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COBPEMEHHBIE TEHAEHIIUHU PA3SBUTHUSA MOJIOJAEXKXHOI'O TYPU3MA B MUPE
CURRENT TRENDS IN YOUTH TRAVEL DEVELOPMENT IN THE WORLD

J.C. TEITJIOBA,
acmupaHT Kadeapsl Typu3Ma U KyJIbTYypHOTO Hacieaus Poccuiickoro HOBOro yHnBepcuTeTa, T.
Mockaa, d.egolaeva@gmail.com

D.S. TEPLOVA,
Russian New University, Department of Tourism and Cultural Heritage, Graduate student, Moscow,
d.egolaeva@gmail.com

AHHOTAaIUA.
Pa3zButne MONONEKHOTO Typu3Ma SIBJISETCS BaXHbIM HAIIPABJICHUEM TYPUCTCKOM WHAYCTPUH
MHOTHUX CTpaH Mmupa. MccienoBanus IMOKa3bIBalOT, YTO UMEHHO JAHHOE HANPABJICHHUE MPUHOCUT
OTPOMHBIE JTOXOJbI, YTO OOOCHOBBIBAET AKTYaJIbHOCTh HW3YUYCHHUS COBPEMEHHBIX TEHICHIIMN U
BO3MO>KHOCTEMN Pa3BUTUA MOJIOJAEKHOTO TyprU3Ma B Pa3HbIX CTpaHaxX MUPA.

KuroueBsbie ciioBa.
Monoaexusiii Typusm, FOHBTO, Mex1yHapoHbIN TypU3M, MOJIOIEKb, Ty TEIIECTBUS.

Abstract.
Development of youth travel is an important aspect of the tourism industry in many countries of the
world. The studies show that this trend is bringing huge profits, that proves the significance of the
study of the current trends and opportunities for youth travel development in different countries of
the world.

Keywords.
Youth travel, UNWTO, international tourism, young people, travel.
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K BOIIPOCY Ob OCHOBHbIX U3BMEHEHHSIX 3AKOHA «Ob OCHOBAX
TYPUCTCKOMU AEATEJIBHOCTHU B POCCUUCKOU ®PEJEPALINUN»

TO THE QUESTION OF MAJOR CHANGES TO THE LAW «ON THE BASIS OF
TOURISM ACTIVITY IN THE RUSSIAN FEDERATION»

T.H. TPUTOPEHKO,
JOLIEHT Kadeapsl Typusma Beiciiei mikonsl ousHeca FOxHoro genepanbHOro yHUBEPCUTETA,
KaHIMJIaT SKOHOMUUYECKUX HayK, JIOLEHT, T. PocToB-Ha-/lony, grigorenko13@inbox.ru

T.N. GRIGORENKO,
Southern Federal University, Higher School of Business, Department of Tourism, Candidate of
Economic Sciences, Associate Professor, Rostov-on-Don, grigorenko13@inbox.ru

JL.LH. KASBbMHIHA,
3aBenyromas kahenapoit «CepBuc, Typu3M U HHIYCTPHsI TOCTENPUAMCTBA» JIoOHCKOTO
roCyJapCTBEHHOTO TEXHUUYECKOTO YHUBEPCUTETA, KaHIUAAT reorpaduuecKux HayK, JOLEHT, T.
Pocros-na-Jlony, kafedra tiig@mail.ru

L.N. KUZMINA,
Don State Technical University, Department of Service, Tourism and Hospitality Industry,
Candidate of Geographical Sciences, Associate Professor, Rostov-on-Don, kafedra_tiig@mail.ru

AHHOTAIIUA.

B crarbe paccmaTpuBaroTCs OCHOBHBIE MONIOkKEHUS PenepanbHoro 3akoHa «O BHECEHUU M3MEHEHUN
B OTHENbHBIE 3aKOHOJATelbHblE akThl Poccuiickoil ®enepanuy B LENAX COBEPIICHCTBOBAHUS
3aKOHOJIATENIbCTBA, PETYJIUPYIOUIET0 TYPUCTCKYIO JearenbHOCTh» OoT 02.03.2016 Ne 49-03,
BcTynuBuiero B cuiy 1 sHBaps 2017 roma. Peanuzanus NoJIO)KEHMM HOBOIO 3aKOHA CJHIETAET
TYPUCTCKHUI PBIHOK 00Jiee MPO3payHbIM, OKUJAETCS U3MEHEHUE CTPYKTYPhl CAMOTO PhIHKA U CMEHA
OCHOBHBIX WIpoKOB. HO B 3aKOHE HE y4YMTHIBAIOTCA KpailHE Ba)KHbIE UIsI Pa3BUTHUs Typu3Ma B
Poccun Bonpochl perynnpoBaHysi BHYyTPEHHETO U BbE3JHOTO TypU3Ma U HE MPEJIaraeTcss HUKaKoro
MeXaHu3Ma JJisl UX Pa3BUTHSL.

KiaoueBnie cJioBAa.
@denepanbHblid 3aKOH, TYPUCTCKAS AEATEIBHOCTD, BbE3AHOM TYPU3M, TyPAreHTCKas AEATEIIbHOCTb.

Abstract.

The article considers the main provisions of the Federal Law «On amendments to certain legislative
acts of the Russian Federation for the improvement of legislation regulating tourism activity» dated
02.03.2016 Ne 49-FZ, which entered into force on January 1, 2017. The implementation of the
provisions of the new law will make the tourist market more transparent, it is expected to change the
structure of the market and the replacement of key players. But the law does not take into account
the issues of regulation of internal and inbound tourism, which are extremely important for the
development of tourism in Russia, and it does not offer any mechanism for its development.

Keywords.
Federal law, tourist activity, inbound tourism, travel agency activity.
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HEKPOIOJIBHBIN TYPU3M KAK PASHOBUIHOCTb «TEMHOTI'O» TYPU3MA
NECROPOLIS TOURISM AS A TYPE OF “DARK” TOURISM

W.E. KAPACEB,
JOLIEHT KadeAphl Typu3Ma, TOCTUHUYHOTO U pecTOpaHHOro Ou3Heca MHcTuTyTa qu3aiina u
TexHoJorui OMCKOT0 TOCYJapCTBEHHOTO TEXHHUECKOTO YHUBEPCUTETA, KAaHIUAAT (PHIIOTOTHYECKIX
HayK, JOIeHT, I. OMck, igor200617@yandex.ru

[LE. KARASEYV,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Candidate of Philological Sciences, Associate Professor, Omsk,
1gor200617@yandex.ru

b.K. CMAT'YJIOB,
JOLIEHT KadeAphl Typu3Ma, TOCTUHUYHOTO U pecTOpaHHOro Ou3Heca MHcTuTyTa qu3aiina u
TexHOJoTui OMCKOT0 TOCYJapCTBEHHOTO TEXHUUYECKOTO YHUBEPCUTETA, KAHTUAAT UCTOPUUECKHUX
HayK, TOIeHT, T. OMcK, bolat alemdar@mail.ru

B.K. SMAGULOV,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Candidate of Historical Sciences, Associate Professor, Omsk,
bolat alemdar@mail.ru

E.B. MEJILHMKOBA,
JOTIEHT Kadeapsl Typu3Ma, TOCTHHHYHOTO U pecTOpaHHOro 6m3Heca MHCTUTYTA nu3aiiHa 1
TexHOJoTui OMCKOT0 TOCYJapCTBEHHOTO TEXHUUYECKOTO YHUBEPCUTETA, KAHIUAAT UCTOPUUECKHUX
HayK, TOIeHT, I. OMck, melnikovaelena2009@yandex.ru

E.V. MELNIKOVA,
Omsk State Technical University, Institute of Design and Technologies, Department of Tourism,
Hotel and Restaurant Business, Candidate of Historical Sciences, Associate Professor, Omsk,
melnikovaelena2009@yandex.ru

AHHOTAIHA.
CraTbs peAcTaBisieT COOON CUCTEMAaTU3UPOBAHHBIM MaTepHal, OCBEIAIOIUI H3yUYeHHE «TEMHOI0»
TypusMa. ABTOPHI AAIOT MOHITHE KTEMHOT0» TYPU3Ma, BBIWICHSIOT €r0 Pa3HOBUIHOCTH U KIIIOYEBBIC
ocobeHHoctu. Ocoboe BHUMaHUE B CTAaThe yAENsAETCs CHelU(PUKE U Pa3HOBUIHOCTSIM 3TOrO BHJA
TypusMa. JlaeTcsi aHaiau3 MOHATHS «HEKPOIOJBHBIM TYpU3M», PACKPBIBAIOTCS €r0 OCOOEHHOCTH,
CTelNeHb pacnpocTpaHeHHOCTH B EBpone u B Poccun, paccmarpuBaercs notenunan PO B KOHTEKCTe
Pa3BUTHUS HEKPOTIOIBHOTO TypH3Ma.

Kurouessbie ciioBa.
«Temnbli» TypU3M, HEKPOIIOIBHBIN TYPU3M, HEKPOIIOJIH.

Abstract.
The article is a systematized material illuminating the study of “dark” tourism. The authors define
the “dark” tourism, isolate its types and key features. Special attention is paid to the characteristics
and types of this kind of tourism. The article analyzes the concept of “necropolis tourism”, highlights
its key characteristics, prevalence in Europe and Russia, studies the potential of the Russian
Federation in the context of necropolis tourism development.

Keywords.
“Dark” tourism, necropolis tourism, necropolis.
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TEOPHUS U ITIPAKTUKA PA3BUTHUA KPEATHUBHBIX VUHJIYCTPUM Y CO3JIAHUSI
KPEATHUBHBIX KJIACTEPOB B TYPUCTCKOU JECTUHALIUHU (HA ITPUMEPE
CAHKT-IIETEPBYPT'A)

THEORY AND PRACTICE OF CREATIVE INDUSTRIES AND CREATIVE CLUSTERS
DEVELOPMENT IN TOURIST DESTINATION (BASED ON THE EXAMPLE OF SAINT
PETERSBURG)

A.A. KJIEUMAH,
npodeccop kadeapsl Typu3Ma U COLUAIBHO-KYIbTypHOTo cepBuca Cankr-IlerepOyprckoro
rOCYIapCTBEHHOTO MHCTUTYTA KYJIbTYPHI, JOKTOP IKOHOMHUYECKUX HayK, mpodeccop, T. CaHKT-
[TeTepOypr, aklejman@yandex.ru

A.A. KLEYMAN,
Saint Petersburg State Institute of Culture, Department of Tourism and Social-Cultural Service,
Doctor of Economic Sciences, Professor, Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUMKOBA,
3aBeaytomas kadenpoii Typuctckoro 6uzneca Cankr-IleTepOyprckoro rocynapcTBEHHOTO
YHUBEPCHUTETA MMPOMBIIIUICHHBIX TEXHOJOTUI U U3aiiHa, KaHAuIaT YdKOHOMHYECKHUX HaYK, TOICHT,
r. CankTt-IletepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
Saint Petersburg State University of Industrial Technologies and Design, Head of the Department of
Tourist Business, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
babaolga@rambler.ru

AHHOTALUA.

B cratbe peub MAET O Pa3BUTHM KpPEATHBHBIX WHAYCTPUNH M KPEAaTUBHBIX KJIACTEPOB Ha MpHUMEpe
Cankr-Ilerepbypra. KpeaTuBHBIE HMHIYCTpHUH pacCMaTpUBAIOTCA KaK CEKTOP SKOHOMHKH,
CO3/IAI0IIMI MPOAYKTHI HA OCHOBE TBOPYECTBA U KYJIbTYPHBIX pecypcoB. OO00UIEH OMBIT CO3/1aHUs U
(GyHKUMOHUPOBAHUS TOPOJACKUX KPEATUBHBIX KJIACTEPOB KaK HOBOM (JOPMbI OCBOEHUSI TEPPUTOPUU U
NpaiiBepa pa3BUTHUS TYpUCTCKOM nectuHauuu. [IpencraBieHa MeToAuka ONpeNesIeHUS HHIEKCa
KpPEaTUBHOT'O KalluTajga pOCCUMCKUX TOpOAOB. AHAIU3UPYIOTCS MPEUMYIIECTBA U HEAOCTATKU JBYX
BApUAHTOB peaju3allid MeXaHU3Ma MOAJIEPKKU CO3JaHMSI KPEaTHBHBIX KJIACTEPOB: 3aKIHOYCHHE
JIOTOBOpa apeH/ibl 00bEKTa HEABWKUMOCTH U 3aKIIOYEHHE KOHIIECCHOHHOTO COIVIALICHHUS.
Pa3paboTanbl npeioKeHUs IO CO3aHUI0 HOBBIX KPEAaTUBHBIX KJIACTEPOB. ABTOPHI JI€TAIOT BHIBOJ O
TOM, 4YTO CO3/1aHHE€ KpeaTuBHBIX KiactepoB B Caunkrt-IletepOypre Oyaer cnocoOCTBOBAaTh
MOBBILLIEHUIO KOHKYPEHTOCIIOCOOHOCTH TropoAa KaK TYpPUCTCKOM JeCTUHAIMU U (POPMUPOBAHUIO
MPUBJIEKATEIBHOTO ISl TYPUCTOB UMHUIDKA TOPOA.

KaoueBnie cJjioBA.
KpeaTuBHbIE MHAYCTpHUM, KPEATUBHBIN KJacTep, TYPUCTCKAs JNECTHUHAIIMS, KpEaTUBHAsI SKOHOMUKA,
KpEaTUBHBIN KJIaCC, KPEATUBHBIE ITPOCTPAHCTBA, MHJEKC KPEATUBHOTO KAIlUTAJIA.

Abstract.
The article considers the development of creative industries and creative clusters in Saint Petersburg.
Creative industries are regarded as a sector of economy that creates products on the basis of
creativity and cultural resources. The experience of creation and operation of urban creative clusters
as a new form of territory development and driver of the development of tourist destinations is



generalized. The technique of determining the index of creative capital of the Russian cities is
presented. The authors analyze the advantages and disadvantages of the two embodiments of the
support mechanism in the creation of creative clusters: the conclusion of the lease of the property
and the signing of the concession agreement. The proposals for the creation of new creative clusters
are developed. The authors conclude that the establishment of creative clusters in Saint Petersburg
will promote the competitiveness of the city as a tourist destination and the formation of attractive
tourist image of the city.

Keywords.
Creative industries, creative cluster, tourist destination, creative economy, creative class, creative
spaces, index of creative capital.
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TEHAEHIUU, ONTPEJAEJAIOINIUE BYAYIIEE MAPKETUHI'A B COEPE
I'OCTUHHUYHOI'O BU3HECA

TRENDS DEFINING THE FUTURE OF MARKETING IN THE HOSPITALITY INDUSTRY

O.B. IIMPOI'OBA,
neKaH (akyIbTeTa MEXAYHapOJHOTO TypHU3Ma, CIIOpTa U TOCTUHUYHOTO Ou3Heca duHaHCcOBOTO
yHuBepcurera npu [Ipasutensctse PD, nokTop nemaroruueckux Hayk, npodgeccop, r. Mocksa,
uralinsttur@yandex.ru
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AHHOTAIINA.

B crathe TOBOpUTCS O COBPEMEHHBIX TEHJIEHIMAX MAapKETHHTa B c(epe TOCTUHUYHOTO OHu3Heca.
VYnaensercss BHUMaHUWE TakoW mpoOsieme, Kak rio0anu3amusi, KOTOpas BIUSET HAa MapKETUHTOBYIO
MOJIUTUKY B cdepe TOCTENPUUMCTBA, IOKa3aHbl MPUMEPHl CIHUSHUS TOCTMHHYHBIX OIEPATOPOB.
OcBellleHa poJib MapKEeTUHra MAapTHEPCKUX OTHOIICHHWM, WX BJIMSHUS HAa TOCTUHUYHBIN OW3HEC,
MIPUBEICHBI IPUMEPHI MAPTHEPCKUX OTHOMmIeHWH. [lokazaHO BIMSHHE CO3[aHUS U CTOMMOCTH OpeHza
OoTelle Ha MX TMO3UIMI0O HAa pBIHKE, YIEJICHO BHUMAHHWE CETMEHTAllMM pbIHKA JJis MapKeTHHTa
OTIPEJICIICHHOTO TOBapa, MHHOBAIMSAM M TEXHUYCCKUM HOBHHKAM B OTENsAX. BaXHBIM (akToOpoMm,
ONpEACSIONINM TEHACHIIUU MAPKETUHTA, SBJISIOTCS SKOJIOTUYECKUE MOIXOAbI K AEATEILHOCTH OTENICH U
PECTOpaHOB, B CTaThe TOKAa3aH y4YeT ASKOJOTHYECKHX MpoOjeM. YIeJeHO BHUMAHHE ACATEIHBHOCTH
OTEJIeH 10 OTHOIIEHHUIO K KIIMEHTaM U BBICTPAMBAHUIO MAPKETUHTAa OTHOIIEHUN C KJIMEHTAMU.

KuroueBble cjioBa.
l'octuanunblii Ou3Hec, riao0anmu3arusi, KOHCOJUAIUS, CIUSHUE OTeNeld, MapKETHHI MapTHEPCKHUX
OTHOILIEHUM, CETMEHTAlMs pPBIHKA, CO3/laHhe OpeHJa, WHHOBALMM, YYET HKOJOTHUYECKHX MpolIieM,
MapKETHHT OTHOIIICHUM, MOXKETaHUs KIIMEHTA.

Abstract.

This article considers the current marketing trends in the hospitality industry. Attention is paid to the
globalization that affects the marketing policy in the sphere of hospitality; hotel operators merging
processes are shown. The role of marketing of partnerships and their influence on the hotel business are
highlighted, the examples of partnerships are given. Impact of creation and value of hotel brand on their
position in the market are shown; attention is paid to market segmentation for marketing of a certain
product, innovations and technical innovations at hotels. The important determinants of marketing trends
are environmental approaches to the activity of hotels and restaurants, the article demonstrates the
environmental problems accounting. Attention is paid to the hotels activity regarding customers and
building of marketing relationships with customers.

Keywords.
Hotel business, globalization, consolidation, hotels merger, partnerships marketing, market
segmentation, brand building, innovations, environmental problems accounting, relationship marketing,
customer wishes.
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PA3BUTHUE 'OCYJAPCTBEHHOI'O PEI'YJIMPOBAHUSI TYPU3MA B IPEJIEJIAX
CTPAHBI (OIIBIT TYPEIIKOU PECITYBJIMKHN)

DEVELOPMENT OF THE STATE REGULATION OF INTERNAL TOURISM
(EXPERIENCE OF THE TURKISH REPUBLIC)

CI. AIIYTATOSH,
acmpaHT Kadeapsl peKpealnoHHou reorpaduu U TypusMa reorpaduueckoro daxynprera MI'Y
uM. M.B. Jlomonocosa, r. Mocksa, puma00774@yandex.ru

S.G. ASHUGATOIAN,
Lomonosov Moscow State University, Faculty of Geography, Department of Recreational
Geography and Tourism, Graduate student, Moscow, puma00774@yandex.ru

AHHOTAIHA.
Crarhsi MOCBSIICHA aHAIU3Y IpoIecca PEryJUpOBaHUS TYPHUCTCKON nesTeNbHOCTH B Typuuu Ha
rocy1apCcTBEHHOM ypoBHe. CrenaHa IMOMNbITKAa MPOBECTH IEPUOU3ZALUIO PA3BUTHUS TYPUCTCKOM
MOJIUTUKUA. Y CIELIHBIA ONBIT TYypPELKOro IMPaBUTENbCTBA B BOMpPOCAX OpraHu3allid TypU3Ma B
mpejenax CTpaHbl MOXKET OBITh TOJIE3€H i1 COBEPIICHCTBOBAHUS CHCTEMBI TOCYJIApCTBEHHOTO
peryJaMpoBaHus APyrux CTpaH, B Tom uucie Poccum.

KiroueBnle ciioBa.
['ocynapcTBeHHOE peryiaupoBaHHE Typu3Ma, TYPUCTCKas TOJUTHKA, TMEPUOAU3ANMS, TYPU3M B
npeaenax crpanbl, Typiusi.

Abstract.
The article is devoted to the analysis of the process of tourism regulation at the state level in Turkey.
An attempt to identify the certain stages in the development of tourism policy was made. The
successful experience of the Turkish government in organizing of internal tourism can be useful for
improving the system of state regulation of other countries, including Russia.

Keywords.
State regulation of tourism, tourism policy, periodization, internal tourism, Turkey.
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MoAXOAbl K OHEHKE D®@PEKTUBHOCTU MOAEPHU3ALIUU COEPBI KYPOPTOB
N TYPU3MA (HA ITPUMEPE KPACHOJAPCKOI'O KPASI)

APPROACHES TO EVALUATION OF MODERNIZATION EFFICIENCY OF RESORTS
AND TOURISM SPHERE (BASED ON THE EXAMPLE OF THE KRASNODAR REGION)
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V.V. MINENKOVA,
Kuban State University, Head of the Department of Economic, Social and Political Geography,
Candidate of Geographical Sciences, Associate Professor, Krasnodar, minenkova@inbox.ru

AHHOTALUA.
PernonanbHble  COIMAIIBHO-DKOHOMUYECKUE CHUCTEMBl HMMEIOT  OIpPEACNEHHYI JIOKAIbHYIO
CaMOCTOSITEIHHOCTh, TIOTOMY TPEICTABISETCS IIeJIeCOO0pPa3HBIM OCYIIECTBISTh MOJICPHHU3AIUIO
Typu3Ma Ha YpOBHE CyObekTa denepanuu, o0JaJaroliero IMOJHOMOYUSIMU W pecypcaMu IS
NPUHATHS pelieHud B cooTBeTcTBYIoMIEH cdepe. Ouenka 3QpGeKTUBHOCTH MOAECPHU3ANNU C]ephl
KypPOPTOB M TypHu3Ma OCHOBBIBAETCSI Ha 00pa3e jkeraeMoro OyAyIero U OlEHUBAETCS Iy TEM aHalIn3a
WHIUKATOPOB.

KiaoueBnie cJioBA.
Mopnepauzanus chepsl KypopTOB M TypH3Ma, MOJElNb MOJEPHHU3AIUN, UBEPCUDUKAIINS,
KOHKYPEHTOCIIOCOOHOCTh, TYPUCTCKO-PEKPEAllMOHHBIN KOMILIEKC, Typu3M B KpacHogapckom kpae.

Abstract.
Regional socio-economic systems have a certain local autonomy, so it seems appropriate to
implement modernization of tourism at the level of the Federation, with the authority and resources
for decision-making in the relevant sphere. Evaluation of modernization efficiency of resorts and
tourism is based on the image of desired future and is estimated by indicators analysis.

Keywords.
Modernization of resorts and tourism sphere, modernization model, diversification, competitiveness,
tourist and recreational complex, tourism in the Krasnodar region.
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IMPUPOJHBIN U UCTOPUKO-KYJBbTYPHBIA TYPUCTCKO-PEKPEAIIMOHHBIN
MOTEHIIUAJI POCCUMICKOI'O IOBEPEXKBSI A3BOBCKOI'O MOPSI

NATURAL, HISTORICAL AND CULTURAL TOURIST AND RECREATIONAL
POTENTIAL OF THE RUSSIAN AZOV SEA COAST

O.B. IBJIMEBA,
3aBenytomias kadeapoit Typusma Beiciieit mkoinbl 6uzHeca FOxHoro dhenepaabHOTO yHUBEPCUTETA,
JIOKTOp reorpaduieckux Hayk, mpodeccop, r. Poctos-Ha-/lony, ivlieva.o@mail.ru
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Southern Federal University, Head of the Department of Tourism, Doctor of Geographical Sciences,
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AHHOTAaIUA.
Ha mnoGepexbe A30BCKOrO MOpPS ONarompusTHO COYETAIOTCS BBITOJHOE Teorpaduueckoe
MOJIOKECHHE, COXPAHUBIITUICS TPUPOAHBIN MOTEHIINAJ, 60raToe KyIbTYPHO-UCTOPUUYECKOE HACIIETUE.
[IpoBeneHHass OIlEHKAa TYPUCTCKO-PEKPEAIIMOHHBIX PECYpCOB IMIO3BOJIMJIA BBIABUTH HauOoiiee
MePCIIEKTUBHBIE 30HBI Ha MmoOepexkbe A30BCKOTO Mops Poccuu mo pa3BHTHIO pa3IMYHBIX BHIOB
TypHU3Ma.

KiaoueBnie cJjioBA.
[Ipuponnsie TYPUCTCKO-PEKPEALUOHHBIE pecypchl, HUCTOPUKO-KYJIbTYPHbBIE TYPUCTCKO-
PEKpEALMOHHBIE PECYPCHI, TYPUCTCKUI MMOTEHIMAJ, 30HUPOBAHUE TEPPUTOPHUH.

Abstract.
Azov sea coast favorably combines advantageous geographical location, remained natural potential,
rich cultural and historical heritage. The assessment of tourist and recreational resources revealed the
most perspective zones at the Russian Azov sea coast for different types of tourism development.

Keywords.
Natural tourist and recreational resources, historical and cultural tourist and recreational resources,
tourists potential, territory zoning.
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JEYEBHO-03I0POBUTEJIbHLIN TYPIIPOAYKT KABAPIUMHO-BAJIKAPCKOM
PECITYBJIMUKA U OHEHKA EI'O ATTPAKTUBHOCTH

HEALTH-IMPROVING TOURIST PRODUCT OF THE KABARDINO-BALKAR
REPUBLIC AND THE ASSESSMENT OF ITS APPEAL
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AHHOTAIHA.
B crarhe Ha OCHOBaHMM aHajlW3a TOJOBBIX OTUYETOB MUHHUCTEPCTBA KypOPTOB M TypHU3Ma
Kabapauno-bankapckoit PecmyOnuku W OTHEIBHBIX — CAHATOPHO-KYPOPTHBIX — OpPTraHU3aIHMA
MpECTaBlieHA XapaKTEPUCTUKA JIe4eOHO-03I0POBUTEIHLHOTO  TYPHPOAYKTa, IMPOU3BOIMMOTO
pecyOIMKaHCKUM CaHATOPHO-KYPOPTHBIM KOMIIJIEKCOM, U JaHa OIICHKA €r0 aTTPaKTUBHOCTH.

KuroueBsbie ciioBa.
Kabapnuno-bankapckas Pecnyonuka (KBP), neueOHo-03m0poBuTenbHbiil Typrnpoaykt (JIOT),
pecriyonukanckuii caHatopHo-KypopTHbii komiieke (CKK KBP), omnenka arrpaktuBHocTH JIOT
KBP.

Abstract.
Based on the analysis of the annual reports of the Ministry of resorts and tourism of the Kabardino-
Balkar Republic and several health resort organizations the article presents the characteristics of the
health-improving tourist product produced by the health-resort complex of the Republic, and the
assessment of its appeal.

Keywords.
Kabardino-Balkar Republic (KBR), health-improving tourist product (HITP), health-resort complex
of the Republic (KBR HRC), assessment of appeal of the KBR HITP.
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AHHOTAIIUA.
Jlns1 BBIABJICHUS TTPOOJIEM M IEPCIEKTHB Pa3BUTHUS My3eHHOTO Typu3Ma B KpacHomapckom kpae ObuT
MPOBENICH PsIi UCCICAOBAHUM: aHAIU3 MY3EWHBIX YUYPEXKIACHUW PEruoHa, UX THUIOJOTHU3ALMS M
KapTUpPOBAaHMUE, OMPENENICHUE ATTPAKTUBHOCTH MY3E€HHOrO TypH3Ma, OLIEHKAa €ro COBPEMEHHOIO
coctosiHMsl. Ha OcHOBe mpoBeNeHHOro aHaimu3a ObUIM cHOopMynHpoBaHBI HaMOOJIEE aKTyallbHbBIC
poOJIeMBbl, TIPEMATCTBYIOIIUE PA3BUTHIO MYy3€MHOTO TypHU3Ma B PETHOHE, M JaHbl PEKOMEHIAIUK T10
UX TIPEOJ0JICHUIO.

Kurouesbie ciioBa.
My3eiHblil Typu3M, TUIOJOTHS My3€eB, IMPOOJeMbl MY3€HMHOTO TypU3Ma, pa3BUTHE MY3E€HHOro
TypusMa, KpacHomapckuii kpai.



Abstract.
To identify the problems and prospects of museum tourism development in Krasnodar region a
number of researches was conducted: the analysis of museum institutions of the region, their
classification and mapping, definition of museum tourism attractiveness, assessment of its current
state. On the basis of the analysis the most urgent problems interfering the museum tourism
development in the region were formulated and recommendations on their overcoming were given.

Keywords.
Museum tourism, typology of museums, problems of museum tourism, museum tourism
development, the Krasnodar region.
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I'OCYJAPCTBEHHBIE MY3EU KPACHOJAPCKOI'O KPASL: OCHOBHBIE
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STATE MUSEUMS OF THE KRASNODAR REGION: MAIN ACTIVITY INDICATORS
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AHHOTALUA.
B crarbe nmaercs xapakTepHCTHKa I'OCYJAapCTBEHHBIX My3eeB KpacHomapckoro kpas, NpUBOAMTCS
aHalM3 OCHOBHBIX IIOKa3aTeleld My3eHHOW JesTeNbHOCTH, MaTepUabHO-TEXHUUYECKON 0asbl,
KaJIpOBOT0 COCTaBa, MH(POpMaTHU3allMK TOCYJaPCTBEHHOU My3eitHOM ceTn KpacHomapckoro kpas Ha
ocHOBe (hopM rocygapcTBeHHON My3eiHoi otyeTHocTH 8-HK.

KuroueBsbie ciioBa.
My3ei, My3elHbId Typu3M, MOKa3aTeIH MY3€HHOM ACATEIBHOCTH, (hopMa My3eHHON OTYETHOCTH
Kpacnonapckoro kpasi.

Abstract.
The article presents the characteristics of the state museums of the Krasnodar region, it analyzes the
main indicators of museum activity, material and technical base, staffing, informatization of the state
museum network of the Krasnodar region on the basis of the forms of the state museum reporting 8-
NK.

Keywords.
Museum, museum tourism, museum activity indicators, form of museum reporting of the Krasnodar
region.
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AHHOTAIIUA.
O pa3zBuTum arporypusmMa B Poccuu 4acto roBOpsT Kak Ha PETHOHAIBHOM, TaK U Ha (eaeparbHOM
YPOBHSIX. ATpPOTYpU3M SIBISICTCS KaTaJdU3aTOPOM pa3BUTUS psa HaAMpaBICHUNA HSKOHOMUKH U
COIMATBbHOM Cdephbl, YYaCTBYIOIIMX B CO3JaHUU KOMIUIEKCHOTO PETHOHAIBHOTO TYPHUCTCKOTO
npoaykra. [Ipennaraemas myOnuKamus — 3TO TOMBITKa aBTOPOB pacCMOTPETh BOMPOCHI PAa3BUTHS U
MPOJBIKEHUST arpoTypU3Ma, a TaKKe OMPENeTUTh CaepKuBaronue (akTopbl MPU peald3aIiu
JTAaHHBIX 3a71a4.

KiroueBbie ciioBa.
ArpoTypu3M, MApPKETUHT BIEYATIICHUM, KOHLIETIUSA TPOABWKEHUS, TYPUCTCKHUM CIIPOC, TYPUCTCKUI

MPOJIYKT.

Abstract.
The development of agrotourism In Russia is often discussed both at regional and federal levels.
Agrotourism is the catalyst for development of a number of directions of economy and social sphere
participating in creation of a complex regional tourist product. This publication is only the authors’
attempt to consider questions of development and promotion of agrotourism, as well as, to find the
constraints in realization of these tasks.

Keywords.
Agrotourism, marketing of impressions, concept of promotion, tourist demand, tourist product.
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AHHOTAIHUA.

B craTtee paccmarpuBatoTcs Mansle ropoaa LleHTpanbHO-UepHO36MHOIO 9KOHOMHMYECKOTO PaiioHa C
TOUYKM 3pEHUS MX MEPCHEeKTHB Ul Pa3BUTHUSA PEIUrno3Horo typusma. IlpoBeaena kmaccugpukanums
IIPAaBOCJIABHBIX LIEPKBEH 10 UCTOPUYECKUM IIEPUOAAM UX ITOCTPOUKHU. BBIABIECHBI OCHOBHBIE IOpPOAA,
obnajatrome HaumOOJBIIMMU pecypcaMu Uil MajJOMHUYECTBA U II03HABATEIIBHOIO TypH3Ma
PEJIMIMO3HOM  HampaBJIEHHOCTH.  ABTOpOM  pa3pa0oTaH  MeEXOOJAaCTHOW  NaJIOMHHYECKUMN
TypPUCTUYECKUN MapuIpyT, BKIIOYaOIIMKA 4 ManelX ropoaa. J[Ba M3 HHMX HMEIOT BBICOKYIO
00€eCreYeHHOCTh PABOCIABHBIMHU PEIUIUO3HBIMU COOPYKEHUsIMU. B cTaThe MpHUBEIEHO HECKOJIBKO
aBTOPCKMX KapT, WITKOCTPUPYIOLIMX OCHOBHBIE ACIIEKTHI €€ COACpKAHUS.

KuroueBsbie ciioBa.
Penurnosseiii Typu3M, MaJoOMHUYECTBO, IIepkBH, LlenTpanpHo-UepHozemuslil paiion (L[UP), mansie
ropoja.

Abstract.

The article considers the small cities of the Central Black Earth economic region from the point of
view of their prospects for religious tourism development. The classification of Orthodox churches
by the historical periods of their construction is carried out. The main cities with the largest
resources for pilgrimage and cognitive tourism of religious orientation are identified. The author
developed an interregional pilgrimage tourist route, which includes four small cities. Two of them
have big amount of Orthodox religious buildings. The article presents several author's maps
illustrating the main aspects of the content.

Keywords.
Religious tourism, pilgrimage, churches, Central Black-Earth region, small towns.
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PA3BUTUE CAHATOPHO-KYPOPTHOM OTPACJIA UPKYTCKOM OBJIACTH U
PECIIYBJIUKU BYPATUSA

DEVELOPMENT OF SANATORIUM-RESORT INDUSTRY OF IRKUTSK OBLAST AND
THE REPUBLIC OF BURYATIA
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acnupant UHctutyTta reorpaguu um. B.b. Couassl CO PAH, r. Upkytck, mikhailova-lika@mail.ru
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CTapivii HayyHbIl coTpyaHuk MuctuTyTa reorpadgun uM. B.b. CouaBet CO PAH, xanaunat
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O.V. EVSTROPYEVA,
V.B. Sochava Institute of Geography SB RAS, Senior Researcher, Candidate of Geographical
Sciences, Irkutsk, ledotop@irigs.irk.ru

AHHOTAIIUA.

Crarbsi MOCBSIIEHA PAa3BUTUIO U COBPEMEHHOMY COCTOSIHMIO CAaHATOPHO-KYPOPTHOW OTpaciv ABYX
POCCHUICKHX PETMOHOB, PACMOJOKEHHBIX Ha moOepexnbe o3epa baitkan, MpkyTckod oOnactu u
Pecniy6nuku Bypsitusi. JlaHa xapakTepucTuka pecypcoB MHUHEPAIbHBIX M TEPMAIbHBIX BOJI PETHOHA
M UX UCIOdb30BaHus. [IpencraBineH KpaTKuil aHAIW3 JTWUHAMUKU Pa3BUTHUS CAHATOPHO-KYPOPTHOU
orpaciu. CoBpeMEHHbIE OCOOEHHOCTH (PYHKIIMOHUPOBAHUS YUPEKACHUH CAHATOPHO-KYpPOPTHOIO
JeYeHUsT ¢ JIeYeOHO-03JOPOBUTEIILHOTO  OT/AbIXa PACKpPHIBAIOTCA HAa TMpUMEpPe KypopTOB
denepansHoro 3HaueHus «AHrapa» u «lopsumHck». Pabora sBIsETCS pe3yiabTaTOM aBTOPCKOTO
WCCICJIOBAHMSA, BBIMIOJHEHHOTO HA OCHOBE AHKETHOTO OIMpoca, OQPHUIMAIBHBIX CTATUCTUYECKHUX
JAHHBIX U MOJIEBBIX HAOJIOICHUN.

KiroueBnle ciioBa.
Upkyrtckass o6nacte, PecnyOnmuka bBypsatus, caHaTopHO-KypOpTHasi oOTpacib, peKpealrmoHHas
JIESTEJIbHOCTD, COIMOJIOrnYecKoe 00ciIeqOBaHuE.

Abstract.

The article is devoted to the development and current state of the sanatorium-resort industry of the
two Russian regions located on the coast of lake Baikal. The characteristics of resources of mineral
and thermal waters of the region and their use is given. A brief analysis of the dynamics of
sanatorium-resort industry development is presented. Modern peculiarities of functioning of
institutions of sanatorium-resort therapy and therapeutic recreation are described on the example of
resorts of Federal significance “Angara” and “Goryachinsk™. The paper is the result of the author's
research made on the basis of the questionnaire survey, official statistics and field observations.

Keywords.
Irkutsk oblast, the Republic of Buryatia, sanatorium-resort industry, recreational activity,
sociological survey.
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OCOBEHHOCTH PA3ZBUTHUA PEKPEAIIMOHHOI'O ITPUPOJOITIOJIB30OBAHUS B
PECITYBJIUKE BYPATHUSA

FEATURES OF RECREATIONAL NATURE MANAGEMENT DEVELOPMENT IN THE
REPUBLIC OF BURYATIA

C.JI. BYJIAEB,
cTapimui J1abopaHT Kadeapsl KpaeBeIeHUS U Typru3Ma TOMCKOTO TOCYapCTBEHHOTO YHHBEPCUTETA,
r. Tomck, koizumibs@gmail.com

S.L. BUDAEV,
Tomsk State University, Department of Regional Studies and Tourism, Senior Assistant, Tomsk,
koizumibs@gmail.com

AHHOTAIHA.

Oco0eHHOCTH Pa3BUTHS PEKPEAIMOHHOTO MPHUPOONOIb30BaHus B PecriyOnnke bypsaTus Hanpsamyto
CBs3aHBl C OoraTelimuM NPUPOJHBIM KOMIUIEKCOM o3epa balikan, HCTOPUKO-KYJIbTYPHBIMU
TPAJUIUSIMA MECTHOTO HACEJICHHMSI, a TAK)KE C YHUKAIbHBIMUA 00BEKTaMH MPUPOTHOTO Hacheaus. B
paboTe MPOBEJCH aHAJIN3 PETHOHATBHBIX M JIOKAJIBHBIX OCOOCHHOCTEH MPUPOJHBIX U HUCTOPHKO-
KYJIbTYPHBIX PEKpPEAIMOHHBIX pecypcoB. OmnucaHHOE B JAHHOM CTaTbe PaOHUPOBAHUE MOMKET
MOCITY>)KUTh OCHOBOHM i pa3pa0OTKM KOMIUIEKCA YIPABICHYECKUX PEIMICHUH U (POPMUPOBAHHUS
CHUCTEMBI TPAMOTHOT'O PEKPEAIIMOHHOTO MPUPOI0TIOIH30BAHMUS.

Kirouesbie ciioBa.
Pekpeannonnoe npupozomnonb3oBanue, Pecyonuka bypsitusi, pailoHupOBaHUE, TypPHU3M.

Abstract.
The features of the development of recreational nature management in the Republic of Buryatia are
directly related to the richest natural complex of Lake Baikal, the historical and cultural traditions of
the local population, as well as to the unique natural heritage sites. The article analyzes the regional
and local features of natural and historical-cultural recreational resources. The zoning described in
this article can serve as a basis for the development of a complex of management decisions and for
the formation of a system of literate recreational nature use.

Keywords.
Recreational nature management, the Republic of Buryatia, zoning, tourism.
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PEKPEAIIMOHHO-TEO3KOJIOTHYECKOE 30HUPOBAHUE TOMCKOM OBJIACTH
JJIA MAPIIPYTHOI'O TYPU3MA

RECREATIONAL AND GEOECOLOGICAL ZONING OF THE TOMSK REGION FOR
ROUTE TOURISM

10.10. KAJIFOXKHAA,
acTMpaHT Kadeapsl KpaeBeIeHUS M TyprU3Ma, MIIAIIINK HAyIHBIH COTPYAHUK Jab0opaTopuu
MHHOBAIIMOHHBIX MPOTPaMM U MPOEKTOB TOMCKOro rocy1apcTBEHHOTO YHHBEPCHUTETA,
[Tpencenarens Komuccuu no paszsurtuto typusma Tomckoro otaenenus Pycckoro reorpaguieckoro
obmiectBa, T. ToMmck, rgotomsk@mail.ru

Yu.Yu. KALYUZHNAYA,
Tomsk State University, Department of Regional Studies and Tourism, Graduate student; Laboratory
of Innovative Programs and Projects, Junior Researcher; Russian Geographical Society, Tomsk
Branch, Tourism Development Commission, Chairwoman, Tomsk, rgotomsk@mail.ru

AHHOTAIIUA.
PaccMoTpeHbl 0COOEHHOCTH T€03KOJOTUYECKOTO MOAX0/la K PEKPEallMOHHOMY pPalOHHPOBAHUIO U
30HUpOBaHMIO pervoHa. [IpemyiokeHa cxema pekpeanroHHOTO 30HHpoBaHUs ToMmckoi oOiactu Ha
OCHOBE T€O03KOJOTHYECKOr0 MOaxoAa. PaccMOTpeHBl BO3MOMXKHOCTH HCIIOJNB30BAHUSA JAaHHOIO
PEKpPEaIMOHHOTO0 30HUPOBAHUS ISl Pa3padOTKH MPOEKTOB MAapIIPYTHOTO Typu3Ma B PETHMOHE Ha
npuMepe IKCKYpPCHUOHHOTO aBTOOycHOTO MapiipyTa Tomck — Hapsim — Tomck.

KiroueBnle ciioBa.
['eoskomoruueckuii MOJAXOJ, PEKpPeallMoOHHOE 30HHUpOBaHME, ToMckas 00J1acTh, MapIIPyTHBIA
TYpHU3M.

Abstract.
The peculiarities of geoecological approach to the recreational zoning and the zoning of the region
are considered. The scheme of the recreational zoning of the Tomsk region on the basis of the
geoecological approach is proposed. The possibilities of the use of this recreational zoning for
project development of route tourism in the region on the example of the excursion bus route Tomsk
- Narym — Tomsk are considered.

Keywords.
Geoecological approach, recreational zoning, the Tomsk region, route tourism.
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UCTOPUSI KYPOPTA SIMAPOBKA (BABAMKAJIbCKUM KPAM)'
HISTORY OF YAMAROVKA RESORT (ZABAIKALSKY KRAI)

9.A. BATOLBIPEHOB,
Hay4HbI cOTpyaHUK baiikanbckoro mHCTUTYTa npupoaonoias3oBanuss CO PAH, kanauaat
reorpaguueckux Hayk, I. Yian-¥Ym, edikbat@gmail.com
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Candidate of Geographical Sciences, Ulan-Ude, edikbat@gmail.com
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E.D. SANZHEEV,
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AHHOTAIIUA.
B cratee npencraBnena uctopus kypopra SAmapoka (Kpacnouukoiickuii paiion 3abalikaibCKOro
Kpasi), HbIHE y>Xe He JAeucTByromero. Ha ocHoBe apxuBa Bpada-ocHoBatens KypopTa Koszuxa K.II.
pacCMOTpPEHO pa3BUTHE KypopTa B JOPEBOJIIOLMOHHBIN nepuoi. Taxkke naHa XapakTepHUCTHKa
3JIpaBHULBI B COBETCKHI IIEPUOJI U B HACTOSILIEE BPEMSI.

Kurouessbie ciioBa.
Kypopt SmapoBka, 3a0aiikaabCKuil Kpaid, MUHEpPAJIbHBIE BOJBI.

Abstract.
The article presents the history of Yamarovka resort (Krasnochikoysky district of Zabailalsky krai)
that is inactive now. The resort development in the pre-revolutionary period is considered on the
basis of the doctor-founder K.P. Kozih' archive. The characteristics of the resort in the Soviet period
and at the present time is also given.

Keywords.
Yamarovka resort, Zabaikalsky krai, mineral waters.

' Mccnenoanme npoBeieHo Mpu (uHaHCOBOW noxanepxke rpanra POOU Nel5-06-07870 «xomnoro-
HPKOHOMHUYECKAsl OLIEHKAa PEKPEaIlMOHHOTO MPHUPOOIOIb30BaHNUS Ha MPUTPAaHUYHBIX Tepputopusx Poccun,
Mouronuu u Kuras».
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O KOJIMYECTBEHHOHM U TEPPUTOPUAJIBHOM ONITUMU3BAIIAU TYPUCTCKHUX
BY30B

ON QUANTITATIVE AND TERRITORIAL OPTIMIZATION OF TOURIST HEIS

T.1. BIACOBA,
npe3uaeHT HanuonanbHoM akageMun Typu3Ma, peKTop banTuiickon akageMuu TypusMa u
NpeANpUHUMATENbCTBA, JOKTOP NEAArornyeckux Hayk, npodeccop, r. Cankr-IlerepOypr,
mail@batp.ru

T.I. VLASOVA,
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Entrepreneurship, Doctor of Pedagogical Sciences, Professor, Saint Petersburg, mail@batp.ru
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AHHOTAaIUA.
B craTbe aHanu3upyeTcs COCTOSSHUE B TYPUCTCKOM 00pa3oBaHUH, CB3aHHOE C COKpAIIEHUEM YHCIa
BY30B, OCYIIECTBJISIOMMNX MOATOTOBKY ISl MHAYCTPUM Typu3Ma. ABTOpaMH MpPeasiaracTcsi BapUaHT
YKpYIHEHUS MPOGUIBHBIX TYPUCTCKUX BY30B M COCPEIOTOUYEHHUS MX, KaK MPABUIO, B KPYIHBIX
TYPUCTCKUX JECTUHALMAX U KJIAaCcTepax.

KiroueBnle ciioBa.
Typuctckue By3bl, HOTPEOHOCTH TYPUHAYCTPUH, TYPUCTCKO-PEKPEAIMOHHBIC KIACTEPhI, TYPUCTCKHE
NEeCTUHAIAU.

Abstract.
The article analyzes the situation in the tourist education related to the drop in the number of HEIs
that train for the travel industry. The authors offer the option to consolidate the relevant HEIs and to
concentrate them at the large tourist destinations and clusters.

Keywords.
Tourist HEIs, travel industry demands, tourist and recreational clusters, tourist destinations.
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PET'YJIMPOBAHUE U TEHAEHIIAU PA3BUTHS OTEYECTBEHHOM KYJIbTYPHOM
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REGULATION AND TRENDS IN DOMESTIC CULTURAL ENVIRONMENT
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AHHOTAIIUA.
B crarbe packpbiTa CyIIHOCTh I'OCYJapCTBEHHOW KYJIBTYPHOW ITOJUTUKH, NPUBEICHBI PE3yJIbTAThI
HCCIIeIOBaHUs IMHAMUKH pa3BUTHUs cepbl KyabTypsl 3a epuo ¢ 2011 mo 2015 r. no nokaszarensam
KOJIMYECTBA PA3JIMYHBIX OPraHU3AlMK KyJIbTYPbl U UX MOCEHIAEMOCTH, BBIITOJIHEH aHAJIN3 OCHOBHBIX
TEHJECHLIUN pa3BUTHUS KYJIbTYPHOU CPEIBI.

KaoueBrie cJjioBAa.
KynbTypHas cpena, peryjiupoBaHue, TCHACHIIUU Pa3BUTHSL.

Abstract.
The article considers the essence of the state cultural policy; it presents the results of the research of
development dynamics in the sphere of culture for the period from 2011 till 2015 by the number of
different cultural institutions and their attendance; it analyzes the main trends in the cultural
environment development.

Keywords.
Cultural environment, regulation, development trends.
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AKTYAJIBHBIE HAITPABJIEHUSA U ITIEPCIIEKTUBBI PA3SBUTUA KOHIEIIINHU
«ECO-FRIENDLY» HA PBIHKE ITPOJIOBOJIbCTBEHHbBIX TOBAPOB B
COBPEMEHHBIX YCJIOBUSAX

CURRENT TRENDS AND PROSPECTS OF THE “ECO-FRIENDLY” CONCEPT
DEVELOPMENT IN THE MARKET OF FOOD PRODUCTS IN MODERN CONDITIONS

H.A. KO3JIOBA,

JOLICHT BhICIIeH MIKOJIBI BHYTPEHHEN U BHEIHEW TOProBid MIHCTUTYyTa IPOMBIILIEHHOTO
MEHEKMEHTA, SKOHOMUKHU U ToproBiu CaHKT-IleTepOyprckoro momuTeXHu4ecKoro yHUBEpCUTeTa
[lerpa Benukoro, kaHau1aT 5JKOHOMUYECKUX HayK, TOLEHT, I'. CankT-IleTepOypr,
KozlovaNA@inbox.ru

N.A. KOZLOVA,
Peter the Great Saint Petersburg Polytechnic University, Institute of Industrial Management,
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A.P. KUSHNIRUK,
Peter the Great Saint Petersburg Polytechnic University, Institute of Industrial Management,
Economics and Trade, Higher School of Domestic and International Trade, Student, Saint
Petersburg, arina.kushniruk@gmail.com

AHHOTAIIUA.

Cratbs mocBsileHa npoOiieMaM M MEepCHeKTHBaM pa3BUTHS KoHuenuuu «eco-friendly» Ha pbiHke
MPOJIOBOJILCTBEHHBIX TOBAPOB B KOHTEKCTE COBPEMEHHBIX COIMAIIbHO-DKOHOMUYECKHUX BBI3OBOB U
npo6sieM. AKTyalbHOCTh TE€Mbl CBSi3aHA C W3MEHEHUSIMHU IJI00AJbHBIX TEHJCHIMHA NOTpeOsieHus u
MOTPEOUTENIbCKUX MPEANOYTCHU, C TOBBIIICHHBIMUA TPEOOBAaHUSIMU, TPEABIBISEMBIMA K
npuobperaemMbiM TpoaykTaMm. Llens paboTel — u3yueHHe OCOOCHHOCTEW peaau3alii KOHIEMIIUU
«eco-friendly» Ha poccUiiCKOM pBIHKE MPOJOBOJBCTBEHHBIX TOBApoB. B crTaTthe oO0CyXmaroTcs
obmue nojoxkeHus: koHuenuu «eco-friendly»; aHanu3upyroTcs KIIHO4YeBbIE 3alIPOChl U OCHOBHBIE
TEHJCHIIMM TOTPEOUTENICKOTO BOCHPUATHSA TOJE3HOCTH NPOAYKTOB NUTaHUSA. PaccMoTpeHbl
OCHOBHBIE TPEHJIbl PAa3BUTHS PbIHKA SKOJOTHYHBIX TOBApOB; MPOBEACH aHAIU3 OCOOEHHOCTEU
NOTPEOUTEIBCKOTO IOBEICHHS HAa PHIHKE MOJIE3HBIX MPOIYKTOB.



KioueBbie ci1oBa.
Konuenuust «eco-friendly», pbIHOK NpOIOBOJILCTBEHHBIX TOBApOB, MOTPEOUTENIHCKOE IMOBEIACHUE,
XapaKTEepPUCTUKA PbIHKA, TUIIOJOTUS MIOKyNaTenel, afanTUBHBII MAPKETHUHT.

Abstract.

The article is devoted to the problems and prospects of the “eco-friendly” concept development in
the market of food products in modern conditions in the context of current socio-economic
opportunities and challenges. The relevance of the topic is related to the changes of global
consumption trends and preferences, to the increased requirements for purchased products. The aim
of the work is to study the features of the “eco-friendly” concept in the Russian food market. The
article discusses the general “eco-friendly” concept; it analyzes the key needs and the main trends in
the consumer perception of food healthiness. The main trends in the eco goods market development
are considered; the peculiarities of consumer behavior in the market of healthy products are
analyzed.

Keywords.
“Eco-friendly” concept, food market, consumer behavior, market characteristics, classification of
buyers, agile marketing.
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WCIOJb30BAHUE NOTEHIUAJIA BUBJIUOTEK U UX ACCOIUALIMM IS
PA3BUTHUA CEKTOPA I'OCYJAPCTBEHHBIX YCJYT

USE OF POTENTIAL OF LIBRARIES AND THEIR ASSOCIATIONS FOR THE
DEVELOPMENT OF SECTOR OF PUBLIC SERVICES

C.C. BATTAJIOBA,
3aBeyrommas oTaenoM apromaru3anun Cankt-IleTepOyprekoro rocy1apcTBEeHHOTO OFOKETHOTO
yUpEeKICHHs KyIbTypbl «[ ocynapcTBeHHas OMOIMOTEKa IS CICTIBIX U CITA00BHUIAIINX», T. CaHKT-
[TetepOypr, sbattalova@gmail.com

S.S. BATTALOVA,
Saint Petersburg State Library for Blind and Visually Impaired, the Head of the Department of
Automation, Saint Petersburg, sbattalova@gmail.com

AHHOTAaIUA.

bubnmorekn 3aHMMAalOT Ba)XXHOE MECTO B CTPYKType OpraHu3alfii, BHOCSIIMX CBOW BKJIAJI B
COLIMANILHO-KYJIFTYPHYI0, OOpa30BaTEIbHYI0 W JKOHOMHUYECKYIO JCSTeNIbHOCTh ofmiecTBa. B
COBPEMEHHOM MHUpPE OT HHX TpeOyeTcs TOCTOssHHas paboTa MO TOWCKY HOBBIX IOJXOJIOB,
COOTBETCTBYIOIIUX COBPEMEHHBIM TpPeOOBaHMSIM M 3ampocaM OOIIECTBa, C CaMbIM MPUCTAIBHBIM
BHUMaHHEM K Pa3BUTHUIO DKOHOMHUYECKHMX W COLMAIBHBIX MOJenel oOmiecTBa. B gaHHOU cTathe
aHAJTM3UPYIOTCSI  BOMPOCHI  TOBBIMIEHUS  A(PPEKTUBHOCTH  HMCIOJIB30BAHUS  IMOTEHIIMAJIA
CYIIECTBYIOIIEH ceTH NyOmuuyHbIX OmOmmoTrek KeIpreiscTana i pa3BUTHS TOCYAapCTBEHHBIX
COLMAJIBHBIX MPOTPaMM IO OKa3aHHUK TOCYJApPCTBEHHBIX YCIyr HaceneHuw. IIpennaraemeie
pEUIICHHUsS] TIO3BOJISIT 3HAYUTENBHO TIOBBICUTh 3(PPEKTUBHOCT, M aJAPECHOCTHh MPEIOCTABICHHUS
TOCYJJapCTBEHHBIX YCIYT M YPOBEHb HMX MOOWIBHOCTH M JOCTYIMHOCTH JJIS IIUPOKUX TPYIII
HaceJICHUS.

KiroueBslie ciioBa.
['ocymapcTBeHHBIE YCIYTH, 3JEKTPOHHOE INPABUTEIbCTBO, (UHAHCHPOBAHUE C(Epbl KyIbTYpBHI,
nyOiauyHble OUOIMOTEKH, YCIIyTH OUOIHOTEK.

Abstract.

Libraries occupy an important place in the structure of organizations, contributing to the socio-
cultural, educational and economic activities of the society. In the modern world they need work
constantly to find new approaches that meet modern requirements and needs of society, with a close
attention to the development of economic and social society models. The article analyzes the issues
of efficiency increasing of use of the capacity and existing network of public libraries of Kyrgyzstan
for the development of state social programs on public services. The proposed solutions will
significantly improve the efficiency and targeting of public services and will enhance their mobility
and availability for broad population groups.

Keywords.
Public services, electronic government, financing of sphere of culture, public libraries, services of
libraries.
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TEHAEHIUUA PAZBUTUA CUCTEMbI OHEHKHU KBAJIM®UKAIIUN PABOTHUKOB B
CO®EPE OBIIECTBEHHOI'O IMTAHUA

TRENDS IN THE DEVELOPMENT OF THE SYSTEM FOR STAFF QUALIFICATION
ASSESSMENT IN THE SPHERE OF PUBLIC CATERING
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3aBeayroas kageapoit SJKOHOMUKH U peanpuHuMaTenbeTBa bantuiickol akaieMuu Typusma u
IpeaIpUHUMATENBCTBA, JOKTOP SKOHOMUUYECKUX HayK, podeccop, r. Cankr-IlerepOypr,
lioubarskaya@mail.ru
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AHHOTALUA.
B HacTosee BpeMst MPOUCXOAUT MIEPECMOTP TOIXO0A0B K MPUMEHEHUIO METOJIOB OLICHKHU TIEpCcoHalIa
BO Bcex cdepax. Chepa oOIIECTBEHHOTO MUTAHUS 3aHUMAET BAYKHOE MECTO B OOECIICUCHUH Ka4ueCcTBa
KM3HU HACEJICHWsS, TI0PTOMY B HEW Mpuaaercs oco0oe 3HAYCHHWE IMOJTOTOBKE W  OICHKE
KBaJTM(UKAIIMU TIepCOHaNa. B cTaTbe aHATIM3UPYIOTCS JAOCTOMHCTBA M HEJAOCTATKH BCTYIHBIICH B
CHJIy C O3TOr0 Troja CUCTEMbl TOCYJapCTBEHHOW OIICHKH TepCOHaia B cdepe OOIIeCTBEHHOTO
MUTAHHUS.

KiaoueBnie cJjioBAa.
Cdepa oO1IeCTBEHHOTO MUTAHMSI, IEPCOHAN, METOIBI OIICHKHU, TOCYIapCTBEHHASI CUCTEMA OILICHKH.

Abstract.
Currently, there is a review of approaches to the implementation of methods for staff assessment in
all spheres. Public catering sphere takes an important place in the ensuring the life quality of the
population, therefore, special attention should be paid to the training and assessment of staff
qualification. The article analyzes advantages and disadvantages of the state system for staff
assessment in the sphere of public catering that has come into force this year.

Keywords.
Public catering sphere, personnel, methods of assessment, public assessment system.
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3APYBEKHBIN OIBIT U OTEYECTBEHHAS IIPAKTUKA ®UHAHCUPOBAHUS
WHHOBAIIMOHHOTI'O PA3BUTUSI POCCUNUCKOM DKOHOMUKHN

FOREIGN EXPERIENCE AND DOMESTIC PRACTICE OF FINANCING INNOVATIVE
DEVELOPMENT OF THE RUSSIAN ECONOMY
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SKOHOMMYECKUX HayK, rpodeccop, r. Cankr-IlerepOypr, vash 64@mail.ru

AN. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and Entrepreneurship,
Member of the National Academy of Tourism of Russia, Member of the European Academy of Natural

Sciences (Hannover, Germany),Doctor of Economic Sciences, Professor, Saint Petersburg,
vash_64@mail.ru

AHHOTALIHA.

AKTyaJIbHOCTh BBIODAHHOW TE€MBI JJIsS CTaThH, CBSI3aHHOW C M3YyYCHHEM IPOIIECCOB MHHOBAIIMOHHOTO
Pa3BUTHSI HAITMOHAIBHOM SKOHOMUKH, ONIPEACIAECTCS TONH CTPAaTern4ecKOr posibio, KOTOPYIO WHHOBAIIMH
UTPalOT B (POPMUPOBAHUU TO-HACTOSAIMIEMY KOHKYPEHTOCIIOCOOHOM SKOHOMHUKH PBIHOYHOTO THMA U
BBIXOZIC CTPaHbI U3 TITyOOUYaHIIero S3KOHOMUYECKOTO KPU3KCa, TIOPA3UBIIErO BCE CTOPOHBI COITMAIBHOMN
KHU3HU pOCCHicKOro oOmiecTBa. Kpu3ucHbBIE SBICHUS TPOSBUINCH B PE3KOM IMaJICHUU YPOBHS JKHM3HH,
a0COJIFOTHOM M OTHOCHTEIIBHOM OOHHWINAHWH TPYIAIIUXCS, 3aMETHOM CHWKEHUW TPOW3BOJIUTEIHEHOCTH
Tpyna. B cratee, ¢ omopoil Ha 3apyOeKHBI ONIBIT, ONPEACICHB THUIBI COBPEMEHHBIX
WHCTUTYIIMOHAIBHBIX CTPYKTYp, KOTOpPBIE OKa3bIBAIOT 3aMETHOE BIIMSHHE Ha (PYyHKIIMOHUPOBAHUE
Pa3IMYHBIX MOJCJICH Hay4YHO-UCCIEIOBATEIBCKUX U OIBITHO-KOHCTpYKTOpckux pador (HHUOKP).
[IpuBenensl miectb Mojenel (UHAHCHPOBAHMS WHHOBAIIMOHHBIX IPOEKTOB. YKa3aHbl IO Pa3HBIM
CcTpaHaM TpHU MOJeJIM (OPMUPOBAHUS YCIOBUN IIMKJIA Pa3pabOTKH U BHEIPEHUS MHHOBAIUH C MTOMOIIIbIO
MMEIOIINXCSI MHCTUTYITMOHAIBHBIX 00pa3oBaHuid. PaccmoTpena poccuiickasi npakTrka (GUHAHCUPOBAHUS
neaTenbHOCcTH HanroHaabHOM MHHOBAIIMOHHOM CUCTEMBI.

KuroueBsbie ciioBa.
NuHOBanmu, peanbHbIM CEKTOP, PAa3BUTHE YEJIOBEYECKOrO IIOTEHIMANa, WHHOBAIMOHHBIM PEWTHHT,
(buHAHCUpPOBAaHNE UCCIIEIOBAaHUI U pa3paboTOK, MPOU3BOAUTEIHLHOCTD TPY/a.

Abstract.

The relevance of the chosen topic for an article, related to the study of the processes of innovative
development of the national economy, is determined by the strategic role that innovations play in
shaping a truly competitive economy of a market type and the country's exit from the deepest economic
crisis that had struck all the aspects of the social life of the Russian society. Crisis phenomena
manifested themselves in a sharp drop in the standard of living, absolute and relative impoverishment of
the working people, and a marked decrease in labor productivity. The article based on foreign experience
determines the types of modern institutional structures that have a significant influence on the
functioning of various R&D models. Six models of financing innovative projects are presented. Three
models of forming the conditions for the cycle of developing and introducing innovations with the help
of available institutional institutions are indicated for different countries. The Russian practice of
financing the activities of the National Innovation System is considered.

Keywords.
Innovations, real sector, human potential development, innovative rating, financing researches and
developments, labor productivity.
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®UHAHCHUPOBAHUE SHEPT O3 ®®EKTUBHBIX MEPOIIPUATUN KAK ®AKTOP
MOBBIIEHUSI KOHKYPEHTOCIIOCOBHOCTU MPEJNPUATUN COEPBI YCJIYT

FINANCING OF ENERGY-EFFICIENT MEASURES AS A FACTOR OF IMPROVING
COMPETITIVENESS OF SERVICE ENTERPRISES
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AHHOTAIHA.
Craths TOCBsIIEHa BoOIpocaM TMoucka Hauwbonee »dddexkTuBHbIX GopM (PuHAHCHPOBAHUSA
OpEeanpUATUIMU cepbl YyCIyr MEpONPHUSITHIA MO MOBBIIMICHUIO YHEPreTHdeckor 3PQPeKTUBHOCTH.
Hcnonp3oBanue Jm3uHra 3HEProdd(HeKTUBHOTO 00OpYAOBAaHUS MPHU3HACTCA aBTOPOM OJHHUM M3
MPUOPUTETHBIX HAMPABICHUN pa3BUTUSI MEXaHU3MOB (PMHAHCUPOBAHHUS B TAHHOM cdepe.

KioueBslie ciioBa.
OHeprosp(HeKTUBHOCTh,  (PUHAHCHpPOBAHUE, JIU3UHI, HHEProdPQeKkTuBHOE  000pYyJOBaHUE,
HOPEaNIpUATUS CPEPBI YCIIYT.

Abstract.
The article is devoted to the search of the most efficient forms of measures financing by the service
enterprises to improve energy efficiency. The use of leasing of energy-efficient equipment is
recognized by the authors as one of the priority directions in the financing development in this
sphere.

Keywords.
Energy efficiency, financing, leasing, energy-efficient equipment, service enterprises.
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COBEPIHIEHCTBOBAHUE OPTAHU3AIIMOHHO-9KOHOMUYECKOM CTPYKTYPBI
N MEXAHU3MA IINTAHUPOBAHUA U TIPOEKTUPOBAHUA KOMIIVIEKCOB M®I]

IMPROVEMENT OF ORGANIZATIONAL-ECONOMIC STRUCTURE AND
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AHHOTAIIUSA.
Crarhsi MOCBSIICHA aKTyaJlbHBIM IPOOJeMaM IOCTPOCHHS KOMIUIEKCOB MHOTO(YHKIIMOHATBHBIX
ueHtpoB (M®II) mis okazaHuss MyHULMOAIbHBIX, PETHOHAIBHBIX M TOCYJAPCTBEHHBIX YCIYT IO
MPUHIMITY «OJHOTO OKHa». B  4acTHOCTHM, paccMarpuBaeTcsi MOCTPOCHUE CTPYKTYPHI,
OpPraHU3aIMOHHO-O)KOHOMHYECKOT0 MEXaHM3Ma IUUIAHUPOBAHUA M NPOCKTHUPOBAHUSA KOMILIEKCOB
M®II B 60ibIIMX ropojax.

Kuirouesbie ciioBa.
Muorodynkiuonanbubii 1ieHTp (MO®LL), xommiuekc MO, crtpykrypa manupoBanuss MOII,
MeXaHu3M ympaBieHus komriekcom MOI, meroamka oneHku 3¢G(GEKTUBHOCTH TUIAHUPOBAHUS
koMmiekca MOII,.

Abstract.
The article is devoted to the current problems of the building of complexes of multifunctional centers
(MFC) for the municipal, regional and public services according to the principle of a “single
window”. In particular, the construction of structure, organizational-economic mechanism of
planning and designing of MFC complexes in big cities is considered.

Keywords.
Multifunctional Centre (MFC), MFC complex, MFC planning structure, MFC operational
management mechanism, technique of efficiency assessment of MFC complex planning.



