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AHAJIN3 HYBJII/IKAlll/IﬁuB POCCUMCKOM HAYYHOM JKYPHAJIE «BECTHUK
HAIIMOHAJIBHOU AKAJIEMUHU TYPU3MA» 3A 2006-2016 'O bI

ANALYSIS OF THE PUBLICATIONS IN THE RUSSIAN SCIENTIFIC JOURNAL
“VESTNIK OF NATIONAL TOURISM ACADEMY” OVER THE PERIOD 2006-2016

H.A. 3AKOPHH,

[JIaBHBIN pelakTop )KypHana «BectHuk HanmonanbHo# akageMun TypusMay, npezacenarens Ceepo-
3ananHoro peruoHanbHoro oraeneuuss HAT, nepBoiii npopektop banTuiickoi akageMun TypusMa u
OpeaIpUHUMATENBCTBA, JOKTOP SKOHOMUYECKUX HayK, podeccop, r. Cankr-IlerepOypr,
mail@batp.ru

N.D. ZAKORIN,
Editor-in-Chief of the journal “Vestnik of National Tourism Academy”, the Chairman of the
Northwest Regional Branch of NTA, Baltic Academy of Tourism and Entrepreneurship, the First
Prorector, Doctor of Economic Sciences, Professor, Saint Petersburg, mail@batp.ru

AHHOTAIIUA.
B mpencrtaBieHHO# cTaThe MPUBOAATCSA Pe3yJIbTaThl aHAIM3a MyOJIUKAaMi B kKypHaie «BecTHuk
HaunonaneHoli akagemMuu Ttypusma» 3a 10 mociaegHuxX JIeT, TO €CThb 3a BECh MEPHOJ €ro
CYIIECTBOBaHUA. AHAIU3UPYETCS] TEMaTHKa >KYpPHAJbHBIX CTaTe€l M €€ COOTBETCTBUE OCHOBHBIM
npoOjieMaM U HaMPaBJICHUSM Pa3BUTHSI OTEUECTBEHHOTO TypHU3Ma.

Kirouesnie ciioBa.
Hayunble uccnenoBanust B chepe Typusma, BAKoBckue XypHalbl MO Typu3My, CTpaTeruu M
IpOrpaMMbl Pa3BUTHS TypU3Ma, IPOOIEMbl pa3BUTHS TypU3Ma.

Abstract.
The article presents the results of the analysis of the publications in the journal “Vestnik of National
Tourism Academy” over the last 10 years, in other words, for the whole period of its publishing. It
analyses the subject of the articles and its correlation with the main problems and directions of
domestic tourism development.

Keywords.
Scientific researches in the sphere of tourism, HAC tourism journals, strategies and programs of
tourism development, problems of tourism development.
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COBPEMEHHOE COCTOSIHUE TYPU3MA U BOITPOCHI KAJIPOBOI'O
OBECIEYEHMS TYPUCTCKO-PEKPEALIMOHHOT'O KOMILIEKCA POCCUIICKOI
®EJEPALIIHA

CURRENT STATE OF TOURISM AND STAFFING PROBLEMS OF THE TOURIST AND
RECREATIONAL COMPLEX OF THE RUSSIAN FEDERATION

B.1. KPYXKXAJIVH,
3aBeaytonuii kadeapoi pekpealoHHon reorpadun u Typusma reorpadgudeckoro daxynpreta MI'Y
umenu M.B. JlomonocoBa, Butie-nipe3uaeHt HAT, nokrop reorpadudeckux Hayk, mpodeccop, T.
Mockaa, v.kruzhalin@gmail.com

V.I. KRUZHALIN,
Vice-President of the National Tourism Academy, Lomonosov Moscow State University, Faculty of
Geography, the Head of the Department of Recreational Geography and Tourism, Doctor of
Geographical Sciences, Professor, Moscow, v.kruzhalin@gmail.com

K.B. KPYXAJINH,
3aMEeCTUTENb 3aBeAYIOIIETro Kadeapoil pekpeallMoHHON reorpaduu U Typu3Ma reorpaguyeckoro
dakynbTera MI'Y umenn M.B. JlomoHocoBa, kaHIuaaT reorpaduyecKux HayK, TOIEHT, T. MOCKBa,
kvkmsu@gmail.com

K.V. KRUZHALIN,
Lomonosov Moscow State University, Faculty of Geography, Deputy Head of the Department of
Recreational Geography and Tourism, Candidate of Geographical Sciences, Associate Professor,
Moscow, kvkmsu@gmail.com

H.B. [ITABAJIVHA,
3aMeCcTUTeNb JAekana reorpaduueckoro daxynpreta MI'Y umenu M.B. JlomoHocoBa, 3amecTUTEh
3aBeyroIIero kaheapoi pekpeamoHHoi reorpaduu u Typusma reorpadgudeckoro pakyiabTeTa,
KaHuaaT reorpaduyecKkux HayK, JOLEeHT, T. MockBa; natshab@yandex.ru

N.V. SHABALINA,
Lomonosov Moscow State University, Deputy Head of the Faculty of Geography, Deputy Head of
the Department of Recreational Geography and Tourism, Candidate of Geographical Sciences,
Associate Professor, Moscow, natshab@yandex.ru

AHHOTAIIUA.
B cratbe paccMmarpuBaroTCsl akTyalbHbIE MPOOJEMbl PA3BUTHSI POCCUUCKOTO Typu3Ma B YCIIOBHSIX
Kpu3uca U IpoOJIeMbl KaJIpOBOTO OOECIeUeHUs TYPHUCTCKO-PEKPEAIMOHHOTO KOMILUIEKCA. ABTOPBI
npeiaraloT HaumOosiee 3¢ (EKTUBHBIC MYTH YCTOWYHMBOIO PAa3BUTHS BHYTPEHHETO Typu3Ma Ha
OCHOBE aHallM3a HAay4YHBIX M YeJloBeueckux pecypcoB. CTaTbsi OCHOBAaHA Ha JAHHBIX MOHUTOPHUHIA
pa3BUTUSL TypU3Ma B POCCUMCKHMX PETHOHAX, HCIOJIb30BAHHBIX JJISI TMOJATOTOBKM JIOKJIaJa O

COCTOSIHMM pa3BuUTUsl Typusma B Poccuiickoir ®@enepauum B 2015 rogy aBTOpaMM COBMECTHO €
MuHucTepcTBOM KyabTypbl PO.

KaoueBnie cJjioBAa.
TypusMm, pekpearus, TYypPUCTCKO-PEKPEAIMOHHBIN KOMIUIEKC, TYPUCTCKHE TMPUOBITHS, KPHU3HC,
BHYTPEHHUU U BBE3JHON TYpHU3M, ITyTH PEIICHUS, IEPCIEKTUBBI PA3BUTHSL.



Abstract.
The article considers the current problems of the Russian tourism development in crisis and the
staffing problems of the tourist and recreational complex. The authors suggest the most effective
ways of sustainable development of the domestic tourism based on the analysis of the scientific and
human resources. The article is based on the monitoring data of tourism development in the Russian
regions, used for the status report on the tourism development in the Russian Federation in 2015 by
the authors in cooperation with the Ministry of Culture of the Russian Federation.

Keywords.
Tourism, recreation, tourist and recreational complex, tourist arrivals, crisis, domestic and inbound
tourism, solutions, prospects of development.
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TEOPETUYECKHUE OCHOBBI YUETA ®AKTOPA UHTYULIMM ITPU OLIEHKE
YOOEKTUBHOCTHU T'OCYJAPCTBEHHBIX ITPOEKTOB (HA IIPUMEPE COEPLI
TYPU3MA)

THEORETICAL BASIS FOR ACCOUNTING THE FACTOR OF INTUITION IN THE
ASSESSMENT OF EFFICIENCY OF THE GOVERNMENT PROJECTS (BASED ON THE
EXAMPLE OF TOURISM SPHERE)

B.B.'TOHYAPOB,
HavyaJIbHUK MIIaHOBO-3KOHOMHUYEcKoro oraena OO0 «MICy», kaHIuaaT YdKOHOMUYECKUX HAYK, T.
Cankr-IlerepOypr, gonchww@gmail.com

V.V. GONCHAROV,
Ltd. “MES”, Head of Planning and Economic Department, Candidate of Economic Sciences, Saint
Petersburg, gonchww(@gmail.com

H.A. XOD®EPUXTEP,
JOIICHT KadeApbl MUPOBOIM SKOHOMHUKH M MEHEDKMEHTa MK IyHapOJHOr0 OaHKOBCKOTO
WHCTUTYTA, KaHIUJIaT SKOHOMHUUYECKUX HaykK, I. CankT-IlerepOypr, n-meiner@bk.ru

N.A. KHOFERIKHTER,
International Banking Institute, Department of International Economics and Management, Associate
Professor, Candidate of Economic Sciences, Saint Petersburg, n-meiner@bk.ru

AHHOTAIHA.
B cratbe o00OoCHOBBIBaeTCs II€ecOO0pa3HOCTh y4€Ta ¢akTopa HWHTYUIIMA TIPH  OICHKE
h(HEKTUBHOCTH TOCYJAPCTBEHHBIX MPOEKTOB B cdepe TypuszMa. ChopMyIupoBaHbl MPUHIUIEI U
JIaHbI METOIMYECKUE PEKOMEHIAlNU 10 YUETY (PaKTopa MHTYUIINH.

KiaoueBnie cJioBA.
D¢} PeKTUBHOCTh, TOCYAAPCTBEHHOE YIMpaBICHUE, OTPAHUYCHHAS PalMOHAIBHOCTh, WHTYHIIHS,
TYpHU3M.

Abstract.
The article proves the advisability of taking into account the factor of intuition in the assessment of
efficiency of the government projects in the tourism sector. The principles are defined and guidelines
for accounting the factors of intuition are given.

Keywords.
Efficiency, state regulation, bounded rationality, intuition, tourism.
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K BOIPOCY PASPABOTKH XPAHWININA JAHHBIX U151 AHAJIM3A
TYPUCTHYECKOU OTPACJ/IN POCCUUCKOU ®PEJEPALINN

ON THE DEVELOPMENT OF A DATA WAREHOUSE FOR THE ANALYSIS OF THE
TOURISM INDUSTRY OF THE RUSSIAN FEDERATION

H.A. TEPACUMORB,
noreHT kadeapsl omsHec-ananutuku HUY-BIID, kaHauaaT TeXHUYECKUX HayK, T. MOCKBa,
gera0l@yandex.ru

N.A. GERASIMOV,
Higher School of Economics, Department of Business Analytics, Associate Professor, Candidate of
Technical Sciences, Moscow, gera0l@yandex.ru

b.E. MAT'MH,
HaY4YHBIH COTPYIHHK Kadeaphl peKpeallmoHHOM reorpaduu U Typu3Ma reorpaduaeckoro
dakynprera MI'Y umenn M.B. JlomonocoBa, . MockBa, maginboris@gmail.com

B.E. MAGIN,
Lomonosov Moscow State University, Faculty of Geography, Department of Recreational
Geography and Tourism, Research Assistant, Moscow, maginboris@gmail.com

AHHOTALUA.

B pabote pa3paboraH BapuaHT MOAX0JIa K ONpPENEICHUI0O HOBOIO Kjacca KOMIBIOTEPHBIX MOJIEINEH,
OPUEHTHPOBAHHBIX Ha CIOXXHYIO aHaIUTUKY. Takue mozenu oOpasyior kimacc Complete Analysis
System (CAS). Ha npumepe Mojaenu aHanu3a TypUCTHUYECKOTo Om3Heca Poccum mokaszaHo, Kak
moaenmn kiacca CAS pacmmpsitoT (QyHKIHOHAIBHOCTh 0a30BOM CTPYKTYpPhl aHAJTIUTUYECKOM
CHCTEMBI, B OCHOBE KOTOPOM JIS)KUT MOJIETh «MHOIOMEPHOTO XpaHuIuiia». PazpaboTka xpaHunuiia
MaKpoIlOKa3aTeled TYypUCTHUECKOT0 Ou3Heca B KOHLENIIMM MHOTOMEPHOTO «Ky0a» MO3BOJIET
3HAYUTENBHO TMOBBICUTH IP(EKTUBHOCTh MHCTPYMEHTAJILHON YacTH AHATUTUYECKOM MOJenu |
npuMeHUTh TUOKut OLAP-pexum A5i1 MHOTOBapUAHTHBIX HCCIEIOBAaHUN TYpPUCTUYECKON OTpaciu
P®. IIpenyoXeHHBIN MOAXOX BO3MOXKHO INPUMEHUTb U Ul JPYTHX CIIOXKHBIX JKOHOMHUYECKHUX
MPWIOKEHUM, peann30BaHHbIX B KoHieniuu Complete Analysis.

Kirouesbie ciioBa.
busHec-aHanmMTHKa, TOJHBIA aHAIW3, KOMIUIEKCHBIM aHalIu3, XPAHWIMILE JAaHHBIX, MHOTOMEPHOE
XpaHWJIUIIIE, MOJIEIb, TYPU3M, TypucTtudeckuii ousnec, OLAP-cuctemMsl.

Abstract.

The paper developed a variant of the approach to the definition of a new class of computer models,
focused on the complex analytics. These models form a Complete Analysis System (CAS) class. On
the example of the analysis model of the Russian tourist business, it is shown the way the CAS class
models extend the functionality of the basic structure of the analytical system, which is based on the
model of “multidimensional storage”. The development of the storage of tourist business macro
indicators in the concept of a multidimensional “Cube” can significantly improve the efficiency of
the instrumental part of the analytical model and can apply flexible OLAP-mode for the multivariate
studies of the tourism industry of the Russian Federation. The proposed approach may be applied to
other complex economic applications implemented in the Complete Analysis concept.

Keywords.
Business analytics, full analysis, complex analysis, data warehouse, multidimensional storage,
model, tourism, tourist industry, OLAP-systems.
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TEXHOJIOTHUA ®OPMUPOBAHUSA U ITPOABNXKEHUA TYPUCTCKOI'O BPEHJIA
CTPAHbBI KAK MAPKETHHI'OBAS CTPATEI'US B YCJIOBUAX I'NIOBAJIM3ALIMHN

TECHNOLOGY OF FORMATION AND PROMOTION OF A TOURISM BRAND OF THE
COUNTRY AS A MARKETING STRATEGY IN THE CONTEXT OF GLOBALIZATION
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3aBeaytoas kadenpoit typucrckoro ouzneca Cankr-IleTepOyprckoro rocy1apcTBEHHOTO
YHHMBEPCUTETA MPOMBIIUICHHBIX TEXHOJIOTHH U TU3aiiHa, KaHIUAAT SKOHOMUYECKUX HayK, JAOICHT, T.
Cankt-IlerepOypr, babaolga@rambler.ru
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AHHOTaALHA.
CraThsi IOCBSIILIEHA aKTyaJlbHOW TeMe (POpMHUPOBAHUS TEPPUTOPUAIBHOTO OpeHAa M MPOABHKEHUS
POCCUICKOT0 HAIMOHATBHOTO TYPHUCTCKOTO MPOJIYKTa BHYTPU CTPaHBI M 32 PyOEKOM B yCIOBHSIX
rinobanu3zanuu. bosnbiioe BHUMaHue B craThe ynaeneHo Bceepoccuiickomy koHKypey «TypucTckuii
Openn Poccum», naHa olleHKa KOHKYPCHBIX pabOT M PEKOMEHJALUHU MO0 OPraHMYHOMY BKIIIOUEHMIO
HOBOT'O OpeH/1a B CIIOKMUBILYIOCS CHCTEMY KOMMYHHUKAIIUH.

KaoueBrnie cjioBAa.
bpenn, OpeHAMHT TepPUTOPHH, TTPOABMKECHUE HAITMOHATIBLHOTO TYyPIPOAYKTA, TII00AIM3aIIs.

Abstract.
The article is devoted to the current topic of formation of a territorial brand and promotion of the
Russian national tourist product within the country and abroad in the context of globalization. Great
attention is paid to the Russian national contest “Russia’s Tourism Brand”; the estimation of the
contest entries and some recommendations for the organic insertion of a new brand into the existing
communications system are given.

Keywords.
Brand, territorial branding, promotion of a national tourist product, globalization.
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MOHUTOPUHI PETUOHAJIBHBIX TYPUCTCKHUX IIOTOKOB
MONITORING OF REGIONAL TOURIST FLOWS

A.A. BAKAHOBA,
JOLIEHT Kadeapsl Typu3Ma U COLMabHO-KYIbTypHOTro cepBuca Cankt-IlerepOyprekoro
rOCyJIapCTBEHHOTO UHCTUTYTA KYJIbTYPBI, KAHAUJIAT SKOHOMUYECKHX HayK, JOLEHT, I'. CaHKT-
[TerepOypr, bakanova@bk.ru
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Candidate of Economic Sciences, Associate Professor, Saint Petersburg, bakanova@bk.ru

AHHOTAIIUA.
Crarbsi MOCBSIICHA aKTyaJbHOM MpOoOJeMe COBEPIICHCTBOBAHUS CTATUCTUYECKUX HAOMIOJCHUN B
TYPUCTCKON OTpaciii — MOHUTOPUHTY PETMOHAIBHBIX TYPUCTCKUX MOTOKOB, €r0 MpobiemMaM, HOBOM
METOHMKE, ITOKa3aTessIM, OpraHu3alliy, pa3padoTKe MOJCIH B anpoOaIiu.

KuroueBble cJioBa.
MOHUTOPHHT TYPUCTCKOW WHIYCTPHH, OOBEKT MOHHMTOPHHTA, CyOBEKThI MOHHUTOPHHTA, 0a30BBIC
MOKA3aTeJIM MOHHUTOPHUHIA PETHOHAIBHBIX TYPUCTCKUX IIOTOKOB, MOJEJb Y4Y€Ta PETHOHATBHBIX
TYPUCTCKHUX MOTOKOB.

Abstract.
The article is devoted to the current problem of improvement of the statistical observations in the
tourism industry — to the monitoring of the regional tourist flows, its problems, new methodology,
indicators, organization, model development and testing.

Keywords.
Monitoring of tourism industry, monitoring object, monitoring entities, core indicators of monitoring
of regional tourist flows, accounting model of regional tourist flows.
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CHUCTEMA IIOKA3ATEJIEH IPPEKTUBHOCTH SKOHOMHUYECKOI'O
HOTEHIUAJIA NPEAIIPUATUU TYPUCTCKO-PEKPEAIITMOHHOU COEPBI

SYSTEM OF EFFICIENCY INDICATORS OF THE ECONOMIC POTENTIAL OF THE
TOURISM AND RECREATIONAL ENTERPRISES
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AHHOTAIIUA.

Llenpto craTthu  sBisieTCSl  pa3pabOTKa CUCTEMbl ToOKa3zareiael oueHKH 3(P(HEKTUBHOCTH
dbopMHUpOBaHUS U HCMOJIB30BAHUS HSKOHOMUYECKOTO MOTEHIHANa MPEANPUITUA TYPUCTCKO-
peKpeatnoHHON cdepbl. ABTOp NPEACTaBUI MHTETPUPOBAHHYIO CUCTEMY OLIEHKH 3KOHOMHYECKOI'O
NOTEHIMAIA TPEANPHUATHIA TYPUCTCKO-PEKPEAIMOHHON c(hephl, COCTOSIIYIO U3 MOKa3aTesel OLCHKU
s dexTuBHOCTH (OPMHUPOBAHUS W HWCIOIB30BAHUS IKOHOMHYECKHX PECYpCOB MPEANPUATHN U
nokasaresiell AKOHOMHYECKOW 3((PEKTUBHOCTH HX JesATenbHOCTU. [IpumeHeHue mpenIoKeHHOM
MHTETPUPOBAHHON CHCTEMBI TO3BOJISIET MPOBOAMTH pacueThl Kak (aKTUUYECKOro, TaK U
NEPCIIEKTUBHOTO YPOBHS IKOHOMHYECKOTO MOTEHIIMANA YKa3aHHBIX MPEANPHUITHIA 1 Ha 3TOH OCHOBE
MOBBICUTH 3(PPEKTUBHOCTH MPOLIECCOB €r0 (POPMHUPOBAHUS U UCIIOTH30BAHMUS.

KioueBsie ciioBa.
Typuctcko-pekpeanronHas cepa PecnyOnuku KpbiM, s5KOHOMUYECKUI MOTEHIMAN TPEANPUATHH,
HPKOHOMHUYECKAs A(PPEKTUBHOCTb  JEATENBHOCTH, PECYpChl NPEANpPUATHI, SKOHOMHYECKUE
pe3yJIbTaThl, TUKBUIHOCTh, PEHTA0EIHHOCTb.

Abstract.

The aim of the article is to develop a system of assessment indicators of formation and use of the
economic potential of the tourism and recreational enterprises. The author offered an integrated
system for assessing the economic potential of the tourism and recreational enterprises, which
includes the indicators for assessing the effectiveness of the formation and use of economic
resources and the indicators of economic efficiency of the activity of the enterprises. The use of the
offered integrated system allows to carry out the calculations of both actual and prospective level of
economic potential of the enterprises, and, on this basis, to improve the efficiency of the processes of
its formation and use.

Keywords.
Tourism and recreational sphere of the Republic of Crimea, economic potential of enterprises,
economic efficiency of the activity, resources of enterprises, financial results, liquidity, profitability.
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B3AMMOJIEHCTBHS B KJIACTEPE KAK OCHOBA JIJIsI OEHKHA ET'O BJIUSHUSI
HA SKOHOMMUKY PETUOHA

INTERACTIONS IN THE CLUSTER AS A BASIS FOR THE ASSESSMENT OF ITS
IMPACT ON THE REGIONAL ECONOMY
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AHHOTAIIUA.
B cratbe 3aTparuBaroTcsi BOMpOCHl (BYHKIIMOHUPOBAHUS TYPUCTCKOTO KIIACTEpa, paccMaTpUBACTCS
KJIFOYEBAs POJIb B3AMMOJEHUCTBUN B TYPUCTCKOM KJIACTEPE JJIsI OUCHKU €r0 BIUSHUS HA SKOHOMHUKY
peruoHa.

KiroueBnle ciioBa.
Typuctckuii Kiactep, B3auMOACHCTBUSI B KJIaCTepE, OLICHKA BIUSHHUS.

Abstract.
The article considers the issues of tourism cluster functioning; it considers the key role of the
interaction in the tourism cluster for the assessment of its impact on the regional economy.

Keywords.
Tourism cluster, cluster interactions, impact assessment.
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S3HAUYEHUE PA3BUTHUSA PBIHKA TYPUCTCKUX YCIAYT JIAA SdKOHOMUKHN
CTPAHBI

VALUE OF THE TOURIST SERVICES MARKET DEVELOPMENT TO THE ECONOMY
OF THE COUNTRY
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AHHOTAIIUA.
B crathe paccmarpuBaroTcs BHemHUE d()(PEKTHI, BOSHUKAOIINE B SKOHOMHUKE OT Pa3BUTHs PhIHKA
TYPUCTCKHUX YCIyT. OTU 3P EKTH MOTYT OBITh KaK IMOJOKHUTEIbHBIMH, TaK U OTPHUIATEIHHBIMHU.
[IpoBeneHHOE HCCIIeIOBAaHKE MTOKA3bIBACT, YTO MPH PA3BUTHH TYpPHU3Ma IOJOKHUTEIbHBIC 3((EKTHI B
HPKOHOMHKE TMpeobraaaaroT. DTOT (PaKT MOKa3bIBaeT, YTO PHIHOK TYPUCTCKUX YCIYT MOXET CTaTh
«JIOKOMOTHBOM POCTa» IPYTUX OTPACIEBBIX PHIHKOB B Poccum.

KiaoueBnie cJioBA.
PBIHOK TYPUCTCKUX yCIIyT, 5)KOHOMUKA, BHEITHUE 3P PEKTHI, TIOKOMOTHUB POCTA.

Abstract.
The article considers the external effects arising in the economy from the development of the tourist
services market. These effects can be both positive and negative. The study shows that the positive
effects in the economy are dominated during the tourism development. This fact proves that the
tourist services market can become a “growth engine” of other industrial markets in Russia.

Keywords.
Tourist services market, economy, external effects, growth engine.
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WHHOBAIIUU KAK OCHOBHOM JIEMEHT YJOBJETBOPEHUSA KJIUEHTOB B
I'OCTUHUYHOM CEKTOPE

INNOVATIONS AS A CORE ELEMENT OF CUSTOMER SATISFACTION IN THE
HOSPITALITY SECTOR
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AHHOTAaIUA.

JlanHas myOnuKanus MOCBsIIEHAa U3YyUYEeHHUI0 OCOOCHHOCTEH WHHOBAIMN B TOCTHHHUYHOM CEKTOPE U
MOCTPOEHA KaK JABYXATAIHOE UCCIEAOBaHUE: IPOBEAEH aHANN3 MyOIMKalMi Ha UCCIEAYEMYIO TEMY
Y Jjajiee Ha OCHOBE COOpaHHBIX JAHHBIX MO 16-TH TOCTUHUIIAM MPEJI0KeHA TUIIOJIOTHUSI HHHOBAIIUN B
TOCTUHUYHOM CEKTOpe. Pe3ynpTarhl HCCIEIOBaHHUS CBUAETEIBCTBYIOT O TOM, YTO WHHOBAILIUU
SIBJITFOTCSI COBPEMEHHBIM BOCTPEOOBAHHBIM 3JIEMEHTOM PAa3BHUTHS JIFOOOT0 TOCTUHUYHOTO OOBEKTA,
HO MpHU STOM JaHHOMY BOINPOCY B JIUTEpAType YICISIETCS Majao BHUMaHUs. Takum oOpazom,
pe3yJIbTaThl, OJYYECHHbBIE B JAHHOU CTaThe, ABJISIOTCS aKTyaJIbHBIMU U MOTYT CIIY>KUTh OCHOBOM JIJIs
JaTbHEHIIEro UCCIIeIOBaHUS BOTIPOCOB, CBSI3aHHBIX C HHHOBAIIUSMH B TOCTHHUYHOM OH3HECE.

KaoueBrnie cJjioBAa.
WMHHOBaIMm, THHOBAIIUHU B TOCTUHUYHOM CEKTOPE, TOCTHHHUIIA, OCOOCHHOCTH HHHOBAITUH.

Abstract.

The publication examines the features of innovations in the hospitality sector and it is built as a two-
stage study: the analysis of publications on the research topic is made; on the base of the data
collected from 16 hotels, a typology of innovations in the hospitality sector is offered. The study
results indicate that innovation is the modern in-demand element of any hotel project development;
at the same time this issue in the literature has been given little attention. Thus, the results obtained
in this article are relevant and may serve as a basis for further study of issues related to the
innovations in the hospitality industry.

Keywords.
Innovations, innovations in the hospitality sector, hotel, features of innovations.
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AHHOTAaIUA.
Cratbs MOCBsIIIEHa BOIPOCAaM MOBBIIICHHS] KAUECTBA TOCTUHUYHBIX YCIYT C MO3ULUNA MEHEIKMEHTa
Ka4eCTBa, a TAKXKE C YYETOM IPUMEHEHHS MEIMAMATepUAIOB B YIIPABICHUM KayeCTBOM
TOCTUHUYHBIX  TPEANpUsTHil. PaccMOTpeHB  BOMPOCHI  THUMOJOTMH W KJacCU(UKAIUU
MearaMaTepraioB, KOHTEHT KOTOPBIX CBS3aH C TYPU3MOM U JEATEIbHOCTBIO OTEJEH.

KiroueBnle ciioBa.
MeHeKMEeHT KadyecTBa, Typu3M U TOCTCPUMMCTBO, KayeCTBO TOCTHMHHYHBIX  YCIYT,
MearaMaTepuaibl, MEIMaJ0KyYMEHThI, CKPbITas pekiama.

Abstract.
The article is devoted to the issues of improving quality of hotel services from the perspective of
quality management, as well as, using the media content in the quality management of hospitality
organizations. The questions of typology and classification of media content related to the tourism
and hotels activity are considered.

Keywords.
Quality management, tourism and hospitality, quality of hotel services, media content, media
documents, hidden advertising.
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OCOBEHHOCTHU NPEJOCTABJIEHUA TYPUCTCKHUX YCJIYI' CONUAJIBHO-
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FEATURES OF PROVIDING OF THE TOURIST SERVICES BY THE SOCIALLY
ORIENTED ENTERPRISES
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AHHOTAIIUA.
Cdepa Typusma 3aHMMaeT BaXHOE€ MECTO B ()OPMUPOBAHHM BajJOBOTO BHYTPEHHErO MPOAYKTA H
MOBBLIIIICHUU KayecTBa JKU3HM HacelieHUus. B crarbe BBIJENCH psAd  MOpoOieM, MEIIArIINX
NPENOCTABICHUK) TYPUCTCKUX YCIYyr  COLMAJIbHO-OPUEHTUPOBAHHBIMU  MPEANPUITASIMA  HA
poccuiickux Teppuropusix. B kauecTBe 3(P(EKTHBHOTO MEXaHU3Ma PEIICHUS CYIIECTBYIOIINUX
OapbepoB MPEI0KEH MEXaHU3M TOCYJapPCTBEHHO-YaCTHOTO TapTHEPCTRA.

KiaoueBnie cJjioBAa.
Cdepa ycmyr, TYpUCTCKHE YCIyTH, ACCTHHAIMS, COIMAIBHO-OPUEHTUPOBAHHBIE TMPEIITPHUSITHSI,
YCIIyTH COIMAIbHO-OPUEHTUPOBAHHBIX TPEATPUATHI.

Abstract.
The sphere of tourism takes an important place in the formation of gross domestic product and in
increasing of the quality of life of the population. The article highlights a number of problems
preventing the providing of the tourist services by the socially oriented enterprises in the Russian
territories. The mechanism of public-private partnership is offered as an effective mechanism for the
solution of the existing barriers.

Keywords.
Service industry, tourist services, destination, socially oriented enterprises, services of socially
oriented enterprises.
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AHHOTAIIUA.

Crenmupu9HOCTD TYPUCTCKOM yCIyTH 00YCIIOBIMBAET 3HAUYNTEIbHYIO CTENICHb BIHMSHUS TAPaMETPOB
MaKpOIKOHOMUYECKOW CpeAbl Ha NPUBJIEKATEIBHOCTh Ipolecca NPUOOPETEHUs TYPHUCTCKON
npoaykuun kiaueHtamu. llpu ¢dopMupoBaHuum mnakera TYpPUCTCKUX TPOJYKTOB MEHEIKMEHT
TypUpPMBl JODKEH YYUTHIBATh BIMSHHE Takux (HaKTOPOB, KakK JOXOJ, BO3pPACT MOTPeOUTENs
TYPUCTCKOMN yCIIyTH, YPOBEHb €€ KOM(OPTHOCTH, COLMAIBHBINA CTATyC U LEIbIN psia Ipyrux. B memsax
BbIPa0OTKH HanboJiee ONTUMAIBHON CTPYKTYpPbl TYPUCTCKOTO MPOAYKTa 1€I1€CO00pa3HO MPOBOANUTh
paH)KUpOBaHUE KaxAoro (axkropa, yTo Mo3BoNsLeT c(hopMHUpOBaTH HanOoJee ONTUMAIIBHYIO C
(UHAHCOBOWM TOUYKM 3pEHHS MOJUTUKY Npeanpusitui. I(H(EKTUBHBIM CIIOCOOOM pEUICHHs JaHHON
3aaud  SBJIETCS UCIOJIb30BAaHME MHCTPYMEHTAapusi JIMHEWHOrO0 NPOrpaMMHMPOBAHUA: IIOMCKA
HauboJiee pallMOHAIBHON CTPYKTYPBI UCIIOJIB3YEMBIX PECYPCOB M TYPUCTHUECKOTO MaKeTa B LIEJIOM,
OTpeNeNCHUs MaKCUMAJIBbHOTO 3HAYCHHsI LEeJNeBOM (DYHKLUWHU, BBISIBICHUA KOPPEIALUOHHON
3aBUCUMOCTH HCCIeAyeMbIX (PaKTOpoB. OTO TMO3BOJIAET BbIpadAThHIBaTh HAMOOJIEE YCIEUIHYIO
HPKOHOMHUYECKYIO CTPAaTErHi0 TYPUCTCKOW KOMIAHMHM M COXPaHATh YCTOMYMBOE IOJIOXKEHHE B
YCIIOBUSIX HECTAOMIBHON 3KOHOMUYECKOM CPEJIbL.

KaoueBnie cJjioBA.
TypucTCKUl MPOAYKT, JUHEHHOE MPOTPaMMHPOBAHHE, MAKCHUMHU3AIUS TMPUOBLUIA, ONTHMH3AIINS
CTPYKTYPBI, KO3PPUITUEHT KOPPEIISIIHH, CITPOC HA TYPUCTUIECCKYIO MPOAYKIIHIO.

Abstract.
Peculiarity of a tourist service determines a significant degree of influence of the macroeconomic
environment specifications on the attractiveness of the process of the tourist product purchase by the
customers. In the formation of a tourist products package the travel agency’s management must take
into account the influence of such factors as profit, age of a tourist service consumer, level of its
comfort, social status, etc. In order to develop the most optimal structure of the tourist product it is



rational to rank each factor, that allows to create the most optimal, from a financial perspective,
policy of the company. An effective way to solve this problem is to use the tools of linear
programming: to find the most rational structure of the used resources and the tourist package as a
whole, to determine the maximum of the target function, to reveal the correlation with researched
factors. It allows to develop the most successful economic strategy of a tourist company and to
maintain a sustainable position in the unstable economic environment.

Keywords.
Tourist product, linear programming, profit maximization, structure optimization, correlation
coefficient, demand for tourist products.
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AHHOTALIHAL.

CraThs TOCBSIIEHA aHAIU3Y pealu3alid TOCYJIapCTBEHHBIX MPOrpaMM IO Pa3BUTHI0 CAHATOPHO-
KYpPOPTHOT'O KOMILJIEKCa, IMPOAHAIM3UPOBAHbI TMEpBble 3Tanbl (UHAHCUPOBAHMUS, 1E€IE€CO00Pa3HOCTh
PacxoJI0B U UX HaIpaBJIEHUs B 00JIACTH Pa3BUTHUS 3APABOOXPAHEHUS, TypU3Ma U CAHATOPHO-KYPOPTHOTO
KOMIUIeKca. B pe3ysbrare mpoBeCHHOTO aHAIM3a BHISBICHBI CHIIBHBIE U CJIa0ble CTOPOHBI (PAKTUIECKU
MPOM3BEICHHBIX PACXOJIOB, OMNpPENEICHBl HAMpaBICHUS TMOBBIICHUS A(G(HEKTHBHOCTH TPOTPaMM,
BBISIBIICHBI OTCYTCTBYIOIIHE ITOKa3aTeau (DYHKIIMOHUPOBAHKS CAHATOPHO-KYPOPTHOTO KOMILIEKCa,
KOTOpBIE 00JIee TTOTHO WLUTFOCTPUPYIOT YPOBEHBb U TEHICHITUIO PA3BUTHS B COBPEMEHHBIX YCIIOBHUSX.

KiaroueBEIe ciioBa.
CaHaTOpHO-KYpOPTHBIA KOMIUIEKC, 3 (HEKTUBHOCTD, TTOKA3aTENIH, TOCYIAPCTBEHHAS POTpaMMa.

Abstract.
The article is devoted to the analysis of the implementation of state programs on the sanatorium-resort
complex development; it analyzes the first stages of funding, appropriateness of expenditures and their
trends in the development of health care, tourism and a sanatorium-resort complex. The analysis revealed
the strengths and weaknesses of the actual incurred costs; it defined the directions of programs’
efficiency increase; it identified the missing indicators of sanatorium-resort complex functioning, which
more fully illustrate the level and trend of the development in the modern conditions.

Keywords.
Sanatorium-resort complex, efficiency, indicators, state program.
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VWHBECTUIIMOHHBIN KJINMAT TEPPUTOPUU U ET'O BJIUSIHUE HA PA3BUTHUE
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TOURISM DEVELOPMENT IN THE ROSTOV REGION
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AHHOTALHA.
[lenbto 1aHHOTO MCCENOBaHUS SIBIsIETCS aHaiuu3 (UHAHCOBBIX pecypcoB PocToBckoil obmactu ¢
EJIbIO OTIPENIeTICHUs MHBECTUIIMOHHOTO KJIMMaTa peruoHa Kak (akTopa, BIMSIOIIETO Ha pa3BUTHE
TypusmMa B 0OJacTM M pa3padoTKa pPEKOMEHJAUMW IO CHIXKEHHUIO BIMSHUS CHACPKUBAIOIINX
(akTOpOB Ha pa3BUTHE Typu3Ma. Pe3ynbTaThl UCCIEAOBaHUS MOTYT OBbITh YUTEHBI IIPU BBIPAOOTKE
CTpaTeruii COMAIbHO-3KOHOMUYECKOTO Pa3BUTHs POCTOBCKON 00JIaCTH M IENIEBBIX HPOTPaMM IO
Pa3BUTHUIO TypU3Ma.

KiaoueBrnie cJjioBA.
MHBECTULIMOHHBIA KIMMAT, (PMHAHCOBBIC PECYpChl TypH3Ma, PErHOHAJIbHBIA TYpHU3M, PEKpearivs,
Pocrosckas 00s1acThb.

Abstract.
The study is aimed at the analysis of the financial resources of the Rostov region, in order to
determine the investment climate of the region as a factor affecting the tourism development in the
region; and at the development of recommendations to reduce the impact of constraints on the
tourism development. The results can be taken into account when developing the strategies of socio-
economic development of the Rostov region and the target programs on tourism development.

Keywords.
Investment climate, tourism financial resources, regional tourism, recreation, the Rostov region.
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MECTO U POJIb TYPUCTUHUYECKOMN C®EPHI B CTPYKTYPE PETHMOHAJIbHOM
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PLACE AND ROLE OF THE TOURISM SPHERE IN THE STRUCTURE OF THE
REGIONAL ECONOMY OF THE VOLGOGRAD REGION
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AHHOTALUA.

B pabote npoBenen ananu3 pazButus cdepbl Typusma Bosrorpaackoil 0651acTi, KOTOPBIM BBISIBUI
YCTOWYUBBIN TPEH]| YBEIWYCHUS KOJMUYECTBEHHBIX IMOKa3aTelield Pa3BUTHS MPEANPUHUMATEITHCKUX
CTPYKTYp B cdepe Typu3Ma, a TakKKe KOJIMYeCTBa TYPUCTOB, MOCEMIAMUX Boarorpaackyio
00JacTh, B TO BpeMsl KaK YPOBEHb J10XOJa, MOJy4aeMbIil OT pealn3alii TYPUCTUYECKUX YCIYT U
TUTATHBIX YCIYT TOCTUHUII, XapaKTePU3yeTCsl KaK HeyCcTON4nBhIA. He3HaunTepHOE MECTO TypU3Ma B
ctpyktype BPII (mensme 19%) cBUAETENbCTBYET O HEBOCTPEOOBAHHOCTH CO CTOPOHBI
PErMOHANBHOTO M MYHHULMIAIBHOTO MEHEIKMEHTa JaHHOW cdepbl KakK MepCrleKTUBHOTO
HAMPABJICHUS PA3BUTHUS MPEINPUHUMATENLCTBA, MOBBIIICHHS YPOBHS )KHU3HU MECTHOTO HACENECHUS U
MOBBIIIEHUSI KOHKYPEHTOCTIOCOOHOCTH pernoHa. CrhemaHHple MO pe3yJibTaTaM HCCIIeI0BaHUS
BBIBOJIBI M PEKOMEHJIAIIMA MOTYT OBITh TIOJIE3HBI B MIPAKTUYCCKOW JIEATEIHHOCTHA TOCYAapCTBEHHBIX
OpPraHOB BJIACTU JUISl BBIPAOOTKH YIIPABICHUECKHX PEIICHWH B OO0JACTH Pa3BUTHs HHIYCTPUU
TypusMa © roctenpuuMcTtBa B Poccun, mis 3()PEKTUBHOTO UCHOJIB30BAHHS TYPUCTCKOTO
MOTEHIINAJIA KaK OTACIIBHOTO PETHOHA, TaK U CTPAHBI B IIEJTIOM.

KiroueBblie ciioBa.
WupycTpus TypusMa, TypUCTHUECKHI MapKeTuHT, Bonrorpaackast 001acTh, TypUCTHUECKAN PHIHOK,
pEruoHaAIbHAS IKOHOMUKA.

Abstract.

The analysis of tourism development indicators of the Volgograd region revealed a stable trend to
increase the quantitative indicators of the enterprise structures development in the sphere of tourism,
as well as the number of tourists visiting the Volgograd region, while the level of income derived
from the sale of tourist services and hotels paid services is characterized as unsustainable. Minor
tourism place in the structure of the GRP (less than 1%) proves the lack of demand from the part of
regional and municipal management of this sector as a promising area of business development, of
increasing of the quality of life of the local population and of increasing of the region's
competitiveness. The study findings and recommendations may be useful in the practice of public
authorities for the development of administrative decisions in the sphere of tourism and hospitality
industry in Russia, for the efficient use of the tourist potential of an individual region and of the
country as a whole.

Keywords.
Tourism industry, tourism marketing, Volgograd region, tourist market, regional economy.

" Cmamus nodzomoenena npu (unancosoii noodepacke PCH®D, npoexm Ne 16-12-34004.
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AHHOTAIIUA.

CraTthsi TOCBSAIIEHA HCCICIOBAHUIO OCHOBHBIX MEXaHHU3MOB TOCYJApPCTBEHHOTO YIIpaBICHUS
CaHATOPHO-KYPOPTHBIM KOMIUIEKCOM Ha COBPEMEHHOM »3Tame. boibllioe BHHMaHUE YAEJIEHO
aMUHUCTPATUBHBIM METOJAM KaK OCHOBHBIM B MEXaHU3ME YMNPABJICHUS, MOCKOJIbKY B KPU3UCHBIX
yCIOBUSAX HanOobias 3pGEeKTUBHOCTh 3aBUCUT OT BEpTUKaIU BlacTh. OCHOBHBIM HHCTPYMEHTOM B
MEXaHHU3ME YIPaBICHUS SBISIIOTCS TOCYJApPCTBEHHBIC NPOrpaMMbl IO Pa3BUTHUIO CAHATOPHO-
KYPOPTHOTO KOMIUIEKCAa M JIEUeOHO-03J0POBUTEILHOTO TypusMma. HeoOXOoauMOCTh OICHKH
3h(HEKTUBHOCTH peanu3aliy MPOrpaMM HAMPSMYIO CBSi3aHA C PAa3BUTHEM PETHOHOB U OTPACIEBBIX
KOMIIJICKCOB, TIOATOMY pa3paboTka TOKaszaTele W aHalu3 NPUYMH OTKJIOHCHHUS (PaKTUUeCKHX
MoKa3aTeJeii OT TIUIAHOBBIX HEOOXOJMMO YUYWTHIBaTh IIPH BHECEHWHM H3MECHCHUH B 0a30BbIC
CTpaTernuecKue HOPMaTUBHO-IIPABOBBIE JOKYMEHTHI.

KaoueBnie cJjioBa.
MexaHu3M, ynopaBlI€eHHE, NOpOorpamMma, pPa3BUTHE, CAHATOPHO-KYPOPTHBIA KOMIUIEKC, TYpPHU3M,
MOKa3aTeNH, pe3yIbTaThl.

Abstract.
The article is devoted to the study of the main mechanisms of the state management of the



sanatorium-resort complex at the present stage. Great attention is paid to administrative methods as
the main control mechanism, because in the crisis conditions, the maximum efficiency depends on
the vertical of power. The main tool in the management mechanism is the state programs on the
development of a sanatorium-resort complex and health tourism. The need to assess the effectiveness
of the programs is directly linked to the development of the regions and industrial complexes, so the
development of indicators and the analysis of the causes of deviation of the actual indicators from
the planned ones should be taken into account when making changes to the strategic underlying legal
documents.

Keywords.
Mechanism, management, program, development, sanatorium-resort complex, tourism, indicators,
results.
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AHHOTAIHA.
XapakTepHoi uepToil pplHKa oO1ecTBeHHOTO uTanus B KpacHomapckoMm kpae, u B T. KpacHomape B
YaCTHOCTH, SIBIISIETCSI BBICOKAsl IMHAMUYHOCTb. VccienoBaHue JIOKaIbHOTO PhIHKA OOIIECTBEHHOTO
nutanus T. KpacHomapa mpoBOAMIIOCH € LENBIO OTPAXKEHUSI COBPEMEHHOTO COCTOSIHUSI OTpPAacCiH.



Pe3ynbrarsl Hccieq0BaHUs MOKHO HCIIOIB30BaTh IS ONPEAEICHUSA JUHAMUKHU JIOKAJIbHOIO PHIHKA
OOIIECTBEHHOTO MUTAHMUS HCCIEAYEMOM TEpPPUTOPHH, a TaKXKe AJS ONpEeesIeHUs KOHKYPEHTHOM
CTpaTeruy NpeanpusITUsIMH 00IIecTBeHHOro nuTanus r. Kpacnonapa.

KiaoueBnie cJioBA.
KpacHomap, oOmiecTBeHHOE€  TUTaHWE, JIOKAJIbHBIA  PBIHOK  OOIECTBEHHOTO  IHUTAHWS,
HEIMPOM3BOJICTBEHHAs c(epa, cepBUC, KOHKYPEHTHAs Cpeja.

Abstract.
A characteristic feature of the catering market in the Krasnodar region and in Krasnodar, in
particular, is a high dynamics. The research of the local catering market of Krasnodar was held to
reflect the current state of the industry. The results of the study may be used to determine the
dynamics of the public catering local market of the studied area, and to determine the competitive
strategy of the public catering enterprises of Krasnodar.

Keywords.
Krasnodar, catering, local catering market, nonproduction sphere, service, competitive environment.
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SANATORIUM-RESORT COMPLEX OF THE REPUBLIC OF KABARDINO-BALKARIA:
DEVELOPMENT STAGES AND CURRENT STATE
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Sochi State University, Graduate student, Sochi, zalinakbr@ya.ru

AHHOTAIIUA.

B cratbe Ha ocHOBaHMM H3y4eHHs JaHHBIX ['ocynapctBeHHoro apxuBa Kabapauno-bankapckoii
Pecriy6onmuku (KBP) u maTtepuanoB romoBbix oTueToB MuHucTepcTBa KypopToB U Typusma KBP
BBIJICJIEHBI OCHOBHBIE JTalbl Pa3BUTHS CAHATOPHO-KYPOPTHON JEATEIBHOCTH HA TEPPUTOPHUU
pecnyOIMKM W JaHa OILIEHKAa COBPEMEHHOI'O COCTOSIHMSI €€ CaHaTOPHO-KYpOPTHOIO KOMILIEKCa
(CKK). Jlenaetcst BBIBOJI O TOM, YTO, IIPOMJISI HEIPOCTOM MyTh CTAHOBJEHHUS, 00J1aas yHUKAIbHBIM
peKpeanMoHHbIM noTeHuuanoM, B Hactosee Bpemss CKK KBP BXxoauT B HOBYIO cTaguio pa3BuTus,
B OCHOBE KOTOpPOW JOJDKHA CTOSITh 3ajadya (OPMHUPOBAHHS KOHKYPEHTOCIIOCOOHON CaHAaTOPHO-
KYpPOPTHOU MHAYCTPHUM KaK OAHOTO U3 KIIOYEBBIX (PAKTOPOB COLIMATBHO-3KOHOMUYECKOTO Pa3BUTHS
pecnyonuku. JTo TeM Oosee BaKHO Ha (hoHEe pocTa MHTepeca rpakaaH Poccuu Kk BHyTpeHHEMY
TypU3My BOOOIIE U €ro JIe4eOHO-03JOPOBUTEIHLHOMY CETMEHTY B YACTHOCTH.

KaoueBrnie cJjioBa.
Pecniy6nuka KabGapauHo-bankapus, caHaTOPHO-KYPOPTHBIM KOMIUIEKC, JTamlbl Pa3BUTHSA W
COBPEMEHHOE COCTOSHHUE.

Abstract.

Based on the data of the State Archive of the Kabardino-Balkar Republic (KBR) and materials of the
annual reports of the Ministry of Resorts and Tourism of the KBR, the article highlights the main
stages in the development of the sanatorium-resort activity in the Republic and it provides the
estimation of the current state of its sanatorium-resort complex (SRC). It is concluded that after a
difficult way of establishment and possessing a unique recreational potential, at the present time the
SRC of KBR is at the new stage of development, where the task of formation of the competitive
sanatorium-resort industry as one of the key factors in the social and economic development of the
Republic should be set. This is more important against the growing interest of the Russian residents
to the domestic tourism in general and to its therapeutic and wellness segment in particular.

Keywords.
Republic of Kabardino-Balkaria, sanatorium-resort complex, development stages and current state.
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AHHOTAIIUA.
PaccMoTpeHn onbIT pa3paboTKu U peanu3aiuy MPoeKTa 1Mo CO3AaHHI0 TT03HABATEIIFHOTO MapIIpyTa Ha
0a3e oskojoruuecko Tpombl boranmdeckoro cama-unctutyta JBO PAH r. BraguBocroka.
OTMmedeHbl TMEpPCHNEeKTUBBl HMCMOJIB30BAHUS TPOMbBI JUIS MPOBEIEHUS TporpaMMm B cdepe
AKOJIOTUYECKOT0 MPOCBEIICHUS U TO3HABATEIHLHOTO TypU3Ma.

KiaoueBrnie cJjioBA.
DKoylorudecKkas Tporna, 00TaHMUECKUH cajl, ycCypuicKas Taira, Mo3HaBaTeIbHBINA TypHU3M.

Abstract.
An experience of development and realization of the project on creation of the educational rout
based on the ecological trail of the Vladivostok Botanical Garden-Institute FEB RAS is considered.
The prospects for the trail’s use for the programs in the sphere of ecological education and
educational tourism are determined.

Keywords.
Ecological trail, botanical garden, Ussuri taiga, educational tourism.
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METO/IUKA ONPEJAEJEHUA TEOTYPUCTUUYECKON ATTPAKTUBHOCTH HA
INPUMEPE MEXIYPEYbS PEK KbI3bIUI-UNH U YAT'AH-Y3YH

ASSESSMENT METHOD OF GEOTOURISTIC ATTRACTIVENESS BASED ON THE
EXAMPLE OF THE INTERSTREAM AREA OF THE RIVERS KYZYL-CHIN AND
CHAGAN-UZUN

E.Jl. KOPOD,
acIMpaHT JIA0OPATOPUH CAMOOPTaHU3AINYU FeOCHCTeM MHCTHTYTa MOHUTOPUHTA KIMMATHYECKUX U
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AHHOTAIIUA.
B craThe npennokeHa METOAMKA OLIEHKH TeOTYPUCTHUECKOTO MOTEHIIUANA JIJIsi HEOOIBIITNX JTOKYCOB
ropHbIX TeppuTopuil. [IpuBeneH npumep Ha JIOKyce B Mexaypeube pek Koi3pui-Uun u Yaran-Y3yH,
PacIoNOKEHHOM Ha 0ro-BocToke ['opHoro Anras.

KaoueBnie cJjioBAa.
['eoTypusm, TreoTypuUCTHYECKass aTTPAKTHBHOCTh, TI'€OJIOTHYECKUNM OOBEKT, JOKYC, IPHPOIHO-
KYJIbTYpHAsl XapaKTEepPUCTUKA, COL[UAIbHO-IKOHOMUYECKAsA XapaKTEPUCTHKA.

Abstract.
The article offers an assessment method of geotouristic attractiveness for the small loci of the
mountain territories. It is based on the example of the locus in the interstream area of the rivers
Kyzyl-Chin and Chagan-Uzun.

Keywords.
Geotourism, geotouristic attractiveness, geologic object, locus, natural-cultural characteristics, socio-
economic characteristics.
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PE®OPMA OBPA30OBAHUA U ITIOATOTOBKA KAJAPOB JJISI MHAYCTPUN
TYPU3MA: COCTOAHUE U IIEPCIIEKTUBBI

EDUCATION REFORM AND STAFF TRAINING FOR TOURISM INDUSTRY: STATE
AND PROSPECTS
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AHHOTAIIUA.
B craTee aHanmuzupyercs ouepeHoi dTan pehopMUPOBaHUS POCCUHUCKOTO 00pa3oBaHus, CBI3aHHBIN
C ONTHUMM3AIMENH CETH BY30B, U €r0 BIUSHUE HA COCTOSHUE MOATOTOBKH KaJpOB Il MUHAYCTPUH
TypusMma. bonblllioe BHHMaHHWE YIEJICHO BOIPOCAM CO3JIaHUs, pa3BUTHSI 00pa30BaTEIbHBIX
CTAaHJAPTOB MO TyPU3MYy U UX B3aUMOJICUCTBUIO ¢ MPodeCcCUOHATBHBIMU CTaHaapTaMu. M3naraercs
aBTOPCKUM B3I HA NAIbHEHIIYIO TMIEPCIIEKTUBY Pa3BUTHUS TYPUCTCKOTO 00pa30BaHUs.

KuroueBsbie ciioBa.
Pedopma oOpazoBaHusi, MOATOTOBKA KaApPOB JJIi MHIYCTPUU TypH3Ma, TYPHUCTCKOE OOpa3oBaHWE,
denepanbHBIl TOCYJApCTBEHHBIM 00pa30BaTENbHBIA CTaHAAPT, MNPOGECCHOHANBHBIN CTaHIAPT,
HOBBIC MPOQECCUH U CIIEIIUATHHOCTH.

Abstract.
The article analyzes the next stage of reforming the Russian education, related to the optimization of
HEIs network and its impact on the staff training for tourism industry. Great attention is paid to the
issues of creation, development of the educational standards in the field of tourism, and their
interaction with professional standards. The article presents the author’s vision of the future
prospects of tourism education development.

Keywords.
Education reform, staff training for tourism industry, tourism education, federal state educational
standard, professional standard, new professions and specialties.
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IKOHOMMNYECKHUE U IOPUIUKO-TEXHUYECKHUE ACIIEKTBI COXPAHEHMUA,
BJAJZEHUA N OHEHKHN CTOUMOCTHU NAMATHUKOB APXUTEKTYPbI

ECONOMIC AND LEGAL-TECHNICAL ASPECTS OF PROTECTION, OWNERSHIP
AND VALUATION OF LISTED BUILDINGS
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AHHOTAIIUA.

B cratbe o0cyxaaroTcsi mpoOsieMbl, CBA3aHHBIE C OXPAaHOM M OLEHKOM NeTepOyprckux 3JaHUN —
NaMSTHUKOB  apXWUTEKTYpPbl, HAaXONAIIUXCS IOJ  OXpaHOW  TOCyJapcTBa,  O00JagaronInux
COOTBETCTBYIOIIUM OXPAHHBIM CTaTyCOM — «IMIaMSITHUK UCTOPUH U KYyJIbTYpbD». PacCMOTpeHBI Takxke
TEXHUYECKHE BONPOCHI BKIIIOYEHHUS B PHIHOYHYIO CTOMMOCTb OOBEKTa HEIBHKMMOCTH (hakTopa
«HUCTOPHUYECKAs] pEeNyTalus NpU TPEX KIACCHUECKHUX MOJX0JIaX K OLEHKE: 3aTPATHOM, JOXOIHOM U
cpaBHUTENBbHOM. OcCoOBI MHTEpeC MpeJCTaBisIeT BONpoc (OPMUPOBAHUS CTOMMOCTH OOBEKTa B
nensx crpaxoaHus McaakueBckoro cobopa, BkItouéHHOro B Cnucok namsTHUKOB BceMupHOro
Hacneauss FOHECKO. B ycnoBusix oTCyTCTBUS HaAJIeKaIEr0 METOAMYECKOTO 00SCIIeUeHUsI OIICHKH
CTOMMOCTH HaMSTHUKOB apXUTEKTYpPbl aBTOPBI CTATHHU NBITAIOTCSA IOCTPOUTH AITOPUTM U IIPOLIEAYPY
OIIpeNieIeHnsl CTPaxoBoi cromMmocTH McaakueBckoro codopa.

KiarwueBble ci10Ba.
NcaakueBckuii codbop, apXUTEKTypHBIA 1ieaeBp, [lepeueHb 0OBbEKTOB KYJIHTYPHOTO M MPUPOTHOTO
Hacneauss KOHECKO, 00bekT HEABUKUMOCTU, CTOMMOCTh HEJIBMDKMMOCTH, IMyYOK MPaB, MOAXObI K
OIICHKE OM3HEca, 3/IaHNe-MIaMSTHUK, MaMSITHUK UCTOPUHU M KYJbTYpPbl, OXpaHHBIN CTAaTyC, CTpaxoBas
CTOMMOCTb.

Abstract.
The article discusses the problems related to the protection and valuation of the Saint Petersburg
listed buildings, which are under state protection, with appropriate protection status — «a monument
of history and culturex». It also considers the technical issues of inclusion of the factor «historical
reputation» in the market value of the property with three classical approaches to the evaluation —
cost, income and comparative. Of particular interest is the formation of an object cost for purposes of
insurance of St. Isaac's Cathedral, included in the UNESCQ’s List of the World Cultural and Natural



Heritage. In the absence of a proper methodical maintenance of cost valuation of listed buildings, the
authors of the article try to create an algorithm and a procedure for determination of the insurance
cost of St. Isaac's Cathedral.

Keywords.
Saint Isaac's Cathedral, architectural masterpiece, UNESCO’s List of the World Cultural and Natural
Heritage, property, property value, bundle of rights, approaches to business assessment, listed
building, historical and cultural monument, protection status, insurance cost.
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HOPEAIIOCBIJIKM NOBBIINEHUSA DOPEKTUBHOCTU KOII-MEHE/VKMEHTA:
OCOBEHHOCTHU MMOCTPOEHUS EJJMUHOI'O KASHAYENCTBA KOPIIOPAIIMA

BACKGROUNDS OF CACHE-MANAGEMENT EFFICIENCY INCREASE: FEATURES
OF FORMATION OF THE UNITED TREASURY OF A CORPORATION
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AHHOTAIINA.
B crathe paccmaTpuBaeTCs BOIPOCH ONTHMM3AIUK JCHEKHBIX MMOTOKOB C YYETOM (DOPMHUPOBAHUS
€IUHOr0 Ka3Ha4YelCTBAa KOPIOPALUH.

KiroueBnble ciioBa.
KaznauelicTBo, TMKBUAHOCTH, OOOPOTHBIN KalKUTall, PUCK-MEHEIPKMEHT.

Abstract.
The article considers the issues of optimization of cash flows taking into account the formation of the
united treasury of a corporation.

Keywords.
Treasury, liquidity, working capital, risk management.





