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OCOBEHHOCTHU PABPABOTKHA KOHKYPEHTHOM CTPATEIIU
OPT'AHM3AIIUAMU UHAYCTPUU TYPU3MA

FEATURES OF COMPETITIVE STRATEGY DEVELOPMENT BY TOURISM
INDUSTRY ORGANIZATIONS

M.C. KAM3AFBAEBA,
npodeccop kadenpsl KOPIIOPATUBHOTO YIIpaBICHUS U (PMHAHCOB,
HoBocHOMpCKOro rocy1apCTBEHHOTO YHUBEPCHTETA IKOHOMUKH U YIIPABJICHHS, JJOKTOP
SKOHOMHYECKUX Hayk, fo1eHT, T. HoBocubupck, Olmsaobakvng@mail.ru

M.S. KAMZABAEVA,
Novosibirsk State University of Economics and Management, Department of Corporate
Management and Finance, Doctor of Economic Science, Associate Professor, Novosibirsk,
Olmsaobakvng@mail.ru

AHHOTALMS.
B cratebe mnpencTaBieH aBTOPCKUM TMOAXOJ K pa3padOTKe KOHKYPEHTHOW CTpaTeruu
OpraHu3aluii TYpUHIYCTPUU Ha OCHOBE TYPHUCTCKO-pekpearmoHHoro noteHmuana (TPIT).
Pazpaborana wmarpuna «obecneuenHoct TPII - ypoBenp wucnonb3oBanusi TPIIy,
MO3BOJISIFOIIAs] KQYECTBEHHO BBIABUTH YIPO3bl U BO3MOKHOCTM BHEIIHEH CPElbl B TYpU3ME,
OIICHMBAaTh PHUCKA U UACHTUDUIHUPOBATh KOHKYPEHTHBIC IMPEUMYIIECTBA Ha JTare
IJIAaHUPOBaHUs cTpareru Ha ocHose TPII.

KiaroueBnlie ciioBa.
Nunyctpus TyprsMa, KOHKYPEHTHBIE PEUMYILECTBA, KOHKYPEHTHBIE CTPATETUH, TYPUCTCKO-
pPEKpearMOHHBIN MOTEHIINAJ, MOJIETh pa3pad0OTKU KOHKYPEHTHOM CTpaTeruu.

Abstract.
The article presents the author's approach to the competitive strategy development of tourism
industry organizations on the basis of tourist and recreational potential (TRP). A matrix “TRP
sufficiency -TRP usage level” is developed, which allows to qualitatively identify threats and
opportunities of the external environment in tourism, to assess risks and to identify
competitive advantages at the stage of strategy planning based on TRP.

Keywords.
Tourism industry, competitive advantages, competitive strategies, tourist and recreational
potential, competitive strategy development model.
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YIIPABJEHUE KOJUIEKTUBHBIM TIOBEAEHUEM CYBBEKTOB JIEYEBHO-
O3 JOPOBUTEJIBHOI'O KJIACTEPA U ITOBBILIEHUE ET'O
KOHKYPEHTOCIIOCOBHOCTHA

MANAGEMENT THE COLLECTIVE BEHAVIOR OF THE SUBJECTS OF
HEALTH CLUSTER AND INCREASE ITS COMPETITIVENESS

M.C. OBOPUH,
npodeccop Kadeapbl SIKOHOMUYECKOTO aHATU3a U CTATUCTUKH [lepMCKOTro HHCTUTYTA
(punman) ®I'BOY BO «Poccuiickuii 5)KOHOMUYECKHUI YHUBEPCUTET UMEHU
I".B. IlnexanoBay, TOKTOp SKOHOMUYECKUX HAYK, TOIEHT, I. [lepms, recreachin@rambler.ru

M.S. OBORIN,
Plekhanov Russian University of Economics, Perm Institute (branch), Department of
Economic Analysis and Statistics, Doctor of Economic Sciences, Associate Professor, Perm,
recreachin@rambler.ru

A.A. KJIEIMAH,
npodeccop kadenpsl SKOHOMUKH U peAIpUHUMATENbCTBA IHCTUTYTa paBoBeAEHUS U
MPEANPUHUMATENBCTBA, JOKTOP SKOHOMUYECKUX HayK, nmpodeccop, r. Cankr-IlerepOypr,
aklejman@yandex.ru

A.A. KLEYMAN,
Institute of Law and Business, Department of Economics and Entrepreneurship, Doctor of
Economic Sciences, Professor, Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUYHMKOBA,
3aBenyromias kapeapoit Typuctckoro 6msneca Cankr-IleTepOyprckoro rocy1apcTBEHHOTO
YHUBEPCUTETA MPOMBIIUIEHHBIX TEXHOJIOTUNA U JU3aiiHa, KaHAUIaT SKOHOMUYECKUX HAYK,
noueHt, r. Cankt-IleTepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
Saint Petersburg State University of Industrial Technologies and Design, Head of the
Department of Tourist Business, Candidate of Economic Sciences, Associate Professor, Saint
Petersburg, babaolga@rambler.ru

AHHOTALMS.

Cratbs TOCBSIIIIEHA HWCCJIEAOBAHUIO YIPABJICHHS KOJUIEKTUBHBIM IOBEJEHUEM CYOBEKTOB,
BXOJISIIIIUX B CTPYKTYPY JIE4EOHO-03TOPOBUTENHLHOTO KJIacTepa ¢ BRICOKMM YPOBHEM JI0BEpUs
Y PAa3BUTOM KOOPJMHALMEN JIEUCTBHM OCHOBHBIX IMApPTHEPOB. YIPABJICHHUE MPEAIOIAract
CO3/IaHME YCJIOBHUM I €JAUHOIO KOJUIEKTMBHOIO TIOBEICHUS areHTOB KIIACTEPOB U
JOCTIDKCHHE KOHKYPEHTHBIX TPEUMYIIECTB, BIUAIONIMX Ha O0OIMUe pe3yiabTaThl UX
neareibHOCTH. OOOCHOBAHBI KIIOUEBBIE XAPAKTEPUCTUKHU KOJUIEKTUBHOTO IIOBEICHUS Ha
OCHOBE MOJICIIUPOBaHUS. M3ydeHbl CONUATBHO-3KOHOMHYECKUE XapaKTEPUCTUKU JIeUeOHO-
O3JIOPOBUTENIBHBIX KIIACTEPOB PETHOHOB CTPAHbI, NPEIJIOKEH CETEBOM MOAXOJ K HX
Pa3BUTHIO.



KiroueBsle ciioBa.
JleueOHO-03A0POBUTENBHBIA ~ KJIACTEP,  KOJUIEKTMBHOE  IOBEJACHHE,  KOHKYPEHTHBIE
IIPEUMYLIECTBA, CETEBOM NOAXOM, CTPATETUYECKUN AJIbSHC.

Annotation.

The article is devoted to the study of the management of collective behavior of the subjects
included in the structure of health cluster with a high level of trust and developed
coordination of actions of the main partners. Management involves creating the conditions for
a single collective behavior of the agents of the cluster and the achievement of competitive
advantages, affecting the overall results of their activities. The key characteristics of
collective behavior based on modeling are substantiated. The socio-economic characteristics
of health clusters in the regions of the country are studied, a network approach to their
development is proposed.

Key words.
Health cluster, collective behavior, competitive advantages, network approach, strategic
Alliance.
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NHCTUTYIUOHAJIBHBIE OCHOBBI PAZBUTUA MOJIOAEKHOI'O TYPU3MA
INSTITUTIONAL BASES FOR YOUTH TOURISM DEVELOPMENT

IL.II. YYBATKHUH,
3aBeayronmi kadgeapoi skoHoMuku U MmeHexMeHTa I'bOY BO «CounHckuil rocyapcTBEHHBIN
YHUBEPCUTETY, TJIABHBIA HAYYHbIH COTPYAHUK COUYMHCKOT0 HAYYHO-HUCCJIeI0BATEIbCKOI0 IIEHTPa
PAH, noxTop 3KOHOMHYECKUX HayK, nmpodeccop, T. Coun, lares@sochi.com

P.P. CHUVATKIN,
Sochi State University, Head of Economics and Management Department,
Sochi Research Center of the Russian Academy of Sciences, Chief Researcher, Doctor of
Economic Sciences, Professor, Sochi, lares@sochi.com

C.AT'OPBATOB,
acniupanT COYMHCKOI0 Hay4HO-UccheaoBatenbekoro rearpa PAH, r. Coun, legolas.vk@yandex.ru

S.A. GORBATOV,
Sochi Research Center of the Russian Academy of Sciences, Graduate student, Sochi,
legolas.vk@yandex.ru

AHHOTAIIHA.

Mononexs, npencrapistonas codoi Hauboaee MOOMIBHYIO U TOTOBYIO K NEPEMELIEHUSIM TPYIIIY,
BBIKA3bIBAET JKEJIAHWE TPATUTh JIEHbIM HAa aKTHBHBIA OTIBIX M TAaKUE BHUJbI TypHU3Ma, KOTOPbIE HE
UHTEPECYIOT JII0JIe MHBIX BO3pacTHBIX rpymm. Kpome Toro, myremiecTBysi, MojoJiexkb (GOpPMUPYET
COOCTBEHHBII LIEHHOCTHO-OPUEHTALIMOHHBINA B3IJIAJ Ha MHpP. A HOTOMY pPa3BUTHE MOJOJEKHOTO
Typu3Ma HEOOXOJIMMO KaK C TOUYKH 3pEHHUsI SKOHOMUKH, TaK U C IMO3UIMHA COLMAILHOrO BOCIIUTAHUS.
Opnako B Poccum OTCYTCTBYIOT MHCTUTYLIMOHAJIBHBIE OCHOBBI JJI Pa3BUTHS TaKOro TypHU3Ma; B
XO0Ji€ TIEePEeIOMHOr0 Nepruoaa Bech HakoruieHHbIH onblT CCCP Obl1 yTpaueH U 1O CEroHSIIHEro JHs
HE BO3POXKCH.

KaoueBrie cjioBa.
Typusm, MOI0AECKb, MOJIOJICKHBIM TYpU3M, KOHOMHKA TYypHU3Ma, LIEHTP MOJOJECKHOTO TypHU3Ma,
rOCyIapCTBEHHAs MOAAEPHKKA, HHCTUTYTHI, UHCTUTYLMOHAJIbHBIE OCHOBBI.

Annotation.
The youth represents the most mobile and flexible group, tending to spend money on active sports
and such kinds of tourism that other age categories of people aren’t interested in. Moreover, while
travelling, the youth shapes its own value-oriented worldview. That is why the development of youth
tourism is necessary both for economic purposes and for social education. However, in Russia there
are no institutional bases for the development of such tourism. During the critical period, all
accumulated experience of the USSR was lost and hasn’t been revived until present days.

Key words.
Tourism, youth, youth tourism, tourism economy, youth tourism center, state support, institutions,
institutional bases.
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OCOBEHHOCTHU UCHOJIb30BAHUA ®PAHUYANZUHI A U KOHTPAKTA HA
YIPABJIEHUE B UHAYCTPUU N'OCTENIPUNMCTBA

FEATURES OF USE OF FRANCHISING AND MANAGEMENT CONTRACT IN
HOSPITALITY INDUSTRY

C.I'. IIKYPOIIAT,
JOLEHT Kadenpsl COUUATbHO-KYIBTYPHOTO CepBHCa U Typu3Ma JICHUHTPaJCKOTO rOCyIapCTBEHHOTO
yauBepcurera uM. A.C. [lymkuna, kauauaaT Kyabtyposioruu, r. Cankr-Ilerepoypr,
svesku3@rambler.ru

S.G. SHKUROPAT,
Pushkin Leningrad State University, Department of Socio-cultural Service and Tourism, Associate
Professor, Candidate of Culturology, Saint Petersburg, svesku3@rambler.ru

I1.B. XYKOB,
reHepasibHbli qupekTop LlenTpa netcko-roHomeckoro Typusma «Terra Holidayy, craprmii
npernoaBareb KaQeapsl COIMaTbHO-KYIbTYPHOTO CEpBUCA U Typu3Ma JICHUHTPaICcKoro
rocyaapctBenHoro yHuBepcutera uM. A.C. [Tymkuna, r. Cankr-IlerepOypr, spb1979@yandex.ru

P.V. ZHUKOQOV,
Center for Children and Youth Tourism “Terra Holiday”, General Director; Pushkin Leningrad State
University, Department of Socio-cultural Service and Tourism, Senior Lecturer, Saint Petersburg,
spb1979@yandex.ru

C.B. [IMCAPEHKO,
JOTIEHT Kadeaphl COMaNTbHO-KYIBTYPHOTO CEPBUCA U Typu3Ma JIECHUHTPaJICKOTO TOCYAapCTBEHHOTO
yauBepcutera uM. A.C. Ilymkuna, kaaauaat reorpadudeckux Hayk, I.Cankr-IletepOypr,
sergaaaa@bk.ru

S.V. PISARENKO,
Pushkin Leningrad State University, Department of Socio-cultural Service and Tourism, Associate
Professor, Candidate of Geographical Sciences, Saint Petersburg, sergaaaa@bk.ru

AHHOTALINAL.
B cratbe paccMaTpuBarOTCS akKTyaJdbHbIE BOMPOCHI MPUMEHEHUS PA3IUYHBIX MEXaHU3MOB
yIpaBJ€HUsI B TOCTUHUYHOM OHM3HECe ¢ aKIIEHTOM Ha ¢paHYail3uHT.

KiroueBsie ciioBa.
®paHyail3uHT, KOHTPAKT Ha yNpaBJeHUE, TOCTUHUYHBII OU3HEC.

Abstract.
The article considers topical issues of various management mechanisms in the hotel business with an
emphasis on franchising.

Key worlds.
Franchising, management contract, hotel business.
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THNOJOI'M3ALINS CEJIbCKUX TEPPUTOPHAJIBHBIX OBPA3OBAHUM KAK
IHOAXOA K PASBPABOTKE MEPOIIPUATHHU 11O POPMHUPOBAHHUIO
NMHHOBALIMOHHOMU CPEJIbBI PASBUTUA CEJIBCKOI'O TYPU3MA

CLASSIFICATION OF RURAL TERRITORIAL UNITS AS AN APPROACH TO
ELABORATION OF MEASURES ON FORMATION OF THE INNOVATIVE
ENVIRONMENT OF RURAL TOURISM DEVELOPMENT

A.l'. UBOJIT'A,
3asenyromas kadenpoit « Typusm u cepucy @PI'BOY BO «CraBpomnonbckuit
roCyJapCTBEHHBIN arpapHblil YHUBEPCUTETY», KAHAUAAT 3KOHOMUYECKHUX HAYK, JIOLIECHT,
r. CraBpomnoJs, annya_iv@mail.ru

A.G. IVOLGA,
Stavropol State Agrarian University, Head of the Department of Tourism and Service,
Candidate of Economic Sciences, Associate Professor, Stavropol, annya_iv@mail.ru

A.B. TPYXAUYEB,
MUHHUCTpP KypOopTOB U Typu3Ma CTaBpoIoibcKoro kpas, npodeccop kadenpsl « Typusm u
cepBuc» GPI'bOY BO «CTtaBponosnbCKkuil rOCyIapCTBEHHBIN arpapHbId YHUBEPCUTET,
JOKTOP PKOHOMHYECKUX HayK, aAoleHT, I. CtaBponosb, truhachev@stavregion.ru

A.V. TRUKHACHEYV,
Minister of Resorts and Tourism of the Stavropol Region, Stavropol State Agrarian
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JOLEHT MHCTUTYTa SKOHOMHMKH ¥ MEHEDKMEHTa XapOWHCKOTO HHKCHEPHOTO0 YHUBEPCHUTETA,
KHP, kauauaaT S5KOHOMHUYECKHUX HayK, JOLEHT, r.XapouH, basilic@list.ru

V. L. EROKHIN,

Harbin Engineering University, School of Economics and Management, Associate Professor,
, Peoples Republic of China, Candidate of Economic Sciences, Associate Professor, Harbin,
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AHHOTAIUSA.
CounalibHO-’KOHOMHYECKOE Pa3BUTHE CEIIbCKUX TEeppUTOpHil Poccun mmeeT BBIPaKEHHYIO
pErHOHAIBHYIO CHEIU(UKY B CBS3U OCOOCHHOCTSIMU MPOCTPAHCTBEHHOTO paclpe/eseHUs
CEJIbCKOTO HACEJICHHsI U CEIhCKOW AIKOHOMHUKM Ha OOJBIIOW TEppUTOpUU. Y MEHBIICHUE
MIPOCTPAHCTBEHHOM auddepeHnmanum  co3gaeT Oosee OIaronpusATHBIE YCIOBUS IS
3G (HEKTUBHOTO PAa3BUTUA TEPPUTOPUM, MAKCHUMAIBHOTO WCIOJIB30BAHUS TPUPOJHBIX U
PKOHOMHMYECKUX TMPEUMYIIECTB KaxJAoW W3 HHUX. B cTaThe mnpencraBieH MOAXOA K
MPOBEJACHUIO THUIOJOTU3AINKN CEJIbCKUX TEPPUTOPUN MO YEThIPEM IMPU3HAKAM B LEIAX
BBISIBJICHUS UX COIMAJIBHO-DKOHOMHYECKOTO, JIEeMOTpaQUUYecKOrT0 U PEKPEarOHHOTO
MOTEHIMAJIa ISl PAa3BUTHS CEJIBCKOrO Typu3Ma. [IpruMeHeHne JaHHOTO MOAXO0/1a TO3BOJIMIO
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aBTOpaM pa3paboTaTh HMHAUBHUAYaJIbHbIE KOMIUJIEKCHI WHHOBALIMOHHBIX MEPONPUSTUN IS
cenbCKux TeppuTopuil  CTaBpOMNOJBCKOTO Kpas, HalpaBJCHHbIE Ha JUBEPCUDUKAIUIO
3aHSITOCTU CEJIbCKOTO HACEJICHUS! U CTUMYJUPOBAHUE PA3BUTHUSL TYPUCTCKO-PEKPEAIMOHHOTO
CEKTopa.

Kuarwuessbie ciioBa.
JluBepcudukaiusi, WHHOBAIMOHHBIA TOJXOJl, PEKPEAIMOHHBIA TOTCHIHAN, CEIbCKUE
TEPPUTOPHUH, CENBCKUN TYPU3M, TUIIOJIOTU3aLHsl, YCTOMYMBOE Pa3BUTHE.

Abstract.

In Russia, social and economic development of rural territories has its regional specifics due
to the peculiarities of spatial distribution of rural population and rural economy over a wide
area. Decrease in spatial differentiation creates more favorable conditions for effective
development of the territories and leveraging their natural and economic advantages. The
article elaborates an approach to classification of rural territories on four parameters to
discover their social, economic, demographic, and recreational potential for rural tourism
development. The application of this approach allowed the authors to develop individual sets
of innovative measures for rural areas of the Stavropol Region, aimed at diversifying the
employment of the rural population and stimulating the development of the tourist and
recreational sector.

Keywords.
Diversification, innovative approach, recreational potential, rural territories, rural tourism,
classification, sustainable development.
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TEPPUTOPUAJIBHASA OPTAHU3ALIUA TYPU3MA: MOIEJIb
NCCIEAOBAHUA MYHUIIUITAJIBHBIX TEPPUTOPUHN

TERRITORIAL ORGANIZATION OF TOURISM: A RESEARCH MODEL OF
MUNICIPAL TERRITORIES

K.B. KYILIHUP,
npenoaBarens Bricieit mkosbl 6usneca KOxxHoro (henepaibHOT0 YHUBEPCUTETA, T.
Pocros-Ha-/lony, labtourism@yandex.ru

K.V. KUSHNIR,
Southern Federal University, High School of Business, lecturer, Rostov-on-Don,
labtourism@yandex.ru

AHHOTAaIUA.

PaccMaTtpuBaroTCsl KIACCHYECKHME M COBPEMEHHBIE TMOAXOJBl M MOJEIM HCCIEIOBAHUSA
TypusMa H pekpeauuu. lIpuBeAEeHBI OCHOBHBIE NEPUOABI M THUIBI TEPPUTOPHUATBHOU
OpTraHu3alii Typu3Ma B paMKax KaXJOro MOAXOJa K PEKPEallMOHHBIM HCCIEAOBAHUSIM B
mMupe u B Poccunm. PaccMoTpeHa BHyTpuUpermoHajdbHas croenuduka TypUCTCKO-
pPEKpEealMOHHbIX UccaenoBaHui. [Ipenmoxkena Moienb OLIEHKU TYPHUCTCKO-PEKPEALIMOHHOTO
MOTEHIMAa MYHUIMIIAIBHBIX TEPPUTOPUM, COCTOSIIAsT M3 IIOCIEHOBATEIbHBIX 3TaIlOB
HAYYHBIX UCCJIEJOBAHUM.

KiaroueBble ciioBa.
TepputopuanbHasi  OpraHu3anus, TYpU3M, peKpearus, TYyPUCTCKO-PEKpPEalMOHHbBIN
MOTEHIMAJI, MyHUIUTIAJIbHBIN YPOBEHb.

Abstract
Classical and modern approaches and models of tourism and recreation research are
considered. The main periods and types of territorial organization of tourism within each
approach to recreational research in the world and in Russia are given. Intra-regional
specificity of tourist and recreation research is considered. The model of evaluation of tourist
and recreational potential of municipal territories, consisting of successive stages of scientific
research, is proposed.

Keywords
Territorial organization, tourism, recreation, tourist and recreational potential, municipal
level.
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MHCTUTYIHUMOHAJIBHBIE HHCTPYMEHTbBI PEKPEAITHOHHO-TYPUCTCKHUX
HPEJAINIPUATUUN

INSTITUTIONAL TOOLS FOR RECREATIONAL AND TOURIST ENTERPRISES

[L.IT. YYBATKUWH,
3apeayronui kKadenpoii skoHomuku U MeHekMeHTa @T'BOY BO «CounHCKMi rocy1apcTBEHHBIN
YHUBEPCHUTETY, TJIaBHBIN HAYYHBINA COTPYTHUK COUYMHCKOI0 HAYYHO-UCCJIEe10BATEIbCKOI0 EHTPa
PAH, 10okTOp 9KOHOMHYECKUX HayK, nmpodeccop, r.Couu, lares@sochi.com

P.P. CHUVATKIN
Sochi State University, Head of Economics and Management Department,
Sochi Research Center of the Russian Academy of Sciences, Chief Researcher, Doctor of
Economic Sciences, Professor, Sochi, lares@sochi.com

K.A. HETPEBKO,
acniupanT COYMHCKOTO Hay4yHO-UccleaoBarenbekoro rearpa PAH, r.Coun, bubu2192@mail.ru

K.A. NETREBKO,
Sochi Research Center of the Russian Academy of Sciences, Graduate student, Sochi,
bubu2192@mail.ru

AHHOTAaNMA.

Crartbsi TOCBSIIEHA HM3YYEHUIO BIUSHUS HWHCTPYMEHTOB HWHCTUTYIIMOHAJIBHOTO MEXaHHW3Ma Ha
JEATENBHOCTh  PEKPEAlMOHHO-TYPUCTCKUX NOpeAnpusithii. B craTtee paccmaTpuBaeTcs Kak
peryjiupoBaHue MX JEATEIbHOCTH Ha (efepallbHOM, PETHOHAIHPHOM M MYHHUIIMIIAJIBHOM YPOBHSX,
TaK ¥ CTCMEHb BIUSHHUS COIMAJIBLHOTO MPOCTPAHCTBA TEPPUTOPHUH T.€. HeOpPMaTbHBIX IIPaBHUII,
OKAa3bIBAIOIIMX BO3JICHCTBUE HA YCTOMYMBOE PAa3BUTHE PEKPEALMOHHO-TYPUCTKOW AEATEIBHOCTH, B
YaCTHOCTH, UCCIEAYIOTCS KIIIOUEeBBbIe (PakTOphl HehOpMaIbHBIX WHCTUTYTOB: OObIYaW U TPAJAMIINH,
ypOBEeHb 00pa30BaHUs U KYJIbTYPbI, PEIUTHUS U JIP.

Abstract.
This article studies the impact of institutional mechanism tools on the activity of recreational and
tourist enterprises. The article considers both the regulation of their activity at federal, regional and
municipal levels, as well as the degree of impact of social space of the territory, i.e. informal rules,
that have an impact on the sustainable development of recreational and tourist activities, in
particular, the key factors of informal institutions are studied: customs and traditions, level of
education and culture, religion, etc.

Kuarouessble ciioBa.
MHCTUTYIIMOHAIBHBIA ~ MEXaHWU3M, HWHCTUTYTHI, PEKPEAMOHHO-TYPUCTCKAs  JCSTEIbHOCTD,
dbopManbHbIe U He(hOpPMATIbHBIE HHCTUTYTHI.

Keywords.
Institutional mechanism, institutions, recreational and tourist activities, formal and informal
institutions.
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COBEPHIEHCTBOBAHUE KAYECTBA OBCJIY KUBAHUA B 'OCTUHUNYHOM
HPEAIIPUATHUA

IMPROVING SERVICE QUALITY IN THE HOSPITALITY ENTERPRISE

M.A. IIIAJIPVH,
IOLEHT Kadeaphbl Typru3Ma, TOCTHHHYHOTO U PECTOPAHHOTO OusHeca MHCTHTYTA Au3aiiHa 1
TexHOJIOruit OMCKOI'0 rOCY/IapCTBEHHOTO TEXHUYECKOTO YHUBEPCUTETA, KaH U IaT
TEXHUYECKHUX HAyK, ITOIEHT, I. OMck, shadrin_maxim@list.ru

M.A. SHADRIN,
Omsk State Technical University, Department of Tourism, Hotel and Restaurant Business,
Candidate of Technical Sciences, Associate Professor, Omsk, shadrin_maxim@list.ru
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NHctuTyTa nusaiiHa u TexHonornii OMCKOro rocyapCTBEHHOIO TEXHHYECKOTO
yHHBepcuTeTa, I. OMCK, esipovamarija@rambler.ru
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CTapUINil penoaBaTeNb Kageapsl Typu3Ma, TOCTHHUYHOTO U peCTOpaHHOTo Ou3Heca
WNHcTruTyTa 1u3aitHa ¥ TeEXHOIOrui OMCKOro rocyJapCTBEHHOTO TEXHHUYECKOTO
yHUBepcuTeTa, I. OMck, lyboviS@yandex.ru

L.M. ZAVGORODNYAYA,
Omsk State Technical University, Institute of Design and Technology, Department of
Tourism, Hotel and Restaurant Business, Senior Lecturer, Omsk, lybovi5@yandex.ru

AHHOTALMSA.

B crarbe paccmaTpuBaeTcs MOHIATHE «KaUECTBO» B cpepe roCTEnPUUMCTBA B COOTBETCTBHUH C
KOHIEMNIMSMH ~ YCIIYT, OKa3blBa€MbIX NOTpeOUTento. Yuensercs oco0oe BHUMAaHHE
3aBHCHUMOCTH YpPOBHSI OOCIIYy>KMBaHHSI OT CTENEHU KIMEHTOOPHUEHTHUPOBAHHOCTHU IE€PCOHAA.
BaxXHpIM yCIIOBHEM YCIEIIHOW JEATENBHOCTH TOCTUHUYHOIO NPEANPUATUS SABISIETCA €€
OpUEHTALlUsI Ha MOTPEOUTENs, KOTOpash COCTOMT B TIIOBBIIIEHWHM BOCHPUHUMAEMOM UM
LEHHOCTU YCIIyTH, B YAOBJIETBOPEHUHU €r0 MOTPEOHOCTEN U, KaK CIEACTBUE, B JOCTHKEHUU
JOSITBHOCTU KJIMEHTa. OCHOBHBIM MHCTPYMEHTOM [IJIl BOIUIOUIEHUS B KW3Hb 3aJyMaHHBIX
uJell SBISETCS MOTHUBHUPOBAHHBIM M OOyYEHHBIH NEPCOHAN, a TAaKXKE HCIOJIb30BAaHUE B
00CITy’)KMBaHUU KJIMEHTOOPUEHTUPOBAHHOTO MOX0/1A.

KitoueBble c0Ba: TOCTHHUYHOE TMPEANPUITHE, KAYeCTBO OOCITY)KMBAHUS, KOHKYPEHIIUS,
ympasiieHue, cepa rocTenpruumMcTBa.
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Abstract.

The article considers the "quality" concept in the hospitality industry in accordance with the
concepts of services provided to the consumer. Special attention is paid to the dependence of
the level of service on the degree of customer-oriented staff. An important condition for the
success of the hotel business is its focus on the consumer, which is to increase the perceived
value of the service, to meet its needs and, as a result, to achieve customer loyalty. The main
tool for implementation of the conceived ideas is motivated and trained personnel, and also
use in service of the client-oriented approach.

Keywords.
hotel enterprise, quality of service, competition, management, sphere of hospitality.
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OLEHKA KAYECTBA CEPBUCA I'OCTUHUII C TIPUMEHEHUEM METOJINKHU
CEMAHTHYECKOI'O AHAJIM3A TEKCTA

QUALITY ASSESSMENT OF HOTEL SERVICES USING THE METHOD OF
SEMANTIC TEXT ANALYSIS

A.A. MATBEEB,
acnupaHT Kadeapbl TOCTUHUYHOTO U TypUCTHYECKOoro 6usHeca Poccuiickoro
sKOHOMHYecKkoro yauBepcurera um. I'.B. [lnexanosa, Yupenurens kommanuii Big
Tree/TrustYou Russia/Frontdesk.ru, r. Mocksa, anton@frontdesk.ru

A A. MATVEEYV,
Plekhanov Russian University of Economics, Graduate student, Founder of Big
Tree/TrustYou Russia/Frontdesk.ru, Moscow, anton@frontdesk.ru

AHHOTAIUSA.
B cratbe paccMOTpeHBI MEXaHWU3MBlI IIPOBEACHHMS CEMAHTHYCCKOTO aHajin3a TEKCTOB,
MPEANOCHUIKN I €r0 HMCIOJb30BaHMS B TOCTHHUYHOHN cdepe, a Takke BO3MOKHOCTH €ro
NPUMEHEHUS JUIS OICHKM KadecTBa TOCTHHUYHBIX yciuyr. [lpuBemeHsl mMpuMeps
MPaKTUYECKON peaau3alii CEMaHTHYECKOTO aHan3a IMOTPEOUTEIHCKUX OT3BIBOB TOCTEH
OTelIsI, a TaK)Ke€ PacCMOTpPEeHa 00JacTh €ro BO3MOYKHOTO HMCIOJB30BAaHUS JIJISl TOBBIIICHUS
3 PeKTHBHOCTH PAOOTHI TOCTHHHUII.

KnaroueBnie ciioBa.
OrneHka KauecTBa TOCTUHUYHBIX YCIIYT, CEMAaHTUYECKUM aHaIU3, aHAJIU3 OT3bIBOB.

Abstract.
The article considers the mechanisms of semantic analysis of texts, the prerequisites for its
use in the hotel industry, as well as the possibility of its application to assess the quality of
hotel services. The article gives examples of the practical implementation of the semantic
analysis of consumer reviews of hotel guests; and it also considers the area of its possible use
to improve the efficiency of hotels.

Keywords.
Hotel quality assessment, semantic analysis, guest reviews analysis.
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KPUTEPUU OITUMU3ALIMU B KOMIIVIEKCHOM HNOJAXOJE K AHAJIN3Y
3ATPAT TYPUCTCKHUX PECYPCOB

OPTIMIZATION CRITERIA IN COMPLEX APPROACH TO ANALYSIS OF
TOURIST RESOURCE COSTS

2.10. KAKABA/I3E,
couckareiab ®I'BOY BO «Caunkrt-IletepOyprckuii rocy1apcTBEHHbBIN 3KOHOMUYECKHIMA
yHuBepcuTe™, T. Cankr-IlerepOypr, mail@batp.ru

E.Yu. KAKABADZE,
Saint Petersburg State University of Economics, Candidate, Saint Petersburg, mail@batp.ru

AHHOTAaIUA.
B cratse paccmaTpuBaroTCsS OCHOBHBIE KPUTEPUU M NOKA3ATENM JJIsi ONTUMHU3ALMUA 3aTpat
TYPUCTCKUX PECypCcOB Ha 3Tamax (OPMHUPOBAHUS TYPHPOAYKTa U BHIOOpPA ONTUMAIBHOTO
BapUaHTa W3 albTepHATUB. lIpeacraBieHbl METOJMKHA ONTHUMHU3ALHUM METOJOM HEUYETKHX
MHOECTB, IO MoKazaTes o dP(OEKTUBHOCTH U IO KPUTEPHUIO ONTHUMAIIBHBIX MPOMOPIUN
3aTpaTr pecypcoB.

KiaoueBnbie ciioBa.
Buumanue, sHeprus, pecypchl, ONTUMU3ALNS, TYPU3M, KDUTEPHUHU.

Abstract.
The article considers the main criteria and indicators to optimize the costs of tourist resources
at the stages of tourist product formation and to choose the best option from alternatives. The
methods of optimization by fuzzy sets, by the efficiency index and by the criterion of optimal
proportions of resource costs are presented.

Keywords.
Attention, energy, resources, optimization, tourism, criteria.
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CONTEMPORARY HOTEL MARKET IN POZNAN (POLAND)
COBPEMEHHBIN TOCTUHUYHBIN PHIHOK B IIO3HAHMH (ITOJIBIIIA)

PALICKi SLAWOMIR,
Ph.D. in Economics, Professor of Poznan University of Economics and Business, Poznan,
Poland, s.palicki@ue.poznan.pl

CJIABOMUP ITAJIMLIKUN,
npodeccop [To3HaHCKOTO rocyIapCTBEHHOTO YHUBEPCUTETa SKOHOMUKH M OM3HECa, TOKTOP
SKOHOMHYECKHX HayK, npodeccop, r. [lo3nans, [Tonbma, s.palicki@ue.poznan.pl

EDYTA PILAT,
Bachelor of Economics, Poznan University of Economics and Business,
Poznan, Poland, s.palicki@ue.poznan.pl

SAUTA ITNJIAT,

accucTeHT [103HAaHCKOTO TOCYAapCTBCHHOTO YHHBEPCUTETA IKOHOMHUKH 1 OM3Heca, OakaiaBp
9KOHOMUKH, T. [To3Hanb, [Toabia, S.palicki@ue.poznan.pl

Abstract.

Modern economic trends and a gradual increase in the well-being of the population of the
European Union provide an increase in consumer demand for hotel services. Poznan is one of
the largest cities in the western part of Poland and the capital of the Wielkopolska region. The
article presents the author's analysis of the hotel market in this city, focused on studying the
structure of collective accommodation facilities in accordance with international service
standards, with the requirements for guest services, the size of hotel facilities and their spatial
and geographical location compared to the city center and other determinants the
attractiveness of the place. Were also analyzed the price levels for proposals for hotel services
in Poznan, taking into account the factors-variables that form them. The dynamics of night
stays in the city was also studied. These considerations, finally, allowed to restore the picture
of current trends, patterns and economic relations observed in the hotel market in the Polish
city of Poznan.

Keywords.
Hotel services, hotel market, hotel location, features of collective accommodation facilities,
prices and rates for accommodation services

AHHOTALMS.
CoBpeMeHHbIE YKOHOMUYECKUE TEHICHIIMU U TTOCTENEHHBIA POCT 0JIarOCOCTOSIHUS HACCIICHUS
ctpan EBpormeiickoro coro3a 00ecrneunBarOT BO3pacTaHWE MOTPEOUTENb-CKOrO CIpoca Ha
TOCTUHUYHBIE yCIyry. [l03HaHb — OJIMH M3 KPYITHENIIUX TOPOJIOB 3arnmaaHon yactu llonsmu u
croiuiia Benukomonsckoit oOmactu. B cTathe Tpen-cTaBieH aBTOPCKUW — aHAIU3
FOCTUHUYHOTO PBIHKA B 3TOM TOpPOJE, OPUECHTUPOBAH-HBIM HA W3YYEHUU CTPYKTYpbI
KOJUICKTUBHBIX CPEACTB PAa3MEUICHHUS B COOTBETCTBUHU C MEXKIYHAPOJIHBIMHU CTaHAApPTaMHU
oOcy>KuBaHUs, C TP€OOBAHUSIMH K aCCOPTUMEH-TY MPEAOCTABIISIEMbBIX TTOCTOSIIBIIAM YCIIYT, K



pa3Mepy TOCTHHUYHBIX OOBEKTOB U MX MPOCTPAHCTBEHHO-TEOrpauuecKoMy pacioI0KEHUIO
[0 CPaBHEHUIO C IEHTPOM TOpoja U APYTMMHU J€TEPMUHAHTAMU MPUBJICKATEILHOCTH MECTA.
[Tpoananu3upo-BaHbl ypOBHU IIEH Ha MPEUIOKEHHS IJIsi TOCTUHUYHBIX yciyr B [lo3Hanu, ¢
yueToM (PakTOpOB-TIEPEMEHHBIX, KOTOpble UX (GopMupyror. Taxxke Oblsla U3yueHa AMHAMUKA
HOYHBIX TMpeObIBaHUI (HOYEBOK) B Tropoje. BrickazaHHble COOOpa)KeHHsI MO3BOJIMIN
BOCCTAHOBUTH KapTHUHBI COBPEMEHHBIX TEHACHLUH, 3aKOHOMEPHOCTEH U HKOHOMHUYECKUX
OTHOIICHUH, HAOI0JaeMbIX HA TOCTUHUYHOM PhIHKE B IOJLCKOM ropoje [1o3Hans.

KiaroueBnbie ciioBa.
['ocTMHWUYHBIE YCIYTHd, TOCTUHUYHBIA PBIHOK, PACIIOJIOKEHHE TOCTHUHHUIIBI, OCOOEHHOCTHU
KOJUJIEKTUBHBIX CPEJICTB pa3MEILCHHUs], [IEHBI ¥ Tapu(bl HA YCIYTH pa3MEILICHUS
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CEJBbCKHUM TYPU3M U TEPPUTOPUAJIBHBIIA MAPKETUHI B KOHTEKCTE
PET'MOHAJIBHOI'O PA3BUTHUA

RURAL TOURISM AND TERRITORIAL MARKETING IN THE CONTEXT OF
REGIONAL DEVELOPMENT

A.B. AHUKHNHA,
noteHT kadeapsl «Dunocodusi, COIMOTOTHS U TTOJTUTOIOTHUS
OI'BOY BO «Huxkeropockasi rocyJapCTBEHHAs! CEbCKOXO35IUCTBEHHAS aKaJIeMUS»,
KaHIUAAT COIMOJIOTHYSCKHX HaykK, T. Hmxauit HoBropon, annavalentan@yandex.ru

A.V. ANIKINA,
Nizhny Novgorod State Agricultural Academy, Department of Philosophy, Sociology and
Politology, Candidate of Sociological Sciences, Nizhny Novgorod, annavalentan@yandex.ru

AHHOTALMS.

CrpemieHue Kk 00ecredeHnIo pocTa 0J1arocoCcTosIHUA CeNbCKOro HacelneHust HukeropounHbl
W BBICOKMM TeMIlaM TMpOABWIKCHHS pEruoHa B  OOIIEPOCCHUMCKOM  pEUTHUHIE
MIPUBJIEKATEILHOCTH TpeOyeT BHUMATEIBLHOT'O PACCMOTPEHUS MPOU3BOJACTBEHHON CTPYKTYPHI
00JIaCTH ¥ HAJOTOBBIX OTYMCIECHUW HacelaeHUs. MexXaHHu3MOM JOCTHKEHHUS TMOCTaBICHHBIX
3a7]a4 CTAHOBUTCS PETMOHAJIbHBIN MApPKETHHT, a €r0 3JIEMEHTOM — CEJIbCKUM TypusM. Llenb
CTaThU — OINHUCATh COPOC W TMPEIJIOKEHHE Ha PBIHKE HIDKETOPOICKOTO arpoTrypOusHeca u
OYEpPTUTh KPYI CONYTCTBYIOIIMX €ro pa3BuTuio npobiem. B pabore Bmoepsbie
MIPOAHATM3UPOBAHBI OCOOEHHOCTH PETrHOHAILHOTO arpOTyPUCTUYECKOTO MPOAYKTA C YIETOM
€ro COMAaJIbHON 3HAYMMOCTH. [ UItoTes3a nuccieq0BaHus 3aKI04Yalach B IPEAIIOI0KEHNUH, YTO
OCHOBHOM 11€JIEBOM TPYIIION B MOTPEOJICHUH YCIYT CEIbCKOTO Typu3Ma SIBJISIETCS MECTHOE
HacesleHrne. MeTogoM TMPOBENCHHOIO MCCIEIOBAHUS CTajl0 M3YYECHUE CTAaTUCTUYECKHUX
MOKa3aTejaed W BTOPUYHBIN AHAIN3 JAHHBIX COLMAIbHO-3KOHOMHUYECKHUX HCCIEAOBAHHUMN B
peruone. MccienoBanue BBISIBUIIO OCOOCHHOCTH KaK PErMOHAIIBHOTO TYPIPOAYKTa, TaK U
MECTHOTO HACEJICHHsI KaK MOTPEeOUTENIbCKOTO pecypca. BeIBoABI MCCaeA0BaHUS MOTYT OBITh
WCIIOJB30BaHbl BJIACTAMM JJIsI pa3pabOTKKM MPOTrpaMM MPOCTPAHCTBEHHOTO PAa3BUTHS U
NpEANPUHUMATEIISIMU TIPU COCTABJICHUU OW3HEC-TIJIAHOB CBOUX MPEANPUSTUM.

KiaroueBnle ciioBa.
Cenbckuii TypusM, Hukeropojckas 001acTh, TEppUTOPHATIBLHBIA MapKETUHT, TIOTPEOUTEIIH,
COOBITUMHBIN TYPHU3M, TaCTPOHOMUYECKUN TypU3M, PETHOHAIBHBIN TYPIIPOIYKT.

Abstract.
The desire to ensure the welfare of the rural population of Nizhny Novgorod and the high rate
of promotion of the region in the all-Russian ranking of attractiveness requires careful
consideration of the production structure of the region and the tax deductions of the
population. The mechanism for achieving these goals is regional marketing, and its element —
rural tourism. The purpose of the article is to describe the supply and demand in the market of
Nizhny Novgorod agricultural business and outline the range of problems accompanying its
development. The paper for the first time analyzes the features of the regional agro-tourism
product, taking into account its social significance. The hypothesis of the study is that the
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main target group in the consumption of rural tourism services is the local population. The
method of the study is the study of statistical indicators and secondary analysis of socio-
economic research in the region. The study reveals the features of both the regional tourism
product and the local population as a consumer resource. The conclusions of the study can be
used by the authorities to develop spatial development programs and entrepreneurs in the
preparation of business plans of their enterprises.

Keywords.
Rural tourism, the Nizhny Novgorod Region, territorial marketing, consumers, event tourism,
gastronomic tourism, regional tourist product.
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HAYYHO-ITPUKJIAITHBIE ITPOBJIEMbI IIOBBILHIEHUSA
KOHKYPEHTOCIIOCOBHOCTH TYPUCTCKUX NPEANPUATUI
PECITYBJIMKHU KPBIM U I'OPOJJA CEBACTOIIOJIA 1 BO3MOKHBIE
NMHHOBAIIMOHHO OPUEHTUPOBAHHBIE ITYTHU UX PEHIEHUA

SCIENTIFIC AND APPLIED PROBLEMS OF INCREASE OF COMPETITIVENESS
OF TOURIST ENTERPRISES OF THE REPUBLIC OF CRIMEA AND
SEVASTOPOL AND POSSIBLE INNOVATIVE WAYS OF THEIR DECISION
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S.A. SELIVERSTOV,
Senior Researcher of Laboratory of Intelligent Transport Systems in Solomenko Institute of
Transport Problems of the Russian Academy of Sciences, Philosophy doctor in Technical
Sciences, Saint-Petersburg, amuanator@rambler.ru

AHHOTaALMS.
B  nmanHON cTaThe  pacKpBIBAIOTCS  HAYYHO-TIPUKIAIHBIE  MPOOJIEMBbl  MOBBIIICHHS
KOHKYPEHTOCIIOCOOHOCTH TypUCTCKuX npeanpustuii Pecny6muku Kpeim u r. CeBacTonosns B
TEXHOJIOTHYECKOM M YNPABICHYECKOM IUIaHe. [IpennoskeHbl BOBMOKHBIE IyTH UX PELICHUS
Ha OCHOBE MPOIIECCHOTO MOJXOJa B MEHEIXKMEHTE, BHEAPEHUS WHHOBAIMM U OOHOBJICHUS
oOpaszoBaTeabHbIX TeXHOJOTHIN. Onucan 3QPeKT OT MPeI0KEHHBIX MTPE0Opa30BaHUM.
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KaroueBnle ciaoBa.
[ToBbIIIEHNE KOHKYPEHTOCIIOCOOHOCTH, TYpPUCTCKHME mpennpusaTtusi, Pecrmybmuka KpeiM, T.
CeBacTonosib, MTHHOBAIIUH, TEXHOJIOTHUH, YIIPABIICHUE.

Abstract.
The article reveals the scientific and applied problems of improving the competitiveness of
tourist enterprises of the Republic of Crimea and Sevastopol in terms of technology and
management. The possible ways of their decision on the basis of process approach in
management, introduction of innovations and updating of educational technologies are
offered. The effect of the proposed transformations is described.

Keywords.
Increase of competitiveness, tourist enterprises, the Republic of Crimea, Sevastopol,
innovations, technologies, management
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TEXHOJIOTAN PA3PABOTKH MPOEKTHBIX TABJUI-KJIACCA®PUKATOPOB
BU/IOB TYPU3MA PETHOHOB P® 1 X IIPHKJIAJHOE MICITOJIb30OBAHUE
(HA MTPUMEPE KPACHOJAPCKO# TYPUCTKOM JECTUHAILIMM)

TECHNOLOGIES OF DEVELOPMENT OF PROJECT TABLES-CLASSIFIERS OF
TYPES OF TOURISM OF THE REGIONS OF THE RUSSIAN FEDERATION AND
THEIR APPLIED USE (ON THE EXAMPLE OF THE KRASNODAR TOURIST
DESTINATION)

N.H. TEPAIIIEHKO,
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KyJIbTYpHI , T. KpacHomap, sokhasha@gmail.com

N. P. SOKHINA,
Krasnodar State Institute of Culture, Student, Krasnodar, sokhasha@gmail.com
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KyJIbTYpHI , T. Kpacnomap, nota_94@mail.ru

N. 1. SARANA,
Krasnodar State Institute of Culture, Master’s student, Krasnodar, nota 94@mail.ru

AHHOTAIMS.

B cratebe mpencraBneHa aBTOpCKas WHTEpHpeTanusi Kiaccupukanud BUIOB TypHu3Ma IO
CTEIIEHH WX Pa3BUTOCTU (TPAAUIMOHHO PAa3BUTHIX, HWHTEHCHUBHO PAa3BUBAIOIIUXCS U
NEpPCIEeKTUBHBIX) Ha mnpumepe KpacHogapckoro kpas Kak TYpPUCTCKOM JI€CTHHAIUU.
CocTaBneHbl TMPOEKTHI TAOMUI-KIACCU(UKATOPOB KAKIOM TPYyNmbl BHIOB TypuU3Ma,
MPEICTABIIAIONINE COO0N CHCTEMAaTU3UPOBAHHBIE CBOJBI HAMMEHOBAHUHN BHJIOB TypH3Ma, UX
KJIaCCU(DUKAIMOHHBIX TPYNIHUPOBOK M KOJOB C ONpENeNIeHHBIMU HWHAuWKatopamu. Kak
BU3yaJIbHOE JIOTIOJIHEHHE K Tabnuiam-kiaccudukaTopaM pa3padoTaHbl TPUHAIIATH
KapTocxeM reorpaduu Haubojiee MTOMYJSIPHBIX OOBEKTOB BBIJICICHHBIX BHUIOB TypuU3Ma
KpacHogapckoil TypHCTKOW Je€CTHHAIMU. METONOJOTMYECKOE 3HAUYEHUE PE3YJIbTaTOB
3aKJIIOYACTCS B aanTalldyd TEXHOJIOTUU CO3JaHus TaOIUI-KJIacCU(PUKATOPOB BUJIOB TypU3Ma
B 3aBHUCUMOCTH OT CTENEHHU HX PA3BUTOCTH B pa3inuyHbIXx peruoHax Poccuu. B cratbe
MPUBEJACHBl OCHOBHBIC HAIMPABJICHHUS MPAKTHYECKOTO HCIOJB30BAaHUS  MOJYYEHHBIX
pe3yJIbTaTOB.
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KiroueBsle ciioBa.
Bunsl Typusma, KpacHomapckuii kpaif, JecTuHanusi, KiacCMpUKanMsi, WHAUKATOP, KO,
TPaJUIIMOHHO pa3BUTble, HMHTCHCUBHO pPAa3BUBAIOIIMECS, MEPCIEKTUBHBIC, KIIIOUEBbIC
npo6iieMsbl, reorpadus, HEHTPHI.

Annotation.

The article presents the author's interpretation of the classification of types of tourism
according to the degree of development (traditionally developed, intensively developing and
promising) on the example of the Krasnodar region as a tourist destination. Drafts of tables-
classifiers of each group of types of tourism representing the systematized codes of names of
types of tourism, their classification groups and codes with certain indicators are made. As a
visual addition to the classification tables, thirteen maps of the geography of the most popular
objects of the selected types of tourism of the Krasnodar tourist destination have been
developed. The methodological significance of the results lies in the adaptation of the
technology of creating tables-classifiers of types of tourism, depending on the degree of their
development in different regions of Russia. The article presents the main directions of
practical use of the results.

Keywords.
Types of tourism, the Krasnodar region, destination, classification, indicator, code,
traditionally developed, intensively developing, promising, key problems, geography, centers.
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KOHIENTYAJIbBHBIE OCHOBbI ®OPMUPOBAHUA TYPUCTCKOI'O
KJIACTEPA «(I1IOCOJIbCKUHN» B KABAHCKOM PAUMOHE
PECITYBJIMKU BYPATUA

CONCEPTUAL BASIS FOR THE FORMATION OF TOURIST CLUSTER
“POSOLSKIY” IN THE KABANSKY DISTRICT OF THE REPUBLIC OF
BURYATIA

JI. B-)K. MAKCAHOBA,
CTapIlMi HAy4YHbI COTPYAHUK balikanbCKOro MHCTUTYTA MPUPOI0N0Jib30BaHUsT CHOUPCKOTO
otaeneHus Poccuiickoil akaaeMuu HayK, TOKTOP S3KOHOMUYECKUX HAYK, TOLEHT, I'. YJIaH-
VY3, Imaksanova@yandex.ru
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Doctor of Economic Sciences, Associate Professor, Ulan-Ude, Imaksanova@yandex.ru
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E.A. BATOTSYRENOV,
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Researcher, Candidate of Geographical Sciences, Ulan-Ude, edikbat@gmail.com

AHHOTALMS.

B crarbe mpencraBieHbl KOHIENTYalbHBIE OCHOBBI (DOPMUPOBAHUS TYpUCTCKOTO KiacTepa
«Iloconbckuit» B KabGanckoM paiione PecnyOnuku Bypsarus. Ob6ocHOBaHa TemaTHuecKas
crienuanu3anus Kiacrepa, 0azupyromiascs Ha TPUPOIHBIX, UCTOPUYECKUX M KYJIbTYPHBIX
JOCTOIIpUMEYATENbHOCTAX cena [loconbekoe, BKIIFOYAsi MCTOPUKO-KYJIBTYPHBIE U JTyXOBHbBIE
LIEHHOCTU 00BEKTa KyJbTYpHOTO Hacienus ¢eaepanbHoro 3HaueHus lloconbekuit Cnaco-
[IpeobOpaxeHckniit MOHACTBIPH. M3ydeH OmbIT pErMoHOB M0 CO3JJaHUI0 YCIOBUH ISl pa3BUTHSA
penuruo3Horo TypusMa. PaccMoTrpena poisb ¢enepanbHbIX LEIEBBIX NMPOTrpaMM B PELIEHUU
UHOPACTPYKTYPHBIX MPo0IeM (HOPMHUPYIOIIETocs KiacTepa.

Abstract.

The article presents the conceptual basis for the formation of the “Posolskiy” tourist cluster in
the Kabansky district of the Republic of Buryatia. The article substantiates the thematic
specialization of the cluster based on the natural, historical and cultural attractions of the
village Posolskoye, including historical, cultural and spiritual values of the object of cultural
heritage of Federal importance Posolskiy Spaso-Preobrazhensky Monastery. The experience
of the regions in creating conditions for religious tourism development is studied. The role of
Federal target programs in solving infrastructure problems of the emerging cluster is
considered.



KiroueBsle ciioBa.
Typuctckuil kinacrep, KOHLENUUS, PEIUTHO3HBIM Typus3M, (QenepajibHble LIEJEBbIC
nporpammel, PecriyOnuka bBypsrtus, ceno Iloconbckoe, Iloconbekuii MOHACTBIPD.

Keywords.
Tourist cluster, concept, religious tourism, Federal target programs, the Republic of Buryatia,
village Posolskoe, Posolskiy Monastery.
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COBPEMEHHOE COCTOSAHUME PBIHKA TOCTUHUYHbLIX YCJIYT
KPACHOAPCKOI'O KPASA

CURRENT STATE OF HOTEL SERVICES MARKET OF THE KRASNOYARSK
REGION
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A.S. POPOVA,
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AHHOTAUMS.

['oCTUHWUYHBIN PBIHOK peruoHoB Poccuu HauyMHAaeT pa3BUBATHCS 3a CUYET COOBITUHHOIO
Typusma. Pemenune MexayHapoaHoil ¢eaepanuy CTyAEHYECKOro CIOpTa O IPOBEIACHUU
Yuausepcuaasl 2019 rona B r. KpacHospcke ABIsS€TCS BAXKHEHUIIAM CTUMYJIOM K U3MEHEHUIO
TOCTUHUYHOTO pbiHKa KpacHosipckoro kpasi. AHalau3 pbIHKA TOCTUHUYHBIX YCIYT Kpas
IIPOBOAWICS C LEIBI0O OLEHKM TEHACHUMH €ro pa3BUTHA B NpeaaBepuu BcemupHOU
YuuBepcuanel 2019 roma, aHanmm3a €ro €MKOCTM M KOHBIOHKTYpbl. B  pe3synbrare
IIPOBEICHHOI'0 aHAJIN3a MOXHO 3aKIIFOYUTh, YTO, HECMOTPS HAa HETATUBHBIE SKOHOMUYECKHUE
npoliiecchl B ctpane, cnaa B 2015 r. Ha roctTuHnyHOM phiHKe KpacHosipckoro kpas, B 2016-17
IT. PBIHOK BOCCTAaHOBWJICA, Oiaromaps, B OCHOBHOM, POCTy CIpOoca Ha amapTaMeHTHOE
pa3MeIleHne U YCIYTM XOCTEJIOB, a TAaKXKe MepepacipesiesieHrI0 crpoca Ha 0ojee HU3KHM
ueHoBon cerMeHT. llepen KpacHosipckuMm KpaeMm CTOMT BaKHas 3ajadya - IOBBICUTH
TYPUCTCKYIO TPUBJIEKATEILHOCTh Kpas, pa3BUBATh JUBEPCUDUKAINIO TOCTUHUYHBIX YCIYT,
JIEJIOBOM M MHAWBUIYAIBHBIN TYpuU3M, (OPMHUPOBAThH CUCTEMbI MPOJBHKEHUS TYypHPOIYKTa
Ha CHEHUAIM3UPOBAHHBIX MEKIYHAPOIHBIX BBICTABKAX U B CrieliMaan3upoBaHHbix CMU.
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KiaroueBble ciaoBa.
['octTuHUYHBIN phIHOK KpacHOSpCKOTO Kpasi, OolleHKa TEHIASHIIUM pa3BUTHS, EMKOCTh PHIHKA,
WHJIEKCa cIpoca.

Abstract.

The hotel market of Russian regions begins to develop due to event tourism. The decision of
the International federation of student sport to hold the Universiade 2019 in Krasnoyarsk is
the most important incentive to change the hotel market of the Krasnoyarsk region. The
analysis of the market of hotel services of the region was carried out to assess the trends of its
development on the eve of the World Universiade 2019, analysis of its capacity and market
conditions. As a result of the analysis, it can be concluded that, despite the negative economic
processes in the country, the decline in 2015 in the hotel market of the Krasnoyarsk region, in
2016-17, the market recovered, mainly due to the growth in demand for apartment
accommodation and hostel services, as well as the redistribution of demand for a lower price
segment. The Krasnoyarsk region has an important task - to increase the tourist attractiveness
of the region, to develop diversification of hotel services, business and individual tourism, to
form a system of promotion of tourism products at specialized international exhibitions and in
specialized mass media.

Keywords.
Hotel market of the Krasnoyarsk region, assessment of development trends, market capacity,
demand index.
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AHAJIN3 PBIHKA TYPUCTCKHUX YCJIYI T'OPOJA CMOJIEHCKA (HA
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ANALYSIS OF THE MARKET OF TOURIST SERVICES OF SMOLENSK (BASED
ON THE SURVEY)
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AHHOTALMS.
B cratbe paccmaTpuBaroTcsa npoOeMbl pa3BUTUS TYPUCTCKON AesATENbHOCTH B CMOJEHCKOM
obnactu. B pe3ynbTaTe mpoBEeAEHHOTO HCCIEAOBAHUS YCTAHOBIECHO, UTO TYPUCTCKUE (DUPMBI
ropojia UMErOT OOJIBIION CIPOC Ha CBOM YCIYI'M Y MECTHOI'O HaceJIeHUs, P 3TOM HMEeTcs
pSAA HENOCTAaTKOB B MX JeATeNbHOCTH. [lodydeHHble pe3yipTaThl OyIyT CIOCOOCTBOBAThH
HNOBBILICHUIO 3P PEKTUBHOCTH OpTraHU3alUU TYPUCTCKON JAESITEILHOCTH B PETHOHE.

KaroueBsbie ciioBa.
TypHUCTCKHMII pETHOH, TYPUCTCKAs AEATEIbHOCTh, TYPUCTCKUAM MTPOIYKT, TYPUCTCKUNA PBIHOK.
Annotation.
The article considers the problems of tourist activity development in the Smolensk region.
The study reveals that tourist firms in the city have a great demand for their services from the
local population, while there is a number of shortcomings in their activity. The results will
contribute to the efficiency of tourist activity in the region.

Key words.
Tourist region, tourist activity, tourist product, tourist market.
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CURRENT TRENDS IN EVENT AND BUSINESS TOURISM
IN SAINT PETERSBURG

AN. PAJIYIINHCKAA,
noueHT Kadeapsl Poccuiickoit monutuku ¢akynprera noiautoiaoruu Cankr-IlerepOoyprekoro
roCy/IapCTBEHHOTO YHUBEPCUTETA, KAHAUIAT SKOHOMUYECKHUX Hayk, . CankT-IletepOypr,
aleigrad@gmail.com

A.l. RADUSHINSKAYA,
Saint Petersburg State University, Faculty of Political Science, Department of Russian
Politics, Candidate of Economic Sciences,
Saint Petersburg, aleigrad@gmail.com

A.l'. IEAVYJIb,
cTyaeHTKa 1 kypca Maructparypsl pakynbTera noautosnorun Cankr-IletepOyprckoro
roCyJIapCTBEHHOTO yHHBepcuTeTa, I'. CankT-IlerepOypr, anastasia.dedul@gmail.com

A.G. DEDUL
Saint Petersburg State University, Faculty of Political Science, Master’s student, Saint
Petersburg, anastasia.dedul@gmail.com

E.B. JIEIOBCKAA,
CTyieHTKa | Kypca MarucTpaTtypbl daxkyabTera nojaurosnoruu Cankr-IlerepOyprekoro
rocyIapcTBEHHOTo yHUBepcuTeTa, I. Cankr-IlerepOypr, ledovskaya.e@outlook.com

E.V. LEDOVSKAYA,
Saint Petersburg State University, Faculty of Political Science, Master’s student, Saint
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AHHOTaALMS.
JlanHO€ ucclenoBaHue MOCBSIIEHO aHanu3y TypusMma B Cankt-IletrepOypre u ero BIMSHUIO
Ha COLMAJIbHO-PKOHOMUYECKHE MOKa3aTed Topojia. ABTOPbI YOEKIIEHBI, YTO TYpUCTUYECKAs
cdepa — 01HA U3 IPUOPUTETHBIX B PA3BUTUU TOPOJIA, U OTMEUYAIOT HEOOXOJIUMOCTh Pa3BUTHS
COOBITUITHOTO M JI€JI0BOr0 TYpU3Ma /I MOBBIIICHUS WHBECTUIIMOHHOW MPHUBIIEKATEIbHOCTU
Canxkrt-IletepOypra.

Kuarwuesbie ciioBa.
CoOBITUIHBIN TypH3M, JAEIOBON TYpH3M, KOHKYPEHTOCIIOCOOHOCTh PETHOHA, YKOHOMUYECKUH
pPOCT perruoHa, MHBECTUIIMOHHAS MPpUBJIeKaTenbHOCTh CankT-IleTepOypra.

Annotation.
The study is devoted to the analysis of tourism in St. Petersburg and its impact on the socio-
economic indicators of the city. The authors are convinced that the tourist industry is one of
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the priority areas of the city’s development, and they emphasize the need for development of
event and business tourism to increase the investment attractiveness of Saint Petersburg.

Keywords.
Event tourism, business tourism, regional competitiveness, economic growth of the region,
investment attractiveness of Saint Petersburg.
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AHHOTAIIUA.

B crarbe ompeneneHpl podb M 3HAUCHHWE HAJOTOB B cdepe MNPUPOAONOIb30BAaHUS B
Poccuiickoit  ®enepanum; TpoBeAEH aHaIW3 JOXOAHOW dYactu Ormkera Poccuu,
BKJIIOUAIONICH IIJIaTeXH, cOOphl M HAJOTM 3a IIOJIB30BaHHE IPUPOJHBIMH PECYpPCaAMM;
OTPENICNICH  ypOBEHb  HAJIOTOBOM  KYJIBTYpPhl ~ POCCHUHCKMX TpaxkaaH B  cdepe
MIPUPOIOTIOIH30BAHUS; BBISIBICHBI CIIOCOOBI YIOPSI0UYCHUS (PMHAHCOBBIX B3aMMOOTHOIIICHUN
MEXJY OpraHaMH TOCYJAapCTBEHHOW BJIACTH W NPUPOAONOJIB30BATEISAMHU, a TAKKE JIaHbI
PEKOMEHIAIMHU 110 COBEPIIEHCTBOBAHUIO HAJIOTOBOTO MEHEKMEHTa B Poccuu.

KaroueBnie ciioBa.
Hanorosas monuTka, mpupoI0MOIb30BaHIE, HAIOTOBAsI KyJIbTYpa TPaKIaH, HAJIOTH, COOPHI,
JIATEXKHU.

Abstract.
The article defines the role and importance of taxes in the sphere of nature management in the
Russian Federation; it analyses the revenue part of the Russian budget, including payments,
fees and taxes for the use of natural resources; it defines the level of tax culture of the Russian
citizens in the sphere of nature management; it identifies the ways of ordering of financial
relations between public authorities and nature users, and it also gives recommendations on
improvement of tax management in Russia.
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