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POCCUIMCKAS TYPUHIAYCTPHUS B MUPOBBIX OTYETAX UNWTO M POJIb
COBBITUMHOI'O TYPU3MA B POCTE EE IOKA3ATEJIEN

RUSSIAN TOURISM INDUSTRY IN UNWTO WORLD REPORTS AND THE ROLE
OF EVENT TOURISM IN THE GROWTH OF ITS INDICATORS

T.1. BJIACOBA,
npe3ueHT HaunonanbHOM akaieMuu Typu3Ma, peKTop balTUCKON akaeMuu Typu3ma u
IpEeANPUHUMATENLCTBA, JOKTOP MEAaroruueckux Hayk, nmpodeccop, r. Cankr-Ilerepoypr,
mail@batp.ru

T.l. VLASOVA,
The President of the National Tourism Academy, Rector of Baltic Academy of Tourism and
Entrepreneurship, Doctor of Pedagogical Sciences, Professor, Saint Petersburg, mail@batp.ru

C.H. JAHUJIOBA,
CTapIIuid penojaBareiib kagpeapsl Typusma u roctenpunmctsa HOY BO «banrtuiickas aka-
JeMUS Typr3Ma U PEAIPUHUMATENBCTBAY, KAHAUIAT SdKOHOMUYECKUX HAYK, I'. CaHKT-
[TetepOypr, danilova_svetlana94@ro.ru

S.N. DANILOVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Tourism and Hospitality,
Senior Lecturer, Candidate of Economic Sciences, Saint Petersburg, danilo-
va_svetlana94@ro.ru

AHHOTAIIUA.

B craTbe npuBOAMTCS aHAIU3 COCTOSIHUS TY-
pUCTKOW uHAyCTpuu B Poccum mo naHHBIM
UNWTO na doHe pa3BuTHUSI MUPOBOTO TY-
pu3Ma, a TaKXke N0 MaTepuansaM MpOoeKTa
Crpareruu pa3zsutus typuzma B PO no 2035
roxa. B kauecTtBe aBurareist €€ qajabHEUIIETO
pa3BUTUSI aKIEHT CHAeNaH Ha COOBITHITHOM
TypU3Me€ M TEPCIEKTUBAX €ro pa3BUTHUS B
CTpaHe.

Kiar4deBble ci10Ba.
BcemupHo-TypucTcKasi opraHuzanusi, poc-
CUMCKasl TypUHIYCTpHUA, MU U 3a7a4d TY-
pu3Ma, COOBITHIHBIC TYPHU3M, KaJeHAaph CO-
OBITHH, DKOHOMHKA.

Annotation.

The article analyzes the state of tourist indus-
try in Russia according to UNWTO on the
background of world tourism development, as
well as the materials of the draft strategy of
tourism development in Russia until 2035. As
the engine of its further development, the
emphasis is placed on event tourism and the
prospects for its development in the country.

Key words.
World tourism organization, Russian tourist
industry, goals and objectives of tourism,
event tourism, calendar of events, economy.
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POJIb COBBITUMHOM COCTABJISIIOIIENA B PA3BBUTHUN MEJUILIMHCKOI'O
U JEYEBHO-03/IOPOBUTEJIbBHOT'O TYPU3MA

ROLE OF EVENT COMPONENT IN THE DEVELOPMENT OF MEDICAL AND
HEALTH TOURISM

I'.A. KAPIIOBA,
niepBhIi Bute-nipe3uaeHT HAT, 3aBeayromas kadenpoit 5JKOHOMUKH | yIIpaBJieHUs B chepe
yeiyr ®I'BOY BO «Cankr-IletepOyprekuii rocyjapcTBEHHbIM SKOHOMUYECKU YHUBEPCHU-
TET», JOKTOP SKOHOMHUYECKUX HayK, mpodeccop, r. Cankr-IletepOypr,
karpovaga@rambler.ru

G.A. KARPOVA,
The First Vice President of NTA, Saint Petersburg State Economic University, Head of the
Department of Economics and Management in the Service Sector, Doctor of Economic Sci-
ences, Professor, Saint Petersburg, karpovaga@rambler.ru

AHHOTAaIUA.

B npencTtaBiieHHON CTaThe pacCMaTPUBAIOTCS
BO3MOXXHBIE ITyTH B3aMMOCBS3H JI€UEOHO-
03JIOPOBUTEIHHOTO, MEAUIIMHCKOTO M COOBI-
TUiHOTO Typu3Ma. OTlelbHOE BHUMAHUE
YICISIETCS TAKOMY Ba)XHOMY BOIIPOCY, Kak
aHaJIM3 M CUCTEMAaTH3allksl 3HAaHHH O COOBI-
TUMHOM COCTAaBJISIONIEH MEIUIIMHCKOTO M Jie-
4eOHO-03J0POBUTEIILHOTO TypU3Ma.

KiaroueBble cjioBa.
MenuuuHCKuil 1 JIeueOHO-03/I0POBUTEHHBIM
TYpU3M, TYPUCTCKHM NTPOAYKT, CTpaTeruye-
CKHE TIPUOPUTETHI Pa3BUTHUA cPephl TypHU3Ma.

Abstract.
The article considers the possible ways of
interrelation of health, medical and event
tourism. Special attention is paid to such an
important issue as the analysis and
systematization of knowledge about the event
component of medical and health tourism.

Key words.
Medical and health tourism, tourist product,
strategic priorities for tourism development.



©*********************************************©

PA3BUTHUE COBBITUHHOI'O TYPU3MA B CAHKT-IETEPBYPI'E:
ITPOBJIEMBI U IIEPCIIEKTUBbBI

DEVELOPMENT OF EVENT TOURISM IN SAINT PETERSBURG: PROBLEMS
AND PROSPECTS

M.I". BOPOHIIOBA,
npodeccop kadenpsl TypuMa U CoruanbHO-KyIbTypHOTO cepBuca @PI'bOY BO «CaHkT-
[TeTepOyprckuit TOCy1apCTBEHHBINH MHCTUTYT KYJIBTYPhI», JOKTOP SKOHOMHUYECKUX HAYK,
npodeccop, . Cankr-IleTepOypr, vorontsovamg@mail.ru

M.G. VORONTSOVA,
St. Petersburg State Institute of Culture, Department of Tourism and Socio-Cultural Service,
Doctor of Economic Sciences, Professor, Saint Petersburg, vorontsovamg@mail.ru

A.B. KYUYMOB,
JIOLIEHT Kadeapbl PKOHOMUKHU U yrpasienus B cpepe yeiayr @I'bOY BO «Cankr-
[TeTepOyprckuit rocy1apCTBEHHBIH YKOHOMUYECKUN YHUBEPCUTETY», KaHIUAT IKOHOMHYE-
CKHX HayK, J01eHT, I. Cankr-IletepOypr, arturspbl@ya.ru

A.V. KUCHUMOV,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
arturspbl@ya.ru

AHHOTALMS.

AKTyaJIbHOCTh TE€MbI OOYCJIOBJIEHA CIEAYyIO-
IIMMU MOJIOKEHUSIMU: MPOOJIEMBI, BIUSIOIINE
Ha pa3BUTHE COOBITUMHOTO Typu3Ma B CaHKT-
[TerepOypre, ananu3 noTpeOHOCTEN TYpUCTOB
B €VeNnt-MeponpusaTuax, YTO MO3BOJIUT Mpea-
JIOKUTh YCIYTd HEOOXOUMOIO YPOBHS Kaue-
CTBa M HauOoyiee TOJIHO YIOBJIETBOPUTH
cpoc TypucToB. [Ipoananu3npoBaHbl CTaTH-
CTUYECKHE JAHHBIE 10 BBE3THOMY TypHU3MY C
LEIbI0 BBIACICHHAS OINPENEIECHHBIX IPyNI
CTpaH ¢ HAUOOJIBIINM KOJIUYECTBOM MOE3/I0K.
OTpaxxeHbl KPUTEPHUH 1O OpPraHU3alUU COObI-
TUAHOTO TypU3Ma C LEIbI0 MPUBJICYEHUS
HauOOJIBIIEro KOJIUYECTBA TYPUCTOB.

Kurouesble cioBa.
CoObITUHHBIA  Typu3M, Typu3M, event—
MEpOTIPUATHS, COOBITHE, HPPACTPYKTYpA.

Annotation.

The relevance of the topic is due to the fol-
lowing provisions: problems affecting the de-
velopment of event tourism in St. Petersburg,
the analysis of tourists' needs in events,
which will allow us to offer services of re-
quired quality and to best satisfy the demand
of tourists. Statistical data on inbound tour-
ism is analyzed in order to highlight certain
groups of countries with the highest number
of trips. The criteria for organizing event
tourism in order to attract the largest number
of tourists are reflected.

Keywords.
Event tourism, tourism, events, event, infra-
structure.
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HOPMATUBHO-ITIPABOBOE OBECIHEYEHUE SKCKYPCUOHHOH
AEATEJBHOCTHU B YCJIOBUSX I'VIOBAJIBHBIX BBI3OBOB

LEGAL AND REGULATORY SUPPORT OF EXCURSION ACTIVITIES IN THE
CONTEXT OF GLOBAL CHALLENGES

10.C. ITYTPUK,
pykoBouTelnb LIeHTpa COMOKYIBTYPHBIX M TYPUCTCKUX IporpaMM Poccuiickoro Hay4qHO-
UCCIIEIOBATENILCKOTO HHCTUTYTA KYJIBTYpHOTO U Tipupoanoro Hacienus uM. J[.C. JIuxau€na
(MockBa), JOKTOp HCTOPUYECKHUX HAYK, IONEHT, I. MockBa, putrik@list.ru.

Yu.S. PUTRIK,
Russian Scientific and Research Institute of Cultural and Natural Heritage named after D.S.
Likhachev (Moscow), Head of the Center for Sociocultural and Tourist Programs, Doctor of
Historical Sciences, Associate Professor, Moscow, putrik@list.ru

AHHOTAIHUA.
VYBenuunBaronmecs NOTOKA TYPUCTOB U IKC-
KYPCAHTOB Ha 00BEKTaX KyJIbTYPHOI'O U MpPU-
POJHOTO HAaceaUs B COBPEMEHHBIX YCIOBUSIX
HapalnBanusi “HGOpMAIUK TOPOKIAAIOT HO-
BbIE MPOOJIEMBI HE TOJBKO B chepe coxpaHe-
HUS W MCIOJB30BaHUS OOBEKTOB HACICIIHA,
HO U TMPU OPraHU3alMKN YKCKYPCUOHHOTO 00-
CIY>KMBAHUsI HAa ATUX OOBEKTaX KaK HOCHTE-
JAX KOJUIEKTUBHOM MCTOPUYECKOW MaMsITH B
pOCCHIICKOM O0IIecTBE. AKTYalU3UPYIOTCS
poOJIeMbl 3aIIUTHl PHIHKA OTEUYECTBEHHBIX
AKCKYPCOBOJIOB.

KiroueBnie cjioBa.
DKCKypcusi, CTaHIapThl, u(poBU3aius, 10C-
TOBEPHOCTb, HACIEAUE, TYPU3M.

Annotation.

The increasing flows of tourists and excur-
sionists at cultural and natural heritage sites
iIn modern conditions of increasing infor-
mation create new problems not only in the
field of preservation and use of heritage sites,
but also in organizing excursion services at
these sites as carriers of collective historical
memory in the Russian society. The problems
of protecting the market of domestic guides
are actualized.

Key words.
Excursion, standards, digitalization, authen-
ticity, heritage, tourism.
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COBBITUMHBIN TYPU3M KAK JPAVBEP PASBUTHUSA JECTUHAIIUMN.
COBPEMEHHBIE TEHJAEHIIUU, TPOBJIEMbI 1 TEPCIEKTUBHBIE
HATIPABJIEHUSI PABBUTHSA

EVENT TOURISM AS A DRIVER OF DESTINATION DEVELOPMENT. MODERN
TENDENCIES, PROBLEMS AND PERSPECTIVE DEVELOPMENT DIRECTIONS

AM. HEBUHCKAA],
3aMEeCTHTENbh FeHEPAILHOTO JUPEKTOpa MO pa3BUTHIO poekToB CaHkT-IleTepOyprekoro ro-
CYJapCTBEHHOTO 010/ KeTHOTO yupexaeHus «I oposickoe TypucTcko-uH(GOpMalnoHHoe 010-
po», r.Cankt-IleTepOypr, annanev@gmail.com

A.M. NEVINSKAIA,
Saint Petersburg City Tourist Information Bureau, Deputy Director General for Project De-
velopment, Saint Petersburg, annanev@gmail.com

AHHOTaLMS.

B npencrtaBieHHON CTaThe pacCMaTPUBAIOTCS
KJIFOUEBbIE OCOOEHHOCTH PA3BUTUS COOBITHIA-
HOro typusma B Poccuu. OtaenbHOE BHHMa-
HUE YHIEJSETCs] TaKuM BaKHBIM BOIIPOCAM,
KaK XapaKTepUCTUKa (HAKTOPOB BIIMSHUS CO-
OBITUHHOTO TypU3Ma Ha Pa3BUTHE JECTUHA-
LIUH, TIEPCIIEKTUBHBIE HAIIPABIICHUSI PA3BUTHS
Y IIpeJJlaraeéMble MEPONPUATUS 110 IOBBILIE-
HUIO 3(PPEKTUBHOCTH.

Kirouessle ciioBa.
CoOBITUHHBIA TYpU3M, CBaJ€OHBIM TypH3M,
TypH3M, pa3BUTHE JECTUHALUH.

Abstract.

The article considers the key features of event
tourism development in Russia. Special atten-
tion is paid to such important issues as the
characteristics of the factors of influence of
event tourism on the development of the des-
tination, promising areas of development and
proposed measures to improve efficiency.

Keywords.
Event tourism, wedding tourism, tourism,
destination development.
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WHHOBAIIUOHHBIE HATIPABJIEHUA PA3BUTUA COBBITUHAHOTO
TYPU3MA

INNOVATIVE DIRECTIONS OF EVENT TOURISM DEVELOPMENT

M.B. BOJIOIIMHOBA,
3aMEeCTHUTEIb 3aBeAYIONIero Kadeapoil SKOHOMHUKH U YIIPaBJIeHUs B cepe yCIyT 1Mo yu4eOHOon
pabote CaHkT-IleTepOyprckoro rocyJapcTBEHHOTO 3KOHOMUYECKOTO YHUBEPCUTETA, KaH 1~
JaT SKOHOMHYECKHUX HayK, JA01eHT, T. Cankt-IlerepOypr, voloshinova@unecon.ru

M.V. VOLOSHINOVA,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Deputy Head for Academic Affairs, Candidate of Economic Sciences, As-
sociate Professor, Saint Petersburg, voloshinova@unecon.ru

10.B. IOJIMATEHA,
3aMEeCTHTENb 3aBeyIOIIero Kadeapoii PJKOHOMHKH U yIIpaBJIeHUs B chepe ycIyr o HayqHOH
pabote Cankr-IleTepOyprckoro rocyjapCTBEHHOIO 5 KOHOMUYECKOTO YHUBEPCUTET, KaH -
JaT YKOHOMHYECKUX Hayk, Saint Petersburg, nouent, r. Cankr-IleTepOypr, djulia-78@mail.ru

J.V. DOLMATENYA,
St. Petersburg State University of Economics, Department of Economics and Management in
the Service Sector, Deputy Head for Research, Candidate of Economic Sciences, Associate
Professor, Saint Petersburg, djulia-78@mail.ru

AHHOTAIHS. Abstract.
B cratbe paccmarpuBaroTcst coBpeMmeHHble 1he article discusses the current trends of in-
TEHJICHIIMM WHHOBAIMOHHOTO pa3BUTHs co- Nhovative development of event tourism.
OBITUIHOTO TypHU3Ma.

KaroueBbie ciioBa. Key words.
WMHHOBaNMU, COOBITUIHHBIA TYPH3M. Innovations, event tourism.
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AHHOTAIUS.

B craTthe paccmaTpuBarOTCS BOMPOCHI MOJATO-
TOBKHU CHEIUAIUCTOB B 00JaCTU Typu3Ma Ha
OCHOBE CTpaTervii pa3BUTHUSI BBICILIETO 0Opa-
3oBaarst UNWTO. OnuceiBaeTcs OIBIT MPO-
ekta EC Erasmus+ 561832-EPP-1-2015-1-
LV-EPPKA2-CBHE-SP «EBuropean
Dimension in Qualifications for the Tourist
Sector/EurDiQ» B pa3paboTke akTyaJlbHOW B
Poccun Mozenu moAroTOBKH CHEIHMATHMCTOB
111 MICE uaaycTpyun Ha OCHOBE KOHIICTIIIMHN
00y4eHHs B TEUCHHE BCEHl )KU3HU.

KiaroueBble cjioBa.
OOyueHue B TCUCHHE BCEH KU3HM, Pa3BUTHE
pBIHKA TpyJa, TYpHW3M, OTpacjeBas pamka
KBaTU(UKALUM, TpU3HAHWE KBaTU(UKALIAMA
poecCuOHaNBHBIX, podecCuOHaNBEHO-
oO1ecTBeHHAs cepTUudUKaIus.

Abstract.
The article considers the training of
specialists in the field of tourism on the basis
of development strategies of higher education
UNWTO. It describes the experience of the
EC project Erasmus+ 561832-EPP-1-2015-1-
LV-EPPKA2-CBHE-SP “European
Dimension in Qualifications for the Tourist
Sector/EurDiQ” in the development of
relevant in Russia model of training
specialists for the MICE industry based on
the lifelong learning concept.

Key words.
Lifelong learning, labour market develop-
ment, qualifications framework, recognition
of professional qualifications, professional
and public certification.
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AHHOTaNuA.

B crathe packppiBaeTCS TEOPETHUYECKass CYIIHOCTh
TAKOTO HAIPABJICHHUSI COBPEMEHHON MapKEeTMHIOBOM
NeSITeTPHOCTH, KaK NU(POBOE MPOABIKEHHE, B TOM
yuciae MPUMEHUTENBHO K COOBITUIHOMY TYypHU3MY.
OTMmeueHo, 4TO MpUMEHEHHE IIUPPOBBIX TEXHOIOTUN
JUIS IPOJIBMKEHMSI IECTUHAIMM, a TakKe MPOTYyKTOB
U YCIIYT TYPHUCTCKUX OpTaHW3allii, UMEET BaKHOE
CTpaTeTHYecKOe 3HAu€HUe JJIS Pa3BUTHUS MHUPOBOTO
Typu3ma. O0paiasi BHUMaHUe Ha BaKHOCTh TPaMOT-
HBIX U 3(PPEKTUBHBIX MPOIECCOB LU(POBOTO IMpo-
JBYDKEHUS, TOMYEPKUBACTCS HEOOXOAMMOCTh HAy4-
HOW KOHIENTyaJlu3alui JaHHBIX IMPOLECCOB, KOTO-
pble Ha JaHHBIE MOMEHT OTJIHMYAIOTCS OOJbINE MPH-
KJIaIHBIMHU, HEKEJIN TEOPETUYECKHUMHU pa3paboTKaMu.
B crathe mpuBeneH aHamu3 U HOPMYITHPOBKA TIOHS-
TUS «IU(POBOTO MPOABIKEHUS», @ TaKkKe CHOpMY-
JWpOBaHA CTPYKTypa W KiIacCUPUKAIMS TaHHOH
MapKETUHTOBOW (YHKIMM Ha OCHOBE COYETaHUS
TPaIUIIMOHHBIX MAPKETHHTOBBIX KOHIENIIMNA U OTIIH-
YUTETHHBIX O0COOEHHOCTEH, 00YCIOBICHHBIX LUDPO-
BU3AIIMEH pacCMaTPUBAEMBIX ITPOIECCOB.

Kiroueseble ciioBa.
[Mudposuzanus, uudpoBoe MpoABHKEHHE, LUPpO-
BOM MapKeTHHT, kiaccudukanus HU(pPOBOro mpo-
JBUKEHUSI, COOBITUIHBIN TYpHU3M

Abstract.

The article reveals the theoretical nature of digital
promotion as one of the modern marketing functions
including in relation to event tourism. It is noted that
digital technologies used for promotion of destina-
tions, as well as touristic products and services, have
strategic importance for world tourism development.
Considering the importance of competent and effec-
tive processes of digital promotion, the need for sci-
entific conceptualization of these processes, which at
the moment differ more in applied than theoretical
developments, is emphasized. The article presents the
analysis and formulation of the concept of "digital
promotion”, as well as the structure and classification
of this marketing function on the basis of a combina-
tion of traditional marketing concepts and distinctive
features due to the digitalization of the processes un-
der consideration.

Keywords.
Digitalization, digital promotion, digital marketing,
classification of digital promotion, event tourism.
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AHHOTAUMSA.

OxoHoMmuka Poccun B pamkax rio0anbHON peanu3aluu Leiel yCTon-
ynusoro pazsutus (LIYP) dopmupyer mexaHu3Mbl co3maHusi U QyHK-
IUOHMPOBAHHS YCTOMUYMBBIX OM3HEC-CYOBEKTOB. DKOJOTMYECKU YHC-
ThIE U CONUAIFHO OTBETCTBEHHBIC TEXHOJIOTHH IPOU3BOJCTBA M IPO-
K TOBAapOB, UX MOTPEONICHUS W YTIIH3ALMH 3aJI0KEHB B OCHOBY
(hopMHpOBaHHS M aKTyalH3alli HOBBIX METOIOJIOTHYECKHX H METO-
IUYECKUX TOAXOJ0B SKOHOMHUYECKOTO aHallM3a M OLEHKH pe3yibTa-
TUBHOCTH JICATCILHOCTA YCTOWYMBBHIX Mojenell OusHeca. DakTopsl,
(dopmupyromye cucreMy 0000IIAOMINX ¥ YaCTHBIX MOKa3arelel aHa-
JIU3a ¥ OLEHKU Pe3yJIbTaTUBHOCTU TEKYILIEH NESTENIbHOCTH U MPOTHO-
3upoBaHus Oymymiell B KOHTekcTe peanm3anuu L[YP u moctpoenus
ObmiectBa 5.0, — TeopeTHdeckas U METOAOJIOTHYECKAs TTPOOIIeMa KO-
HOMUYECKOW HayKH, TpeOyrollas B3BEIICHHOTO MOIXO0Ja M SICHOCTH B
MOHATUIHOM W METOJM4YeckoM IuiaHax. CrucreMa 0000IalomuX 1 Ja-
CTHBIX TOKa3aTellell (PMHAHCOBOW, SKOJOTHYECKON M COIHAIBHON yc-
TOWYMBOCTH IKOHOMHUYECKUX CYOBEKTOB, HCIIOb3yeMasl B yIIPaBICHUH
COBPEMEHHBIMH OW3HEC-MOJCISIMHU, JOJDKHA TIOTMOJIHATHCS HOBBIMHU
nokasarensiMu, xapakrepusyromumu u LIYP, u crpareruto cosznanus
O6miectBa 5.0. Pemenuto n1aHHOI 3aa4y U MOCBSILEHA CTAThsL.

KiroueBrble cjioBa.
VcroiiunBoe pa3BUTHE, MOKa3aTeNH SKOJOIMUECKOW YCTOHYHMBOCTH,
MOKa3aTeNid CONUANBHON YCTOWYMBOCTH, CHCTEMa aHaJIUTHYCCKHX
nokasareJe, 1enn ycroiunsoro pazsurus (LIYP), O6mectso 5.0.

Abstract.

The Russian economy within the framework of the global implementa-
tion of the sustainable development goals (SDGs) forms the mecha-
nisms for creation and functioning of sustainable business entities.
Environmentally friendly and socially responsible technologies of pro-
duction and sales of goods, their consumption and utilization are the
basis for the formation and updating of new methodological and me-
thodical approaches to economic analysis and evaluation of the per-
formance of sustainable business models. The factors that form the
system of generalizing and particular indicators of analysis and evalua-
tion of the effectiveness of current activities and forecasting the future
in the context of sustainable development goals (SDGs) and building
the Society 5.0 — theoretical and methodological problem of economic
science that requires a balanced approach and clarity in conceptual and
methodological plans. The system of generalized and specific indica-
tors of financial, environmental and social sustainability of economic
entities used in the management of modern business models should be
supplemented with new indicators characterizing both the SDGs and
the strategy of creating the Society 5.0. The article is devoted to the
solution of this problem.

Keywords.
Sustainable development, environmental sustainability indicators, so-
cial sustainability indicato
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CTPATETMYECKOE YIIPABJIEHUE YCTOMYUBBIM PABBUTHUEM TYPU3MA
HA OCHOBE NTH®OPMAILIMOHHBIX TEXHOJIOI' U

STRATEGIC MANAGEMENT OF SUSTAINABLE TOURISM DEVELOPMENT
BASED ON INFORMATION TECHNOLOGIES
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AHHOTAIHUA.

YhpaBieHUE YCTOWYMBBIM pPa3BUTUEM TY-
pU3Ma  SBIAETCA CJIOKHOW MHOTOIPAHHOU
po0IeMoii, KOTOpasi B 3HAUUTEILHOMN CTere-
HU 3aKJII0YaeTcss B Mpolecce moucka, ¢op-
MHPOBAHUSI W PAUUOHAIBHOIO HCIIOJIb30Ba-
HUSI PECYpCOB, TYPUCTCKOM HHPPACTPYKTY-
pBI, B YaCTHOCTU TYPUCTHYECKHUX JIOCTOIPU-
MedarenpbHocTe. [Ipm 3TOM BakHyIO pOJb
WUrpacT CUCTEMA YIPABJICHUS YCTOWYHUBBIM
pa3BUTHEM TypU3Ma Ha OCHOBE HH(OpMaIlv-
OHHBIX TEXHOJIOTHM.

Kuarouesbie ciioBa.
YcronunBoe pa3BUTHE, TYpU3M, KadeCTBO
YCIYT, CTPATErMYECKOE IUIAHUPOBAHUE, WH-
dbopMaIOHHbIE TEXHOJIOTHH.

Abstract.

Management of sustainable tourism devel-
opment is a complex multifaceted problem,
which largely lies in the process of searching,
forming and rational use of resources, tourist
infrastructure, in particular tourist attractions.
An important role is played by the manage-
ment system for sustainable tourism devel-
opment based on information technology.

Keywords.
Sustainable development, tourism, quality of
services, strategic planning, information
technology.
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AHHOTAIIHAS.

B crathe packphIThI 1ie7eBbIe GYHKIIUHM U 337a4ll MCHEIKMEHTA TOCY-
JApPCTBEHHO-YACTHOTO TApTHEPCTBA B JIEYEOHO-03TOPOBHTEIHEHOM
Typusme. [Ipocnexxena qUHaMHKa COCTOSHUSI 3TOrO BUAA JEATEIbHO-
CTH B psizie cTpaH mupa. [Toka3aHo, 4To ycnex B €ro pa3BUTUU BO MHO-
TOM 3aBHCHUT OT YPOBHS OpTaHU3alUU WHPPACTPYKTYpPHOTO obecriede-
HUA 3paBooxpaHeHus. IlpeacraBieHsl Jydlive NpakTUKH TOCyAapCT-
BEHHO-YaCTHOTO MapTHEPCTBA B MEIUIIMHCKOM OOCITYy)KUBAHUHU KITUCH-
TOB JIeueOHO-03/I0POBUTENBHBIX opraHu3anuii Poccuun, Bemukoopura-
Hun, Xopeatuu, Muaun. Caenad BBIBOA O HEOOXOAMMOCTH CO3JaHHUS
cneun(bw-lecxnx MO)ICJ'[GI‘/’I ynpaBneHI/m, MOHI/ITOpI/IHFa n KOHTpOJ’IS{
OpraHU3alMOHHBIX (OPM TOCYJapCTBEHHO-YACTHOTO TApTHEPCTBA B
neqeOHO-03TOPOBUTEIBHOM Typu3Me, pa3paboTKe HOPMATHBHBIX U
MPaBOBBIX JIOKYMEHTOB, PEraMEHTUPYIOIUX Y4acTHUe rocylapcTBa U
Om3Heca B JaHHOM BHJIE NPEIOCTABICHUS YCIYT.

KioueBble cioBa.
3nopoBbecOepexeHre, peKpealus U Typu3M, 3paBOOXpaHEHUe, Tocy-
JTApCTBEHHO M MYHHUIIMIIAIILHOE YIpaBlIeHUE, OM3HEC B MEIHULIMHE.

Abstract.

The article reveals the target functions and tasks of public-private part-
nership management in health tourism. The dynamics of the state of
this type of activity in several countries of the world is traced. It is
shown that success in its development largely depends on the level of
organization of healthcare infrastructure. The best practices of public-
private partnerships in providing medical services to clients of health-
improving organizations in Russia, the UK, Croatia, and India are pre-
sented. It is concluded that it is necessary to create specific models of
management, monitoring and control of organizational forms of public-
private partnership in medical and health tourism, the development of
normative and legal documents regulating the participation of the state
and business in this type of service.

Keywords.
Health saving, recreation and tourism, healthcare, state and municipal
government, business in medicine.
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OCOBEHHOCTH OPTAHU3ALIMOHHOM CTPYKTYPBI KYJIBTYPHO-
COBBITUMHOI'O TYPU3MA

FEATURES OF THE ORGANIZATIONAL STRUCTURE OF CULTURAL AND
EVENT TOURISM
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AHHOTAUMS.

Llenp mccmenoBaHus - yCTAaHOBUTh OCHOBHBIE
AJIEMEHTHl OPTaHU3alMOHHOW CTPYKTYPBI HO-
BOW NEPCIEKTUBHOM PA3HOBHUIHOCTH CIICLIHA-
JU3UPOBAHHOTO TypuU3Ma — KYyJbTYpHO-
coObITUIHOTO Typu3Ma. Vcnonb3zoBaHue pas-
paboOTaHHON CTPYKTYpbl B HPAKTHUYECKON
JNEATEIIBHOCTH II03BOJIMT HA4aTb YCIEIIHO
pa3BUBaTh KyJIbTYPHO-COOBITUHHBIN TypU3M
B peruonax Poccum.

Kirouessle ciioBa.
Typusm, KyJIbTypHO—COOBITHMHBIA TYpHU3M,
KYJbTYPHO-TIO3HABATEIIbHBIN TYpHU3M, KYJIb-
TYpPHOE MEPOIIPUATHE, TYPUCTCKASI CUCTEMA.

Abstract.

The aim of the study is to identify the main
elements of the organizational structure of a
new perspective type of specialized tourism -
cultural and event tourism. The use of the de-
veloped structure in practical activities will
allow to start successfully developing cultural
and event tourism in the regions of Russia.

Keywords.
Tourism, cultural and event tourism, cultural
and educational tourism, cultural event, tour-
Ist system.
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KPAYJICOPCHUHI' KAK MHHOBAIIMOHHBIN METOJ YIIPABJIEHWA
INPOABUXEHUEM TYPUCTCKUX TEPPUTOPUU PECITYBJIUKHU KPBIM

CROWDSOURCING AS AN INNOVATIVE METHOD FOR MANAGING THE
PROMOTION OF TOURIST TERRITORIES OF THE REPUBLIC OF CRIMEA
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AHHOTALMS.

B crarbe BbIIEIEHBI U OLIEHEHBI OCOOCHHOCTH
TEXHOJIOTUH KPayJICOPCUHIAa KAaK MHHOBAIIM-
OHHOT'O METOJA YIPABJICHHS TBOPUECKUM I10O-
TEHLUAJIOM TYPUCTCKUX TEPPUTOPHUI pec-
nyosinkyd KpbeIM B 1IESX UX MPOJBUKEHUS HA
BHYTPEHHEM M MEXAYHAPOJHOM pBIHKAX.
DddexTrBHAS OpraHu3alus Kpay/-
COPCUHTOBOM MIaT(OPMBI MTO3BOJIUT UCIOJIb-
30BaTh €IMHOE MH(POPMAIMOHHOE MPOCTPAH-
CTBO U €MHYIO TEXHOJIOTUYECKYIO IIIOMAIKY
JUIs TIOUCKa U 0TOOpa HanboJiee MepCIeKTUB-
HBIX WJEH W NPEMJIOKEHUM, HANpPaBICHHBIX
Ha 3(Q(dEeKTUBHOE MPOJBHKEHHUE TEPPUTOPU-
aNbHBIX 00Opa3oBaHuit, 3PHEKTUBHOE UCTIOJIb-
30BaHHME MMEIOIIMXCA PECYPCOB M HEMPEPHIB-
HOE€ YJIYYIIeHHE KayecTBa OM3HEC-TIPOLIECCOB
TYPUCTCKUX OPTaHU3ALUH.

Kuarouesbie ciioBa.
Kpayacopcunr, TypHCTCKHUE TEppUTOPUH,
unHoBaiuu, WikiVote, ¢popmarsl, kpaymucop-
CUHT-TIPOEKTHI.

Abstract.

This article outlines and assesses the features
of crowdsourcing technology as an innova-
tive method for managing the creative poten-
tial of tourist territories of the Republic of
Crimea in order to promote them in the do-
mestic and international markets. Efficient
organization of a crowdsourcing platform
would allow to use a common information
space and a shared technological site to
search and select the most promising ideas
and proposals aimed at efficient promotion of
the territorial entities, efficient use of availa-
ble resources and continuous improvement of
the quality of business processes of tourist
organizations.

Keywords.
Crowdsourcing, tourist territories, innova-
tions, WikiVote, formats, crowdsourcing pro-
jects.
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AHHOTaANUA.

Hens u 3amaun uccieoBaHUsS — W3YYEHUE CHELU-
(UYHBIX TYPUCTCKUX IMPEUIOKEHUHN, UMEIOIIHNX 3Ha-
YUTENbHbIE AJIEMEHTHI JEJOBbIX KOMMYHMKAIMM U
TBOpYecTBa B perumoHax (Ha mpumepe KpacHonap-
cKoro kpas). M3yueHbl MeXaHHU3MBbl NPUBJICUCHUS
TYpUCTOB B PETMOH U BOBJICYEHHSI MECTHBIX JKUTEJIEH
B TYPUCTCKYIO NI€AT€IbHOCTh. BrepBble naHbl mpo-
eKTHBIE OIpEeNIeNIeHUs] «CHeU(PUUHOE TYpPUCTCKOE
peJI0KEHUE, «KKOCBEHHBIH paOOTHUK TYPUCTCKOTO
O6usHeca». OTpaxkeHbl pe3yJbTaThl HCCIIEAOBAHUS
UHTEpeca K crnequUYHbIM IPeUIoKEHUSIM B o0Jiac-
TH TYPUCTCKOM JAEATEIbHOCTU MOTEHUHUAIBHBIX II0-
TpeOuTenel, pabOTHUKOB TypOM3HECAa M HAy4yHO-
o0Opa3oBaTeNnbHBIX Oopranuzanuii (Bcero 460 pecnoH-
JEHTOB). BbIJENeHbl MONOXUTENbHBIE CTOPOHBI U
KJIFOUEBbIE TMPOOJIEMBl peau3aliy  CrEeHUPUUHBIX
TYPUCTCKUX TpesiokeHuid Ha pbiHKe KpacHomap-
ckoro kpas. Ilpemnoxkensl myTu perieHust 3¢p¢ex-
TUBHOTO Pa3BUTHUSI CEKTOpa CHEUU(PUUHBIX TYPHUCT-
CKHX MPEJIOKEHUI PETUOHA.

KuroueBrle ciioBa.
Typusm, peIHOK, pEeTHOH, TIpeIoKeHHe, TTpodeccus,
cneuu(UIHOCTh, KOCBEHHBI pPaOOTHHK, KIIIOUEBBIE
npo6iieMsbl, 3G HEKTUBHOCTD.

Annotation.

The aim and objectives of the study are to study the
specific tourist offers with significant elements of
business communication and creativity in the regions
(based on the example of the Krasnodar region).
Mechanisms of tourists attraction to the region and
involvement of local residents in tourist activity are
studied. For the first time project definitions “specific
tourist offer”, “indirect worker of tourist business"
are given. The results of the research of interest to
specific offers in the field of tourist activity of poten-
tial consumers, workers of tourist business and scien-
tific and educational organizations (total 460 re-
spondents) are reflected. Positive aspects and key
problems of realization of specific tourist offers in
the market of the Krasnodar region are allocated. The
ways of solving the effective development of the sec-
tor of specific tourist offers of the region are pro-
posed.

Keywords.
Tourism, market, region, offer, profession, specifici-
ty, indirect worker, key problems, efficiency.
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YIIPABJIEHYECKHE PEHIEHUA U KAJIPOBAS ITOJIMTUKA PYKOBOJAUTEJIA
INPOPECCHUOHAJIBHOI'O OBPA3OBATEJBHOI'O YYPEXAEHUSA CIIO
B YCJIOBUSAX CUCTEMHBIX OFHOBJIEHUI

MANAGEMENT DECISIONS AND PERSONNEL POLICY OF THE HEAD OF A
PROFESSIONAL EDUCATIONAL INSTITUTION IN THE CONDITIONS
OF SYSTEM UPDATES

C.A. AHTOHOBA,
nupektop Cankr-IleTepOyprckoro rocy1apcTBEHHOIO aBTOHOMHOTO MPO(ECCHOHAIBHOTO
o0OpazoBaTenbHOrO yupexaeHus «Komiemk Typru3Ma 1 TOCTUHUYHOTO CEPBUCAY», KaHIUIaT
HKOHOMHYECKUX HaYK, 3aCIyXeHHbIH yuutenb PD, r. Cankr-IlerepOypr, kigsO1l@yandex.ru
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AHHOTaLMS.

B cratbe packpbiBaroTCsi BOMPOCHI MOBBIIIIE-
HUs 3(G(EKTUBHOCTH YyIpaBieHus: mnpodec-
CHOHAJIBHBIM 00pa30BaTEIbHBIM yUPEKICHU-
eM (ITOY) ¢ yueTom ombiTa pabOTHI TUPEKTO-
pa Cankr-IlerepOyprckoro rocyiapcTBeHHO-
ro aBTOHOMHOTO MPOQEeCCHOHAIBHOTO 00pa-
30BaTeNbHOTO yupexacHus «Kommemk Ty-
pyu3Ma M TOCTUHUYHOTO cepBHUCcCa» (Hainee -
Komnemx  typusma  Cankt-lletepOypra).
[IpencraBneHsl  OCHOBHBIC  HaIpaBJICHUS
YIPABJICHUYECKUX PEIICHUH, KOTOpPhIE OXBa-
THIBAIOT PA3IMYHBIC BUBI JACATEIHPHOCTH WH-
HOBAITMOHHOTO 00pa30BaTEIIBHOTO YUPEKIC-
Hus. PaccMarpuBarOTCs Takue MOHSATHA, Kak
ruOKOCTh B YIpaBJICHUHW, OpTaHHU3aIUs
YIPABJICHUS KAJPOBBIMU MTPOILIECCAMH.

Kirouessle ciioBa.
CucremHas paboTa, MPOAYKTUBHOE pPa3BUTHE,
3¢ (HEKTUBHOCTh, TPUHATUE YNPABICHYECKUX
peuieHuii, npodeccuoHanbHOEe 00pa3oBa-
TEJIbHOE YUpEeXACHHE, aIMUHUCTpPATUBHAS
NesATEIbHOCTb, THOKOCTh YIIpaBJIEHUS, Kaue-
CTBO, KaJpOBasi MOJUTHKA.

Annotation.

The article considers the issues of improving
the efficiency of management of a profes-
sional educational institution (POU), taking
into account the experience of the Director of
the St. Petersburg state autonomous profes-
sional educational institution "College of
Tourism and Hotel Service" (hereinafter - the
St. Petersburg College of Tourism). The main
directions of management decisions that cov-
er various activities of innovative educational
institutions are presented. Such concepts as
flexibility in management, organization of
personnel processes management, are consid-
ered.

Key words.
Systematic work, productive development,
efficiency, management decisions, profes-
sional educational institution, administrative
activity, management flexibility, quality, per-
sonnel policy.
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YKOHOMUWYECKUE JETEPMUHAHTBI HA CITPOC
KYJIbTYPHO-JOCYT'OBBIX YCIYI B IPOLECCE BOCIIUTAHMS
MOJOJEKH B POCCUIICKON ®EJEPALIUUA

ECONOMIC DETERMINANTS ON THE DEMAND FOR CULTURAL AND
LEISURE SERVICES IN THE PROCESS OF YOUTH EDUCATION IN THE
RUSSIAN FEDERATION

WL.U. JIEPEH,
npodeccop kadeapbl FyMaHUTAPHBIX U COIUATbHO-IKOHOMHUYECKUX TUCIUILIMH BiaguMup-
CKOI'0 FOpUINYECKOro HHCTUTYTa DenepanbHON CyKObl HCTIOTHEHUS Haka3aHui Poccun,
JOKTOP 9KOHOMHYECKHX HaykK, JOLEHT I. Bragumup, deren-ivanna@yandex.ru

I.I. DEREN,
Federal Penitentiary Service of Russia, Vladimir Legal Institute, Department of Humanitari-
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AHHOTaLMS.

B cratee paccmartpuBaroTCs BOIPOCHI, CBSI-
3aHHBIE C DKOHOMHYECKMMHU JETEpPMHUHAHTa-
MU BOCHMTATEIbHONU PAabOTHI C MOJIOJEKbIO.
AHaIM3UPYIOTCS PAcXOJbl HA MEPOIPHUATHS
[0 BOCHIMTAHUIO MoiioAexu. [IpencraBieHsl
pe3ynbTaThl IMPOBEAEHHOIO HCCIIEIOBAHUS
BOCTPEOOBAHHOCTU BOCIUTATEIBHBIX MEpO-
OPUSATUHA CO CTOPOHBI KYPCAaHTOB BEIOMCT-
BeHHOro By3a. lIpennokena meroauka pac-
YeTa HWTOTOBBIX HKOHOMHYECKUX JETEPMH-
HAHT Ha CIPOC KYJIbTYPHO-IOCYTOBBIX YCIYT
B MPOLECCE BOCIUTAHUS MOJIOAECKH C YUETOM
IByX(pakTopHOro noaxona. @opMyiIupyroTcs
PEKOMEHJIAIMK I TOBBIMIECHUS d()PEeKTHB-
HOCTH BOCIIUTATENbHON paboOThl C MoOJIOJiEe-
KBIO.

KuroueBble ciioBa.
DKOHOMMYECKUE JETEPMHUHAHTHI, II€HOBAs
MOJIUTUKA, CIIPOC, KYJIbTYPHO-OCYTOBBIE yC-
JyTU, BOCTIUTaTEIbHAs paboTa, MOJIOJEKD.

Abstract.

The article considers the issues related to
economic determinants of educational work
with the youth. The costs for youth education
activities are analyzed. The results of the
study of the demand for educational activities
from the cadets of the departmental higher
school are presented. The method of calculat-
ing the final economic determinants on the
demand for cultural and leisure services dur-
ing the education of young people, taking into
account the two-factor approach, is offered.
The recommendations to improve the effi-
ciency of educational work with the youth are
formulated.

Key words.
Economic determinants, price policy, de-
mand, cultural and leisure services, educa-
tional work, youth.
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KOHIENTYAJIbHBIE ACIIEKTbI TEPPUTOPHAJIBHOT'O
B3AUMOJAEUCTBHUA MYHUIIUITAJIBHBIX PAMOHOB B LIEJISIX
INPOABUXEHUA TYPU3MA (HA IIPUMEPE POCCHUUCKOI'O ITPUA30OBbS)

CONCEPTUAL ASPECTS OF TERRITORIAL COOPERATION OF MUNICIPAL
DISTRICTS FOR TOURISM PROMOTION (BASED ON THE EXAMPLE OF THE
RUSSIAN PRIAZOVYE)

K.B. KYIIIHHAP,
npenoaBaTenb kKadeapsl Typusma Bricieii mkoms 6uzneca KOxxHOTO herepaabHOTo YHH-
Bepcurera, T. PoctoB-Ha-Jlony, labtourism@yandex.ru

K.V. KUSHNIR,
Southern Federal University, High School of Business, Department of Tourism, Lecturer,
Rostov-on-Don, labtourism@yandex.ru

AHHOTAIIHA.
B cratbe momuepkuBaeTCs HEOOXOIMMOCTH
TEPPUTOPUAIIHBHOTO COTPYJAHUYECTBA B CO-
BPEMEHHBIX YCJIIOBUSIX Pa3BUTHS UHAYCTPUU

Typusma. llpencraBieHbl  cocTaBisOIME
KOMITOHEHTHl 3(Q(PEKTUBHOTO MEXMYHHUIIU-
NaJbHOTO  B3aUMOJACHCTBUSA,  SIBISIOLIUECS

KOHIIENTYyaJIbHOM OCHOBOM mpu pazpaboTke
MOJEJIEN KOOMEpalu B Typu3Mme. ABTOPOM
MPUBEJICHBl PE3YJbTAaThl aHAIN3a MYHHUIIU-
NajJbHBIX MPOTPaMM pa3BUTUS TypH3Ma B
paiionax Poccuiickoro IlpuasoBbst u npen-
JI0’KEHBI BEKTOPBI B3AUMOJICHCTBHS 110 BUAAM
TYPUCTCKOU JIESITETIbHOCTH.

KiaroueBble cjioBa.
MexMyHULIMTIaTbHOE B3aUMOJICHCTBHE,
BHYTPUPETUOHAJIbHBIE TEPPUTOPUHU, CTpaTe-
rus pasButus typusma, Poccuiickoe [Ipuazo-
BBEC.

Abstract.

The article emphasizes the importance of ter-
ritorial cooperation in modern conditions of
travel industry development. The components
of effective intermunicipal cooperation,
which are the conceptual basis for the devel-
opment of models of cooperation in tourism,
are presented. The author presents the results
of the analysis of municipal programs of tour-
ism development in the regions of the Rus-
sian Priazovye regions and proposes vectors
of cooperation by types of tourist activity.

Keywords.
Intermunicipal cooperation, intraregional ter-
ritories, tourism development strategy, the
Russian Priazovye.
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TYPUCTCKUM BPEH/I KAK UHCTPYMEHT HOBBIINEHUSI ATTPAKTUBHOCTH
TEPPUTOPUU (HA TPUMEPE CMOJIEHCKOHU OBJACTH)

TOURIST BRAND AS A TOOL TO INCREASE THE ATTRACTIVENESS OF THE
TERRITORY (BASED ON THE EXAMPLE OF THE SMOLENSK REGION)
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AHHOTaN M.

B craTtbe paccmarpuBaeTcs CyLIECTBYIOIIAsl CETOAHA MpobiieMa
pa3pabOTKN pernoHaNbHBIX TYPUCTCKUX OpeHnoB. B Hactosmee
BpeMsI CO3J[aHHE TYpHCTCKOTO OpeHJa SIBIISIETCS OCHOBHOHM 4a-
CTBIO YCIIEHIHOTO MPOABMKEHHSI TypOB Ha PBIHKE TYPUCTCKHX
yeayr. Typuctckuii OpeHzi obecriednBaeT IPUTOK B PETHOH Jie-
HEXHBIX CPEACTB, IOJY4aeMbIX OT TYPOB, IPOBOJUMBIX IOJ
STHION TYPUCTCKOTO OpeHAa M C MPOHaXH OpeHANpOBAaHHOM
CYBEHMPHOH NpoAyKUMU. bpena Hepeako CTaHOBUTCS INIABHOM
JIBIKYILIEH CUJION pa3BUTHS MECTHOIO Typusma. B Hacrosiuee
BpeMs pa3paboTKa TypHUCTCKHX OpeHIoB aecTHHanuii Poccum
SIBJIIETCS IIOIYJISIPHBIM U AKTYaJIbHBIM SIBJICHUEM.

KiroueBble cioBa.
Typuctckuit OpeHn, TypuCTCKas ASCTHHALUS, aTTPAKTUBHOCTS,
MPOJIBIXXCHUE, TYPUCTCKUI PHIHOK, peHTHHr OpeHmoB, Cmo-
neHck, CMoeHcKas 001acTb.

Annotation.

The article considers the existing problem of regional tourist
brands development. Currently, the creation of a tourist brand is
a major part of the successful promotion of tours in the market
of tourist services. The tourist brand provides cash inflow to the
region from tours conducted under the auspices of the tourist
brand and from the sale of branded souvenirs. The brand often
becomes the main driving force for local tourism development.
Currently, the tourist brand development of destinations in Rus-
sia is a popular and relevant phenomenon.

Key words.
Tourist brand, tourist destination, attractiveness, promotion,
tourist market, brand rating, Smolensk, the Smolensk region.
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BO3MOKHOCTH UCIIOJIb30OBAHUS PE3YJBTATOB OITPOCA OBILECT-
BEHHOI'O MHEHUSI MOJIOJEKU CAHKT-IIETEPBYPI'A B TYPUCTHUYE-
CKOH
NESATEJBHOCTHU

POSSIBILITIES OF USING THE RESULTS OF A SURVEY OF PUBLIC OPINION
OF THE YOUTH IN ST. PETERSBURG IN TOURIST ACTIVITIES

M.A. ITYIIKHNHA,
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KaH/IUJaT TEXHHYECKUX HayK, noueHT, T. Cankr-IletepOypr, a.b.antonova@gmail.com

A.B. ANTONOVA,
Saint Petersburg Polytechnic University of Peter the Great, Institute of Industrial Management, Eco-
nomics and Trade, High School of Trade and Service, Candidate of Technical Sciences, Associate
Professor, Saint Petersburg, a.b.antonova@gmail.com

AHHOTaANHA.

B craTee paccMOTpeHBI pe3ysbTaThl OMpoca OOIIECT-
BEHHOI'0 MHEHHUs HaCTPOEHUN B MOJIOJIEKHOM cpene
Cankr-IlerepOypra, koTopblii mpowmén B aexadpe
2018 roma. Pe3ynbTarhl OLIEHUBAJIUCh C TOYKH 3pe-
HUS BO3MOXXHOCTEH W TIEPCIIEKTUB I TypUCTHYE-
CKOr'0 CEKTOpa Tropojia TPYAOYCTPOMCTBA MOJOJIBIX
J0JIeH, BOBJICUECHUS MOJIOAEKH B pabOTy B CEKTOpax
cdepbl OO0CTYKHBAaHUS TOPOACKOW SKOHOMHKH, KO-
TOPBIE CBA3aHBI C TYPU3MOM.

Kirouesrbie ciioBa.
Monoaé&xHelii TypHu3M, 3aHATOCTh B cepe TypusMma,
OOLIECTBEHHOE MHEHHE MOJIOIEXKH, aIMUHUCTpALIUS
Canxkr-IlerepOypra, onpoc.

Annotation.

The article considers the results of a survey of public
opinion attitudes among the youth of St. Petersburg,
which was held in December 2018. The results were
evaluated in terms of opportunities and prospects for
the tourism sector of the city employment of young
people, the involvement of young people in the work
in the service sectors of the urban economy, which
are related to tourism.

Key words.
Youth tourism, employment in the sphere of tourism,
public opinion of the youth, administration of St. Pe-
tersburg, survey.
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YPOBEHb 1 KAYECTBO KU3HU ITIOTPEBUTEJIA B ACHHEKTAX U3YYEHHU A
OCOBEHHOCTEMU ITMIIEBOI'O ITOBEAEHUSA

LEVEL AND QUALITY OF LIFE OF THE CONSUMER IN ASPECTS OF
STUDYING THE FEATURES OF FOOD BEHAVIOR

AH. TIAITYJIVH,
npodeccop kadeapsl IKOHOMHUKH U yIIpaBieHus baaTuiickoit akageMun Typu3Ma U mpeanpruHaMa-
TEJBbCTBA, JTJOKTOP SKOHOMHUYECKUX HayK, mpodeccop, r. Cankr-IleTtepOypr, vash_64@mail.ru
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AHHOTaDMSA.

CraThs NOCBSIIEHa PACCMOTPEHHUIO BOIPOCY, KA3aJoCh ObI, YHCTO Me-
JUKO-(MIOCO(PCKOTO XapakTepa, KOTJa YeNOBEeK, I0J arpecCHBHBIM
BO3JICUCTBUEM M M3OLIPEHHBIM JIAaBICHUEM CPEACTB MacCcOBOH MH(OP-
MaluH, BEIOMPAeT TaKoil MaTTepH CBOETO MHINEBOTO MOBEACHHS, KOTO-
PBIif 3aMETHO OTJINYAETCS OT OOLIEIIPUHATOrO, Ha3bIBAEMOTO HOPMallhb-
HeIM. [lpuaepkuBasicek M30paHHOro crioco0a MHIIEBOTO ITOBEACHHS,
TIOTpeOUTeNs JIOBOJUT CBOH OPraHM3M JI0 M3BECTHBIX CTENEeHEH obec-
CHJIMBAHUS, TICUXHYECKOTO UCTS3aHUS U C TMAarHO30M «HEPBHAs OPTO-
peKcHs» TpeBpallaeTcs B MAlUEHTa CHEeHUaIN3UPOBAHHBIX KIHMHUK
peabwIiTanyy, CTAaHOBUTCS TIOIONEYHBIM Mo3ronpasoB. s moboro
OpraHu3Ma IOCIIEACTBHS TAKOTO AWAarHo3a HOCAT, KaK MPaBHIIO, pas-
PYIINTENBHBIA XapakTep. ABTOPBI CTaThU IBITAIOTCS HCCIEIO0BATH
TEHE3UC 3TOW MAIOM3Y4YEeHHOH MpOOJIeMBI 1 OOHAPYKUTh KaKHe-IH00
CBSI3M C YPOBHEM U Ka4E€CTBOM >KMU3HH POCCHSH MOCIETHUX JIET, C Ka-
YECTBOM MOTPEOIIEMBIX MUIIEBIX MPOTYKTOB M C OOIINM IICHXOJIOTH-
YECKHUM COCTOSIHHEM COIMyMa B IIEPHOJ] €ro MCIIBITaHHs H30BITOYHO
JIOJITMM KpU3UCOM. B kauecTBe METO/IOB HMCCIIeA0BaHMs OBUIM MCHONb-
30BaHbl JIMarHOCTHYECKHE MaKeThl, TECTHPOBaHHE (YHKIHOHAIHHOTO
cocTossHus manuedToB 1o cxemaM Donini&Marsili, ORTO-15 u xnu-
HUYECKHE OTPOCHI HX YK€ B Ka4eCTBE PECIOHAEHTOB. bombmas craTu-
cTHYecKasi BBIOOpKa OHJIaifH-ompoca mpecTaBieHa 612 pecroHaeHTa-
MH Pa3HOTO TI0JIa M Pa3HBIX BO3PACTHBIX IPyHIL. J[JIsi OIEHKH YpOBHS
JKM3HU HCIIONB30BaHBI cTaTHCcTHUYeckue Meroasl Crmpmena, [Tnpcona,
CTPYKTYPHBIX cpefHux U mp. OOHapyXeHO, YTO HEPBHOH OPTOPEKCHH
npucyil (GeHoMeH uzbecaioweco noeedenusi, BXOISLIETO B TPYIITY
HecrelM)UIECKUX THIIEBBIX PACCTPONCTB TMAallMCHTA. [TosmyuenHsbie
pe3ynabTaThl PETPOCIIEKTUBHOIO IEPUOAa MOATBEPIKAAIT pabouyio
THIOTE3Y O CYIIECTBOBAHMH CTATHCTUYECKH 3HAUUMOH CBSI3H MEXIY
CHIDKEHHEM yPOBHS XKHU3HH ropojckoro HaceneHus CeBepo-3amagHoro
(henepaabHOTO OKpYTa M 4YacTOTOH 3a00JIeBaHUSI HEPBHOW OpTOpEKCHeit
B Pa3HBIX €€ MPOSBICHUSX.

KinoueBble ci1oBa.
JKu3HeHHBIE CTaHIApPThI, YPOBEHb OJAarocoCTOSHMS, Yepra OCIHOCTH,
KayeCTBO JKU3HHU, KAYECTBO MIPOIYKTOB MMUTAHMsI, HEPBHAsT OPTOPEKCHS,
paccTpoiCTBO THIIEBOTO IOBEACHUS, O00CECCHBHO-KOMITYJIbCHBHOE
paccTpoiicTBO, Y€pHO—OEII0e MBIIIICHUE

Annotation.

The article is devoted to the consideration of an issue that would seem
to be of a purely medical and philosophical nature, when a person,
under aggressive influence and sophisticated pressure of the media,
chooses a pattern of his eating behavior that markedly differs from the
generally accepted behavior, called normal. Adhering to the chosen
method of eating behavior, the consumer brings his body to a certain
degree of weakening, mental torture and with a diagnosis of “nervous
orthorexia” turns into a patient of specialized rehabilitation clinics,
becomes the ward of doctors for the treatment of white brain. For any
organism, the consequences of such a diagnosis are usually destructive.
The authors of the article are trying to investigate the genesis of this
little-studied problem and find any connection with the level and quali-
ty of life of the Russians in recent years, with the quality of food con-
sumed and with the general psychological state of society during its
testing by an excessively long crisis. As the research methods the au-
thors used diagnostic packages, testing of the functional state of pa-
tients according to Donini&Marsili, ORTO-15 and their clinical sur-
veys as respondents. A large statistical sample of the online survey is
represented by 612 respondents of different sexes and different age
groups. To assess the standard of living, the statistical methods of
Spearman, Pearson, structural means, etc. are used. Nervous orthorexia
was characterized by the phenomenon of avoidant behavior that is
included in the group of nonspecific eating disorders of the patient. The
results of the retrospective period confirm the working hypothesis on
the existence of a statistically significant relationship between the de-
cline in the standard of living of urban population in the Northwestern
Federal District and the incidence of nervous orthorexia in its various
manifestations.

Key words.
Standard of living, welfare level, poverty line, quality of life, food
quality, nervous orthorexia, eating disorder, obsessive personality type,
black and white thinking.
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AHHOTaALMS.

B cratbe packpsIBaeTcsi COAEpKaHUE CUCTE-
MBI TIOKA3aTeJien i1 OLEHKU U aHalau3a Ju-
HAMHUKHU U OTKJIOHEHHUS OT JIy4YllIMX [OKa3aTe-
Jeil  (QpYyHKUMOHUPOBAHMUS MHOTO(PYHKIUO-
HaJbHBIX 1eHTpoB (M®ILI) mpemgocTtaBieHue
rOCyAapCTBEHHBIX U MYHHUIUIMAIbHBIX YCIYT
C UENbI0 MCIOJb30BAHUSA WX NPU NPUHATHUS
00OCHOBAHHBIX YIPaBICHUYECKUX PELICHUM
no panpHenmemy pazpututo MOILI. JlanHbie
JUI OUEHKH MpEeJIaraeTcsl Mmojaydarb MyTeEM
MOHHUTOPHHIA JIESITEIbHOCTH LIEHTPOB, a 3a-
TEM CpPaBHUBAaTh UX C AHAJOTUYHBIMU IOKa-
3aTEIIMU, PACCUUTAHHBIMU B XOJI€ MOJEIIHU-
pOBaHUs JIeITeNbHOCTH Jtyutnero M®OIL]

KuaroueBble ciioBa.
['ocynapCTBEHHbIE U MYHUIIUNAIbHbBIE YCITY-
'Y, MHOTO(YHKIIMOHAJIBHBIA IIEHTP, MOHUTO-
PHUHT, YIIpaBJICHHUE.

Abstract.

The article reveals the content of the system
of indicators for assessing and analyzing the
dynamics and deviations from the best indica-
tors of the functioning of multifunctional cen-
ters (MFCs), the provision of state and mu-
nicipal services with a view to using them
when making informed management deci-
sions on the further development of the
MFCs. It is proposed to obtain data for as-
sessment by monitoring the activities of the
centers, and then compare them with similar
indicators calculated in the course of model-
ing the activities of the best MFC.

Keywords.
State and municipal services, multifunctional
center, monitoring, management.
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