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KOHIEIIIUA ®OPMUPOBAHUA EJUHOI'O KYJIBTYPHOI'O ITPOCTPAHCTBA
JEHUHTPAJICKOM OBJACTU KAK HAYYHASI OCHOBA MEXXPETMOHAJIBHOI'O
NCTOPUKO-KYJBbBTYPHOT'O U TYPUCTCKOI'O IPOEKTA «CEPEBPSAHOE
OXEPEJIBE POCCHUN»

CONCEPT OF FORMATION OF COMMON CULTURAL SPACE OF THE LENINGRAD
REGION AS A SCIENTIFIC BASIS FOR INTERREGIONAL HISTORICAL, CULTURAL
AND TOURIST PROJECT “RUSSIAN SILVER NECKLACE”

A.C. JIECKOB,
JOLIEHT Kadeaphl TYpU3Ma M COIMAIbHO-KYJIbTypHOTO cepBuca CaHkT-IleTepOyprckoro
rOCYyJIapCTBEHHOT'0 MHCTUTYTA KYJIbTYPhI, KAHIUIAT SKOHOMHUYECKUX HayK, I. Cankr-IletepOypr,
spbguki@inbox.ru

A.S. LESKOV,
Saint Petersburg State Institute of Culture, Department of Tourism and Social-Cultural Service,
Candidate of Economic Sciences, Associate Professor, Saint Petersburg, spbguki@inbox.ru

I''A. JIECKOBA,
3aBeayromas kadeapoil TyprusMa u cConualbHO-KyIbTypHOro cepBuca Cankr-IlerepOyprckoro
rOCyJapCTBEHHOI'O UHCTUTYTA KYJIbTYPBbI, IEUCTBUTENBHBIN UieH MexyHapoJHON U
HanmonanbHolt AkageMuil TypusMa, KaHIuJaT 3KOHOMUYECKUX HAYK, NOLEHT, T. CankT-IletepOypr,
leskova galina@mail.ru

G.A. LESKOVA,
Saint Petersburg State Institute of Culture, the Head of the Department of Tourism and Social-
Cultural Service, Full Member of the International and National Tourism Academy, Candidate of
Economic Sciences, Associate Professor, Saint Petersburg, leskova_galina@mail.ru

AHHOTAaIUA.

B cratee packpeiBaeTcsi COAEpKAHME KOHLENTA «EIUHOE KYJIbTYPHOE MPOCTPAHCTBOY,
paccMaTpuBaeTCss €ro HEOOXOJMMOCTh B IICNIAX PAa3BUTHUS PETHOHAIBHBIX COIMOKYJIBTYPHBIX H
TYPUCTCKUX TPOeKTOB. (CrenaHa TONBITKA OMNPEACIUTh KPUTEPUU UEHHOCTH KYJIbTYPHOTO
MPOCTPAHCTBA JJIsi Typu3Ma, OOOCHOBaHA HEOOXOAMMOCTh TEPCIEKTUBHOTO IUIAHUPOBAHUS
TYPUCTCKOM TIOJIMTHUKKA Ha TEPPUTOPUATBHOM YypoBHE. CHCTEeMHBI aHaIU3 KyJIbTYpPHBIX
MPOCTPAHCTB MOXET MOMOYb HAMETUTh NPUOPUTETHBIC HAIMPABICHUS B PA3BUTHUHU TYpU3Ma, YTO
SBJISICTCS] AKTYaJIbHBIM B YCJIOBHUSIX OTPAHUYEHHOCTH PECYPCOB PETHOHA.

Marepuan cTaTbl MOXET CIYXHTh OCHOBOW ISl pa3paOOTKH CTpaTETrHU Pa3BUTHS TYPUCTCKOTO
Ou3HEeca B HOBBIX 9KOHOMUYECKUX YCIOBHSIX.

KiroueBblie ciioBa.
MeXpernoHaIbHbI UCTOPUKO-KYJIBTYPHBIM U TYPUCTCKUU IPOEKT, KOHLENT «EAUHOE KYJIbTYPHOE
IPOCTPAHCTBOY», €AMHOE KYJbTYpPHOE IPOCTPAHCTBO KaK (DAKTOp CIJIOYEHUS HALUHU, KYJIbTYPHBIHA
TypU3M KakK CpPEICTBO OCBOCHMS KyJIbTYPHOIO IIPOCTPAHCTBA, MEPCIEKTUBHOE IUIAHUPOBAHUE
KYJIbTYPHOMU ITOJIUTUKHA HA PErHOHAJIBHOM YPOBHE.

Abstract.
The article reveals the contents of the concept “common cultural space”; it considers its need for the
development of regional socio-cultural and tourist projects. It defines the criteria for the value of



cultural space for tourism; it proves the necessity of forward planning of tourism policy at the
territorial level. The system analysis of cultural spaces can help to identify the priority directions of
tourism development, which is relevant in the context of limited resources of the region.

This article can serve as a basis for the development of the tourism business development strategy in
the new economic conditions.

Keywords.
Interregional historical, cultural and tourist project, concept “common cultural space”, common
cultural space as a factor of unity of the nation, cultural tourism as a mean of cultural space
development, forward planning of cultural policy at the regional level.
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METOANYECKHUE OCHOBBI OHEHKU PA3ZBUTHUA ABTOTYPUCTCKHUX
KJIACTEPOB

METHODICAL BASES OF THE ASSESSMENT OF THE AUTOTOURIST CLUSTERS
DEVELOPMENT

N.I'. TJTTAACKAA,
TupekTop uHCTUTYyTa Typusma u cepsuca ®I'bOY BO «Poccuiickuii rocyjapcTBeHHbIN
YHUBEPCUTET TypU3Ma U cepBHcay, MockoBckas 001acTh, gladskaia@mail.ru

1.G. GLADSKAYA,
Russian State University of Tourism And Service, Director of the Institute of Tourism and Service,
Moscow Region, gladskaia@mail.ru

JLA. YIIbAHYEHKO,
npodeccop kadeapsl HAyYHO-METOIUUECKOT0 00ecreueHrsi 00pa30BaHUs B TypHU3ME U CEPBUCE
OI'bOY BO «Poccuiickuil rocy1apCTBEHHBIN YHUBEPCUTET TYypU3Ma U CEPBUCA», TOKTOP
SKOHOMHYECKHX HayK, JOIEHT, MocKoBcKasi o01acThb, laprorector1249@mail.ru

L.A. ULIANCHENKO,
Russian State University of Tourism And Service, Department of Scientific and Methodological
Support of Education in Tourism and Service, Doctor of Economic Sciences, Associate Professor,
Moscow region, Russia, laprorector1249@mail.ru

AHHOTAIHA.
B cratee paccMmarpuBaroTCS CHOCOOBI OICHKH COLMAIBHO-3KOHOMHUYECKOW 3¢ (HEKTUBHOCTH
CO3JIaHUS U Pa3BUTHS PETHOHAIBHBIX aBTOTYPUCTCKUX KJIACTEPOB, IPUBOJIUTCS aBTOPCKUI MOJIXO0A K
O00OCHOBaHHIO MHIUKATOPOB 3(G(GEKTUBHOCTH peanu3aluu (eAepalbHbIX U  PETHOHAIBHBIX
MIPOrpaMM Pa3BUTHS TypHU3Ma.

KiroueBnle ciioBa.
ABTOTYPUCTCKHI KJIacTep, MHIUKATOP OIICHKH, cOaTaHCUPOBAHHAsSI CUCTEMa IMOKa3aTesneH, 1eeBas
nporpamMmma.

Abstract.
The article considers the ways of assessment of socio-economic efficiency of creation and
development of the regional autotourist clusters; it gives the author’s approach to the validation of
performance indicators for the implementation of federal and regional programs of tourism
development.

Keywords.
Autotourist cluster, assessment indicator, balanced scorecard, target program.
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HCIIOJIb30BAHUE 3JIEKTPOHHBIX HHTEPAKTUBHBIX UT'POBBIX TEXHOJIOT Ui
N BUPTYAJIBHOU PEAJIBHOCTHU B UHAYCTPUU TYPU3MA U
I'OCTEITPUMMCTBA

USE OF ELECTRONIC INTERACTIVE GAME TECHNOLOGIES AND VIRTUAL
REALITY IN THE TOURISM AND HOSPITALITY INDUSTRY

A.b. AHTOHOBA,
3aBenyromas kadeapoil Typusma u rocrenpuuMcTsa bantuiickoi akagemMun TypusMa u
NpeaIpUHAMATENBCTBA, KAHIUAAT TEXHUIECKUX HayK, JOLEeHT, T. Cankt-IletepOypr,
a.b.antonova@gmail.com

A.B. ANTONOVA,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Department of Tourism and
Hospitality, Candidate of Technical Sciences, Associate Professor, Saint Petersburg,
a.b.antonova@gmail.com

AHHOTAIIHA.
B crarbe mnpencraBieH 0030p MNPUMEHEHHS B MHIYCTPUM Typu3Ma M TOCTEIPUUMCTBA
CYLIECTBYIOUIMX HA CETOJHAIIHUN JE€Hb 3JIEKTPOHHBIX MHTEPAKTUBHBIX WIPOBBIX TEXHOJIOTMHA H
BUPTYalIbHOM peanbHOCTH. ChenaHa MOMbITKAa KiIacCU(PUKAIUMU WU CHCTEMATHU3allMM YKa3aHHBIX
TEeXHOJIOTUHA U1 cepbl Typusma. OTMEUEHBl IOJIOKUTENbHBIE W OTPULATENIBHBIE CTOPOHBI
NPUMEHEHHUs] MHTEPAKTHBHBIX TEXHOJIOTUH M 0003HAUYEHbI MEPCIEKTUBBI MX HCIIOJIb30BAHUS IS
TYPUCTHUECKUX (pupM.

Kirouesblie ciioBa.
JlomonHeHHasi peagbHOCTh, BUPTYAIbHBIA Typ, reMMu(UKanms B TypuzMe, TeiMu(UuIupoOBaHHBIN
TyprpoykT, QR-Ko1, UTPOBOE MBILITIEHUE, UHTEPAKTUBHOCTD.

Abstract.
The article presents the overview of the application of electronic interactive game technologies and
virtual reality currently existing in the tourism and hospitality industry. An attempt to classify and to
systematize these technologies for the tourism sector was made. The positive and negative aspects of
the use of interactive technologies are marked and the prospects for their use for travel agencies are
determined.

Keywords.
Augmented reality, virtual tour, gamification in tourism, gamified tourist product, QR-code, game
thinking, interactivity.
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MPEAMETHO-TEMATHYECKHI OJIXO/ K CO3JJAHMIO TYPUCTCKO-
YKCKYPCUOHHOW MPOTPAMMBI KAK OCHOBA KACTOMU3AIIAU B
KYJbTYPHOM TYPU3ME

SUBJECT-THEMATIC APPROACH TO THE CREATION OF A TOURIST AND
SIGHTSEEING PROGRAM AS A BASIS FOR CUSTOMIZATION IN THE CULTURAL
TOURISM

I''A. JIECKOBA,
3aBeayroas kadeapoil TyprusMa u ConualbHO-KyIbTypHOro cepBuca Cankr-IlerepOyprckoro
rOCyJJapCTBEHHOI'0 UHCTUTYTA KYJIbTYPBbI, JEUCTBUTENBHBIN 4ieH Mex1yHapoJHON 1
HammonaneHoM AkazemMuil Typu3Ma, KaHAuIaT SKOHOMHUUECKUX HayK, AoleHT, T. CaHkT-IleTepOypr,
leskova_galina@mail.ru

G.A. LESKOVA,
Saint Petersburg State Institute of Culture, the Head of the Department of Tourism and Social-
Cultural Service, Full Member of the International and National Tourism Academy, Candidate of
Economic Sciences, Associate Professor, Saint Petersburg, leskova_galina@mail.ru

C.I'. LIKYPOIIAT,
JOTIEHT KadeAphl Typr3Ma U COUATbHO-KYIbTypHOTO cepBuca Cankt-IleTepOyprckoro
rOCyJapCTBEHHOTO MHCTUTYTA KYJIbTYPBI, KAHIUIAT KyJIbTyposoruu, r. Cankt-IlerepOypr,
svesku@rambler.ru

S.G. SHKUROPAT,
Saint Petersburg State Institute of Culture, Department of Tourism and Social-Cultural Service,
Candidate of Culturology, Associate Professor, Saint Petersburg, svesku@rambler.ru

AHHOTAIHA.

B cratbe packpblBalOTCSi OCOOEHHOCTH COBPEMEHHOW TEOPUHU U MPAKTHUKU B OOJACTH TYPHUCTCKO-
HKCKYPCHOHHOTO TPOEKTUPOBAHMS, HAa OCHOBE aHalHM3a CYIIECTBYIOIIUX METOJ0JIOTHYECKUX
MOJIXO/IOB K CO3JIaHUI0 TYPUCTCKOTO TPOAYKTA, HAMEUAIOTCS MyTH PAa3BUTUS HUJIEH W KOHIIEITOB,
00yCJIOBICHHBIX OCOOCHHOCTSMH TYPHUCTCKOTO TOTPEOJICHUS; MOAUYEPKUBACTCS HEOOXOIUMOCTh
BO3POXK/IECHUS MPEIMETHO-TEMAaTUYECKOTO MOAX0a K MPOCKTUPOBAHUIO TYPUCTCKO-IKCKYPCHOHHBIX
nporpamMMm. Marepuan cTaThbll MOKET OBITh UCIOJB30BaH ISl Pa3paOO0TKH COIHMAIbHO-KYJIBTYPHBIX
OCHOB COBPEMEHHOTO MPEANMPUHUMATEIHCTBA B Chepe BHYTPEHHETO M BHE3HOTO TypHU3Ma.

Kirouesbie ciioBa.
Typuctckuii HHTEpEC, KyIbTypHbIE U UH()OPMALMOHHbBIE MTOTPEOHOCTH, KACTOMHU3ALUS, TPEIMETHO-
TEMAaTUYeCKUH TMOAXO0J] K KIACCH(PHKALUU PECypcoB KYyJIbTYPHOTO TypH3Ma U HPOECKTHPOBAHHIO
TEMaTHYECKUX TYPUCTCKO-DKCKYPCHOHHBIX IPOrpaMM; TEMaTHYECKU CBSI3aHHBIE PECYpPCHI;
TEMaTHYeCKu  OOYyCIIOBIEHHBIE  OOBEKTbl  MHPPACTPYKTYphl, OOBEKTHO- U  CyOBEKTHO-
[EHTPUPOBAHHBIC KOHIEMIMA CO3JaHUS TYPHUCTCKOTO TPOAYKTa, TEMaTH4ecKas JIOTUCTHKA U
KOHCTPYHPOBAHNE TEMAaTHYECKOTO MapIIpyTa.

Abstract.
The article reveals the features of the modern theory and practice in the area of tourist and
sightseeing designing, based on the analysis of existing methodological approaches to the creation of
a tourist product; it outlines the development of ideas and concepts arising from the peculiarities of



tourism consumption; it emphasizes the need for the revival of the subject-thematic approach to the
tourist and excursion programs design. The article can be used for development of the socio-cultural
foundations of the modern entrepreneurship in the sphere of domestic and inbound tourism.

Keywords.
Tourist interest, cultural and information needs, customization, subject-thematic approach to the
classification of the cultural tourism resources and tourist and excursion programs designing;
thematically linked resources; thematically determined infrastructure, object and subject-centered
conceptions of tourist product creation, logistics and design of a themed route.
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YEJOBEK U ET'O IOTPEBHOCTHU B I'OCTUHUYHOM CEPBUCE:
ITHOKYJIBTYPHBIE U PEJIMT'TMO3HBIE OCOBEHHOCTH

MAN AND HIS NEEDS AT THE HOTEL SERVICE: ETHNOCULTURAL AND
RELIGIOUS FEATURES
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[TerepOypr, ska2005@yandex.ru

A.S. SKOBELTSYNA,
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Candidate of Culturology, Associate Professor, Saint Petersburg, ska2005@yandex.ru

AHHOTAIHA.
B cratbe paccmaTtpuBaroTCs mTpoOJeMbl aAanTallMM NPEANpPUATHNA HHIYCTPUU Typu3Ma H
rOCTENIPUUMCTBA TIOJIT pa3HOOOpa3Hble TMOTPEOHOCTH TOCTEH, B YAaCTHOCTH, T€, KOTOpHIE
OOyCJIOBJICHBI ~ JTHOKYJBTYPHBIMA  OCOOCHHOCTSIMH W PEIUTHO3HBIMU  TPEANHUCAHUSIMH.
HeobxonuMocTs mepecTpanBaTh NPEINPHUITHS CepBHUCAa MOJA ATH TpeOOBaHMs CBSi3aHA C POCTOM
BBE3/IHOTO TyproToka B Pocchio M 3aMHTEPECOBAaHHOCTHIO POCCHUHCKOrO OM3HECAa B PACIIUPEHUU
reorpaduy BbE3IHOTO TypU3Ma.
KiroueBsie ciioBa.

Bwesanoit Typusm B Poccuu, moTpeOHOCTH YenoBeKka, TOCTUHUYHBIA OU3HEC, MHAYCTPUS TypU3Ma U
rocrenpuumcTBa, China Friendly, India Friendly, Halal Friendly, Kosher Friendly.

Abstract.
The article considers the problems of adaptation of tourism and hospitality industry enterprises for a
variety of guests' needs, in particular those that are due to the ethnocultural peculiarities and religious
regulations. The need to restructure the service enterprises under these regulations is related to the
growth of tourist arrivals in Russia and the interest of the Russian business in the expansion of the
inbound tourism geography.

Keywords.
Inbound tourism in Russia, human needs, hotel business, tourism and hospitality industry, China
Friendly, India Friendly, Halal Friendly, Kosher Friendly.
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COBEPHIEHCTBOBAHUE METOJAUKH OEHKH S5KOHOMHMYECKOI'O
IHOTEHIUAJIA TIPEAITPUATUU TYPUCTCKO-PEKPEAIITMOHHOU CO®EPBI

IMPROVING OF ASSESSMENT METHODS OF THE ECONOMIC POTENTIAL OF THE
TOURISM AND RECREATIONAL ENTERPRISES
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T.E. GVARLIANI,
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Sciences, Professor, Sochi, antana-tata@mail.ru

AHHOTAIIUA.
Llenbio cTaThy sBisgeTCs GOPMUPOBAHUE CUCTEMBI B3aMMOACHCTBYIOIINX MOKa3aTeIe KOMIUIEKCHON
OLICHKH SKOHOMHUYECKOr0 MOTEHIMAaa MPEeJIpUITHI TypUCTCKO-peKpeallnoHHO cdepbl. B cratbe
[I0 Pe3yJIbTaTaM OLEHKH 3KOHOMHYECKOIO MOTEHIMaNa NPEIINPHUATHI TypPUCTCKO-PEKPEALIMOHHON
chepbl PecmyOmuku KpbiM omnpeneneHbsl OCHOBHBIE (DAKTOPBI, BIMSIOIIME HAa €ro COCTOSHUE U



muHaMuKky. [loctpoena MmonupuuupoBaHHas cucTeMa B3aMMOCHCTBYIONIMX MOKa3aTeeil OleHKH U
ONTUMHU3AIUN SKOHOMHYECKOTO TMOTEHLMANA MPEINPUATHNH TYPHCTCKO-pEKpPEariMoHHON Ccdepsl,
BKJIIOYAIOIIMX  TOKa3aTelu OUEHKH dS(PPEeKTUBHOCTH (OPMUPOBAHUS U  HMCIOJIb30BAHUS
HPKOHOMHUYECKHX PECYpCOB M TMOKa3aTead OLEHKU A(PPEKTUBHOCTH HKOHOMHUYECKHMX pPE3YJIbTATOB
MPEINPUATHH.

KuroueBble cJioBa.
Typuctcko-pekpeanmonHas chepa Pecnyonuku KpbiM, SKOHOMHUYECKHI MMOTEHIIMAN TPEANPUITHH,
sKOHOMHYECKast A((PEKTUBHOCTh  JEATENBHOCTH, PECYPCHl  MPEANPHUSTUH, HSKOHOMHYECKHE
pe3yIbTaThl, IUKBUIHOCTh, PEHTA0CIHHOCTD.

Abstract.

The aim of the article is to develop a system of interacting indicators of integrated assessment of the
economic potential of the tourism and recreational enterprises. The article, on the results of
assessment of the economic potential of the tourism and recreational enterprises of the Republic of
Crimea, identifies the main factors affecting its condition and dynamics. The modified system of
interacting indicators of assessment and optimization of the economic potential of the tourism and
recreational enterprises, including efficiency assessment indicators of the formation and use of
economic resources and efficiency assessment indicators of economic performance of enterprises is
built.

Keywords.
Tourism and recreational sphere of the Republic of Crimea, economic potential of enterprises,
economic performance, liquidity, profitability.
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INPOBJIEMBbBI PABBUTUSA BHYTPEHHEI'O TYPU3MA U HEKOTOPBIE ITYTHU UX
PEHIEHUA

PROBLEMS OF DOMESTIC TOURISM DEVELOPMENT AND SOME WAYS OF THEIR
SOLUTION
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AHHOTAIINA.
B cratbe paccMoTpeHsl mpobiieMbl BHYTpeHHETo Typusma Poccum. [IpoananmsupoBaHbl (aKkTOpHI,
MPEISITCTBYOLIME €0 pa3BUTHUIO. [IpeoKeHbl HEKOTOPBIE Iy TH UX MPEOJOJICHUS.

Kuirouesbie ciioBa.
Typu3sMm, npoOieMbl BHYTPEHHETO TypHu3Ma, 3¢ (HEKTUBHOCTD.

Abstract.
The article considers the problems of the Russian domestic tourism. The factors affecting its
development are analyzed. Some ways to overcome them are offered.

Keywords.
Tourism, problems of domestic tourism, efficiency.
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BJIMSTHUE DKOHOMHWYECKUX CAHKIIUHA POCCUHU B OTHOIIEHWH TYPIIUU HA
TYPELKUM TYPUCTUUYECKHUHU CEKTOP”

IMPACT OF RUSSIAN ECONOMIC SANCTIONS AGAINST TURKEY ON TURKISH
TOURISM SECTOR

2. ABJIXHI,
acniupanT Humxeropojckoro rocynapcrseHHoro yauBepcutera uM. H.W. Jlobauesckoro, . Hikauit
Hogsropon, e.avci@windowslive.com

E. AVCI,
N. I. Lobachevsky State University of Nizhny Novgorod, Graduate student, Nizhniy Novgorod,
e.avci@windowslive.com

AHHOTAIHA.
B crartbe paccmaTpuBaroTCsi SKOHOMHUYECKHE aCIeKThl pa3BUTHSl Typu3Ma B Typuumu 10 U mocie
BBeJeHHs caHKUMi Poccuent. [lpu 3TOM MpOBOAMUTCS aHAIW3 3HAYMMOCTU POCCHMCKOTO PBIHKA JJISI
Typuun W COBPEMEHHOTO COCTOSIHMSA Typu3Ma B CTpaHe. B pesynbraTe BbIJIETICHBI OCHOBHBIE
JIEWCTBHUS TYpPEIKOTO TMPABUTEIbCTBA, HAIpPaBJICHHbIE HAa MHHUMU3AIMIO yiIepOda OT BBEICHUS
caHkuuu. [Ipu wccnenoBaHWM MOJUTUYECKOW CUTYAllMd TPUMEHSIOTCS WHBEHT-aHAJIW3, a TaKXKe
METOJIMKA KOTHUTUBHOTO KapTUPOBAHHSL.

Kuarouesbie ciioBa.
DKOHOMUYECKME CaHKUMHU, TypusM, Typuus, Poccusi, poccuilckuii TypUCTHYECKUN PBIHOK,
ITOCJIEICTBUS CAHKIUN.

Abstract.
The article considers the economic aspects of tourism development in Turkey before and after the
Russian sanctions. It analyzes the value of the Russian market for Turkey and the current state of
tourism in the country. As a result, the main actions of the Turkish government to minimize the
detrimental consequences of sanctions have been revealed. Both an invent-analysis and cognitive
mapping methods were employed during the examination of political situation.

Keywords.
Economic sanctions, tourism, Turkey, Russia, Russian tourism market, impact of sanctions.

* CraTbs HOCTyNMIA B PEJAKIUIO B HAyajle MIONS M HamUcaHa 0e3 ydeTa HoCIedyIOIMX COOBITHIA MO
VIIYYIISHUIO OTHOIICHWH Mexy Poccueit n Typrueit (n3BuHeHue npesuaenTa P. Dpporana, BO30OHOBICHHE
4apTepoB U T.1I.).
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AAHAMHUKA TYPUCTCKOI'O IOTOKA U3 P® B HAITIPABJIEHHHA ®PUH/ISIHIAHN B
YCJOBUSIX CHUKEHUA MOKYIATEJBCKOM CITIOCOBHOCTU POCCUMCKHUX
I'PAKIAH

DYNAMICS OF THE TOURIST FLOW FROM THE RUSSIAN FEDERATION IN THE
DIRECTION OF FINLAND IN THE CONDITIONS OF DECREASE IN PURCHASING
POWER OF THE RUSSIAN CITIZENS

M.A. PBICAEBA,
CTapIIHii pernoaaBaresb KazaHCKOro MHHOBAIIMOHHOTO YHUBepcuTeTa uMeHu B.I'. TumupsicoBa
(UDVII), aciupanr, r. Kazanp, mara_rus85@mail.ru
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Kazan Innovative University named after V.G. Timiryasov (IEUP), Senior Lecturer, Graduate
student, Kazan, mara_rus85@mail.ru

AHHOTAIIUA.

JlanHas myOnuKaIusi TOCBSIIIEHa PACCMOTPEHUIO COBPEMEHHOTO COCTOSHUSI Pa3BUTHUSI POCCUHCKO-
¢buHCKOTO Typu3Ma. B HBIHEIMIHMX YCIOBHMSIX TaJeHUs Kypca pyOss, CHI)KCHHS MoKa3zarenen
SKOHOMHUYECKOT0 POCTa B HAIIEW CTpaHEe, YACTUYHOTO BIIMSIHUSL HA BBIE3HOW POCCUKCKUN TypU3M
CaHKIIMI CO CTOpOHBI cTpaH EBpocoro3a M B II€JIOM — HAIPSIKEHHOH IMOJIUTHYCCKONH OOCTAaHOBKH B
MHUpE MPOU3OIIEIN CMaJ POCCUUCKUX BBIC3THBIX TYPUCTCKUX MOTOKOB, B TOM YHCJIE B HalpaBJICHUU
reorpadUuecKu CoceHeH ¢ HaMu pecnyOnuku OUHISTHINY.

B crathe mpuBeaeHa cTaTUCTUYECKash JUHAMUKA U3MEHEHHUs OCHOBHBIX TYPUCTCKHUX IOKa3aTelel B
HAMPaBJICHUH pecryOnuky DUHISTHANMA: YHCIO HOYEBOK, MPOBEJIECHHBIX POCCHUSHAMHU B (DUHCKHUX
FOCTUHHUIIAX; TOKA3aTed BbI€3[]a POCCUUCKUX TYPUCTOB B HampaBicHUM QOUHISAHAUU; YHUCIIO
nepeceueHrui poCcCUCKO-(QUHCKON TPAHUIIBI 32 MOCIEHUE HECKOJIBKO JIET.

KiroueBnle ciioBa.
Poccuiicko-puHcKkuil TypusM, TOKyINaTeabCcKas CIOCOOHOCTh POCCHSH, BJIUSHHUE CaHKIMH Ha
poccuiicko-(OHUHCKHUE TYPUCTCKHUE CBS3H, MIEPCIICKTUBBI Pa3BUTHS POCCHICKO-(QUHCKOTO TypHU3Ma.

Abstract.

This publication is devoted to consideration of the current state of the Russian-Finnish tourism
development. In present conditions of the ruble depreciation, declines in economic growth in our
country, partial influence of sanctions from the European Union countries on outbound Russian
tourism and, in general, a tense political situation in the world caused recession of the Russian
outbound tourist flows including in the direction of the neighboring republic of Finland.

The article presents the statistical dynamics of change of the main tourist indicators in the direction
of the republic of Finland: number of overnight stops of the Russians in the Finnish hotels; indicators
of departure of the Russian tourists in the direction of Finland; number of crossings of the Russian-
Finnish border over the past few years.

Keywords.
Russian-Finnish tourism, purchasing power of the Russians, influence of sanctions on the Russian-
Finnish tourist relations, prospects of development of the Russian-Finnish tourism.
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OCOBEHHOCTH PABMEIIEHUS OTEJEA PA3ZHBIX KATETOPHUI 11O
TEPPUTOPUU CKAHIANHABCKHUX CTPAH

FEATURES OF HOTELS LOCATION OF VARIOUS CATEGORIES ON THE
TERRITORY OF THE NORDIC COUNTRIES

B.B. JIABPOB,
JOLEHT Kadeapsl yIpaBiICHUS SdKOHOMUYECKHMMH U COLUATBHBIME Mporieccamu CaHKT-
[TeTepOyprckoro rocy1apCTBEHHOTO MHCTHTYTA KAUHO M TEJICBUICHUS, KAHIUIAT YKOHOMHYCCKHIX
Hayk, r. Cankt-IlerepOypr, vv_l@indox.ru
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AHHOTAIIUA.

B cTathe paccMOTpeHBI OCHOBHBIE XapaKTEPUCTUKU OTENbHOTO On3Heca B CKaHIMHABCKUX CTPaHAaX.
Ocoboe BHHMMaHUE YJIEJICHO KAa4YeCTBEHHOW XapaKTEPHUCTHUKE OTENIe, pPAacCHOJIOKEHHBIX B
@uunsauauu, [IBenun, Hopeerun u Jlanun. Ha ocHOBE MOJIy4EeHHBIX JAHHBIX aBTOPOM IPOBEIIECH
CpPaBHUTENbHBIA aHAIU3 OTEJEe pa3HbIX KaTeropuid U BBISBICHBI XapaKTepHbIE OCOOCHHOCTU
noaxoaa CkaHIUHABCKUX CTPaH K BOIIPOCAM pa3MEIEeHUs OTeeH 0 UX TEPPUTOPUSIM.

ABTOpPOM PAacCMOTPEHBI TAKKE OCOOEHHOCTU pa3MElIeHUs 5* oTeneil Mo TeppUTOPUN UCCIIETyEMbIX
CTpaH, IPOAaHAIM3UPOBAH PHIHOK CPEICTB Pa3MEIICHHS U JaHA UX XapaKTepUCTHUKA IO OTAEIIbHBIM
MOKa3aTEeSIM.

KiaoueBnie cJjioBA.
Typusm, oteinb, CKaHIUHABCKHUE CTPAaHbl, TOCTUHUYHbIC LIETIH, PAallOH, TYPUCTCKO-PEKPEALIMOHHbBIN
HOTEHIIHA.

Abstract.

The article considers the main characteristics of the hotel business in the Nordic countries. Special
attention is paid to the qualitative characteristics of the hotels located in Finland, Sweden, Norway
and Denmark. Based on these results the author conducted a comparative analysis of the hotels of
different categories, and identified the particular features of the Nordic countries regarding the
location of hotels in their territories.

The author considered the features of the 5* hotels location on the territory of the examined
countries, analyzed the market of accommodation facilities and gave the characteristics by specific
indicators.

Keywords.
Tourism, hotel, Nordic countries, hotel chains, district, tourist and recreational potential.
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AHHOTAIIUA.

OcymiecTBiaeHuE ACATEILHOCTH MO OpPraHU3alMy OT/AbIXa KaK JJis PEKPEaHTOB, TaK U ISl TYPUCTOB
ABIIIETCS HEOTHEMJIEMOM YacTbio (YHKIMOHUPOBAHUSL TYPUCTCKO-PEKPEALIMOHHOTO KOMIUIEKCa
(TPK). B cBsi3u ¢ u3MEHEHHEM T€0IKOHOMHYECKOW W TEONMOJIMTUYECKONW CHUTyallid B CTpaHe
HAOJIIO/IaeTCs TepepacipesicfieHne TYPUCTCKHX TOTOKOB. Pa3BUTHE TypUCTCKO-PEKpealnoOHHOTO
komIuiekca KpacHomapckoro kpast XapakTepu3yeTcs OOIIeH MOI0KUTEILHON THHAMUKON. B manHOM
CTaTh€ aBTOPBI aHANM3UPYIOT coBpemeHHoe cocTosiHue TPK KpacHomapckoro kpas M OCHOBHBIE
[I0KA3aTeM CaHATOPHO-KYPOPTHOTO M TYPUCTCKOIO KOMIUIEKCA, Ha OCHOBAHUU KOTOPBIX CHEJIaH
POrHo3 pa3BuTus orpaciu 10 2020 r.

Kirouesbie ciioBa.
TypucTtcko-pekpealiuoHHbIl  KoMILieke, KpacHomapckuil Kpail, Typu3M, CpeIcTBa pPa3MEILLCHHS,
WHJVKATOPBI Pa3BUTHS TYypU3Ma, IPOTHO3.

Abstract.

Recreation management for both holiday-makers and tourists is an integral part of the functioning of
tourist and recreational complex. In connection with the change in the geo-economic and geo-
political situation in the country, there is a redistribution of tourist flows. The development of tourist
and recreational complex in the Krasnodar region is characterized by overall positive dynamics. In
the article the authors analyze the current state of the tourist and recreational complex of the
Krasnodar region and the main indicators of health resort and tourist complex, which is made on the
basis of the industry forecast up to 2020.

Keywords.
Tourist and recreational complex, Krasnodar region, tourism, means of accommodation, indicators
of tourism development, forecast.
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OCOBEHHOCTHU MHBECTUIIMOHHOM MOJUTUKHA B TYPUCTCKO-
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AHHOTAIHA.
B nanHo# paGoTe MpoOBOAUTCS aHAIN3 MHCTPYMEHTOB PErHOHAIBHON MHBECTUIITMOHHOMN IMOJUTHUKH B
TYPUCTCKO-peKpealinoHHOM Komiuiekce KpacHomapckoro kpasi. PaccMoTpeHbl WHBECTHUIIMOHHBIC

* Onybnukoearno npu nodoepocke epanma PIH® u aomunucmpayuu Kpacnodapckozo xpas Nel6-12-

23006 (a)p.



OPOEKThl B  KypOPTHO-TYPUCTCKOW cdepe peruona. [lpencraBieHa cxema ympaBiieHUs
MHBECTULIMOHHBIMHU IPOLIECCAMHU B TYPUCTCKO-PEKPEALIMOHHOM KoMmIulekce KpacHogapckoro kpast.

Kuarwuessble ciioBa.
TypUCTCKO-pEKpEallMOHHBIA ~ KOMIUJIEKC,  MHBECTHLIMM,  WHBECTHLIIMOHHOE  OOecIiedeHue,
perMoHanbHasi WHBECTUIIMOHHAS  TOJIUTUKA, WHBECTUIMOHHBIM TPOEKT, TOCyIapCTBEHHAs
nporpamma.
Abstract.

The article analyzes the tools of regional investment policy in the tourist and recreational complex of
the Krasnodar Region. Investment projects in the resort and tourist sphere of the region are
considered. The scheme of investment processes management in the tourist and recreational complex
of the Krasnodar Region is provided.

Keywords.
Tourist and recreational complex, investments, investment support, regional investment policy,
investment project, state program.
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COBPEMEHHAS OPTAHM3AIIAA TYPUCTCKOM JEATEJIBHOCTHU B
IFOCYJAPCTBEHHOM MY3EE-3AITIOBEJHUKE C.A. ECEHUHA

MODERN ORGANIZATION OF TOURIST ACTIVITY IN THE STATE MUSEUM-
RESERVE OF S.A. ESENIN
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AHHOTAIHA.
B cratee mpuBeneHbl pe3yJbTaThl WCCIACAOBAHUS IO BBISBICHUIO COOTBETCTBUS COBPEMEHHOM
TYPUCTCKOM JIEATEIbHOCTUA MY3€5-3alI0BEHUKA CTPATETUN COXPAHEHUSI U UCIIOJIb30BAaHUSI HACIIEAUS.
Ha ocHoBanumM aHanmu3a HUCIHOJb30BAHUS TYPHUCTCKO-PEKPEAMOHHOTO IOTEHLMANA OIPEICICHbBI
AJIEMEHThl TYPUCTCKOM HHQPPACTPYKTYphl M 0003HAYEHBI TEPCICKTUBHBIC HAMPABICHUS UX
pa3BUTHSL.

KiaroueBble ci1oBa.
Hacnenue, wmy3eii-3aoBenHUK, TYypU3M, TOUYCYHBIM OOBEKT, JWHEWHAs Tpacca, KyJIbTypPHBIHA
JaHImagT.

Abstract.
The article presents the research results on revealing of compliance of the modern tourism activity of
the museum-reserve strategy with the conservation and use of the heritage. Based on the analysis of
tourist-recreational potential the elements of the tourist infrastructure are determined and promising
directions of their development are designated.

Keywords.
Heritage, museum-reserve, tourism, point object, linear route, cultural landscape.
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TEHAEHIIUU PAZBUTHUA BBE3JHOI'O TYPU3MA B CAHKT-IIETEPBYPI'E
TRENDS IN THE DEVELOPMENT OF INBOUND TOURISM IN SAINT PETERSBURG

10.I. TEPEHTBEBA,
JoeHT bantuiickoit akafeMun Typu3Ma U MpeIpuHIMAaTeNbCTBa, KaHAUIAT YKOHOMUYECKHUX HayK,
r. Cankt-IletepOypr, luckyterenteva@yandex.ru

Y.G. TERENTEVA,
Baltic Academy of Tourism and Entrepreneurship, Candidate of Economic Sciences, Saint
Petersburg, luckyterenteva@yandex.ru

AHHOTAIIUA.

B nocnennue nHeckonapko ner B Cankr-IletepOypre nHaOmromaercss ycToWuyuBas JWHAMHKA
YBEJIMYEHUS KOJIMYECTBA TYPUCTOB, mocemaroumx ropoa. OO0 3TOM CBUAETENbCTBYET CTaTHCTHKA
KaK NpeanpUaTUd MHAYCTPUU pa3MEUIeHHs, TaK U OOBEKTOB SKCKYPCHOHHOIO oOciykuBaHus. Bo
MHOTOM 3TO 00YCJIOBJIEHO CHI)KEHUEM CTOMMOCTU POCCUICKOro pyOsisi MO OTHOIIEHUIO K OCHOBHBIM
WHOCTPaHHBIM BaJlIOTaM. B crarbe mNpoBeneH aHaau3 JAWHAMUKM OCHOBHBIX IIOKa3aTelleu
TypUCTHUYECKON mpuBiekarenbHocTH CaHkr-IleTepOypra, npeacraBieHbl OCHOBHBIE TEHACHLUU
pa3BuUTUS U C(HOPMYJIMPOBAHbI HANpaBiCHUs JNalbHEUIIEro pocTa 3(PQPEeKTUBHOCTU IESITEIbHOCTU
TYPHUCTCKO-PEKPEALMOHHOTO CEKTOpa ropoaa.

KiaoueBrnie cJjioBAa.
['OCTUHHUYHBIA CEKTOp, TypUCTHUYECKas MPUBJIEKATEIBHOCTb, CTPYKTypa TYPUCTUYECKOTO IIOTOKA,
JOXOJbI HaceJIEHUS.

Abstract.
In the last few years there has been a steady increase in the number of tourists visiting Saint
Petersburg. This is evidenced by the statistics of enterprises of the accommodation industry and of
the sightseeing service. This is largely due to the depreciation of the Russian ruble against the major
foreign currencies. The article analyzes the dynamics of the main indicators of tourist attractiveness
of Saint Petersburg, it presents the main development trends and directions of further efficiency
growth of activity of tourist and recreational sector of Saint Petersburg.

Keywords.
Hotel sector, tourist attraction, structure of tourist flow, personal income.
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OCOBEHHOCTHU PA3ZBUTHUSA TBOPYHECKHUX ITPOCTPAHCTB CAHKT-IIETEPBYPT A
FEATURES OF CREATIVE SPACES DEVELOPMENT OF SAINT PETERSBURG
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AHHOTAIIUA.
Crarthsi TIOCBAIIIEHA PACCMOTPEHHUIO OCOOCHHOCTEM pa3BUTHUS U TMPOABUKEHUS TBOPUYECKHUX
npoctpancTB Ha Tepputopun Cankrt-IlerepOypra myTeM HX CErMEHTHPOBAHHUS IO OCHOBHBIM
HaInpaBJICHUSIM ITPUMEHEHHUS.

KaoueBrnie cJioBA.
[IpocTpancTBO, TBOpYecKas  JAeATEIbHOCTh, pa3Buthe  Cankr-IlerepOypra,  TBOpYECKHE
MIPOCTPAHCTBA.

Abstract.
The article is devoted to the features of development and promotion of creative spaces in Saint
Petersburg by their segmentation in the main directions of use.

Keywords.
Space, creative activity, development of Saint Petersburg, creative spaces.
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MOTEHIUAJI PABBUTUA CEKTOPA KOJUIEKTUBHBIX THBECTUIIUI
POTENTIAL FOR DEVELOPMENT OF COLLECTIVE INVESTMENTS SECTOR
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AHHOTAIUA.

B cratbe wucciaeayroTcs TPOEKThI MO Pa3BUTHIO CEKTOpa KOJUICKTUBHBIX WHBECTUIMNA. ABTOP
MPOBOJIUT CPABHUTEIBHBIM aHallM3 HOBOM W CYIIECTBYIOIICH Mojelel Kiaccudukamuu
WHBECTUIIMOHHBIX (OHAOB U OOCYX JAaeT BO3MOXKHOCTH, TMOSBISIONIMECS Yy OpTraHHU3aIluii,
VIOPaBISAIOMMX AKTUBAMHU WHBECTUIIMOHHBIX (POHIOB. ABTOpP paccMaTpWBaeT HOBYIO MOJICIHb
JTUCTPUOYIIMM WHBECTHIIMOHHBIX I1a€B 3a CUET COBEPIICHCTBOBAHUS HHQPPACTPYKTYphI I pymimsl
«MockoBckasi bupxka». B cratbe 000CHOBBIBa€TCSI pPOCT MPHUBJICKATEIBHOCTH CEKTOpa
KOJUUICKTUBHBIX MHBECTUIIMN B PE3yJIbTaTe€ BHEAPCHUSI TUIAHUPYEMBIX MEPOIPHUATHM.

Kuarouesble ciioBa.
KosulekTBHBIE  WHBECTUIIMH, T[aeBble HWHBECTUIIMOHHBIE  (oHae, MocKoBCcKas  Oupxa,
HarmonanbHbli pacueTHBIN AENO3UTAPUIA.

Abstract.
This paper explores the projects for the development of the collective investments sector. The author
carries out a comparative analysis of new and existing models of investment funds classification and
discusses the opportunities of the organizations managing the assets of investment funds. The author
considers a new model of distribution of investment units by improving the infrastructure of Moscow
Exchange Group. The article explains the increase in the collective investments sector attractiveness
as a result of the implementation of the planned activities.

Keywords.
Collective investments, mutual funds, Moscow Exchange, National Settlement Depository.
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OPTAHU3AIIMOHHO-9KOHOMHNYECKHUE MEXAHU3MBbI YIIPABJIEHUSA
YCIAIYI'AMH MACCOBOI'O HIOTPEBJIEHUA KAK OCHOBA CO3JAHUA
I'OPOJACKHUX U PAMOHHBIX CEPBUCHBIX HEHTPOB

ORGANIZATIONAL AND ECONOMIC MECHANISMS FOR THE MANAGEMENT OF
MASS CONSUMPTION SERVICES AS A BASIS FOR THE CREATION OF CITY AND
REGIONAL SERVICE CENTERS
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AHHOTAaIUA.
CraThsd TMOCBAIEHA CO3/IAaHUI0 OPraHU3aLMOHHO-2KOHOMHYECKUX MEXaHW3MOB  YIIPABJICHUS
yCIIyraMM MacCOBOTO TOTPEOJICHUS TPU CO3MaHWM WHHOBAIMOHHBIX TOPOJCKUX W PalOHHBIX
CEpPBHCHBIX LIEHTPOB B ropoaax Poccuiickont denepanum.

KuaroueBble cJioBa.
Oprann3anMoOHHO-Y)KOHOMUYECKUH MEXaHW3M YMPaBICHUS YCIyraMH MacCOBOTO IOTpeOICHMS,
TOPOJACKHE W paliOHHBICE CEPBUCHBIE IICHTPHI, TOKa3aTeJu W OIECHKU 3P(PEKTUBHOCTH
(YHKITMOHUPOBAHUS MEXaHU3MOB YIPABJICHHS YCIIyraMyd MacCOBOTO IMMOTPEOJICHHS.

Abstract.
The article is devoted to the creation of organizational and economic mechanisms for the
management of mass consumption services while creating innovative city and regional service
centers in the cities of the Russian Federation.

Keywords.
Organizational and economic mechanism for the management of mass consumption services, city
and regional service centers, indicators and estimations of efficiency of the mechanisms for the
management of mass consumption services.
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AHHOTAIIUA.
CraTbs TIOCBsIIIIEHA BOTpocaM Kiaccudukanuu MmenuadpaHIms, a TaKXKe BOIMPOCaM, CBSI3aHHBIM C
ajanTanyued MeITMaKOHTEHTA.

KiroueBnle ciioBa.
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(dbpaHyaii3uHT, peIaAKTUPOBAHUE, TEICBU3HOHHOE MMPOTPaMMHUPOBAHHE.

Abstract.
The article 1s devoted to the media franchises classification, and to the issues related to the media
content adaptation.

Keywords.
Media franchise, media industry, TV content adaptation, producing, franchising, editing, TV
programming.
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INPUYUHHO-CJIEACTBEHHBIE 3ABUCUMOCTHU PA3SBUTUA PEJEBEJIOIIMEHTA
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CAUSAL DEPENDENCES OF THE DEVELOPMENT OF BUSINESS REDEVELOPMENT
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AHHOTAIIUA.
B nmaHHOW cTaThe pacCMOTPEHBI MPUYMHHO-CIICACTBEHHBIC CBSA3M, KOTOPHIC aBTOP BBIIACISET JIA
Ompe/eIeHUs MECTa U POJIM MPOCTPAHCTBEHHOU TpaHC(POpMALMK MPEATTPUHUMATEIBCKUX CTPYKTYP
B CTAHOBJICHUH U Pa3BUTUU MAKPOIKOHOMUUYECKUX CUCTEM.

KiaroueBbie cj10oBA.
DKOHOMUKA MPEANPUHUMATEIBCTBA, PEACBEIONMEHT MPEANPUHUMATEIBCKUX CTPYKTYP.

Abstract.
The article examines the causal relations, which the author identifies to determine the place and role
of the spatial transformation of business organizations in the formation and development of the
macroeconomic systems.

Keywords.
Economics of entrepreneurship, redevelopment of business organizations.
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AHHOTAaIUA.

B cratbe paccmaTpuBarOTCS MPUHIMIBI U METOJbI IOCTPOCHHS THOPUAHOM MOJACIH aHaIu3a
oOpaleHruss MaTepuaIbHbIX AKTHBOB Ha IPUMEpPE MPEANPUATHH PO3HUYHON TOProBIH. AHAIHU3
BPEMEHH U CKOPOCTH JIBIXKCHHUSI OOOPOTHBIX CPEJICTB MPOBOJUTCS B OTHOIIICHUH 3aIl1acOB TEKYIIIETO
XpaHEHUs 10 OJHOPOJHBIM TMO3HUIMAM TPYIIOBOTO acCOPTUMEHTa OOYBHOTO  OT/AelNa
SKOHOMHYECKOro cyOhekTa. OTHeNhbHO OBUIM IOCTPOSHBI MOJICIH aHalIM3a BPEMEHH U CKOPOCTH
000pauyrBaeMOCTH AaKTHBOB. Ha 3aKiIFOUMTEILHOM JTane, MNPUMEHSS MPONEAypPY HHICKCHOTO
KpOCCHHTra, OblJIa MIOCTPOCHA V|{(—MOJEJIb, KOTOpPAsi COCTOUT W3 MSATH CaMOCTOSTEIbHBIX MPU3HAKOB-
dakTopoB. Kaxxaplii M3 HUX MpeAcTaBiseT COOOH CTaHMAPTHBIA CTAaTHCTHYECKUN TIOKA3aTellb.
[TonyuenHast MoJiesib TPOBEPEHA, MO HEW MPOBEJCHBI JOCTOBEPHBIE pacueThl. MoOJelb OTKPHIBAET
HOBBIE TOPH3OHTHI IS (UHAHCOBOTO M JKOHOMHYECKOTO aHaJM3a MaTepUaIbHbIX AaKTHBOB
NPEANPUATHS.

KiroueBble ciioBa.
IIpocToli WHIEKC, AHATUTUYECKUN WHIEKC, WHIACKCHBIM KpPOCCHHI, HMHACKCHBI MHUKCT-aHaJu3,
ruOpuiHas MoJenb (PaKTOPHOTO aHaiIW3a, IEPBUYHBIA W BTOPHYHBIA TIPH3HAKH, CPEICTBA
oOpareHust, 000pOTHBIE AKTHBBHI.

Abstract.

This article considers the principles and methods of construction of the hybrid model of the assets
turnover analysis based on the example of retail trade enterprises. The analysis of the time and speed
of the current assets is held in respect of the current storage inventory for similar items of the group
range of the shoe department in the economic entity. Separately there were built the analysis models
of time and speed of the assets turnover. At the final stage, using the index crossing procedure, v/ t-
model was constructed, which comprises five separate signs-factors. Each of them is a standard
statistical indicator. The resulting model is verified, the reliable calculations were held. The model
opens up new horizons for financial and economic analysis of the material assets of the enterprise.

Keywords.
Simple index, analytical index, index crossing, index mixed-analysis, hybrid model of factor
analysis, primary and secondary features, means of circulation, current assets.



