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ABTOTYPH3M B POCCUMCKOM ®EJEPALIUN
CARAVANNING IN THE RUSSIAN FEDERATION

T.M. BAJIbKOBA,
JIOLIEHT Kadeapsl peKpealmoHHol reorpadun u Typusma reorpadudeckoro gakynprera MI'Y
umenn M.B. JloMmoHOCOBa, KaHIU1aT reorpaduueckux HayK, AOLEHT, T. MockBa,
valkovatm@yandex.ru

T.M. VALKOVA,
Lomonosov Moscow State University, Faculty of Geography, Department of Recreational
Geography and Tourism, Candidate of Geographical Sciences, Associate Professor, Moscow,
valkovatm@yandex.ru

B.1. KPYXXAJIVH,
3aBeayrouil Kadeapoii pekpearioHHo# reorpaduu U Typusma reorpadpudeckoro gakynprera MI'Y
umenn M.B. JlomonocoBa, Butie-nipe3uaeHT HAT, noktop reorpaduyueckux Hayk, mpodeccop, T.
Mocksa, V.kruzhalin@gmail.com

V.. KRUZHALIN,
Vice-President of the National Tourism Academy, Lomonosov Moscow State University, Faculty of
Geography, the Head of the Department of Recreational Geography and Tourism, Doctor of
Geographical Sciences, Professor, Moscow, v.kruzhalin@gmail.com

H.B. [ITABAJIMHA,
3aMeCTUTENb 3aBEYIONIEro Kadeapoi pekpeamoHHoi reorpaduu u Typu3Ma reorpadguueckoro
dakynbrera MI'Y umenn M.B. JloMmoHOCOBa, KaHauAAT reorpaduyecKux HayK, JOLEHT, T. MOCKBa;
natshab@yandex.ru

N.V. SHABALINA,
Lomonosov Moscow State University, Deputy Head of the Department of Recreational Geography
and Tourism, Candidate of Geographical Sciences, Associate Professor, Moscow,
natshab@yandex.ru

AHHOTALIHA.

B 2014-2015rr. mnpouwsonut cephE3HBIC H3MEHEHHS B cdepe POCCHUCKOTO TypH3Ma.
I'eonmonutnyeckas 0OCTaHOBKA, CAaHKIIMH, TPOJOHKAOMINICS (PUHAHCOBO-DKOHOMUYECKUN CTaj Ha
50 % yMEHBLIMIN CIPOC HA BbIE3JAHBbIE TYPUCTCKUE MOE3AKM M 3HAYUTEIBHO YBEIMYMUIU HHTEpEC
pPOCCHSIH M MHOCTPAHHBIX TYPUCTOB K MYyTEHIECTBUSAM MO mpocTopam Poccun Ha aBTOoMoOmie. 3a
pyOexoM HanboJjee MacCOBBIM BHIOM aBTOTYpU3Ma CTaJl KAPaBaHUHT. 3a CBOIO UCTOPUIO Pa3BUTHUS B
Halel cTpaHe W 3a pyOexoM aBTOMOOMJIBHBIA TYPH3M IPOLIEN MYTh OT DIUTAPHBIX MOE3J0K 0
MacCOBOTO COLMAIBHOTO SIBJICHHSI BTOPOU mojoBHHBI XX B. Pa3BuBas TypHCTCKYI0 MOOUIBHOCTB
POCCHUSIH U MHOCTPAHHBIX TYpPUCTOB, PAcIIUpssl UX MPEICTaBICHUS 00 YHMKAJIbHOM HPUPOTHOM H
KyJIbTypHOM Hacieaun Poccuu, aBTOTYpU3M CTaHOBUTCS (DaKTOpOM, BIHUSIONIMM Ha POCT
JIOXOJTHOCTH TEpPPUTOPUM, HA MHBECTUIMOHHYIO IPUBIIEKATEILHOCTh PETrHOHOB, CIOCOOCTBYET
Pa3BUTHIO KOHKYPEHTOCIIOCOOHOTO OTEYECTBEHHOTO TYPUCTCKOTO mpoaykTa. Hepa3zBurocth
UHPPACTPYKTYpPHl OOBEKTOB JIOPOXKHOTO CEpBHCA, HHU3KOE KaueCTBO JOPOI, OTCYTCTBHE
ABTOTYPUCTCKUX MApHIPYTOB M WH(OPMAMKM O HAJTMYUUA KEMIIUHTOB M KEMIICTOSSHOK — TJIaBHBIC
poOJIeMbl POCCUICKOTO aBTOTYpU3MA.


mailto:natshab@yandex.ru

KioueBsie ciioBa.
BuyTpeHHnii u BBE3AHOH TypH3M, aBTOMOOWIBHBIA Typu3M (aBTOTYpU3M), KapaBaHHHT,
aBTOTYPUCTCKHUE KJIacTepbl, KOHLENUSA Pa3BUTHs aBTOTypu3Ma B Poccuiickoit @enepauuu, kapenpa
pEKpeanoHHOol reorpaduu U Typu3Ma.

Abstract.

Russian tourism totally changed in 2014-2015. Geopolitical situation, sanctions, the ongoing
financial and economic downturn reduced the demand for tourist travel for 50 % and greatly
increased the interest of the Russians and foreign tourists to travels across Russia by car.
Caravanning became the most popular kind of tourism abroad. During its development in our
country and abroad automobile tourism changed from elite travel to mass social phenomena of the
second half of the twentieth century. Developing tourist mobility of the Russians and foreign
tourists, expanding their ideas about the unique natural and cultural heritage of Russia, caravanning
is becoming a factor influencing the growth of areas yield, investment attractiveness of the regions, it
contributes to the development of a competitive national tourist product. Poor infrastructure of road
service, low quality roads, lack of autotourist routes and information about the availability of
campsites and camp stops are the main problems of the Russian autotourism.

Keywords.
Domestic and inbound tourism, autotourism, caravanning, caravanning clusters, Russian caravanning
development concept, department of recreational geography and tourism.
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COBEPIIEHCTBOBAHME NPEJNPUATHIA KYPOPTHO-PEKPEALIMOHHOM COEPHI
3A CUET NPUMEHEHUS UHHOBAIIMOHHBIX MPOEKTOB NH®PACTPYKTYPHOM
MOJIEPHU3ALIUU

IMPROVEMENT OF RESORT AND RECREATIONAL SPHERE ENTERPRISES BY
USING THE INNOVATIVE PROJECTS OF INFRASTRUCTURAL MODERNIZATION

E.IO0. IYKBAHOBA,
JOTICHT Kadeapbl MEHEKMEHTA U TYPUCTCKOTO On3Heca MHCTUTYyTa SKOHOMUKH M YIIPaBICHHUS
['ymanuTapHo-nengarornueckoi akagemuu (pumana) PI'AOY BO «KpsiMckuil GpenepanbHbIi
yHuBepcuter umenu B.W. Beprnaackoro» B r. fire, kaHAuaaT 3KOHOMHYECKHUX HAYK, T. SnTa,
lukianovahy@ukr.net

Ye.Yu. LUKYANOVA,
Crimean Federal University named after V.I. Vernadsky, Humanitarian and Pedagogical Academy,
Institute of Economics and Management, Department of Management and Tourist Business,
Candidate of Economic Sciences, Yalta, lukianovahy@ukr.net

AHHOTALINA.

B nanHo#t myOnukanuu 1aHO OOOCHOBaHHME HEOOXOAMMOCTH COBEPIICHCTBOBAHUS TMPEIIPHUITHIA
KYpPOPTHO-PEKpeanmoHHoi  cdepbl 3a  CYET  TPUMEHEHHUS]  WHHOBAIIMOHHBIX  MPOEKTOB
uHppacTpyKTypHOH  MonepHu3auuu. [Ipennmaraemple  peKOMEHAAlMU  JAIOT  BO3MOXHOCTH
COBEPIIECHCTBOBATh JIEATEIHLHOCTh IKOHOMUYECKUX CYOBEKTOB KYypOPTHO-PEKpEaIlMOHHON cdepsl
KpbiMa myTéM axkTyanu3aluu CTPOUTEIHCTBA KYIOJBHBIX KOTTEIKEHW, MPUMEHEHUS TEXHOJIOTHUHU
OOYKOBBIX OaHb, WCIOJIL30BAHUS MHUKPOTYpOMH B TMPOHU3BOJCTBEHHOM IMPOIECCE, CO3JAaHUs
BHYTpU(DUPMEHHOTO penakc-IieHTpa ¢ (bI0KH-MEHI0 Ha OCHOBe IuIieBoi 3D nedatu, opranu3anuu
Ja3eprar-ieHTpoB (Ha NpUMEpe VYIAYUIICHWH MJis COTPYAHUKOB MPEINPUATAA KypOpPTHO-
pekpeaniioHHON cdeprl). Peanuzanus JaHHBIX MPOEKTOB TMOMOXET JOCTUYb KOMILIEKCHOTO
COIMAIILHO-3KOHOMUYECKOTO0 Y deKTa.

KiaoueBrie cjioBa.
CoBepuIeHCTBOBAHHUE, KYpOPTHO-PEKpPEAMOHHAS cdepa, WHHOBAIIMOHHBIE MPOEKTHI,
nH(}pacTpyKTypHas MOJACpHU3AINS, IPEANPHUATHE, YIIPABIICHHE.

Abstract.

The article proves the necessity for improvement of resort and recreational sphere enterprises by
using the innovative projects of infrastructural modernization. Suggested recommendations give an
opportunity to improve the activity of economic units of Crimean resort and recreational sphere by
actualizing the domical cottages construction, applying the barrel bathhouse technology, using
microturbines in industrial process, creating in-house relax center with a fusion menu based on 3D
printing, organizing laser tag centers (on example of improvements for employees of resort and
recreational enterprises). Realization of these projects can help with achieving the complex social
and economic effect.

Keywords.
Improvement, resort and recreational sphere, innovative projects, infrastructural modernization,
enterprise, management.
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NOI'OJHBIE PEIIEHUS JJ151 BUBHECA B COEPE TYPU3MA C IPUMEHEHUEM
BIG DATA TEXHOJIOI'MI

WEATHER SOLUTIONS FOR BUSINESSES IN THE SPHERE OF TOURISM WITH THE
USE OF BIG DATA TECHNOLOGIES

M.P. UMAMETIMHOBA,
acriupadT COYMHCKOTO TOCYIapCTBEHHOTO YHUBEPCUTETA, 3aBEAYIOIIAs OTICIOM HHHOBAIIHOHHOTO
pa3BuUTHS MOCKOBCKOI0 F'yMaHUTapHOTO YHHBEpcUuTeTa, I. Mockaa, jolylis@ya.ru

M.R. IMAMETDINOVA,
Sochi State University, Graduate student, Moscow Humanitarian University, Head of the
Department of Innovative Development, Moscow, jolylis@ya.ru

AHHOTALINA.
B crathe paccmarpuBacTCs KOMMEPUYECKUH MOTCHIMAT «OONBIINX TaHHBIX» C NMpUMEHEeHHEM Big
Data rexnonoruu fAunexc Meteum B cdepe Typusma. bomnbiiioe BHUMaHUE YACICHO BO3MOKHOCTSIM
NPUMCHCHHSI TEXHOJOTUH K Pa3IMYHBIM CyOBEKTaM TYpPUCTHYECKON oTpaciu. PaccMoTpeHsl
pUMEpbl MPUMEHEHUS Pa3IMYHbIX TEXHHUYECKUX PEIICHUN.

KiroueBble cjioBa.
Big Data TtexHosioruu, OOJIbIIIME JAaHHBIC, TYPHU3M, PEKpealus, dJICKTPOHHBIH OM3HEC, MApKETHHT,
WHTEPHET-MapKETHHT.

Abstract.
The article considers the commercial potential of Big Data with the use of Big Data technology
Yandex Meteum in the sphere of tourism. Big attention is paid to the possibilities of technologies
application to various entities of the tourist industry. The examples of application of various
technical solutions are considered.

Keywords.
Big Data technologies, Big Data, tourism, recreation, e-business, marketing, internet marketing.
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OIEHKA DOPEKTUBHOCTHU UCITOJIB30OBAHUA DJIEMEHTOB BPEH/IA
TYPUCTCKOM TEPPUTOPUHA

EFFICIENCY EVALUATION OF USE OF BRAND ELEMENTS OF TOURIST AREA

I0.E. XOJIOAWJINHA,
JIOLIEHT Kadeapsl yIpaBlieHUs epcoHaioM, cepBuca u Typusma @I'bOY BO «Openbyprekuit
rOCYJIapCTBEHHBIM YHUBEPCUTET», KAaHIUIAT SKOHOMUYECKHX Hayk, T. OpenOypr, Holodilina-y-
e@yandex.ru

Y.E. KHOLODILINA,
Orenburg State University, Department of Personnel Management, Service and Tourism, Associate
Professor, Candidate of Economic Sciences, Orenburg, Holodilina-y-e@yandex.ru

AHHOTALINA.
B cratee paccmaTpuBaroTcs BOMPOCHI OLEGHKH J(P(EKTUBHOCTH OpeHIa TEPPUTOPHH H
MAapKETHUHIOBBIX 3aTPaT, CBSI3aHHBIX C €ro NPOJIBMKEHUEM. ABTOPOM MPEAIOKEHA METOJIUKA OLICHKH
(¢ (PEKTUBHOCTH HCTIOIB30BaHUS HJIIEMEHTOB OpeHJla TYPUCTCKOW TEPPUTOPHUH, TO3BOJISIFOIIAS
OTIPENICTIUTh YPOBEHb CPOPMHUPOBAHHOCTH OpeHIa TYPHUCTCKON TeppUTOpUU U SPPEKTUBHOCTH
MCIIOJIb30BaHMSl OTJIEJIBHBIX €r0 3JIEMEHTOB Ha OCHOBE OCHOBOIOJAralolluX M Pe3yJIbTaTUBHBIX
MIPU3HAKOB.

KioueBbie ci1oBa.
Bbpena, 6penuHr, OpeHa TeppuTopun, OpeH ] TYPUCTCKON TEPPUTOPUH, PETHOH.

Abstract.
The article considers the evaluation of efficiency of a brand of the territory and marketing costs
associated with its promotion. The author proposed a technique of efficiency evaluation of use of
brand elements of the tourist area, which allows to estimate the level of development of a brand of
tourist area and efficiency of its separate elements on the basis of fundamental and productive signs.

Keywords.
Brand, branding, brand of territory, brand of tourism territory, region.
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TEHJEHIIUA UHHOBALIMOHHOTI'O PA3BUTUA TYPUCTCKO-PEKPEAIITMOHHOM
COEPDBI

TRENDS IN INNOVATIVE DEVELOPMENT OF TOURIST AND RECREATIONAL
SPHERE

M.C. ObOPHUH,
npodeccop kadeapbl IKOHOMUYECKOTO aHallu3a U cTaTUCTUKU [lepmckoro uHcTUTyTa ((primran)
®OI'bOY BO «Poccuiickuii s3xoHOMUYeckuil yaupepcuteT umenu ['.B. Tlnexanosay, qokrop
HPKOHOMMYECKHX HayK, IOLEHT, I. [lepmb, recreachin@rambler.ru

M.S. OBORIN,
Plekhanov Russian University of Economics, Perm Institute, Department of Economic Analysis and
Statistics, Doctor of Economic Sciences, Associate Professor, Perm, recreachin@rambler.ru

A.A. KJIEVIMAH,
npogeccop Kapeapsl Typru3Ma U COLUaIbHO-KYIbTypHOTo cepBuca Cankr-IlerepOyprckoro
roCyJ1apCTBEHHOT'O MHCTUTYTA KYJIbTYpPbI, TOKTOP SKOHOMUYECKUX HayK, podeccop, r. CaHKT-
[TeTepOypr, aklejman@yandex.ru

A.A. KLEYMAN,
Saint Petersburg State Institute of Culture, Department of Tourism and Social-Cultural Service,
Doctor of Economic Sciences, Professor, Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUMKOBA,
3aBeayromas kadenpoit Typucrckoro 6uzneca Cankr-IleTepOyprckoro rocy1apcTBEHHOTO
YHUBEPCUTETA IPOMBINUICHHBIX TEXHOJIOTHI U JU3aifHa, KaHIUIAT SKOHOMHUECKUX HAYK, TOLEHT,
r. Cankt-IleTepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
Saint Petersburg State University of Industrial Technologies and Design, Head of the Department of
Tourist Business, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
babaolga@rambler.ru

AHHOTALIHA.

Crartbsi mMOCBslIIEHA WMHHOBAUMSM KaK OIpPEIENSIONIeMY MpoLeccy B pa3BUTUU TYpPUCTCKO-
pekpeanonHoii cdeppl. PaccMoTpeHbl mpoOJieMbl HWHHOBAaIM B KOHTEKCTE MAaTEPHAIBHOTO
MPOU3BOJCTBA U CPephl YCIYT, BBISIBIEHBI OCOOEHHOCTH HWHHOBAIIMOHHOTO Tmpoliecca B cdepe
TypusMa. Ocoboe BHUMaHHE yJieJeHO (GaKTopaM CO3/IaHUsI MHHOBALIUM B TYPUCTCKO-PEKPEallmOHHOM
chepe. BaussHue ”HHOBAIIMOHHOTO PA3BUTHS PACCMOTPEHO HAa MPUMEPE HECKOJIbKUX CYyOBeKTOB PO,
MMEIOLUX pPa3HbIE CIEHUATU3AIUI0 W IPUPOJAHO-PECYPCHBIM NOTEHUHAN Ui OCYILIECTBICHUS
TYPUCTCKO-PEKPEALIMOHHOMN AEATEIbHOCTH.

KiaoueBnie cJioBA.
WMHHOBaIMu, MHHOBAIIMOHHBIN TIPOIIeCC, TYPUCTCKO-PEKpealinonHas cdepa, YCIyTu.

Abstract.

The article is devoted to the innovations as a determining process in the development of tourist and
recreational sphere. The problems of innovations in the context of material production and service
sector are considered; the peculiarities of the innovation process in the sphere of tourism are
revealed. Special attention is paid to the factors of innovation creation in the sphere of tourism. The
impact of innovative development is considered on the example of several subjects of the Russian
Federation, with different specialization and natural resource potential to implement tourist and
recreational activity.

Keywords.
Innovations, innovation process, tourist and recreational sphere, services.
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COBBLITUMHBIE MEPOITPUATHUSA B CAHKT-IETEPBYPI'E KAK ®AKTOP
PA3BUTUSA MOPCKOI'O KPYU3HOI'O TYPU3MA

EVENTS IN SAINT PETERSBURG AS A FACTOR OF MARITIME CRUISE TOURISM
DEVELOPMENT

J1.B. UNTAPEBA,
JIOLIEHT Kadeapbl MEKKYIbTYypHbIX KoMMyHHKauii @I'BOY BO «I'ocygapcTBeHHbIN YHUBEPCUTET
MOpPCKOT0 U peuHoro ¢iora umenu aamupana C.0. MakapoBa», KaHAUJAT N€JarOrHYecKuX HayK,
r. Cankr-IletepOypr, diana-c@mail.ru

D.V. CHIGARYOQOVA,
State University of sea and river fleet named after Admiral S.O. Makarov, Department of
intercultural communication, Associate Professor, Candidate of Pedagogical Sciences, Saint-
Petersburg, diana-c@mail.ru

AHHOTALINA.

Cratbs nocBsinieHa crnenu@uke coObITHHBIX Meponpusatuid Cankt-IleTepOypra, HalpaBiIeHHBIX Ha
pa3BUTHE aKTyaJbHOI'O HAIpPABIECHHUS — MOPCKOrO KpyM3HOro TypusMma. llpencraBnen ananus
COBPEMEHHBIX 3HAUYUMBIX TYPUCTCKUX COOBITHI, CBS3aHHBIX C BOJHBIMU TYPUCTCKHUMH peCypcami.
[TpennoxeHbl peKOMEHIallMU 110 OpraHU3aluy U MPOABMKEHHUIO COOBITUIHBIX MapupyToB B CaHKT-
[letepOypre, KOTOpbIE TMO3BOJAT YBEIMYUTh KOJUYECTBO KPYU3HBIX TYpHCTOB. PaccMoTpeHsl
BO3MOXXHOCTH pEaM3allMM IOTEHIMalla BHYTPEHHErO0 BOJHOIO TypHU3Ma Tropoja C LEJbI0
(dbopMupOBaHUS cripoca Ha COOBITUMHBIE KPYU3bI.

KiaoueBnie cJioBa.
KpyusHblii TypusMm, COOBITUHHBIC MEpPOINPHUATHS, TYPUCTCKas JEATEeIbHOCTh, SKCKYPCHOHHBIC
MPOTYJKHU HA BOJIHOM TPAHCIIOPTE, BOJHBIE TYPUCTCKUE PECYPCHI, MAPKETUHT, YKOHOMHUKA.

Abstract.
The article is devoted to the specifics of the events of St. Petersburg, aimed at the development of
current directions of maritime cruise tourism. It presents the analysis of current important tourist
events related to water tourism resources. It gives recommendations on the organization and
promotion of event routes in Saint Petersburg, which will increase the number of cruise tourists. The
article considers the possibility to realize the potential of inland water tourism of the city to form the
demand for event cruises.

Keywords.
Cruise tourism, events, tourist activity, guided walks on water transport, water tourist resources,
marketing, economics.
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OIIBIT OPTAHU3AIIMU MPUKJIAJTHBIX UCCJIEJOBAHUN TYPUCTCKON
NHAYCTPUU (HA ITIPUMEPE KAHA/JIBI)

EXPERIENCE OF ORGANIZATION OF APPLIED RESEARCHES OF THE TOURIST
INDUSTRY (BASED ON THE EXAMPLE OF CANADA)

E.E. TOTOHOBA,
noueHT MucTuTyTa 3apy0exkHoi ¢unonoruu u peruonosenenns Cesepo-Boctounoro denepaibHoro
yauBepcutera umeHu M.K. AMMocoBa, Beyluii HaydHbIi COTPYIHUK SIKYyTCKOTO HAyYHOTO LIEHTpa
CO PAH, kanmuaar reorpaduveckux HaykK, AOIEHT, T. SIKyTck, elena.totonova@mail.ru

E.E. TOTONOVA,
Yakut Scientific Center of SB RAS, North-Eastern Federal University named after M.K. Ammosov,
Institute of Foreign Philology and Regional Studies, Candidate of Geographical Sciences, Associate
Professor, Yakutsk, elena.totonova@mail.ru

AHHOTALINA.
B nmanHoli paboTe paccMaTpUBAIOTCS TEOPETHUYECKHME TMOIXOJAbI K HCCICIOBAHUIO Pa3BUTHUS
TYpUCTCKON HHIYyCTpuH. OTHUM U3 HHCTPYMEHTOB M3YYCHHUSI OCOOCHHOCTEH pa3BUTHUS TYPHUCTCKHUX
palioHOB W 30H SBISETCS CTaJAWaIbHAs MOJENb, pa3paboTaHHAas Ha OCHOBE >XKH3HCHHOTO IIMKJa
TOBapa. BBIABIEHO, YTO CTaadalibHas MOJEIb TYPUCTCKUX 30H ITOKA3bIBAET BPEMEHHOW U
MPOCTPAHCTBEHHBIN MOTEHIIMA PA3BUTHS TypU3Ma, ITO3BOJISIET OIIEHUTH €0 BIUSHUE HA SKOHOMHUKY,
Ha Pa3BUTHE PETYIUPYIOMMNX HHCTUTYTOB, HA MECTHOE HaCEJICHUE.

KiroueBblie cjioBa.
Typusm, CeBep, Kanazna, craguanbHas MOJIeb, TYPUCTCKHE PAiOHbI, 30HBI.

Abstract.
Theoretical approaches to the study of the tourist industry development are considered in this paper.
One of the tools for studying the characteristics of the development features of tourist areas and
zones is the stadial model, developed on the basis of the product life cycle. It is revealed that the
stadial model of tourist zones shows the time and spatial potential of tourism development, allows to
assess its impact on the economy, on the development of regulatory institutions, on the local
population.

Keywords.
Tourism, North, Canada, stadial model, tourist areas, zones.
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NJIIAAKA YEPHOMOPCKOI'O HOBEPEXKbSA KAK OCHOBA TYPUCTCKO-
PEKPEAIIMOHHOI'O UCIOJIb30BAHUS IPUBPEXXHOM 30HBI
KPACHOJAPCKOI'O KPASA*

BLACK SEA COAST BEACHES AS A BASIS FOR TOURIST AND RECREATIONAL USE
OF THE COASTAL ZONE OF THE KRASNODAR REGION

T.A. BOJIKOBA,
Jo1eHT Kadeapsl MmexayHapoaHoro Typusma u menemxmenta ®I'bOY BO «Kybanckuit
rOCyJapCTBEHHBIH YHUBEPCUTET», KAHIUIAT reorpaduueckux HayK, AOIEeHT, T. KpacHogap, mist-
next4@inbox.ru

T.A. VOLKOVA,
Kuban State University, Department of International Tourism and Management, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, mist-next4@inbox.ru

I0.1. KAPIIOBA,
TOTeHT Kadeaprsl MexayHapoaHoro Typusma u MmeHemxMenTa ®I'bOY BO «Kybanckuit
rOCY/IapCTBEHHBIN YHUBEPCUTET», KaHIUAT reorpaduuecKux HayK, JoIeHT, I. KpacHoxap, karpova-
kubsu@mail.ru

Y.l. KARPOVA,
Kuban State University, Department of International Tourism and Management, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, karpova-kubsu@mail.ru

A.A. DUJIOBOK,
JOIIEHT Kadeapsl SJKOHOMHUYECKOH, COIMaIbHON 1 mommTHdeckoi reorpadguu @I'6OY BO
«KyOaHckuii rocyJapCTBEHHBI YHUBEPCUTETY», KAaHIUIAT TeorpaduuecKux HayK, TOICHT, T.
Kpacnonap, econgeo@mail.ru

A.A. FILOBOK,
Kuban State University, Department of Economic, Social and Political Geography, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, econgeo@mail.ru

AHHOTALINA.

B mocnenaue roapl HAOMIOAAETCS POCT YHCIIA OTABIXAIOMIMX Ha KypopTax A3oBo-UepHOMOPCKOTro
nobepexbs. TeppuTopHallbHO  Pa3BUTHE TYPHUCTCKO-PEKPEAMOHHOTO  KOMIUIEKCa  A30BO-
YepHOMOPCKOTro moOepexbs XapaKTEPU3YETCss HEPABHOMEPHOCTHIO: KOJIOCCANbHBINA MOTOK TYPUCTOB
MPUHUMAIOT B TIEPUO]I BBICOKOTO ce30Ha IIskku [IpuuepHomopsss KpacHomapckoro kpas. Y CIOBHO
wisxu YepHoMopckoro nmodepexbs KpacHomapckoro kpasi MOXKHO pa3/iefiuTh Ha MATh pailoHoB. Ha
CErOJIHAIIHUN JeHb Ha Tepputopuu KpacHomapckoro kpas kiaaccuduiimpoBaHo HeMHOTHM Oosiee 60
wishked. 3a TocleHUE ToAbl CIIeTaHO HEMalo JJig TOBBIIICHUS YPOBHS IUISDKHOTO CEpBHUCA,
omaroyctpoiictBa. OOImIee COCTOSHUE TUIDKEH B OOJNBIIEH CTENMEeHW 3aBUCUT OT YaCTHBIX
MpEeANPUHUMATENCH, ApEHAYIOIIUX TUISKHU.

* ~
HUccneoosanue evinonneno npu @uunancosou noodepiicke PDODU, npoexm «HUmumayuonnoe
MOOenUpoBaHue NPUOPENCHbIX 2e0CUCmeM 8 YCI08UAX AKMUBHO20 PA38UMuUs MYypUcmcKo-pekpeayuoHHol
ompacauy Ne 16-35-00405 mon_a.



Kuarouyesbie ciioBa.
Typuctcko-pekpealluoHHbli  KoMIuieke, KpacHonmapckuid Kpail, npuOpexHas 30Ha, IUISDKH,
OeperoBasi TUHUS.

Abstract.

In recent years, the number of tourists visiting the resorts of the Azov-Black Sea coast has been
constantly increasing. Territorial development of a tourist and recreational complex of the Azov-
Black Sea coast is characterized by unevenness: the enormous tourist flow is accepted in the period
of high season by the beaches of the Black Sea Coast of the Krasnodar Region. The beaches of the
Black Sea coast of the Krasnodar region can be relatively divided into five areas. Nowadays, a little
more than 60 beaches have already been classified in the territory of the Krasnodar region. In recent
years, a lot of things have been made to increase the level of beach service and comfort. The general
condition of the beaches depends on private entrepreneurs renting them.

Keywords.
Tourist and recreational complex, Krasnodar region, coastal zone, beaches, coastline.
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TYPUCTCKUM UMUK KAK OJUH U3 I'TABHBIX ®AKTOPOB YCTOMYHUBOI'O
PAZBUTUA KYBAHH

TOURIST IMAGE AS ONE OF THE MAIN FACTORS OF SUSTAINABLE
DEVELOPMENT OF THE KUBAN

E.JLI. 3AJTHEITPOBCKA S,
JOIEHT KadeIpbl COMUATBHO-KYIBTYPHOTO cepBrca U Typu3mMa KyGaHCKOro rocy1apcTBEHHOTO
YHUBEPCHUTETA (PU3MIECKOM KYIBTYPHI, CIOPTA M TYpU3Ma, KaHIHIaT SKOHOMHUYCCKUX HAYK,
r. Kpacuonap, ele-zadnepr@yandex.ru

E.L. ZADNEPROVSKAYA,
Kuban State University of Physical Culture, Sports and Tourism, Department of Social and Cultural
Service and Tourism, Associate Professor, Candidate of Economic Sciences, Krasnodar, ele-
zadnepr@yandex.ru

A.A. OPYEHKO,
JOIIEHT Kadeaphl COLMaNTbHO-KYJIBTYPHOTO cepBrca U TypuzMa KyOaHCKOTO rocy1apCTBEHHOTO
yHUBEpcUTeTa (PU3NUECKOU KyJIbTYpPBI, CIIOPTa ¥ TYpU3Ma, KaHIUAAT IeJarorndecKux HayK,
r. Kpacnomap, AUrchenko55@rambler.ru

A.A. YURCHENKO,
Kuban State University of Physical Culture, Sports and Tourism, Department of Social and Cultural
Service and Tourism, Associate Professor, Candidate of Pedagogical Sciences, Krasnodar,
AUrchenko55@rambler.ru

AHHOTALINA.

CraTbs OCBAILIEHA aHATTU3Y Mpo0sIeM GopMUpPOBaHUS TypUCTCKOro nMupka KpacHogapekoro kpasi.
JlokazaHo, yTo ycrex B ()OPMHUPOBAHUU TYPUCTCKOTO MMHUJDKA TEPPUTOPUU B TEPBYIO OYepeib
3aBUCUT OT TOTO, HACKOJBKO YJAa4HO C(HOPMUPOBAHHBIH CYOBEKTOM HMHJK OIpeaeeHHOU
TYPUCTCKOM TEPPUTOPUH COOTBETCTBYET, C OAHOW CTOPOHBI, €€ OOBEKTUBHBIM KauecTBaM, a C
IpYroi — OXHAAHHUSAM U 3alpocaM pEKPEaHTOB WJIM HHBECTOpoB. IlpeasokeHsl myTu i
LEJICHANPABICHHOW  JI€ATEIbHOCTH 1O  CO3JaHUIO, TMOAJEPKAHUI0 U PACIPOCTPAHEHUIO
s pexTruBHOrO nMuKa KpacHomapckoro kpasi.

KiaoueBnie cJioBa.
TypucTCKMi HMMHUIK, TEXHOJOTMH UMHIKMEHUKEPCTBA, TYPUCTCKas WMHKEBas IIOJUTHKA,
HMMUKEBBIE MPOEKTHI, CTPATETUYECKOE YITPABICHUE UMUIKEM TEPPUTOPHH.

Abstract.
The article analyzes the problems of formation of tourist image of the Krasnodar territory. It is
proven that success in formation of the tourist image of the territory in the first place depends on
how successfully the image, formed by the subject, of a specific tourist areas corresponds, on the one
hand, with its objective qualities, and on the other hand, with the expectations and needs of
holidaymakers or investors. The ways for focused activity on creation, maintenance and distribution
of effective image of the Krasnodar region are proposed.

Keywords.
Tourist image, technology of image-making, tourist branding policy, branding projects, strategic
management of image of the territory.
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UHBECTUIIMOHHBIN MOTEHIUAJI TEPPUTOPUU KPACHOJAPCKOI'O KPASI 1151
PA3ZBUTUSA CEJBCKOI'O (AT'PAPHOI'O) TYPU3MA*
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«KyOaHckuii rocyJapCTBEHHBI YHUBEPCUTETY», KAaHIUJIAT Teorpauueckux HayK, IOIEHT, T.
Kpacnonap, minenkova@inbox.ru

V.V. MINENKOVA,
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A.A. DUJIOBOK,
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A.A. FILOBOK,
Kuban State University, Department of Economic, Social and Political Geography, Candidate of
Geographical Sciences, Associate Professor, Krasnodar, econgeo@mail.ru

A.A. MUIIIEHKO,
noneHT kadeapsl puzudeckoit reorpadun @PI'bOY BO «KybaHckuii rocyaapcTBEHHBIN
YHUBEPCUTET», KaHAUIAT reorpaduyeckux HayK, noueHT, I. KpacHoaap, alal-mi@yandex.ru

A.A. MISHCHENKO,
Kuban State University, Department of Physical Geography, Candidate of Geographical Sciences,
Associate Professor, Krasnodar, alal-mi@yandex.ru

AHHOTALUA.
Ilenp wucCclenOBaHMS COCTOMT B OLEHKE MHBECTULMOHHONW THPHUBJIEKATEIBHOCTU CEJIBCKOTO
(arpapnoro) typusma (C(A)T) xak ogHOTO M3 HampaBJIeHUN TypucTcKoi oTpaciu KpacHomapckoro
Kpasd. Pe3ynpTaTbl HCCIIEIOBAaHHs, U3JIOKEHHBIE B CTaThe,— MPOU3BEIACHA TIPYNIUPOBKA
MyHUIIUMATbHBIX 00benuHenut (MO) KpacHomapckoro kpasi MO CTENEHH WHBECTUIIMOHHOM
npusiekatenbHocTd  C(A)T;  oTMedeHBl  BHYTpUpPETHMOHANbHBIE  pa3jvuds B  YpOBHE
WHBECTUIIMOHHOTO MoTeHIana MO B 3aBUCUMOCTH OT psifia (haKTOPOB.

KioueBbie ci1oBa.
KpacHopmapcknii Kpail, arpapHblid TYpU3M, CEIbCKHUH TYypHU3M, HWHBECTHIIMOHHBIA ITOTEHLIHAAII,
PErHOHANBHBIN TYPU3M, TYPUCTCKO-PEKPEALIMOHHBIN KOMILIEKC.

Abstract.
The aim of the research is to estimate the investment attractiveness of rural (agricultural) tourism as
one of the tourist branch of the Krasnodar region. The presented research results are: the grouping of
the municipal formations of the Krasnodar region according to the degree of investment
attractiveness is made; intraregional differences in the level of investment potential of the municipal
formations were identified.

Keywords.
Krasnodar region, agricultural tourism, rural tourism, investment potential, regional tourism, tourist
and recreational complex.
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I'MIPOMUHEPAJIBHBIE JIEYHEBHBIE PECYPCbBI ABXA3UU: OBILIIAS
XAPAKTEPUCTUKA UTEOI'PA®UA NCTOYHUKOB

HYDROMINERAL HEALING RESOURCES OF ABKHAZIA: GENERAL
CHARACTERISTICS AND GEOGRAPHY OF SPRINGS

J.C. IITMHY VK,
npenojaBaTenb AOXa3cKoro rocyapCTBEHHOIO yHUBepcuTeTa, Pecniybnuka Abxaszus, 1. CyxyM,
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AHHOTaNUSA.

B crarbe maercs aHanM3 M cUCTEMaTH3alUsl TMIPOMUHEPAIIbHBIX JIEUEOHBIX pecypcoB AOxazuu:
COCTaB, CBOMCTBa M 00Ilas XapaKTepUCTHKa HauOoJiee MCIONIb3YEMBIX €CTECTBEHHBIX BBIXOJ/IOB
MHUHEpAIbHbIX BOJ M UX paclpoCTpaHEHHE Ha IMOBEPXHOCTH. PacKpbIThl OJaronpusTHoe
BO3/I€CTBHE MUHEPAJIBHBIX BOJ Ha OPraHU3M 4YeJIOBEKa, JieyeOHble CBOWCTBA MUHEPAIBLHONW BOJBI U
NpUMEHEHHE ee i1 NMpOo(UIAKTUKU U JiedeHus: Oosie3Heil. BwisgBIeHO, YTO cOoCTaB, CBOWMCTBAa U
TeMIepaTypa MHHEpAIbHBIX BOJ SIBJSIOTCS PELIAIOIIMMU TMPH NPOQUIAKTHKE M JICYSHHH psla
3a0oneBanuii. [losydeHHble JaHHBIE MOTYT OBITh HCIOJB30BAaHBl B IPOTpaMMax pPa3BUTHSA
CaHaTOPHO-KYpPOPTHOrO KoMIliekca AOxa3uu.

KiaoueBnie cJioBa.
MuHepanbHbIE BOBI, 0aTbHEOJIOTHS, KYPOPT, TEPMATBHBIN HCTOYHUK, CKBaKHHA.

Abstract.

The article analyzes and systematizes the hydro-mineral healing resources of Abkhazia: structure,
properties and a general characteristic of the most used natural exits of mineral waters and their
distribution on the surface. Favorable impact of mineral waters on a human body, healing properties
of mineral water and its use for prevention and treatment of diseases are presented. It is revealed that
the structure, properties and temperature of mineral waters are decisive at prevention and treatment
of a number of diseases. The obtained data can be used in the development programs of a
sanatorium-resort complex of Abkhazia.

Keywords.
Mineral waters, balneology, resort, thermal spring, borehole.
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CEKTOP CTPAXOBBIX YCJIYI B OTEqECTBEHlefI TYPUHAYCTPUU U ETO
HOTEHHUAJ PA3SBUTUSA HA IIPUMEPE BAUKAJIBCKOI'O PETHOHA

SECTOR OF INSURANCE SERVICES IN THE DOMESTIC TOURIST INDUSTRY AND
ITS DEVELOPMENT POTENTIAL BASED ON THE EXAMPLE OF THE BAIKAL
REGION

JILA. CYMEHKOBA,
Hay4YHbIH COTPYAHUK Ja0OPaTOpUU S3KOHOMHUYECKOH U colmanbHoi reorpadguu UuctutyTa
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passwrd@mail.ru

L.A. SUMENKOVA,
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AHHOTALINA.

B crathe paccmaTpuBaeTcsl 3HaU€HUE CTPAXOBBIX YCIYTI B TYpUCTHYECKOW OTpaciu Kak HauOoiee
s¢¢pexkTuBHOrO  crocoba obecredeHuss OE30MACHOCTH  TYpUCTOB.  BBIBIEHBI  OCHOBHBIE
TYPUCTUYECKUE ITOTOKH, BUABI CTPaXOBAaHUS M CTPAaXOBBIE PHUCKH, CBA3aHHBIE C 3arpaHUYHBIMU
noe3akamu. [IpuBeeHBI OCHOBHBIE CXEMBI CTpaxOBaHWS B TypuHAycTpuH. C NOMOIIBIO OHJIANH-
KaJbKYJISITOpa paccuuTaHa OPUEHTUPOBOYHAS CTOMMOCTH CTPaxoBOrO IOJHCAa s TypucTa U3
Poccun. Ha ocHOBE BE€JOMCTBEHHON CTaTUCTHKM JETAJIBHO H3YYEHBI BOIPOCHI B3aUMOJEHUCTBHS
TYPUHAYCTPUU U CTPAXOBBIX YCIYT Ha MpuMepe balkanbCcKoro pernoHa.

KiaoueBnie cJioBa.
TypunayCTpHsi, CTPaxOBbl€ PUCKH, BUJIbI CTPAXOBOM 3alUTHI, TYPUCTHI, ballkalbCKUM peTHOH.

Abstract.
The article considers the importance of insurance services in the tourist industry as the most effective
way to ensure the safety of tourists. The main tourist flows, types of insurance and insurance risks
related to the foreign trips are identified. The basic schemes of insurance in the tourist industry are
given. The estimated cost of insurance policy for a Russian tourist is calculated using the online
calculator. On the basis of departmental statistics, the issues of interaction between the tourist
industry and insurance services are studied in detail on the example of the Baikal region.

Keywords.
Tourist industry, insurance risks, types of insurance protection, tourists, the Baikal region.
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AHHOTALMA.
CraTbsl MOCBsILIIEHA aHAJIM3Y COCTOSHUSA TOCTMHUYHOM cdepbl r. OMcka Bo BTOpoi monoBuHe XIX —
Hayane XX B. B pabore BbAEnsAOTCS OCOOEHHOCTH HMCTOPUYECKOTO PA3BUTHUSI TOCTUHUYHOW OTpACIIH
r. OMcka B 00O3HAUEHHBIM TEPUOA BPEMEHH. ABTOPHI OOpamaroT 0co0oe BHUMaHHE Ha (HaKTOPHI,
BIUSBIINE HA Pa3BUTHE TOCTOSUIBIX JBOPOB, TOCTHHHUI[ B T. OMCKe, a Takke Ha OCOOCHHOCTH
pETyJIUPOBaHMS TOCTHHIHYHON OTPACTH CO CTOPOHBI TOCYIapCTBA.

KiroueBnie ciioBa.
['ocTuHULIBI U TOCTOSLIBIE ABOPBI I. OMCKa, TOCYJaPCTBEHHOE PETYIMPOBAHUE JIESITETbHOCTH MMOCTOSIIBIX
JTIBOPOB, MPOOJIEMBI Pa3BUTHS TTOCTOSUTBIX IBOPOB M TOCTUHUIL T. OMCKa, HCTOPHS OMCKHUX TOCTHHHII.

Abstract.
This article is devoted to the analysis of Omsk hotel industry in the second half of XIX — early XX
century. The features of the historical development of Omsk hospitality industry in the mentioned period
of time are distinguished in the paper. The authors pay special attention to the factors affected on the
development of inns and hotels in Omsk, as well as on peculiarities of hotel industry regulation by the
state.

Keywords.
Hotels and inns of Omsk, state regulation of inns, problems of development of inns and hotels in Omsk,
Omsk hotels history.
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AHHOTALIHA.
[IpuMeHeHNEe KOMIIBIOTEPHOTO TECTUPOBAHMS ISl OLICHKH KBATM(UKAIIUU COTPYIHHKOB UHIYCTPUH
TypH3Ma U TOCTCIIPHMMCTBA IO3BOJIIET ObIcTpee M 3P (HEKTUBHEE OIICHUBATh YPOBCHb MX 3HAHUHA H
YMEHHU B COOTBETCTBUU C TPEOOBAHUSAMU NMPO(HECCUOHATBHBIX CTAaHAAPTOB, & TAK)KE MUCTIOIb30BaTh B
By3axX MpPH peaau3aliyd o0pa30BaTENIbHBIX MPOrpaMM MO HaIMpaBiIeHUsIM MOATOTOBKU «Typusm» u
«"ocTuHnyHOE Aeno». IMEHHO ¢ 3TOH 11eIbI0 aBTOpaMH CTaThu OblTa pa3paboTaHa M ampoOUpoOBaHa
MpOTrpaMMa TECTUPOBAHUSA COTPYIHUKOB FOCTHUHHUIl U UHBIX CPEJICTB Pa3MEIICHUS B COOTBETCTBUHU C
TpeOoBaHUSIMU TMPO(ECCHOHATILHOTO CTaHaapTa «PyKOBOAWTENH/yHPaBISIIONIUNA TOCTHHUYHOTO
KOMIUIEKCA/CETU TOCTUHUI, KOTOpasi OTMCaHa B IAHHOM CTaThe.

' Cmamows nodzomoenena 6 pamxax epanma PI'EOY BO «PIY um. I'.B. Iexanosa» «Paspabomxa u
anpooayus Mexanuma oyeHKU K8anu@ukayui compyoOHUKo8 UHOYCmpuyu 20CMenpuumMcmed U 6blNYCKHUKOS
8)308 HA OCHOBE NPUMEHEHUsL NPOPDECCUOHAILHBIX CMAHOAPMOBY.
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KiaoueBrle cjioBa.
Kommierennun, moaroToBka KaJapoB, HWHAYCTPHUS TOCTEIPUUMCTBA, TYPHU3M, KOMIIBIOTEPHOE
TECTUPOBaHUE, MPOPECCUOHATBLHBIN CTaHAAPT.

Abstract.

The use of computer-based testing to evaluate the qualification of employees of the tourism and
hospitality industry allows to assess their level of knowledge and skills faster and more efficient in
accordance with the requirements of professional standards, and to use in the universities during the
implementation of educational programs in directions of preparation “Tourism” and “Hospitality”.
With this purpose, the authors developed and tested a program for testing of employees of hotels and
other accommodation facilities in accordance with the requirements of the professional standard
“Head/Manager of hotel complex/hotel chain”, which is described in this article.

Keywords.
Competencies, staff training, hospitality industry, tourism, computer-based testing, professional
standard.
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AHHOTaNHUA.

B nporuiecce peanuzaiuu 0CHOBHOM 00pa30BaTeIbHOM MPOrpaMMbl TYPUCTCKOTO HAIIpaBJICHUsI aBTOpaMU
MPOBECH aHAJIU3 METOJIOJIOTHYECKUX TOIXO0J0B K U3YYCHHUIO TTPOOIEMbI PA3BUTHUSI UCCIIEA0BATEIbCKOM
KOMITETCHTHOCTH Yy OyAylIuX MarucTpoB Typu3Ma B By3e. B pamkax TEOpeTHYeCKOTO HCCIeIOBaHUS
paccMaTpUBAIOTCSd OCHOBHBIC TMOJIOKEHUSI KOMIETEHTHOCTHOTO M KOHCTPYKTMBHUCTCKOIO MOAX0/0B. B
CTaTh€ MOKAa3aHO, YTO KOMIETEHTHOCTHBIM MOJXO0J MO3BOJSET BBIIBUTH CYIIHOCTHBIE XapaKTEPUCTUKHU
HCCJIC0OBATEIIBCKON KOMIICTCHTHOCTH OYIyIIero Maructpa Typu3Ma, BBIICIHTH €€ CTPYKTypy H
ONpeAenuTh conaepkanue. KOHCTPYKTHMBUCTCKUN TMOAXOJ PacCMaTPUBAETCS B CTaTh€ KAaK METOAMKO-
TEXHOJIOTMYECKasi OCHOBAa pa3BUTHUSA HCCIIEIOBATEIbCKOM KOMIIETEHTHOCTH OyAYIEro MarucTpa
Typusma. Ha oOCHOBE H3y4eHUS COCTOSHUS TEOPUUM U TMPAKTUKU PA3BUTUA HCCIEA0BATEIbCKOM
KOMIIETEHTHOCTH y OyAyIIUX MarucTpoB TypusMa CHOPMYJIUPOBAHBI MPUHIUIBI OpraHU3aIuu
paccMaTpruBaeMoro mpolecca U MpeAJioKEHbI MeIarornueckue ycioBus ero 3QpGheKTUBHOCTH.

KiroueBnie ciioBa.
KomnereHnusi, KOMOETEHTHOCTh, UCCIIEN0BATENbCKAsS KOMIIETEHTHOCTh, MOAXO0J, KOHCTPYKTUBUCTCKUM
MOJXO0/1, TPUHIIUIIBI KOHCTPYKTUBUCTCKOIO MOAXO0AA.

Abstract.

In the process of implementation of the basic educational programs of tourist directions, the authors
analyzed the methodological approaches to the study of development problems of the research
competence of future masters of tourism in the HEI. The main principles of the competence and
constructive approaches are considered within the theoretical survey. The article shows that the
competence-based approach allows to reveal the essential characteristics of the research competence of
the future master of tourism, to highlight its structure and to determine the content. The constructive
approach is considered in the article as methodological and technological basis for the development of
research competence of the future master of tourism. Based on the study of the theory and practice of
research competence development of future masters of tourism, the principles of the process organization
are formulated and pedagogical conditions of its effectiveness are offered.

Keywords.
Competence, competency, research competence, approach, constructive approach, principles of
constructive approach.
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AHHOTALINA.

CraThs TIOCBSIIIEHA AaKTyallbHOM mpobOiieMe (HOpMHpOBaHUS MUIIEBOW 0OE30MacHOCTH Ha
OPEeNNpUATUSIX HMHIYCTPUM NHUTaHUS M TOCTENpUUMCTBAa. B paloTe mnpeacTaBieHbl OCHOBHBIE
pe3ynbTaThl MCCIEI0BaHUM, HANpaBICHHBIX Ha pa3pabOTKy METOAOJOTHH YIpaBJICHHUS KayeCTBOM
yCIIyI OpraHM3alii NUTaHUS MyTEM BHEAPEHHUs CHCTEMbI, OCHOBaHHOM Ha mnpuHiunax XACCIIL.
ApryMeHTHUpyeTCs pa3BUTHE M BHEJIPEHHUE CUCTEMbI, OcHOBaHHOW Ha mnpuHnunax XACCII, Ha
OPEeNNpUATUSIX HMHIYCTpUM roctenpuuMmcTBa. OnpeneneHsl BaKHbIE MEXaHU3Mbl  CO3JIaHUS
0e30macHOro MPOW3BOJACTBA NPOAYKLUMHM U YCIYr OpraHu3aludd MUTaHUS B HUHIYCTPUU
rOCTENPUUMCTBA.

KiaoueBrie cjioBa.
bezonacHocTh numeBbix npoaykToB, npuHIUIbl X ACCII, nHAYyCcTpUst TUTaHUS, TOCTEIPUHUMCTBO.

Abstract.
The article is devoted to the problem of formation of food safety at the enterprises of food industry
and hospitality. The paper presents the main research results aimed at development of methodology
for the services quality management of catering by implementing a system based on HACCP
principles. The article proves the development and implementation of the system based on the
HACCP principles at the hospitality industry enterprises. It defines important mechanisms for
creating the safe production and services of catering in the hospitality industry.

Keywords.
Food safety, HACCP principals, food industry, hospitality.
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AHHOTALIHA.

[Ipeactosimast B o0o3puMoM OyAyiieM IMepenada 3[aHUS-TIaMATHHKA BCeMUPHOTO HCTOPUKO-
KyJIbTYpHOTO Hacienus, Haxozsmiero noa oxpanoit OHECKO, — McaakueBckoro cobopa B CaHKT-
[TerepOypre B Bemenue Pycckoii IlpaBocnaBhoil IlepkBu — BbI3BaJla B POCCHUHCKOM OOIIECTBE
MHOTOYHUCJICHHbIE JUCKYCCHUM M 3aMETHble MNpOTUBOCTOsSHUA. Co0Op BXOAWT B COCTaB
l'ocymapcTBEHHOro My3€MHOrO KOMIUIEKCA, SBJISETCS KEMUYKMHOM MHPOBOM  KYJIbTOBOU
APXUTEKTYPBI, OKA3bIBAETCSI CAMBIM IOCEIIAEMbIM TIOCTie DpMHUTaXa TOPOJICKUM My3eeM, o0raaaer
BBIJIAIONIMMCSI BHICTABOYHBIM MOTEHIIMAIIOM, U B HEM PETYJISIPHO MPOXOJST IEPKOBHBIC CITYXKOBI U
pUTyalbHbIE OTIpaBiicHUsI. My3eliHbIe KOJJIEKIMHA MPEBBIIAIOT ABAJALATh YETHIPE THICSYM €IMHUIL
XpaHEHHS] M NPOJOJDKAIOT  MOCTOSHHO  IIONOJHATHCS ~ HAWJICHHBIMU  papuTeTamMu U
BOCCTAHOBJIEHHBIMM 3aHOBO IIPEAMETAMM CO CTAaTyCOM PEIWMKBUM, NOJIEKAIEH OXpaHe.
OOmenpuHATO CYHUTaTh, YTO C OXPAaHOW MY3CHHBIX KOJIJIEKIIMH W COXPAHHOCTHIO 3/IaHUMA-
NaMSITHUKOB JIEJI0O B CTpaHe OOCTOWUT KpailHE HEyJOBIETBOPUTEIHHO. B TaHHOM ciydae HET Jaxe
NpUOTU3UTENBHBIX OIICHOK PBIHOYHOM CTOMMOCTH OOBEKTa WCCICIOBAaHUS B BHJE 3/IaHUS-
naMaTHuKa McaakueBckuili coOOp ¢ 3aHMMaeMbIM 3€MEIbHBIM Yy4acTKOM, HE TOBOPS YK€ O
JIOCTOBEPHOU CTPaxOBOM CTOMMOCTH OIIEHUBAEMOTO 0OBEKTA, CTOJIb HEOOXOAMMOM /I BO3MEILICHUS
yiepba U MOHECEHHBIX MOTEPh B cliydae KatacTpo(dbl, Mmoxapa U JPYruX CTUXHHHBIX CTPAXOBBIX
cimydaeB. Bompocy mpodeccrnoHanbHONW OLEHKH CTPaxOBOW CTOMMOCTH OOBEKTa HMCCICIOBaHUS U
MOCBSAIIICHA JAHHAS CTaThs U3 3aMyIICHHON paHee cepuu MmyOIrKaluii COaBTOPOB.


mailto:mail@batp.ru

KiroueBbie cjioBa.
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HEJBI)KUMOCTb, CTOMMOCTh  HEJBWI)KMMOCTHU, KOHCTPYKTHBHBIH  3JIEMEHT, HEYCTPaHUMBIN
(G yHKIMOHABHBINA U3HOC, CTPaxoBasi CTOMMOCTb.

Abstract.

The forthcoming transfer of the building-monument of the World Historical and Cultural Heritage in
the foreseeable future, which is under the protection of UNESCO, the St. Isaac's Cathedral in St.
Petersburg to the Russian Orthodox Church, caused numerous discussions and notable
confrontations in the Russian society. The cathedral is part of the State Museum Complex, it is the
pearl of the world's iconic architecture, it is the most visited museum after the Hermitage, it has an
outstanding exhibition potential, and it regularly hosts church services and ritual departures. Museum
collections exceed twenty-four thousand items of storage, and they continue to be replenished with
found rarities and newly restored objects with the status of a relic to be protected. It is generally
accepted that with the protection of museum collections and the preservation of monument buildings,
the situation in the country is extremely unsatisfactory. In this case, there are not even approximate
estimates of the market value of the object of research in the form of a monument-building St. Isaac's
Cathedral with the occupied land plot, not to mention the reliable insured value of the assessed
object, so necessary for compensation of damage and losses in the event of a catastrophe, fire and
other spontaneous insurance cases. The article is devoted to the professional appraisal of the insured
value of the research object from the series of publications of co-authors that was launched earlier.

Keywords.
Building-monument, land plot, improvements, estate, real estate, property, property value,
constructive element, ineradicable functional wear, insurance value.
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AHHOTALINA.

Llenbto cTaThy SBISIETCS OCBEIICHHE COBPEMEHHOTO TOJOXKEHHS JIEN C KPEAUTOBAaHHEM Majoro H
cpenHero Ous3Heca, OCOOEHHO OCYILECTBISIOLIErO JAeiITeNbHOCTh B cepe ycayr. B crarbe
OTMEYaeTcsi, YT0 OAHKOBCKOE KpEAMTOBAHHE BHICTYNA€T OCHOBHBIM KaHAJIOM MPEUIOKEHUS JCHEr
OpEANpPUHUMATEILCKUM CTPYKTypaM B HAIMOHAIbHON »KOoHOMHKE. K cokaneHuto, HMEHHO
NOJTb30BaHNE OAHKOBCKHM KPEIWTOM CO CTOPOHBI MAJIOTO W CpeAHEro Om3Heca, paboTaromero Ha
BHYTPEHHUI PBIHOK, BCE €Ile MPOOJIEMaTHYHO B CUJIY €0 BBICOKOW CTOMMOCTH. ABTOpPHI MOJAraior,
YTO JJIS1 O’KUBJICHHUS SKOHOMUKH HEOOXOUMO YCHIINTh NPEUIOKEHUE JCHET JJIsl MaJIOTO M CPEIHETO
Ou3Heca MoJi CpaBHUTENIBHO HEBhICOKUM MpoIleHT (7-10 %), u mpeaiaraloT CBOM perieHusl TaHHOU
poOJIEMBI.

KiroueBbie ci1oBa.
JleHbru, KpeauT, Majblii U cpeHU OM3HEC, rOCyAapCTBEHHOE perynupoBanue, LlenTpanbHbiil 6aHK
P®.

Abstract.

The aim of the article is to highlight the current state of small and medium business crediting,
especially operating in the service sphere. The article notes that bank lending is the main channel of
money supply to the enterprises in the national economy. Unfortunately, the use of bank credit by
small and medium businesses, operating in the domestic market, is still problematic because of its
high cost. The authors believe that we need to strengthen the supply of money for small and medium
business under a relatively low percentage (7—10 %) to revive the economy, and they offer solutions
to this problem.

Keywords.
Money, credit, small and medium business, state regulation, Central Bank of the Russian Federation.
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AHHOTaLHUA.
TpaHncMeUIHBIN CTOPUTEIIMHT, O KOTOPOM HJIET peYb B JIAHHOW CTaThe, — OJUH M3 HanOOJiee HOBBIX U
MOTEHIIMAJIHFHO MOIIHBIX HWHCTPYMEHTOB BOBJICYCHHS IOTPEOMTENSI B HApPATHBBI, MO3BOJISIIONINN HE
npocto 3(H(PEeKTUBHO yACpKUBATh BHUMaHWE ayJWTOPUU Ha KOHKPETHON Meamarmatdopme, HO U
YMHOXaTh 3TO BHUMaHHE MPHU MEPEKIIOUEHUU C MaTgopmbl Ha Tuiatpopmy. B cratbe paccMoTpeHbI
3a/1a4d, METOJBl W KITFOUEBBIC DJIEMEHTHI TPAaHCMEIMHHOTO MPOEKTa Ha mpuMepax chepbl peKiiamMbl U
IIPOJBUKECHUS.

Kurouessbie ciioBa.
TpancMenuitHBIA ~ CTOPUTEIUIMHT,  MEAMAWHIYCTPUS, OKOHOMHKA  BHHMAHHWS, IPOJBHKCHHE,
MeauamiaTdopma, MeanappaHIIn3a.

Abstract.
Transmedia storytelling referred to in this article is one of the newest and potentially powerful tools for
engaging the consumer in narratives, allowing not only to effectively keep the audience's attention on a
specific media platform, but also to multiply this attention when switching from platform to platform.
The tasks, methods and key elements of the transmedia project on examples of the sphere of advertising
and promotion are considered in the article.

Keywords.
Transmedia storytelling, media industry, attention economics, promotion, media platform, media
franchise.
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