POCCUMNCKUN HAYYHDBLIN XKYPHADN

HAU.VIOHAIII:HOVI AKAJJ,EMMVI TYPM3MA

Ne 2 (50) anpenb-ntoHb 2019 ISSN 2073-0624

50 BLINYCKOB -
3TO TONbLKO HAYANO!

g
38
£2
£
g

POCCHACKMIA TYPU3M
B YCNOBUAX NEPEMEH

UHOPOBLIE 1y )0,
B 3KOHOMMKE

=8 TYPM3MA KOHTAKTHI)IE JTAHHBIEMCON NTACTS
- R AHHOTALIMUPABSTRACT
KJIFOUEBBIE CTTOBARKEYWORDS

e :
" hﬁ - . €




COOEPXAHUE
HOBOCTU TYPUHAYCTPUM ..o 3
HOBOCTU HAT ..o 9

TEOPETUYECKUE U NMPUKNAOHBIE ACMEKTbI
PA3BUTUA TYPUHAYCTPUN

A.C. JIECKOB, "A. NECKOBA. TEOPUA U MPAKTUKA KAMUTANNSALINA
PEMMOHANBHbIX PECYPCOB KYIIbTYPHOIO TYPU3MA (HA MPUMEPE
NEHWHIPALCKOW OBJTACTM)

I.A. KAPTIOBA, B.A. TKAYEB. MEPCMEKTVBHBIE HAMPABNEHWA PASBUTUA
OKOJIOMNMYECKOTO TYPUBMA B POCCUMN ... 15

M.C. OBOPUH, A.A. KIIEMIMAH, O.A. BABAHYMKOBA TEHAEHLIM, MPOBNEMbI
M TEPCIEKTMBbI PASBATNA CAHATOPHO-KYPOPTHOI'O KOMIJIEKCA

1 NEYEBHO-03JOPOBUTENBHOIO TYPUSMA B POCCUMN .........covoiiicciciiiins 17
T.A. TABPOBA. MEPCMNEKTVBHBIE HAMPABNEHWA PA3BUTWA JOCTYNHOrO

TYPUBMA B POCCUMN ...ttt sss s sssnsssans 22
0.B. COBOJEBA. KMACCUOUKALIVISA BUAOB KYNETYPHO-COBLITUMHOMO

TYPU3MA MO HAMPABNEHHOCTU KYJIBTYPHOTO MEPOMPUATUA ..o 25

WHHOBALWK B 9KOHOMWKE U TYPU3ME
H.K. TEMHOBA. BMSHEC-MOJIEb V1 CTPATETMYECKVIE PELLEHUS NIWIEPOB

PBIHKA LINOPOBBIX YCIIYT ...t esissssssssss s ssssssssssssssssssssans 27
W.E. KAPACEB, E.B. KYNATMHA. OCHOBHBIE COCTABNAIOLLVE U CHIELINOUKA
MPOBEAEHUS KBECTA B TYPUCTKOM COEPE ..oooocoseevvvveeveeerrenneesssssssssssssssssssssssssseeee 31

O.I". WWLLIKOB. CTPATEIM UCMOJIb3OBAHNA HEMPO®ECCUOHANBHOIO
AYANOBU3YATIbHOIO KOHTEHTA B NMPOABWMXEHNN TYPUCTUYECKMX
TEPPUTOPUINL «...ccooooeieeeeeeeeseesesess s 33

NnoaroToBKA KALQPOB A5 3KOHOMUKA U TYPU3MA
0.B. WYTbIVHA, .M. WYNbTMHA. OBPASOBATENbHbIA TYPU3M B POCCUM:

NCTOPUA Y COBPEMEHHOCTD ........coviiriiiiiiicciissiississssissisesss s ssssssessans 36
C.B. KAPMYXWH. AKTYAJIbHBIE MPOBJIEMbI UCTOJIb30BAHNA MCKYCCTBEHHOIO
WHTENNEKTA B OBPASOBAHUM ..........ooovviieiceiecsesssississsissssssssssssssssssssssans 40

MUPOBAS 3KOHOMMUKA U MEXXQYHAPOOHbIA TYPU3M

T"A. KAPTOBA, 3.10. KAKABAISE MPENMYLLECTBA W KNOYEBBIE MPOBJIEMbI
PA3BNTUA MEANLIMHCKOrO 1 NEYEBHO-O3[JOPOBUTESIBHOIO TYPU3MA
B CTPAHAX CHI ..ottt 41

N.X. HA3APOBA, A.C. U3MAWIOBA. YCNIOBWA U TEHOEHLIMM PASBUTUA
TACTPOHOMMYECKOTO TYPM3MA HA OCTPOBE YEDKYLO (PECTTYBJINKA KOPES) ...... 44

B.Y. TYPOYMAMBETOB. 3TUKA MEXXOYHAPOOHOIO OXOTHWYLEIO TYPUSMA ......... 46

A.B. LUIMBITKOBA. MMPOBOW KPYW3HBbI PbIHOK: PETVIOHATNBHBIE PASNIVYMS
W TIEPCIEKTUBBI PASBUTHUIA ...ttt sasssssans 48

PEFMOHANBHASA 3KOHOMUKA U BHYTPEHHUWA TYPU3M

H.B. MTOMASKOBA, J1.M. GANEAYMK. AHANN3 BOSMOXXHOCTEW PA3BUTUS
TYPU3MA B HALIMOHAJIbHOM IMAPKE «KOAP» ...

E.C. GOTOMOJIOBA, M.A. NMEPCWSAHOB. OLIEHKA COCTOAHWSA Y TEHOEHLW

PA3BUTUA PEKPEALIMOHHOIO TYPUSMA KPBIMA ..o 57
B.A. EPMAKOB, B.3. MUXAVIOBA. OLIEHKA COCTOAHMS AHUMALIMOHHOW
NEATENBHOCTN B TOPOAE-KYPOPTE AHAMA: MHEHVE TYPUCTOB ..........cccoooovvvvvins 60
B.B. TABPOB. TEHAEHLIUM PASBUTUA TPAHCTPAHUYHOIO TYPU3MA

B NANTbHEBOCTOYHOM ®ELEPANIBHOM OKPYTE .......ooocviinrirciissisessinsceisssisnnieane 64
H.I. MPYOHWKOBA, H.H. MPA3[JHNKOBA, M.H. UTHATEHKO. TEHAEHLIA

PA3BUTUA FOCTUHNYHOTO XO3AVCTBA B AITAMICKOM KPAE ......ooooooceeccicivvvveerrrnens 68

E.B. MEJIbHVKOBA, 10.P. COJTOJOBHNKOBA. TYPUCTCKO-PEKPEALINOHHBIN
MOTEHLWAI CENA EKATEPVHUHCKOO TAPCKOO PAVIOHA OMCKOW OBTACTY ... 71

C.C. NALIOK, t0.M. JOMPA. TYPV3M HA CAXATNIUHE: CTK «TOPHbIN BO3AYX»
KAK MEPCMEKTVBHbIN OBBEKT FOPHOIBDKHOTO TYPUBMA ...covvvooesvveeeenneeneee 74

K.A. AHITIVHOB. MYNETUNIUKATUBHBIA SOOEKT
1150-NETUA NPANETEPBYPIA: ICTOPUKO-KYJIETYPHBIE OCHOBbI
W TTIOTEHLMAT TTPOTPAMMDI ...t ssssasssssssssssessssssssnssans 78

OKOHOMMUKA U YINPABIEHUE NMPEANPUATUAMU
MU OTPACIIAMW, CMEXXHBIMU C TYPUSMOM

3.C. MAXMYI0B, A.H. LIALIYNIH. MPOBNEMbl ®OPMUPOBAHWS ®HAHCOBOW
MONUTWKW CENbXO3MPEANPUATUN B YCIIOBUAX MEXOYHAPOLHbIX
CAHKLIAA Y UMMOPTOSAMELLEHUS <.....oooovvvvvivevnvvenneeeesssssssssssssssssssssssssssssssssssssssssssssnees 82

OB30P OTPACIIEBOM NIUTEPATYPbI 87

TPEBOBAHUA K O®POPMITEHHUIO
HAYYHBIX MYBIMKALMM ..o 88

CONTENTS
TRAVEL INDUSTRY NEWS ... 3
NATIONAL TOURISM ACADEMY NEWS ..........coocoooo 9

THEORETICAL AND APPLIED ASPECTS OF TRAVEL INDUSTRY
DEVELOPMENT
AS. LESKOV, G.A. LESKOVA. THEORY AND PRACTICE OF THE CAPITALIZATION

OF REGIONAL RESOURCES OF CULTURAL TOURISM (BASED ON THE EXAMPLE
OF THE LENINGRAD REGION) ...

G.A. KARPOVA, V.A. TKACHEV. PERSPECTIVE DIRECTIONS FOR ENVIRONMENTAL
TOURISM DEVELOPMENT IN RUSSIA .......oooriiinininisiieniscssssssssssssssnsssssnsienns 15

M.S. OBORIN, A.A. KLEYMAN, O.A. BABANCHIKOVA. TENDENCIES, PROBLEMS
AND PROSPECTS OF DEVELOPMENT OF SANATORIUM-RESORT COMPLEX

AND HEALTH TOURISM IN RUSSIA ..o 17
T.A. LAVROVA. PROMISING DIRECTIONS FOR THE DEVELOPMENT OF AFFORDABLE
TOURISM IN RUSSIA ...t sss s 22
0.V. SOBOLEVA. CLASSIFICATION OF TYPES OF CULTURAL AND EVENT

TOURISM BY THE DIRECTION OF CULTURAL EVENT ......cccoovviiiirininnienieciesisiniians 25

INNOVATIONS IN ECONOMY AND TOURISM
N.K. TEMNOVA. BUSINESS MODEL AND STRATEGIC SOLUTIONS OF DIGITAL

SERVICES MARKET LEADERS ..ot sssssssssssnsisans 27
I.E. KARASEYV, E.V. KULAGINA. MAIN COMPONENTS AND SPECIFICS OF QUEST
INTHE TOURIST SPHERE ..ottt sssannes 31

0.G. SHISHKOV. STRATEGIES OF USING NON-PROFESSIONAL
AUDIO-VISUAL CONTENT IN TOURIST AREAS PROMOTION

STAFF TRAINING FOR ECONOMY AND TOURISM
0. V. SHULGINA, D.P. SHULGINA. EDUCATIONAL TOURISM IN RUSSIA: HISTORY

AND MODERNITY ..o ssssnenes 36
S.V. KARPUKHIN, CURRENT PROBLEMS OF USING ARTIFICIAL INTELLIGENCE
IN EDUCATION ..ottt sss s sss st s sssssssssssssssssssssssssn 40

GLOBAL ECONOMY AND INTERNATIONAL TOURISM

G.A. KARPOVA, E.YU. KAKABADZE, ADVANTAGES AND KEY PROBLEMS
OF MEDICAL AND HEALTH TOURISM DEVELOPMENT

INTHE CIS COUNTRIES ........oiiiriiritriisieciccsss s sssansnes 41
L.KH. NAZAROVA, A.S. IZMAILOVA. CONDITIONS AND TRENDS OF GASTRONOMIC
TOURISM DEVELOPMENT ON JEJU ISLAND (REPUBLIC OF KOREA) .........cccoovnviunrinnrinns 44
B.U. TURDUMAMBETOV. ETHICS OF INTERNATIONAL HUNTING TOURISM .................. 46
A.V. SHMYTKOVA. GLOBAL CRUISE MARKET: REGIONAL DIFFERENCES AND
DEVELOPMENT PROSPECTS ......oviririiniinnisisisssisssisssisssssssssssssssssssssssssssssisnns 48

REGIONAL ECONOMY AND DOMESTIC TOURISM

N.V. POMAZKOVA, L.M. FALEYCHIK. ANALYSIS OF TOURISM DEVELOPMENT
OPPORTUNITIES IN THE NATIONAL PARK «KODAR”

E.S. BOGOMOLOVA, P.A. PERSIANOV. ASSESSMENT OF THE STATE

AND DEVELOPMENT TRENDS OF RECREATIONAL TOURISM IN CRIMEA ..........ccccoovvvnee 57
B.A. ERMAKOV, V.E. MIKHAILOVA. ASSESSMENT OF ENTERTAINMENT ACTIVITIES

IN THE RESORT CITY OF ANAPA: OPINION OF TOURISTS ........cccoouvimmminmiisneiinrirnniiis 60
V.V. LAVROV. TRENDS OF DEVELOPMENT OF CROSS-BORDER TOURISM

IN THE FAR EASTERN FEDERAL DISTRICT .....oovrvvirrirriisnisisssisscessssssssssssssssssnssans 64
N.G. PRUDNIKOVA, N.N. PRAZDNIKOVA M.N. IGNATENKO. TRENDS OF HOTEL
INDUSTRY DEVELOPMENT OF THE ALTAI REGION .......cccovviiiiiirinniiciincisssiccenies 68
E.V. MELNIKOVA, YU. R. SOLODOVNIKOVA. TOURIST AND RECREATIONAL POTENTIAL

OF THE VILLAGE EKATERININSKOE OF TARSKI DISTRICT OF THE OMSK REGION ........... Il
S.S. LYASHOK, YU.M. DOMRA. TOURISM IN SAKHALIN: STC “GORNY VOZDUKH"

AS APROSPECTIVE OBJECT OF SKI TOURISM ......coovririrreinrinninniessssissisc i 74

K.A. ANGLINOV. MULTIPLICATIVE EFFECT OF THE 1150TH ANNIVERSARY
OF SAINT PETERSBURG: HISTORICAL AND CULTURAL BASES AND POTENTIAL
OF THE PROGRAM ......covviiriiiiniiniinissis st sssssssss st sssssssssssnsisnns 78

ECONOMY AND MANAGEMENT OF ENTERPRISES AND
INDUSTRIES RELATED TO TOURISM.

Z.S. MAHMUDOV, AN. TSATSULIN. PROBLEMS OF FORMATION OF FINANCIAL
POLICY OF AGRICULTURAL ENTERPRISES IN THE CONTEXT OF INTERNATIONAL
SANCTIONS AND IMPORT SUBSTITUTION ........oooiriiiriinririissniesscsssssssssisssssennies 82

REVIEWS OF BOOKS ON TOURISM ... 87

PUBLISHING REQUIREMENTS
FOR ARTICLES .......cccectiestecstnsssesssessssonsssss sttt 88



*AhhkhAhhkhkrhhkhkhkhkkhhkhkhihhkhkrihkhkihkhkiihhkhkkiihkhihkikkiiikiik
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THEORY AND PRACTICE OF THE CAPITALIZATION OF REGIONAL
RESOURCES OF CULTURAL TOURISM (BASED ON THE EXAMPLE OF THE
LENINGRAD REGION)

A.C. JIECKORB,

JOLIEHT Kadeapbl Typru3Ma U COLMaIbHO-KYJIbTypHOTO cepBuca Cankr-IlerepOyprcekoro
rocyaapCTBECHHOI'O MHCTUTYTA KYJIbTYPBI, KaHAUAAT 9KOHOMHUYCCKHUX HAYK, T. CaHkr-
[TeTepOypr, spbguki@inbox.ru
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HGTep6prCKOFO roCyaapCTBCHHOI'O HHCTUTYTA KYJIbTYPHI, HGﬁCTBHTGHBHLIﬁ YJICH
MexaynapoaHoit 1 HartmonaneHoM AkageMuil TypusMa, KaHAUAAT SKOHOMUUYECKUX HAYK,
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Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
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AHHOTaLMA.

ABTOpBI CTaThWl OTMEUAIOT BCE BO3pACTAIOIEE BHUMAHHE K
MIPOCTPAHCTBEHHOM SKOHOMUKE Kak HaIIPaBJICHUIO
SKOHOMHYECKOW MBICIM M  OCHOBE  MAapKETHHIOBOM
JIEATEITLHOCTH. DTO 00CTOSITEILCTBO TPEOYET PacCMOTPEHHS
TaKoro TIOHATHSA, KaK KalUTaIW3amnusi KyJIbTypPHOTO
HaCJIeJIsl PEeTHOHa, 0e3 KOTOPOro HEBO3MOXKHO DPa3BUTHE
KylbTypHOTO  TypusMa. OTmeuaercs  Heo0XOAUMOCTb
TPaMOTHOTO ()OPMHPOBAHHUS TYPUCTCKOH HHPPACTPYKTYPHI C
MO3WLMN  TOJAPU3AaLMU  PETHOHAIBHOTO  KYJIbTYPHO-
3KOHOMHYECKOTO MIPOCTPAHCTBA, BBIICTICHUS ero
KYJTbTYPHBIX Y3JIOB KaK JIOMHUHHUPYIONIUX SKOHOMHYECKHX
€IUHUL. ABTOpaMH NPUBEJICHBI PE3YIbTAaThl TEOPETUUECKUX
BO33pEHMM Ha YyIpaBIE€HUE TYPUCTCKOH Cpefoil peruoHa
MOCPEJICTBOM KaIUTAIN3aIUU TaMSTHUKOB TPUPOJHOTO U
KyJbTYPHOTO HACIEAUsl BCEX PAHIOB, CO3JAIONIECH YCIOBHS
JUiss TpuObUTM M ee pocra. [IpoaHamM3WpoOBaH OIBIT
JIEATETLHOCTA TYPUCTCKOW JeCTUHAIUU <«JIeHWHTpanckas
001aCTBY.

KioueBble c1oBa
Kanuramusanms, TeHUI MECTa, TyX BPEMEHH,
«IPOTOMAPKETHHI», PETHOHAIBHOE KYJIBTYpHOE HaCleIue,
OCHUMApPKHHT, TypUCTCKasI cpena, TOJISIPHU3AIINS,
JOMHUHHUPYIOIIas  JKOHOMHYeCKas  eauHMna,  dhdekt
arJioMeparyu.

Abstract.

The authors of the article note the increasing attention to the
spatial economy as the direction of economic thought and the
basis of marketing activities. This circumstance requires
consideration of such concept as capitalization of cultural
heritage of the region, without which it is impossible to
develop cultural tourism. The article highlights the necessity
of competent formation of tourist infrastructure from the
standpoint of polarization of the regional cultural and
economic space, the allocation of its cultural nodes as the
dominant economic units. The authors present the results of
theoretical views on the management of the tourist
environment of the region through the capitalization of
monuments of natural and cultural heritage of all ranks,
creating conditions for profit and its growth. The experience
of the tourist destination "Leningrad region" is analyzed.

Keywords.
Capitalization, genius of place, spirit of time,
“protomarketing”, regional cultural heritage, benchmarking,
to
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HEPCIIEKTUBHBIE HAITPABJIEHUA PASBUTHUSA DKOJIOTHYECKOI'O
TYPU3MA B POCCHUHA

PERSPECTIVE DIRECTIONS FOR ENVIRONMENTAL TOURISM
DEVELOPMENT IN RUSSIA

I'.A. KAPIIOBA,
nepBbiit Butle-nipe3uienT HAT, 3aBeayromias kadeapoit SKOHOMUKH M YIIpaBJICHUS B cepe
yeiyr ®I'bOY BO «Cankr-IletepOyprekuii rocygapcTBEHHbIM SKOHOMUYECKUN
YHUBEPCUTET», JOKTOP IKOHOMHYECKUX HAyK, Tpodeccop, T. Cankr-IlerepOypr,
karpovaga@rambler.ru
G.A. KARPOVA,
The First Vice President of NTA, Saint Petersburg State University of Economics, Head of
the Department of Economics and Management in the Service Sector, Doctor of Economic
Sciences, Professor, Saint Petersburg, karpovaga@rambler.ru

B.A. TKAYEB,

JOLIEHT Kadeapbl SKOHOMUKHU U ynpaiieHus B cgepe yeiayr DI'BOY BO «CaHkT-
[leTepOyprckuii rocy1apCTBEHHBI YKOHOMUYECKUN YHUBEPCUTETY», KAHIUAT
HPKOHOMHUYECKHUX HayK, MO1eHT, . CankT-IleTepOypr, quebrador@yandex.ru
V.A. TKACHEV,

Saint Petersburg State University of Economics, Department of Economics and Management
in the Service Sector, Candidate of Economic Sciences, Associate Professor, Saint
Petersburg, quebrador@yandex.ru

AHHOTaIMS.
B npencraBiieHHON CTaThe pacCcMaTpPUBAIOTCS
KJIIOUEBbIE OCOOEHHOCTH U MapagurMbl
pa3BUTUSI  DKOJIOTHYECKOTO  TypusMma B
Poccun. OrtnenbHOE€ BHUMAHUE YACTACTCS
TaKuM BAKHBIM BOITpOCaM, Kak
XapakTepUcTHUKa Mpo0JeM U HEraTUBHBIX
TEHJICHIIM  Pa3BUTUA  DKOJOTUYECKOTO
Typu3Mma, BbIpabOTKa U  00OCHOBaHHE
MEPCIIEKTUBHBIX  HAMPABJICHUN  Pa3BUTHUA
HCCIIEyeMOT0 BHIa TypU3Ma.

Kuarouesble cioBa.
DKOJIOTUYECKUI TYPHU3M, TYPUCTCKHUI
OPOAYKT JECTUHAUUN, 0c0o00 OXpaHseMble
IIPUPOAHBIE TEPPUTOPUU, CTPATETUUYECKUE
OPUOPUTETHl pa3BUTUA cdepsl Typu3Mma B
Poccuu.

Abstract.

The article considers the key features and
paradigms of ecological tourism development
in Russia. Special attention is paid to such
Important issues as the characterization of
problems and negative trends in the
development of eco-tourism, development
and justification of promising directions for
the development of the studied type of
tourism.

Key words.
Ecological tourism, tourist product of
destinations, specially protected natural
territories, strategic priorities for tourist

industry development in Russia.



*AhhkhAhhkhkrhhkhkhkhkkhhkhkhihhkhkrihkhkihkhkiihhkhkkiihkhihkikkiiikiik
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KYPOPTHOI'O KOMIVIEKCA U JIEYHEBHO-O3IOPOBUTEJIBHOI'O TYPU3MA
B POCCHUHA

TENDENCIES, PROBLEMS AND PROSPECTS OF DEVELOPMENT OF
SANATORIUM-RESORT COMPLEX AND HEALTH TOURISM IN RUSSIA

M.C. ObOPHUH,
npodeccop kadenpsl SIKOHOMUYECKOTO aHATU3a U CTaTUCTUKH [lepMCKOro HHCTUTYTA
(punman) ®I'bBOY BO «Poccuiickuii 5)KOHOMUYECKHUI YHUBEPCUTET UMEHU
I'.B. [1nexanoBay», TOKTOp SKOHOMHYECKUX HayK, TOIEHT, T. [lepms, recreachin@rambler.ru
M.S. OBORIN,
Plekhanov Russian University of Economics, Perm Institute (branch), Department of
Economic Analysis and Statistics, Doctor of Economic Sciences, Associate Professor, Perm,
recreachin@rambler.ru

A.A. KJIEUMAH,
npodeccop kadeapbl dKOHOMUKHU U yrpaBieHus bantuiickoil akageMun Typusma u
PEANPUHUMATEIBCTBA, JOKTOP SKOHOMUYECKUX HayK, mpodeccop, r. Cankr-IlerepOypr,
aklejman@yandex.ru
A.A. KLEYMAN,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and
Management, Doctor of Economic Sciences, Professor, Saint Petersburg,
aklejman@yandex.ru

O.A. BABAHUYMKOBA,
3aBeayromas kadeapoi Typuctckoro ousHeca Cankt-IleTepOyprckoro rocyqapcTBeHHOTO
YHUBCPCUTCTA IPOMBIIIJIICHHBIX T E€XHOJIOTHUH U z[maﬁHa, KaHIuJaT SKOHOMHWYCCKUX HAYK,
noueHt, r. Cankr-IletepOypr, babaolga@rambler.ru
O.A. BABANCHIKOVA,
Saint Petersburg State University of Industrial Technologies and Design, Head of the
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AHHOTAIMA.
B crarbe mpezncraBieHbl pe3ynbTaThl MPOBEAEHHOTO MCCIETOBAHUS
TEHJICHIIUI 1 MPoOJIeM Pa3BUTHS CAHATOPHO-KYPOPTHOTO KOMILIEKCA U
neyeOHO-03IOPOBUTEIBHOTO Typu3ma B Poccuiickoit ®enepariuu.
PaccmoTpens! IIyTH IIOBBILIEHHUS COILMATbHO-3KOHOMUYECKOI
3¢ PEeKTHBHOCTH CaHATOPHO-KYPOPTHOH chepbl U €€ MHBECTUIHOHHOM
IIPUBJICKATCIIbHOCTH. npOBC}léH aHaJIn3 JOUHAMHKH J0XOJI0B H
pacxo/loB CaHaTOPHO-KYPOPTHBIX OpraHU3allif, LEeH CaHaTOPHO-
KYpPOPTHOTO JicUeHHs. BBIABIEHBI OCHOBHBIC HETATUBHBIE (DAKTOPHI,
CAEpKUBAIOIIME PAa3BUTHE CAHATOPHO-KypPOPTHOIO KOMILIEKCa, a
TaK)Ke OIpe/eTeHbl BO3MOXKHBIE MEPCHEKTUBBI Pa3BUTHUSI CaHATOPHO-
KypPOPTHOTO KOMIUIEKCA U JIeueOHO-0310pPOBUTENBHOTO TypHU3Ma.
KinoueBble ciioBa.

CaHaTOpHO-KYpOPTHBIH KOMIUIEKC, Ne4e0HO-03/10POBUTENILHBIN
TprI3M, WHBECTUILIMOHHAA IPUBJICKATCIIBHOCTb, O0XOJbl W PAaCXOIbl
CaHaTOPHO-KYPOPTHBIX OpraHU3alif, IIeHa CaHATOPHO-KypOPTHOIO
JICYCHNUs, HETaTHBHBIC (haKTOPHI, MPOOJIEMBI U TIEPCIIEKTUBEI PA3BUTHUS
CaHaTOPHO-KYPOPTHOT'O KOMITJIEKCA.

Annotation.

The article presents the results of the study of tendencies and problems
of development of sanatorium-resort complex and health tourism in the
Russian Federation. The ways of increasing the socio-economic
efficiency of the sanatorium-resort sector and its investment
attractiveness are considered. The dynamics of income and expenses of
sanatorium-resort organizations, prices for sanatorium-resort treatment
are analyzed. The main negative factors hindering the development of
sanatorium-resort complex are revealed, possible prospects for the
development of sanatorium-resort complex and health tourism are
identified.

Key words.
Sanatorium-resort complex, health tourism, investment attractiveness,
income and expenses of sanatorium-resort organizations, price for
sanatorium-resort treatment, negative factors, problems and prospects
for development of sanatorium-resort complex.
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HEPCIIEKTUBHBIE HAITPABJIEHUA PASBUTHUSA JOCTYIIHOI'O TYPU3MA B
POCCHUM

PROMISING DIRECTIONS FOR THE DEVELOPMENT OF AFFORDABLE
TOURISM IN RUSSIA

T.A. IABPOBA,
npodeccop kadeappl HaMOHAIBHOM 3k0oHOMUKH CaHKT-IleTepOyprckoro rocy1apcTBEHHOTO
9KOHOMHYCCKOT'O YHUBCPCUTCTA, JOKTOP SKOHOMHUYCCKUX HAVYK, HpO(I)CCCOp, r. CaHKT-
[eTepOypr, victoriatan@inbox.ru
T.A. LAVROVA,
Saint Petersburg State University of Economics, Department of National Economy, Doctor of
Economic Sciences, Professor, Saint Petersburg, victoriatan@inbox.ru

AHHOTAaIUA.

B cratbe paccMOTpeHBl BO3MOKHOCTH U
O0COOCHHOCTH Pa3BUTHS JOCTYITHOTO TypU3Ma
B COBPEMEHHBIX YCIIOBUSIX. DBBISBICHBI
npobjieMbl W TIOTPEOHOCTHM B  Pa3BUTHH
JTAHHOT'O HAIIPABJICHUS WHIYCTPUU TypH3MA.
ABTOpOM PacCMOTPEHBI 0COOCHHOCTH
dbopMUpOBaHUS TYPUCTCKOTO MPOJYKTa JJIs
JIOJEU C OTPAaHUYECHHBIMU BO3MOKHOCTSIMH,
MIPEJIOKEHBI HaIpaBJICHUS pa3BUTHSA
WHIYCTPUU Typu3zma c Y4ETOM
dbopMupoBaHUsS HOBOW MOJIETU JIOCTYITHOTO
Typu3Ma.

Kurouesble ciioBa.
NunycTtpuss Typus3Mma, IOCTYNHBIM TYpPHU3M,
Poccuiickast ®enepanusi, MaloMOOWIbHBIC
IpyIIbl HACETIEHUS, IPEAIPUATHS TypU3Ma U
rOCTENPUUMCTBA.

Abstract.
The article considers the possibilities and
features of affordable tourism development in
modern conditions. The problems and needs
in the development of this type of tourist
industry are identified. The author considers
the features of the formation of tourist
product for people with disabilities, proposes
directions of tourist industry development
taking into account the formation of a new
model of affordable tourism.

Keywords.
Tourism  industry, affordable tourism,
Russian Federation, people with limited

mobility, tourism and hospitality.
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KJIACCHUD®UKAIIMA BUJIOB KYJIbTYPHO-COBBITUMHOI'O TYPU3MA 1O
HAIIPABJIEHHOCTHU KYJBbTYPHOI'O MEPOIIPUATUSA

CLASSIFICATION OF TYPES OF CULTURAL AND EVENT TOURISM BY THE
DIRECTION OF CULTURAL EVENT

O.B. COBOJIEBA,
CTapHIHﬁ IIPCIIOAaBaTCIIb Hpa>KCKOfI BBICIIIEH IIKOJIBI TOPTOBJIM U IPCAIIPUHUMATCIILCTBA, T.
IIpara, olya.soboleva@gmail.com
O.V. SOBOLEVA,
University College of Business, Senior Lecturer, Prague, olya.soboleva@gmail.com

AHHOTALMS.

[ens uccnenoBanus co3aarh 0oJiee MOJHYIO
U TOYHYIO KJ1acCcU(UKaLUIo BUJIOB
KyJIbTYPHO—COOBITHIMHOTO TypU3Ma.
Hcnonb3oBaHue HOBOM  Kiaccu(ukauuu
MO3BOJIMUT MOBBICUTH TOUHOCTh U HA/IEKHOCTh
OILICHKHU NOTEHIINAJIa KyJIbTYPHO—
COOBITUMHOTO Typu3Ma B  KOHKPETHOM
TYPUCTCKOM PETHOHE.

Karouesbie cioBa.
Typusm, COOBITUHHBIN TypHU3M, KyJIbTYpPHO—
COOBITUIHBIM TYpHU3M, KYJIbTYPHOE
MEPOIPHUITHE, TYPUCTCKUN PETHOH.

Abstract.

The aim of the study is to create more
complete and precise classification of cultural
and event tourism types. The use of the new
classification will improve the accuracy and
reliability of the assessment of the potential
of cultural and event tourism in a specific
tourist region.

Keywords.
Tourism, event tourism, cultural and event
tourism, cultural event, tourist region.
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BU3HEC-MOJEJIb U CTPATEITTYECKHUE PELHLIEHUA
JIMJAEPOB PBIHKA HU®POBLIX YCJAYT

BUSINESS MODEL AND STRATEGIC SOLUTIONS OF DIGITAL SERVICES
MARKET LEADERS

H.K. TEMHOBA,
npodeccop Kadeapbl IKOHOMUKHU U yIPABJICHUS MPEANPUHUMATEIBCTBOM bantuiickoi
dKaJICMHHU TypHu3Ma U IPCANPUHUMATCIIBCTBA, JTOKTOP 9dKOHOMHUYCCKHUX HAYK, l'IpO(beCCOp, T.
Cankr-IlerepOypr, nktemnova@yandex.ru
N.K. TEMNOVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Business
Management, Doctor of Economic Sciences, Professor, Saint Petersburg,
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AHHOTAaIUA.

B CcTaThe MIPECTABJIEH MepeI0BOM
3apyOeXKHBIN OMBIT JUAEPa PhIHKA [U(POBBIX
yCIyr KoMIaHun Amazon B peaau3aiuu
OM3HEC-MOJICNI U CTPATETHUYECKUX PEelICHUH,
KOTOPBIH MOKET MOCTY>KUTh
JOTIOJITHUTEIFHBIM TTOOYIUTEIHBIM MOTHUBOM
JUIE POCCUHCKUX CIEIUAIUCTOB B IIOMCKE
HOBBIX BO3MOXXHOCTEM W HMHCTPYMEHTOB
pa3BUTHs TUGPOBOH TOPTOBIIH.

KuroueBble ciioBa.
buzHec-mojienb, pPHIHOK LUQPPOBBIX YCIYT,
uudpoBasi TOProBiisl, 3apyOEKHBIM OIBIT,
Tuzep pBIHKA IUQPPOBBIX YCIyT,
CTPATETHMYECKOE  YNpPaBJICHUE, Pa3BUTHE,
WHCTPYMEHTBI. CTPATETUYECKUE PEIICHHUS.

Abstract.

The article presents the best foreign
experience of the Amazon digital services
market leader in the implementation of the
business model and strategic solutions, which
can serve as an additional incentive for
Russian specialists in the search for new
opportunities and tools for digital trade
development.

Key words.
Business-model, digital services market,
digital trade, foreign experience, leader of
digital services market, strategic
management, development, tools, strategic
solutions.
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OCHOBHBIE COCTABJISIIOIIUE Y CHEIIU®UKA ITPOBEJEHUS KBECTA B
TYPUCTKOU COEPE

MAIN COMPONENTS AND SPECIFICS OF QUEST IN THE TOURIST SPHERE

.E. KAPACEB,
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(HIT0JIOTHYECKUX HAyK, TOLEHT, I'. OMck, igor200617@yandex.ru
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Omsk State Technical University, Institute of Design and Technologies, Department of
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Nearornyeckux Hayk, ToIeHT, T. OMck, kevgeniya@inbox.ru
E.V. KULAGINA,
Omsk State Technical University, Institute of Design and Technologies, Head of the
Department of Tourism, Hotel and Restaurant Business, Candidate of Pedagogical Sciences,
Associate Professor, Omsk, kevgeniya@inbox.ru

AHHOTaANUA.

OcHoBHasi Tema CTaTbl — aHaIU3 TYPUCTCKOIO
KBECTa: €ro omnpenesneHus, (opMbl IPOBEACHUS,
uctopuu, ocobennocreil. Llenp — oxapakrepuszoBath
UCIIOJIb30BaHUE KBECTa B TYPHUCTCKOM cdepe B
COBpEMEHHOE BpeMs. 3ajauu: 1) mpoaHanu3upoBaTh
OlpeNielIeHne M aKTyalbHOCTh KBECT-Typu3Ma; 2)
U3YYUTh WCTOPUIO Pa3BUTUS JAHHOTO MOHATHS; 3)
BBISIBUTH OCHOBHBIE COCTaBIISIOIIUE TYPUCTCKOTO
kBecTa. CTaThsl COJEPKUT CHUCTEMATU3UPOBAHHBIN U
IIPOAHAIM3UPOBAHHBIM  MaTepuanl  OTHOCUTENIBHO
aKTyaJIbHOTO B TYPUCTCKOM cpepe MOHSTHS — KBECTA.
ABTOpBI  BBIBJSIIOT ~ KJIIOYEBBIE  COCTABIIAIOIINE
Ha3BaHHOM TYPUCTCKOW (OpPMBI M TOAPOOHO HX
aHaIM3UpYrOT. Mcnonp30BaHne KBECTa B TYPUCTCKON
UHAYCTPUU CErOJHS JAOCTATOYHO BOCTPEOOBAHO, T.K.
ATOT YHUBEPCAJIbHBI BHUJ pPa3BICUYECHUN IO3BOJISET
FapMOHMUYHO  COBMECTUTh  WMIPOBOM  DJIEMEHT,
MIO3HABATEIIbHYIO u IIPOCBETUTENBCKYIO
HaIpPaBJIEHHOCTb, MIPUBJICYCHHE BHUMAHUS IIUPOKON
IEJIEBOM ayJUTOPUHN KaK K TYpHCTCKOM cdepe, Tak U
K IpYruM oOnacTsm YeJI0BEYECKOU
KU3ZHEJEATEIBHOCTH.

KiaroueBnle ci1oBa.
Ksecr, KBECT-TYPU3M, KBECT-OKCKypCus,
COCTaBIISIIOLINE TYPUCTCKUX KBECTOB, OCOOCHHOCTH
TYPUCTCKUX KBECTOB.

Abstract.
The main topic of the article is the analysis of the
tourist  quest: its  definitions, forms  of

implementation, history, features. The aim is to
characterize the use of the quest in the tourist sphere
in modern times. The objectives are 1) analyze the
definition and relevance of quest tourism; 2) to study
the history of the development of this concept; 3) to
identify the main components of the tourist quest.
The article contains systematized and analyzed
material regarding the current quest concept in the
tourist sphere. The authors identify the key
components of the tourist form and analyze them in
detail. The use of the quest in the tourist sphere today
is quite in demand, because this universal form of
entertainment allows harmoniously combining the
game element, cognitive and educational orientation,
drawing the attention of a wide target audience both
to the tourist sphere and to other areas of human
activity.

Keywords.
Quest, quest tourism, quest tour, components of
tourist quests, features of tourist quests.
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CTPATEI'MM UCITIOJIB30BAHUS HEIMTPO®ECCUOHAJIBHOTO
AYJINOBU3YAJIBHOI'O KOHTEHTA B IPOJABUKEHUU TYPUCTUUYECKUX
TEPPUTOPUI

STRATEGIES OF USING NON-PROFESSIONAL AUDIO-VISUAL CONTENT IN
TOURIST AREAS PROMOTION

O.I'. LINIIKOB,
actiipaHT Kadeapsl SKpaHHBIX UCKYCcCTB DenepanbHOro rocy1apCTBEHHOTO OO KETHOTO
O6p8,30BaT€JII>HOFO YUpPCKIACHUA TOITOJITHUTCIIBHOT'O HpO(I)CCCI/IOHaJIBHOI‘O 06pa30BaHI/I}I
«Axanemus MeaguanHaycTpun» (MHCTUTYT MOBBIIIEHUS KBaTU(PUKAIIMK paOOTHUKOB
TCICBUACHUA 1 paILI/IOBCHlaHI/ISI), CTapHII/Iﬁ CIICIIUAJINUCT OTACJIa 110 CBA34AM C
obmectBeHHOCTHIO 1 CMU I'BY «MHpopManimoHHO-aHATUTHYECKUM LIEHTP KOMILJIEKCa
IpajoCTPOUTENHHON MOJUTHKU M CTPOUTENBCTBA roposia MockBel»y (MoccTpoitnaopm), T.
Mockaa, schischkovoleg@ya.ru

0.G. SHISHKOV,

Academy of Media Industry (Institute of Advanced Training of Television And Radio
Broadcasting), Department of Screen Arts, Graduate student; Information and Analytical
Center of the Urban Policy and Construction Complex of Moscow (Mosstroyinform),
Department of Public Relations, Senior Specialist, Moscow, schischkovoleg@ya.ru

AHHOTAIHUA.
B cratbe paccMaTrpuBarOTCS MHHOBAIIMOHHBIC
CTpaTeruu HCITOJIB30BaHUSA ayauno-
BU3YyaJIbHOTO  KOHTEHTAa, H3TOTOBJICHHOTO

HenpogeccuoHaJaMu B IIPOCTPAHCTBE HOBBIX
MeIua TMpU UCHOJIb30BAaHUM MOOMJIBHBIX
MyJIbTUMEAHAIIaThopM, B cUCTEME
MapKETUHTOBBIX KOMMYHHKAIIUI 1o
IIPOJIBUKEHUIO TYPUCTHUECKUX TEPPUTOPHH.

KiarwueBsble cjioBa.
Typu3m, MapKeTHHT, peKiiaMa, HOBbIC MeIua,
KOHTCHT, MyJIbTUMeana, Buaco, bubble-data,
nudpoBoil  mpaiin, TeoOpeHn, OpeHIUHT
Tepputopuu, bd-KOHTEHT.

Abstract.
The article considers innovative strategies of
using audio-visual content produced by non-
professionals in the space of new media using
mobile multimedia platforms, in the system
of marketing communications to promote
tourist areas.

Keywords.
Tourism, marketing, advertising, new media,
content, multimedia, video, bubble-data,

digital pride, geobrend, territory branding,
bd-content.
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OBPA3OBATEJIbHBINA TYPU3M B POCCUU: UCTOPUSI U COBPEMEHHOCTH

EDUCATIONAL TOURISM IN RUSSIA: HISTORY AND MODERNITY

O.B. LIIYJIBIUHA,
3aBeayromas kadeapoi reorpaduu U TYpU3Ma HHCTUTYTa €CTECTBO3HAHUS U CITIOPTUBHBIX
TEXHOJOTUH MOCKOBCKOTO TOpPOACKOTIO IICAATrOIr'MIYCCKOTI0 YHUBCPCUTCTA, TOKTOP
HUCTOPUYECKUX HAyK., KaHAUAAT reorpaduueckux Hayk, mpodeccop, r. Mockaa,
ShulginaOV@mgpu.ru
O. V. SHULGINA,
Moscow Pedagogical State University, Natural Sciences and Sports Technologies, Head of
the Department of Geography and Tourism, Doctor of Historical Sciences, Candidate of
Geographical Sciences, Professor, Moscow, ShulginaOV@mgpu.ru
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JOLIeHT, T. MockBa, ShulginaDP@mgpu.ru
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AHHOTAIHUA.
B cratbe paccMOTpEeHBI  MCTOPUYECKHUE
aHAJIOTUM  pa3BUTUA  00Opa30BaTEIBLHOIO

Typusma B Poccun Ha pybdexax XIX—-XX u
XX-XXI BekoB. IlomuepkuBaercs, 4to B
NEPBOM M3 paccMaTpUBAEMBIX MEPHOJIOB
OBUIM 3aJI0)KEHBI OCHOBBI 00pa30BaTEIbHOTO

Typu3Ma. BrisiBieHo cBoeoOpaszue
peCypCHOro u UH(POPMAIITMOHHOTO
o0OecrieyeHuss  TYpPUCTCKO-00pa3oBaTeIbHON

nestenbHOocTH. OO0O03HAYEHBI TPOOJIEMBI U
MEPCIEKTUBBl Pa3BUTHS 00pa30BATEIHLHOTO
Typusma B Poccuu.

KiarudeBble c10Ba.
OO0pazoBaTenbHbIN TypHU3M, UCTOpUS
pa3BUTHS, 00pa3oBaTeIbHO-TYPUCTCKHC
pecypehl,  KyJbTypHOE W TPUPOIHOE
Hacienue, WHGOPMAIMOHHOE OOeCIeueHue
00pa30BaTeNLHOrO TYypU3Ma.

Abstract.

The article considers the historical analogies
of educational tourism development in Russia
at the turn of XIX-XX and XX-XXI
centuries. It is emphasized that the
foundations of educational tourism were laid
in the first of the considered periods. The
peculiarity of resource and information
support of tourist and educational activities is
revealed. Problems and prospects of
educational tourism development in Russia
are highlighted.

Keywords.
Educational tourism, history of development,
educational and tourist resources, cultural and
natural heritage, information support of
educational tourism.
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AKTYAJIBHBIE ITPOBJIEMbBI UCITOJIB30OBAHUSA NCKYCCTBEHHOI'O
HUHTEJUIEKTA B OBPA3OBAHHUUA

CURRENT PROBLEMS OF USING ARTIFICIAL INTELLIGENCE IN
EDUCATION

C.B. KAPITYXHH,
npodeccop kadenpsl punocopuu Cankr-IleTepOyprckoro rocygapcTBEHHOTO
TEXHOJOTUYECKOTO HHCTUTYTA (TEXHUYECKOTO YHUBEPCUTETA), TOKTOp (pritocoCcKux HayK,
nouent, r. Cankt-ITeTepOypr, karpukhin.s@yandex.ru
S.V. KARPUKHIN,
Saint Petersburg State Institute of Technology (Technical University), Department of
Philosophy, Doctor of Philosophical Sciences, Associate Professor, Saint Petersburg,
karpukhin.s@yandex.ru

AHHOTaIUS.

B MPEICTABICHHON pabore
paccMaTpUBAIOTCSI OCHOBHBIC TIOIXOIBI K
aKTyaJIbHBIM  TMPOOJIEeMaM  MCIOJIb30BaHUS
HMCKYCCTBEHHOT'O MHTEIIJIEKTa B 00pa30BaHUM
- Kak B cdepe DOKOHOMHKH, TaK U B
TYPUCTHYECKOM MHAYCTPUU B YaCTHOCTH.
O6o03HaueHHAs TeMa BBI3BIBACT MHTEPEC IS
uccienoBareyied  pa3audyHBIX  oOJacTe
3HAHMI: dbunocodos, COIIMOJIOT OB,
IICUXOJIOTOB, KYJBTYPOJIOTOB, TIEAaroroB u
IPYTUX, TaK KaK CMBICIIOBBIE TPaHHIIBI
JAHHOTO TIOHATHS JOCTAaTOYHO IIHUPOKU U
JTOBOJILHO Pa3MBbITHI. B cTaThe
aKIICHTUPOBAHO BHUMaHWE HA PacCMOTPEHUH
HCKYCCTBEHHOTO WHTEJIJICKTA, ero
crienu(pruIecKux OCOOCHHOCTEM B
COOTHECECHUU Cc XapaKTePUCTUKAMH,
NPUCYIIIUMU  TPATUIIMOHHOMY TTOHUMaHHUIO
00pa3oBaHUs.

Karouesbie cioBa.
HckyccTBeHHBI WHTEIIEKT, OOpa30BaHUE,
TEXHUYECKUH  MPOrpecc, KOMIBIOTEPHBIC
TEXHOJIOTUH, YYalllhuecs, MPenoaaBaTeIbCKUn
COCTaB.

Annotation.

The article considers the main approaches to
the current problems of using artificial
intelligence in education both in the field of
economy and in the tourism industry in
particular. This topic is of interest to
researchers in various fields of knowledge:
philosophers, sociologists, psychologists,
cultural scientists, teachers and others, as the
semantic boundaries of this concept are quite
broad and quite blurred. The article is focused
on the consideration of artificial intelligence,
its specific features in relation to the
characteristics inherent in the traditional
understanding of education.

Key words.
Artificial intelligence, education,
technological progress, computer
technologies, students, teaching staff.
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HPEMMYIIECTBA U KJIIOYEBBIE ITPOBJIEMBI PA3BUTHUA
MEAUIUHCKOI'O U JIEYEBHO-O310POBUTEJBHOI'O TYPU3MA B
CTPAHAX CHI'

ADVANTAGES AND KEY PROBLEMS OF MEDICAL AND HEALTH TOURISM
DEVELOPMENT IN THE CIS COUNTRIES

[''A. KAPIIOBA,
nepssiii Bulle-npe3naeHT HAT, 3aBeayromast kadeapoii 5)KOHOMUKH U YIPABJICHUS B cepe
yeiyr ®I'bOY BO «Cankr-IletepOyprekuii rocygapcTBEHHbIM SKOHOMUYECKUN
YHUBEPCUTET», JOKTOP IKOHOMHUYECKUX HAYK, ITpodeccop, T. Cankr-IlerepOypr,
karpovaga@rambler.ru
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AHHOTAIIUS.
B mpencraBieHHOW CTaThe paccMaTPUBAIOTCA
KIIIOUEBBIE  OCOOCHHOCTH W MapagurMbl
pa3BUTHS MEJIMIIMHCKOTO u  JedeOHo-

037I0pOBUTENBHOIO Typusma B crpaHax CHI'.
OtnenbHOE BHUMAHHME  YACISIETCS  TaKuUM
BAKHBIM BOIPOCaM, KaK aHaJIW3 TYPUCTCKUX
notokoB B crTpaHax CHI'; xapakrtepuctuka
npoOieM M HETaTUBHBIX TEHIACHUUN pa3BUTHUS
J1e4e0HO-03/10POBUTENBHOTO U MEIULUHCKOTO
Typusma B CHT'.

Kirouesrle ciioBa.
MeauuvHckuii ¥ Je4e0HO-030POBUTEIbHBIN
Typu3M, TYPUCTCKUH IIPOAYKT, TYPUCTCKHE
nectuHaimu  crpad CHI',  crparternueckue
OPUOPUTETHI Pa3BUTHUS CEpPbl TypU3Ma CTpaH
CHT.

Abstract.

This article considers the key features and
paradigms of medical and health tourism
development in the CIS countries. Special
attention is paid to such important issues as
analysis of tourist flows in the CIS countries;
characteristics of problems and negative trends
in medical and health tourism development in
the CIS.

Key words.
Medical and health tourism, tourist product,
tourist destinations of the CIS countries,
strategic priorities for tourism development in
the CIS countries.
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YCJIOBUA U TEHAEHIINUU PASBBUTUA TACTPOHOMHUNYECKOI'O TYPU3MA
HA OCTPOBE YE/I’KY 10 (PECITYBJIUKA KOPESA)

CONDITIONS AND TRENDS OF GASTRONOMIC TOURISM DEVELOPMENT
ON JEJU ISLAND (REPUBLIC OF KOREA)

J1.X. HABAPOBA,
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AHHOTAIHUA.
B cratbe paccmaTpuBaeTCs COBPEMEHHOE
COCTOSSHME W  TIEPCHEKTUBBI  Pa3BUTUS
racCTpOHOMHYECKOT0 TypH3Ma Ha OCTPOBE

Uemky, aHamu3upyercs €ro poiab B
SKOHOMHKE OCTpoBa. BaXHOCTh JTaHHOTO
UCCJIEIOBAHMS  3aKJIIOYaeTcsl  TaKkKe B

O3HAKOMJIEHMM C HAUWMOHAJBbHOM KyXHEU
OCTpOBa M OCOOEHHOCTSIMH TPUTOTOBIIECHUS
MECTHBIX OJIFOJI.

Kurouesble cioBa.
["actponomuueckuii TypusM, FOxnas Kopes,
OCTPOB, CE€30HHAsI KyXHS, KOHWHA, MECTHBIE
CYIIBI.

Annotation.

The article considers the current state and
prospects of gastronomic tourism
development on Jeju lIsland; it analyzes its
role in the economy of the island. The
importance of this study is also in
acquaintance with the national cuisine of the
island and the peculiarities of cooking local
dishes.

Key words.
Gastronomic tourism, South Korea, island,
seasonal cuisine, horsemeat, local soups.
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ITUKA MEXAYHAPOJHOI'O OXOTHHUYBEI'O TYPU3MA

ETHICS OF INTERNATIONAL HUNTING TOURISM

B.Y. TYPAYMAMBETOB,
3aBeAyromui oTaeneHneM « Typuctudeckuii OM3HeC U CIy)K0a THIOBY
KBIpFLISCKO-TypeHKOFO yHHBepCI/ITeTa «MaHac», KaHIXN 4T S5 KOHOMHUYCCKUX HAYK, T.
bumikek, Keipreiscran, bakyt.turdumambetov@manas.edu.kg
B.U. TURDUMAMBETOV,
Kyrgyz-Turkish Manas University, Head of the Department of Travel Business and Tourism
Guidance, Candidate of Economic Sciences, Bishkek, Kyrgyzstan,
bakyt.turdumambetov@manas.edu.kg

AHHOTAUA.
OCBSIIIEHA
ACIIEKTOB

Cratpda
ATHUYECKUX

UCCIIEJOBAHUIO
MEKyHAPOIHOU
TpodeitHo OXOTHI. Ananns
COOTBETCTBYIOIEH JUTEPATYPHI JaeT
BO3MOXXHOCTh BBIICTIUTh KaK MHHHUMYM &
BUJIOB ATHUKH, TaK WM MHA4Y€ OOBICHSIOMINX
MOTHUBBI TPOQPEHHBIX OXOTHUKOB-TYPHUCTOB.
OpHako BCE OHHM HECOCTOSITENBbHBI B IIJIAHE
JIOTUYECKOTO  pas3pelieHHs  Iapajokca,
3aKJII0YAIOIIErocs B TOM, YTO OXOTHUKH-
TYPHUCTBI B BOCTOpPre OT yOUNCTBA KUBOTHBIX,
KOTOPBIX OHU JIFOOSIT.

Kurouesble cioBa.
DTuKa, MeXIyHapoJHas TpodeiiHas oxora,
MOTHBBI, OXOTHAYNN TYPU3M.

Annotation.

The article is devoted to the study of the
ethical aspects of international trophy
hunting. The analysis of the relevant
literature makes it possible to identify at least
8 types of ethics, one way or another
explaining the motives of trophy hunters-
tourists. However, all of them are not
consistent in terms of the logical resolution of
the paradox, which consists in the fact that
hunters-tourists are delighted with the killing
of animals that they love.

Keywords.
Ethics, international trophy hunting, motives,
hunting tourism.
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MUPOBOW KPYU3HBIN PHIHOK: PETUOHAJIBHBIE PA3JINUNSA U
HNEPCIIEKTUBBI PASBUTUSA

GLOBAL CRUISE MARKET: REGIONAL DIFFERENCES AND DEVELOPMENT
PROSPECTS

A.B. IIMBITKOBA,
CTapIui mpenojiaBarens kageapsl Typusma Beicieit mkonsl 6usneca KOxxHoro
dbeaepanbHOro yHHBEpCUTETa, I'. PocToB-Ha-Jlony, annav1109@mail.ru
A.V. SHMYTKOVA,
Southern Federal University, Higher School of Business, Department of Tourism, Senior
Lecturer, Rostov-on-Don, annav1109@mail.ru

AHHOTALMS.
[IpencraBiieHbl COBPEMEHHBIE TEHICHLNH
pPa3BUTHS MHPOBOW KPYU3HOW HWHIYCTPHH.
PaccmoTpensl Bemymme Kpyu3HbIE PETHOHBI
mupa: KapuOckuii Oacceiin, EBpomneiickuii,
A3uarckuii W ABCTPAIIMACKUNA PETHUOHBI.
O003HaueHbI IIEPCIIEKTUBBI pa3BUTHSA
PErHOHAIBHBIX KPYU3HBIX PBHIHKOB.

KiaroueBnie ciioBa.

Kpyusnsiii pbiHOK, Kpyusbl, Kapubckuii
pernoH, CpenuzeMHOMOpPbE,  A3MATCKHU
pernoH, ABCTpaMCKUN PETMOH

Abstract.
The current trends in the development of the
global cruise industry are presented. Leading
cruise regions of the world: Caribbean,
European, Asian and Australian regions are
considered. Prospects for the development of
regional cruise markets are highlighted.

Keywords.
Cruise market, cruises, Caribbean,
Mediterranean, Asian region, Australian
region.
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AHAJIN3 BO3BMOKHOCTEM PA3SBUTHUS TYPU3MA B HAIIUOHAJIBHOM
ITAPKE «KOJIAP»

ANALYSIS OF TOURISM DEVELOPMENT OPPORTUNITIES IN THE
NATIONAL PARK "KODAR”

H.B. [IOMA3KOBA,

HaquLIﬁ COTPYIAHHUK JIa60paT0pI/II/I IKOJIOTO-3KOHOMHNYCCKUX HCCH@HOBaHHﬁ, I/IHCTI/ITyT
IPUPOAHBIX PECYPCOB, SKOJIOTUHU U Kpuosiorun Cubupckoro oraenenuss PAH, kannunat
reorpaduueckux Hayk, r.Hura, naste2@yandex.ru
N.V. POMAZKOVA,

Russian Academy of Sciences, Siberian Branch, Institute of Natural Resources, Ecology and
Cryology, Researcher, Candidate of Geographical Sciences, Chita, naste2@yandex.ru

JLM. ®AJIENYUK,

CTapIINi HAy4YHBIA COTPYAHUK JAOOPATOPUHU FKOJIOTO-IKOHOMHUECKUX UCCIEOBAHUM,
NHCTUTYT NpUpPOAHBIX PECYPCOB, 3K0JIOTUU U Kpuojorun Cubupckoro otaenenus PAH,
KaHIUaT TEXHHYECKUX HayK, JOIeHT, I. Uura, [faleychik@bk.ru
L.M. FALEYCHIK,

Russian Academy of Sciences, Siberian Branch, Institute of Natural Resources, Ecology and
Cryology, Senior Researcher, Candidate of Technical Sciences, Associate Professor,
Ifaleychik@bk.ru

AHHOTaAIHA.

PaGoTta mocBsimieHa mpobiremMaM pasBUTHS TypH3Ma B
HanoHansHOM napke «Komap» B Kamapckom palioHe
3a0aifkambCKOTO Kpasi, 8 UIMEHHO aHaju3y MEPCHEeKTHB H
CJIOKHOCTEH €ro pa3BUTHUS Ha TPYIHOJIOCTYIHBIX TOPHBIX
TEPPUTOPHSX B CYpOBBIX KIMMAaTHYECKHUX YCIOBHAX. Llens
UCCIIEJIOBAHUSI — OLICHUTH MEPCIEKTHUBBI HCIOIb30BAHUS
MIPUPOTHO-PECYPCHOTO  TOTEHIMajda  HAaIMOHAJIBHOTO
napka «Komap» ams  pasBuUTHS TypusMa. AHamu3
(akTOpOoB, BIMSIOLIMX Ha pa3BUTHE Typu3Ma B
HaIoHanbHOM Tapke «Komapy, MO3BOMMI OINpenenuTh
CYLIECTBYIOIIIME  JUISI  3TOTO  YCJOBHSA,  BBIIBHUTH
BHYTPEHHHE  pe€3epBbl M  BHEIIHHE  (PaKTOPHI,
OKa3bIBAIOIIME  IOJIOKHUTEJBHOE  BIMSHHE  W/WIH
CAepKHMBaIOIlME pa3BuUTHE TypusMa. HecmoTps Ha
OKCTpEeMasbHbIE  MpHpoAHBIE  ycioBus  CeBepHOro
3abaiikanbsi, HU3KYI0 KIMMaTHYECKyl0 KOM(OpPTHOCT,
TEPPUTOPHS HAI[MOHAIEHOTO napka «Konap»
MIEPCIIEKTUBHA I Pa3BUTHS aKTUBHBIX BUIOB TypU3Ma, B
TOM 4YHUCJIE W J3KCTpeMaibHOro. Pa3BuTtHe Typu3zma Ha
TPYAHOIOCTYIIHBIX M yIAJICHHBIX TEPPUTOPHUIX SBISETCS
OJIHUM W3 KIIIOYEBBIX HAIIPaBIEHUI €€ YCTOHYHMBOIO
3KOHOMHYECKOTO Pa3BUTHSL.

KiioueBsle ciioBa.
Typuswm, SWOT-ananus, HaIlMOHAIbHBII
3abaiiKabCKUi Kpaii.

napK,

Abstract.

The article is devoted to the problems of tourism
development in the national park “Kodar” in the Kadar
district of the Transbaikal Territory (Russia), in particular
to the analysis of prospects and difficulties of its
development in remote mountainous areas in harsh
climatic conditions. The aim of the work is to assess the
prospects of using the natural resource potential of the
national park «Kodar» for tourism development. The
analysis of factors influencing the tourism development in
the national park «Kodar», allowed to determine the
existing conditions, to identify internal reserves and
external factors that have a positive and/or limiting impact
on tourism development. Despite the extreme natural
conditions of the Northern Transbaikalia, low climatic
comfort, the territory of the national park «Kodar» is
promising for the development of active types of tourism,
including extreme tourism. Tourism development in
inaccessible and remote areas is one of the key directions
of its sustainable economic development.

Keywords.
Tourism, SWOT analysis, national park, Transbaikal
Territory.
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OIIEHKA COCTOSIHUA U TEHJAEHIINI PA3BUTHS PEKPEAIIMOHHOI' O
TYPU3MA KPBIMA

ASSESSMENT OF THE STATE AND DEVELOPMENT TRENDS OF RECREATION
TOURISM IN CRIMEA

E.C. BOTOMOIJIOBA,
npodeccop MucTuTyTa roctuarnuHoro 6msneca u typusma PY JIH, n1okTop 3KOHOMHUYECKHUX

Hayk, mpodeccop, r. Mocksa, bogomolova_es@rudn.university

E.S. BOGOMOLOVA,
RUDN, Institute of Hotel Business and Tourism, Doctor of Economic Sciences, Professor,
Moscow, bogomolova_es@rudn.university

I1.A. [IEPCHUAHOB,
Maructpant MHctutyTa roctunnyHoro ousHeca u typusma PYJIH, r. Mockaa,

persiyanovpavel@gmail.com

P.A. PERSIANOQV,
RUDN, Institute of Hotel Business and Tourism, Master’s student, Moscow,
persiyanovpavel@gmail.com

AHHOTAIHUA.
B cratbe paccmaTpuBaeTCs COBPEMEHHOE
COCTOSIHHE PEKpEalOHHOTO Typu3zMa

PecniyOonukun KpbiM 3a MATUIETHUN TNEpUO.
IIOCJIE BXOXKIEHUS B cocTtaB PoccHuiickon
denepanuu C  y4e€TOM  UMEIOLIEUCs
pEKpeanmoOHHON UH(PACTPYKTYPBI u
(GakTopoB, BIUSIOIIMX HA €ro pa3BUTHE.
OtmeuaeTcs y4dacTue u BIIUSIHUE
pEeKpealuoHHOro TypusMa Ha (POpMHUpPOBaHUE
BAJIOBOI'O0 pPETMOHANIbHOIO mnpoaykra Kpsima
Kak O0ropkeToo0pasyromiero gpakropa.

Kuarouesbie cioBa.
JlectTuHauus,  pPEKpEalMOHHBIM  TYpHU3M,
CaHATOPHO-O3JOPOBUTEIIBHBIE MTPEAIPUATHSA,
00BEKTHI KyJIbTYPHOTO HACJICIUS.

Abstract.

The article considers the current state of
recreational tourism of the Republic of
Crimea over a five-year period after joining
the Russian Federation, taking into account
the existing recreational infrastructure and the
factors influencing its development. The
participation and impact of recreational
tourism on the formation of the gross regional
product of Crimea as a budget-forming factor
are noted.

Keywords.
Destination, recreational tourism, sanatorium
and recreational enterprises, objects of

cultural heritage.
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OIIEHKA COCTOSTHUS AHUMAIIMOHHOM NESATEJHbHOCTH B TOPO/IE-
KYPOPTE AHAIIA: MHEHUE TYPUCTOB

ASSESSMENT OF ENTERTAINMENT ACTIVITIES IN THE RESORT CITY OF
ANAPA: OPINION OF TOURISTS

b.A. EPMAKOB,
npodeccop kadenpsl ynpaBiaeHUs U TEXHOJIOTHI B Typu3Me U cepBruce COUYNHCKOTrOo
rocyJapCTBEHHOTO YHUBEPCUTETA, JOKTOP MEAUIIMHCKUX HayK, mpodeccop, r. Coun,
borisermakovsochi@gmail.com
B.A. ERMAKOV,
Sochi State University, Department of Management and Technologies in Tourism and
Service, Doctor of Medical Sciences, Professor, Sochi, borisermakovsochi@gmail.com

B.D. MUXAMJIOBA,
actipanT COYMHCKOTO TOCYIapCTBEHHOTO YHHUBepcuTeTa, T. Couw, yura-love-vera@mail.ru
V.E. MIKHAILOVA,
Sochi State University, Graduate student, Sochi, yura-love-vera@mail.ru

AHHOTAUA
AHUMANMOHHAS IE€ATEIBHOCTD - 3TO OCOOBIN CErMEHT

TypHCTCKOﬁ ACATCIIBHOCTH C OnpCaACICHHBIMHA
ImpaBuUJIaMu opraHu3anyvu. 9Ty JACATCIIBHOCTD
o0ecreynBarT HpO(I)eCCI/IOHaJ'IBI, HUMCA OCIbIO

BOBJICYHCHHEC B MPOLECC AKTHUBHBIX pa3BnequI/H71 KakK
MO>KHO OOJIBIIIETO YKCIa TYPUCTOB, HAXOISIIUXCS Ha
OTZBIXE B TOM WJIM HHOM PEKPEAlIMOHHOM peruoxe. B
JaHHOW CTaTh€ HAa OCHOBE aHalH3a pe3ylbTaToOB
aHkeTHOro ormnpoca 780 TypUCTOB, NPOBOJUBIINX
cBoii oTnpIX B AHamne jietoMm 2018 ropga, 1aHa oleHKa
COBPEMEHHOTO COCTOSIHUS aHUMAaIMOHHOMN
JESATEIIbHOCTH B TYPHCTCKO-PEKPEAMOHHON cdepe
3TOr0 ropoja-kypopra. CrneipaH BBIBOJI O TOM, YTO
MpeyiaraéMplii  TYpUCTaM CHEKTP aHUMAaIMOHHBIX

yCIIyr HY)KJaeTcs B paclupeHnu u
COBEpIICHCTBOBaHUU.  IlockonmbKky  OT  ypOBHA
aHMMallMUd 3aBUCUT HE TOJIBKO (OPMHPOBAHUE

OMPECACIICHHBIX BIICYATICHUMN KOHKPCTHBIX LEJICBBIX

ayIuTOpuil TYpHUCTOB, HO " pa3BUTHE
COLIMOKYJIBTYPHBIX KOMMYHHUKAaIUH KaK
MHCTPYMEHTA MTOBBIIIEHUS KauecTBa

TEPPUTOPUATBHOTO TYPIIPOAYKTA, JaHHasl mpodiema
ABIIIETCS BECbMA AaKTyaJbHOM M HYXKIAaeTcs B
paspaboTke MIPUMEHUTEIHHO K YCIIOBUSIM
KOHKPETHBIX JIECTUHALMM M LEJIEBBIX ayIUTOpUN
TYpHUCTOB.

KuarodeBble coBa.
T'opox-kypopt Amnara; aHUMAaIMOHHAas
NEATEIIbHOCTh;  LeJieBas  ayJUTOpUs  TYPHUCTOB;
CIIEKTP AHHUMALMOHHBIX YCIYT; COLUOKYJbTYPHBIE
KOMMyHI/IKaIII/II/I.

Abstract.

Animation activity is a special segment of tourist
activity with certain rules of the organization. This
activity is provided by professionals, with the aim of
involving in the process of active entertainment as
many tourists on vacation as possible in a particular
recreational region. Based on the analysis of the
results of a questionnaire survey of 780 tourists who
spent their holidays in Anapa in the summer of 2018,
the article gives the assessment of the current state of
animation activities in the tourist and recreational
sphere of this resort city. It is concluded that the
range of animation services offered to tourists needs
to be expanded and improved. Since the level of
animation has an impact not only on the formation of
certain impressions of specific target audiences of
tourists, but also on the development of socio-
cultural communications as a tool to improve the
quality of territorial tourism products, this problem is
very urgent and needs to be developed in relation to
the conditions of specific destinations and target
audiences of tourists.

Keywords.
Resort city of Anapa, animation activities, target
audience of tourists, range of animation services,
social-cultural communications.
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TEHAEHIHNHU PABBUTUA TPAHCTPAHUYHOI'O TYPU3MA B
JAJIBHEBOCTOYHOM ®EJEPAJIBHOM OKPYTE

TRENDS OF DEVELOPMENT OF CROSS-BORDER TOURISM IN THE FAR
EASTERN FEDERAL DISTRICT

B.B. JIABPOB,

JOOECHT Ka(bezprl YIIPaBJICHUA S9KOHOMHUYCCKHUMHU U COLITUAJIbHBIMU ITPOICCCAMU B KUHO-U
TCICUHIYCTPHUHU CaHKT-HeT€p6prCKOFO rocyaapCTBCHHOT'O MHCTUTYTA KMHO U TCICBUJICHUA,
KaHAUIaT SKOHOMUYECKHUX Hayk, I. CankT-[letepOypr, vwW_l@indox.ru
V.V. LAVROV,

Saint Petersburg State University of Film and Television, Department of Management of
Economic and Social Processes in Film and Television Industry, Associate Professor,
Candidate of Economic Sciences, Saint Petersburg, vv_l@indox.ru

AHHOTAaIIHUA.

B craTpe paccMOTpEHbI CTPYKTYypa U OCHOBHBIE
COLMAJIbHO-DKOHOMUYECKUE NOKa3aTeau
pazButus JlalbHEBOCTOYHOTO (penepaibHOro
okpyra. Oco0oe BHUMaHHUE YJEIEHO BOIIPOCcaM
pa3BUTUSl  TPAHCTPAHMYHOTO  Typu3Ma B
UCCIIELYyEMOM pETHOHE, YCUJIEHUS
TPAHCTPAHUYHOIO COTPYJIHUYECTBA HA OCHOBE
AaKTUBU3aLUU TYPUCTCKOM JAESATENBHOCTU U
BHEJIPCHUS HOBBIX MHHOBAIIMOHHBIX
HAMPaBJICHUM M MapIIpyTOB MPUTPAHHYHOTO
Typusma. Ha oOCHOBE MOJy4YEHHBIX [aHHBIX
aBTOPOM TPOBEJCH CPABHUTEIBHBIA aHAIU3
MOKa3aTeJed TYPUCTCKOM aKTUBHOCTH IO
cyObexktam P®, BKIIOYEHHBIM B COCTaB
JlanbHEBOCTOYHOTO (peepaIbHOTO OKpyra, ¢
00IIEPOCCUNCKUMU  TIOKa3aTeIIMH. ABTOPOM
NPEAJIOKEHbBl  BapMaHTbl  TPAHCTPAHUYHBIX
TYPUCTCKUX HAIpaBiICHUU Ui GOPMUPOBAHUS
WHHOBAIIMOHHBIX TYPUCTHYECKUX MapIIPyTOB
no teppuropun JlansHero Boctoka m cTpan
CeBepo-BocTouHo# A3uu, 4TO CTAaHET BAXKHBIM
dakTopom AKTUBU3AIUU TYPUCTCKOMU
JEATEIIbHOCTH B PETUOHE.

KitroueBnle cjioBa;

Tpancrpannusslii Typu3M, [lanbHEBOCTOYHBIN
benepanbHbIit OKpYT, TYPHUCTCKO-
PEKpEALMOHHBIM  TMOTEHIMaJ, WHHOBAIUH,
TPaHCTPAaHUYHOE COTPYJHUYECTBO,

KOJUICKTUBHBIC CPEACTBA PA3MCIICHUA.

Abstract.

The article considers the structure and main
socio-economic indicators of the Far Eastern
Federal district. Particular attention is paid to
the development of cross-border tourism in the
studied region, strengthening cross-border
cooperation through the revitalization of
tourism activities and the introduction of new
innovative directions and routes of cross-
border tourism. On the basis of the obtained
data, the author conducted a comparative
analysis of the indicators of tourist activity in
the subjects of the Russian Federation included
in the Far Eastern Federal district with the all-
Russian indicators. The author proposes
options for cross-border tourist destinations for
the formation of innovative tourist routes in the
Far East and North-East Asia, which will
become an important factor in the activation of
tourist activity in the region.

Keywords.
Cross-border tourism, Far Eastern Federal
district, tourist and recreational potential,
innovations, cross-border cooperation,
collective accommodation facilities.



*AhhkhAhhkhkrhhkhkhkhkkhhkhkhihhkhkrihkhkihkhkiihhkhkkiihkhihkikkiiikiik

TEHJIEHIIUU PA3BUTUA TOCTUHUYHOI' O XO3AMCTBA B AJITAUCKOM
KPAE

TRENDS OF HOTEL INDUSTRY DEVELOPMENT OF THE ALTAI REGION

H.I'. TIPY JHMKOBA,

JOIEHT Kadeapbl peKpearinoHHOM reorpaduu, Typru3Ma U perioOHaJIbHOI'0 MapKETHHTa
AJTanckoro rocyaapCTBCHHOT'O YHUBCPCUTCTA, KaHANU AT FGOI’p&(i)I/IT{GCKI/IX HayK, JOLCHT, T.
bapnaya, belukha@mail.ru
N.G. PRUDNIKOVA,

Altai State University, Department of Recreational Geography, Tourism and Regional
Marketing, Candidate of Geographical Sciences, Associate Professor, Barnaul,
belukha@mail.ru

H.H. ITPA3JIHMKOBA,

JOLIEHT Kadeapbl peKpeallMoOHHON reorpapuu, Typu3Ma U periOHalIbHOTO MapKETHUHTa
AJTanckoro rocyaapCTBCHHOI'O YHUBCPCUTCTA, KaHAU AT reorpa(bnqecxnx HAaYK, JOLCHT, T.
bapnayan, prazdnikovann@rambler.ru
N.N. PRAZDNIKOVA
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Marketing, Candidate of Geographical Sciences, Associate Professor, Barnaul,
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M.H. UI'HATEHKO,

IpernoaBareiib Kageapbl peKpealMoHHON reorpaduu, TypusmMa U peruoHaIbHOTO
MapKeTUHTa AJITalCKOTO rOCyIapCTBEHHOTO YHUBEPCUTETA, T. bapray, anikina-mn@mail.ru
M.N. IGNATENKO,
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AHHOTALIUA.

B crarbe paccMOTpeH aHanu3 M BBISIBIECHBI
TEHJCHIMHN Pa3BUTHS TOCTMHMYHOIO XO3sMCTBa
Anratickoro kpas u bapnayna 3a 2011-2018 rr.
[Ipoananu3upoBaHbl JMHAMUKa, 3arpyska
TOCTUHUIl Kpas, YUCIO MECT pa3MEIlEeHUus MU
HoueBOK. [lokazaHbl mpoOaeMbl U MEPCIEKTUBBI
pa3BUTHS JTAHHOM OTpAacCIIH. N3yuena
00€eCreYeHHOCTh ~CUCTEeMaMH  aBTOMAaTHU3ALMU
roctuHull  kpas. IlpemnoxeHsl Tyt 1O
NOBBIIEHUIO  3(PPEKTUBHOCTH  JI€ATEIBHOCTU
TOCTUHHULL.

KiroueBbie cioBa
['ocTuHMYHOE XO3sHCTBO AuTalickoro Kpas,
KOJIJICKTUBHBIE CPEICTBA pa3MeIIeHus OOIIero
Ha3HA4YCHMUS, CHUCTEMBI aBTOMaTH3aluU
TOCTUHML, TMHAMUKA Pa3BUTHSI TOCTUHULL.

Abstract

The article considers trends and analyzes hotel
industry development of the Altai region and
Barnaul from 2011 to 2018. It analyzes the
dynamics, the hotels occupancy of the region, the
number of accommodation and overnight stays.
Problems and prospects of this branch
development are shown. The security of
automation systems in the hotels of the region is
studied. The ways to improve the efficiency of
hotels are proposed.

Key words
Hotel industry of the Altai region, collective
accommodation facilities of general purpose,
systems of hotel automation, dynamics of hotels
development.
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TYPUCTCKO-PEKPEAIIMOHHBIN MIOTEHIIUAJI CEJIA
EKATEPUHUHCKOI'O TAPCKOI'O PAHOHA OMCKOM OBJIACTH

TOURIST AND RECREATIONAL POTENTIAL OF THE VILLAGE
EKATERININSKOE OF TARSKI DISTRICT OF THE OMSK REGION

E.B. MEJIbBHMUKOBA,

JOIIEHT Kadeapbl Typu3Ma, TOCTUHUYHOIO U pecTopaHHOro OuzHeca MHcTUTyTa MU3aiiHa u
TexHoJioruit OMCKOro ToCYyIapCTBCHHOI'O TCXHUYCCKOI'O YHUBCPCUTCTA, KaHIN AT
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Tourism, Hotel and Restaurant Business, Senior Lecturer, Omsk,
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AHHOTALIUA.
Crathsi mTOCBSIIEHA AaHAIN3Y TYPUCTCKOTO
noteHuuana cena ExarepuHuHckoro Tapckoro
pariona Owmckoii oOysacTh. YHHKaJIbHBIC M
pa3HoOOpa3Hble TYPUCTCKHE OOBEKTHI JTAHHOM
TEPPUTOPHUU ABJISIIOTCS (paKTOpaMH, CITIOCOOHBIMU

IIPUBJIEKATb  TYpPUCTOB K  ONPEAEICHHOU
MecTHOCTH. OOHapy)KeHHbIE IOTEHIIHAJIbHbIE
TYPUCTCKHE 00BEKTHI ExarepuHuckoro

MIO3BOJISTIOT aBTOpPaM 0OpaTUTh 0C000€ BHUMAaHUE
Ha pa3BUTHE BUIOBOH cleMUpUKU Typu3Ma Ha
OTIpeIeJICHHOM MECTHOCTH. B pabote
IPOBOJTUTCS aHam3 TYPUCTCKOU
NPUBJIEKATEIIbHOCTH TAaeKHOM TEPPUTOPUU U
aCCOPTHMEHTa CpEACTB pa3MELIEHHUs  cela.
Taxke aBTOphl OOpamialOT BHUMaHUE Ha
(bakTopel,  CIMOCOOCTBYIOIIUE  MPUBJICUCHUIO
HNOTEHIMATBHBIX PETHOHAIBHBIX U 3apyOeKHBIX
TYPUCTOB K JAHHON MECTHOCTH.

KiroueBnie cioBa.
TypucTCKO-peKpeaniOHHbIN IIOTEHIIHA,
UCTOpHS Cella, CPEelICTBAa pa3MelIeHUs, OOBEKTHI
TypusMa, ceno Exarepununckoe Tapckoro
panoHa.

Abstract.

The article is devoted to the tourist potential of
the village Ekateriniskoe of Tarsky districts of
the Omsk region. Unique and diverse tourist
installations in the territory are the factors that
attract tourists to a particular location. The
detected potential tourist sites of the village
Ekateriniskoe enable authors to pay special
attention to the development of the species
specificity of tourism in certain area. The article
analyzes tourist attractiveness of the taiga
territory and the range of accommodation
facilities of the village. Also, the authors pay
attention to the factors that contribute to the
attraction of potential regional and foreign
tourists to the area.

Keywords.
Tourist and recreational potential, history of the
village, accommodation facilities, tourist objects,
the village Ekateriniskoe of Tarsky districts.
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TYPU3M HA CAXAJIMHE: CTK «I'OPHBIA BO3YX» KAK EPCIIEKTUBHBIN
OBBEKT I'OPHOJIBI’KHOT'O TYPU3MA

TOURISM IN SAKHALIN: STC “GORNY VOZDUKH” AS A PROSPECTIVE
OBJECT OF SKI TOURISM

C.C. JISIOK,
CTYACHTKA CaxaJIMHCKOro rocyaapCTBCHHOI'O YHUBCPCUTCTA, T. IO)KHO-C&XEUII/IHCK,
sofya.lyashok.99@bk.ru
S.S. LYASHOK,
Sakhalin State University, Student, Yuzhno-Sakhalinsk, sofya.lyashok.99@bk.ru
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CTapIlUid penoiaBaTesib Kageapbl TEOPUU U METOJIUKHU CEPBUCHOU JEATEIbHOCTH U TypHU3Ma
CaxaJIMHCKOTO TOCYIApPCTBEHHOTO YHUBepcuTeTa, T. FOxHO-Caxanmuuck, domra_86@mail.ru
Yu.M. DOMRA,
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AHHOTAIHUA.
B CTaThe Ha OCHOBE aHaIM3a
reorpauyecKkux " HDKOHOMHYECKUX
0CcOOEHHOCTEH peruona ONpEEIICHBI
OCHOBHbIE BHJbI Typu3sMa (CaxaauHCKON
obJacTu, u3 KOTOPBIX BbIJICJICH
TOPHOJIBDKHBIM ~ TYpu3M  Kak  HauOoliee
MEPCIIEKTUBHBINA JJIsI peruoHa. PaccMoTpeHsl
0COOEHHOCTH TOPHOJIBKHOTO TYpU3Ma M €ro

UH(ppaCTPyKTypa. Ocoboe BHUMAaHHE
yIensieTcsl  BO3MOXKHOCTH ~ Pa3BUTUA U
MOJICpHHU3AIIH CTIOPTHBHO-TYPUCTCKOTO

komruiekca (CTK) «["opHbrit BO31yx».

Kiarouesble cioBa.
['OpHOJIBDKHBIM ~ Typu3M,  TOPHOJIBIKHBIN
kypopt, Caxamunckas obmacts, CTK
«I"opusIit Bo3ayx», TOP «["opHBIN BO3AYX».

Annotation.

The article based on the analysis of the
geographical and economic features of the
region identifies the main types of tourism in
the Sakhalin region, of which ski tourism is
identified as the most promising for the
region. The features of ski tourism and its
infrastructure  are  considered.  Special
attention is paid to the development and
modernization of the sports and tourist
complex (STC) «Gorny Vozdukhy.

Key words.
Ski tourism, ski resort, Sakhalin Region, ski
resort  “Gorny  Vozdukh”,  advanced

development territory “Gorny Vozdukh”.
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MYJbTUILIMKATUBHBIA Y®®EKT 1150-JTETHUSI IPATIETEPEYPT A:
NCTOPUKO-KYJIBTYPHBIE OCHOBBI U IIOTEHLHUAJI ITPOT'PAMMBbI

MULTIPLICATIVE EFFECT OF THE 1150TH ANNIVERSARY OF
PRAPETERBURG: HISTORICAL AND CULTURAL BASES AND POTENTIAL OF
THE PROGRAM

K.A. AHI'JIMHOB,
3aBeayromui kapeapoit rypusma Cankr-IlerepOyprckoro HHCTUTYTa TOCTEIPUUMCTBA,
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AHHOTALMS.

B CTaThe PacCMOTPEHBI OCHOBHBIE
KOMIIOHEHTBHI — npennaraecMor  [Iporpammsl
npasgHoBaHuss B 2025 romy 1150-nerms
npallerepOypra, koTopasi O3BOJIUT MOJHSITH
UMUK, 00pa3oBaHUE, WHBECTULIMOHHYIO U
TYPUCTCKYIO IPUBJIEKATEIBHOCTb, YpPOBEHb
UCTOPUYECKOU 51 JKCKYPCOBEIYECKOU
KynbTypbl Cankt-IlerepOypra u Poccuu B
L[EJIOM.

Kurouesble cioBa.
Cankrt-IlerepOypr, Propuk, 1150-netue B
2025 romy, OSKCKYypCOBEIECHHE, TYpHU3M,
KyJlbTYypa, MYJbTUIITUKATUBHBINA 3D PEKT.

Annotation.

The article considers the main components of
the proposed Program of celebration of the
1150th anniversary of praPeterburg in 2025,
which will enhance the image, education,
investment and tourist attractiveness, the
level of historical and excursion culture of St.
Petersburg and Russia as a whole.

Keywords.
St. Petersburg, Rurik, 1150th anniversary in
2025, excursion, tourism, culture,

multiplicative effect.
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ITPOBJIEMbI ®OPMUPOBAHU A ®UHAHCOBOU MMOJUTUKHU _
CEJIBXO3MNPEANIPUATHUHNU B YCJIOBUAX MEXKIAYHAPOAHBIX CAHKIIU 1
NUMITIOPTO3AMEIIEHUSA

PROBLEMS OF FORMATION OF FINANCIAL POLICY OF AGRICULTURAL
ENTERPRISES IN THE CONTEXT OF INTERNATIONAL SANCTIONS AND
IMPORT SUBSTITUTION
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AHHOTALMSA.
@uHaHCOBasT  MOJMTHUKA  CEJIbXO3MNPEANPUATHNH B
COBPEMCHHBIX YCIOBHUAX 3HAYHUTCIIbHO U3MCHNJIACh.

CaHKIIMOHHOE [IaBJICHHE CO CTOPOHBI 3alaJHBIX CTPaH
CTaJIO YCIOBHEM Pa3BUTHA UMIIOPTO3aMEILCHUS B CTPaHe,
4TO B CBOIO Ouepenb IOTPeOOBaIO HapaIlUBAHUI
Mpou3BOoACTBa  mpoaykuumu. Ho  rocymapcrBeHHas
NOJ/ICpPKKAa HE PEIlaeT BCEX CYLIECTBYIOIIUX MpobieM
cenbxosnpousBoauteneid. Ocoboe mMecTo B (UHAHCOBOI
IIOJINTUKE NPEIIPUATUI 3aHUMAET HIPUBJICYCHHUE 3alIMOB.
KpenutHble cpencTBa mo3BOJISIOT OOHOBUTH YCTapeBILIHE
NPOU3BOACTBEHHbIE (POHABI U PACIIUPUTH ACCOPTHMEHT
BBIITyCKAaeMOM NPOAYKLUH. MHOrue arpapHsle KOMIIAHUH
BKIIIOYAIOT B paMKU ()WHAHCOBOH TOJHUTHUKU HE TOJBKO
BBIpAlIBAHNE NPOAYKLIUH, HO U €€ IPOMBIIUICHHYIO
nepepaboTKy, YTO 3HAYUTEIbHBIM OOpa30oM IMOBHIIIAET
3G PEKTUBHOCTh ACATENILHOCTH CENIbXO3MpeAnpusITuii. B
JJAHHOM CTaTb€ aBTOPBI MBITAIOTCS MPOAHATU3UPOBATH

peanbHyIo Mepy (uHaHCOBOM MOJUIEPAKKHU
SKOHOMUYECKUX CyOBEKTOB arpoNpPOMBIIIIIEHHOTO
KOMIUIEKCA  TOCPEACTBOM  CHCTEMBI  KPEIWTOBAHUS

0a3oBoil OaHKOBCKOH cTpykTypod. Taxke B craTbe
aBTOPBI KAacaloTCsl BOMPOCOB (PMHAHCHUPOBAHUS MIPOTPaAMM
MOJIIEPKKU M PA3BUTHUS CEITLCKOTO TypU3Ma.

Kurouessle ciioBa.
CenbCcKoX03sCTBEHHOE  MPOMW3BOJCTBO,  (hMHAHCOBas
NOJIMUTUKA, OCHOBHBIE  IPOM3BOJACTBEHHBIE  (DOHIBL,
00OpOTHBIE CPEACTBA, KPEOUTHOE (PUHAHCHUPOBAHHE,
YCTOHYHMBOCTh OAHKOBCKOTO YYPEXKIEHHUS, CEIbCKUI
TypU3M

Abstract.

The financial policy of agricultural enterprises in modern
conditions has significantly changed. Sanctions pressure
was a condition for the development of import
substitution in the country, which in turn required an
increase in production. State support does not solve all the
problems of agricultural producers. Loans take a special
place in the financial policy of enterprises. Credit funds
allow to update outdated funds and expand the range of
products. Many agricultural companies include in the
financial policy framework not only the cultivation of
products, but also their processing, which significantly
improves the efficiency of agricultural enterprises. In this
article, the authors try to analyze the real measure of
financial support for economic entities of the agro-
industrial complex through a lending system by the basic
banking structure. Also, in the article the authors deal with
issues of financing programs for the support and
development of rural tourism.

Keywords.
Agricultural production, financial policy, fixed assets,
working capital, loan financing, banking institution
sustainability, rural tourism
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