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YITIPABJIEHYECKUE 3AIAYH B OBJIACTHU PA3ZBUTHUA
IPEAITPUHNUMATEJIbCKOU CPEbI

MANAGEMENT TASKS IN THE FIELD OF ENTREPRENEURIAL
ENVIRONMENT DEVELOPMENT

C.M. TIOJIEOIVK,
ctapimuii mpenoaasatens kapeapsl Ne 33 «TpancnioptHoe npaBo» CaHkT-IleTepOyprckoro
roCcyJIapCTBEHHOTO YHUBEpPCUTETA rpaxaaHcKoi aBuanuu, r. Cankt-IletepOypr,
sv.poleshchuk@gmail.com

S.M. POLESHCHUK,
Saint-Petersburg State University of Civil Aviation, Department No. 33 Transpor Law, Senior
lecturer, Saint Petersburg, sv.poleshchuk@gmail.com

AHHOTaNuA.

B craree wuccnemyercs mpoOiiema, CBSI3aHHAS C
(GyHKIIMOHUPOBAHHEM u pa3BUTHEM
PEIIPUHAUMATEIILCKOM CPe/Ibl B LIEISIX 00eCTICUeHUs
BBICOKOT'O YpOBHS HAI[MOHAJIBLHOU
KOHKypeHTocmocoOHocT. [lyis pemieHus 3amad B
3TOMU obnactu aBTOPOM MpeJICTaBJICH
KOHIENTYAIbHBI MEXaHU3M OOBCIUHEHUS YCHINN
IpeIPUHUMATEIBCKUX CTPYKTYP U TOCYAapCcTBa Mpu
3aMHTEPECOBAHHOCTU a0COIIOTHOTO  OOJIBIIMHCTBA
XO3SUCTBYIOIIMX CYOBEKTOB M BCEro o0OIlecTBa B
JOCTHKECHUHT BBICOKOT'O YPOBHS pa3BUTHS
NpeIPUHIUMATEIBCKOM CPEeIbl.

KuroueBrle ciioBa.
[IpennpuHuMaTenbCKas cpena,
9KOHOMMUECKHE WUHTEPECHI,
pa3BUTHE, KOHKYPEHTOCIIOCOOHOCTb.

UHCTUTYTHI,
peryinupoBaHue,

Abstract.

The article examines the problem related to the
functioning and development of entrepreneurial
environment in order to ensure a high level of
national competitiveness. To solve the problems in
this area, the author presents a conceptual mechanism
for combining the efforts of entrepreneurial
structures and the state with the interest of the
absolute majority of economic entities and the whole
society in a high level of entrepreneurial environment
development.

Keywords.
Entrepreneurial environment, institutions, economic
interests, regulation, development, competitiveness.
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CTPYKTYPA U COCTOSIHUE COBPEMEHHOUN POCCUMCKON TYPUCTCKOM
UHAYCTPUU

STRUCTURE AND CURRENT STATE OF RUSSIAN TOURISM INDUSTRY

T.A. BOJIKOBA,
JOLIeHT Kadeapbl MexayHapoHoro Typusma u MmeHekMenta @I'bOY BO «Kyb6anckuii
rOCyJAapCTBEHHBI YHUBEPCUTETY, KAaHAUIAT TeorpaduIecKuX HayK, TOIeHT, I. KpacHomap,
mist-next4@inbox.ru

T.A. VOLKOVA,
Kuban State University, Department of International Tourism and Management, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, mist-next4@inbox.ru

AHHOTaNUA.
B nmnocnegnume romel posb  chepbl TypusMa B
X03SUCTBEHHON eI TEIbHOCTH rocynapcTB

JEMOHCTPHUPYET YCTOMYMBYIO TEHICHUHUIO K POCTY.
Hons Typusma B BasioBoM npoaykre Poccuiickon
denepanuy TakKe IOCTENEHHO MOBbImaercs. llpu
9TOM Ha OTCYECTBEHHOM TYPUCTCKOM  pBIHKE
IIPOCIICKUBACTCA SBHOE CMELIEHUE TYPUCTCKOIO
MHTEpECa B CTOPOHY BHYTPEHHETO TYpPUCTCKOIO
npemoxkenus. TypucTckas OTpacib COCTOMT W3
COBOKYITHOCTH JJIEMEHTOB, UMEIOIINX
NPUHIUIHAIBHOE pa3Nune Kak B (yHKIMOHAIBHOM,
TaK U B COACPXKATEIbHON COCTABIAIOINX. B nanHOU
CTaTbe NAETCs OINpPENEICHUE KIFOYEBBIM DIIEMEHTaM

TYPUCTCKOM ~ OTpaciM,  BBIIBISAIOTCS  OOBEKTHI
TYPUHAYCTPUM, AaHAJIU3UPYETCA  JIMHAMHKA  HUX
IOKa3aTeJel W JAEMOHCTPHUPYETCS HUX TEKyllee
COCTOSIHHE B TYPUHIYCTPUU Poccuiickoi
denepanuu.

KiroueBsle cioBa.
TypucTCcKO-peKpeatnoOHHbII KOMILIEKC,

TYPUHILyCTPHS,
TypHUPMBL.

YCIIyTH, CpEeACTBa pa3MeEIIeHMUs,

Abstract.

In recent years, the role of tourism in the economic
activity of States shows a steady trend towards
growth. The share of tourism in the gross domestic
product of the Russian Federation is also gradually
increasing. At the same time, in the domestic tourist
market there is a clear shift of tourist interest towards
the domestic tourist offer. The tourist industry
consists of a set of elements that have a fundamental
difference both in the functional and in the content
components. The article defines the key elements of
the tourism industry; it identifies the objects of the
tourism industry; it analyzes the dynamics of their
indicators and demonstrates their current state in the
tourism industry in the Russian Federation.

Keywords.
Tourist and recreational complex, tourism industry,
services, accommodation facilities, travel companies.
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TYPUCTCKHUE MAPIIPYTHI KAK 2JIEMEHTBI MEX KPET'MOHAJIBHOI'O
B3AUMOIEUCTBUA B COEPE TYPU3MA

TOURIST ROUTES AS ELEMENTS OF INTERREGIONAL INTERACTION IN
THE SPHERE OF TOURISM

N.JI TIOJIAAKOBA,
JOLEHT Kadeapbl YIpaBIeHUs IEPCOHANIOM, CEpBUCA U TypU3Ma
®I'BOY BO «Openbyprckuii rocyAapCTBEHHBIN YHUBEPCUTETY, KaHIUAAT SKOHOMUUYECKUX
Hayk, T. OpenOypr, il_polyakova@mail.ru

I. L. POLYAKOVA,
Orenburg State University, Department of Personnel Management, Service and Tourism,
Associate Professor, Candidate of Economic Sciences, Orenburg, il_polyakova@mail.ru

AHHOTaNuA.
B crarbe paccMmarpuBaroTCs MPOEKTUPOBAHUE U
peanu3anus TYPUCTCKUX MapHIPYyTOB KaK 3JIEMEHTOB
MEXPErMOHAIbHOIO  B3aUMOJCIHCTBUS B  paMKax
pa3BUTHS BHYTPEHHEr0 U BBE3THOIO TYypHU3MA.
ABTOpOM  mpencTaBieH  0030p  MOAXOJOB K
OTPECNICHUIO TIOHSATUS «TYPUCTCKHI MapuipyT»,
pPaccCMOTpPEHBI OCOOCHHOCTH W KiIaccu(UKaIum
JAHHOTO TIOHATHSI C TOYKU 3pPEHHUS OpraHu3aluu
MEXpEeruoHainbHbIX  MapuipytoB. IIpencraBienst
PUMEPBI MPUOPHUTETHBIX MEXPErHOHAIbHBIX
TYPUCTCKUX MapumipyToB B P®D, a takxke Typucrckue
pecypcbl OpeHOyprckoil 001IacTH, MEpPCIeKTHBHBIC
JUIE BKJIFOYEHUS B MEXKPETHOHAIBHBIE TYPHUCTCKUE

MapuUIpyThI.

KiroueBnle ciioBa.
Mapuipyr, MEXPETUOHATBFHOE
KIacCU(UKALUA  TYPUCTCKUX

Typucrckuit
B3aUMOJICHCTBHUE,

MapIIpyTOB.

Abstract.

The article considers the design and implementation
of tourist routes as elements of interregional
interaction within the development of domestic and
inbound tourism. The author presents an overview of
approaches to the definition of "tourist route"
concept; the features and classifications of this
concept from the point of view of organization of
interregional routes are considered. Examples of
priority interregional tourist routes in the Russian
Federation are presented, as well as tourist resources
of the Orenburg region, promising for inclusion in
interregional tourist routes.

Keywords.
Tourist route, interregional interaction, classification
of tourist routes.
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«CEPEBPSHOE OXEPEJIBE POCCHUHN»: TIPOEKT UWJIA TYPIIPOAYKT?

“RUSSIAN SILVER NECKLACE”: PROJECT OR TOURIST PRODUCT?

C.B. [IMCAPEHKO,
JOTIEHT Kadeaphl COIMATIbHO-KYJIBTYPHOTO CepBHCa U Typu3Ma JICHUHTPaACKOTO
rocyaapctBeHHoro ynusepcutera uM. A.C. IlymkuHa, kanauaat reorpaduyecKkux HayK,
r.Cankr-IletepOypr, sergaaaa@bk.ru

S.V. PISARENKO,
Pushkin Leningrad State University, Department of Socio-cultural Service and Tourism,
Associate Professor, Candidate of Geographical Sciences, Saint Petersburg, sergaaaa@bk.ru

I1.B. )KYKOB,
reHepanbHbIi qupektop LleHTpa neTcko-toHomeckoro Typusma «Terra Holidayy», crapmuit
npenojiaBareiib KaQeaphbl COUaIbHO-KYJIBTYPHOTO CepBHca U Typu3Ma JICHUHTPaJCKOTO

rocyaapctBeHHoro yuusepcutera uM. A.C. [lymkuna, r. Cankr-IletepOypr,
spb1979@yandex.ru

P.V. ZHUKOV,
Center for Children and Youth Tourism “Terra Holiday”, General Director; Pushkin
Leningrad State University, Department of Socio-cultural Service and Tourism, Senior
Lecturer, Saint Petersburg, spb1979@yandex.ru

AHHOTaNHUA.
B HacTosmeit pabote aBTOpBI MCCIAEAYIOT MPUYMHBI
HEyAayl pPa3sBUTHS MEXKPETHOHAIBHOTO MPOEKTa
«Cepebpsinoe  oxepenbe  Poccum» wu  garor
NPaKTUYECKHE PEKOMEHJIAIMU IO €ro YCIEUIHOMY
Pa3BUTHIO.

KiroueBnle ciioBa.

PernonansHas MIOJIUTHKA, MEKpETHOHAIbHBIN
IIPOEKT «CepeOpsiHoe oxepense  Poccuny,
TypHUCTCKasi UHAYCTpHS, Cesepo-3ananHbii

denepanbHbI  OKpYT, MPOOJEMbl M TEPCHEKTUBBI
pa3BUTHSL.

Abstract.
In the article, the authors analyze the reasons for the
failure of the interregional project "Russian Silver
Necklace" and give practical recommendations for its
successful development.

Key worlds.
Regional policy, interregional project "Russian Silver
Necklace", tourist industry, North-West Federal
district, problems and prospects of development.


mailto:sergaaaa@bk.ru
mailto:pb1979@yandex.ru

R R R R R B e R R R R S R R R R R R S S R R R R S R R R R R R P P S R R R R S S e P

AHAJIN3 CTPATETHAM PA3BUTHS TYPU3MA B POCCHMICKOI ®EJIEPAIIAN
HA TIEPMO/I 10 2020 T..

ANALYSIS OF TOURISM DEVELOPMENT STRATEGY IN THE RUSSIAN
FEDERATION FOR THE PERIOD UNTIL 2020

A.T. XKEJUIE,
acniupanT HerocynapcTBeHHOro 00pa3oBaTeIbHOIO YaCTHOTO YUPEKACHUS BBICIIETO
oOpa3oBaHus « MOCKOBCKHI (PMHAHCOBO-NPOMBILIJIEHHBIN YHUBEpCUTET «CUHEPTHSI», T.
Mockasa, antgellee@gmail.com

A.T.ZHELLE,
Moscow University for Industry and Finance “Synergy”, Graduate student, Moscow,
antgellee@gmail.com

AHHOTaNuA.
B crartbe mpoBoguTcs ananu3 CTpaTeruu pa3BUTHS
Typusma B Poccuiickoit denepaiuy Ha nepuoi 10
2020 rojua, MIPUHATOMN pacnopsLKeHUEM
[TpaButenscTBa Poccuiickoit @enepanuu ot 31 mas
2014 roma Ne 941-p. B kauecTBe METOM0IOTHICCKON

OCHOBBI ~ HCHOJIB3YIOTCSI ~ NMPUMEPHI  YCIEIIHBIX
cTpareruii W paspaboranHas B.JI. KsunTom
METOJIOJIOTHSI  CTPATETMYeCKOro  ympabiieHus. B

JAHHOH paboTe MNpPHBOIATCS CjaOble CTOPOHBI
Crtpareruu u NyTH UX pemeHus. s coBpeMeHHOM
Poccun  nmuBepcudukanus IKOHOMHKH — SIBJISCTCS
OPUOPUTETOM JUISI DKOHOMHUYECKOTO pAa3BUTHUS, U
TYPUCTUYECKHA  CEKTOp  MOXET  CTaTh  ¢€¢
JOKOMOTHBOM. /[I7sl yCHemiHOro pa3BUTHSL OTPACIH
HEoO0X0UMO pa3paboTaTh aKTyaJdbHYIO CTpaTeruio,
OTBEUAIOIIYI0 COBPEMEHHBIM TTT00ATBFHBIM BBHI30BAM.

KroueBble ciioBa.
Crparerus, Poccus, TYpU3M,
SKOHOMHYECKHE 30HEI.

0COo0BIe

Abstract.

The article analyzes the tourism development
strategy in the Russian Federation for the period until
2020 adopted by the decree of the Government of the

Russian Federation of May 31, 2014 No. 941-r.
Examples of successful strategies and methodology
of strategic management developed by V.L. Kvint are
used as methodological basis. The article presents the
weak points of the Strategy and the ways their
solution. For modern Russia, the diversification of
economy is a priority for economic development, and
the tourism sector can become its driving force. For
successful tourism industry development it is
necessary to develop a strategy that is relevant and
meets modern global challenges.

Keywords.
Strategy, Russia, tourism, special economic zones.
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OCOBEHHOCTHU PECTOPAHHOI'O BU3HECA B YCJIOBUAX
I'VTIOBAJIM3AIIUA U KPU3UCA

FEATURES OF RESTAURANT BUSINESS IN THE CONTEXT OF
GLOBALIZATION AND CRISIS

A 10. TOJIMHCKAA,

Maructpantka Mex1yHapoJHOro KoJuie/pka yrnpasieHus, T CuaHei, ABcTpanus,
ay.golinskaya@gmail.com

A. Yu. GOLINSKAYA,
Master student
International College of Management, Master’s student, Sydney, Australia,
ay.golinskaya@gmail.com

M. B. IIECTPUKOBA,

npenoaaBaTesb CaHkT-I1eTepOyprckoro yHUBEpCUTETa TEXHOJIOTHI YIIPaBICHUS U
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AHHoOTaNHUS.

PaccmoTpenbl 0cOOCHHOCTH pEeCTOpaHHOTO OM3HECa B
yCIOBHSIX Tiobanu3anuu U Kpusuca. Mccnemyrorcs
dakTophl, a TaKkKe UX BIMSHHUE HA Pa3BUTHE CQepbl
rocrenpuuMctBa B Poccun. Cpemn MHOXeECTBa
(bakTOpOB BbI/IEJICHBI YKCTEHCHUBHBIC 1 UHTCHCUBHBIE.
VY neneno BHHMAaHHE CTpaTeruu pa3BUTHS
pPECTOpPaHHOTO OM3HECA B YCIOBUAX KPHU3UCA.

Kirouessle cioBa.
PectopanHblii Ou3HEeC, MO3UTHMBHOE U HETaTHMBHOE
BO3/ICHCTBUE (DAKTOPOB, CTPATETHUS PECTOPAHHOTO
OpeANpUHUMATENS, MTOCTABUIMKH, OHJIAWH-TIPOJIAXH,
TPEH/Ibl pECTOPaHHOI0 OM3Heca.

Abstract.

The features of the restaurant business in the context
of globalization and crisis are considered. Factors are
investigated, as well as their impact on the hospitality
development in Russia. Extensive and intense factors
are highlighted among many others. Attention is paid
to the development strategy of the restaurant business
in crisis.

Keywords.
Restaurant business, positive and negative impact of
factors, restaurant entrepreneur's strategy, suppliers,
online sales, restaurant business trends.
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NMPUMEHEHUE SMM-TEXHOJIOTUI B UHIYCTPUU TYPU3MA

APPLICATION OF SMM-TECHNOLOGIES IN THE INDUSTRY OF TOURISM
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AHHOTaNUSA.

B  pamkax  HcciaenoBaHus — paccMaTpUBarOTCS
BO3MOXXHOCTH TnpuMeHeHus: SMM-texHomoruii B
UHAYCTpUH TypusMma. B cratee craBUTCS 3amaua
BBISIBUTH OCHOBHBIE C(QEpbl TNPUMEHEHUS Cpeibl
COLIMAJIBHBIX M€Iua TYPUCTCKUMH NPEIIPUATHIMHU.
UccnenoBanue OCHOBAHO Ha 0000111eHuN
TEOPETUUECKHUX IOJIOKEHUH, PacKpbIBAIOLINX
conepxkanue SMM-texHonoruii, 0030pe NPAKTHK
IPUMEHEHHS COLUAIbHBIX MeIua B TYPUCTCKOU
UHAYCTPUH.

KiroueBnle ciioBa.
CouunanbHble MeIMa, MAPKETHHT, IPOJIBH>KEHHE,
TYpHU3M.

Abstract.
Within the framework of the study, the possibilities
of using SMM technologies in the tourism industry
are considered. The aim of the article is to identify
the main areas of application of the social media
environment by tourist enterprises. The study is
based on a generalization of theoretical provisions
that reveal the content of SMM-technologies, a
review of practices of social media application in the
tourist industry.

Key words.
Social media, marketing, promotion, tourism.
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TEOPETUYECKHUE U METOAUYECKHE ACHHEKTbBI OIITUMHU3ALINA
B3AUMO3ABUCHUMBIX 3ATPAT DQOHEPIT'UM U BHUMAHMUSA TYPUCTOB B
HEJAX IIOBBIIIEHUA KAYECTBA TYPIIPOAYKTA

THEORETICAL AND METHODOLOGICAL ASPECTS OF OPTIMIZATION OF
INTERDEPENDENT ENERGY EXPENDITURE AND TOURISTS’ ATTENTION
FOR IMPROVING THE QUALITY OF TOURIST PRODUCT
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AHHOTaAIHA.
B crarbe mnpennoxkeHbl aBTOPCKHE TMOAXOIBI K

U3MEPEHHUIO  3aTpaT JHEPrUM  TYPUCTOB  IIPHU
IUTAHUPOBAaHUM TYPHPOAYKTa, (QOpMyJIbl Al HX
ONTUMU3ALMM, PACKPBITO COOTHOLICHUE MEXKIY

ONTUMAJIBHBIMU 3aTpaTaMHd HHEPrud U BHUMaHUSA
TYPHCTOB.

KiroueBnle ciioBa.
Typusm, BHUMAaHUE, DHEPIrust
ONTUMU3ALMS, TYPUCTCKUM TNPOAYKT,
TJIaHUPOBAHUE.

YeJI0BEKa,
Ka4ecTBO,

Abstract.
The article proposes the author's approaches to
measuring tourists’ energy expenditure for tourist
products planning, formulas for their optimization;
the relationship between the optimal energy
expenditure and the tourists’ attention is revealed.

Keywords.
Tourism, attention, human energy, optimization,
tourist product, quality, planning.
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AHHOTALMA.
OnHOIl M3 BaXXHEHIINX XapaKTEPUCTHK PbIHKA TpyJa
SABJIIETCSI €r0  HACBIIIEHHOCTh  HEOOXOIUMBIMHU

kaHauaaramu. [Iponecc MporHo3upoBaHus CUTyaluu
Ha pBIHKE INIepcoHalla B TypOHU3Hece sBIsETCS
JIOCTaTOYHO CJIOXKHOW 3anaueil. OCHOBHBIM BHAOM
HNOJJIEPKKU  BBIIIYCKHUKOB CO  CTOPOHBI  BY3a
ABJIIETCSL COIECHCTBUE UX TPYLOYCTPOMCTBY. By3sl
KpacHogapckoro kpast €XErogHo OCYIIECTBISIOT
Ha0Op HOBBIX CTYJIEHTOB U BBIIYCK MOJIOJBIX
pabOTHUKOB ISl TypuCTCKOM cdepsl. st omeHku
Oynymiel MmoTpeOHOCTH pPBIHKA B CHEIUATUCTaX B
obOmact  TypusmMa  ObUTM  IPOAHATM3UPOBAHBI
MOKa3aTeNM, XapaKTepU3yIOIIHe pPbIHOK TpyAa B
chepe Typusma Ha Teppuropun KpacHomapckoro
Kpasi: YUCIIO0 TYPUCTCKUX (PUPM U YHCIEHHOCThH JIUII,

Abstract.
One of the most important characteristics of the labor
market is its saturation with necessary candidates.
The process of predicting the situation on the
personnel market in the travel industry is quite a
difficult task. The main type of university support for
graduates is to promote their employment. HEIs of
the Krasnodar region annually recruit new students
and graduate young workers for tourist sector. To
assess the future needs of the market in specialists in
the field of tourism, the indicators characterizing the
labor market in the field of tourism in the Krasnodar
region were analyzed: the number of travel
companies and the number of people working in
travel companies, and compared with the planned
number of graduates of HEIs in the Krasnodar region



paboraromux B TYpPUCTCKUX  (upmax, wu
COIIOCTABJECHbI C IUIAHUPYEMBIM  KOJMYECTBOM
BBITYCKHUKOB BY30B KpacHomapckoro Kkpas 110
HanpasieHuto noxaroroBku 43.03.02 — Typusm.
[TorpeOHOCTH pBIHKA Tpyaa B cdepe Typu3Ma
(TyporiepaTopcKue U TypareHTCKUe NPeANpHsITHS) Ha
CETOJTHSIIHUHN JCHb PEaTH3yIOTCS B TIOJIHON Mepe, HO
CTpeMJICHHE  BY30B  Ha0paTh  MaKCHMaJbHOE
KOJIMYECTBO  CTYJCHTOB-JIOTOBOPHHKOB  MOJKET
MOBJIEYb 32 COOOH BecbMa HETaTHBHBIE MTOCIIEICTBUSI.

Kirouessle ciioBa.
Typusm, peiHOK Tpyaa, KpacHogapckuii kpaif,
BBHICIIIE y4eOHBIE 3aBECHMSI, IPOTHO3,
TPYAOYCTPOICTBO

in the direction of training 43.03.02 — Tourism. The
needs of the labor market in the field of tourism (tour
operators and travel agencies) are fully realized
today, but the striving of HEIs to recruit the
maximum number of students-contractors can lead to
very negative consequences.

Keywords.
Tourism, labor market, the Krasnodar region, higher
education institutions, forecast, employment.
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PA3PABOTKA UHTEI'PAHUOHHOI'O TYPUCTCKO-PEKPEAIITMOHHOI'O
KJIACTEPA CKAHAUHABCKHUX CTPAH U POCCUUCKOU PEJEPALINHN

DEVELOPMENT OF THE INTEGRATION TOURIST AND RECREATION
CLUSTER OF THE SCANDINAVIAN COUNTRIES AND THE RUSSIAN
FEDERATION
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AHHOTaNUA.

B CTaThe pPaccMOTPEHBI BO3MOKHOCTH
(GbopMHpOBaHUS HOBOTO TYPUCTCKOTO HAlpaBJICHUS B
CTpaHaX, KOTOpPbIC 3aHMMAIOT Ba)XHOE MECTO B
001acTH pa3BUTHS MEXIYHAPOJHOIO TypuU3Ma U
PAacCIIOJIOKEHBI Ha IIEPECEYEHUN TYPUCTCKUX ITOTOKOB
U3 MHOTHMX CTpaH Mupa. OCHOBHBIM HaIlPaBJICHUEM
HAay4YHOI'O0  HCCIENOBaHUS B  CTaTbe  SBISAETCA
pa3paboTka METOAMUYECKUX MOAXO00B K YIPaBICHUIO
pa3BUTHEM TypU3Ma B pETMOHAX CKAHIMHABCKHUX
CTpaH © (OPMHPOBAHME HOBBIX HaNpaBICHUH
pa3BUTHUS Typu3Ma Ha OCHOBE O0Opa30BaHUSA
UHTErPALlMOHHOIO TYPUCTCKO-PEKPEALIUOHHOTO
KJIacTepa CKAaHJIMHABCKUX cTpaH U Poccuiickoit
Qdenepany ¥ aKTUBHM3ALUsA IPOLECCOB Pa3BUTHUSA
IIPUTPAHUYHOTO TypU3Ma.

KiroueBsle cioBa.
TypUCTCKO-pEKpPEalMOHHBIA  KJIACTEpP,  PErHOH,
Poccniickas ®enepanus, CKaHIMHABCKHE CTPAaHBI,
IIPUTPAHUYHBIA TYpU3M, Pa3BUTHE TypU3Ma.

Abstract.

The article considers the possibility of forming a new
tourist destination in the countries that occupy an
important place in international tourism development
and are located at the intersection of tourist flows
from many countries. The main direction of the
research in the article is the development of
methodological approaches to the management of
tourism development in the regions of the
Scandinavian countries and the formation of new
directions of tourism development on the basis of the
formation of the integration tourist and recreational
cluster of the Scandinavian countries and the Russian
Federation and the activation of cross-border tourism
development.

Keywords.
Tourist and recreation cluster, region, the Russian
Federation, Scandinavian countries, cross-border
tourism, tourism development.
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AHHOTaAIHA.
B cratee mpoBeaeH — aHanM3  AKTyaJbHBIX
CTaTUCTUYECKUX AAHHBIX O TEMIIAX M NEPCIEKTUBAX
pa3BuTus oTpaciau B pernoHax Poccum. ABTOpamu
cOopMyIHPOBaHbl MPOOJIEMBI Pa3BUTHS HUHIYCTPUHU
rocTeNpUMMCTBAa HAa (OHE M3MEHEHHS] OCHOBHBIX
MOKa3aTelnel HAlMOHAJIbHOW SKOHOMMKH; CJIEIaHbI
BBIBOJIbI O KJIIOYEBBIX HAIPABICHUSAX Pa3BUTHUS
PETHOHAJIEHOTO TOCTUHUYHOTO OusHeca,
Npe/UIoKEHbl MYTH pelnieHust mnpobieM, Haubolee
OCTPO CTOSIILIUX MEPEN OTPACIIbIO.

KuroueBrle ciioBa.
WuaycTpust rocTenpuuMcTBa, TOCTUHUYHBIA OU3HEC,
CpElCTBa pa3MEILCHMs], TOYKH pOCTa

Annotation.

The article analyzes the current statistical data on the
pace and prospects of hotel industry development in
the Russian regions. The authors formulated the main
problems of the hospitality industry development
against the backdrop of changes in the main
indicators of the national economy; conclusions on
the key directions for the regional hotel business
development were made, and the ways of solving
problems most acute for the industry were suggested.

Keywords.
Hospitality industry, hotel business, accommodation
facilities, points of growth.
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N3YUEHHUE U AHAJIN3 TPEAINIOYTEHUN )KUTEJE CMOJEHCKOHN
OBJIACTH B ACIIEKTE PA3BUTUSI BHYTPEHHEI'O U BHE3/THOI'O
TYPU3MA B PETUOHE

STUDY AND ANALYSIS OF INHABITANTS’ PREFERENCES OF THE
SMOLENSK REGION IN TERMS OF DOMESTIC AND INBOUND TOURISM
DEVELOPMENT IN THE REGION
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AHHoOTaNHUA.

B cratee paccmarpuBaroTcs MNpoOIEeMBI Pa3BUTHUS
BHYTPEHHETO W BBE3AHOro Typusma B CMOJEHCKOU
obmnacTH. B pe3yabTrare IIPOBEIEHHOTO
WCCJIC/IOBAHMS  YCTAHOBJIEHO, YTO OOJBIIMHCTBO
PECIIOHJIEHTOB, NPUHUMABLIMX Yy4acTHE B OIPOCE,
cuntatoT CMOJEHCKYI0 00J1acTh TEPCIEKTUBHBIM
PErMOHOM Ul PAa3BUTHUA:  Pa3BIEKATEIBHOIO,
MO3HABATEIILHOTO W JIEYeOHO-03/I0POBUTEIHHOTO
BUJIOB Typu3Ma. ITonyuennsie pe3yJIbTaThl
HEOOXOIMMO YUYUTBIBATH pu pa3paboTke
JIOITOCPOYHBIX TPOrpaMM  pPa3BUTUA Typu3Ma B
pEruoHe.

KuroueBrle ciioBa.
TypuCTCKMII pETrMoOH, BHYTPEHHHU W BBE3JHOU
TypHU3M, OpeHI, TYPUCTCKUE MPEANTOUTEHHUS.

Abstract.

The article considers the problems of domestic and
inbound tourism development in the Smolensk
region. As a result, the study proved that the majority
of interviewees, taking part in the survey, considers
the Smolensk region to be a promising region for
tourism development: entertaining, educational and
health tourism. The results should be taken into
account in the formation of long-term programs of
tourism development in the region.

Key words.
Tourist region, domestic and inbound tourism, brand,
tourist preferences.
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AHHOTaLUSA.

Crarpsg moCBAllEHA HWCTOPUM U IEPCIEKTHUBAM
passutus typusma B Pecriydnuke Ceepnas Ocerus
— Ananus. bonbloe BHUMaHKuE yIEIEHO JETCKOMY U
IOHOIIECKOMY Typu3Mmy. Ilo MHeHuI0 aBTOpOB,
IIPEJICTAaBICHHBIE MaTEpHUAIbl TIOMOTYT IPEBPATUTH
Typu3M B JOXOJHYI0 4YacTb PpECIyOJIUKaHCKOIO
Oro/KeTa.

KiroueBnle ciioBa.
Typu3m, HCTOPUS U IEPCIEKTHUBBI PA3BUTHSL.

Annotation.
The article is devoted to the history and prospects of
tourism development in the Republic of North
Ossetia - Alania. Great attention is paid to children
and youth tourism. According to the authors, the
presented materials will help turn tourism into a
profitable part of the republican budget.

Keywords.
Tourism, history and development prospects.
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MOHUTOPHHI' 9@PEKTHUBHOCTH HCI1OJIb3OBAHUS TYPUCTCKO-
PEKPEAIIMOHHOI'O IIOTEHIUAJIA JIJEHUHI'PAJICKOHU OBJIACTH

MONITORING OF EFFICIENCY OF USE OF TOURIST AND RECREATIONAL
POTENTIAL OF THE LENINGRAD REGION

T.A. JJABPOBA,
npodeccop kadeaps! HaIMOHATHHON IKOHOMUKH CaHKT-IleTepOyprckoro rocy1apcTBEHHOTO
YKOHOMUYECKOTO YHUBEPCUTETA, TOKTOP IKOHOMUYECKUX HayK, mpodeccop, r. CaHKT-
[etepOypr, Vvictoriatan@inbox.ru

T.A. LAVROVA,
Saint Petersburg State University of Economics, Department of National Economy, Doctor of
Economic Sciences, Professor, Saint Petersburg, victoriatan@inbox.ru

AHHOTaLUSA.

B  cratee  paccMOTpeHBI ~ BO3MOXKHOCTH U
0COOEHHOCTH DPa3BUTUS Typu3Ma B JIeHMHIpaaCcKoOH
001acTH B COBPEMEHHBIX YCIOBHUSX, HPOBEIEH
MOHMTOPHUHI TYPUCTCKO-PEKPEALMOHHBIX PECYPCOB
o0nacTv,  pPa3BUTUS  KOJUIEKTUBHBIX  CpPEICTB
pa3MEIleHUsT M NPEaNpUsATHNd NUTaHHUS. ABTOPOM
IIPOAHAJIN3UPOBAHBI TOTEHUMAIbHBIE BO3MOXXHOCTH
pa3sBUTHsA  pPAa3IM4YHBIX  BUAOB  Typu3Ma B
MYHUIUNAIBHBIX paiioHax JleHnHrpajackoil odnacry,
4TO Oyzner CHocoOCTBOBATh YCUJICHUIO
KOHKYPEHTHBIX IIO3ULHNA pPETHOHA W AKTUBHOMY
IIPUBJICYEHUIO TYPUCTOB.

KuroueBnble cioBa.
HNupyctpus TyprsMa, TypUCTCKO-PEKPEAMOHHBIN
MOTEHIINAJ, PETUOH, MOHUTOPUHT, JICHUHTpaacKas
0071aCcTh, KOHKYPEHIIUS.

Abstract.

The article considers the possibilities and features of
tourism development in the Leningrad region in
modern conditions, the monitoring of tourist and
recreational resources of the region, the development
of collective accommodation facilities and catering
enterprises. The author analyzes the potential for
various types of tourism development in the
municipal districts of the Leningrad region, which
will enhance the competitive position of the region
and the active attraction of tourists.

Keywords.
Tourism industry, tourist and recreational potential,
region, monitoring, the Leningrad region,
competition.
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CTEHUKXOJIJIEPHI U PECYPCHI PA3BBUTHS CEJIBCKOI'O TYPU3MA
B POCTOBCKOM OBJIACTHU

STAKEHOLDERS AND RESOURCES OF RURAL TOURISM DEVELOPMENT IN
THE ROSTOV REGION

B.A. CEMUIJIA30BA,

accucteHT Kadeapsl sxkoHOMukun PI'BOY BO «JloHCKON TOCYnapCTBEHHBIH TEXHUYECKUHN
yauBepcuteT (I TY), r. PocToB-Ha-/lony, sva.vladasem@mail.ru

V.A. SEMIGLAZOVA,
Don State Technical University, Department of Economics, Assistant, Rostov-on-Don,
sva.vladasem@mail.ru

AHHOTANUA.
B crarbe paccMOTpEHBI TPYIIBI TMEPBUYHBIX U
BTOPUYHBIX CTEHKXOJIIEPOB (xpyr
3aMHTEpPECOBaHHBIX Jni) PocToBckoit 0bmacTw,

KOTOPBIE B NEPCIEKTUBE MOT'YT CTarb y4aCTHUKaMHU
IIPOEKTA CEJIbCKOIO TYpU3Ma B PErMOHE, C LEJbIO
KaluTalu3aluu CEJIbCKUX MYHHLIMTIAJIBHBIX
Teppuropuil. B  kadectBe mnpuMmepa IIpPUBEACH
BUHHBIN  kiactep «Jlonmuna JloHa», KOTOpBIH
00BbEeIMHSAET TPYNIBl PETHOHAIBHBIX CTEHKXOJIAEPOB
UL 1000UpOBaHU UHTEPECOB pa3BUTHSA
raCTPOHOMHUYECKOTO HallpaBJICHUs CEJBCKOTO
Typu3Ma. B paMmkax crarby NpocuMTaHa COLUAIBHO-
SKOHOMHYECKast 3(PPEKTUBHOCTD PAa3BUTHSI CETLCKOTO
Typu3Ma B PErMOHE C Y4YETOM Yy4acTHsl NEPBHYHBIX
CTEHKXOJIAECPOB.

KuroueBnie cioBa
Crelikxomnaepsl, cebcKuil TypusMm, PoctoBckas
00J1aCTh, KalUTAIU3alUs, CETbCKUE TEPPUTOPUN

Abstract.

The article considers the groups of primary and
secondary stakeholders (a circle of interested
persons) of the Rostov region, who in the long term
can become participants of rural tourism project in
the region, for the purpose of rural municipal
territories capitalization. The wine cluster «the Valley
of Don», which unites groups of regional
stakeholders for lobbying of interests of the
gastronomic direction development of rural tourism,
is given as an example. Within the article the social
and economic efficiency of rural tourism
development in the region taking into account
participation of primary stakeholders is estimated.

Keywords.
Stakeholders, rural tourism, the Rostov region,
capitalization, rural territories.
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BJIUAHUE TYPUCTCKO-PEKPEAIIMOHHOI'O IIOTEHIUAJIA O3EPA
3BEWTHI HA TYPUCTCKYIO IPUBJIEKATEJIBHOCTH OMCKOI'O PETHOHA

IMPACT OF TOURIST-RECREATIONAL POTENTIAL OF LAKE EBEITY ON
TOURIST ATTRACTIVENESS OF THE OMSK REGION

10.P. COJIOAOBHHMKOBA,
cTapiuii npenoaaBaTenb Kadeapsl « Typusm, rOCTHHUYHBIA U pECTOpaHHbIN Ou3Hec» MHCTUTYTA qu3aiiHa 1
TeXHOJIOrHi OMCKOT0 rocyapCTBEHHOT0 TEXHHUUECKOr0 YHUBEpCUTETA, T. OMCK,
solodovnikova.yuli@mail.ru

Yu. R. SOLODOVNIKOVA,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism, Hotel and
Restaurant Business, Senior Lecturer, Omsk,solodovnikova.yuli@mail.ru

H.B. bYPAKOBCKAA,
JoLeHT Kadenpsl «Typu3M, TOCTUHUYHBIN U pecTOpaHHbIN Ou3Hec» MHCcTUTyTa qu3aiiHa U TEXHOJIOTUI
OMCKOro rocy1apCTBEHHOT'O TEXHUYECKOTO0 YHUBEPCUTETA, KaHAUIaT TEXHUYECKUX HayK, I'. OMCK,
burakovskaya-nina@mail.ru

N.V. BURAKOVSKAYA,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism, Hotel and
Restaurant Business, Candidate of Technical Sciences, Associate Professor, Omsk, burakovskaya-
nina@mail.ru

E.B. KVYJIATUHA,
3aBenyroIias Kageapoit TypusmMa, TOCTHHUYHOTO U pecTopaHHoro 6usHeca MHcTuTyTa MU3aiina u
TexHoJIoTHi OMCKOTO ToCyAapCTBEHHOTO TCXHUYCCKOI'0 YHUBCPCUTCTA, KAHAUAAT NEAArOrn4eCKuX HaAyK,
noneHt, r. OMck, kevgeniya@inbox.ru

E.V. KULAGINA,
Omsk State Technical University, Institute of Design and Technologies, Head of the Department of Tourism,
Hotel and Restaurant Business, Candidate of Pedagogical Sciences, Associate Professor, Omsk,
kevgeniya@inbox.ru

AHHOTAIMSA

CraTbsi TIOCBALIEHA MPOOJIEME BIHMSHUE TYPUCTCKO-
PEKpPEeaIiOHHOT0 MOTEeHIHAIa IPUPOJHOTO0 OOBEKTa —
o3epa DOEHUTHl — Ha TYPHUCTCKYIO NPHUBICKATEIHLHOCTD
Omckoro pernoHa. B pabGore mnpoBomuTcs aHamu3
YHUKaJIBbHBIX ~OCOOCHHOCTEHl o03epa DOEWTHI Kak
CBOEOOpa3HOro pe3epByapa JIeUEOHBIX TIpsA3ed WU
MUHEPAIBHBIX COJIEH, COMOCTABUMBIX C aHAJOTHYHBIMHU
IpsA3IMU  KypOPTOB  UEPHOMOPCKOTO  IOOEpEXbs.
OO60CHOBBIBAETCS AKTYyaJIbHOCTh M 11€J€cO000pa3HOCTh
UCIOJb30BaHUS PEKPEallMOHHOIO MOTEHIMaNa o3epa
JUISL TIPUBJICYEHHUS TYPUCTOB K JAHHOM TEPPUTOPHH.
ABTOpHl ~ OOpamaiT  ocoboe  BHHUMAaHHE  Ha
panroHaIbHOE HCIOJIb30BAHNE TPUPOJHBIX PECYPCOB
o3epa.

Kuarouesble ciioBa.
Typuctcko-pekpeanonHblid  nmoteHmuan,  Omckas
o0racTb, 03epo D0€UThI, 03€p0 AMPUHCKUIA JIOT.

Abstract

The article is devoted to the problem of the impact of
tourist-recreational potential of the natural object -
Lake Ebeity — on the tourist attractiveness of the Omsk
region. The article analyses the unique features of Lake
Ebeity, as a kind of reservoir for therapeutic mud and
mineral salts, comparable to similar mud of the Black
Sea coast resorts. It justifies the relevance and
practicability of the use of recreational potential of the
Lake to attract tourists to the area. The authors pay
particular attention to the rational use of natural
resources of the Lake.

Keywords.
Tourist-recreational potential, the Omsk region, lake
Ebeity, lake Amrinskij log.
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3KCKYPCUOHHAS JEATEJIBHOCTDb KAK BAXKHBIN ®AKTOP
HPOABWXEHUA ITPOAYKIUN BUHOJAEJBYECKUX ITPEAIIPUATUUN
KYBAHU

EXCURSION ACTIVITY AS AN IMPORTANT FACTOR IN PROMOTION OF
PRODUCTS OF THE KUBAN WINERIES

E.JLI. 3AJTHEITPOBCKASI,
JOIEHT KadeIphl COMUATBLHO-KYJIBTYPHOTO cepBrca U Typusma KybaHcKkoro rocy1apCTBeHHOTO
YHUBEPCHUTETA (PU3MIECKOM KYIBTYPHI, CIOPTA M TYpU3Ma, KaHIHIaT SKOHOMHYCCKHUX HAYK,
r. Kpacuomap, ele-zadnepr@yandex.ru

E.L. ZADNEPROVSKAYA,
Kuban State University of Physical Culture, Sports and Tourism, Department of Social and Cultural
Service and Tourism, Associate Professor, Candidate of Economic Sciences, Krasnodar, ele-
zadnepr@yandex.ru

T.A. JOKYM,
JOICHT KageIpbl TOPTOBJIH U OOLICCTBEHHOTO MUTaHHUs POCCUIICKOT0 3KOHOMUYECKOTO
yausepcurera uM. I'.B.Ilnexanosa (Kpacnonapckuii
bunman), KaHIUIaT TSXHHYECKUX Hayk, r.KpacHonap, tatalex7@mail.ru

T.A. JUM,
Plekhanov Russian University of Economics (Krasnodar branch), Department of Trade and Public
Catering, Associate Professor, Candidate of Technical Sciences, Krasnodar, tatalex7@mail.ru

E.B. IIOJI3UKOBA,
CTapIIuil mpernoaaBaTelb KaQeapsl COIMANIbHO-KYIBTYPHOTO cepBuca U Typusma Kybanckoro
rOCy/IapCTBEHHOTO YHUBEpCUTETa GU3NYECKON KYJIbTYpbl, CIOPTa U TypU3Ma, KaHAUIaT
nelaroruveckux Hayk, r. KpacHomap, janepopernyak@yandex.ru

E.V. POLZIKOVA,
Kuban State University of Physical Culture, Sports and Tourism, Department of Social and Cultural
Service and Tourism, Senior Lecturer, Candidate of Pedagogical Sciences, Krasnodar,
janepopernyak@yandex.ru

AHHOTAIMSA. Abstract.
B cratee nmaH aHamu3 pas3BuTHS OKCcKypcuoHHoit The article analyzes the excursion activity
JIeITEIbHOCTH Ha BUHOJETIbUeckux upeanpustusx development at the Kuban wineries, which is the
Kybanm, sBnstomeiics Baxkueiimmm  ¢akTopom most important factor in the products promotion.
nponaBwkeHus — npoxyknumu.  Otmedeno, uro Excursions are considered an effective tool for
OKCKYpCHHM — JICHCTBCHHBI WHCTpyMEHT ycwiieHus Strengthening the marketing activity of companies,
MapKEeTHHTOBOM NEATEILHOCTH kommanuii, Which can attract and expand the customer audience,
CIIOCOOHBI TPWBJIEYh W PACHIMPUTH KIMEHTCKY increase sales, improve the image of the compan
ayJIUTOPHIO, YBEINYUTH OOBEMBI MPOJIaXK, TOBBICUTD
UMH/DK TIPEATTPUSTHS.

KuroueBble ciioBa. Keyword.
DKCKYpCHOHHAs  JeATelIbHOCTh, BHHOZEIbUecKoe EXcursion activity, winery, service infrastructure,
npeanpusTie, oOCTy)KuBaromas wuHppacTpykTypa, rural area.
CebCKast TEPPUTOPHUSL.
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COBBLITUMHBIN TYPU3M KAK ®AKTOP ITOBBIIIIEHASA YPOBHSI TYPU3MA B
CAHKT-TIETEPBYPI'E B HU3KUI CE30H

EVENT TOURISM AS A FACTOR OF INCREASING LEVEL OF TOURISM IN
SAINT PETERSBURG IN LOW SEASON

H.b. KOJIOKOJIBLIEBA,

acriipaHT Poccuiickoro rocy1apcTBEHHOTO MeIarornueckoro ynupepeurera um. A M.
['epuena, r. Cankr-IlerepOypr, nbko@yandex.ru

N.B. KOLOKOLTSEVA,
Herzen State Pedagogical University of Russia, Graduate student, Russia, Saint Petersburg,
nbko@yandex.ru

AHHOTaNUA.

B crathe paccMOTpeHBl OCHOBHBIE —MPOOJIEMBI
CE30HHOCTHU TYpH3Ma, BBIIIOJIHEH aHAJINU3 JINTEPATYPhI
110 JAHHOM TeMe, IPUBEIEHbI IKCIIEPTHHIE MHEHUS, a
Takke cOpPMYIUPOBaHbI MPEATIOKECHUS, pean3aus
KOTOPBIX MOXET IOBBICUTH YPOBEHb TypU3Ma B
HU3KUA ce30H. COOBITHIHBIA TypusM NpU 3TOM
BBICTYNaeT (aKTOPOM POCTa MOTPEOUTEIHCKOTO
cIpoca Ha TYPUCTUYECKHE YCIYTH, IIOCKOJIBKY
pacnojaraeT HeOoOXOIMMBIMM HHCTPYMEHTaMU H
npejcTaBisieT co0oil NepcrHeKTUBHOE HalpaBiIeHUE
pa3BUTHSL.

KiaroudeBble coBa.
CoOBITUIHBIA ~ TYpU3M,  COIIMOJOTHS  TypU3Ma,
COILIMOJIOTHS KYJIBTYpbI, OpraHU3als MEPOIPHUITHH,
TYpHU3M.

Annotation.
The article considers the main problems of tourism
seasonality, analyzes the literature on this topic,
presents expert opinions, as well as offers proposals,
the implementation of which can increase the level of
tourism in low season. Event tourism is a factor of
the growth of consumer demand for tourism services,
as it possesses necessary tools and represents a
promising development direction.

Keywords.
Event tourism, sociology of tourism, sociology of
culture, event organization, tourism.
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N3MEPEHUE DOPEKTUBHOCTHU PEAJIM3ALIUU CTPATEI'MU PA3BUTHUA
IKOHOMMUNYECKOI'O CYBBEKTA MAJIOI'O 1 CPEJHEI'O
INPEAITPUHNUMATEJIbBCTBA

MEASURING THE EFFICIENCY OF DEVELOPMENT STRATEGY OF
ECONOMIC ENTITY OF SMALL AND MEDIUM BUSINESSES

H.H. PbIBA,
acnupanTka bantuiickoi akageMuu Typu3Ma U MpearnpuHuMaTenbeTBa, r. Cankr-IlerepOypr,
nnk110289@gmail.com

N.N. RYBA,
Baltic Academy of Tourism and Entrepreneurship, Postgraduate student, Saint Petersburg,
nnk110289@gmail.com

A.H. HALIYJIMH,
npodeccop kadeapsl SKOHOMHUKHU U yIpaBieHUs banTuiickoit akaieMuu Typru3ma 1
peapUHIMATENbCTBA, TOKTOP IKOHOMUYECKUX HayK, mpodeccop, r. Cankr-IlerepOypr,
vash_64@mail.ru

A.N. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Management,
Doctor of Economic Sciences, Professor, Saint Petersburg, vash_64@mail.ru

AHHOTaNuA.
Hacrosimass  ctathsi  siBIsieTCA  MPOJOJKEHHEM
pe3yNIbTaToOB aBTOPCKOTO HCCIIeN0BaHuA,

ONyOJIMKOBAaHHBIX, B YACTHOCTH, B )KypHajie BecTHuk
HAT Ne 1 3a 2018 roa. Ilpemmaraemast crarbs
MOCBAIIEHA  OTJEIBHBIM  acleKTaM  M3MEpEHUs
3¢ (HEeKTUBHOCTH peanu3aluu CTPATETHH Pa3BUTUS
SKOHOMMYECKOTo cyObekTa. B kauecTBe 0OBEKTa
uccleIoBaHus U30paHa o/Ha TpeaNpUHUMATEIbCKAs
ctpykrypa CeBepHOM CTONUIBI, paboTaromias B
dopmaTe Mamoro W CpeAHEro Ou3Heca yxke
JUTUTENIBHBIA TIEPUOJT HA PHIHKE OMOMEIUITMHCKON
dbapmarieBTUYECKOM MPOIYKLIHH. N3yuaemoe
NPEANPUATHE B CBOCU PBHIHOYHOW JIESITEIbHOCTH
MPUIEPKUBACTCS MHHOBAIIMOHHOTO MYTH Pa3BUTHS,
yT0 TpeOyeT 3HAYUTEIBHBIX HWHBECTHIIMOHHBIX
BJIMBAHUI, BKIII0Yas TOCYJapCTBEHHYIO (DMHAHCOBYIO
nojiepxkKy. [l  BOTUIOIIEHUST UMEIOIMUXCA Yy
OPEeINpusITHs TUIAHOB aBTOpPaMU  MCCIIEIOBaHUS
pa3paboTaHa cTpaTerusi MHHOBAIIMOHHOTO Pa3BUTHS
HAa Tpu roaa. PaccMoTpeHBl Takke OCOOEHHOCTH
o0pa3oBaHMsl II€H Ha JIEKAPCTBEHHBIC IpPEIapaThl,
BBIMTYCKAaeMbIE H3y4yaeMbIM SKOHOMHUYECKUM
CyOBEKTOM - KOMIAHWEW C YCJIOBHBIM Ha3BaHHUEM
«ABCy. Kommanus

BxoauT B coctaB Cankrt-IlerepOyprckoro memamko-
dapmaleBTUYECKOTO Kiactepa U paboTaer Ha
MIPOU3BOICTBEHHBIX IUIOIIAIKAX oco0oi
SKOHOMHUYECKOMN 30HBI.

Abstract

This article is a continuation of the results of the
author's research, published, in particular, in the
journal «Vestnik of NTA» No. 1 for 2018. The
article is devoted to some aspects of measuring the
effectiveness of the implementation of the economic
development strategy. As an object of research, an
entrepreneurial entity of the Northern capital has
been elected, operating in the format of small and
medium-sized businesses for a long period in the
market of biomedical and pharmaceutical products.
The studied company in its market activities adheres
to the innovative development direction, which
requires attracting significant investment influences,
including state financial support. To implement the
company's existing plans, the authors of the study
developed an innovation development strategy for
three years. The peculiarities of the formation of
prices for medicinal products produced by the
studied economic entity with the conditional name
"ABC" are also considered. The company is a part of
St. Petersburg Medical and Pharmaceutical Cluster
and operates on the production sites of the Special
Economic Zone.



KuroueBnble ciioBa.
NHHOBaIMSI, MHBECTULIMS, KJIACTEP, JEKAPCTBEHHBIN

Ipenapar, MEXAYHapOoIHble CTaHAAPThl KauecTBa,
KOHKYPEHTOCIIOCOOHOCTb, 1IeHo0Opa3oBaHue,
¢uHaHCOBast ~ YCTOWYMBOCTB,  CTPaTErupOBaHUE,

CTpaTerusa pa3BUTHA SKOHOMHUYECKOT'O CY6BCKT3.

Keywords.
Innovation, investment, cluster, medicinal product,
international quality standards, competitiveness,
pricing, financial sustainability, strategy,
development strategy of economic entity.
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POJIb TIEHCHOHHOI'O ®OHJA 1 PEJEPAIIMN HE3ABUCHUMbIX
INPOPCOIO30B POCCHUM B TYPUCTCKO-PEKPEAIIMOHHOM
IMPOU3BOJACTBEHHOM ILIUKJIE

ROLE OF THE PENSION FUND AND THE FEDERATION OF INDEPENDENT
TRADE UNIONS OF RUSSIA IN TOURIST AND RECREATIONAL PRODUCTION
CYCLE

J1.B. MAKCUMOB,
To1eHT Kadeapsl MexayHapoaHoro Typusma u meHemkMmernTa ®I'bOY BO «Kybanckuit
rocyJapCTBEHHBI YHUBEPCUTETY, KAaHAUIAT Teorpaduueckux HayK, JOLeHT, r. KpacHonap,
dvmaksimov68@mail.ru

D.V. MAKSIMOV,
Kuban State University, Department of International Tourism and Management, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, dvmaksimov68@mail.ru

AHHOTaLUSA.
Typuctcko-pekpeannoHHbIN MIPOU3BOJICTBEHHBIN
i (TPIIL) ¢dyaxnuonupyer Oiaronapsi BHEIIHUM
BO300OHOBJISIEMBIM HCTOYHHMKAM (DUHAHCUPOBAHUSA,
CpeIu  KOTOpPhIX  BaXXHOE  MECTO  3aHUMAIOT
[Tencuonnbiit Goun Poccum (IIDP) n denepanus
He3aBUCUMBIX  npodcoro3oB  Poccum  (OHIIP).
CerogHss OHHM SIBHO HE BBIIOJHIIOT CBOUX
OOLIECTBEHHBIX (YHKIIH, B CBS3U C YEM HYKIAIOTCS
B CEpbE3HOM ayauTe u pedopmupoBaHuu. B pabore
AHAIU3UPYIOTCS (uHaHCOBbBIE BO3MO>KHOCTH
NEHCHOHEPOB M WICHOB MPO(COIO3HBIX OpraHu3aluil
B IJJaHE OTAbIXa M  pEeKpealuu, JAeNalTcs
IPEJIOKEHUS 110 YIYUIISHUIO UX OJIarOCOCTOSHUSL.

KuiroueBrle ciioBa.
Typucrcko-peKkpeannoHHbII MIPOU3BOCTBEHHBIN
LUKJI, IIEHCUOHHBIN ¢boun, podCcoro3bl,
MIEHCHUOHEPHI, WICHBI TPO(COI030B, TYPU3M.

Annotation.

Tourist and recreational production cycle (TRPC)
operates thanks to external renewable sources of
financing, the Pension Fund of Russia (PFR) and the
Federation of Independent Trade Unions of Russia
(FITUR) take an important place among them.
Today, they clearly failed to fulfil their public duties,
and therefore need serious auditing and reforming.
The article analyzes the financial possibilities of
pensioners and members of trade union organizations
in terms of leisure and recreation; it makes
suggestions to improve their well-being.

Keywords.
Tourist and recreational production cycle, pension
fund, trade unions, pensioners, members of trade
unions, tourism.
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EVALUATION TECHNOLOGIES IN THE SPHERE OF THE CIRCULATION OF
ART OBJECTS (HISTORY OF ASSESSING THE MARKET VALUE OF A RUSSIAN
PAINTING)

OHEHOYHBIE TEXHOJIOTUU B COEPE ObPAIIIEHWA NPEAMETOB
HCKYCCTBA (MCTOPHUS OHEHKHM PBIHOYHON CTOUMOCTH OJHOU
PYCCKOU KAPTHUHBI)

A.N. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and
Management, Doctor of Economic Sciences, Professor, Saint Petersburg, vash_64@mail.ru

A.H. HALTYJINH,
npodeccop kadeapbl dKOHOMUKHU U ynpaBieHus banTuiickoil akageMun Typusma u
PEANPUHUMATEIBCTBA, JOKTOP SKOHOMUYECKUX HAYK, Ipodeccop, . Cankr-IlerepOypr,
vash_64@mail.ru

Annotation.
The article deals with the problems of the domestic
and foreign market of objects of art as objects of
national heritage. The structure of the sphere of
circulation of art objects is shown, participants and
agents of the art values market are described.
Particular attention is paid to the activities of world
auction houses and galleries. Methodical approaches
are specified and methods for estimating the market
value of art objects, including objects of painting, are
listed. The article illustrates the author's attempt to
evaluate the cost of the most mystical pictorial
canvas in the history of the national museum science
"lvan the Terrible and his son Ivan" by the famous
Russian artist 1. E. Repin. The picture with a tragic-
psychological plot was twice attacked by vandals
with an interval of a hundred years and experienced a
long-term costly restoration, even with not quite
successful attraction of the author of this attraction of
the author of this highly artistic historical work of art.

Keywords.
Appraisal activity, sphere of circulation, art object,
pictorial canvas, market value, expertise, attribution,
analysis of hierarchies, criterion of significance,
national wealth, insurance value

AHHOTAIHA.
B CTaThe paccMaTpUBarOTCS po0IIEMbI
OTEYECTBEHHOI'O U 3apyOE)KHOI'0 PbIHKA IPEIMETOB
HCKYCCTBa KaK 00BEKTOB HaIlMOHAJILHOTO
nocrosHus. [lokazana cTpykrypa chepsl oOpalieHus
IPEIMETOB MCKYCCTBA, OINMCAHbl YYaCTHUKH U
areHTbl  pbIHKA  XYJOJKECTBEHHBIX  LIEHHOCTEH.
Ocoboe BHUMaHUE YJEJIEHO JIeATEIbHOCTH MUPOBBIX
ayKIIMOHHBIX  JIOMOB U  Tajeped. YTOYHEHBI
METOJIMYECKUE MOJXOJbl M TEPEUYUCIECHbl METObI
OLICHKH PBIHOYHOW CTOMMOCTH IPEIMETOB HCKYCCTBA
B TOM uYuClIe OOBEKTOB >KHUBomHcH. B crarbhe
NPOMJUTIOCTPUpPOBaHa mMomnbITKa aBTopf omeHuts MO
MaJIOM3BECTHBIM METO/JMKAM U TEXHUKaM CTOMMOCTh
CaMOr0 MHCTHYECKOTO >KHBOINMCHOIO IIOJOTHA B
UCTOpUU  poccHuiickoro  My3eeBeneHus — «MBaH
I'po3HbIil M cbIH ero MBaH» 3HaAMEHUTOrO PYCCKOTO
xynoxHuka HWM.E. Penumna. Kaprtmna c¢ Ttparuko-
IICUXOJIOTMYECKUM CHO’)KETOM JIBAXKIBI IOJBEPIJIACH
HanaJeHUI0 BaHJAJOB C HWHTEPBAJIOM B CTO JIET U

HCIIbITal1a AJIUTCIIBHYIO A0POroCTOAIYIO
pecraBpanuro, nOaxe ¢ HE COBCEM  YIAaYHBIM
MMPUBJICYCHHUEM aBTOpa 9TOr0
BBICOKOXYHOOKCCTBCHHOT'O HCTOPUYICCKOT'O

IMPOMU3BCIACHUA NCKYCCTBA.

Kirouesrie ciioBa.
NesITeNbHOCTh,  cdepa
HUCKYCCTBa,  KHUBOIMCHOE
pBIHOYHAsE CTOMMOCTb, OJKCIEepTH3a, aTpuoOynus,
aHanu3 Hepapxuu, KpUTEpUi 3HAYUMOCTH,
HallMOHAJIBHOE TOCTOSIHUE, CTPAaX0Basi CTOUMOCTh

OueHouHas
npeamer

oOparieHus,
HOJIOTHO,
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NHoAXOAbI K COBEPHIEHCTBOBAHUIO ITPOCTPAHCTBEHHOI'O
MJIAHUPOBAHUSA PA3BUTHUSA TEPPUTOPUI C UCITOJIb30BAHUEM
MEKOTPACJIEBBIX BAJTAHCOB PECYPCOB
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AHHOTALMA. Abstract.
B  cratee  paccmarpuBaroTcsi ~ Bo3MoxkHOcTH The article considers the possibilities of improving
COBEpIIICHCTBOBaHMs  IulaHMpoBaHus  pasButus the planning of territory development by inclusion in

TeppI/ITOpI/Iﬁ noCpeACTBOM BKIIKOUCHUA B CUCTEMY

IUTAHUPOBAHUS 3arpar pecypcos Ha
BOCIIPOM3BO/ICTBEHHBIE ITPOLIECCHI. Jns
UHTETPUPOBAHUSL  PECYpPCHOro  obOecriedeHus B
CUCTEMY IUTAHUPOBAHUS IpearoaraeTcs
UCIIOJIb30BaHUE MOIU(PUIIUPOBAHHBIX
MEXKOTPACIEBBIX 0ayaHCcoB. Br1BosibI u

PEKOMEHJALMK  OMHUPAIOTCS Ha ONBIT CO3JAHUA
MmexoTpacieBoro 6ananca B Cankr-IlerepOypre.

KuarodeBble coBa.
TeppuTopranbHOE CTpPATErMYECKOE IUIAHUPOBAHUE,
MEXOTpacaeBOi OanaHC pecypcoB, BOCIIPOU3BOICTBO
OCHOBHBIX (DOH/IOB

the system of planning the cost of resources for
reproductive processes. To integrate the resource
provision into the planning system, the use of
modified inter-industry balances is proposed.
Conclusions and recommendations are based on the
experience of creating an inter-industry balance in
Saint Petersburg.

Keywords.
Territorial strategic planning, inter-industry balance
of resources, reproduction of fixed assets.



