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AHHOTAIUA.

B crathe paccmaTpuBaroTcsi Hanbosiee 3HaYUMBbIE WHCTUTYTHI ITU(POBONM IKOHOMHUKH, TaKUE Kak
WHCTUTYT COOCTBEHHOCTH, WHCTUTYT HAJIOTOOOJIOKCHHSI JOXOJO0B, WHCTUTYT OOMEHa U T.1.
[Toxa3aHbl MHCTUTYIIMOHAJIBHBIC W3MCHCHHS IOTPEOUTEIBCKOTO PBIHKA B CBSI3U C Pa3BUTHEM
u(ppoBOK SKOHOMHUKH, OTMEYEHO H3MEHEHHE COCTaBa OOBEKTOB M CYOBEKTOB PHIHOYHBIX
OTHOINICHHH, TeorpadUuecKux TPAaHUIl PHIHKA, YBEITUYCHHE KOHIICHTPAIUU PHIHKA, BEPTUKAIbHAS
Je3UHTEerpanus peiHka. [oguepkHyTa HEOOXOAMMOCTh OJTHOBPEMEHHOT'O MCCIICIOBAHUS BHEITHEH M
BHYTPEHHEH HWHCTHTYIHMOHAIBHON cperpl. [IpemioxkeHsl MOIXOAbI K OIEHKE PEe3yIbTaTHBHOCTH
WHCTUTYIMOHAIBHBIX TPOIECCOB C TOMOIIBIO TOKA3aTeNsl «UHCTUTYTOOT/AA4yay C TOCIEAYIOIIUM
BBISIBJICHUEM «HHCTUTYIIMOHAJIBHBIX JIOBYIIEK» KaK HEI(PPEKTUBHBIX HHCTHTYTOB, TPEOYIOIIHMX
3aMCHBI.

KirouesBnie cioBa.
NHCTUTYTBI, THCTUTYLIMOHANIbHAS cpefia, Iu(poBasi SIKOHOMHUKA.



Abstract.

The article considers the most significant institutes of digital economy, such as institute of property,
institute of taxation of income, institute of exchange, etc. Institutional changes of the consumer
market in connection with development of digital economy are shown, the structural change of
objects and subjects of the market relations, geographical boundaries of the market, increase in
market concentration, vertical disintegration of the market are highlighted. Necessity of
simultaneous research of external and internal institutional environment is underlined. Approaches to
the efficiency assessment of institutional processes by means of “institutootdacha” indicator with the
subsequent identification of “institutional traps” as inefficient institutes demanding replacement are
offered.

Keywords.
Institutes, institutional environment, digital economy.
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HNCITOJIB30BAHUE METOJA MOJAEJIMPOBAHUA B YIIPABJIEHUHU
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USE OF MODELING APPROACH IN BUSINESS MANAGEMENT
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A.H. HAKIMOV,
Saint Petersburg State University of Economics, Doctoral Student, Candidate of Economic Sciences,
Saint Petersburg, nsri2@mail

AHHOTALINA.
B crarbe  aHanmu3upyroTcs ~— OOIIEHAY4YHbIE  MOJIXOJABI K  COIMAJIbHO-2KOHOMHUYECKOMY
MOJICIIMPOBAHHUIO: CUCTEMHBIN, (DYHKIIMOHAIBHBIN, TUHAMHYECKUN, MapKEeTHHTOBBIH. C y4éToM
crienuPpUKU TPEANPUHUMATEIBCKON JEATEIPHOCTH OTMEYAeTCs 0c000e 3HAUCHUE MApKETHHTOBOTO
noaxoAa. PackpeiBatoTcs 0a30Bble€ MPUHIUIIBI MAPKETHHTOBOTO MOAXO0Aa, METOABl M MOJEIU €To
WCIIOJIb30BaHMS B YIIPABJICHUH MPEANPUHUMATEIHCTBOM.

KiroueBnle cjioBa.
Ynpasienue MpeaTPUHUMATEIECTBOM, COLIMAIIBHO-PKOHOMHYECKOE MOJICTUPOBAHHE,
MapKETHHTOBBIN MTOAXO0/1, TPUHITUIIBI K METO/IBI.

Abstract.
The article analyzes general scientific approaches to socio-economic modeling: system, functional,
dynamic, marketing. Taking into account the specifics of entrepreneurial activity, the article
highlights a particular importance of marketing approach. It also reveals the basic principles of
marketing approach, methods and models of its use in business management.

Keywords.
Business management, socio-economic modeling, marketing approach, principles and methods.
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TYPU3M KAK HAYKA: KOHLENITYAJbHBII MOAXO0/
TOURISM AS A SCIENCE: CONCEPTUAL APPROACH
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AHHOTALINA.

B cratbe paccMOTpeHBI HEKOTOPHIE aKTyaJIbHbIE TECOPETHUYECKHE BOMPOCHI TEOPUM TypHU3Ma Kak
HayKd, 0oOPMIICHHS €€ HaydHOro ammapara. Hainuue B COBpeMEHHOW TEOpUH TypHu3Ma HE TOJBKO
pa3IuyYarommXxcsi TOYEK 3PEHUs, HO MHOTAA M JAUAMETPAIBHO MNPOTHUBOIOJIOXKHBIX MOAXOJI0B K
OTPENICTICHUI0 HAaY4YHOTO amnmapara Haykd O TYpPU3ME CBHJETEIBCTBYET O HEOOXOJAUMOCTH
KOHIICHTpAllUM YCUJIUN HCCIeoBaTEeNeH IS pelieHus JaHHOW MpoOjieMbl. ABTOPBI, Ha OCHOBE
aHaJu3a psA/la TEOPETHUYECKUX MPOOJIeM HAYKU O TypusMe, IpeasiaraloT aBTOPCKOE TOJIKOBAaHHE B
IIUPOKOM U Y3KOM CMBIC/IaX 00bEKTa U MIpeAMETa Typru3Ma KaK HayKHU.

KiaoueBnie cJioBa.
OOBekT, mpeAMET HAyKu O TypusMe, TYPUCTCKUH TPOAYKT, MYJIbTUIUCIUIUIMHAPHOCTD,
MEKIUCIUTIIIMHAPHBIA TOIXO/.

Abstract.

The article considers some topical theoretical issues of the theory of tourism as a science, the design
of its scientific apparatus. The presence in the modern tourism theory of not only different points of
view, but sometimes diametrically opposite approaches to the definition of the scientific apparatus of
the tourism science indicates the need to concentrate the researchers’ efforts to solve this problem.
The authors, on the basis of the analysis of a number of theoretical problems of tourism science,
offer the authors' interpretation, in the broad and narrow sense, of the object and subject of tourism
as a science.

Keywords.
Object, subject science of tourism, tourism product, multidisciplinary, interdisciplinary approach.
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AHHOTALINA.
B crarbe mpeacTaBiieHO TEOPETUKO-METO0JIOTHYECKOe 000CHOBaHUE MOBBIIICHUS 3P(HEKTUBHOCTU
peanu3anuy MeXpEeruOHANbHBIX TYPUCTCKUX MPOEKTOB MOCPEICTBOM HCIOJIb30BAHUS MEXaHU3MOB
KJacTepHoro mnoaxoxa. OTaenbHOE BHHUMAHME YJIEISAETCS BOIPOCAM Y4acTHsl U pOJIU
00pa30BaTeNbHBIX YUYPESKIACHUNH B YCHEIIHOCTH (YHKIMOHUPOBAHHS TYPUCTCKOIO KiacTepa B
YCIIOBUSAX MEXPErHOHAJIBLHOTO MPOEKTUPOBAHHUS.

KiaoueBrie cjioBa.
MexpervnoHainbHbIe TYPUCTCKHE MPOEKTHI, TOCYIAPCTBEHHOE PETYJIUPOBAHUE TYpHU3Ma, YCTOMUMBOE
pPa3BUTHE TYPUCTCKUX JIECTUHALINMI, TYPUCTCKUE KIIACTEPHIL.

Abstract.
The article presents the theoretical and methodological basis for efficiency improvement of
interregional tourist projects implementation by using the cluster approach mechanisms. Special
attention is paid to the participation and role of educational institutions in the success of tourist
cluster functioning in the conditions of interregional design.

Keywords.
Interregional tourist projects, state regulation of tourism, sustainable development of tourist
destinations, tourist clusters.
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HayK, JOIEHT, T. Ilepmb, recreachin@rambler.ru
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AHHOTAIIHA.

CraThd COIEPXKUT peE3yJbTaThl MPOBEACHHOIO MCCIEAOBAHUS COCTOSIHUS CAHATOPHO-KYPOPTHBIX
KOMILUICKCOB DPa3BHTBIX W JCHPECCUBHBIX pernoHoB P®d. B xome wuccnemoBaHus OBLIN BBISBICHBI
(GaKTOphl YCTOWYMBOTO PA3BUTHS CAHATOPHO-KYPOPTHBIX OPTraHM3allMidi B 3aBUCUMOCTH OT YPOBHS
COIMAIbHO-9KOHOMHYECKOT0 pa3BUTUs TeppuTopuu. Onpeenena cnernuduka cyobrekToB PO ¢ BeicOkuM
MOTEHLIMAJIOM JUIsl Pa3BUTHUS CAHATOPHO-KYPOPTHOIO KOMIUIEKCA W JIETIPECCUBHBIX TEPPUTOPUIL;
BBISIBIICHBI (DAKTOPBI, CACPKUBAIOIINE YCTOMYMBOE PA3BUTHE CAHATOPHO-KYPOPTHBIX OpraHU3aIlMi.
[Ipoananmu3upoBaH 3apyOEKHBIH ONBIT  YCHEIIHOTO  YIPaBIEHUS TYPUCTCKO-PEKPEallMOHHBIMU
KOMILUIEKCaMU. BBIABIEHBI MEPCIEKTUBHBIE HANpaBiICHUS M MNPEUMYLIECTBA KJIACTEPHOTO MOAXO0AA,
KOTOPBIE MOTYT OBITh aIalTUPOBAHBI JIJIsl POCCHIICKUX CAHATOPHEB U KYPOPTOB.

KiroueBnie ciioBa.
CaHaTOpHO-KYpOPTHBIM KOMIUIEKC, Pa3BUTHIE M JEIPECCUBHBIE PErMOHBI, PEKPEALMOHHBIA MOTEHIIHAI,
(hakTOpbI pa3BUTHS CAHATOPHO-KYPOPTHOTO KOMIUIEKCA, KIIACTEPHBINA TTOIXO/T.

Abstract.

The article presents the research results of the current state of sanatorium-resort complexes in developed
and depressed regions of the Russian Federation. The study identified the factors of sustainable
development of sanatorium-resort institutes depending on the level of socio-economic development of
the territory. The specificity of the Russian subjects with a high potential for the development of
sanatorium-resort complex and depressive territories is determined; the factors hindering the sustainable
development of sanatorium-resort institutes are revealed. The foreign experience of successful
management of tourist and recreational complexes is analyzed. The perspective directions and
advantages of cluster approach which can be adapted for Russian sanatoria and resorts are revealed.

Keywords.
Sanatorium-resort complex, developed and depressed regions, recreational potential, factors of
sanatorium-resort complex development, cluster approach.
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IHOTEHLIUAJIBHBIE IMTPOBJIEMbBI TOCTUHUII ITPU INTEPEXOJE K MOIEJIN
COTPYJHUYECTBA HA OCHOBE AYTCOPCHUHT A

POTENTIAL PROBLEMS OF HOTELS IN TRANSITION TO THE MODEL OF
COOPERATION BASED ON OUTSOURCING

H.A. BAULIEBA,
npodeccop kadeapsl UHAYCTPUU TOCTENIPUUMCTBA, Typusma u ciopra ®I'BOY BO «Poccuiickuii
sKoHOMHYeckuil yHuBepcuteT uM. I'.B. TlnexanoBay, JOKTOp 95KOHOMUYECKUX HAYK, T'. MOCKBa,
zaitseva-itig@mail.ru

N.A. ZAITSEVA,
Plekhanov Russian University of Economics, Department of Hospitality, Tourism and Sports
Industry, Doctor of Economic Sciences, Professor, Moscow, zaitseva-itig@mail.ru

T.I'. COMOBA,
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sKoHOMUYecKuil yHuBepcuteT uM. [.B. [Tinexanosa», r. Mockaa, tatianagsomova@gmail.com

T.G. SOMOVA,
Plekhanov Russian University of Economics, Department of Hospitality, Tourism and Sports
Industry, Post-graduate Student, Moscow, tatianagsomova@gmail.com

AHHOTALINA.
Ha ocHOBe mpoOBEAECHHOTO HCCIENIOBaHUS OOOCHOBaHA BaXXHOCTh MPOBEICHUS MEHEIKMEHTOM
TOCTHHHI] aHaJM3a U OICHKHU TOTCHITMAIBHBIX MPOOJIEM, KOTOPhIE BO3HHKAIOT IMPH MEpexoic Ha
ayrcopcuHr. O000IeHbI B KOHKPETU3UPOBAHBI OCHOBHBIC MOTEHITMAIBHBIE TIPOOIEMbI IPUMECHEHUS
YCIYT ayTCOPCHUHTA TOCTUHUIIAMHU HA OT€YECTBEHHOM PBIHKE.

KioueBnie cJ10Ba.
AYTCOpPCHUHT, TOCTUHUIIBI, MEHEIP)KMEHT TOCTHUHUII, ayTCOPCEP, MOJIENIb COTPYJTHUYECTBA HA OCHOBE
ayTCOPCHUHTA.

Abstract.
The importance of the analysis and assessment by the hotel management of potential problems that
arise in transition to outsourcing is proved on the basis of the conducted research. The main potential
problems of utilizing outsourcing services by hotels in the domestic market are summarized and
specified.

Keywords.
Outsourcing, hotels, hotel management, outsourcer, model of cooperation based on outsourcing.
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O HEOBXO/JUMOCTH KAUECTBEHHBIX U3MEHEHWHI U IOBBIIIIEHUS
IOPEKTUBHOCTHU MEHE/IKMEHTA B YCJIOBUAX TUT'UTA/IN3ALINN
TYPUCTHYECKOI'O BU3HECA

ON THE NEED FOR QUALITATIVE CHANGES AND INCREASE OF EFFICIENCY
IMPROVEMENT OF MANAGEMENT IN THE CONDITIONS OF DIGITALIZATION OF
TOURIST BUSINESS

A.A. KJIEMMAH,
npodeccop kadeapsl Typu3Ma U COIMaTbHO-KYIbTypHOTO cepBuca CaHkT-IleTepOyprckoro
rOCYApCTBEHHOTO MHCTUTYTA KYJIbTYpPbI, JOKTOP 3KOHOMUYECKUX HayK, podeccop, r. CaHKT-
[MetepOypr, aklejman@yandex.ru
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Doctor of Economic Sciences, Professor, Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUHMKOBA,
3aBeayromas kadenpoit Typucrckoro 6uzneca Cankr-IleTepOyprckoro rocyiapcTBEHHOTO
YHHUBCPCUTCTA NPOMBIINIJIICHHBIX TEXHOJIOTHH 1 HHSaﬁHa, KaHAUuAaT 9KOHOMUYCCKUX HAYK, JOICHT, T.
Cankr-IlerepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
Saint Petersburg State University of Industrial Technologies and Design, Head of the Department of
Tourist Business, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
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AHHOTALINA.

Ha ocHoBe aHanm3a mpoueccoB, NPOUCXOJALIMX Ha TYPUCTCKOM PBIHKE, B CTaTh€ PacCMOTPEHBI
po0JIeMbl, C KOTOPBIMU CTAJIKMBAIOTCS TYPareHTCTBA M TypONEPaTOphl B YCIOBUAX TUTHUTAINU3ALMU
TYPUCTCKOTO Ou3HEeca. ABTOPBI aHAIM3UPYIOT BIMSHUE POCTAa OHJAWH-TIPOJAX Ha NEPCIEKTHBBI
BBDKMBAaHUS TYpPareHTCTB B OBICTPO  MEHSIOIIEHCS CUTyalldd Ha TYPUCTCKOM  pBIHKE.
CdopmynupoBaHbl MPEeASIOKEHUS IO COBEPILIEHCTBOBAHUIO ESITEIbHOCTH MEHEIKEPOB TYpPareHTCTB
U TOBBIIIECHUIO 3P(EKTUBHOCTH HMX padOThl C KJIMEHTaMM, YBEIMYEHHIO KOHBEPCHUHU MPOJAXK C
UCTOJIb30BAHUEM IIU(PPOBBIX TEXHOJIOTHIA.

KiroueBbie ci1oBa.
Typusm, TypuCTCKHI OW3HEC, NUTHUTAIM3ALMUS TYPUCTCKOTO OW3HEca, OHJIAWH-TIPOJIaXKU TYpPOB,
3¢ (HEeKTUBHOCTD MPOJIaXK, KOHBEPCHUS MPOJAXK, MEHEIKMEHT TYPOUPMBI.

Abstract.
Based on the analysis of the processes taking place in the tourism market, the article considers the
problems faced by travel agencies and tour operators in the conditions of digitalization of the tourist
business. The authors analyze the impact of online sales growth on the survival prospects of travel
agencies in the rapidly changing situation in the tourist market. Proposals on work improvement of
managers of travel agencies and efficiency improvement of their work with clients, increase of sales
conversion with use of digital technologies are formulated.

Keywords.
Tourism, tourist business, digitalization of tourist business, online sales of tours, sales efficiency,
sales conversion, management of travel agencies.
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3KOHOMMKA BHUMAHUSA: JE®GUNUTHBIN PECYPC B IIIOXY
NHOOPMAIIMOHHOI'O U3BBITKA

ATTENTION ECONOMY: SCARCE RESOURCE IN THE ERA OF INFORMATION
SURPLUS

AWM. PAAYIIMHCKAA,
3aBeyromias kKageapoi MacCOBbIX KOMMYHHUKAITMK U MapKeTHHTa banTuiickoii akageMuu Typu3Ma u
IpealpUHUMATENbCTBA, KAaHIUJAT SJKOHOMUYECKUX HAYK, JOLEHT, I. CankT-IleTepOypr,
aleigrad@gmail.com
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Communications and Marketing, Candidate of Economic Sciences, Associate Professor, Saint
Petersburg, aleigrad@gmail.com
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M.O. SADIKOVA,
Saint Petersburg Institute of Culture, Department of Management and Economics, Candidate of
Economic Sciences, Associate Professor, Saint Petersburg, ivamariya@yandex.ru

AHHOTANHUA.
Crathsl TOCBSIIICHA BHHUMaHHI0 KaK SKOHOMHUYECKOW KaTteropwu. B ycrmoBusX WHGOPMAIIMOHHOTO
M30BITKA ¥ TIOCTOSIHHO YBEJIMUUBAIOMIEHCS TUIOTHOCTH MH(OPMAIIMOHHOTO MOTOKA, HAIIPABICHHOTO
Ha TOTPEOUTENs, €ro BHHMaHUE CTAHOBHUTCSA JCPHUIMTHBIM pPECypcOM, CTOMMOCTH KOTOPOTO
MOCTOSIHHO BO3pacTaeT. B 3TOM KOHTEKCTE€ MOKHO TOBOPHUTh O BHUMAaHUU KaK O HOBOM BaJllOTE, U
aKTyaJbHBIM CTAHOBUTCS CHCTEMATHU3AIlUs CTIOCOO0OB €r0 U3MEPEHUS.

KiaoueBnie cJioBa.
DKOHOMHKA BHUMAHUs, MEIMAUHIYCTPHS, MEIUAKOHTEHT, MEIMau3MEPEHHUS.

Abstract.
The article is devoted to attention as an economic category. In terms of information surplus and
constantly increasing density of information flow directed at the consumer, his attention becomes a
scarce resource, the cost of which is constantly increasing. In this context, we can talk about
attention as a new currency, and systematization of the ways of its measurement becomes urgent.

Keywords.
Attention economy, media industry, media content, media measurement.
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KYJbTYPHO-UCTOPUYECKOE HACJIEAJUE CAHKT-IIETEPBYPI'A KAK OCHOBA
®OPMHUPOBAHUA KOHIENTYAJIBHOI'O U 3KCK/IIO3UBHOT'O TOCTUHHYHOTI'O
IMPOAYKTA B KOHTEKCTE 9 KOHOMMUWKHU BIIEYATJIEHUHU

CULTURAL AND HISTORICAL HERITAGE OF ST. PETERSBURG AS A BASIS FOR
THE FORMATION OF A CONCEPTUAL AND EXCLUSIVE HOTEL PRODUCT IN THE
CONTEXT OF IMPRESSIONS ECONOMY

A.C. XAPJIAMIIMEBA,
JOLIEHT Kadeapsl COLMAIbHO-KYIBTYPHOI'O CEpBUCA U Typu3Ma JICHMHIpaJCKOro rocyJapcTBEHHOIO
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kharlampieva@list.ru
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Professor, Candidate of Culturology, Saint Petersburg, svesku3@rambler.ru

I1.B. XYKOB,
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AHHOTALINA.

B cratbe mnpoaHanM3WpoOBaHA POdb  KYJBTYPHO-UCTOPUYECKOTO HAacleAusi KaK OCHOBBI
dbopMHUpPOBaHUS KOHILIENTYAJbHOTO U SKCKIFO3UBHOTO TOCTUHUYHOTO MPOAYKTa Ha mpumepe CaHKT-
ITerepOypra. CBoeil 1IebI0 aBTOPHI CTaBAT HCCJACAOBAaHUE BO3MOXKHOCTEH HCIIOJIB30BAHUS
KyJbTypHO-ucTOprudeckoro Hacienus Cankr-lIlerepOypra B KOHTEKCTE TYPHUCTCKO-TOCTUHUYHOTO
Ou3Heca. ABTOPHl aHATM3UPYIOT MOHATHHHO-KATETOpUAJbHBIA ammapaTr Mo TeMe HCCIEIOBaHUs,
BBIABJISIFOT OCHOBHBIE THUIIBI TOCTUHHYHOIO MPOJYKTa B KOHTEKCTE 3KOHOMHKH BIEYATICHUM,
BBISBIISIIOT ~ OCOOCHHOCTHM  roctuHMYHOTO  mponykra  Cankr-lIlerepOypra Ha  mpumepe
KOHIIENITYaJbHOTO U SKCKIIFO3UBHOIO MPOTYKTA.

K1ro4yeBble cJ10BA.
KynbrypHO-HCTOpHUYECKOE Haciaeaue, SKOHOMHKA BIIEYATIICHUH, TOCTHHUYHBIN MPOIYKT, KOJJICKIUS
OTeJIeH, KOHLENTYAIbHBIM U SKCKIIFO3UBHBIA TOCTUHUYHBIN MTPOIYKT.
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Abstract.

The article analyzes the role of cultural and historical heritage as a basis for the formation of a
conceptual and exclusive hotel product on the example of St. Petersburg. The authors’ aim is to
study the possibility to use cultural and historical heritage of St. Petersburg in the context of tourist
and hotel business. The authors analyze conceptual and categorical apparatus on the research subject,
identify the main types of hotel product in the context of "impressions economy", identify
peculiarities of a hotel product of St. Petersburg on the example of a conceptual and exclusive
product.

Keywords.
Cultural and historical heritage, economy of impressions, hotel product, hotels collection, conceptual
and exclusive hotel product.
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OBPA3OBAHME VI 9D KOHOMUKHU NJIK SKOHOMHUKA JIS1 OBPA3OBAHUA?
EDUCATION FOR ECONOMY OR ECONOMY FOR EDUCATION?

T.1. BJIACOBA,
npe3uneHT HannonaneHOM akaeMun Typu3ma, peKTop banTuiickoi akageMuu Typusma u
MpeANPUHIMATEIBCTBA, TOKTOP MeIarornueckux Hayk, npodeccop, r. Cankr-IlerepOypr,
mail@batp.ru
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The President of the National Tourism Academy, Rector of Baltic Academy of Tourism and
Entrepreneurship, Doctor of Pedagogical Sciences, Professor, Saint Petersburg, mail@batp.ru

AHHOTALINA.

B crarbe paccMoTpeHbl MpoOJeMbl B3aMMOOTHOILIEHUS 3KOHOMHMKM M CHUCTEMBI OOpa3oBaHUS C
Hayajga MX BO3HUKHOBEHHUS M JIO HAcTOAIIEero BpeMeHW. IIpoaHanmm3upoBaHbl CYIIECTBYIOIIUE U
NEPCIIEKTUBHBIE HAMpaBIEHUs ATOro B3auMozeicTBus. llpuBeneH 0030p OCHOBHBIX HpoOJIEM
pOCCHIICKOW SKOHOMHUKM M 00pa3oBaHUs W IMYyTeH HMX pPELIEHUS [0 MHEHHIO BEIYIIUX Y4YEHBIX-
SKOHOMUCTOB, IIOJIUTUKOB, IPECTaBUTENCH OM3Heca U BBICIIEH IIKOJIBL, @ TAK)KE HA OCHOBE JIOKJIaJa
«Poccust 2025: ot kanpoB K TajmaHtam». CpaenaH BBIBOA 00 YCWIEHHUH posid oOpa3oBaHMs, 00
olepexarouieM  pa3BUTUM  YEJIOBEUECKOro  MOTeHIuansa B o0ecneueHudu  riaolanbHOU
KOHKypeHTocrocooHoct Poccun.

Kurouesbie ciioBa.
AHanoroBasi 5KOHOMHUKA, aHAJIOTOBOE 00pa3oBaHue, ¢ poBasi SKOHOMHKA, IIUPpoBOe 0Opa3zoBaHuUeE,
«MSITKHE  HABBIKW», IeJeBass  MOJENb  KOMIIETCHIIMH, MpPOQPECCHOHATbHBIE  CTaHAAPTHI,
o0Opa3oBaTeNbHbIE CTAaHAAPTHI, HOBBIE TEXHOJOTHH, ONlEPEXKAIOIIAsl TOrOTOBKA KaJIPOB.

Abstract.

The article considers the problems of relationship between economy and education system from the
beginning of their occurrence to the present time. The existing and perspective directions of this
interaction are analyzed. The review of the main problems of the Russian economy and education
and ways of their solution according to the leading scientists-economists, politicians, representatives
of business and the higher school, and also on the basis of the report “Russia 2025: from staff to
talents” is given. The conclusion about the strengthening the role of education, about the advanced
development of human potential in ensuring the global competitiveness of Russia is made.

Keywords.
Analog economy, analog education, digital economy, digital education, “soft skills”, target model of
competencies, professional standards, educational standards, new technologies, advanced staff
training.
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OCHOBHBIE TAINBI PA3BBUTHUSA POCCUMCKO-TYPEIIKOI'O MEKIYHAPOJIHOI'O
TYPU3IMA

MAIN STAGES OF THE DEVELOPMENT OF RUSSIAN-TURKISH INTERNATIONAL
TOURISM

3. ABJIXBI,
acniupanT Huxeroposckoro rocygapctBeHHOTo yHUBepcuTeTa uM. H.W. JlobaueBckoro, r. Huxuuit

Hosropog, e.avci@windowslive.com

E. AVCI,
N. I. Lobachevsky State University of Nizhny Novgorod, Graduate student, Nizhniy Novgorod,
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AHHOTALIUA.
JlanHas myONuKanusi MOCBSIEHA PAaCCMOTPEHHMIO OCHOBHBIX 3TallOB Pa3BUTHUS MEXITYHApOIHOTO
TypusMa Mexnay Typuuenn u Poccueir. Ilpu 3ToM npoBoAMTCS aHalin3 BBE3AHOIO Typu3Ma B
Typeukyto Pecnybnuky HaumHasg ¢ 1970-X romoB, YTOOBI BBISIBUTH OOIIME TEHACHLMHM Pa3BUTHUSA
TypusMa B cTpaHe. [IpuBe€HHbBIE B CTaThe CTATUCTUYECKUE JAHHBIE ABYX CTPAH MO TYPUCTUYECKUM
IIOTOKaM OIPEAENIAIOT OCHOBHBIE 3Tallbl Pa3BUTUS MEXAYHApOAHOrO Typusma. B pesynbrare
BBIJICJICHBI [TIABHBIC IPUYMHBI YCIICITHOTO Pa3BUTHS Typusma Mexay Typrauen u Poccuen.

KiroueBsble ciioBa.
MexayHapoaHblid TYpU3M, 3TaIllbl pa3BUTU Typusma, Typuus, Poccus.

Abstract.
This publication is devoted to the main stages of the development of international tourism between
Turkey and Russia. At the same time, the analysis of inbound tourism to the Republic of Turkey
since the 1970s has been carried out to reveal the general trends in tourism development in the
country. The statistical data of two countries on tourism flows, given in the article, determine the
main stages of international tourism development. As a result, the main reasons for the success
tourism development between Turkey and Russia are highlighted.

Keywords.
International tourism, stages of tourism development, Turkey, Russia.
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STHOKYJIbTYPHBIN TYPU3M: CYIIITHOCTb, IIOABU/IbI, TYPUCTCKHAM IMMPOJIYKT
U NOJIXO/IbI K ETO ®OPMHUPOBAHUIO U PEAJTU3ALINU (HA IIPUMEPE
SCTOHUN)

ETHNO-CULTURAL TOURISM: NATURE, SUBTYPES, TOURIST PRODUCT AND
APPROACHES TO ITS FORMATION AND IMPLEMENTATION (BASED ON THE
EXAMPLE OF ESTONIA)

A.A. BAKAHOBA,
3aBeyronias kapeapon TypusMa u rocrenpuruMcTsa bantuiickoit akajgemMuu Typrusma u
MpeANPUHUMATEIBCTBA, KAHAUAAT SKOHOMHUUECKUX HayK, AOLEHT, . Cankr-IletepOypr,
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A.A. BAKANOVA,
Baltic Academy of Tourism and Entrepreneurship, Head of the Department of Tourism and

Hospitality, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
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AHHOTALINA.
Cratbs MOCBSAIIEHA aKTyaIbHON MPoOJIeMe — TEOPETUUECKUM U MPAKTUICCKUM BOIPOCAM H3YUCHUS
ATHOKYJIBTYPHOTO TYpH3Ma, a TaKXke MoAXojaM K (OPMHUPOBAHHUIO M peaU3alldd TYPIPOIYKTa
JAHHOTO BHUJA TypusMma. IIpUBOIUTCS TIpUMEpP OSTHOKYJIBTYPHBIX pecypcoB (OOBEKTOB) H
TYpOpOAyKTa OCTOHHHM, PACKPBIBAIOIIMX OSTHUYECKHE OCOOCHHOCTH M  CIOCOOCTBYIOIIUX
HCIIOJIb30BAHUIO U COXPAHEHUIO ATHOKYJIBTYPHOTO HACIEAMS CTPaHbI (PETHOHA).

KiaoueBnie cJioBa.
OTHOKYJIBTYPHBIM TYPU3M, IOABUIBI 3THOKYJIBTYPHOTO TYpHU3Ma, OOBEKTHl ATHOKYJIHTYPHOTO
TypU3Ma, STHOKYJIbTYPHBIA TYPIPOAYKT.

Abstract.
The article is devoted to the actual problem - theoretical and practical issues of studying ethno-
cultural tourism, as well as approaches to the formation and implementation of tourist products of
this type of tourism. The example of ethno-cultural resources (objects) and tourist products of
Estonia, revealing ethnic features and contributing to the use and preservation of the ethno-cultural
heritage of the country (region) is given.

Keywords.
Ethno-cultural tourism, subtypes of ethno-cultural tourism, objects of ethno-cultural tourism, ethno-
cultural tourist product.
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(BASED ON THE EXAMPLE OF «GORNAYA MSTA» LLC)
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KaH/IUJAT Tearornieckux Hayk, r. Cankr-IletepOypr, diana-c@mail.ru

D.V. CHIGARYOQOVA,
Admiral Makarov State University of Maritime and Inland Shipping, Department of International
Business, Management and Tourism, Associate Professor, Candidate of Pedagogical Sciences, Saint
Petersburg, diana-c@mail.ru

AHHOTALINA.

B pamMkax JaHHOW CTaThu MPOAHAIM3UPOBAHO BIMSHHUE aKTUBHOTO BOJHOTO TypHU3Ma Ha Pa3BUTHE
ropoga bopoBuun. Ocoboe BHUMaHWE YEICHO WM3YYEHHUIO IEATEIbHOCTH TYPUCTCKOW KOMITAHHH
00O «I'opnas McTa» Kak BaXKHEWIIIETO CETMEHTAa Ha pPBIHKE TYPUCTCKHUX yciayr HoBropopjckoi
obnactu. MccnenoBansl mpo6sieMbl U EPCIEKTUBBI Pa3BUTHS BOJHOTO TypH3Ma, TOCYAapCTBEHHAs
MOJINTHKA B JTON cdepe. AHATU3HPYIOTCS OCOOEHHOCTH PA3IUYHBIX OTpaciieid TOpPOACKOTO
MapKETHHTa, TO3BOJISIONIME CKOHCTPYUPOBATh MPHUBICKATEIbHBIM MMHUIK Topoja bopoBuunm Ha
OCHOBE BOJIHBIX PECYPCOB.

Kuarouesbie ciioBa.
Bonusiii Typusm, bopoBuun, HoBroposackas o6macts, ['opaas Mcra, MCTHHCKHE TIOPOTH, UMHJIK
ropojia, MApKETHUHT, TYPUCTCKas yciyra.

Abstract.
The article analyzes the impact of active water tourism on the development of the city Borovichi.
Special attention is paid to the study of tourism enterprise activity «Gornaya Msta» LLC as the most
important segment in the market of tourist services of the Novgorod region. The problems and
prospects for water tourism development, the state policy in this sphere are considered. The features
of various branches of city marketing allowing to construct the attractive image of the city Borovichi
on the basis of water resources are analyzed.

Keywords.
Water tourism, Borovichi, the Novgorod region, Gornaya Msta, Mstinsky rapids, city image,
marketing, tourist service.
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KYPOPT JOJI’KAHCKAS: BO3SMOXXHOCTH YCTOMUYMUBOI'O IPUBPEKHOI'O
TYPU3MA HA NIOBEPEXBE A30BCKOI'O MOPA*

DOLZHANSKAYA RESORT: OPPORTUNITIES FOR SUSTAINABLE COASTAL
TOURISM AT THE COAST OF THE SEA OF AZOV

T.A. BOJIKOBA,
Jo1eHT Kadeapsl MmexayHapoaHoro Typusma u menemxmenta ®I'bOY BO «Kybanckuit
rOCyJapCTBEHHBIN YHHBEPCUTET», KAHIUAAT reorpaduueckux HayK, AOIEeHT, I. KpacHomap, mist-
next4@inbox.ru

T.A. VOLKOVA,
Kuban State University, Department of International Tourism and Management, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, mist-next4@inbox.ru

AHHOTALINA.

N3 Bcex kypoptoB Eiickoro paiiona KpacHomapckoro kpas cranuia JlomkaHckas SIBISETCS OJIHOU
U3 TEPPUTOPUIN HanmboJee MEPCIEKTUBHBIX U OJArOMPHUSATHBIX ISl pa3BUTHS CAHATOPHO-KYPOPTHOTO
KOMIUIEKca. B cTarbe NpUBOISATCS pPE3yNbTAThl aHAIM3a OCOOEHHOCTEW pa3BUTHS JIOKAJIBHOTO
TYPUCTCKO-PEKPEAIMOHHOTO KOMIUIekca Kypopra [loimkanckas. Ha naHHbIE MOMEHT pecypCHBIM
MOTEHIMA TEPPUTOPHUHU CIIOCOOCTBYET PA3BUTHIO IUISHKHO-KYIATBHOTO, SKCTPEMAIBHO-CIIOPTUBHOTO
U arposTHorpaduueckoro BuAOB Typusma. CrenyeT oXujaTh, YTO C POCTOM MOMYJSPHOCTH,
pa3BUTHEM TPAHCIIOPTHONM WHQPACTPYKTypsl © Onarojapsi yJIydllIEHHUIO KadecTBa IUISHKEH
TYPUCTCKANA TOTOK 3HAYUTEIHHO, MOXET OBITh JaX€ B HECKOJBKO pa3, MPEBBICUT HBIHEITHUMA
ypoBeHb. B nmepcnektuBe kypopT JlomxkaHcKas MOXKET CTaTh MOMYJISIPHBIM MOPCKUM KYpPOPTOM JIJist
TYPHUCTOB Pa3JIMYHOIO YPOBHS JOXOA0B M COLMAIBHOIO CTATYyCA.

Kuaruessble ciioBa.
Typucrcko-pekpeallioHHbii  koMmiieke, KpacHomapckuii  kpail, A30BCKoe MOpe, CTaHULA
Homxanckasi, Eiickuit paiioH, koca [{onras, mpubpexHas 30Ha, TIISHKU, OeperoBast TMHUS.

Abstract.

Among all the resorts of the Eisk district of the Krasnodar region Dolzhanskaya village is the most
perspective and favorable territory for sanatorium and resort complex development. The article
presents the research results of development features of the local tourist and recreational complex of
the Dolzhanskaya resort. Currently the recourse potential of the territory promotes development of
beach-bathing, extreme-sports and agrarian-ethnographic types of tourism. It is expected that with a
popularity growth, development of transport infrastructure and thanks to the quality improvement of
beaches, the tourist flow would significally exceed the current level. The Dolzhanskaya resort would
become a very popular sea resort for tourists with different social and economic status.

Keywords.
Tourist and recreational complex, the Krasnodar region, the Sea of Azov, Dolzhanskaya village, the
Eisk district, Dolgaya spit, coastal zone, beaches, coastline.
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CHEHI/I(I)I/IKAUHAHIT’ABJIEHI/II\/'I AKTHUBHBIX BUIOB OT/IbIXA KPACHOJAPCKO-
AJABI'EMCKOU TYPUCTCKOU JAECTUHALIMU U UX COBPEMEHHAS
KIIACCU®OUKALIUA

SPECIFICITY OF ACTIVE TYPES OF LEISURE OF KRASNODAR-ADYGEA TOURIST
DESTINATION AND THEIR CURRENT CLASSIFICATION

N.H. '’EPAIIIEHKO,
mo1eHT Kadeapsl Typusma KpacHomapcKoro rocy1apCTBEHHOTO HHCTUTYTA KYJIbTYPbI, KAaHIHIAT
reorpaduueckux Hayk, r. KpacHonap, ingerashenko@yandex.ru

I.N. GERASHCHENKUO,
Krasnodar State Institute of Culture, Department of Tourism, Associate Professor, Candidate of
Geographical Sciences, Krasnodar, ingerashenko@yandex.ru

H.IT. COXHHA,

cryaeHTKa Hanpasienus « Typusm» KpacHOmapcKoro rocy1apCTBEHHOIO HHCTUTYTA KYJIbTYPHI,
r. Kpacuomap, sokhasha@gmail.com

N.P. SOKHINA,
Krasnodar State Institute of Culture, Student (specialty «Tourism»), Krasnodar, sokhasha@gmail.com

AHHOTALMA.
B cratbe pacCMOTpEHO ONTHUMAJIBHOE  COYETAHME IPUPOIHBIX  YCIOBHM U TYpPUCTCKO-
uH(pacTpyKTypHOro noreHiuana KpacHogapcko-AIpIreiCKON NEeCTUHALMKM C TOYKHU 3PEHHUS Pa3BUTHUS
aKTUBHBIX BMJIOB OTAbIXa U TypusMma. MHpopmannonHas 0a3a uccieqoBaHMs BKJIKOYAET CIEKTP
JUTEPATYPHbIX HCTOYHUKOB HAYYHOI'O, CIPAaBOYHOI'O XAapaKTepa, KpaeBEAUYECKYI JMUTEPATypy,
TYpUCTCKHE MyTEBOIUTENH, O(UIIMATbHBIE WHTEPHET-CaThl. HeManoBaxkHy0 poib B (HopMHpOBaHUU
IIOAX0/1a K MCCIEAOBAHUIO AKTUBHOIO TypU3Ma PErMOHA ChITPajd MHOTOJETHHE ABTOPCKHE IIOJIEBBIE
WCCJICIOBAaHMS TPUPOTHBIX OCOOCHHOCTEW TeppuTopuu. J[0 CHX MOp aKTyaldbHOW TEMOW B TypU3Me
ocTaercs npodieMa NOHATUMHOrO anmnaparta. B padoTe yTOUHSAIOTCS ONpEeNeH sl «aKTUBHBIN TypuU3mM»
U «aKTUBHBIM oTAbIX». Pa3paboraHa M Bu3yanu3upoBaHa KJacCU(UKALUg COBPEMEHHBIX BHUIOB
AaKTUBHOT'O OTJbIXa MCCIIEyEeMON TYPUCTCKOM IECTUHAIIMY B CBETE reorpado-peKpeariioHHOro NoaXo/a.

KuroueBrbie ciioBa.
Kpacnonmapckuii kpaii, PecryOnmka Appiresi, JeCTHHAIWs, aKTUBHBIA OTABIX W TYpU3M, HEPAPXHS,
SKCTPEMAJIbHBIM, ASK30THMYECKUM, OTABIX CHOPTUBHOIO HAIlPaBJICHUS, IPUPOJHBIE TEPPUTOPUU U
ycnoBus, p. benas, ['yamckoe ymense, ropoga-kypoprel Coun, Kpacuas IlonsHa, p. M3siMTa, newepsli,
wiaro Jlaro-Haku, undpactpykrypa, noreHuuai, pa3BuTue.

Abstract.

The article considers the optimal combination of natural conditions and tourist-infrastructure potential of
the Krasnodar-Adygea destination from the perspective of development of active types of leisure and
tourism. Information research base includes a range of literary sources of scientific, reference nature,
local history books, tourist guidebooks, official Internet sites. Long-term author's field studies of the
natural features of the area have played an important role in the formation of the approach to the study of
active tourism of the region. The conceptual construct still remains a topical issue in tourism. The work
clarifies the definitions “active tourism” and “active leisure”. The classification of modern types of
active leisure in the studied tourist destination in view of geographical and recreational approach is
developed and visualized.

Keywords.
The Krasnodar region, the Republic of Adygea, destination, active leisure and tourism, hierarchy,
extreme, exotic, leisure of sports type, natural territory and conditions, the river Belaya, Guam gorge,
Sochi, Krasnaya Polyana resorts, the river Mzymta, caves, the Lago-Naki plateau, infrastructure,
potential, development.
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WHO®OPMAIMOHHOE OBECHEYEHUE U ITPOABU’KEHUE YCIYI' CEJIbCKHUX
I'OCTEBBIX 1TOMOB (HA IPUMEPE OMCKOHM OBJACTH)

INFORMATION SUPPORT AND PROMOTION OF SERVICES OF RURAL GUEST
HOUSES (BASED ON THE EXAMPLE OF THE OMSK REGION)

0.B. JIVKHHA,
JOIEHT Kadeapbl Typru3Ma, FTOCTHHUIHOTO U PECTOPaHHOTro OuszHeca OMCKOT0 TOCYIapCTBEHHOTO
TEXHUYECKOI'0 YHHBEPCUTETA, KAaHAUIAT TEXHUUYCCKUX HayK, qoueHT, r. Omck, lookina@list.ru

O.V. LUKINA,
Omsk State Technical University, Department of Tourism, Hotel and Restaurant Business, Candidate
of Technical Sciences, Associate Professor, Omsk, lookina@list.ru

A.H. CUJIAEHKOB,
JOLCHT Kaq)eI[pBI Typuima, roOCTHHUYHOTI'O U pECTOPAHHOT'O ousneca OMcKoOro rocyaapCTBCHHOI'O
TCXHUYCCKOI'0O YHUBCPCUTCTA, KAHAUAAT TCXHUYCCKUX HAYK, JOICHT, I OMCK,
asilaenkov@yandex.ru

A.N. SILAENKOV,
Omsk State Technical University, Department of Tourism, Hotel and Restaurant Business, Candidate
of Technical Sciences, Associate Professor, Omsk, asilaenkov@yandex.ru

10.B. CJIMBKOBA,
CTapIIni TpernoiaBaTeNb kKadeapsl Typu3Ma, TOCTAHHYHOTO U peCTOpaHHOTo Ou3Heca OMCKOTO
roCyIapCTBEHHOT0 TEXHMUYECKOTO YHHUBEpcUuTeTa, I. OMcK, julie_post@mail.ru

YU.V. SLIVKOVA,
Omsk State Technical University, Department of Tourism, Hotel and Restaurant Business, Senior
Lecturer, Omsk, julie_post@mail.ru

AHHOTALIHA.
B crathe paccMOTpeHBI OCOOCHHOCTH JIEATEIBHOCTH TOCTEBBIX JOMOB KaK OCHOBOIIOJIATaroIlero
JJIEMEHTa CEeIbCKOro Typu3Mma, TpeOOBaHHMS HOPMATHBHON JOKYMEHTAIlMH, Kacalolluecs
uHpopMUpOBaHUS TypucTa 00 yciayrax TrocTeBoro joma. IIpuBenaeHsI peKOMEHIAIMU T10
OpraHwW3aliyi Tpolecca MPOJBIKEHUS YCIYI CEIBCKUX TOCTEBBIX JOMOB ITOCPEICTBOM
UCIIOJIb30BAHMS PA3IMYHBIX MHTEpHET-pecypcoB, B TOM YHUCIIC MPAKTHYCCKHE PEKOMCHIAIUU TIO
dbopMHUpOBaHUIO HHPOPMAIIMOHHOTO KOHTEHTA, HABUTAIIUH U 0()OPMIICHHUIO CaliTa TOCTEBOTO J0Ma.

Kurouessbie ciioBa.
['ocTteBoi 10M, CENBbCKUN TYypU3M, TPOABUKEHUE YCIYT.

Abstract.
The article considers peculiarities of guest houses activities as a fundamental element of rural
tourism, requirements of the normative documentation concerning informing tourists about the
services of the guest house. It gives recommendations for organizing the process of promoting the
services of rural guest houses by using various Internet resources, including practical
recommendations for the formation of information content, navigation and design of the guest house
website.

Keywords.
Guest house, rural tourism, promotion of services.
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KOHIIEHTPAIIUA TYPUCTCKUX OBBEKTOB I'OPOJIA TAPBI OMCKOM OBJIACTH
KAK MOTUBAIIMOHHBIN ®AKTOP IPUBJIEYEHHUS TYPUCTOB

CONCENTRATION OF TOURIST OBJECTS OF THE CITY OF TARA IN THE OMSK
REGION AS AMOTIVATING FACTOR INATTRACTING TOURISTS

E.B. MEJIbHUKOBA,
JOIIEHT Kadeaphl Typru3Ma, TOCTUHUYHOTO U PeCTOpaHHoro ousHeca MHCTUTYyTA MU3aiiHa U
TexHoJoruit OMCKOro ToOCYAapCTBCHHOI'O TCXHUYCCKOT'O YHUBCPCUTCTA, KAHAUAAT UCTOPHUUCCKUX
Hayk, fo1eHT, . OMck, melnikovaelena2009@yandex.ru

E.V. MELNIKOVA,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Candidate of Historical Sciences, Associate Professor, Omsk,
melnikovaelena2009@yandex.ru

10.P. COJIOJJOBHHUKOBA,
CTapIIMii mpemnoaBaresb kadeapsl Typu3Ma, TOCTHHUYHOTO U pecTopaHHoro 6uszHeca Mucruryra
z[maﬁHa U TEXHOJOTHI OMCKOI‘O ToCyaAapCTBCHHOI'O TCXHHUYCCKOI'O YHUBCPCUTCTA, T. OMCK,
solodovnikova.yuli@mail.ru

YU. R. SOLODOVNIKOVA,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Senior Lecturer, Omsk, solodovnikova.yuli@mail.ru

AHHOTALINA.
CraThsi TIOCBSIEHA aHAIM3y KOHIEHTPAIMU TYPHCTCKUX OO0BEKTOB T. Tapel OMCKOH 00s1acTH.
OcHoOBOM pa3BuTHsl Typu3Ma B T. Tape sBISIOTCS YHUKAJIbHBIC KYJIbTYPHO-UCTOPUUECKUE OOBEKTHI.
B pabote mpoBoauTcs aHaNIM3 TMOTEHIMAIa NPHBJICKATEIbHOCTH T. Tapbl (apXHUTEKTypa, 3JaHHS,
XpaMmbl, My3€H, MaMATHUKH) B cdepe KyIbTypHO-IIO3HABATEILHOTO Typu3Ma. ABTOPBI 0OpaliaroT
oco0oe BHHUMaHWE Ha (DaKTOPHI, BIUAIONINE HA MPUBJICUCHUE MOTEHIIMATIBHBIX TYPUCTOB K JaHHOU
TEPPUTOPUH.

Kiarwuessble ciioBa.
KynbTypHO-UCTOpHUYECKHUY TIOTECHIIMAJ, KYJbTYPHO-TIO3HABATEIBHBIA TYPU3M, KYIEUYECKHE JI0Ma,
00BeKTHI TypHu3Ma, ropos Tapa.

Abstract.
The article is devoted to the analysis of the concentration of tourist objects in Tara in the Omsk
region. The basis for tourism development in Tara is unique cultural and historical objects. The
paper analyzes the attractiveness potential of Tara (architecture, buildings, cathedrals, museums,
monuments) in the sphere of cultural tourism. The authors pay special attention to the factors
affecting the attraction of potential tourists to the territory.

Keywords.
Cultural and historical potential, cultural and educational tourism, merchant houses, tourist sites, city
of Tara.
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OCOBEHHOCTH YIIPABJIEHUS B OTPACJASAX PETUOHAJIBHON YKOHOMUKM:
JKIJIUIITHO-KOMMYHAJIBHOE X035 CTBO

FEATURES OF MANAGEMENT IN THE INDUSTRIES OF THE REGIONAL ECONOMY: :
HOUSING AND COMMUNAL SERVICES

B.II. [IMJISIBCKU,
pexTop ABTOHOMHOM HEKOMMepUecKoi oOpa3zoBarenbHoi opranuzannu «CankT-IlerepOyprekuit
MHCTUTYT OM3HECa U MHHOBaLU», mpodeccop Poccuiickoro rocy1apcTBEHHOT0 MeJarornyeckoro
yHuBepcutera uM. A.W. T'epriena, ¢punuan B r. BoixoBe, JOKTOp SKOHOMUUYECKUX HAYK, mpodeccop,
r. Cankr-IletepOypr, pil2@mail.ru

V.P. PILYAVSKY
St. Petersburg Institute of Business and Innovation, Rector; Herzen State Pedagogical University of
Russia, Volkhov branch, Professor, Doctor of Economic Sciences, Saint Petersburg, pil2@mail.ru

C.H. CAMOIJIOB,
Beaymuii skonomuct OO0 «UuTerpany, r. Cankr-IlerepOypr, dpoibin@mail.ru

S.N. SAMOYLOV,
“Integral” LLC, Leading economist, Saint Petersburg, dpoibin@mail.ru

AHHOTALINA.
B cratpe moka3zaHa BaXXHOCTh JKHJIMIIHO-KOMMYHAJIBHOIO KOMILUIEKCA B SKOHOMHUKE PETHOHA.
ChopmynupoBaHbl OCOOCHHOCTH YIHpaBieHUs B cdepe KWINIHO-KOMMYHAJIBHOTO XO35HCTBA
Meramnoyimca. IlpenyokeH aBTOPCKMMA B3I/ Ha (GOPMHUPOBAHHE MEXaHWU3Ma OICHKH KadecTBa
yrpaBieHUs B cPepe KUITUITHO-KOMMYHAJIBHOTO X035 CTBa METaroJnca.

Kurouesbie ciioBa.
KunuimHo-KOMMYHANBHBIN ~ KOMIUIEKC, TIiaTdhopMa O€30MacHOCTH, MHOTOKBAPTUPHBIA JIOM,
Ka4eCTBO YIPaBJICHUS.

Abstract.
The article shows the importance of the housing and communal complex in the region's economy.
Specific features of management in the sphere of housing and communal services of megapolis are
formulated. The author's view on the formation of a mechanism for assessing the management
quality in the sphere of housing and communal services of megapolis is proposed.

Keywords.
Housing and communal complex, safety platform, apartment house, quality of management.
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HAIIPABJIEHUSA PA3BUTUA TPAHCIIOPTHOM UHO®PACTPYKTYPHI PETHOHA
KAK HEOBXOUMOI'O YCJIOBUA PA3ZBUTUSA NPEAITPUHUMATEJIBCTBA

DEVELOPMENT DIRECTIONS OF TRANSPORT INFRASTRUCTURE OF THE REGION
AS NECESSARY CONDITION OF ENTREPRENEURSHIP DEVELOPMENT

H.N. KYPULIBIHA,
JOTIeHT Kadeapsl Toproporo jaena u ToBapoBeaeHus Cankt-IleTepOyprckoro rocyaapcTBEHHOTO
O9KOHOMHYCCKOT'O YHUBCPCUTCTA, KAHANIAT SKOHOMHUUYCCKUX HAYK, T. CaHKT-HeTep6pr,
kuritsyna@bk.ru

N.I. KURITSYNA,
Saint-Petersburg State University of Economics, Department of Trade Business and Merchandizing,
Associate Professor, Candidate of Economic Sciences, Saint Petersburg, kuritsyna@bk.ru

AHHOTALIUA.

B  cratbe  0000mIeHBI ~ COBPEMEHHBIE W  TEPCHEKTHBHBIE  HANpaBJICHUS  Pa3BUTHUSA
NMpEeANPUHUMATEILCTBA B PETHOHE, a TakKKe BBIJCICHBI (DaKTOPBI, HUX OIPEACISIIONNe, Cpeau
KOTOPBIX BaXHOE MECTO 3aHMMaeT TpaHCHOpTHas MHPpacTpykTypa. OIWH W3 TJIABHBIX BOMPOCOB
PKOHOMHUYECKOT0 pa3BUTHs Poccuu mocie HaJoXKEeHWs CaHKIUW U (PUHAHCOBOTO KpHU3HMCa —
UICHTU(DUKAIIMOHHBIE KIIIOYEBBIE MYHKTHI POCTa, Oyarogapsi KOTOPbIM HaIlMOHAIbHAsT SKOHOMHKA
Obl1a OBl B COCTOSSHMM OCTAHOBHTH CMajJ 3KOHOMHYECKON aKTHBHOCTH M BEPHYTHhCS Ha IyTh
CHCTEMAaTHYECKOTO Pa3BUTHS. YIJIy4llIEHHE TPAHCIOPTHOW HMHGPPACTPYKTYpPhl CHOCOOCTBYET
pacUIUpPEHUI0 TOPTOBJIM U WHTEHCHU(PUKAIIMU KOHKYPEHTOCIIOCOOHOCTH CTpaH M SKOHOMHYECKUX
PETrHOHOB, YTO OOBIYHO MPOUCXOAMUT MAPALICILHO C POCTOM 3KOHOMHKH, a POCT TPAHCIOPTHOTO
CEeKTOpa TeHEepHUpPYeT POCT JOJU 3aHATBIX M HMX JIOXO0JOB. BMmecTe ¢ TeM 3HauuTelIbHAs dYacTh
MyOJIMKYEeMBIX CEroJiHsI palOT MOCBSAIIEHA MPUMEpPaM TOTO, Kak pa3BUTHE TPAHCIIOPTA JAJIEKO HE
BCETJ]a MPUBOAUT K SKOHOMHUUYECKOMY pOCTy. PazBuTHe TpaHCTIOPTHOM CUCTEMBI MTO3BOJISET CYIUTH O
JOCTYITHOCTH Pa3lIMYHBIX PETrHOHOB CTPAHBI, €€ PECYpPCOB, MPOU3BOACTBEHHBIX MOIIHOCTEH,
CJIEIOBATENIbHO, U TJIAHUPOBATh YKOHOMUYECKYIO JIESITEIIbHOCTD.

KiaoueBnie cJioBa.
DKOHOMHUKA MpENPUHUMATENBCTBA, MPEeANPUHUMATETBCKAEC CTPYKTYPHI, TpaHCIIOPTHAs

uH(ppacTpyKTypa.

Abstract.

The article summarizes modern and perspective directions of entrepreneurship development in the
region, as well as the factors determining them, among which the important place is occupied by the
transport infrastructure. One of the main issues of Russia's economic development after imposing
sanctions and the financial crisis are identification key points of growth, thanks to which the national
economy would be able to stop the decline of economic activity and return to the path of systematic
development. Improving transport infrastructure contributes to expanding trade and intensifying the
competitiveness of countries and economic regions, which usually occurs in parallel with the growth
of the economy, and the growth of the transport sector generates an increase in the proportion of
employed and their incomes. At the same time, a significant part of the works published today is
devoted to the way the development of transport does not always lead to economic growth. The
development of the transport system allows to judge on the availability of various regions of the
country, its resources, production capacities, and consequently, to plan the economic activities.

Keywords.
Business economics, business structures, transport infrastructure.
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INPOBJIEMbI M TIEPCHEKTUBbI MEKTYHAPOHbIX ABTOMOBHUJIbHBIX
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PROBLEMS AND PROSPECTS OF INTERNATIONAL ROAD TRANSPORTATION IN
THE RUSSIAN FEDERATION

H.M. ABVYEB,
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AHHOTALINA.
B cTtaTthe paccMOTpeHBI BOIIPOCH OPraHU3aIllMU M YIIPABJICHHUS MEXKTyHAPOIHBIMUA aBTOMOOUIBHBIMU
nepeBO3KaMu. BEISBIEHBI OCHOBHBIE TPOOJEMBI M TEPCIEKTUBBI pabOThl TEPEBO3UYUKOB B
MEXIyHApOIHOM COOOIIEHNH B mepuoJ caHkiuid. Ocoboe BHUMaHUE yaeneHo cucteme «IlmaTomny,
HalpaBJICHHOW Ha B3WUMaHME IUIaThl C TPAHCHOPTHBIX CPEACTB, U €€ BO3MOXXHOCTH HE TOJIBKO
BO300HOBJISITh PEMOHT JOPOT, HO M KOHTPOJIUPOBAThH HEJIETAIBHBIX TTEPEBO3UMKOB.

Kiawuessble ciioBa.
ABTOMOOMJIbHBIC TIEPEBO3KH, JIOTUCTUKA, MEXIyHApPOJHbIC TEepeBO3KH, cuctema «llmaTony,
rpy30000pOT, TPAHCTIOPT.

Abstract.
The article considers the organization and management of international road transportation. The
main problems and prospects of the carriers' work in the international traffic during the sanctions
period are revealed. Special attention is paid to the Platon system aimed at charging vehicles, and its
ability not only to resume road repairs, but also to control illegal carriers.
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Road transportation, logistics, international transportation, Platon system, cargo turnover, transport.
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AHHOTALINA.

B cratee 0000IIEHBI TEOPETHYECKUE TIMOAXOAbl K TMOHSATHIO «IKOHOMHUYECKUE MPECTYILIICHUS.
HecooTBeTcTBUE pa3IUyYHBIX TEOPETHUECKUX MOAXO0I0B K MOHSATHUIO S3KOHOMHYECKON MPECTYITHOCTH,
MHOT000pa3ue aBTOPCKUX TPAKTOBOK, OTCYTCTBHE JAHHOTO MOHSTHS B YTOJIOBHOM KOJEKCE BEIYT K
pa3HoriacusiM B TOHMMAHUM M OLEHKE NPECTYIUICHUW, CBSI3aHHBIX C 3KOHOMHYECKUM
MOIIEHHUYECTBOM. J[pyrMM HampaBlI€HUEM UCCICIOBAHUS SBJISETCS PACCMOTPEHUE CTATUCTHUKHU
SKOHOMHUYECKUX MpecTyruieHnd B Poccun. Bo3pocummii ypoBEeHb 3KOHOMHUYECKOW INPECTYIHOCTH,
0COOEHHO B paMKax BBIBOJIa CPEJICTB 3a pyOekK, YKIOHEHHE OT HAJIOTOB, OOMaH BKJIATYMKOB BEYT K
CHIDKEHHUIO JIeJIOBOM aKTUBHOCTH OW3HECA, 3aTPYIHSIOT BXOJ Ha PBIHOK U HEU30EXKHO YXYAIIAIOT
UMUK Poccun Ha MUPOBOM PBIHKE.

KiaoueBnie cJioBa.
DKOHOMHYECKASI MPECTYNHOCTb, MPECTYIUICHUS 3KOHOMUYECKON HAMPABICHHOCTH.

Abstract.

The article summarizes theoretical approaches to the «economic crimes» concept. The discrepancy
between different theoretical approaches to the concept of economic crime, the variety of author's
interpretations, the absence of this concept in the Criminal Code lead to disagreements in
understanding and assessing crimes related to economic fraud. The second direction of the study is to
consider the statistics of economic crimes in Russia. The increased level of economic crime,
especially within the withdrawal of funds abroad, tax evasion, deception of investors lead to a
decline in business activity, imped entry to the market and inevitably worsen the image of Russia in
the world market.

Keywords.
Economic crime, crimes of economic nature.
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AHHOTALMA.

B crarbe aBTOpBI paccMaTpuUBalOT IKOHOMHUKO-IPABOBYIO KAaTETOPHUIO0 «HMHTEIUIEKTyaJIbHAs
COOCTBEHHOCTBY», KOTOpasi SIBJISIETCS OCHOBHBIM HMCTOYHHUKOM TOSIBIICHHMSI HAa PHIHKE HAyYHBIX
OTKPBITUN, N300pETEHNH, TATCHTOBAHMUS M B KOHEYHOM CUYETE MHHOBAIIMOHHOW ACSATEIBHOCTH
DKOHOMUYECKHMX CYObEKTOB M WX HWHHOBAIIMOHHBIX MPOAYKTOB. MHTemIekTyaibHas
WHHOBAIlMOHHAs  JEATENbHOCTh KaK oco0as  pa3sHOBUAHOCTh  MNPEINPUHUMATENIbCKOU
NEeSATENHbHOCTH O0JaaeT OYEBUAHOW CHEHUPUKON, YIET W aHAIU3 KOTOPOW OMpeessieT
HEOOXOIMMOCTh OIIGHKH J3TOH CHeHU(PUKH TpU pa3pabOTKEe MEXAHU3MOB YIPaBICHUS
IPEANPUHUMATEIILCKON MHHOBALIMOHHOW CTPYKTYPOU B TOM WJIM MHOM OTPACIIM XO31CTBOBAaHUS
u chepe neaTeabHOCTH. B Mogo0HBIX MexaHH3Max 0COOyI0 poJib UTPAIOT MPaBOBBIC BOMPOCHI
OXpaHbl TPUPAIICHHUS HAYYHOTO 3HAHUS, MHTEIIEKTyalbHOM COOCTBEHHOCTH W BO3pACTaHUS
YeJI0OBEUYECKOT0 KaluTaia/moTeHIuana. ABTOPsl MOAPOOHO OCBEIIAIOT BOIPOCHI, CBSI3aHHBIE C
pEeryJIMpoOBaHUEM WHTEJUIEKTYyaJIbHON U MIPOU3BOJICTBEHHOMN JIEATEIIbHOCTH
MPEeANPUHUMATEIBCKUX CTPYKTYP MPHU pa3paboTKe M BHIMyCKEe (papMaiieBTHUECKON MPOAYKIIMH B
pamkax mnpombinieHHoro kiacrepa Cankt-IlerepOypra. CraThsi 3aBepuiaercs Tpems
ABTOPCKUMU BBIBOJIAMHU.

KuroueBble ciioBa.
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Abstract.

In the article, the authors consider the economic and legal category "intellectual property", which
Is the main source for the appearance on the market of scientific discoveries, inventions,
patenting and innovative activity of economic entities and their innovative products. Intellectual
innovation activity as a special type of entrepreneurial activity possesses an obvious specificity,
its accounting and analysis determine the need to evaluate this specificity in the development of
management mechanisms for the entrepreneurial innovation structure in various fields of
business and spheres of activity. In such mechanisms, the legal issues of protecting the increment
of scientific knowledge, intellectual property and the growth of human capital/potential play a
special role. The authors highlight the issues related to the regulation of intellectual and
industrial activities of entrepreneurial entities in the development and production of
pharmaceutical products within the industrial cluster of St. Petersburg. Three author's
conclusions are given in the end of the article.

Keywords.
Intellectual property, knowledge economy, scientific knowledge, innovations, commercialization
of innovation, innovative entrepreneurship, investments in innovation, cluster, pharmaceutical
products.



