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COBPEMEHHOE COCTOSHHME U1 IIEPCIIEKTUBbBI PAZBBUTHUSA PBIHKA
YCIYT 110 OPTAHU3AIIMUA MEPOIIPUATHUA

CURRENT STATE AND PROSPECTS FOR DEVELOPMENT OF THE MARKET
OF SERVICES FOR EVENT ORGANIZATION

K.O. KAHJEEB,
pykoBoautens npoektoB OO0 “bak Crelmk”, acnupaHT banTuiickol akajieMuu Typyu3Ma U
npeanpuHuMarenbeTBa, Cankt-IlerepOypr, kandeevk@gmail.com

K.O. KANDEEV,
Back Stage LLC, Project Manager, Baltic Academy of Tourism and Entrepreneurship, Grad-
uate student, Saint Petersburg, kandeevk@gmail.com

AHHOTALMA.

B ycnoBusX SKOHOMHMYECKOW U IIOJIMTHYE-
CKOM HECTaOWJIBHOCTH JOCTATOYHO AKTYaJlb-
HBIM SIBJISIETCSI OOpallleHue K U3YYEHUIO PbIH-
KOB, MMEIOIIMX 3HAYUTEIbHBIM MOTEHLIHAI
Uit pocta U pa3BuTus. CTaThsd IMOCBSLIEHA
CTAHOBJICHUIO W Pa3BUTHUIO PBIHKA YCIYT IO
opraHuszauuu Meponpusathii. OTMEYeHbl OcC-
HOBHbIE€ (DaKTOpBI, BIUSHUE KOTOPBIX Ha
event-uHaycTpuio ceifuac Haubosee CUIbHOE.
OO0o3HayeHbl HEKOTOpblE BO3MOXKHbBIE Ha-
NpaBJICHUS] Pa3BUTHS JIEATEILHOCTH B cepe
event-uHayCcTpum.

Kirouesbie ciioBa.
DKOHOMHKA, PBIHOK yCayT, event-
MEpONPUATHE, CEIMEHT PbIHKA, MHAYCTpUS,
KOMITAaHU Y.

Annotation.

In conditions of economic and political insta-
bility, it is quite relevant to turn to the study
of markets with significant potential for
growth and development. The article is de-
voted to the formation and development of
the market of services for event organization.
The main factors, which influence on the
event-industry now is the strongest, are noted.
Some possible directions for development of
activity in the sphere of event-industry are
designated

Keywords.
Economy, services market, event, market
segment, industry, companies.
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COBBITUMHBIN TYPU3M KAK BAYKHEUIIIUU ®AKTOP PABBUTHUS
TEPPUTOPUU

EVENT TOURISM AS THE MOST IMPORTANT FACTOR OF TERRITORY DE-
VELOPMENT

M.C. POMAHOB,
JOLIEHT Kadeapbl aAMUHUCTPATUBHOTO YIIpaBJIEHUs, OyxXTranTepckoro yuera u ayaura Co-
YHUHCKOT' O FocyI[apCTBCHHOFO yHI/IBepCI/ITeTa, KaHIUJIaT SdKOHOMHUYCCKUX Hay1<, F.CO‘II/I,
romanovmaxim@mail.ru

M.S. ROMANOV,
Sochi State University, Department of Administrative Management, Accounting and Audit-
ing, Associate Professor, Candidate of Economic Sciences, romanovmaxim@mail.ru

T.I1. IEBUEHKO,
JOIIEHT, Tipodeccop kadeapbl TOCTUHUYHOTO U pecTopaHHOro ousHeca COUMHCKOro rocy-
JTApCTBCHHOTO YHHUBEPCUTETA, JIOKTOP SKOHOMHUYECKHX Hayk, r.Coun, lekonst@mail.ru

T.P. LEVCHENKO,
Sochi State University, Department of Hotel and Restaurant Business, Professor, Doctor of
Economic Sciences, Sochi, lekonst@mail.ru

AHHOTALUA.

ABTOpBI CTaThbM OTMEUAIOT BCE BO3PACTaIO-
e BHUMaHUE K TAKOMY CETMEHTY TYpHU3Ma,
KaK COOBITUHHBINA. ITO OOCTOSTENHCTBO TpE-
OyeT yTOYHEHHUS TaHHOTO MOHATHUSI C TOUYKHU
3pEHHsI €ro OTJIUYUTEIBHBIX OCOOCHHOCTEM,
YPOBHSI COOBITUH (MEXKTyHAPOIHOTO, BCEPOC-
CHICKOT0, PETHOHAIBHOTO), BIUSHHS Ha CO-
[TUATHFHO-9KOHOMUYECKOE PA3BUTHE TEPPUTO-
pun. OTMedaeTcss HEOOXOAUMOCTh MOApa3Jie-
JICHUS MEpPOIPUATUH, KOTOPBIC SBISIFOTCS
0o0BbeKTaMH COOBITUHHOTO Typu3Ma, Ha JBa
BUJA: COOBITHS, MEHSIOIME MECTa MpOBeJIe-
HUS, ¥ COOBITHSI, UMEIOIIHE MPUBA3KY K KOH-
KpPETHOU TeppUTOPUH. ABTOpaMU MPUBEICHbI
pE3yNbTAaThl PA3BUTHUS COOBITHHOTO TYpU3Ma
Ha mpumepe ropoga Couu, MOKa3aHbl TEp-
CIIEKTHBBI €T0 Pa3BUTHS.

KiroueBble cjioBa.
CoOBITHITHBIN TypHU3M, METa-COOBITHS, OJUM-
nuiickue 00BEeKThI, HHPPACTPYKTYpA, TEPPH-
TOpHS, MO3UTUBHAS JUHAMUKA.

Abstract.

The authors of the article note the increasing
attention to such a segment of tourism as
event one. This circumstance requires clarifi-
cation of this concept in terms of its distinc-
tive features, the level of events (internation-
al, national, regional), influence on the social
and economic development of the territory. It
IS noted that there is a need to subdivide
events that are objects of event tourism into
two types: events that change venues and
events that are linked to a specific territory.
The authors present the results of event tour-
ism development based on the example of
Sochi, showing the prospects of its develop-
ment.

Keywords.
Event tourism, mega-events, Olympic facili-
ties, infrastructure, territory, positive dynam-
iCS.


mailto:romanovmaxim@mail.ru
mailto:romanovmaxim@mail.ru
mailto:lekonst@mail.ru
mailto:lekonst@mail.ru

©*********************************************@

TEOPETUUYECKHUE ACHEKTBI PA3BBUTUS IU®POBOM SKOHOMUKHU
C YYETOM COBPEMEHHBIX TEHAEHIIU

THEORETICAL ASPECTS OF DIGITAL ECONOMY DEVELOPMENT TAKING
INTO ACCOUNT MODERN TRENDS

A.B. LITAIITAJIA,
acniupanTt bantuiickoil akageMun TypusMa U npeAnpuHuUMaTenbeTBa, r. Cankt-IlerepOypr,
alexandershaptalal08 @gmail.com

A.V. SHAPTALA,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
alexandershaptalal08 @gmail.com

AHHOTALMSA.
B crarbe paccMoTpeH TeKyluid ypoBeHb pa3-
BUTHS YKOHOMUKHU B KOHTEKCTE MaCIITaOHOU
u(pOBU3AIMMA U OlEHEHA Hay4yHasi mpooJie-
MaTHKa B3aMMO3aBUCHMOCTH JTHUX IIPOIEC-
COB.

KiroueBble cJi0BA.

[udpoBas skoHOMMKA, wuHHOBammH, |T-

TCXHOJIOT'HH.

Abstract.
The article considers the current level of eco-
nomic development in the context of large-
scale digitalization and assesses the scientific
problems of the interdependence of these
processes.

Keywords.
Digital economy, innovations, IT technolo-
gies.
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K BOITPOCY PA3BUTHUA PEHHOI'O KPYU3HOI'O TYPU3MA B POCCHUHA

ON THE DEVELOPMENT OF RIVER CRUISE TOURISM IN RUSSIA

I1.B. XYKOB,
reHepasbHbIH qupekTop LlenTpa gercko-toHomeckoro TypusmMa «Terra Holidayy, craprmii mpermo-
naBaTenb KadeIpbl COUATbHO-KYIBTYPHOTO CEpBUCA U Typr3Ma JICHUHTPAICKOTr0 rOCYIapCTBEHHO-
ro yuusepcuteta uM. A.C. [1ymkuna, r. Cankt-IletepOypr, sph1979@yandex.ru

P.V. ZHUKOQV,
Center for Children and Youth Tourism “Terra Holiday”, General Director; Pushkin Leningrad State
University, Department of Socio-cultural Service and Tourism, Senior Lecturer, Saint Petersburg,
spb1979@yandex.ru

O.H. MOPO30OBA,
CTapIIHii penoaBareib Kadeapsl COIUATLHO-KYIbTYPHOTO CepBHCa U TypHu3Ma JICHHHTPaICKOro
rocyaapctBeHHoro yuuepcurera umenn A.C. [lymkuna, r. Cankr-IlerepOypr, mon_tosno@mail.ru

O.N. MOROZOVA,
Pushkin Leningrad State University, Department of Socio-cultural Service and Tourism, Senior Lec-
turer, Saint Petersburg, mon_tosno@mail.ru

C.I'. LIKVYPOIIAT,
JIOLIEHT Kadeaphl COIMAITBHO-KYJIBTYPHOTO CepBrCca U Typu3Ma JICHHHTpaJICKOTo TOCYAapCTBEHHOTO
yauBepcutera uM. A.C. [lymkuna, kanauaaT kyasTyposiorud, T. Cankt-IlerepOypr,
svesku3@rambler.ru

S.G. SHKUROPAT,
Pushkin Leningrad State University, Department of Socio-cultural Service and Tourism, Associate
Professor, Candidate of Culturology, Saint Petersburg, svesku3@rambler.ru

AHHOTALMSA.
AXTYyaJIbHOCTh TEMBI 3aKJIIOUaeTCsl B TOM, YTO 00najas rycroi
pedHol ceThto, Poccus mMeer 60JbITHE BOZMOYKHOCTH IS pas-
BUTHUS PEYHOTO KPYH3HOTO Typu3Ma. CyJOXO0IHbIE MYTH IPOXO-
JAT 110 MIECTHUACCATH PETUOHAM CTpaHbl, I'A€ MPOXKUBACT BO-
CEMBJICCAT TPOIICHTOB €€ HACEICHHS, U €ro HEOOXOIMMO aK-
THUBHO Pa3BUBATh B KAKJOM pEruoHe. ITOT BUJ TypU3Ma CUUTa-
€TCsI OTHUM W3 CaMBIX NIPHOPHUTETHBIX M BBHICOKOJOXOHBIX Ha-
MPABJICHUI TYPUCTCKOTO OHM3HECA.
B craTse npoaHaII3HPOBAHO COBPEMEHHOE COCTOSIHHE PEYHOTO
KPYU3HOTO TypH3Ma, BBISBICHBI IPOOJIEMBI €ro pa3BUTHUS Ha
COBpEMEHHOM 3Tarne. PaccMoTpeHs! cienndrka peryaInpoBaHus
PEYHOTO KPYW3HOTO TypH3Ma M MEpHl €r0 TOCyIapCTBEHHON
MOJIEPKKH.
PesynbpTaThl NPOBEAEHHOTO HCCIECIOBAHMS BBISIBUIN LIEJBIH
CHEKTp MpoOJieM, TPEOYIOIUX KaK BHHUMAaHUS CO CTOPOHBI T'O-
CyJapCTBEHHOTO YIIPAaBIICHHUS BCEX YPOBHEH, TaK M WHBECTH-
. Komruieke mpo6iieM T0CTaTOYHO MIUPOKUM - OT JOPabOTKU
HOPMATUBHO-TIPABOBLIX JOKYMCHTOB 10 CTPOUTEILCTBA HOBBLIX
COBpPEMECHHEIH CYJIOB.

Knaiouesble cioBa.
Typusm, TypUCTCKHE YCIIYTH, BOJHBIA TypHU3M, KPyU3, peuHOU
TYPH3M.

Annotation.
The relevance of the topic is that having a dense river network,
Russia has great opportunities for the development of river
cruise tourism. Shipping routes pass through sixty regions of the
country, where eighty percent of its population lives and it must
be actively developed in each region. This type of tourism is
considered one of the most priority and highly profitable areas
of the tourism business.
The article analyzes the current state of river cruise tourism, it
reveals the problems of its development at the present stage.
The specifics of the regulation of river cruise tourism and gov-
ernment support measures are considered.
The results of the study revealed a whole range of problems
requiring attention from public administration at all levels, as
well as investment. The range of problems is quite wide from
the finalization of regulatory documents to the construction of
new modern ships.

Key words.
Tourism, tourist services, water tourism, cruise, river tourism.
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COBPEMEHHOE COCTOSHHUE 1 ITIEPCIIEKTUBbBI PAZBUTHUA 3UMHHUX
BHU10B CIIOPTUBHOI'O TYPU3MA B POCCHUHA

CURRENT STATE AND PROSPECTS FOR WINTER SPORTS TOURISM DEVEL-
OPMENT IN RUSSIA

C.C. JISIOK,
ctyaeHTka CaxaJnHCKOIo rocyJapCTBEHHOr0 yHUBepcuTeTa, r. KOxHo-CaxanuHck,
sofya.lyashok.99@bk.ru

S.S. LYASHOK,
Sakhalin State University, Student, Yuzhno-Sakhalinsk, sofya.lyashok.99@bk.ru

JI.X. HABAPOBA,
JOLIEHT KadeApbl MIHOCTPAHHOTO SI3bIKA U CTpaHoBeAeHUs1 CaXxalIMHCKOTr0 rOCY1apCTBEHHOIO
YHUBCPCUTCTA, KAHANAAT S5 KOHOMHUYICCKUX HAYK, T'. IO)KHO-C&X&JII/IHCK,
nazaroval967@gmail.com

L.Kh. NAZAROVA,
Sakhalin State University, Department of Foreign Language and Country Studies, Associate
Professor, Candidate of Economic Sciences, Yuzhno-Sakhalinsk, nazaroval967@gmail.com

AHHOTAIHA.
B npencraBnenHoil pabore paccMatpuBaeTcs
COBPEMEHHOE COCTOSIHHE 3WMHHMX BHJOB
COpTUBHOro TypusMa B Poccuiickoit dene-
paru. ABTOpaMH HM3ydeHbl Hambojee mep-
CIIEKTUBHBIE BUJbl 3UMHEr0 CHOpPTa ISl UX
JaJTbHEUIIEr0 Pa3BUTUS B CIIOPTUBHOM TY-
pusme. O003HaUYE€HBI OCHOBHBIE MPOOJIEMBI U
MEePCIEKTUBBI Pa3BUTHSI 3MMHUX BUJIOB CIIOP-
TUBHOTO Typu3ma B Poccutickoii dhemeparum.

Kuarwuessblie cioBa.
CHopTuBHBIA Typu3M, 3UMHHE BHUJAbI CIOpP-
TUBHOTO TYpPUMA, 3UMHHUN CIOPT, JIBLKHBIN
TYpPU3M, TOPHOJIBDKHBIA TYpPHU3M, TOPHOJIBIK-
HBI KYpOPT, CHOYKAWUTHHT .

Annotation.

The article considers the current state of win-
ter sports tourism in the Russian Federation.
The authors studied the most promising types
of winter sports for their further development
in sports tourism. The main problems and
prospects for winter sports tourism develop-
ment in the Russian Federation are outlined.

Key words.
Sports tourism, winter sports tourism, winter
sports, ski tourism, ski resort, snowkiting.
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HEPCOHAJI-TEXHOJIOI'MX NTIOABOPA U OTBOPA COTPYJAHUKOB
B CUCTEME YIIPABJIEHUSA ITIEPCOHAJIOM HA ITPEAITPUATHUAX
I'OCTUHUYHOI'O BU3HECA

PERSONNEL-TECHNOLOGIES OF RECRUITING AND SELECTION OF EM-
PLOYEES IN THE PERSONNEL MANAGEMENT SYSTEM AT HOTEL BUSINESS
ENTERPRISES
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AHHOTaNMA.
B cratee paccmoTpeH mnpouecc pa3BUTHS
MepCOHAI-TEXHOJIOTU og0opa U oTdopa co-
TPYAHUKOB B CUCTEME YIIPABJICHUSA NEPCOHA-
JIOM Ha MPEANPUATHAX COBPEMEHHOTO I'OCTH-
HU4YHOro OusHeca. llens uccnenyemoro mpo-
1ecca — IMOBBIIIEHUE KA4eCTBA YCIYyr B TOC-
TUHAYHOU HHAYCTPUHU, KOTOPOE HANPSAMYIO
3aBUCUT OT KBaJM(HUKAIIUU MOAOOpPAHHBIX U
OTOOpaHHBIX paHee PaOOTHUKOB U UX MOTH-
BalluU. B crarpe mpuBENEH CBOJ COBPEMEH-
HBIX TOHSATUM «yIPAaBJICHUS MEPCOHATIOM.
Onpenenensl 3JIEMEHTBI CUCTEMbI YITpaBJie-
HUS TIEPCOHAJIOM M JlaHA €€ BU3yaJbHas WH-

Abstract.
The article considers the process of develop-
ment of personnel-technologies of recruiting
and selection of employees in the personnel
management system at the enterprises of
modern hotel business. The aim of the pro-
cess is to improve the quality of services in
the hotel industry, which directly depends on
the qualifications of selected and previously
selected employees and their motivation. The
article presents a set of modern concepts of
"personnel management”. Elements of per-
sonnel management system are defined and
its visual interpretation is given. The structure
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Teprperanus. M3ydeHa CTpyKTypa OTaroB
noaoopa U 0oTOOpa MepcoHana Ha MpEeAnpu-
ATUYA TOCTUHUYHOIO OM3HEca U MpeJiCTaBlieHa
€€ CXEMaTH4YECKOE COJIEpKaHHE. BBIABIIEHBI
MPEUMYIIECTBA U HEIOCTATKU BHYTPEHHUX U
BHEIIHUX HWCTOYHUKOB TIOWCKa TIepcoHala.
WX oneHka Npou3BOAWIACH MYyTEM aHalIHu3a
pE3yNbTaTOB OINpPOCAa PYKOBOAMTENEH OT/e-
JIOB yTpaBJICHHs KaJpaMH MPEANpUsTHIl ToC-
tenpunMcTtBa T. KpacHonmapa u r.-x. Coun.
Pa3paboTtana u Bu3yanu3upoBaHa CXema CO-
BPEMEHHBIX I1E€PCOHATI-TEXHOJOTUN MpHUBIIE-
YeHUsT KaHAWJATOB HAa BaKaHTHBIE MecTa B
FOCTUHUYHOM Ou3Hece. ONUCaHbl «IUTIOCHI) U
«MUHYCBI» Pa3JIMYHBIX TEXHOJOTHM MOMCKa
KaHJIU/IaTOB Ha BaKaHTHBIE MECTa B TOCTHU-
HUYHOM OuzHece. Pe3ynbraThl uccieqoBaHus
CTaThU MOMOT'YT II€PCOHAN-MEHEIKepaM Toc-
TUHUYHOTO Ou3Heca >((eKTUBHEH MpHBIIe-
KaTh, MOaOUpaTh M OTOHMpaTh mpodeccHo-
HAJIBHBIX COTPYTHUKOB.

KiroueBble cJi0BA.

['ocTuHUYHBIM Oou3zHec, MEePCOHAI-
TEXHOJOTUH, Toa0op, OTOOp, cHucTeMma,
yOpaBieHUs, MPEUMYIIECTBa, HEIOCTATKH,

anroput™, 3((HEKTUBHOCTS.

of stages of recruiting and selection of per-
sonnel at the enterprise of hotel business is
studied and its schematic contents is present-
ed. Advantages and disadvantages of internal
and external sources of personnel search are
revealed. Their assessment was carried out by
analyzing the results of a survey of heads of
personnel management departments of hospi-
tality enterprises in Krasnodar and Sochi. The
scheme of modern personnel-technologies of
attraction of candidates for vacant places in
hotel business is developed and visualized.
The "pros" and "cons" of various technolo-
gies for searching candidates for vacant plac-
es in the hotel business are described. The re-
sults of the research will help the personnel-
managers of the hotel business more effec-
tively attract, recruit and select professional
employees.

Keyword.
Hotel business, personnel-technologies, re-
cruiting, selection, system, management, ad-
vantages, disadvantages, algorithm, efficien-

cy.
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KPAYJACOPCHUHI'OBBIE TEXHOJIOI'MM KAK HHCTPYMEHT ITOBBIIIIEHUSA
IOOEKTUBHOCTHU AEATEJBHOCTH OTEJIA B YCJIOBUAX
IUPOPOBUBALINU TOCTUHNYHOI'O BU3HECA

CROWDSOURCING TECHNOLOGY AS A TOOL FOR HOTEL EFFICIENCY
IMPROVEMENT IN THE CONDITIONS OF DIGITALIZATION OF THE HOTEL
BUSINESS

E.IO. TYTOJIYKOBA,
Ou3Hec-TpeHep, KOHCYJIbTAHT M0 BOMPOCaM TOCTEeNpUUMCTBa, T. Cumdbepormnons, Pecriybiuka
Kpsim, etugolukova@mail.ru

Ye.Yu. TUGOLUKOVA,
Business Coach, Consultant On Hospitality, Simferopol, the Republic of Crimea,
etugolukova@mail.ru

AHHOTALMS.

B craTthe conmepxkarca pa3zpaOoTaHHbBIE aBTO-
POM IIPEIOKEHHSI TIO UCITOJIB30BAHUIO Kpa-
YACOPCHHIOBBIX TEXHOJIOTHM KaK WHHOBAIU-
OHHOI'O HWHCTPYMEHTa MOBbIIEHUs 3(pdex-
TUBHOCTH M Ka4eCTBA JESITEIBHOCTH OTENS B
YCIOBUSIX ~ LM(POBU3ALUMU  TOCTUHUYHOTO
ousHeca. CrnenaH BBIBOJ O TOM, YTO Kpay.-
COPCHHIOBBIC IUIOIIAJKH, CO31aBacMble B
OTEeNsAX, SIBISISICH A(P(HEKTUBHBIM MHCTPYMEH-
TOM yIIPaBJIEHUs TOCTHHUYHBIM KOMILJIEKCOM,
TaK)K€ MOT'YT CIIOCOOCTBOBAThH MPOJBUKEHUIO
TypucTcKuXx Tepputopuil Pecyonuku Kpbim,
a pe3yNbTaT JaHHOTrO Mpolecca OyJeT BbIro-
JIEH HE TOJIbKO OTAEJIbHBIM OTEJISIM, HO U pe-
TMOHY B LIEJIOM.

KiroueBblie ciioBa.
KpayncopcuHTOBbIE TEXHOJIOTHH, TOBBIIIE-
HUe 3(G(OEKTUBHOCTH U KadyeCTBa JICSITEIbHO-
CTH OTens, IMPPOBU3ANKUSI TOCTUHUYHOTO
Ou3Heca.

Abstract.
This article contains developed by the author
proposals on the use of crowdsourcing tech-
nologies as an innovative tool for enhancing
efficiency and business quality of hotels in
the conditions of digitalization. It is conclud-
ed that crowdsourcing platforms created in
hotels, being an effective tool for managing
the hotel complex, can also contribute to the
promotion of tourist areas of the Republic of
Crimea, and the result of this process will be
beneficial not only to individual hotels, but
also to the region as a whole.

Keywords.
Crowdsourcing technologies, efficiency and
hotel business quality improvement, hotel
business digitalization.
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AHHOTaNMA.

[TocToOAHHO  pacTymiMii  MOKYNAaTEIbCKUN
CIIPOC M KOHKYPEHIIMS Ha PBIHKE SIBISIOTCS
OCHOBOIIOJIAralOIIMMHA [IPUYUHAMU BHEpPE-
HUSI KOMMOAHUSAMU HWHHOBaIui. JIOBOJBHO
4acTO KJIMEHTHI ropasfio 0oJjiee 3auHTEPECO-
BaHBI B YEM-TO HOBOM M HEOOBIYHOM, YEM B
XOpOIIIO M3BECTHOM CTapoM. BbI3BaTh MHTE-
pec MOTEHUHAIBHOIO MOKYMAaTEeIsl MOMOXKET
BBEJICHUE MHHOBAIIUN B paOOTy KOMIIAaHUH.

Abstract.

Constantly growing customer demand and
market competition are fundamental reasons
for companies to implement innovations.
Quite often, customers are much more inter-
ested in something new and unusual than in
the well-known old. The introduction of in-
novations in the company's work will help to
arouse the interest of a potential buyer.

When implementing innovations, it should be
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[Ipy BHEIpEHNN MHHOBAUUU CHEAYET YUUTHI-
BAaTh, YTO CJIOKHBIE U MHOTOACIIEKTHBIE HO-
BOBBEJICHUSI BHEAPSIIOTCS JTOCTATOYHO IMPO-
0JIeMaTU4YHO, TaK Kak TpeOyIOT BpEMEHH, MO-
HUMAaHUS COTPYJHUKOB KOMIIAaHWU, U YTO HE-
MaJIOBaXXHO — WX OJOOpEHHUs, a TaKxKe Je-
HEXHBIX 3aTpar. HeOomnpime wu3MEHEHUs
MPOU3BOJATCS, KaK MPaBUIIO, CYIIECTBEHHO
ObICTpee, yCIelIHee U MEHEE 3aTPaTHO.
YcenemHo NpWXKUBIIMECS WHHOBALMM  CIIO-
COOHBI MOJHATH MPEANPUATHE HA HOBBIN YpO-
BEHb, 000NTH KOHKYPEHTOB, IPUBJIEYb HOBBIX
KJIMEHTOB, yJIepKaTh U YJIWBUTH CTapbIX, VK-
pENUTh UMUK KOMIIAHHUM U CTaOMJIN3UPO-
BaTh MOJOXXEHUE OPraHU3alMy HAa PHIHKE YC-
JIYT.

[lenpto wccienoBaHus SIBISETCS pa3pabOTKa
pEKOMEHAAIUN 711 TOpeanpusTus cdepsl
CepBHCa MO BHEAPEHUIO OPraHU3alMOHHO-
TEXHOJIOTUYECKUX MHHOBAILIMI C MPUMEHEHU-
€M IpUHUHUIOB J. JlemuHra.

B cTarbe BBIITIOJIHEH aHAIU3 CUCTEMBI YIIPaB-
JICHUS KAa4eCTBOM MPEANPHUATHS OOIIECTBEH-
HOTO MWUTAaHUS MO NpuHOMNaM O. JlemuHra.
[IpenmoxeHa WHHOBALlMOHHAsA  METOJMKA
OLICHKH KaudecTBa OOCTYKMBaHUSI B pecTopa-
Hax, cocrodmas u3 11 BompocoB, COOTBETCT-
BYIOIIMX MpUHIUIIAM J. JlemuHra.

Karuesslie cioBa.
WNunoBaruu, chepa ycayr, 14 npuHIUNoB J.
JlemuHra.

borne in mind that complex and multifaceted
innovations are introduced quite problemati-
cally, since they require time, understanding
of the company's employees, and most im-
portantly, their approval, as well as monetary
costs. Small changes are usually made much
faster, more successfully and less costly.
Successfully taken root innovations can raise
the enterprise to a new level, outperform
competitors, attract new customers, keep and
surprise old ones, strengthen the company's
Image and stabilize the organization's posi-
tion in the services market.

The aim of the study is to develop recom-
mendations for the service industry enterprise
on the introduction of organizational and
technological innovations using the principles
of E. Deming.

The article analyzes the quality management
system of public catering enterprises accord-
ing to the principles of E. Deming. An inno-
vative methodology for assessing the quality
of service in restaurants is proposed, consist-
ing of 11 questions, corresponding to 11 of
the 14 principles of E. Deming.

Key words.
Innovations, service sphere, 14 principles of

E. Deming.
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PA3ZBUTHUE CEPBUCHBLIX IPOAYKTOB B TYPU3ME C UCITIOJIb30OBAHUEM
HUPPOBLIX TEXHOJIOI'MU

DEVELOPMENT OF SERVICE PRODUCTS IN TOURISM USING DIGITAL
TECHNOLOGIES

T.A. IABPOBA,
npodeccop kadenpbl HallMOHATLHON SKOHOMUKH CaHKT-IleTepOyprckoro rocy1apcTBEHHOTO
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Saint Petersburg State University of Economics, Department of National Economy, Doctor of
Economic Sciences, Professor, Saint Petersburg, victoriatan@inbox.ru

AHHOTAIHA.

B cratbe paccMOTpeHBI COBpPEMEHHBIE Ha-
IpaBJIEHUS Pa3BUTHUSI UHAYCTPUU Typu3Ma Ha
OCHOBE MPUMEHEHHUS MUPPOBBIX TEXHOIOTHUH,
CIIOCOOCTBYIOIIMX YCKOPEHHIO IIpoIiecca 00-
CIIy’)KMBAaHHS KJIMEHTOB W TMOBBIIICHUIO Kade-
CTBa MPEIOCTABIAEMBIX TYPUCTCKHX YCIYT.
BbisiBieHbl NpUUMHBL U (aKTOpbI, OKa3bl-
BAIOI[ME BIMSHHE Ha HEOOXOIWMOCTHh WC-
NOJIb30BAaHUSI COBPEMEHHBIX LU(POBBIX TEX-
HOJIOTUH TIpW TIPOJABIKCHUU  CEPBUCHBIX
IPOAYKTOB B Typu3Me. ABTOPOM paccMOTpe-
Hbl OCHOBHBIE€ HAIIPaBJICHUs HCIOJIb30BaHUS
U(pPOBBIX CEPBUCOB, BO3MOKHOCTH (POPMH-
pPOBaHHUS HOBBIX CIIOCOOOB MPOJIBUKEHUS TY-
PHUCTCKOT'0 MPOAYKTA U aKTUBU3ALUUA KOMMY-
HUKAIMOHHON aKTUBHOCTU B CETEBBIX peCyp-
cax C UCHOJIb30BaHUEM LHU(POBBIX TEXHOJIO-
THIA.

KiroueBble ciioBa.
Nunyctpust Typusma, LUPPOBBIE TEXHOIO-
ruu, Poccuiickas deneparysi, cCUCTEMBI OpoO-
HUPOBAaHUA, KOHI'PECCHO-BBICTABOYHAS Jes-
TEIbHOCTh, UHPOPMAITMOHHBIE PECYPCHI.

Abstract.

The article considers the modern directions of
tourism industry development through base
on the use of digital technologies, that accel-
erate customer service and improve the quali-
ty of tourist services. The reasons and factors
influencing the need for the use of modern
digital technologies in the promotion of ser-
vice products in tourism are revealed. The au-
thor considers the main directions of the use
of digital services, the possibility of forming
new ways to promote the tourist product and
enhance communication activity in network
resources using digital technologies.

Keywords.
Tourism industry, digital technologies, the
Russian Federation, booking systems, con-
gress and exhibition activity, information re-
Sources.
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YIPABJIEHUE ITPOHECCAMH BOCIIMTAHUA MOJIOJAEXKH
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npodeccop kadeapbl TYMaHUTAPHBIX U COITUAITBHO-3KOHOMUYECKHX AUCIUILINH Biragumup-
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AHHOTALUA.

B cratbe paccmaTpuBaroTCsi BOIPOCHI, CBSI-
3aHHBIC C YMpaBJIECHUEM IPOIECCAMU BOCIIH-
TaTebHONU pabOThl C JETbMHU U MOJIOJEHKBIO.
AHaIM3UPYIOTCS JOCTOMHCTBA U HEIOCTAaTKU
CYILIECTBYIOIIUX OTE€UECTBEHHBIX IPOCKTOB
10 BOCIHUTAHUIO AeTell u mononexu. Ilpen-
CTaBJICHbI PE3yJbTaThl MPOBEACHHOTO HCCIIE-
JIOBaHUS BOCTPEOOBAHHOCTH BOCIUTATEIb-
HbIX MEpONPUATUA CO CTOPOHBI KYpPCAaHTOB
BEJIOMCTBEHHOTO By3a. DopmynupyroTcs pe-
KOMEH/IAIINU IO JIOMOJTHEHUIO HOPMATUBHBIX
MPaBOBBIX AaKTOB JJISI TOBBIIEHUS 3S(DPek-
TUBHOCTH BOCIIUTATEILHOW pabOTHI ¢ MOJIO-
JIEAKBIO.

KuaroueBble ciioBa.
VYpaBieHue, nporecchl BOCIUTaHUs, (ene-
paJIbHBIE TIPOEKTHI, BEAOMCTBEHHAS IIEeBast
mporpaMMa, BOCIIUTaTelIbHas paboTa, MOJIo-
JICKb.

Abstract.

The article considers the issues related to
management of educational work with the
youth and children. The advantages and dis-
advantages of existing domestic projects on
education of children and youth are analyzed.
The results of the study of the demand for
educational activities on the part of the cadets
of the departmental University are presented.
As a result, recommendations on the addition
of normative legal acts to improve the effi-
ciency of educational work with young peo-
ple are formulated.

Key words.
Management, educational processes, federal
projects, departmental target program, educa-
tional work, youth.
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MEXJTYHAPOJIHBINA TYPU3M B XXI BEKE: CTPYKTYPA, TEHAEHIIUU
N ITPOI'HO3bI

INTERNATIONAL TOURISM IN THE XXI CENTURY: STRUCTURE, TRENDS
AND FORECASTS

H.A. 3IOJISIEB,
JOTIeHT Kadeapsl cepBrca U Typu3Ma [10BOIKCKOro rocy1apcTBEHHOTO TEXHOJIOTHYECKOTO
YHUBCPCUTCTA, KAHINAAT SKOHOMHUYCCKUX HAYK, NOLCHT, T'. ﬁomKap—Oﬂa,
zyulyaevna@volgatech.net

N.A. ZYULYAEV,
Volga State University of Technology, Department of Service and Tourism, Candidate of
Economic Sciences, Associate Professor, Yoshkar-Ola, zyulyaevna@volgatech.net

AHHOTAIUA.

B crarse Ha ocHOBE naHHBIX BecemupHOn Ty-
puctckoi opranmzaruu (UNWTO) mposenen
aHaJIu3 pbIHKA MEXIYHApOAHOrO TypuU3Ma C
2001 mo 2018 roxsl. PezynbraTel sTOrO aHa-
JM3a MPEACTABICHBI IO MEKIYHAPOIHBIM TY-
PUCTCKUM MPHUOBITUSAM, J0XOJaM OT MEXIY-
HapOJHOI'0 TypU3Ma U TYPUCTCKUM Pacxojiam
1o peruoHam. Iloka3zaHbl UBMEHEHUS CTPYK-
Typbl HANpPaBJICHUA TYPUCTCKUX MPUOBITHIA,
uejaed M cpenctB myreumiectBuid. OTMeueH
MPOUMKINYECKUNA  XAPAKTEp  TYPUCTCKUX
npUOBITUN M WX BBICOKAsT BOJATHIIBHOCTh. C
yaetoM JnaHHeIXx UNWTO npencraBieHs
ABOJIIOLMSA MEXKIYHAPOAHOTO TypHU3Ma B MU-
pe, aHAJIN3 TEHAEHIMN U SKOHOMHUYECKHUX I10-
CJICICTBUH.

KiroueBsle ciioBa.
MexnyHapOoIHbI TYpHU3M, TYPUCTCKUE IIPU-
OBITHS, TYPUCTCKUE JOXOMABI, PACXOJbI TypH-
CTOB, TEHIEHIUHU, IPOTHO3BI.

Abstract.

The article analyzes the international tourist
market for the period from 2001 to 2018 on
the basis of the data from the United Nations
World Tourism Organization (UNWTO). The
results of this analysis are presented by the
international tourist arrivals, by the income
from international tourism and tourist ex-
panses in the region. Changes in the structure
of tourist arrivals directions, purposes and
means of travel are shown. The pro-cyclical
nature of tourist arrivals and their high vola-
tility are noted. Taking into account the UN-
WTQO data, the evolution of international
tourism in the world, analysis of the trends
and economic consequences are presented.

Keywords.
International tourism, tourist arrivals, tourist
income, tourist expanses, trends, forecasts.
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OIEHKA POJIM COBMECTHBIX THUIIUATHUB B OBJIACTH
BHEIIHETOPI'OBOI'O PEI'YJIMPOBAHUSA (HA IPUMEPE KOCBEHHOI'O
HAJIOI'OOBJIO’KEHMS) CTPAH EADC B JOCTHKEHUHN KOHKYPEHTHOTI'O
HOJOKEHUSA HA MUPOBOM PBIHKE IU®POBBLIX YCJAYI

EVALUATION OF THE ROLE OF JOINT INITIATIVES IN THE FIELD OF FOR-

EIGN TRADE REGULATION (BASED ON THE EXAMPLE OF INDIRECT TAXA-

TION) IN THE EAEU COUNTRIES IN ACHIEVING A COMPETITIVE POSITION
IN THE WORLD MARKET OF DIGITAL SERVICES

T.B. MOMCEEBA,
acrupaHT Kadeapbl MUPOBOM SKOHOMUKH M MEXIYHAPOIHBIX SKOHOMUYECKUX OTHOIIECHUN
Cankrt-IlerepOyprckoro rocyaapcTBEHHOTO dKOHOMHUYECKOro YHUBepcuTeTa, . CaHKT-
[Terepoypr, Noodynoise@yandex.ru

T.V. MOISEEVA,
St. Petersburg State University of Economics, Department of World Economy and Interna-
tional Economic Relations, Graduate student, Saint Petersburg, Noodynoise@yandex.ru

AHHOTALMSA.

B crarbe paccmatpuBaercs poinb crpan EBpa-
3UICKOr0 HPKOHOMHUYECKOTO COK03a B MHUPO-
BOM IHU(POBOM MPOCTPAHCTBE HA TI00AIb-
HOM pbIHKE IMPpoBbIx ycayr. [logHumaercs
BOIIPOC PEryJIUPOBaHUS OTHOIICHUM B 00Jac-
TH nocTtaBku 1uppoBeix yciayr B EADC Ha
npuMepe KOCBEHHOI'O HaJIOrOBOTO PETYIUPO-
Banus. [IpoBoguTcs OTChUIKA K MEXKAyHa-
POJIHOM MpaKTUKE B 00JACTU PEryJIUPOBAHUS
UMIIOpPTa JJICKTPOHHBIX YCIYr Ha MpUMEpe
ctpan EC, ABctpanuu, Cunramnypa.

Kurouesbie ciioBa.
EBpa3uiickuil S3KOHOMHUYECKUM COK03, PBIHOK
HU(QpPOBBIX YCIYr, KOCBEHHOE HaJoroo0Jso-
xenue, HJ/[C, anektponHsie yciyru, mudpo-
Basi SKOHOMUKA.

Annotation.

The article considers the role of the Eurasian
Economic Union countries in the global digi-
tal space in the global digital services market.
The issue of regulation of relations in the
field of digital services supply in the EAEU
on the example of indirect tax regulation is
raised. A reference is made to the internation-
al practice in regulating import operations of
electronic services by the example of the EU
countries, Australia, Singapore.

Key words.
Eurasian Economic Union, digital services
market, indirect taxation, VAT, electronic
services, digital economy.
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JOCTYITHBIN TYPU3M KAK ®AKTOP YCTOﬁqHBUOFO PA3BUTHUA
PEI'MOHA (HA OCHOBE OIIBITA CTPAH EBPOIIEMCKOI'O COIO3A)

ACCESSIBLE TOURISM AS REGION SUSTAINABLE DEVELOPMENT DRIVER
(BASED ON THE EXPERIENCE OF EUROPEAN UNION COUNTRIES)

H.B. IIEHKHHA,
3aBemyromas kaheapoi coralbHO-TyMaHUTApHBIX HayK U Typuzma @I'BOY BO «HwuxHe-
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TOBCK,

O.Yu. SHAKHOVA,
Nizhnevartovsk State University, Department of Social Sciences, Humanities and Tourism,
Associate Professor, Candidate of Culturology, Nizhnevartovsk

AHHOTaIMA:

B mpencraBieHHON CTaThe MPOAHATU3UPOBA-
HbI COIMAIbHO-3KOHOMUYECKHUH 3 PeKT moc-
TYITHOTO TypH3Ma Ha MPUMEPE OIbITa CTpaH
EBporeiickoro coro3a, a Takke CliocOOHOCTh
JOCTYIIHOTO TypU3Ma pa3BUBAThb PErMOH B
COOTBETCTBUM C MPUHIUIIAMH YCTOMYUBOCTH.
Pe3ynbTaThl HCCIEI0BAHUS CBUIETENBCTBYIOT
0 HEOOXOJUMOCTH HE€ TOJIbKO M3Y4Y€HHUsl CO-
OTBETCTBYIOIIIETO OMbITAa, HO U TIJIYOOKOIO
aHaJau3a BO3MOXKHOCTEH M MEPCHEKTHB €ro
UCIOJIb30BAaHUSI HA OCHOBE MMEIOILErOCs Ha-
MOHAJIBHOIO MOTEHIINAA.

Karuessbie cioBa.
Cdepa yciyr, cormanbHbiid 3QQexT, Typusm,
NOTPEOUTENN TYPIPOIYKTa, TYPUCTCKHE YC-
JYTH, JOCTYITHAS Cpe/ia, IKOHOMUYECCKHUI 3-
bexr.

Abstract.

The present article analyses social and eco-
nomic impact of accessible tourism based on
the experience of European Union countries
as well as capability of accessible tourism to
develop a region in compliance with princi-
ples of sustainability. The given results con-
firm both the need to study appropriate expe-
rience and to perform in-depth analysis of
opportunities and prospects to deploy it.

Keywords.
Service sector, social effect, tourism, con-
sumers of tourist product, tourist services, ac-
cessible environment, economic effect.
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MOBILE EXCURSION APPLICATIONS AS A FACTOR OF REGIONAL TOURISM
DEVELOPMENT
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AHHOTALIMA.

CraThsl TOCBAIIIEHA BOMPOCAM HCMOJIb30Ba-
HUS MOOWJIBHBIX JKCKYPCHOHHBIX MPHUIIOXKE-
HUN Kak (akTopa pa3BUTHS PETHOHAIBLHOTO
Typu3Ma. B pabore 1aHa XapakTepuCcTHKa aB-
TOPCKOT'O  MOOUJIBHOTO  3KCKYpPCHOHHOTO
MPWIOKEHUSI, COHEPIKAIIETO Pl IKCKYPCUU
U KBecTOoB 1o ropoay PocroBy-Ha-/loHy u
PocToBckoii obnactu. BrIsgBiensl HamOoliee
MEPCIIEKTUBHBIC KAaTeTOpUU TOTpeOuTesne
paccMaTpMBaeMoOro IMpOAYKTa, HUCCIIEI0BaHa
JTUHAMHUKA CIIPOCa, MPEIJIOKEHbI HAIpaBJie-
HUSI AKTUBU3AIlMA PETMOHAIBLHOIO TypU3Ma
MOCPEACTBOM MOOMIIBHOTO 3KCKYPCHOHHOTO
MIPUIOKEHUS.

Karuessie cioBa.
Typusm, peruoHaIbHBINA TypU3M, MOOUIEHOE
DKCKYPCHUOHHOE TPUJIOKEHHUE, SKCKYPCHS,
KBECT.

Abstract.

The article is devoted to the use of mobile
excursion applications as a factor of regional
tourism development. The work gives a char-
acteristic of the author 's mobile excursion
application, which contains a number of ex-
cursions and quests in Rostov-on-Don and the
Rostov region. The most promising catego-
ries of consumers of the investigated product
are identified, the dynamics of demand is
studied, the directions of activation of region-
al tourism by a mobile excursion application
are proposed.

Key words.
Tourism, regional tourism, mobile excursion
application, excursion, quest.
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PROCESS FOCUSED ALGORITHM FOR CREATION OF REGIONAL LOGISTIC CEN-
TRE IN SEVASTOPOL*
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M.N. KRIPAK,

Sevastopol State University, Department “Automobile transport”,
Candidate of Technical Sciences, Associate Professor, Sevastopol, marikol@yandex.ru

AHHOTALIUA.

B cratbe aHanmuzupyercs CTPYKTypa BaJIOBOTO
pernoHanbHOro npoaykra r. Cesacromnoss. Pac-
CMaTpUBAETCS] BO3MOXKHOCTh pealn3alli UHHO-
BaIIMOHHO-JIOTUCTUYECKOTO MeXaHu3Ma CTpare-
MM Pa3BUTHUS KOHKYPEHTOCIOCOOHOCTH TMpe-
MNPUSATUN IMYyTEM CO3/IaHHSI PETMOHAIBHOIO JIOTH-
crhueckoro uneHtpa. IIpemyoxkeH BO3MOXKHBIN
QITOPUTM peaTU3allKi dTOr0 MPOEKTa Ha OCHOBE
yhpaBiieHus OusHec-mporeccamu. I[IlpuBoguTcs
3¢ deKT OT mpeT0KEeHHBIX TPE0Opa30BaAHUM.

Karwuessble ciioBa.
AJITOpUTM, NPOLECCHO-OPUEHTUPOBAHHBIN, pe-
TMOHAJIBHBIA JIOTUCTUYECKUM LEHTp, MpEaIpHU-
ATUSI, TYPUCTCKO-pekpearmonHas cdepa, r. Ce-
BACTOIIOJIb, TEXHOJIOTMH, YIIPABIICHUE.

Abstract.

In this article it is analyzed structure of gross re-
gional product of Sevastopol. It considers the
prospects for realization of innovative and lo-
gistic mechanism of enterprises’ competitiveness
development by the creation of regional logistic
centre. The possible algorithm for its realization
based on business processes management is pro-
posed. The effect of the proposed transfor-
mations is described.

Keywords.
Algorithm, process focused, regional logistic
centre, enterprises, tourist and recreational sec-
tor, Sevastopol, technologies, management.
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AHHOTANUA.

B crathe paccMOTpeHa MHCTUTYIHMOHAJIBHAs cpena
pa3BUTHS 3THOArPOTYypU3Ma B peruone. [Ipennoxena
MOJIENIb YTIPABJICHUSI PAa3BUTHEM ATHOArpOTypH3Ma
Ha PETrMOHAJIbHOM W MYHHMLMIAIBHOM YPOBHSX, a
TAKOKe CTPATEeTHsl Pa3BUTHUs STHOArpoTypu3Ma B Pec-
ny6snke bamkoprocTas.

KuroueBrble ciioBa.
WHcTuTynmoHanpHasi cpejia, PEeruoH, STHOArpoTy-
pU3M, MOJIENb VYIPABICHUS, CTPATETUs Pa3BUTHS,
PecnyOnnka bamkopTocrtas.

Abstract.

The article considers the institutional environment
for the development of ethno-agrotourism in the re-
gion. A model for managing the development of eth-
no-agrotourism at the regional and municipal levels,
as well as a strategy for the development of ethno-
agrotourism in the Republic of Bashkortostan are
proposed.

Key words.
Institutional environment, region, ethno-agrotourism,
management model, development strategy, the Re-
public of Bashkortostan
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PBIHOK TOCTUHHUYHBIX YCJAYI' CAHKT-IIETEPBYPI'A: COCTOAHUE U I1EP-
CIIEKTHUBbI

ST. PETERSBURG HOTEL SERVICES MARKET: STATE AND PROSPECTS
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Candidate of Economic Sciences, Associate Professor, celena59@mail.ru

AHHoOTanMA.

B Hacrosimelt crathbe naHa XapaKTEPUCTHKA PHIHKA TOCTHHHY-
HBIX YCIYT B COBPEMEHHBIH MEpuoJ|, NMPHUBEACHBI PE3YJIbTAThI
aHaIM3a TMHAMHUKE HOMEPHOTO (hOHMA M CPEAHEH 3aroiIHsIeMO-
ctu rocrunun Cankr-IlerepOypra. PaccMmoTpensl cnenuduxa
pErynupoBaHusi TOCTHHUYHONW OTPAciy M MEpbI TOCyIapCTBEH-
HOW TOJ/IepKKH, HalpaBJICHHbIC Ha ee pa3BUTHE, a Takxke (ak-
TOpBI, BIUSIONIME HAa PA3BUTHE PBHIHKA TOCTHHUYHBIX YCIYT.
PaccMoTpeHBl pernoHalibHbIE PHIHOYHBIE MHCTPYMEHTBI M X
BIIMSIHME Ha MU3MEHEHHE CTPYKTYpHI pblHKa. IIpencraBien o0b-
€M pBIHKa TOCTMHHYHBIX YCIYT B YCIOBHAX CYIIECTBYIOIIMX
BHEIHUX (pakTopoB. [IpeanpuHsTa MOMBITKA BBISIBUTH TEH/ICH-
UM ¥ 3aKOHOMEPHOCTH Pa3BUTHS PBIHKA TOCTUHUYHBIX YCIIyT
(PTY), uccrnenoBaTh BIMSHUE COLMAIBHBIX, YKOHOMHYECKHX,
JeMorpaUuecKnux, SKOJOTHYECKUX U JPYrHX OOIIECTBEHHBIX
SIBJICHUH U TIPOIIECCOB HA TMHAMHUKY PBIHKA.

Hccnenyercst mpoliecc JOCTHKEHUS SKOHOMHUYECKOH d(dek-
TUBHOCTH PI'Y M conmanbHbIX pe3yabTaToOB.

KiroueBble cjioBa.
PerHok roctuanyHbIX yeuyr, CankT-IleTepOypr, TypusM, MOHH-
TOPUHT, TYPUCTCKAsI HHAYCTPHS, HHIYCTPUS TOCTSIIPUAMCTBA.

Annotation.

This article gives characteristics of the hotel services market in
the modern period, it presents the results of the analysis of the
dynamics of the number of rooms and the average occupancy of
St. Petersburg hotels. The article considers the specifics of the
hotel industry regulation and government support measures
aimed at its development, as well as factors influencing the de-
velopment of hotel services market. Regional market instru-
ments and their influence on the change of the market structure
are considered. The volume of the market of hotel services in
the conditions of existing external factors is presented. An at-
tempt is made to identify trends and patterns of development of
hotel services market (HSM), to explore the relationship of so-
cial, economic, demographic, environmental and other social
phenomena and processes on the market dynamics. The process
of achieving economic efficiency of HSM and social results is
studied.

Key worlds.
Hotel services market, St. Petersburg, tourism, monitoring, tour-
ist industry, hospitality industry.
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AHHOTALMSA.

DKOHOMMKA ONIYIIEHUN BCe OOJbIIE MPOHU-
kaeT B cepy coObituitHoro typmsma. WHc-
[EHUPOBAaHUE BIEYATIICHUM (ONIYIEHUHN) B
MBEHT-TYpax MPUBJIEKAET HE TOJbKO KIIMEH-
TOB, HO ¥ npodeccuoHanoB. B maHHOM cTratbe
paccMOTPEH YCIEWHBIM OonbIT Biagumup-
CKOM 00JIacTH B CO3JJaHWUU «30HBI BIIEYATIIC-
HUI» MOCPEACTBOM COOBITUIMHOTO TypHU3Ma.

KuaroueBble ciioBa.
DKOHOMMKA OINYIIEHUH, COOBITUMHBIA TY-
pU3M, 30HA BIIeUaTJIeHUHM, Biagumupckas
00J1aCTb.

Annotation.

The economy of sensations is increasingly
entering the sphere of event tourism. Staging
impressions (sensations) in event-tours at-
tracts not only clients, but also professionals.
The article considers successful experience of
the Vladimir region in creating a "“zone of
impressions™ by event tourism.

Key words.
Economy of sensations, event tourism, zone
of impressions, the Vladimir region.



©*********************************************@

OCOBEHHOCTHU PA3BUTHUSA TYPUCTCKOI'O PBIHKA KPACHOAPCKOT'O
KPASA

FEATURES OF TOURIST MARKET DEVELOPMENT IN THE KRASNOYARSK
REGION

T.H. CAOPOHOBA,
JIOLIEHT Ka(eaphl TEXHOJIOTUU U OPTaHHU3AIUU 00IIeCTBEHHOTO nMuTanus CHOUPCKOro ¢eaeparibHOro
YHHUBEPCHUTETA, KaHAUIaT TEXHUYCCKUX HayK, JIOIEHT, I'. KpacHospck, safronova63@mail.ru

T.N. SAFRONOVA,
Siberian Federal University, Department of Technology and Organization of Public Catering, Asso-
ciate Professor, Candidate of Technical Sciences, Krasnoyarsk, safronova63@mail.ru

O.A. SIbPOBA,
npodeccop Kadeapbl TEXHOJIOTUH U OpraHu3aluu oOuiecTBeHHOTOo nuTanus Cubupckoro dene-
pPaIbHOTO YHHBEPCUTETA, JIOKTOP IKOHOMHUYECKHX HayK, I'. KpacHospck, advanceoa@yandex.ru

0.A. YABROVA,
Siberian Federal University, Department of Technology and Organization of Public Catering, Pro-
fessor, Doctor of Economic Sciences, Krasnoyarsk, advanceoa@yandex.ru

T.JI. KAMO3A,
npocdeccop kadeapbl TEXHOIOTUH U OpraHU3aluy o0IIecTBeHHOro nuTtanus Cubupckoro dene-
paJbHOrO YHUBEPCUTETA, JOKTOP NEJArOTMYECKUX HAYK, JOUEHT, T. KpacHospck,
tat.kamoza@yandex.ru

T.L. KAMOZA,
Siberian Federal University, Department of Technology and Organization of Public Catering, Pro-
fessor, Doctor of Pedagogical Sciences, Associate Professor, Krasnoyarsk, tat.kamoza@yandex.ru

AHHOTAIIHA.

Ponp Typusma B colManibHO-3KOHOMHAYECKOM pPa3BH-
Tuu cyonbekToB Poccuiickoii denepannu HEYKIOHHO
pactet. B mocienHue roapl OTMEYaeTCsi pOCT BHYT-
pPEHHEro Typu3Ma MPU HAIUYUHM OOJNBIIOTO MOTEH-
1yaja ero pa3Butus. Peanuzanus noreHuuana pocra
TypucTckoil otpaciu B KpacHosipckoM Kpae cBs3aHa
c pa3BUTHEM COOBITHIHOTO, KYJIbTYpHO-
[I03HABATEJILHOTO, KPYU3HOTO U COLIMAJIBHOI'O BUIOB
TypusMa. MccienoBanrne NOCBSIIEHO aHANM3Y TypH-
CTCKOro pblHKa KpacHOsSpCKOro kpasi v BIUSHUIO €r0
Ha COLMAIBHO-3KOHOMHMYECKOE DPAa3BUTHE PETHOHA,
ONPEAEIECHBI NEPCIIEKTUBHBIE TPEHABl PA3BUTHS TY-
pusma B KpacHosipckoM kpae.

KiroueBeble cioBa.
KpacHosipckuii kpail, ApKTUUECKUIA PETUOH, TYPUCT-
CKUH pBIHOK, TOCTUHUYHBIA PBIHOK, COOBITUHHBIN
TYpU3M, KYJIbTYPHO-IIO3HABATEIbHbIM TYPU3M, KpPY-
W3HBINA TYPH3M, COLIMAIBHBIN TypU3M.

Abstract.

The role of tourism in social and economic develop-
ment of the Russian Federation subjects is steadily
growing. Recently the growth of internal tourism is
noted, however there is a high potential for its devel-
opment. The realization of the growth potential of the
tourist industry in the Krasnoyarsk region is associat-
ed with the development of event, cultural, educa-
tional, cruise and social types of tourism. The study
is devoted to the analysis of the tourist market of the
Krasnoyarsk region and its impact on the socio-
economic development of the region; promising
trends in the development of tourism in the Krasno-
yarsk region are identified.
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AHHOTaUA.

CoBpeMeHHbIE TPEANPUATHS MOOHIBHONW KOMMEp-
uu J11000ro opMaTa U pa3MEPHOCTH B CHITY CBOCH
TUOKOCTH M TEXHOJIOTMYECKON OMEPaTUBHOCTH CIIO-
COOHBI aTanTHPOBATHCS K MEHSIOUIMMCS YCJIOBUSAM
BHEIIHEH cpeapl U (HOpMUPOBATH HOBBIE HAIpaBlie-
HUS JIEATEIHHOCTH B COOTBETCTBHH C BHI30BAMHU BpeE-
MeHH. MOoOHIbHAsT KOMMEPLIUS SIBJISETCS MPOOIIKE-
HUEM DJIEKTPOHHONH KOMMEpIIMH, MEPEBOJOM DJIEK-
TPOHHOH KOMMEpPIIMU B CaMble Pa3HOOOpPa3HbIEC MOA-
BIKHBIE (Qopmbl. Dopmbl peanuzanuu MOOWUIHHON
KOMMEpIHH U €€ WHHOBAI[MOHHBIE TEXHOJIOTHU MO-
OWJILHOM CBS3HM MO3BOJIAIOT MEPEeHeCTH MHPOpMalu-
OHHBII TIOTOK Ha CaMmble COBEPIICHHBIE MOOWMIbHBIC
raJKeThl TIOJIB30BATENEH, MPEOCTABISAS UM MOJIHYIO
cBOOO/Iy B CBOMX IEPEMEIICHUAX B MIPOCTpaHCTBE. B
CTaThb€ pacCMaTPUBAIOTCS OOBEKTHl MOOWIBHOMN
KOMMEpIHH, HaéTcsi KiacCH(PUKALUs W aHAIU3 PhI-
HOYHOM JeATETBHOCTH CYOBEKTOB MOOMIBHOM KOM-
Mepuuu. BEIsBIEHBI HaIMOHAJIBHBIE OCOOEHHOCTH
MpeINPUHIMATEIFCTBA HAa PBIHKE MOOUIBHONW KOM-
mepuuu Poccun. Oco0oe BHUMaHHME aBTOpP CKOHIICH-
TPUPOBaAJ HA MOCTPOSHUHM MOJEIH MOCTYIUICHHS J10-
XOJIOB OT PEKJIAMHOW aKTHBHOCTH PBIHOYHBIX HTPO-
KOB MOOMJIBHOH CBSI3H.

Kurouessbie ciosa.
CrpaTternyeckuil ynpapieHUYECKHI y4€T, MpOCTpaH-
CTBEHHO-BPEMEHHOM KOHTHUHYYM, LU(pPOBas 3KOHO-
MUKa, PBIHOYHBIA MIPOK, CTPATErusl KOATULUH, TEO-
pUs  IOJIE3HOCTH, KOHBEPIE€HTHOE IPEIOKEHUE,
TEOpUs UTP, MOJIENb YUCTON PUOBLIH.

Abstract.

Modern mobile commerce enterprises of any format
and dimension, due to their flexibility and technolog-
ical efficiency, are able to adapt to the changing envi-
ronmental conditions and to form new areas of activi-
ty in accordance with the challenges of the time. Mo-
bile commerce is a continuation of e-commerce, the
transfer of e-commerce into the most diverse mobile
forms. Forms of the implementation of mobile com-
merce and its innovative mobile communication
technologies allow to transfer the information flow to
the most advanced mobile gadgets of users, giving
them complete freedom in their movements in space.
The article considers the objects of mobile com-
merce, provides a classification and analysis of mar-
ket activities of subjects of mobile commerce. Na-
tional peculiarities of entrepreneurship in the mobile
commerce market of Russia are revealed. The author
concentrated on building a model for revenue from
advertising activity of mobile market players.
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