTPUM CETOIHS SIBIISIETCA «YMHBIN
TypusM. B cuiry Teopernueckoi Heorpene-
JICHHOCTH JTAHHOTO TOHSTHS, PACKPBITHE €r0
COJIEp>KaHUs BEChbMa akTyallbHO. B cratbe
YTOYHSIETCSI OIPEIACIICHUE KAaTErOpuu «yM-
HBI» TYpHU3M, CHUCTEMATH3UPYIOTCSI OCHOB-
HBI€ TEXHOJIOTHUU «YMHOT'0» TypH3Ma, OLICHU-
BaeTCs MX 3HAYCHHE IS OTIENBHBIX CEKTO-
POB OTpaciv C MO3UIMUA KIMEHTCKOrO CEPBHU-
ca.

Kuarwuessbie ciioBa.
«YMHBII» Typu3M, MOOUJILHBIC IPUITOKEHUS,
UHTEpPHET Bemled, O00JIauHble TEXHOJIOTHH,
VCKYCCTBEHHBIM UHTEIIIEKT.

Abstract.

A promising direction for tourism industry
development today is “smart” tourism. Due to
the theoretical uncertainty of the concept, the
disclosure of its content is very relevant. The
article clarifies the definition of the category
of “smart” tourism, systematizes the basic
technologies of ‘“‘smart” tourism, evaluates
their value for individual sectors of the indus-
try from the perspective of customer service.

Keywords.
“Smart” tourism, mobile applications, the In-
ternet of things, cloud technologies, artificial
intelligence.


mailto:svetlanapu18@mail.ru
mailto:svetlanapu18@mail.ru

©*********************************************@

BO3MOXHOCTHU IU®POBU3ALIMU B PA3SBUTUU TYPUCTCKOI'O BUBHECA

DIGITALIZATION OPPORTUNITIES IN TOURIST BUSINESS DEVELOPMENT

E.JO. TYTOJIYKOBA,
Ou3HEeC-TpeHep, KOHCYJIbTAHT M0 BOMpPOCcaM rocTenpuuMcTBa, I. Cumdepomnons, Pecniybnuka
Kpsim, etugolukova@mail.ru

Ye.Yu. TUGOLUKOVA,
Business Coach, Consultant On Hospitality, Simferopol, the Republic of Crimea,
etugolukova@mail.ru

AHHOTALUA.

B crathe paccMoTpeHo BO3MOXKHOE U HAubOO-
jiee TEpCHEeKTUBHOE Ppa3BUTUE TYPUCTCKOIO
Ow3Heca Ha OCHOBE MPUMEHEHHS UPPOBBIX
TEXHOJIOTUNA KaK BaKHEHIIMX WHCTPYMEHTOB
NPOJABIKEHUS  TYPUCTCKHX  TEPPUTOPHI.
Cnenan BBIBOA O TOM, 4TO IudpoBU3aIms
JieNaeT yIpaBiieHHEe TYPUCTCKUM OW3HECOM
MaKCHUMaJIbHO 3G eKTHUBHBIM. JleTanpHO pac-
CMOTpPEHBI TPEUMYIECTBA HCIOJIb30BAHUS
digital-rexnomoruif, B 4YacTHOCTH KHOCKOB
CaMOTIOCEJICHUSI JUIsl TPEANPUSATHNA TOCTH-
HUYHOTO OW3Heca, MPOaHATU3UPOBAHBI aJIr0-
PUTMBI UCKYCCTBEHHOW HEMPOHHOW CETH IS
OLIEHKU XapaKTEPUCTUK TOCTEH B TOCTHHHY-
HOM OH3HEce.

Kurouessbie ciioBa.
[MudpoBas sxkoOHOMHKA, TYPUCTCKHI OU3HEC,
digital-TexHomoruu, KMOCKH CaMOIOCEICHHS,
HEHPOHHBIE CETH.

Abstract.

The article considers a possible and the most
prospective tourist business development
based on the digital technology as the most
important tool for promoting tourist destina-
tions. It is concluded that digitalization makes
the management of the tourist business as ef-
fective as possible. The advantages of using
digital technologies, in particular self-check-
in kiosks for hotel businesses, are considered
in detail, and artificial neural network algo-
rithms for evaluating the characteristics of
guests in the hotel business are analyzed.

Keywords.
Digital economy, tourist business, digital
technologies, “self-check-in kiosks”, neural
networks.
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POCCUMCKAS ®EJEPALIUA B MEKJIYHAPOJIHOM TYPU3ME

RUSSIAN FEDERATION IN INTERNATIONAL TOURISM

H.A. 3IOJISIEB,
JOLECHT Ka(l)ejlpbl CCpBHUCA U TypU3Ma IToBomXKCKOrO rocygapCTBCHHOIO TEXHOJIOITH4ECKOIO
YHUBCPCUTCTA, KAHANUJIAT SKOHOMHUYCCKUX HAYK, JOLCHT, I'. ﬁomxap-Ona,
zyulyaevna@volgatech.net

N.A. ZYULYAEV,
Volga State University of Technology, Department of Service and Tourism, Candidate of
Economic Sciences, Associate Professor, Yoshkar-Ola, zyulyaevna@volgatech.net

AHHOTALUA.
B cratbe onenuBaercs nonoxenue Poccun B
MEXKIYHAPOJHOM TYpPU3ME MO TMOKAa3aTeNsIM
npuOBITUN U J10XOJ0B. BBISBICHBI TEHIICH-
MM U3MEHEHHUs 3TOro mojioxkeHus. Otmeua-
€TCs, YTO CTpaHa ABJISAETCS KPYIMHEHUIIUM HH-
BECTOPOM B MEKIYHAPOJIHOM TYpU3ME.

KiroueBble cioBa.
MexxayHapoJIHbIH TYypHU3M, MEXIYHapOIHbIC
TYPUCTCKHE MPUOBITUSI, MEXKIYHAPOIHBIE TY-
PUCTCKHE JOXOAbl, MOHUTOPHUHT, OTpHIlA-
TEIBHOE CalbJIOo.

Abstract.
The article assesses the position of Russia in
international tourism in terms of arrivals
and income. Trends in this situation are
identified. It is noted that the country is the
largest investor in international tourism.

Keywords.
International tourism, international tourist ar-
rivals, international tourist revenue, monitor-
ing, negative balance.
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ITPOBJIEMbBI PA3BUTHUA TYPU3MA KAK COEPBI 'YMAHUTAPHOI'O
COTPYAHNUYECTBA MEXAY POCCUEN U TYPKMEHUCTAHOM

PROBLEMS OF TOURISM DEVELOPMENT AS A SPHERE OF HUMANITARIAN
COOPERATION BETWEEN RUSSIA AND TURKMENISTAN

K.I'. MYPATIIIMHA,
JOLIEHT Kadeapbl TEOPUHU U UCTOPUHU MexXAyHapoaHbiX oTHomeHn OI'AOY BO «Ypanbckuit
dbenepanbHbIi yHUBepcuTeT uMeHu niepBoro [Ipesuaenta Poccun b.H. Enpuinnay, kanauaat
UCTOPUYECKHX HAYK, JOIIEHT, I. ExatepunOypr, ksenia.muratshina@urfu.ru

K.G. MURATSHINA,
Ural Federal University named after the First President of Russia B.N. Yeltsin, Department of
Theory and History of International Relations, Associate Professor, Candidate of Historical
Sciences, Ekaterinburg, ksenia.muratshina@urfu.ru

AHHOTaANMA.

B cratbe aHAIM3UPYIOTCA COCTOSIHUE U TIep-
CIIEKTHBBI COTPYIHHUYECTBA B chepe Typuzma
Mexay Poccueilt u oHUM U3 ee OJrbKarimmx
cocenent — Typkmenuctanom. PaccmoTpeHsl
CTaTHUCTUKA  JABYCTOPOHHHUX  TYPIIOTOKOB,
dakTopbl UX (HOPMUPOBAHMS, TPUMEPHI CO-
TPYJHUYECTBA CTOPOH M OCHOBHBIE MpOOIIe-
MBI JaHHOU chepbl HA COBPEMEHHOM 3Tarle.

Kuaruesslie cioBa.
Poccus, LlenTpansHas A3us, TypkmeHucras,
TYpHU3M, COTPYIHUYECTBO.

Abstract.
This article analyses the current state and
prospects of cooperation in the field of tour-
iIsm between Russia and one of its closest
neighbors — Turkmenistan. Statistics of bilat-
eral tourist flows, factors of their formation,
examples of cooperation between the parties
and the main problems of this sphere at the
present stage are considered.

Key words.
Russia, Central Asia, Turkmenistan, tourism,
cooperation.
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YACTHBIE IPOBJEMbI U OCOBEHHOCTH B3AUMOJIEUCTBUSI
CTPAH-YYACTHMUII EADC

PARTICULAR PROBLEMS AND FEATURES OF INTERACTION OF COUNTRIES
OF THE EURASIAN ECONOMIC UNION

H.M. ABVEB,
noueHT kadenpsl TamokeHHOro nena Cankt-IlerepOyprekoro rocy1apcTBEHHOIO Y KOHOMU-
YECKOr0 YHUBEPCUTETA, KAaHANIAT SKOHOMUYECKUX HAYK, TOLEHT, . CankT-IleTepOypr,
anm_dag@mail.ru

N.M. ABUEV,
Saint-Petersburg State University of Economics, Department of Customs Affairs, Candidate
of Economic Sciences, Associate Professor, Saint Petersburg, anm_dag@mail.ru

AHHOTAIUA.
B crarbe paccMoTpeHsl mpo0sieMbl, KOTOPHIE
CKJIA[IbIBAIOTCS B PE3YyJbTATE YCTAHOBJICHUS
EBpa3uiickoli JKOHOMHUYECKOW KOMHUCCHEH
KBOT JUIs CTpaH-y4yacTHHL EBpasuiickoro
AKOHOMHYECKOro coro3a (mamee — Corosa).
[Ipoananu3upoBaB XapakTepHbIE OCOOEHHO-
CTH B3aUMOJCUCTBUS CTpaH EBpasuiickoro
HAKOHOMHUYECKOT0 COI03a, BBISICHUIOCH, YTO MO
MIPUYMHE KpallHE HU3KUX CTaBOK HAa BBO3HBIC
TaMOXXEHHbIe MONUTUHBI cTpaH Coro3a mpo-
CMaTpUBAETCSl CEPhE3HAsT TEHIACHILMS K IMONY-
JIETAIBHOMY WJIA HEJIETaJbHOMY PEIKCIIOPTY
3apyOexxkHON mpoaykiuun w3 Kuprusckoi
Pecniyonuku u PecnyOnuku Kazaxcran B
Poccuiickyto @enepannio u Pecnyonuky be-
Japyck. B cBsi3u ¢ 3TUM, HEOOXOAMMO I0-
OUTHCA MaKCUMaJIbHO BO3MOXKHOU CUHXPOHHU-
3allMM BBO3HBIX MOUUIMH B cTpaHax EADC, u
KaK CJIEACTBUE 3TOrO JIOJHKHO CHU3HUTHCS KO-
JMYECTBO TMPABOHAPYIICHHUM, COKpaIllCHHUE
Yyclia HEJEeraJbHOTO PEIKCIopTa 3apyOek-
HBIX TOBApOB U3 0HOM cTpansl EADC B npy-

I'yIO0.

Kirouesbie ciioBa.
HMnopTHbIE MONLUIMHBI, Tapu(HbIE KBOTHI,
eIUHbIA TaMOXeHHbIM Tapud, EBpasuiickas
HIKOHOMHUYECKasi KOMHUCCHS, 30Ha CBOOOIHOI
TOPTOBJIH.

Abstract.

The article considers the problems that arise
as a result of the establishment of quotas by
the Eurasian economic commission for the
countries of the Eurasian Economic Union
(hereinafter-the Union). After analyzing the
characteristic features of interaction between
the countries of the Eurasian Economic Un-
ion, it turned out that due to extremely low
rates of import customs duties of the Union
countries, there is a serious trend towards
semi-legal or illegal re-export of foreign
products from the Kyrgyz Republic and the
Republic of Kazakhstan to the Russian Fed-
eration and the Republic of Belarus. In this
regard, it is necessary to achieve the maxi-
mum possible synchronization of import du-
ties in the EEU countries, and as a result, the
number of offenses should decrease, reducing
the number of illegal re-exports of foreign
goods from one EEU country to another.

Keywords.
Import duties, tariff quotas, Common Cus-
toms Tariff, Eurasian Economic Commission,
free trade area.
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PASBUTHE TAMOXKEHHOT'O KOHTPOJIAA MEKAYHAPOAHBIX HOYTOBBIX
OTITPABJIEHUU, IEPEMEIIAEMbIX BO3AYIIHBIM TPAHCIIOPTOM B 30HE
OTBETCTBEHHOCTHU NYJKOBCKON TAMOXKHU

DEVELOPMENT OF CUSTOMS CONTROL OF INTERNATIONAL POSTAL
ITEMS TRANSPORTED BY AIR IN THE AREA OF RESPONSIBILITY OF
PULKOVO CUSTOMS

H.M. ABVEB,
noueHT kKadeapsl TamoxxeHHoro aena Cankt-IlerepOyprekoro rocy1apcTBEHHOTO SKOHOMHU-
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MEHeJ[Kep 1o padoTe ¢ KineHTamu B komMmepueckoM otaene OO0 «Okcnept-CepBUcy, T.
Cankrt-IletepOypr, elena.lichman@mail.ru
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AHHOTaANMA.

[IpenyoxxeH BapuaHT pa3BUTUA TaAMOXEHHOTO
KOHTPOJISI MEXIYHAPOIHBIX IIOYTOBBIX OT-
MPABJIIEHUNA, KOTOPBIE MEPEMEIIAIOTCS BO3-
JIYIIHBIM TPAHCIIOPTOM B 30HE OTBETCTBEH-
HocTH [lynkoBckoil TamoxxkHH. D EeKTuB-
HOCTh METOJUKH OMNPENECIIETCS CHUXCHUEM
BPEMEHHBIX 3aTpaT, KOTOPBIE TPATATCS Ha
OCYILIECTBIICHUE TAaMOXEHHBIX ONEpaluii, a
TAK)KE MPOBEJICHUEM TaMOKEHHOTO KOHTPOJIS
JNOJDKHOCTHBIMU  Jinuamu  I1ynkoBckon Ta-
MOKHU OTHOCHUTEIIbHO MEXTYHAPOIHBIX MOY-
TOBBIX OTITPABJICHUM.

KiarwueBble cjioBa.
TamoXe€HHBIA KOHTPOJIb, TAMOXEHHBIE OIle-
pamuy, MEXIYHAPOIHbIE ITOYTOBBIE OTIIPAB-
JICHUs, BO3AYILIHBIN TpaHCHopT, IlynkoBckas
TaMOKHSI.

Abstract.

A variant of development of customs control
of international postal items that are trans-
ported by air in the area of responsibility of
the Pulkovo customs is proposed. The effec-
tiveness of the method is determined by re-
ducing the time spent on customs operations,
as well as the conduct of customs control by
officials of the Pulkovo customs regarding
international mail.

Keywords.
Customs control, customs operations, interna-
tional mail, air transport, Pulkovo customs.
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OPPORTUNITIES FOR ORGANIZING NEW TOURIST ROUTES
IN THE GANJA-GAZAKH ECONOMIC AND GEOGRAPHICAL REGION OF THE
REPUBLIC OF AZERBAIJAN

BO3MOXHOCTHU JJIA OPTAHU3AIIUA HOBBIX TYPUCTHYECKUX
MAPIHIPYTOB B 'AHIKA-T'A3AXCKOM 3KOHOMHKO-TEOI'PA®PUYECKOM
PAUOHE PECIIYBJIMKU ASEPBAU/I/KAH

E.A. ISMAYILOVA,
Azerbaijan University of Tourism and Management, Departments of Hotel and Restaurant
Business, Lecturer, Baku, Azerbaijan, zaur_imrani@mail.ru

E.A. UICMAWJIOBA,
nperoaaBareib KadeApbl TOCTHHUYHOT'O U PECTOPAHHOro OM3Heca, aciupaHT A3epOaipKkaH-
CKOI'0 YHHUBEPCHUTETa TYpU3Ma U MEHEKMEHTa, I. baky, A3epOaiimkan, zaur_imrani@mail.ru

Abstract.

The tourism sector is a means for efficient use of
natural resources, employment of labor re-
sources, increasing production, improving ser-
vices and tourism products in accordance with
modern standards for promotion to the world
market. In recent years, tourism has become a
key area of sustainable regional development,
one of the tasks of which is to determine tourist
routes. In this regard, the article substantiates the
importance of tourism in the socio-economic de-
velopment of regions, determines the attractive-
ness of natural and cultural tourism resources,
provides their classification, offers new tourist
routes, such as "Our history - Albanian monu-
ments”, "Culinary tourism", "Ecotourism",
"Combined tour" and "Archaeological tour” in
the Ganja-Gazakh economic and geographical
area and gives a map of "Proposed tourist routes
in the Ganja-Gazakh economic and geographical
area".

Keywords.
Ganja-Gazakh, tourist route, natural tourism re-
sources, cultural tourism resources, excursion.

AHHOTALIUAL.

CekTop Typusma SIBISIETCS CPEACTBOM IS 3(-
(EeKTUBHOTO MCIIONB30BAHUS TIPUPOIHBIX PECyp-
COB, IIPUMEHEHHUs TPYAOBBIX PECYpPCOB, YBEIIH-
YEHHUS NPOU3BOJCTBA, YIYUILIECHUS YCIyT U TypH-
CTUYECKON IMPOAYKLIMH B COOTBETCTBUM C COBpE-
MEHHBIMH CTaHAApTaMU [JIs1 MPOABWKECHUSA HA
MHpPOBOI pBIHOK. B mocnenHue roasl Typusm
CTaJl KJIIOYEBBIM HAIPABICHUEM YCTOMYHMBOIO
pa3BUTHUSL PETMOHOB, OJHOW M3 3a7a4 KOTOPOIO
ABJSIETCSL  ONPENEICHNE TYPUCTUYECKUX Map-
nIpyToB. B cBsi3u ¢ 3TMM B cTaThe 0OOCHOBBIBA-
€TC  BaXHOCTb TypU3Ma B  COLMAJIBHO-
SKOHOMHUYECKOM Pa3BUTHUU PETMOHOB, OIIPENEIIs-
€TCS TPUBJIEKATEIbHOCTh MPUPOIHBIX U KYJIb-
TYPHBIX TYPUCTUYECKHX PECYpPCOB, NMPUBOIUTCS
uX Kiaccudukanus, npeasiaraloTcs HoBble TypH-
CTUYECKHE MapuIpyThl, Takue Kak «Hama wmcro-
pusi - AnbaHckue namsSTHUKWY», «KymuHapHbIN
Typu3mM», «IKoTypusm», «KoMOMHUPOBaHHBIN
Typ» U «Apxeonorudyeckuit typ» B ['siHIKa-
["a3axckoM SKOHOMHUKO-TE€OTpapuiIecKoM paiioHe
n na”a kapra «lIpemyaraemMpIX TYpUCTHYECKUX
MapmpyToB B ['sgHKa-1'a3aXCKOM 3KOHOMUKO-
reorpaduueckoM paiioHe».

KuroueBsbie ciioBa.
I'samxa-l'azax,  TypUCTUUYECKUU
pecypcel  IPUPOJHOTO  TypU3Ma,
KYJIbTYPHOI'O TypU3Ma, 3KCKYPCHUHU.

MapuipyT,
pecypchl
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STATE POLICY IN THE DEVELOPMENT
OF HEALTH TOURISM

I'OCYJAPCTBEHHAA ITIOJIMTUKA B PA3BBUTHUU JIEYEBHO-
O3JOPOBUTEJIBHOI'O TYPU3MA

S.H. BAGHIRLI,
Azerbaijan University of Tourism and Management, Department of Hotel and Restaurant
Business, Lecturer, Baku, Azerbaijan, zaur_imrani@mail.ru

C.I'. BAT'UPJIBI,
npernoaBaTeb Kadeapbl TOCTUHHYHOIO M PECTOPaHHOro Ou3Heca, acmupaHT A3epOaiipKaH-
CKOr0 YHHBEPCHUTETA TypU3Ma U MEHEKMEHTa, T. baky, AzepOaiimkan, zaur_imrani@mail.ru

Abstract.

The existence of tourism potential does not
mean that the tourism industry is already de-
veloped in the region. As you know, any
branch of the economy cannot develop inde-
pendently without state support. From this
point of view, the author has studied the de-
velopment of health tourism in Azerbaijan.
The article provides information about state
programs, legislative processes and entrepre-
neurship in the field of health tourism.

Keywords.
Health tourism, state programs, policy, legis-
lation, decree, tourism industry, strategic
roadmap.

AHHOTAIUA.

Hanwuue TypucTHUeCKOro MOTEeHIMada He
O3HA4aeT, YTO B PErMOHE TYpUCTUYECKasl WH-
aycTpus yxe pa3Buta. Kak uzBectHo, 6e3 ro-
CYIapCTBEHHOI MOAJEPKKH Jr00asi OTpacib
HSKOHOMHUKU HE MOXXET CaMOCTOSITEIBLHO pa3-
BuBaTbcsa. C ITOW TOYKHM 3pEHHUS aBTOPOM
U3Y4YEHO pa3BuUTHE Je4eOHo-
03JIOPOBUTEIILHOTO Typu3Ma B A3zepOaiimka-
He. B crathe mana mndopmamms o rocynap-
CTBEHHBIX  IPOTpPaMM, 3aKOHOJATEIHHBIX
nporeccax M MpeanpuHIMAaTenbcTBE B chepe
7e4e0HO0-03/I0POBUTEILHOTO TYpHU3Ma.

KiroueBble cjioBa.
O310pOBUTENBHBIA TypHU3M, TOCYJIApPCTBEH-
HbIE MPOrpaMMbl, MOJUTHKA, 3aKOHOJIATElb-
CTBO, YKa3, HHAYCTpUS TypHU3Ma, CTpaTeruye-
CKasi JIOpOXKHas KapTa.
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TUIOJIOTNYECKHUM MOJXO0/] K OIEHKE U PEI'YJIMPOBAHUIO
PEKPEALIMOHHBIX HATPY30K HA COLIMAJIBHYIO CPEJLY HA ITIPUMEPE
MOBEPEXBS O3EPA BAUKAJI

TYPOLOGICAL APPROACH TO THE ASSESSMENT AND REGULATION OF
RECREATIONAL LOADS ON THE SOCIAL ENVIRONMENT ON THE EXAMPLE
OF THE COAST OF THE LAKE BAIKAL

O.B. EBCTPOIIBEBA,
cTapmuid HaydHbId coTpynHuk Muctutyra reorpaduu um. B.b. CouaBsl CO PAH, xanauaat
reorpaduueckux Hayk, . Upkyrck, ledotop@irigs.irk.ru

0O.V. EVSTROPYEVA,
V.B. Sochava Institute of Geography SB RAS, Senior Researcher, Candidate of Geographical
Sciences, Irkutsk, ledotop@irigs.irk.ru

T.H. LIEXOBIIOBA,
Hay4dHbIN coTpyaHuk Muctutyra reorpaduu um. B.b. Couasl CO PAH, kannunar reorpa-
¢uueckux Hayk, r. Upkyrck, shekhovtsova@irigs.irk.ru

T.N. SHEKOVTSOVA,
V.B. Sochava Institute of Geography SB RAS, Researcher, Candidate of Geographical Sci-
ences, Irkutsk, shekhovtsova@irigs.irk.ru

AHHOTaLIHA.

B cTaTtbe mogHUMaeTCs TeEMa pEKPEALMOHHBIX
HAarpy30K, PEryJupOBaHUE KOTOPBIX CTaAHO-
BUTCSl CBOETO pojia TpPeOOBAHUEM BPEMECHH.
['oBopuTCA O TOM, YTO B PAJIE€ CTPAH BIIACTH
HAYMHAIOT OIPAaHUYMBATh UM COBCEM 3aKphI-
BaTh JJIi TYPUCTOB JOCTYN K IMOCEIICHUIO
CaMbIX HM3BECTHBIX IPUPOJHBIX M KYJIBTYp-
HBIX JocTonpumMeuarenbHocTel. Kak ocobo
aKTyaJIbHasl BBIICIACTCS MPOoOIeMa COIUalb-
HBIX Harpy30K OT PEKPEAIMOHHOW JEATENb-
HOCTH B MECTax IMPOKUBAHHUS MECTHOI'O Ha-
cenenus. s Poccum mokaszaTenbHOM SIBIISI-
eTcsl TeppuTopusi odepexbsi o3epa baiikain.
[Ipennaraercss THUNONOTMYECKHM TIOAXOJ K
OLICHKE M PEryJIHMPOBAHUIO PEKPEAIMOHHBIX
Harpy30K Ha COLUAJIBHYIO CPENYy.

KiaroueBble cJ10BA.
TypucTbl, MECTHBIE XUTEIH, COIUAJIbHAS
cpena, peKpealMoOHHbIE HATPY3KH.

Abstract.

The article raises the topic of recreational
loads, the regulation of which becomes a kind
of time requirement. It is said that in a num-
ber of countries, the authorities are beginning
to restrict or completely close access for tour-
Ists to visit the most famous natural and cul-
tural attractions. The problem of social loads
from recreational activities in places where
the local population lives is particularly rele-
vant. For Russia, the territory of the lake
Baikal coast is indicative. Typological ap-
proach to the assessment and management of
recreational pressures on the social environ-
ment is proposed.

Key words.
Tourists, local residents, social environment,
recreational loads.
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©OPMHUPOBAHUE MOJEJIN CETEBOI'O B3AUMOJENCTBUA _
JJISA PASBUTHUA TYPUCTCKOU OTPACJIM HA TIPUMEPE JIEHUHI' PAICKOU
OBJIACTH

FORMATION OF A MODEL OF NETWORK INTERACTION FOR TOURISM
INDUSTRY DEVELOPMENT ON THE EXAMPLE OF THE LENINGRAD REGION

I'.C. MYPCHEBA,
acTiMpaHTKa Kadenpsl SJKOHOMUKH | yrpasieHus B chepe ycayr Cankrt-Ilerepdyprckoro ro-
CYJAapCTBEHHOTO SKOHOMUYECKOro yHuBepcureTa, r. Cankr-IlerepOypr, myrsieva@mail.ru

G.S. MURSIEVA,
Saint Petersburg State University of Economics, Department of Economics and Management
in the Service Sector, Graduate student, Saint Petersburg, myrsieva@mail.ru

AHHOTAIIHA.

B crarbe paccMarpuBaercsi KOHUENIUS CeTe-
BOTr'0 MO/X0/1a /Jisi (POPMUPOBAHUS MOJIETH Ce-
TEBOI'0 B3aUMOJECHCTBUSL TYPUCTCKOM OTpaciiv
Ha mnpuMmepe JlenuHrpajackoit obmactu. OT-
JICIbHOE BHUMAHHE YIEJICHO BO3MOXKHOCTSIM U
OCOOEHHOCTSIM pa3BUTHSA Typu3Ma B JIeHUH-
rpajackoi obmactu. KoOHKpeTHbIe NpUMeEphI
(dbopMHUpOBaHKS MOJIENTU CETEBOI0 B3aHMMOJICH-
CTBHUSI TYPUCTCKOM OTpaciy PacCMOTPEHbI Ha
OCHOBE HECKOJIbKUX W3MEPEHHUI. MEepBOE W3-
MEpEHHUE - TPAHCTPAHUYHOE COTPYAHUYECTBO;
BTOpPOE U3MEpEeHHue - PopMHUpPOBAHUE KiIacTe-
POB; TPEThE U3MEPEHHE - PA3BUTHE MECTHBIX
OTEIbHBIX cerTeil. OcoObId aKIIEHT CIejlaH Ha
XapaKkTepUCTUKAX OrPAHUYUTENIEH TYpHUCT-
CKOro peIiHKa. [IpencraBineHa Mozienb ceTeBo-
ro B3aMMOJICUCTBUSI YYaCTHUKOB TYPUCTCKO-
ro peiHka Jlenunrpaackoit obnactu. Ilomy-
YEHHbIE PEe3YJIbTAaThl TO3BOJWINA BBIICIUTH
npenumMyIiecTBa (POPMUPOBAHMSI MOJIENIA CETe-
BOTO COTPYAHMYECTBA KaK HEOOpaTUMOro
mpoiiecca UHTEHCUBHOW WHTErpaliuu CMEX-
HBIX CO cepoil Typu3mMa OTpacie, riodaib-
HOM MHTErpaiy peruoHa U CTPaHbl B IIEJIOM
JUISl  aKTUBU3AlMM CHUHEPreTUYECKUX BO3-
MO>KHOCTEN OM3HEC-Cpebl.

KiroueBbie ciioBa.
Mopnenb, TYpUCTCKUMH PBIHOK, KJIacTep, CETb,
CETEBOC B3aMMOJICUCTBUE, uWHTerpanus, Jle-
HUHTPAJCKasi 00JIaCTh.

Annotation.

The article considers the concept of a network
approach for forming a model of network in-
teraction of the tourism industry on the exam-
ple of the Leningrad region. Special attention is
paid to the opportunities and features of tour-
ism development in the Leningrad region. Spe-
cific examples of the formation of a model of
network interaction in the tourism industry are
considered on the example of several dimen-
sions: the first dimension is cross-border coop-
eration; the second dimension is the formation
of clusters; the third dimension is the develop-
ment of local hotel networks. Special emphasis
Is placed on the characteristics of the tourist
market limiters. The model of network interac-
tion of participants of the tourist market of the
Leningrad region is presented. The results ob-
tained made it possible to highlight the ad-
vantages of forming a model of network coop-
eration, as an irreversible process of intensive
integration of industries related to the tourism
sector, global integration of the region and the
country as a whole to enhance the synergistic
capabilities of the business environment.

Keyword.
Model, tourist market, cluster, network, net-
work interaction, integration, the Leningrad re-
gion.
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IKOHOMMKA TTPOPBIBA CAHKT-IIETEPBYPT'A B JIMJEPBI I'/IOBAJIBHOI'O
PBIHKA 3JIMTHOI'O TYPU3MA, DKCKYPCOBEJIEHUSA
N TOCTEITPUNMCTBA

ECONOMY OF SAINT PETERSBURG'S BREAKTHROUGH INTO THE LEADERS
OF THE GLOBAL MARKET FOR ELITE TOURISM, EXCURTIONS
AND HOSPITALITY

K.A. AHI'JIMHOB,
3aBenyrommii kagenpoii Typuzma Cankt-IlerepOyprckoro HHCTUTYTa TOCTEPUUMCTBA, KaH-
JUIAT TIeIaroruueckux Hayk, aomueHt, r. Cankr-IlerepOypr, anglinovi3@mail.ru

K.A. ANGLINOV,
Saint-Petersburg Institute of Hospitality, Head of the Department of Tourism, Candidate of
Pedagogical Sciences, Associate Professor, Saint-Petersburg, anglinovl3@mail.ru

AHHOTALIUA.

B crathe paccmaTpuBarOTCS MPEJIOKEHUS TI0
BbIBOIy Cankt-lIleTepOypra B MUpPOBBIE JTUAEPHI
r100a7IbHOTO PBIHKA MPOAYKTOB M YCIYT B COOT-
BETCTBUU co Crparerueit COIMAJIbHO-
skoHOMHueckoro pa3sutus Caskt-IleTepOypra
1o 2035 roga (manee — Craprerusi-2035) Ha oc-
HOBE HOBOI'O SKOHOMHMYECKOIo noaxonaa. Bmecto
Pa3pO3HEHHBIX OTPACIEBBIX TOCYAapPCTBEHHBIX
nporpamMm Ha 3tan 2020-2025 rogoB mpensara-
€TCsl JUIsl TIOJIyYeHUSI MYJIbTUIUIMKATUBHOTO (-
dekTa KOMIUIEKCUPOBAHHUE BCEX HAIPABJICHHUN B
onHoil mporpamme. Cdepoil npunoxeHuss oobe-
JTUHEHHBIX YCUIIMU Tpeasiaraercs TYpPHU3M, JKC-
KypcoBenenue u rocrenpuumctBo (TOI) Bbic-
el KaTeropuu 1Mo psay KIIOUYEBBIX HampaBJe-
Huil. Co3/1aBaemMblie B ATOM HKOHOMHUYECKOM Tpe-
MUYM-KaTeTOprUu 00pa3ibl MPOIYKTOB, YCIYT U
00BEKTOB Ha MOCIEAYIOIIUX ITANAX pealn3aiiu
Crparerun-2035 MOryT TUpaKMpOBaThCsl Ha BCE
KaueCTBEHHBIE YPOBHH, BKJIIOUas LIEJIEBYIO MOJ-
JIEP>)KKY OTIEIBHBIX TPyNN HaceneHus. B wurore
npopeiB Cankrt-IlerepOypra B MUPOBBIE JHIEPHI
TOT' GmaronpusaTHO CKa)eTCs Ha BCEX CTOPOHAX
JKU3HU HACEJICHUSI MEeTarojuca.

KuroueBsbie ciioBa.
DKOHOMUKA, TYpHU3M, TIPOAYKTHI U yCIYTH BBIC-
meii kateropuu, Crparerns-2035, 1150-nmetne
Cankr-Ilerepbypra-2025.

Abstract.

The article considers proposals for making Saint
Petersburg the world leader in the global market
of products and services in accordance with the
strategy of socio-economic development of Saint
Petersburg until 2035 (hereinafter — Strategy-
2035) based on a new economic approach.
Instead of separate sectoral state programs for the
2020-2025 stage, it is proposed to combine all
directions in one program to obtain a
multiplicative effect. Tourism, excurtions and
hospitality (TEH) of the highest category in a
number of key areas are offered as a joint effort.
Samples of products, services and facilities
created in this premium economic category can
be replicated at all quality levels at the
subsequent stages of the Strategy-2035
implementation, including targeted support for
individual population groups. As a result, the
breakthrough of St. Petersburg into the world
leaders of TEH will favorably affect all aspects
of the life of the population of the metropolis.

Keywords.
Economy, tourism, products and services of the
highest category, Strategy-2035, 1150th anniver-
sary of St. Petersburg-2025.
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03/I0POBUTEJBbHO-TIO3HABATEJIbHBIN TYPU3M — OJHO U3 HATIPABJIE-
HUI PA3BBUTHS TYPU3MA B PECITYBJIMKE CEBEPHASI OCETHUS — AJTAHUSA

HEALTH AND EDUCATIONAL TOURISM IS ONE OF THE DIRECTIONS OF
TOURISM DEVELOPMENT IN THE REPUBLIC OF NORTH OSSETIA-ALANIA

.M. BECTAEBA,
JOIIEHT Kadeaphl IpeNPUHUMATEILCTBA, cepBuca U TypuzMa CeBepo-OCETHHCKOTO TOCy-
napctBeHHoro yausepcurera um. K.JI. XerarypoBa, KaHau1aT 3JKOHOMHUYECKUX HayK, iri-
na_bestaeva@list.ru

I.M. BESTAYEVA,
North Ossetian State University named after K.L. Khetagurov, Department of Entrepreneur-
ship, Service and Tourism, Associate Professor, Candidate of Economic Sciences, iri-
na_bestaeva@list.ru

JI.C. KOA3AEBA,
JOIIEHT Kadeaphl MPEeANPUHUMATEILCTBA, cepBrca U Typusma CeBepo-OCETHHCKOTO TOCy-

,Z[apCTBeHHOFO YHI/IBepCI/ITeTa HUM. K.H.XeTarypOBa, KaHAuAaT I1€J1arortdycCKux HaYK,
makoev261276@mail.ru

L.S. KODZAYEVA,
North Ossetian State University named after K.L. Khetagurov, Department of Entrepreneur-
ship, Associate Professor, Senior Lecturer, Candidate of Pedagogical Sciences,
makoev261276@mail.ru

AHHOTALINA.
CraTbsi TOCBAIIEHA Pa3BUTHIO O03]]0POBHU-
TeIBHO-TIO3HABATEIBHOTO TypusmMa B Pec-
nyonuke CeBepHas Ocetuss — AlaHus.
Bonpiioe BHUMaHWE yAEICHO 3JpaBHUIIAM,
PacToIOKCHHBIM Ha TEPPUTOPUU PECITYOITH-
KU, TIPUBEIEHBI MIPUMEPHl OpraHU3aluu IKC-
Kypcuii. [lo MHEHUIO aBTOPOB, peaM3aIusd
MPE/ICTABIICHHBIX MaTEpPUAJIOB MO 037J0POBHU-
TEIbHO-TI03HABATEIIbHOMY TYpHU3MYy BHECET
OTIPECIICHHBIA BKJIaJ B JOXOIHYIO 4YacTh
pecCIyOIMKaHCKOTO OO KeTa.

KiaroueBble cJioBA.
Typusm, 3apaBHUIBI, MMO3HABATEIBHBIE BKC-
KypCHH.

Annotation.

The article is devoted to recreational tourism
development in the Republic of North Ossetia
— Alania. Much attention is paid to health re-
sorts located on the territory of the repub-
lic; examples of organization of excursions
are given. According to the authors, the pre-
sented materials on health-improving and ed-
ucational tourism will make a certain contri-
bution to the revenue of the republican budg-
et.

Keywords.
Tourism, health resorts, educational excur-
sions.
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K BOITPOCY O TYPUCTHYECKOM INOTEHIIHUAJIE
PECITYBJIMUKHN JATECTAH

ON THE ISSUE OF TOURISM POTENTIAL OF THE REPUBLIC OF DAGESTAN

C.I. HYPAVYEBA,
noueHt guimana PI'BOY BO «PI'YTuC» B r. Maxaukane, KaHAUIAT UCTOPUYECKUX HAYK,
nmoreHt, r. Maxaukana, hurdueva@mail.ru
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noreHr, r. Maxaukaia, kurbanova-al@mail.ru

A.M. KURBANOVA,
Russian University of Tourism and Service, Makhachkala Branch, Candidate of Philosophical
Sciences, Associate Professor, Makhachkala, kurbanova-al@mail.ru

A.M. PABAJIAHOBA,
npenogaarens Gmmanra PI'BOY BO «PI'YTuC» B r. Maxaukane, r. Maxadkana,
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AHHOTAIHA.

B cratee paccMaTpuBarOTCS COBPEMEHHOE
COCTOSIHUE W TIOTCHIIMAJIbHBIC BO3MOXKHOCTHU
pecniyOnuku Jlarectan Kak TypUCTUYECKOTO
pernoHa. ABTOPHI TIOKa3bIBAIOT JTUHAMUKY
TYPUCTCKOTO TIOTOKA B PECHyOiuKy 3a To-
CJIETHUE TOAbl U BO3MOXKHOCTH ISl Pa3BUTHSI
STHUYECKOTO M IKOJIOTHYECKOTO Typu3Ma B
pecryoIuke.

Kirouesbie ciioBa.
TypHucTUdecKknii MOTOK, dTHUYECKAsT KYJbTY-
pa, STHUYECKUN TYpHU3M, DKOJIOIMYECKHU TY-
pu3M, 0co00 OXpaHsieMble MPUPOJIHBIE TEp-
puropuu (OOIIT), Typuctuueckuii xao.

Annotation.

The article considers the current state and po-
tential opportunities of the Republic of Dage-
stan as a touristic region. The authors show
the dynamics of the tourist flow to the repub-
lic in recent years and the opportunities for
the development of ethnic and ecological
tourism in the republic.

Key words.
Tourist flow, ethnic culture, ethnic tourism,
ecological tourism, specially protected natu-
ral territories (SPNT), tourist hub.
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HAITPABJIEHMS PASBUTHUSA TEOPUU KA/IPOBBIX IIOTOKOB
B KOMMEPYECKOM C®EPE

DEVELOPMENT DIRECTIONS OF THE THEORY OF PERSONNEL FLOWS
IN THE COMMERCIAL SPHERE

H.N. KYPULIBIHA,
Jo1eHT Kadeapsl TamokeHHoro gena Cankt-IlerepOyprckoro rocy1apcTBEHHOTO
9KOHOMHNYCCKOT'O YHUBCPCUTCTA, KAHAUIAT SdKOHOMHWYCCKUX HAYK, T'. CaHKT-HGTep6pr,
kuritsyna@bk.ru

N.I. KURITSYNA,
Saint-Petersburg State University of Economics, Department of Customs Affairs, Associate
Professor, Candidate of Economic Sciences, Saint Petersburg, kuritsyna@bk.ru

AHHOTALMA.

B craTbe paccMOTpeHbl OHATHE, LEIN U Ha-
MPaBJICHUS Pa3BUTUA KaJpPOBOW MOJIMTHUKH,
COCTOSIHUE KaJpOBOW MOJUTUKUA B OpraHu3a-
usx KomMmepueckoil cdepsl. KaapoBsie mo-
TOKM OpraHu3aluy HYXXJIAIOTCS B IOCTOSH-
HOM MOHHUTOPHMHIE B CBSA3M C BBICOKOM IOJI-
BIDKHOCTBIO. KauecTBEHHOE yIpaBlICHHE 4e-
JIOBEUECKUMHU pECypcaMu MPEANoaraeT Mo-
HUTOPHUHT JIBM)KEHUS OT BXoja (HailM) M 110
BbIXOjia (yBOJIbHEHHE, BbIObITHE). [Ipu TakoM
MOJIX0J1€ KaJIPOBBIE IMOTOKHU JIOJKHBI 00ecIie-
YUBaTh ONTUMAJIbHBIA OallaHC C TENbI0 pa3-
BUTHUS OpraHU3al1H.

Kuaruessblie cioBa.
KanpoBpiil MOTOK, YEIOBEYECKHE PECYPCHI,
KaJpoBas TOJIUTHKA, CHUCTEMa YHIPaBJICHUS
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Abstract.

The article considers the concepts, goals and
directions for the development of personnel
policy, the state of personnel policy in
organizations in the commercial sphere.
Personnel flows of the organization need
constant monitoring due to their high
mobility. High-quality human resource
management involves monitoring movement
from entry (hiring) to exit (dismissal,
retirement). With this approach, personnel
flows should provide an optimal balance in
order to develop the organization.

Key words.
Personnel flow, human resources, personnel
policy, personnel management system,

commercial organization.
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CAN A CARTEL OF PARTICIPANTS AND REAL MARKET COMPETITION
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Abstract.
The quartet of the largest federal players in a
completely mature mobile commerce market
created a unique situation of the classical oli-
gopoly in the face of imperfect competition,
which put the domestic antitrust authority in a
difficult position. Although the appearance of
reliable competition requires a reduction in
the financial success of each member of this
strategic group, a kind of quadriga, in particu-
lar a decrease in marginal service revenue, a
decrease in the growth rate of net profit, the
reality of cartel conspiracy, especially in
terms of price and tariff formation for a range
of services mobile communications, of har-
monization of non-price instruments, more
and more becomes convex and tangible. And
the extremely high indicators and characteris-
tics of market concentration and tension for
the oligopoly structure of mobile operators
can become the source material of the case
study for analysts of the territorial administra-
tions of the FAS of RF. Continuing his arti-

AHHOTAIUA.
KBaprer xpynHeimux deaepaibHbIX UTPO-
KOB BIIOJTHE 3pPEJIOr0 phIHKA MOOWIBLHOMN
KOMMEpIIMKU 00pa3oBajl YHUKAIbHYIO CUTYa-
A0 KJIACCHYECKOW OTEYECTBEHHOW OJIUIO-
MOJIMM B YCJIOBUSIX HECOBEPUICHHOW KOHKY-
PEHIIMHU, KOTOpasi MOCTaBUJIa OTE€YECTBEHHOE
AHTUMOHOIIOJILHOE BEAOMCTBO B 3aTPYJIHU-
TEJIBHOE TOJO0KEHUE. XOTS BUAUMOCTbH J10C-
TOBEPHOU KOHKYPEHTHON OOpbOBI 00s3bIBACT
UATH Ha COKpalieHHue (PMHAHCOBBIX YCIIEXOB
KQXJIOr0 YYacTHHMKAa J3TOW CTPAaTernyecKou
IPYIIbBI, CBOCOOPa3HON KBAJIPUTH, B YaCTHO-
CTU CHIKEHHUS MApKUHAJIBHOU CEpPBUCHOM
BBIPYUKH, YMEHBIICHUS TEMIIOB IMPUPOCTA
YUCTOW TPHUOBUIH, PEAThbHOCTh KapTEeIbHOTO
CroBOpa, 0COOEHHO B YacTU 00pa3oBaHUs 1I€H
1 Tapu(oOB HA MO3UIMUA ACCOPTUMEHTA YCIyT
MOOMIIBHOM CBSI3U, COTJIACOBAHUS HEIEHOBBIX
WHCTPYMEHTOB, BCE 0o0Jie€ CTAaHOBUTCS BBHI-
MYKJION U Ocsi3aeMOM. A MpeeabHO BBICOKUE
MOKa3aTelu M XapaKTePUCTUKU PHIHOYHOMN
KOHIICHTPAIIMU U HANPSLDKEHHOCTH I OJIU-
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cle, the author pays special attention to the
construction and testing of a statistical model
for analyzing the revenue from advertising
activity of oligopolistic quartet participants in
the mobile communications market.

Keywords.
Mobile commerce, mobile operator, digital
economy, advertising message, mobile gadg-
ets, marketing, advertising wars, Internet en-
vironment, game theory, net profit model.

TOIOJIBHOW CTPYKTYPhl MOOWJIBHBIX OIEpaTo-
POB MOTYT CTaTb MCXOJIHBIM MaTEpPHAIOM
Kelc-cTaau Uisl aHAIMTHKOB TEPPUTOPHUAIIb-
Hbix ymnpasieHuit PAC POD. Ilpopomxkas
CBOIO CTaThl0, aBTOp 0CO0OE€ BHUMAaHHE yJe-
JSI€T TIOCTPOEHUIO U anpoOaluy CTaTUCTUYE-
CKOW MOJIEJIA aHAJIN3a NOCTYIUIEHUS 10XO010B
OT PEKJIaMHON aKTMBHOCTH YYaCTHUKOB OJIM-
TOMOJIFHOTO KBapTETa Ha PhIHKE MOOWMIBHOM
CBSA3U.
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HOE TOCJIaHue, MOOUJIbHBIE TaKEThl, MapKe-
THHT, PEKJIIAMHBbIE BOWHBI, MHTEPHET-CpPEA,
TEOPHS UTP, MOJIEIb YUCTON PHUOBLIH.



