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OT PA3BUTHUSA ®OPM YCTOMUYUBOI'O TYPU3MA K CO3JAHUIO 3EJIEHOM
9KOHOMUKHN

FROM THE DEVELOPMENT OF SUSTAINABLE TOURISM FORMS TO THE GREEN
ECONOMY CREATION

XBAJDKA AUXAM HACEP,
JOLIEHT Kadeapsl Oyxrajirepckoro yyera u (GuHaHCOB BiaguMupckoro rocy1apcTBEHHOTO
yHHBepcuTeTa uMeHH Asiekcannpa ['puropseBuua n Hukonas ['puropseBrua CTOIETOBBIX,
KaHMIaT SKOHOMHUYECKUX HayK, I'. Biagumup, tourism@laposte.net

KHWAJA AYHAM NASER,
Vladimir State University named after Alexander Grigorievich and Nikoliy Grigorievich Stoletovs,
Department of Accounting and Finance, Assistant Professor, Candidate of Economic Sciences,
Vladimir, tourism@Iaposte.net

AHHOTALINA.
Cratbsi TIOCBAIIEHA BOMpOCaM pa3BUTHS (HOPM YCTOMYMBOTO TypH3Ma Kak (akTopaMm CO3JaHus
3€JICHOM HPKOHOMHUKH, PACCMOTPEHBI COLIMAIbHBIE, SKOHOMUUYECKHE U SKOJIOTMYECKUE TMOCIEACTBUS
HEYCTONYHMBOTO U XaOTUYHOTO Pa3BUTHS TYpU3Ma U 11€J1eCO00Pa3HOCTh €r0 YyCTOMYUBOTO pa3BUTHS.
Ha ocHOBaHMM MEXIyHApOJHBIX WCCICIOBAHUNA W JEKIapaludii MEXIYHAPOJHBIX OpraHUW3alHil B
JMAHHOM CTaThb€ pPACCMOTPEHBI MPOOJEMBbl TOJKOBAHUS TEPMUHOB «3€JieHAsi SKOHOMHUKAY,
«YCTOWYHBBIA TYPU3IM», «IKOTYPU3M», <«3CIEHBIA TYypU3M», «CEIbCKHUM TYypU3M», «arpapHbId
Typu3sM» U «hepMepcKkuil Typu3m». BEIsSBIEHBI OCHOBHBIE MTPOOJIEMBI U aKTYaJbHOCTh YCTOWYHUBOTO
Pa3BHUTHS CEIBCKOTO TypHU3MA.
BrisiBnena 1 0o60cHOBaHa HEOOXOIUMOCThH KJIACTEPU3AIMH CEIbCKUX TYPUCTUYECKUX IMPOJYKTOB,
BBIJICJICHBI TPYIIIBI CTEUKXOJIAEPOB B CTPYKTYPE CENBCKOIO TypKJIACTEPAa HA OCHOBAHHUM MPUHIIUIIOB
YCTOMYMBOIO PAa3BUTHUS C LEJIbKD COXPAHEHHS OKPYXKAIOWIEH Cpeabl, MOJYYEHUS SKOHOMUYECKUX
BBITOJ] U CO3/IaHUS 3€JICHOM YIKOHOMHUKHU PETHOHA.

KiaoueBrie cjioBa.
Typusm, ycTOMUMBOE pa3BUTHE, OKPYKAIOIIAs Cpe/ia, 3eJIeHasi dKOHOMHUKA, KJIAaCTep, PETUOH.

Abstract.

The article is devoted to the development of sustainable tourism forms as the factors of the green
economy creation; social, economic and environmental consequences of the unsustainable and
chaotic tourism development and the feasibility of its sustainable development are considered.

Based on international researches and declarations of international organizations, this article
examines the problems of interpretation of “green economy”, “sustainable tourism”, “ecotourism”,
“green tourism”, “rural tourism”, “agritourism” and “farm tourism”. The main problems and the
urgency of sustainable development of rural tourism are revealed.

The necessity of clustering of rural tourism products was identified and justified, the stakeholder
groups were identified in the structure of the rural tourist cluster based on the principles of
sustainable development with the goal of preserving the environment, gaining economic benefits and

creation of the green economy in the region.

Keywords.
Tourism, sustainable development, environment, green economy, cluster, region.
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ITPOEKTHOE YIIPABJIEHUE ®OPMHUPOBAHUEM U KOMIIVIEKCHBIM
PA3BUTHUEM OBECHEUYHWBAIOIIENA HHO®PACTPYKTYPHI JJISI AXTEHHOI'O
TYPU3MA U HEOBXOAUMOCTbDB PASPABOTKU (MOAEPHU3ALIMN) HAYYHbBIX
METO/IOB 1 MOJIEJIEX 111 OHEHKHW 3®PEKTUBHOCTH UHBECTUIIMOHHBIX
ITPOEKTOB

PROJECT MANAGEMENT OF FORMATION AND COMPLEX DEVELOPMENT OF
PROVIDING INFRASTRUCTURE FOR YACHT TOURISM AND NECESSITY TO
DEVELOP (UPDATE) SCIENTIFIC METHODS AND MODELS FOR INVESTMENT
PROJECTS EFFICIENCY ASSESSMENT

AJO. UEPHSIK,

npernoaaBaresib Kadeapsl Typusma KpBIMCKOro YHHBEPCHTETa KYJIBTYPBI, MCKYCCTB W TYpH3Ma,
Pecny6nuka Kpeim, r. Cumdepornons, aleksiy-chernyak@mail.ru

A.YU. CHERNYAK,
Crimean University of Culture, Arts and Tourism, Department of Tourism, Lecturer, Republic of
Crimea, Simferopol, aleksiy-chernyak@mail.ru

JLH. APUCTAPXOB,
npodeccop kadeapsl SIKOHOMHUKHU U ynpasieHus bantuiickoit akagemMun Typusma u
NpearpUHUMATENbCTBA, TOKTOP IKOHOMUYECKUX HayK, NOIEeHT, I. Cankt-IleTepOypr,
Leonid.Aristarkhov@gmail.com

L.N. ARISTARKHOV,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Entrepreneurship,
Doctor of Economic Sciences, Associate Professor, Saint Petersburg,
Leonid.Aristarkhov@gmail.com

AHHOTALINA.
B crarbe mnpoaHaNMM3MpPOBAHO COCTOSIHHE, NPOOJIEMbI M OCHOBHBIC HANPABICHHUS Pa3BUTHS
oOecreunBaroleil ”HQPaCTPYKTYphl IXTEHHOTO Typusma Ha npumepe Pecniyonuku Kpsim. C yuetom
NOTpeOHOCTEH  pBIHKA PACKPBITBI WMHCTPYMEHTHI U J0OKa3aHa HEOOXOAMMOCTh  OICHKH
WHBECTHUITMOHHOM MPUBJICKATEILHOCTH SAXTEHHOTO Typu3Ma. [loka3zaHa HEOOXOIUMOCTh pa3pabOTKH
(MonepHU3aIMK) HAYYHO-METOJMYECKOr0 ammapara OIEHKH SKOHOMHYECKOW A()PEeKTUBHOCTH
WHBECTUIIMOHHBIX MPOCKTOB MO (OPMUPOBAHUIO U PA3BUTHI0O OOBEKTOB OOECMEeUHBAIOIICH

UHQPACTPYKTYPHI.

Kirouesbie ciioBa.
SIxTeHHbI Typu3M, oOecneduBaromas HHPPACTPYKTypa, pa3BUTUE, IUIABYYUH 3ampaBOYHBIM
KOMIIJIEKC, HAyYHO-METOANYECKUH aIapar.

Abstract.
The article analyses the current state, problems and main directions for future development of
providing infrastructure on the example of the Republic of Crimea. Taking into account the market
needs, the authors reveal the tools and prove the necessity for assessment of yacht tourism
investment attractiveness. The authors prove the necessity to develop (update) scientific
establishment for investment projects efficiency assessment on formation and development of
providing infrastructure objects.

Keywords.
Yacht tourism, providing infrastructure, development, float pump station, scientific establishment.


mailto:aleksiy-chernyak@mail.ru

FhhkhkhkIrkhkhkkhAhkhkhkhkhhhkhkhkhhkhkhkhkhhkhkhkhhkhkhkikrkhhikikiikihikikix

K/IIOYEBBIE ®AKTOPbI ®OPMUPOBAHUS CIHIPOCA HA PEYHOM TYPU3M B
POCCHUUCKOU PEJEPALIUN

KEY FACTORS OF DEMAND CREATION FOR RIVER TOURISM IN THE RUSSIAN
FEDERATION

A.B. KYUYMORB,
JOIEHT Kadepbl SKOHOMHUKH U yrpasieHus B cdepe yeayr Cankr-IlerepOyprekoro
rOCyJAapCTBEHHOI'0 IKOHOMUYECKOTO YHHBEPCHUTETA, KaHIUIaT SKOHOMHUYECKUX HAYK, TOLEHT, T.
Canxkr-IletepOypr, arturspbl@yandex.ru

A.V. KUCHUMOV,
Saint-Petersburg State University of Economics, Department of Economics and Management in the
Service Sphere, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
arturspbl@yandex.ru

A.B. YAIIKOBCKAA,
JOTICHT Kadeapbl SJKOHOMUKH U yIIpaBieHus bantuiickoii akajgeMuu Typru3mMa u
MMpCAIIPUHUMATCIIBCTBA, KAHAN AT SKOHOMHWYCCKUX HAYK, JOLCHT, I. CaHKT-HeTep6ypI‘,
sasha_chaikovska@list.ru

A.V. CHAYKOVSKAYA,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Entrepreneurship,
Candidate of Economic Sciences, Saint Petersburg, sasha_chaikovska@list.ru

N.I'. T'JIAJACKAA,
JOIICHT Kaeapbl opraHu3aiuyu OM3HeC-poIeccoB B cepe TypusM u cepBuca Poccuiickoro
rOCYIapCTBEHHOTO YHUBEPCUTETA TYpU3Ma U CEPBUCA, KAHJIUIAT 3KOHOMUYECKUX HayK, I. MOCKBa,
gladskaia@mail.ru

I.G. GLADSKAYA,
Russian State University of Tourism and Service, Department of Organization of Business Processes
in the Sphere of Tourism and Service, Associate Professor, Candidate of Economic Sciences,
Moscow, gladskaia@mail.ru

AHHOTALIHA.
B cratbe paccmoTpeHbl KiroueBble (DAKTOphl (QOPMUPOBAHMS CHpOca Ha PEYHOM TypU3M B
Poccuiickoit  ®exepaniui W = KOMIUIEKC  IOJIUTUKO-TIPABOBBIX  (PAKTOPOB,  OKA3BIBAIOIIUX
HENOCPEACTBEHHOE BIIMSHUE Ha HEro B cTpaHe. lIpoBeneH oTpacieBoil aHanu3 pbIHKA PEYHOIO
Typu3Ma B Poccum.

Kuarouesbie ciioBa.
Peunoii Typusm, Typuctckas HHGPACTPyKTypa, OTpaciieBOr aHAIN3, (aKTOPHI CIIpOca.

Abstract.
The article considers the key factors of demand creation for river tourism in the Russian Federation
and a complex of political and legal factors influencing the river tourism in the country. An industry
analysis of the river tourist market in Russia was carried out.

Keywords.
River tourism, tourist infrastructure, industry analysis, demand factors.
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POJIb MY3EEB B PABBUTUU TYPUZMA JECTUHALIUN
ROLE OF MUSEUMS IN THE TOURIST DESTINATION DEVELOPMENT

10.A. KUPEEBA,
3aBeayromias kadeapoi TypornepeTuara Poccuiickoit Mex1yHapoIHON akaJeMuu Typu3Ma
(PMAT), kanauaaT neIaroriueckKux Hayk, TOIEHT, I. XuMmkH, Kireeva.ya@mail.ru

Y.A. KIREEVA,
Russian International Academy of Tourism (RIAT), Head of Department of Tour Operating,
Candidate of Pedagogical Sciences, Associate Professor, Khimki, kireeva.ya@mail.ru

O.P. ITIOJISIKOBA,
JOIeHT Kadeapsl Typonepeiitunra Poccuiickoil MexxayHapoaHoi akagemuu tTypusma (PMAT),
KaHJAUAT MeIaroTHYeCKuX HayK, I. XUMKH, avt374473(@mail.ru
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AHHOTALINA.
CraThd TOCBSIIEHA POJIM MY3€€B B PAa3BUTUM TypU3Ma B TYPUCTCKUX JecTHHalMsAX. B craThe
paccMOTpEHbl TakKHe TEPMUHBI, KaK JICCTUHAIUSA, TYpPUCTCKas JecTuHauus, Myseil. Ilpencrasien
CTaTHCTUYECKUN MAaTEPHUa IO paCCMaTPUBAEMON TEME.

KiaoueBnie cJioBa.
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Abstract.
The article is devoted to the role of museums in the tourist destinations development. The article

considers such terms as “destination”, “tourist destination”, “museum”. It presents statistical material
on the subject.

Keywords.
Tourism, destination, tourist destination, museum, domestic tourism.
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O COBEPHLIEHCTBOBAHUHU UH®OPMALIIMOHHO-KOMMYHUKALIMOHHBbIX
TEXHOJIOI'MA B TYPU3ME B YCJIOBUSAX IIEPEXOJIA K IU®POBOUN
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ON THE IMPROVEMENT OF INFORMATION AND COMMUNICATION
TECHNOLOGIES IN TOURISM IN THE TRANSITION TO A DIGITAL ECONOMY
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AHHOTALINA.
B ctathe paccMOTpeHBI MPOOJIEMBI, ¢ KOTOPBIMU CTAKHUBAIOTCS CYOBEKTHI TYpPUCTCKOTO OM3HEca B
YCIIOBHSX Iepexojia K IU(pOBON 3KOHOMHKE. ABTOPHI aHAIM3UPYIOT TEMIIBI pocTa IHU(poBOi
SKOHOMHUKH, ITM(POBBIE TEXHOJOTHH, KOTOPBIC HMCIOJIB3YIOT Typ(QUPMBI W TYPHUCTBHI, HOBBIC
BO3MO>KHOCTH, KOTOPBIE TIPEIOCTABIISIOT TYpPUCTaM MPUTIOKEHUS, YCTAHOBJICHHBIE HA cMapT(OHAX U
[TIK. ChopmynupoBaHbl NPEIOKEHUS 110 COBEPIICHCTBOBAHUIO UCIOJIH30BaHUSI UH(POPMAIIMOHHO-
KOMMYHHKAITMOHHBIX TEXHOJIOTHH B TYPHCTCKOM OM3HECE.

KuaroueBble ciioBa.
[udpoBas sKOHOMHUKA, TYPUCTCKHH Om3Hec, MHPOPMAIIMOHHO-KOMMYHHKAIIMOHHBIC TEXHOJIOTHH,
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TEXHOJIOTHS OJIOKYEHHA.

Abstract.
The article considers the problems of the objects of tourist industry in the transition to a digital
economy. The authors analyze the growth rate of the digital economy, digital technologies, which
are used by the travel agencies and tourists, new opportunities providing the travelers with apps
installed on smartphones and PCs. The proposals for improvement of information and
communication technologies in tourist business are formulated.

Keywords.
Digital economy, tourist business, information and communication technologies, dynamic tours
packaging, online booking tours, virtual tourism, blockchain technology.
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METO/10JI0T U1 OHEHKH TYPUCTCKON UH®PACTPYKTYPBI PETUOHA

METHODOLOGY OF ESTIMATION OF THE REGIONAL TOURIST
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AHHOTALINA.
B crartbe mnpencTaBieHbl METOJOJOTMYECKHE TMOAXOJbl K OIEHKE PEruOHaJIbHOW TYPHUCTCKOU
UH(PpacTpyKTypbl. ABTOPHI pacCMaTPUBAIOT CYIIECTBYIOIIUE MOJIETU OICHKU S(PPEeKTUBHOCTU
WCITOJTb30BaHMS TYPUCTCKOW WH(PPACTPYKTYphl Ha MHUKPO- M MAaKPOYPOBHSX, IpEJIararoT HOBBIC
MOIXO/bI B S)KOHOMHYECKOM aHaIN3e HHPPACTPYKTYPhI TYpPH3MA.
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Undpactpykrypa Typusma, pa3BUTHE BHYTPEHHErO0 TypH3Ma, JKOHOMHYECKHH  aHaJu3,
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Abstract.
The article presents methodological approaches to the assessment of the regional tourist
infrastructure. The authors examine existing models for assessing the effectiveness of the use of
tourist infrastructure at micro and macro levels, and offer new approaches in the economic analysis
of the tourist infrastructure.

Keywords.
Tourist infrastructure, domestic tourism development, economic analysis, integral estimation,
efficiency indicators.
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KODBOJIIOIUA TYPUCTCKOM MHAYCTPUU U DKOHOMUKHU CEBEPHBIX
TEPPUTOPUI KAHAIBI

COEVOLUTION OF TOURIST INDUSTRY AND ECONOMY OF THE NORTHERN
TERRITORIES OF CANADA
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AHHOTALINA.
B crathe paccmaTpuBaeTCA KOSBOJIOUUS TYPUCTCKOM HMHAYCTPUM M HSKOHOMHUKH CEBEPHBIX
tepputopuit KaHazawl, sBIAIOMIAsCS pe3yJbTaTOM pa3BUTHS MCTOPUYECKMX M SKOHOMHUYECKHUX
MPOIIECCOB, a TaKXe IPOCTPAHCTBEHHON TpaHChOpMAIlMd Ha pa3HBIX HCTOPHYECKUX ITarax.
BbIsiBIEHO, 4TO B pe3yibTare KOBOJIIOLMU TYPUCTCKOW HWHIYCTPUM WU HSKOHOMHMKH CEBEPHBIX
TEPPUTOPUI TMPOUCXOIUT MPOIECC YCIOXKHEHUS auddepeHnanui TYPUCTCKUX paiOHOB W 30H.
Omnpenenena cucteMa (aKTOpPOB, OMPEACISIIONIAX BO3MOXXHOCTH M OrpaHWYeHHUs TpaHcdepa
KaHAJICKOTO OMbITa B cepe pa3BUTUS CEBEPHOTO TypU3Ma.

KiaoueBnie cJioBa.
Typuswm, ceBep, Kanana, Typuctckue paiioHbl, 30HbI, KOHBOJIIOIUS, IKOHOMUKA.

Abstract.

The article considers coevolution of the tourist industry and economy of the northern territories of
Canada, which is the result of the historical and economic processes development, as well as spatial
transformation at the different historical stages. It is revealed that as a result of the coevolution of the
tourist industry and economy of the northern territories, the process of complicating the
differentiation of tourist areas and zones occurs. A system of factors determining the possibilities
and limitations of transfer of Canadian experience in the development of northern tourism has been
identified.

Keywords.
Tourism, north, Canada, tourist areas, zones, coevolution, economy.
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COBPEMEHHOE COCTOSHHUE TYle/ICTCKOﬂ UH]JIYCTPUU KUTAUCKON
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AHHOTALUA.
B crathe paccMOTPEHO COBPEMEHHOE COCTOSHME TYypHUCTCKOW mHAycTpuu Kwurtarickoit Hapomnoit
Pecniyonuku (KHP). [Ipoananu3upoBaHbl CTPYKTypa U OCHOBHBIE MOKA3aTeNId TYPUCTCKOTO PHIHKA
KHP. TIlpoenena orenka ypoBHA dddextuBHOCTH Typuctckor uuayctpun KHP, BbisiBneHbI
OCHOBHBIE TIpoOiemMbl pa3Butus TypusmMa B KHP wu mnpemmoxkensl mnyTu HX pelIeHUS.
[IpoananmsupoBan mnoTeHHMan pa3BuTus Typuctcko wmHayctpuu KHP B cpennecpounoin u
JIOJITOCPOYHOM TIEPCIIEKTHUBE.

Karuessle ciioBa.
Typusm, Typuctckas unayctpusi, Kuraiickas Haponnas Pecniybnuka, 3¢ (eKTUBHOCTh TYPUCTCKOTO
OusHeca, MOTEHINAN PAa3BUTHS.

Abstract.
The current state of tourist industry in the People’s Republic of China (PRC) is considered in the
article. The structure and main indicators of the Chinese tourist market are analyzed. The efficiency
assessment of the tourist industry is conducted, the main problems of tourism development in the
PRC are determined and relevant solutions are proposed. The development potential of the tourist
industry in the PRC is analyzed from the mid-term and long-term perspectives.

Keywords.
Tourism, tourist industry, the People’s Republic of China, tourist business effectiveness,

development potential.
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K BOIIPOCY O PA3BUTHUHM COBBITUMHOI'O TYPU3MA B UTAJIUU
ON THE DEVELOPMENT OF EVENT TOURISM IN ITALY
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AHHOTALINA.
B cratee paccMoTpeH cOOBITUHHBIN Typu3M B WTamuu, KOTOPHIN SBISETCS OAHUM M3 KIFOUEBBIX
3JIEMEHTOB TYPUCTCKOTO MHTEpeca K cTpaHe. B mepuoj mpoBeneHUss COOBITMHHBIX MEpONpPUSTUI
aKTUBU3UPYETCS JAEATEIbHOCTh BCEX 0OBEKTOB TYPUCTCKOM MHAycTpun. Mccnenyemslit Buj Typusma
— JIBUTaTeIb MHOYKECTBA CONpPEENIbHBIX C KYIbTYpOU U TypU3MOM c(ep, B TOM YHCIIE€ CBA3AHHBIX U C
COLIMAIIEHO-3KOHOMUYECKUM pa3BuTueM Hrtanuu.

KiroueBnle cj10Ba.
CoOBITHIHBIN  Typu3M, TYypUCTCKas WHQPPACTPYKTypa, KapHaBaibl, (ecTUBaIu, CIOPTHUBHBIC
COOBITUIHBIC MEPOTIPHUATHS, BEICTABKH.

Abstract.
The article considers event tourism in Italy, which is one of the key elements of the tourist interest in
the country. During the events the activities of all the objects of tourist industry grow. The
researched type of tourism is the engine for many neighboring culture and tourism fields, also related
to the socio-economic development of Italy.

Keywords.
Event tourism, tourist infrastructure, carnivals, festivals, sports events and exhibitions.
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CTPATEI'UA TUBEPCUPUKALIMA KAK CIIOCOBb PELIEHWS ITPOBJIEM
TYPUCTCKOU UHAYCTPUU TYPLHUN

DIVERSIFICATION STRATEGY AS A WAY OF SOLVING PROBLEMS OF TURKISH
TOURIST INDUSTRY
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AHHOTALINA.
B crathe ompeneneHbl COBpeMEHHBIC MPOOJEMBI pa3BUTHA Typu3Ma B npenenax Typuuu u
MpOaHAIM3UPOBaHA CTpaTerus AuBepcU(PUKaMKM Kak croco0 WX pelieHus. BeiieneHsl 0CHOBHBIE
aJbTEPHATUBHBIC BUJBI Typu3Ma B TypIuu W HEHTPHI UX pa3BuTUA. ONbIT peanu3aluy CTpaTeruu
nuBepcU(PUKAME MOXKET OBITh MOJIE3CH ISl PACIIUPEHUS HAITMOHAIBHOTO TYPHCTCKOTO IPOIYKTa
Poccun.

Ki1roueBnle cjoBa.
AnbTepHAaTHBHBIC BUIBI TypH3Ma, CTpaTerHsl AuUBepcHU(HKAIINKM, TYpUCTCKas IMOJTUTHKA, TYPU3M B
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Abstract.
The article defines the modern problems of internal tourism development in Turkey and analyzes the
diversification strategy as a way of solving them. The main alternative types of tourism in Turkey
and their development centers are identified. The experience of implementing the diversification
strategy can be useful for expanding the Russian national tourist product.

Keywords.
Alternative types of tourism, diversification strategy, tourist policy, internal tourism, Turkey.
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ASSESSMENT OF THE IMPACT OF RESORT AND RECREATIONAL ACTIVITY ON
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AHHOTaAIUA.

CraTesl TIOCBSIIIEHA WM3YYCHHIO BIHMSHHUS KypPOPTHO-PEKPEAIMOHHOW AESTEIhbHOCTH Ha CONHAThHO-SKOHOMHYECKOE
pa3Butue peruoHoB. OOOCHOBaHA POJIb pacCMaTpUBAcMOM Chepbl SJKOHOMHUKH B COBPEMEHHBIX YCIIOBHUSAX, BBISBJICHBI
(hakTopbl BIMSHUS HA MpeoOpazoBaHHE MPOCTpaHCTBa pernoHa. OOBeKTOM wuccienoBanus BbiOpan Cesepo-
KaBkasckwuii dpenepaibHbIiA OKPYT, A1 KOTOPOTO XapakTepHa CI0XKHAsI COIMAIBHO-IKOHOMHYECKAs CUTYaIusl, HO B TO
)K€ BpeMs CYIIECTBYIOT NPEIMOCHUIKHA IS Pa3BUTHS KypPOPTHO-PEKPEAMOHHOW nesTenpbHocTh. OXapaKTepru30BaH
MPUPOTHO-PECYPCHBIM TIOTEHIIMANT OKPYTa, MPOAHAIM3UPOBAHA NIEATEILHOCTh MPEINPUSTHN CaHATOPHO-KYPOPTHOTO
KOMIUIEKCA, OKa3bIBAIOIIUX OCHOBHBIC YCIYTH IO JIEYEHHUIO, O3I0POBJICHHUIO, peadbunuranuu. PaccunTtan sddekr ot
JICATEIbHOCTA CYOBEKTOB KOMIUIEKCA JUIS HacelieHus cyObekToB P®, BXomsmux B OKpyr. BBISBICHBI OCHOBHBIC
POOJIEMBI M OTPaHUUYEHUS PA3BUTHS KYPOPTHO-PEKPEAIIMOHHON NESITeILHOCTH, CHOPMYITMPOBAH Psijl HAMPABJICHUH 110
Pa3BUTHUIO CAHATOPHO-KYPOPTHOTO KOMITIEKCA.

KuoueBble cioBa.
KypopTHO-peKkpealiionHas IesiTeTbHOCTh, CAHATOPHO-KYPOPTHBIH KOMILIEKC, CONMAIbHO-9KOHOMUYECKHE TIOKA3aTelH,
3a00JIEBAEMOCTb.

Abstract.

The article is devoted to the study of the impact of resort and recreational activity on the socio-economic development
of the regions. It substantiates the role of these sectors of the economy in modern conditions; it elicits the factors of
influence on the transformation of the space of the region. The object of the study is the North Caucasian Federal
district, which is characterized by the difficult socio-economic situation, but at the same time, there are prerequisites
for the development of resort and recreational activity. The article characterizes the natural-resource potential of the
district, analyzes the activity of enterprises of sanatorium-resort complex, providing basic services for treatment,
recovery and rehabilitation. The authors calculated effect from the activity of entities of the complex for the population
of the subjects of the Russian Federation included in the district. The article reveals the main problems and constraints
in the development of resort and recreational activities; it formulates a number of directions for the development of
sanatorium-resort complex.

Keywords.
Resort and recreational activity, sanatorium-resort complex, socio-economic indicators, morbidity.
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NEPCIIEKTUBHBIE HAITPABJIEHUSA PABBUTUA CAHATOPHO-KYPOPTHOI'O
KOMILIEKCA TIOMEHCKOM OBJIACTH

PERSPECTIVE DIRECTIONS OF SANATORIUM-RESORT COMPLEX DEVELOPMENT
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AHHOTALINA.
CaHaTOpHO-KYpOPTHBIE OpPraHU3alMU HAaXOAATCS B CUTYyallMHM HEOIPEICICHHOCTH, CBA3aHHOU C
HEOOXOAMMOCTBIO BBITIOJHEHUS HWMH COIMAIBHBIX 3a7a4 IO NPO(IIAKTHKE H peaduIuTaIuu
HACEJICHUs, C OJHON CTOPOHBI, U OTCYTCTBUEM PECYPCOB, C IPYroll CTOpOHBI. B cTaThe mpuBeIeHbI
pe3yabTaThl MCCIEAOBaHUS STOM TPOOJIEMBI, CAENaHbl BBIBOJALI O HEOOXOJUMOCTH OIpPEIACICHUS
THUIIAa U CTaTyca 3JIpaBHHMII C MOCIAEAYIOIICH pa3paboTKoM OM3HEC-MOICIH Pa3BUTHS.

KiroueBble cjioBa.
CanaTopHO-KypOpTHBIE OpraHU3AINH, CTPATETUS PA3BUTHUSA, TPOOIEMBI Pa3BUTHSI, OU3HEC-MOJIEb.

Abstract.
Sanatorium and resort organizations are in a situation of uncertainty associated with the need to
fulfill their social objectives for the prevention and rehabilitation of the population, on the one hand,
and the lack of resources, on the other hand. The article presents the research results of this problem,
conclusions about necessity of definition of type and the status of health resorts with the subsequent
development of a development business model.

Keywords.
Sanatorium and resort organizations, development strategy, development problems, business model.
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«JAPCKASI IPUCTAHb» — BO3BMOXKHAA HHTEPIIPETALIUS TYPUCTUYECKOI'O
OBBEKTA HAKAHYHE IrogOBIIUHBI 'MBEJIM HAPCKOU CEMbH

“TSAR PIER” — POSSIBLE INTERPRETATION OF THE TOURIST OBJECT ON THE
EVE OF THE ANNIVERSARY OF THE IMPERIAL FAMILY’S DEATHS
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AHHOTaALUSA.
Marepuan 3HaKOMUT ¢ 4aCTHBIM My3eeM «llapckast mpuctanb» B r. TIOMEHHM, HEJTABHO BKIFOUYCHHBIM
B 00IIEepOCCUICKMI TypucTHueckuil Mapuipyt ¢ HauajgoMm B Cankr-IlerepOypre, packpblBaromiuii
0COOEHHOCTHU CJIEIOBaHUS LAPCKOM CEeMbU B TOOOJBCKYIO CCBUIKY. [IOKa3bIBaeTCsl MpPaKTHUYECKOE
IPUMEHEHHE B CO3JaHUM OKCIO3ULUK IPUEMOB W METOJOB CaMOOPraHM3allM, BIEPBBIC
anpoOMPOBAaHHBIX HA MOJOOHOM MYy3€HHOM MaTepHalle Ha CThIKE Pa3IUYHbIX HAYYHbBIX TUCLUIUIMH,
00CITy’)KMBAIOILUX MY3€HHOE JIEJI0 U MYy3€EBEICHUE.

Kurouesbie ciioBa.
My3eil, My3eilHOe [Aeno, CaMOOpraHM3alMsl MY3EHMHBIX CTPYKTyp, Llapckas Tema, wmy3eiiHas
IKCIIO3UIIUS.

Abstract.
The article introduces the private museum “Tsar Pier” in Tyumen, recently included in the all-
Russian tourist route with the start in Saint Petersburg, revealing the peculiarities of the way of the
Royal family to Tobolsk exile. It demonstrates the practical use of techniques and methods of self-
organization in the creation of exhibitions, which were used for the first time on a similar museum
material on the intersection of different sciences and museology.

Keywords.
Museum, museology, self-organization of museum structures, Tsar theme, exposition.
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®OPMHUPOBAHUE TYPUCTCKOI'O IPOCTPAHCTBA KPACHOSIPCKOI
JNECTUHALIAU

FORMATION OF TOURIST SPACE OF KRASNOYARSK DESTINATION

A.N. YEKOJJIAHOBA,
MaructpauT ®I'BOY BO «Poccuiickas akageMust HapOJHOTO X035HUCTBa U TOCYIapCTBEHHOM
ciryx0b1 ipu [Ipesunente PO» (PAHXul'C), pykoBoaurens komnanuu Typonepatop «Mepuauany»,
r. Kpacnosipck, chekodanova-alen@mail.ru

A.l. CHEKODANOVA,
Russian Academy of National Economy and Public Administration under the President of the
Russian Federation, Master’s student; Meridian Ltd, CEO, Krasnoyarsk, chekodanova-alen@mail.ru

J.A. I[TPOKOITIOBNY,
JIOLIEHT MHCTUTYTa SKOHOMHUKH, YIIpaBieHus u rnpupozomnonb3zoBanus PI'AOY BO «Cubupckuit
(denepanbHbIii YHUBEPCUTET», KAHIUAAT YKOHOMUYECKHUX HayK, T. KpacHospck, dmap@mail.ru

D.A. PROKOPOVICH,
Sibirian Federal University, Institute of Economics, Management and Natural Resource
Management, Candidate of Economic Sciences, Krasnoyarsk, dmap@mail.ru

AHHOTALINA.

B nacrosmeir pabote nmpeanpuHsATa MOMbITKa TPAKTOBKU TYPUCTCKOTO MPOCTPAHCTBA KaK €AMHCTBA
ATTPAKTUBHOCTH, TYPHUCTCKOTO TIOBEACHUA M CHUMBOJIM3MA. bOJbIIMEe pe3epBbl IMOBBIIMICHUSA
TYPUCTCKON aTPaKTUBHOCTH JCCTHHAIIMU CBSI3aHBbI C BOBJICUCHHEM B TYPHUCTCKOE KOHCTPYHMPOBAHUE
pPEJIEBAaHTHBIX XYJOKECTBEHHBIX TEKCTOB. Pa3BurHe MHPOPMAIIMOHHBIX TEXHOJOTHH JaéT
BO3MO>KHOCTD MMOJIy4aTh U aHAJIMW3UPOBATh OOJBIINE MAaCCUBBI TAHHBIX, TCHEPUPYEMBIX TYPUCTAMHU.
CHUMBOJIBHBIM SIIPOM TYPUCTCKOTO MPOCTPAHCTBA JECTHHAIIUHU sIBisieTcsl e€ OpeHya. TpaaunuoHHbBIS
MoAXOAbl K  OpCHAMPOBAHHWIO TEPPUTOPHUM  JIOCTUIVIM  TIpelelia CBOMX  BO3MOXKHOCTEH.
Bricka3biBatoTCsl COOOpaXkeHust 0 pa3padOTKe MOCTMOJACPHUCTCKUX CUMBOJIOB TEPPUTOPHH.

KiaoueBnie cJioBa.
TypucTCKO€ TIPOCTPAHCTBO, ATTPAKTHBHOCThH, aHAIM3 OONBIIMX JaHHBIX B TypHU3Me, OpeH.
JECTUHAIINH.

Abstract.

The article defines the tourist space as a unity of attractiveness, tourist behavior and symbolism. Big
resources for increasing the destination tourist attractiveness are related to the implementation of
relevant literature texts to the tourist construction. IT development opens huge opportunities to
receive and to analyze big data, generated by tourist. The symbolic core of destination is its brand.
Traditional approaches to the territory branding have reached the limit of their opportunities. The
article presents some considerations regarding the development of postmodern symbols of the
territory.

Keywords.
Tourist space, attractiveness, big data analysis in tourism, destination branding.
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NEPCIIEKTUBBI PA3BUTHS TYPUCTCKOH UHJYCTPUU U EE B/IMSIHUE HA
IKOHOMMUMKY PEI'MOHA (HA TPUMEPE HUXKEI'OPOACKOMU OBJIACTH)

DEVELOPMENT PROSPECTS OF TOURIST INDUSTRY AND ITS INFLUENCE ON THE
ECONOMY OF THE REGION (BASED ON THE EXAMPLE OF THE NIZHNY NOVGOROD
REGION)
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KaHJIUJIaT SKOHOMUYECKUX HayK, Mo1eHT, r. Hrwkuuit HoBropon, Tanya.5036(@mail.ru

T.V. ZYKOVA,
National Research University of Nizhny Novgorod named after N.I. Lobachevsky, Institute of
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Associate Professor, Nizhny Novgorod, Tanya.5036@mail.ru
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KaHMIaT SKOHOMHUYECKHX Hayk, aoreHT, r. Hwkuuit Hosropos, elenakochkurova@mail.ru

E.A. KOCHKUROVA,
National Research University of Nizhny Novgorod named afte N.l. Lobachevsky, Institute of Economics
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Professor, Nizhny Novgorod, elenakochkurova@mail.ru

O.I'. AJIMEB,
npodeccop kadeapsl SKOHOMUKH | YIIpaBieHUs banTuiickoi akaieMun Typu3Ma u
MIPEANPUHNMATENBCTBA, JOKTOP IKOHOMUYECKUX HayK, podeccop, r. Cankt-IletepOypr,
doctorae@yandex.ru

E.H. ALIEV,
Baltic Academy of Tourism and Entrepreneurship, Department of Economy and Entrepreneurship,
Doctor of Economic Sciences, Professor, Saint Petersburg, doctorae@yandex.ru

AHHOTaLHUA.
B cratbe mpoBeAeH aHAIU3 MEPCIEKTUB PA3BUTHUSI TYPUCTCKONM MHAYCTPUU M CTEIICHU €€ BIUSHUSA Ha
OCHOBHBIC COIMAJIbHO-dPKOHOMHYECKHE TIOKa3aTelld peruoHa Ha mpumepe Hikeropojackoit obmacty.
[Ipoananu3upoBaHbl CTaTUCTUYECKHE AaHHBIE MO PErHOHY 3a mnocienHue 10 jeT U Ha HUX OCHOBE
BBISIBJICHBI (DAaKTOPHI MPSIMOTO WM KOCBEHHOTO BIMSHHUS pa3BuTHs Typm3ma Ha BPII, Ha pasButne
MaJioro U CpelHero Ou3Heca, ypoBEeHb 0e3pabOoTHIIbI, HAJIOTOBBIE 10X0/1bI OropkeTa. [lokazaHo BiusiHUE
TYPUCTHUECKON MHAYCTPUHU HA SKOHOMUKY Huxeropoackoit o0iaacTu.

KiroueBble cioBa.
Typuctuyeckas UHAYCTPHS, SJKOHOMHUKA PETHOHA, BAJOBBIA PErHOHANBHBIN MPOIYKT, KJIacTepHAasl MOJIUTHKA, MAJIbIM U
cpenHuil OM3HEC, HHBECTUIIMOHHBIE TIPOTPAMMBEI.

Abstract.
The article analyses the development prospects of tourist industry and its influence on the main socio-economic
indexes of the region on the example of the Nizhny Novgorod Region. It analyses statistical data in the region over the
last 10 years; and on their basis it reveals the factors of direct or indirect influence of tourism development on the GRP,
on the development of small and medium business, on the unemployment rate, and on the tax income of the budget.
The article shows the influence of the tourist industry on the economy of the Nizhny Novgorod Region.

Keywords.
Tourist industry, region economy, gross regional product, cluster policy, small and medium business, investment
programs.
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MPOBJEMBI PA3BBUTHS BHYTPEHHEI'O TYPU3MA B KHPOBCKOM OBJACTHU
PROBLEMS OF TOURISM DEVELOPMENT IN THE KIROV REGION

T.A. BYPLIEBA,
JUPEKTOP HHCTUTYTA SKOHOMHMKH M MEHEKMEHTa BATCKOTr0o rocy1apcTBEHHOTO YHHBEPCUTETA,
JIOKTOP SKOHOMHYECKHX Hayk, mpodeccop, T. Kupos, burtsevalO@mail.ru

T.A. BURTSEVA,
Vyatka State University, Institute of Economics and Management, Director, Doctor of Economic
Sciences, Professor, Kirov, burtseval0@mail.ru

J.1. OPJIOBA,
aCIUPaHT Kadeapbl MEHEDKMEHTA M MAPKETHHTa MHCTUTYTA YKOHOMHUKH M MEHEKMEHTa BsTckoro
roCcyJapCTBEHHOT0 YHUBepcuteTa, r. Kupos, d.i.orlova@mail.ru

D.I. ORLOVA,
Vyatka State University, Institute of Economics and Management, Department of Management and
Marketing, Graduate student, Kirov, d.i.orlova@mail.ru

AHHOTALINA.

Poccuiickuii BHYTpEHHUI TYypU3M HMEET JOCTATOYHO HEBBICOKMW YPOBEHb PA3BUTHUS, NMPUUUHOU
YEero SBJSIOTCS TPAHCIOPTHBIE W3IEPKKH, HEpa3BUTas TYPUCTUYECKAsl HWHIYCTPHs, ILIOXOU
MapKeTUHI M HEJOCTaTOYHbIe HMH(GOPMAIIMOHHBIE PECYPChI, OTCYTCTBHE KBaTU(DUIIMPOBAHHBIX
KaJIpOB, a TaKXe JOCTOMHOTO TOCTUHUYHOTO (oHAa. JJMCKpUMUHAHTHBIA aHAJIU3 TTO3BOJIUII BBHISIBUTH
OCHOBHBIE TICUXOrpaUuecKre XapaKTePUCTUKUA TYPHUCTOB, MPEANOYUTAONINX OTABIXaTh 32
pyOexoMm, U TeX, KTO BHIOMpPAET OTIbIX Ha BHYTPEHHEM pBIHKE. B pe3ynbrare uccienoBaHus ObLIO
BBISIBJICHO, YTO OCHOBHBIMU KPUTEPHUSAMHU 3/IECH ABJISIOTCS JOXO/I, BO3PACT U OTHOLIEHHE K PEKIame.

KiaoueBnie cJioBa.
BuyTpeHHuid Typu3M, MapKETHHIOBBIE WCCIEIOBAHUSA, IUCKPUMHUHAHTHBIA aHAIIN3, IEJIEBbIC
CETMEHTHI.

Abstract.
Russian domestic tourism has a rather low level of development, the reason for this is transportation
costs, undeveloped tourist industry, poor marketing and inadequate information resources, lack of
qualified personnel, as well as a decent number of rooms. Discriminant analysis revealed the main
psychographic characteristics of tourists who prefer to relax abroad and those who choose to rest in
the domestic market. As a result, the research showed that the main criteria are income, age and
attitude to advertising.

Keywords.
Domestic tourism, marketing researches, discriminant analysis, target segments.


mailto:d.i.orlova@mail.ru

FhhkhkhkIrkhkhkkhAhkhkhkhkhhhkhkhkhhkhkhkhkhhkhkhkhhkhkhkikrkhhikikiikihikikix

JEYEBHO-03/IOPOBUTEJIbHBIN TYPU3M B PETUOHE KABKA3CKHX
MUHEPAJIBHBIX BO/Jl: OBOBIIEHUE ITPOBJIEM U OHEHKA INIEPCIIEKTUB
PA3ZBUTHUA OTPACJIN

MEDICAL AND HEALTH TOURISM IN THE CAUCASIAN MINERAL WATERS
REGION: SYNTHESIS OF PROBLEMS AND ASSESSMENT OF TOURISM
DEVELOPMENT PROSPECTS

A.B. TPYXAYEB,
MUHUCTpP KypopToB U Typu3zMa CTaBponoiabCKOro kpas, npodeccop kapeapsl « Typusm u cepBuc»
OI'BOY BO «CtaBpomnosibcKuil rocyJapCTBEHHBIN arpapHblii YHUBEPCUTET», TOKTOP
HKOHOMHYECKHX HayK, AoleHT, T. CtaBporoib, truhachev@stavregion.ru

A.V. TRUKHACHEYV,
Minister of Resorts and Tourism of the Stavropol Region, Stavropol State Agrarian University,
Professor of the Department of Tourism and Service, Doctor of Economic Sciences, Associate
Professor, Stavropol, truhachev@stavregion.ru

A.I'. UBOJIT'A,
noueHt kadenpsl «Typusm u cepsuc» ®I'bOY BO «CraBponoiabCkuii rocyAapCTBEHHBIN arpapHbIit
YHHBEPCUTET», KAaHIUAAT SKOHOMHUYECKHUX HAyK, JOICHT, T. CTaBporob, annya_iv@mail.ru

A.G. IVOLGA,
Stavropol State Agrarian University, Department of Tourism and Service, Candidate of Economic
Sciences, Associate Professor, Stavropol, annya_iv@mail.ru

AHHOTALINA.
[lenpt0o uWcciemoBaHUsSI  SIBISETCS XapaKTEpUCTUKA W aHAIU3  HUCIOJIb30BaHHUS  JIeYeOHO-
03JI0pOBUTEINbHBIX pecypcoB pervoHa Kaskaszckux Munepansubix Boxng (KMB) Ha ocHoBe
CTaTUCTUYECKUX  moka3areneid.  OCHOBHBIMM  pe3yibTaTaMU  MCCIEIOBAaHUS  SIBISAIOTCS
CHUCTEeMaTH3allds KIIOUEBBIX MPOOJIeM, XapaKTePHBIX ISl Je4eOHO-03I0POBUTEIHHOTO TypH3Ma
KMB, popmynupoBaHue NpakTHYECKUX PEKOMEHIAIMKN MO WX YCTPAHEHHUIO U OLICHKA MEPCICKTUB
YCTOMYMBOI'O Pa3BUTHsI OTPACIIA B PETHOHE.

Karuessle ciioBa.
KaBkazckue MunepanbHbie Bojpl, n1e4eOHO-0310POBUTEIBHBIN TypU3M, CaHATOPHO-KYpPOPTHBIM
KOMIUIEKC, YCTOWYHUBOE Pa3BUTHE.

Abstract.
The aim of the research is to characterize and analyze the use of medical and health resources of the
Caucasian Mineral Waters region on the basis of statistical indicators. The main research results are
classification of the key problems related to medical and health tourism of the CMW, formulation of
practical recommendations on their solving and assessment of prospects for sustainable tourism
development in the region.

Keywords.
Caucasian Mineral Waters, medical and health tourism, sanatorium-resort complex, sustainable
development.
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SAXTEHHBIN TYPU3M KAK PECYPC PA3BUTHUA TEPPUTOPUMU I'. KPOHIITAITA
YACHT TOURISM AS A DEVELOPMENT RESOURCE OF KRONSTADT TERRITORY

J1.B. UUT'APEBA,
TOTIEHT Kadeapbl MeXIyHapOIHOTO OM3Heca, MeHeKMeHTa U Typusma ®I'bOY BO
«l"ocynapcTBeHHBIM YHUBEPCUTET MOPCKOTO U peuHoro (iota umenu agmupaia C.O. MakapoBay,
KaHJMJIaT MeJarornueckux Hayk, r. Cankr-IlerepOypr, diana-c@mail.ru

D.V. CHIGARYOVA,
Admiral Makarov State University of Maritime and Inland Shipping, Department of International
Business, Management and Tourism, Associate Professor, Candidate of Pedagogical Sciences, Saint
Petersburg, diana-c@mail.ru

AHHOTALINA.

KnroueBoil mpeanockuikon 11t pa3BUTHs T. KpoHITaara sBASETCS HEPEATM30BAHHBIN MOTEHIIMA
TEPPUTOPUU ISl OPTaHU3ALUUHA NPUOPUTETHOM OTPACIH — SXTEHHOTO Typu3Ma. biM30cTh MOPCKOro
dapBarepa, CTpaTEerM4ecKOe€ pACHOJOKeHHE B banTHIICKOM peruoHe, HAJIMYHE MOPCKOTO
MOTPAHUYHOTO ITYHKTa MPOITycKa M OoraTtoe KyJIbTypHOE HACJIEIHE Tropojia OTKPBHIBAIOT IIHPOKHE
MEePCIEKTUBBI JIJIS YCTIEITHON pean3aliuy BOIHBIX MapIIPYTOB.

B pamkax maHHOM cTaThu MPOAHAIU3UPOBAHBI COBPEMEHHOE COCTOSIHHE, TPOOJIEMBI U TIEPCIIEKTUBBI
SXTeHHOro Typu3Mma B T. Kponmraare. OCHOBHOM akIeHT B paboTe cjejaH Ha HCCIeTOBaHHH
TYPUCTCKON HHGPACTPYKTyphl. BrIpaboTaHbsl peKOMEHIAIIMA TIO0 OpPraHU3aIllid M IPOJBHKCHHUIO
SAXTEHHOTO Typu3Ma C IEJbI0 CO3JaHusd YyCIOBUM sl obOecmedeHus: cOalaHCHUPOBAHHOTO
AKOHOMHMYECKOTO U COUAIBHOTO Pa3BUTHs TeppuTOpuu r. KpoHmraara.

KiaoueBnie cJioBa.
Kponmraar, Kornun, nectunanus, nHGpacTpyKTypa, TYPUCTCKUE PECYPCHI, IKOHOMHUKA, SXTEHHBIN
TYpPHU3M.

Abstract.

Key prerequisites for the development of Kronstadt is the unrealized potential of the territory for the
organization of priority sector — the yacht tourism. The proximity of the sea fairway, strategic
location in the Baltic region, the presence of sea border crossing points and the rich cultural heritage
of the city open up broad prospects for the successful implementation of the water routes.

The article analyzes the current state, problems and perspectives of yacht tourism in the city of
Kronstadt. The main focus of the work is made on the study of the tourist infrastructure.
Recommendations for organization and promotion of yacht tourism to create conditions for balanced
economic and social development of the territory of Kronstadt are .

Keywords.
Kronstadt, Kotlin, destination, infrastructure, tourist resources, economy, yacht tourism.
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OCHOBHBIE HAIIPABJIEHUS 'OCYJAPCTBEHHOI'O PEI'YJIMPOBAHUA
CEJBCKOI'O TYPU3MA (ATPOTYPU3MA) B POCCUMCKHUX HOPMATHUBHO-
INTPABOBBIX AKTAX HA ®EAEPAJIBHOM U PET'MOHAJIBHOM YPOBHSX (HA
INPUMEPE OMCKOM OBJIACTH) *

MAIN DIRECTIONS OF STATE REGULATION OF RURAL TOURISM (AGRITOURISM)
IN THE RUSSIAN LEGAL ACTS AT FEDERAL AND REGIONAL LEVELS (BASED ON
THE EXAMPLE OF THE OMSK REGION)

E.B. KVJIATTHA,
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HayK, J01eHT, . OMck, igor200617@yandex.ru
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Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Candidate of Philological Sciences, Associate Professor, Omsk,
igor200617@yandex.ru

AHHOTALIHA.

B crarbe aHanu3MpyroTCs HOPMATHBHO-TIPABOBBIC aKThl W JPYrHE JOKYMEHTBHI IO CEIbCKOMY
Typu3My (arpoTypusmy), KOTOpblE MPUHUMAIHCHh Ha (erepalibHOM U PETHOHATBLHOM YpPOBHSX, B
YaCTHOCTH Ha YypoBHE mpaBuTeiabcTBa P® u opranoB Bimactu Owmckoii oOnactu. B paGote
BBIJICIISIIOTCS OCOOCHHOCTH CEJIbCKOTO0 TypuU3Ma W 00O3HAYEHHBIC B JOKYMEHTaxX IMOJXOJBI K €ro
pazButuo. Oco0oe BHHMaHHWE YHIENSETCS aHAIU3y COACPXKAHUS POCCHUCKUX HAIMOHAIBHBIX
TYPUCTCKHUX CTaHJAPTOB B aCIeKTe HOPMATHUBHOTO OOECIEYCHMS CEIIbCKOro TypusMa. Kpome Toro,
aBTOPHl OTMEYAIOT PAa3HOACIIEKTHOCTh PAa3BHTHUS CEIBCKOTO TypHU3Ma, €ro BKJIIYEHHOCTh B
SKOHOMHYECKYI0 CHUCTEMY CeIhCKOH OSKOHOMHUKHM HAa PErHOHaJbHOM YpOBHE, B YacCTHOCTH Ha
tepputopun OMCKOW 007IaCcTH.

*
Hccnedosanue evinonneno 3a cuem cpedcms obaacmuo2o 0w00xcema Omckou obracmu u cpaHma
Poccuiickoco ¢ponoa ¢hpynoamenmanvuvix ucciedosanuii (npoexm Ne 17-12-55002).



KiroueBbie cjioBa.
Cenbckuii Typu3M, HAIlMOHAIBHBIC CTAHAAPTBI, CTPATETUS PA3BUTUS TypU3Ma, OCOOCHHOCTH
CEIBCKOT0 Typu3Ma, arpoTypusm B OMCKOH 00J1acTH, XYyT0’KECTBEHHBIE MPOMBICIBI B OMCKOM
o0JacTu.

Abstract.

The article analyzes normative legal acts and other documents on rural tourism (agrotourism) which
were accepted at the federal and regional levels, in particular, at the level of the Government of the
Russian Federation and authorities of the Omsk region. The features of rural tourism and approaches
to its development mentioned in the documents are highlighted in the work. Special attention is paid
to the analysis of contents of the Russian national tourist standards in the aspect of legal support of
rural tourism. Besides, the authors note a variety of rural tourism development, its inclusiveness in
the economic system of the rural economy at the regional level, in particular, in the territory of the
Omsk region.

Keywords.
Rural tourism, national standards, strategy for tourism development, features of rural tourism, agro-
tourism in the Omsk region, arts and crafts in the Omsk region.
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AHHOTaN M.
B cratee mpoaHaNM3MpPOBaHBI MPOIECCH], CIIOCOOCTBOBABIINE AKTyalU3allMd W TOMYJISIPU3ANAH
cenbckoro Typusma B KpacHomapckoMm kpae. M3ydeHbl cOIUaIbHO-3KOHOMHYECKHUE MPOOIEMBI
GbOpMHUpPOBaHUS PETHOHAILHONW TOJMUTHUKA Pa3BUTHUS CEIIBCKOTO TypW3Ma KaK HarmpaBJICHUS
NpEeANPUHUMATENBCKOW  JCSATEIBHOCTH, a Takke mpobieMbl ¢GopMUpOBaHUS B  OOIIECTBE
MO3UTUBHOTO OTHOIIEHUSI K CEJIbCKOMY 00pa3y KU3HH, BBIICICHBI MOJIOKHUTEIbHBIC IIard K
pelIeHUI0 MPOOJIeM Pa3BUTHSI CEIBCKONH MECTHOCTH.

KiroueBblie cjioBa.
Cenbckuil Typu3M, MOJIETTH CEJILCKOTO TypHU3Ma, COCTABIISIONINE CEIBCKOI0 TYPUCTCKOTO MPOYKTa,
KOMITJIEKC CTaHAapTHBIX YCIYT.

Abstract.
The article analyzes the processes contributing to the actualization and popularization of the rural
tourism in the Krasnodar region. It studies socio-economic problems of formation of regional policy
of rural tourism development as a direction for entrepreneurial activity, and also the problems of
formation of the positive attitude towards the rural lifestyle, it highlights the positive steps to solve
the problems of rural development.

Keywords.
Rural tourism, models of rural tourism, components of rural tourist product, set of standard services.
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U3YUEHUE U KAPTOTPA®UPOBAHUE TOIMIOHUMOB OMMAKOHCKOI'O PATOHA
AKYTHUMU C HEJIBIO UCTTIOJIB3OBAHUS B COEPE IIO3HABATEJIBHOT'O TYPU3MA

STUDYING AND MAPPING TOPONYMS OF THE OIMYAKON REGION OF YAKUTIA
WITH THE PURPOSE OF USE IN EDUCATIONAL TOURISM

A.H. CABBMHOBA,
nouent Cesepo-Bocrounoro ¢enepansHoro yausepcurera um. M.K. AMMocoBa, kanauaat
reorpaduueckux Hayk, I. SIKyTck, sava_73@mail.ru

A.N. SAVVINOVA,
M.K. Ammosov North-Eastern Federal University, Associate Professor, Candidate of Geographical
Sciences, Yakutsk, sava_73@mail.ru

AHHOTALINA.
UccnenoBanne mnpoBeaeHo B pamkax HayyHoro mnpoekta PH® Ne 15-18-20047 «Owuronorus
nanamwadTa: CEeMaHTHKA, CEMUOTHKAa M Teorpaduueckoe MoOJelIupoBaHUE». BbllolHEeH aHaiu3
TONOHUMOB OHNMSIKOHCKOro paiioHa SKyTuH, 1Mo pe3yjbTaTaM KOTOPOrO CO3[aHbl JaHAIma(THO-
TomoHMMHUYeckas kapta u 3D-momens penbeda, KOTOpble MOTYT OBITH HCIIOJIB30BaHBI B cdepe
MO3HABATEIBHOTO TypU3Ma.

KiaoueBnie cJioBa.
TonoHUMBI, TO3HABATEIBHBIN TYpH3M, KapTorpadupoBaHue, 0a3a JaHHBIX.

Abstract.
The study was conducted within the framework of the RSF project No. 15-18-20047 “Landscape
Ontology: semantics, semiotics, and geographic modeling”. On the results of analysis of the
toponyms of the Oimyakon region of Yakutia, the landscape-toponymic map and 3D terrain model
were created, and they can be used in the field of educational tourism.

Keywords.
Toponyms, educational tourism, mapping, database.
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MEXAHUM3M INPOABUKEHUA PECITYBJIMKU KPBIM KAK IECTUHAIIMU HA PBIHKE
TYPUCTCKUX YCJIYT

PROMOTION MECHANISM OF THE REPUBLIC OF CRIMEA AS A DESTINATION IN
THE TOURIST SERVICES MARKET

3.Y. OCMAHOBA,
acnupaHT kadeapsl MEHEKMEHTA npeanpuHuMarensckoit aestensaoctd @PIAOY BO «Kpbimckuit
dbenepanbHbIil yHUBepcuTeT uMenu B.M. Bepuaackoroy, r. Cumdepomnoss, elnara.osmanova@mail.ru

E.U. OSMANOVA,
V.1. Vernadsky Crimean Federal University, Management of Entrepreneurial Activity Department,
Graduate student, Simferopol, elnara.osmanova@mail.ru

AHHOTALIVA.
B crathe mpemyioskeH MexaHW3M TpoaBrkeHHs PecryOmuku KpbIM, KOTOPBIH MO3BOJISET YUUTHIBATH
JKEJIaHUS TIOTPEOUTENeH Ha KaXI0M 3Tare MPUHITUS PEIICHHUs O MOCEIIEHUH JIECTUHALIUN, TIPUMEHSTh
KOMIUIEKC MHCTPYMEHTOB MPOJIBMKEHHUSI, HANOOJI€€ MOJIHO COOTBETCTBYIOIIMIA 3a/1a4aM MPOIBUKCHHUS U
BKJIFOYAIOIIMI MHCTPYMEHTHI M HAIIPABJICHUSI pEIICHUS 3314 MTPOJIBIKEHUS TYPUCTCKOM JIECTUHAITUH.

KuroueBnle cj10Ba.
TypucTckas IeCTHHALNS, MEXaHU3M TPOIBIKECHHUS, PHIHOK TYPUCTCKHX YCIYT, HHCTPYMEHT.

Abstract.
The article proposes a mechanism for promoting the Republic of Crimea, which allows to take into
account the consumers’ wishes at each step of making decisions about visiting the destination, to apply a
set of promotion tools that fully meets the promotion objectives and includes tools and directions for
solving the problems of tourist destination promotion.

Keywords.
Tourist destination, promotion mechanism, tourist services market, tool.
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METO/JINYECKHUE HQI[XOI[I)I K COBEPHIEHCTBOBAHUIO I/IH(I)OPMAIII/IOHvHO-
IKCKYPCUOHHOMU JEATEJIBHOCTHU B CONUAJIBHO-9KOHOMUNYECKOHU
CUCTEME «TYPU3M»

METHODOLOGICAL APPROACHES TO THE IMPROVEMENT OF INFORMATION
AND EXCURSION ACTIVITY IN THE SOCIAL AND ECONOMIC SYSTEM “TOURISM”

E.. BOI'TAHOB,
npodeccop kadenpsl npeanpuHuMarenscTBa U TypuzMa Cankr-IletepOyprckoro ynusepcurera
TEXHOJIOTUH yIpaBiIeHUS U 3KOHOMUKH, 3aCITyKEHHbII paOOTHUK BhIcIIeH Kokl PO, kannuaat
HSKOHOMHUYECKHX Hayk, podeccop, r. Cankt-IletepOypr, kafedra_turizmalO@mail.ru
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I.G. FILIPPOVA,
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AHHOTALIHA.
B cratbe 000CHOBBIBaETCS KIIOUEBAs POJb THAA-TIIEPEBOAUMKA B MH()OPMAIIMOHHO-IKCKYPCHOHHOM
NEATEIbHOCTH B TypusMe. AHAIM3UPYETCs HUCTOpPUSl TMOATOTOBKM H3KCKYpCOBOAOB (THUIOB) H
MpeasiaraloTcsl  METOJUWYECKHE TOAXOAbl 10  OpraHu3aluu  00pa3oBaTeIbLHOTO  Mpoliecca,
BKJIIOYAIOIIME B ce0s MpejjiaraeMble aBTOpaMU KOMIIETEHIIMH, HA OCHOBE KOTOPBIX OH JOJIKEH
OCYIIECTBIISIThCSI B MATUCTPATYpPE, B CUCTEMaX MPOPECCHOHATBLHON MEePENOArOTOBKH U MOBBIIICHUS
KBaJIM(pUKaIUN.

KiaoueBnie cJioBa.
NHpOpMaIMOHHO-IKCKYPCHOHHAS  JICATEIIbHOCTb, TYPHUCT, TUJI-TIEPEBOTYMK, OTpaciieBOu
00pa3zoBaTeNbHBIN CTAaHAAPT, KOMIIETCHIIUS, MarUCTpaTypa.

Abstract.
The article proves the key role of the guide-interpreter in information and excursion activities in
tourism. It analyzes the history of preparation of guides and it proposes methodical approaches to the
organization of educational process, including the competences offered by the authors, on the basis
of which it should be implemented in the magistracy, in the systems of professional retraining and
advanced training.

Keywords.
Information-excursion activity, tourist, guide-interpreter, branch educational standard, competence,
magistracy.
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OBPA3OBATEJIbHASA YCJIYTI'A KAK COIUAJIBHO-O9KOHOMMNYECKAS
KATEI'OPUs

EDUCATIONAL SERVICE AS A SOCIAL AND ECONOMIC CATEGORY

T.1. BJJACOBA,
npe3uieHT HanroHnansHOM akaaeMuu Typu3Ma, peKTop bantuiickon akaaeMun TypusMa u
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mail@batp.ru
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E.I'. BOHIAPD,
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Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Management,
Graduate student, Saint Petersburg, bondareg@rambler.ru

AHHOTALINA.
B cratbe packpbiBaeTcsi COLMAIbHO-3KOHOMHYECKAas CYIIHOCTb OOpa3oBaTENbHOM  YCIYTH.
ABTOpaMHM TIpEICTaBIEHbl pPE3yJAbTaThl aHAIM3a COLUAIBHOM M HKOHOMHUYECKON (PYHKIMIA
o0pa3oBaTeNbHOM YCIYI'M U OIpeNeieHbl ee chenuduueckue ocoOeHHOCTH. PaccMoTpeHs
IOKa3aTeNly, YKa3blBAIOIIME Ha HaJWYMe B3aUMOCBA3M MEXIy 00pa3oBaHHEM COTPYAHHUKOB
IOPEINpPUATHS U €r0 S3KOHOMUYECKOM 3P PEKTUBHOCTEIO.

Kurouesbie ciioBa.
OO6pazoBarenbHasl yciayra, colMalbHas QyHKIUS, SKOHOMUYEecKas QyHKIMs, 0Opa3oBaHuUE,
AKOHOMHYECKas 3P PEKTUBHOCTD MPEAIPUITHS.

Abstract.
The article reveals the social and economic nature of educational service. The authors present the
results of the analysis of social and economic functions of educational service, and define its specific
features. It considers the marks indicating the connection between education of employees and
economic efficiency of the enterprise.

Keywords.
Educational service, social function, economic function, education, economic efficiency of
enterprise.
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OPTAHU3BAIIMOHHO-39KOHOMHUYECKHUE ACIHHEKTBI ®OPMHUPOBAHUA CUCTEM
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ORGANIZATIONAL AND ECONOMIC ASPECTS OF THE FORMATION OF
RESOURCE AND ENERGY SAVING SYSTEMS IN HOTELS

H. 1. 3AKOPHH,
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AHHOTALINA.
Crathsi TOCBSIIIICHA OCHOBHBIM HAMpaBJICHUSIM paOOThl TOCTUHUIIBI B cdepe HIKOHOMUU
MaTepUATBHO-TEXHUYECKUX U IHEPIETUUYECKUX CPEACTB, KOTOPHIE 3aTPAYMBAIOTCI HA KAYECTBEHHOE
BEJICHUEC TOCTHHUYHOTO OW3Heca. AHAIM3UPYIOTCA ONTHMAJIbHBIE KOMIIOHEHTBI ~ CHCTEMBI
YIPaBIICHUS PECYPCAMH TOCTUHUIIBI.

Kirouesbie ciioBa.
["ocTunuIBL, 3G (HEKTUBHOCTD, AIEKTPOCHAOKEHNE, PECYPChI, OPTaHU3aIHS.

Abstract.
The article is devoted to the main directions of the hotel's work in the sphere of saving material and
technical and energy resources, which are spent on the proficient management of the hotel business.
The optimal components of the hotel resources management system are analyzed.

Keywords.
Hotels, efficiency, power supply, resources, organization.
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COIUAJIBHBIE COCTABJIAIOINUE B OBECIIEYHEHUHN
KOHKYPEHTOCHOCOBHOCTHU NPEAITIPUHUMATEJIBCKUX CTPYKTYP

SOCIAL COMPONENTS IN PROVIDING COMPETITIVENESS OF COMMERCIAL
STRUCTURES

A.A.TOPBYHOB,
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A.C. HAKIMOV,
Saint Petersburg State University of Economics, Doctoral Student, Candidate of Economic Sciences,
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AHHOTALINA.

B cratbe o0003HaUeHa CIIOXKHOCTh OILIEHKH KOHKYPEHTOCIOCOOHOCTH MpPEeANPUHUMATEIBCKUX
CTPYKTYpP U MPOU3BOJUMBIX MU TOBAPOB, pabOT U YCIYT C TOYKH 3PEHUS COOTBETCTBUS MX KadeCcTBa
PBIHOYHBIM IIeHaM W Tapudam. ABTOpaMH TPEANPHUHITA IONBITKA O00OCHOBaThH HEOOXOJIMMOCTH
y4éTa  COIMAJIbHBIX  COCTABISIIOMIMX  MPEANPUHUMATENICTBA  TaKUX, Kak  COLMaJbHAs
OTBETCTBEHHOCTh OM3Heca u Jp. OxapakTepu3oBaHbl METOABl W TPHUEMBI, CBONUCTBEHHBIC
BHYTPUOPTaHU3AIMOHHOMY MAapKETUHTY U METOJy HMHKEHEPHOIO0 MPOTHO3UPOBAHUA NPHU OLIEHKE
Oynyiie KOHKYPEHTOCTIOCOOHOCTH IPEANPUHNUMATETBCKONH CTPYKTYPHI.

KiaoueBnie cJioBa.
KoHKypeHTOCTIOCOOHOCTh, MPEANPUHUMATENIBCTBO, MAapKETHUHT, WHXEHEPHOE MPOTHO3UPOBAHUE,
aJJalITUBHOCTh M1 MAHEBPEHHOCTh MPEATPUATHIA.

Abstract.
The article specifies the complexity of assessing the competitiveness of entrepreneurial structures
and their goods, works and services from the point of correspondence of their quality to the market
prices and tariffs. The authors attempted to justify the need to take into account the social
components of entrepreneurship, such as social responsibility of business, etc. The methods and
techniques peculiar to intra-organizational marketing and the method of engineering forecasting in
assessment of the future competitiveness of the entrepreneurial structure are characterized.

Keywords.
Competitiveness, entrepreneurship, marketing, engineering forecasting, adaptability and flexibility of
enterprises.



FhhkhkhkIrkhkhkkhAhkhkhkhkhhhkhkhkhhkhkhkhkhhkhkhkhhkhkhkikrkhhikikiikihikikix

B3AUMOCBS13b MAKPOSKOHOMHUYECKHX HOKA3ATE.JIE£7I N CITIOPTUBHBIX
JOCTUXEHHUU CTPAHBI HA MEXIYHAPOJAHOU APEHE

INTERRELATION OF MACROECONOMIC INDICATORS AND SPORTING
ACHIEVEMENTS OF THE COUNTRY ON THE GLOBAL STAGE

E.I1. AJJEKCAIIKMHA,
acniupanT kadeapsl Toproroit nonutuku GI'BOY BO «Poccuiickuii 53KOHOMUYECKUN YHUBEPCUTET
umenu I'.B. [Tnexanosa», r. Mocksa, lavanda_91@inbox.ru

E.P. ALEKSASHKINA,
Plekhanov Russian University of Economics, Department of Commercial Politics, Graduate student,
Moscow, lavanda_91@inbox.ru

AHHOTALINA.
B Poccum cdepa copTHBHO-IOCYTrOBON ACATEIBLHOCTH TMOJYyYHJIa aKTUBHOE Pa3BUTHE TOJHKO B
TEUEHUE HECKOIBKHUX MOCIEIHUX JIET, KOTJa CTpaHa JOCTUTIIA OMPEACICHHOTO CTa0OUILHOTO YPOBH S
COLMAIBHO-3KOHOMHUYECKOTO0 pa3BuTusA. [Ipy »>TOM B YCIOBHSIX AKTUBHO pPa3BUBAIOLIEHCS
SKOHOMHUKH OCHOBHOM aKIIEHT pETYJIHPOBAaHHS TOCYAapCTBOM  (PU3KYJIbTYPHO-CIIOPTHUBHOM
NeATeTLHOCTH OB CACIaH Ha CIIOPTE BBICIITUX JIOCTHKEHUH.
[lenpt0 MaHHOW CTAaThU SIBISETCS PACCMOTPEHHE M aHAW3 MPHUYMUH, 1O KOTOPHIM B CTpaHe ObLIH
CO3JIaHbl YCJIOBHS JIJISI Pa3BUTHS CIIOPTUBHO-IOCYTOBOM c(epbl, a Takke BBISIBICHHE B3aUMOCBS3U
MEK]1y SKOHOMHUYECKOM CUCTEMOM TOCyIapCTBa U Pe3ybTaTaMy B CIIOPTE BBICHIUX JOCTUKECHUI.
B cratbe mpeacTaBiieHbl PE3yIbTAaThl, HA OCHOBE KOTOPBIX MOXHO CHEIaTh BBIBOJ O TOM, YTO
MOCTENEHHBI TOABEM JKOHOMHUYECKOTO pa3BUTHA CTPaHbl OKas3ald O€3yCIIOBHOE BIIMSHUE Ha
3aMHTEPECOBAHHOCTH TOCYAAPCTBOM CIIOPTUBHO-IOCYTOBOM 00J1aCThIO.

KiaoueBrie cjioBa.
CnoptuBHas OTpaciib, SKOHOMHYECKOE COCTOSIHUE CTpaHbl, MaKpOSKOHOMHUYECKHUE IOKa3aTelH,
WHBECTHUIINH, CIIOPTUBHO-A0CYTOBas AEATEILHOCTD.

Abstract.
In Russia, the sector of sports and leisure activities have got an active development only in the past
few years, when the country has reached a certain stable level of social and economic development.
In the context of the dynamically developing economy, the main emphasis in the state’s regulation of
sports activity was made on the “high performance” sport.
The purpose of this article is to review and to analyze the reasons for creation of conditions for the
development of the sports and leisure sector in the country, as well as to identify the interrelationship
between the economic system of the state and the results in the “high performance” sport.
The article presents the results that can be used to conclude that a gradual growth in the economic
development of the country has obviously influenced the interest of the state for sports and leisure
field.

Keywords.
Sports field, economic state of the country, macroeconomic indicators, investments, sports and
leisure activities.
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KATEIOPUS «<KAYECTBO YIIPABJIEHUSI»: JE@UHULIMA 1 OCOBEHHOCTH
INPUMEHEHUS K OFBEKTAM YIIPABJIEHUSI COEPHI JKUJINIIHO-
KOMMYHAJIBHOI'O XO3SIMICTBA

“QUALITY OF MANAGEMENT” CATEGORY: DEFINITION AND PECULIARITIES OF
APPLICATION TO THE MANAGEMENT OBJECTS OF HOUSING AND COMMUNAL
SERVICES SPHERE

C.H. CAMOMJIOB,
Beaymuii skonomuct OO0 «UuTerpany, r. Cankr-IlerepOypr, dpoibin@mail.ru

S.N. SAMOYLOV,
LLC “Integral”, Leading economist, Saint Petersburg, dpoibin@mail.ru

AHHOTALINA.
B coBpeMeHHOW TeopuM yHpaBiIeHHUS OTCYTCTBYET OOILIEHPUHATOE ONpeAesieHHEe KayecTBa
yIpaBlIeHUs, MOATOMY OHO HYXKIAeTcsl B TEOPETHMUECKOM aHalu3e U obocHoBaHuHM. Kateropus
«KadecTBO» paccMOTpeHa ¢ (puiaococKoi, COlMaIbHOM, TPaBOBOM, 3KOHOMUYECKON MO3UIUI; JaHO
aBTOPCKOE ONpEEIIeHNE KauecTBa ynpasiieHus. [IpuBe€H aHanu3 pa3au4HbIX IOAX0A0B K KAYECTBY
yIpaBJiCHUs NpPEANpUsATHEM, MOKa3zaHa clenu(puKa KauecTBa YIPABIEHUS MPEANPHUITHEM CQepsl
AKKX.

KiaoueBnie cJioBa.
Teopust ynpaBiaeHHs, KAYECTBO YIPABICHUS MPEANPUATHEM, KIIHIIHO-KOMMYHAIBHOE XO35HMCTBO,
1eJenoiaranrue, MoTpeOUTeNn KUITUIITHO-KOMMYHAIBHBIX YCIIYT.

Abstracts.
In the modern theory of management there is no generally accepted definition of the quality of
management, therefore it needs theoretical analysis and substantiation. The “quality” category is
considered from philosophical, social, legal, economic positions; the author's definition of the quality
of management is given. The article analyses various approaches to the quality of enterprise
management and it shows the specifics of the management quality of the housing and communal
services enterprise.

Keywords.
Theory of management, quality of enterprise management, housing and communal services, goal
setting, consumers of housing and communal services.
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KOHTEHT BEAYIIUX PEJIUTUA KAK HICTOUYHUK MIPOTUBOJEMCTBUSI
KOPPYIIIIUA

CONTENT OF LEADING RELIGIONS AS A SOURCE OF COMBATING CORRUPTION

A.H. HALIYJIVH,
npodeccop kadeapsl SKOHOMHUKHU U yrpaBieHus: bantuiickoit akagemMuu Typusma u
pealpUHUMATENIbCTBA, JOKTOP SKOHOMUYECKUX HayK, mpodeccop, r. Cankr-IlerepOypr,
vash_64@mail.ru

A.N. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Management,
Doctor of Economic Sciences, Professor, Saint Petersburg, vash_64@mail.ru

AHHOTALINA.

Craths mocBsiiieHa MexIyHapoJHOMY JHIO OOphObI ¢ Koppynuuen 9 nexabpsi. ABTop Marepuaia
paccMaTpuBaeT JKM3HEHHO BaXHbIE BONPOCHI 3TOM mMoka Oe3ycnemHod OOppObl WM
HEA((PEKTUBHOTO MPOTUBOACUCTBUS KOPPYHIIMOHHBIM SIBIIEHUSIM, KOTOpbIE HMEIOT MECTO B
pa3IMYHBIM OOJIACTAX KU3HU 00IECTBa. ABTOP MBITAETCS BBIICHUTH, KAaK KOPPYIIUS TPAKTyeTcs B
BO33PEHMSIX OCHOBHBIX MUPOBBIX PEIMIHI — XpUCTUAHCTBA (YACTUYHO), MCJIaMa — U HAI[MOHAIbHOMN
penurun — uyaausMa. B cratbe garoTcs HCTOpUUYECKHE PEMUHHMCLIEHIIMM U aBTOPCKUE KOMMEHTapHUU
K TEKCTOBBIM (parMeHTaM TJIABHBIX IHCBMEHHBIX HMCTOYHHUKOB HAa3BaHHBIX  PEJIMTHIL.
Bricka3bIBatoTCs Cyk/1eHus1 00 HCTOKaxX, KOPHSIX U INIABHBIX IPUYMHAX, 0€3YCIIOBHO, aMOPAJIBHOTO U
BPEJOHOCHOTO SIBJICHHUSI KOPPYILHH, KOTOpOE€ TIyOOKO MOpa3Hiio HAIMOHAIbHbIE 3KOHOMUKH
MHOTHUX Pa3BUTHIX U OOJIBIIMHCTBA PA3BUBAIOIIMXCS CTPAH IJIAHETHI.

KiaoueBnie cJioBa.
Koppymnuusi, B3sSTKH, XUIEHUE OIKETHBIX CPEACTB, OTMBIBAHHUE KOPPYMIIMOHHBIX J10XOJIOB,
MHPOBBIE PEIIUTUH, AIOCTOJIbI, IPOPOKHU, CBATHIE, TACTHIPH.

Abstract.

The article is devoted to the International Anti-Corruption Day on 9 December. The author of the
material considers the vital issues of this so far unsuccessful struggle or ineffective counteraction to
corruption phenomena that take place in various areas of the society. The author tries to find out how
corruption is treated in the views of the main world religions — Christianity (partially), Islam and
national religion — Judaism. The article gives historical reminiscences and author’s comments on the
text fragments of the main written sources of these religions. The article presents the judgments on
the origins, roots and main causes of definitely immoral and harmful corruption that affected the
national economies of many developed and most developing countries on the planet.

Keywords.
Corruption, bribery, embezzlement of budgetary funds, money laundering, world religions, apostles,
prophets, saints, shepherds.





