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O ®OPMUPOBAHUU MEXAHU3MOB YIIPABJIEHUSA PEAJIN3AIIMEN
YKPYIIHEHHbBIX THBECTUIIMUOHHBIX ITPOEKTOB B COEPE TYPU3MA

ON THE FORMATION OF MANAGEMENT MECHANISM OF LARGE INVESTMENT
PROJECTS IMPLEMENTATION IN THE SPHERE OF TOURISM

JI. B-)K. MAKCAHOBA,
CTaplIMi Hay4YHBIH COTPpYAHUK baliKalbcKOro MHCTUTYTa MPUPOAONOIb30BaHnusd CHOUPCKOTO
otneneHus Poccuiickol akaieMun HayK, KaHIUAAT SKOHOMUYECKUX HAyK, JOLEHT, I'. YJIaH-Y 13,
Imaksanova@yandex.ru

L.B-ZH. MAKSANOVA,
Russian Academy of Sciences, Siberian Branch, Baikal Institute of Nature Management, Senior
Researcher, Associate Professor, Ulan-Ude, Imaksanova@yandex.ru

AHHOTALHA.

B cratee paccMmoTpeHbl Meroposnoruyeckue ocobeHHoctu ¢opmupoBanus DIII «Pa3zsurtune
BHYTPEHHETO0 U Bbe3AHOro TypusMa B Poccuiickoit ®@enepaunn (2011-2018 rozasl)», BbLIEIEHBI
po0JIeMbl peain3aluy NWIOTHBIX MPOEKTOB CO3JAAHUS TYPUCTCKUX KiacTtepoB. Ocoboe BHHUMaHuE
YAETICHO aKTyaJlbHbIM BONpocaM (OPMHUPOBAHHUS MEXaHU3MOB YIpPaBICHHUS pPa3pabOTKON u
peanu3anueil yKpynmHEHHBIX WHBECTHIIMOHHBIX MPOEKTOB B cepe Typu3Ma Ha PErHOHAIBHOM U
MyHUIMOAIbHOM  ypoBHsX.  [IpoBegeH  aHanu3  HOPMAaTHUBHO-NIPABOBBIX  JIOKYMEHTOB,
PErIaMEHTUPYIOLUIMX COCTaB M TMOPSA0K OOOCHOBBIBAIOIIEH JOKYMEHTALMM WHBECTHLIMOHHOIO
IIPOEKTa IO CO3JaHUI0 TYPUCTCKHX KJIAcTEpoB. B I1emsIX COBEPLIIEHCTBOBAHUS IPOLECCOB
NOATOTOBKM  JOKYMEHTOB, pAa3JMYaloIIUXCs [0 XapakTepy, COAEPKAaHUIO, [0 CpoKawm,
UCIIOJTHUTENSIM, MPEAJIOKEHO HCIOIb30BAHNE MHCTPYMEHTA IJIAaHUPOBAHMS B (hopMaTe «JIOpOKHAs
KapTay.

KiroueBnle ciioBa.
TypusMm, kimactep, (enepanbHas I1ieeBas MNpOrpaMMa, HHBECTUIIMOHHBIA TMPOEKT, MEXaHU3M
yIIpaBJICHUS, TOPOKHAsS KapTa.

Abstract.

The article considers key methodological features of formation of the Federal target program
“Development of domestic and inbound tourism in the Russian Federation (2011-2018)” and it
highlights the problems of implementation of pilot projects of tourist clusters creation. Special
attention is given to actual issues of management tools formation for development and launching of
large investments projects in the tourism sector at regional and municipal levels. The legislative base
analysis for investment projects procedure on tourism clusters creation was carried out. To improve
preparation of the document sets differentiated by type, content, duration, providers, it was proposed
the use of planning tool “Road Map”.

Keywords.
Tourism, cluster, federal target program, investment project, management mechanism, road map.
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ITPOBJIEMBI U IIEPCIIEKTUBBI PA3BUTUS HAIIMOHAJIBHOTI'O TYPUCTCKOI'O
IMPOAYKTA

PROBLEMS AND PROSPECTS OF DEVELOPMENT OF THE NATIONAL TOURIST
PRODUCT

I''A. KAPIIOBA,
nepsblid BuLie-nipe3neHT HAT, 3aBeayromas kageapoil 3KOHOMUKH U yIpaBlieHUs B cepe yciayr
OI'BOY BO «Cankt-IleTepOyprckuii rocy1apcTBEHHBI SKOHOMUYECKUH YHUBEPCUTET», IOKTOP
HPKOHOMHUECKHX HayK, nmpodeccop, . Cankt-IlerepOypr, karpovaga@rambler.ru

G.A. KARPOVA,

The First Vice President of NTA, Federal state budgetary educational institution of higher
professional education Saint Petersburg State Economic University, Head of the Department of
Economics and Management in the Service Sector, Doctor of Economic Sciences, Professor, Saint
Petersburg, karpovaga@rambler.ru

A.B. KYUYMOB,
no1reHT kKadeapsl npeanpuauMmatenbcTBa B Typuzme ®I'EOY BO «Cankr-IlerepOyprekuit
roCyJ1IapCTBEHHbBI SKOHOMUUECKUN YHUBEPCUTET», KAHIUIAT SKOHOMUYECKUX HAYK, IOLEHT, T.
Cankt-IlerepOypr, arturspbl@ya.ru

A.V. KUCHUMOV,
Federal state budgetary educational institution of higher professional education Saint Petersburg
State Economic University, Associate Professor of Entrepreneurship in Tourism, Candidate of
Economic Sciences, Associate Professor, Saint Petersburg, arturspbl@ya.ru

AHHOTAIIUA.
B cratbe pacCMOTpEHO pa3sBUTHE BHYTPEHHETO U BBE3IHOIO TypusMma B Poccuiickonn denepanyu Ha
OCHOBE pa3BUTHSl HMHIYCTPUM TypHU3Ma B PETMOHAX, & TAKKE BIMSIHUE HA HErO0 MEPOIPHUITHH,
3aKpEIUICHHBIX Ha 3aKOHONATEIBbHOM YPOBHE, C YYE€TOM I[PUHATBIX HOPMAaTHUBHO-IIPABOBBIX
JIOKYMEHTOB.

KiiroueBnlie ciioBa.
BuyTpeHHMI Typu3M, BBE3NHOW TYpU3M, TYPUCTCKHUH IIPOAYKT, 3SKOJOIMYECKHH TYpHU3M,
TYPUCTCKHUM PBIHOK, PETHOH, NHBECTULIUH.

Abstract.
The article considers the development of domestic and inbound tourism in the Russian Federation on
the basis of the development of the tourism industry in the regions, as well as the influence on it of
the events enshrined at the legislative level, taking into account the adopted normative legal
documents.

Keywords.
Domestic tourism, inbound tourism, tourist product, eco-tourism, tourist market, region, investments.



LR R R R R R R TR R R LR S R R TR R SR R R R R R R R TR R R R TR S SR R S R R R T SR R R S O

MOJAEJIM TOCYJAPCTBEHHOI'O PEI'YJIMPOBAHUSA TYPU3MA (HA IIPUMEPE
3APYBEXHbBIX CTPAH)

MODELS OF TOURISM STATE REGULATION (BASED ON THE EXAMPLE OF
FOREIGN COUNTRIES)

K.B. KPYXAJINH,
3aMeCTHUTENb 3aBEAYIONero Kadeapoit pekpeallnoHHoi reorpaduu u Typusma reorpaduyeckoro
¢dakynerera MI'Y umenn M.B. JloMmoHOCOBa, KaHauaat reorpaduueckux HayK, AOLEHT, T. MOCKBa,
kvkmsu@gmail.com

K.V. KRUZHALIN,
Lomonosov Moscow State University, Faculty of Geography, Deputy Head of the Department of
Recreational Geography and Tourism, Candidate of Geographic Sciences, Associate Professor,
Moscow, kvkmsu@gmail.com

H.B. [ITABAJIMHA,
3aMeCcTUTeNb JAekana reorpaduueckoro daxynpreta MI'Y umenu M.B. JlomoHocoBa, 3amecTUTEh
3aBeyIoIero kadeapoil pekpeanoHHoM reorpadguu u Typusma reorpaduueckoro axymbrera,
KaHIuIaT reorpauueckux HayK, TOLEHT, I. MockBa; natshab@yandex.ru

N.V. SHABALINA,
Lomonosov Moscow State University, Vice Dean of the Faculty of Geography, Deputy Head of the
Department of Recreational Geography and Tourism, Candidate of Geographic Sciences, Associate
Professor, Moscow, natshab@yandex.ru

C.B. ®EJIOTOBA,
CTYJCHTKA Kadeapbl peKpearmoHHOM reorpaduu 1 Typusma reorpapudeckoro pakynprera MI'Y
umenu M.B. JlomonocoBa, r. Mockga, sonyafedotova2012@yandex.ru

S.V.FEDOTOVA,
Lomonosov Moscow State University, Faculty of Geography, Department of Recreational
Geography and Tourism, Student, Moscow, sonyafedotova2012@yandex.ru

AHHOTAIHA.
B cTtaThe paccMaTpuBarOTCs CYIIECTBYIOIIME MOJEIH TOCYJAPCTBEHHOTO PETYJIMPOBAHMS TypH3Ma,
WX XapakTEepHbIE YEpPTHl W pas3ldyus, TMPOBOAUTCSH KiIacCHPUKAIUA CTpaH 110 CTEICHH
rOCyJJapCTBEHHOI'O BMEIIATENIbCTBA B OPraHU3AIUIO0 JEATEIbHOCTH TYPUCTCKO-PEKPEALIMIOHHOTO
KoMIUIekca. Takxke B CTaThe BBISABISETCS 3aBUCUMOCTh MEXKIY BKJIAJOM TypHU3Ma B COIIMAJIBHO-
HPKOHOMHYECKOE PA3BUTHE CTPAHBI U BBIOPAHHON MOJIETIBIO TOCYAAPCTBEHHOTO PETYJIUPOBAHMUS.

KaoueBrnie cJjioBA.
Typusm, MoAenu rocyJapCTBEHHOTO PETYJHUPOBAHUS, HAIMOHAIBHAS TYPUCTCKAas aJIMUHUCTpALIUS,
MUHHCTEPCTBO TYPU3Ma, TYPUCTCKUE MPUOBITHUS, BEIC3THON U BbE3AHOU TYPU3M.

Abstract.
The article considers the existing models of tourism state regulation, their characteristics and
differences; classification of countries according to the degree of government intervention in the
organization of activities of tourist-recreational complex is carried out. The dependence between the
contribution of tourism to the socio-economic development of the country and the chosen model of
state regulation is also detected in the article.

Keywords.
Tourism, models of state regulation, national tourism administration, ministry of tourism, tourist
arrivals, outbound and inbound tourism.
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COBPEMEHHBIE CTPATEI'MYECKHUE IMTPOBJIEMBI TOCYJAPCTBEHHOI'O
PEI'YJIMPOBAHUSA TYPU3MA

MODERN STRATEGIC PROBLEMS OF TOURISM STATE REGULATION

M.A.TTOPEHBYPT'OB,
npodeccop kadeapsl Typu3Ma U TOCTEPUUMCTBA banTuiickoil akagemMun Typu3mMa u
NpeANPUHIMATEILCTBA, JOKTOP SKOHOMHYECKUX HayK, mpodeccop, . Cankt-IleTepOypr,
gorenburgow(@mail.ru

M.A. GORENBURGOV,
Baltic Academy of Tourism and Entrepreneurship, Department of Tourism and Hospitality, Doctor
of Economic Sciences, Professor, Saint Petersburg, gorenburgow(@mail.ru

B.B. TOHYAPOB,
HavyaJIbHUK MIaHOBO-dKOHOMHUYECKOro oTaena OO0 «MOCy», kanauaaT dKOHOMUYECKUX HaYK, T.
Cankr-IletepOypr, gonchww(@gmail.com

V.V. GONCHAROV,
Head of Planning and Economic Department of Ltd. “MES”, Candidate of Economic Sciences, Saint
Petersburg, gonchww(@gmail.com

AHHOTAaIUA.
B crathe o00OoCHOBaHa aKTyaJdbHOCTh HEKOTOPBIX MPOOJEM TOCYJApCTBEHHOIO PEryJIupOBaHUS
Typy3Ma B COBPEMEHHBIX YCIIOBHSIX U MPUBEICHO aBTOPCKOE BUAEHUE METOJ0B MX Pa3pCLICHUS.
Paccmotpena mpoGiema COOTHOIICHHS TOCYIapCTBEHHOM MOMJIEPKKH BHYTPEHHEIO M BBIC3JHOTO
typusma. [IpoananusupoBano crtparermueckoe rianupoanue Cankr-IletepOypra u mpenosKeHsbl
PEKOMEH/IAINU T10 €r0 COBEPIIEHCTBOBAHUIO.

KaoueBnie cJjioBA.
Typusm, kpusuc, npoOIeMbl, 3aJ1a4M, TOCYJAPCTBEHHOE PETYJIUPOBAHHE, CTPATETHS.

Abstract.
The article proves the significance of some problems of the tourism state regulation in modern
conditions, the article also presents the author's vision of problem solving. The problem of the
relation of the state support of domestic and outbound tourism is considered. Strategic planning of
Saint Petersburg is analyzed, the recommendations for its improvement were proposed.

Keywords.
Tourism, crisis, problems, tasks, state regulation, strategy.
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HCIIOJIb30BAHUE UHJIUKATOPOB YCTOMUYNBOI'O PA3BUTHSI TYPU3MA B
MHUPE 1 POCCHUHN

USE OF SUSTAINABLE TOURISM DEVELOPMENT INDICATORS IN THE WORLD
AND IN RUSSIA

B.1. TOJIOJSEBA,
Crapumii npenogaBaresns Kadeapbl MEHEIKMEHTa, HHPOPMAIIMOHHBIX TEXHOJIOTHH U
MEKIyHapOIHOTO Typu3Ma Poccuiickoi MexyHapOJHOM akaJeMHuH Typusma, r. Mocksa,
valeriya.golodyaeva@gmail.com

V.I. GOLODYAEVA,
Russian International Academy for Tourism, Department of Management, Information Technologies
and International Tourism, Senior Lecturer, Moscow, valeriya.golodyaeva@gmail.com

AHHOTAIIHA.
B cratee paccmaTpuBaeTcss ONBIT pa3pabOTKM W HCIOJB30BAHUS CHUCTEMbl HMHAWKATOPOB
YCTOWYMBOTO pa3BUTUA TypusMma. OTpakeHbl pe3ysbTaTbl CPaBHUTEIBHOIO aHajJnW3a OCHOBHBIX
WHIUKATOpPOB pa3BUTUs Typu3ma B Poccum um 6a30BBIX MHAMKATOpOB BcemmpHOW TypHCTCKOM
opranuzanuu (FOHBTO). IlpencraBineHbl KOHKpPETHbIE pEKOMEHAAIMM 10 pa3paboTke U
WCIIOJIB30BAHMIO UHAMKATOPOB YCTONYMBOIO pa3BUTHs Typu3Ma B Poccun.

KiroueBnle ciioBa.
NHaukaTophl pa3BUTHS TypU3Ma, YCTOMYHUBOE Pa3BUTHE TyprU3Ma, MOHUTOPUHT TypU3Ma.

Abstract.
The article considers experience of development and implementation of the system of sustainable
tourism development indicators. It reflects the results of comparative analysis of the main tourism
development indicators in Russia and core indicators of the World Tourism Organization (UNWTO).
The article presents specific recommendations for development and use of sustainable tourism
development indicators in Russia.

Keywords.
Tourism development indicators, sustainable tourism development, tourism monitoring.
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JOSAJIBHOCTDh HOTPEBUTEJIEXA JETCKO-FOHOUIECKOI'O TYPU3MA U
PA3BUTHUE INTPUBJIEKATEJIBHOCTHU JECTUHALIUN

LOYALTY OF YOUTH TOURISM CONSUMERS AND DEVELOPMENT OF
DESTINATION ATTRACTIVENESS

M.B. BOPUCOBA,
acripanT (akynprera Typusma Cankr-IlerepOyprckoro rocy1apcTBEHHOTO 3KOHOMHYECKOTO
yHuBepcurera, . Cankr-IletepOypr, masha kebina@mail.ru

M.V. BORISOVA,
Saint Petersburg State University of Economics, Department of Tourism, Graduate Student, Saint
Petersburg, masha kebina@mail.ru

AHHOTAIIUA.

B cratee paccMmarpuBatoTcst mpoOIeMbl TPUBIEKATEIBHOCTH JCCTUHAIIMK HA OCHOBE (DOPMUPOBAHUS
JOSUTBHOCTH  TOTpeduTeneit aercko-toHomeckoro typusma (/HOT). ABTOp ocHOBBIBaeTcs Ha
NOHMMAaHUM TypU3Ma KaK «3KOHOMHMKHU BIEYATIECHUN» U CUUTAET, YTO <JIOSUIBHOCTBY» MOTpEeOUTENEH
JIOT mno3BonsieT pemuTth MpoOaeMy MHOTOKPATHOIO MOCEHIEHHsS] ASCTHMHALMM W OOECHedHT ee
npuBiekaTeabHOCTh. OO003HaueHbl (aKTOPbl, (OPMUPYIOIIME MPUBIEKATEILHOCTh JECTUHAIINH,
npuBe/ieHa KiaccupuKalus TYPUCTCKMX JECTHHAIMM IO MPU3HAKy IMPUBJIEKATEIbHOCTH,
IpeUIoKeHa aBTOPCKask MOJeNb (POPMUPOBAHUS JIOSUIBHOCTH K JECTUHAIMH MOTpEOUTENe JeTCKO-
FOHOIIECKOr0 TypHU3Ma.

KuroueBsbie ciioBa.
JectuHanusi, JAETCKO-IOHOIIECKHM Typu3M, MPHUBIEKATEIBHOCTh JACCTHUHAIMU, JIOSUIbHOCTH
notpeburenei [JHOT k aectunanuu.

Abstract.
The article considers the problems of destination attractiveness based on the formation of loyalty of
youth tourism consumers. The author considers tourism as “the economy of impressions? ” and
believes that “loyalty” of youth tourism consumers can solve the problem of multiple visit of a
destination and provide its attractiveness. The factors forming the attractiveness of a destination are
specified; classification of tourist destinations by their attractiveness is presented; the author’s model
of loyalty formation to the destination by youth tourism consumers is offered.

Keywords.
Destination, youth tourism, attractiveness of a destination, loyalty of youth tourism consumers to a
destination.
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INOHATHUE U CYIHHOCTD HNOJAPHO-O3IOPOBUTEJIBHOI'O TYPU3MA KAK BUJIA
O310POBUTEJBHOI'O TYPU3MA

CONCEPT AND ESSENCE OF POLAR-HEALTH TOURISM AS A TYPE OF HEALTH
TOURISM

B.A. MSICHUKOBA,
acripaHT Kadeapsl Typu3Ma, roctenpuruMcTBa U KypoptHoro aena @I'bOY BO «HoBocubupckuii
roCyJapCTBEHHBIN YHUBEPCUTET 3KOHOMUKH U yrnpasienus « HUHX», r. HoBocubupck, boregar-
vika@mail.ru

V.A. MYASNIKOVA,
Novosibirsk State University of Economics and Management, Department of Tourism, Hospitality
and Recreation, Graduate student, Novosibirsk,
boregar-vika@mail.ru

AHHOTAIIHA.
[TosiBieHrEe HOBBIX BHUIOB Typu3Ma OOYCJIOBJICHO COYETAaHHUEM 1M TYPIOE3IKH C JIPYTUMH
KJIacCCH(UKAITMOHHBIMH ~ KpUTepussMu. Ha OCHOBE BBIICICHHBIX OTJIMYHMTEIIBHBIX IPU3HAKOB
03JI0POBHUTEILHOTO Typr3Ma ObUTH PACCMOTPEHBI COJIEPKaHNE MOJIIPHO-03/I0POBUTEIHLHOTO TYpU3Ma
C TOYKHU 3PEHHS COUYETaHUS LIEJIM TYPHOE3JKH ¢ reorpadueil ee MapuipyTa, a TakxkKe MPEeANOChUIKHA
BBIJICTICHUS €T0 B KAYECTBE BUIA 03JI0POBUTEIBLHOTO TypH3Ma.

KiroueBnle ciioBa.
[lenp TYpUCTCKOTO MyTEWIECTBHs, BHABI TypHU3Ma, O30POBUTCIBHBIA TypHU3M, MOJSPHO-
037I0pPOBUTEIIbHBIN TypH3M, JICUCOHBIA TyPHU3M, CIIOPTHBHO-030POBUTEIBHBIN TyPH3M.

Abstract.
The emergence of new types of tourism is determined by a combination of trip purpose with other
classification criteria. On the basis of the marked distinctive features of health tourism there were
discussed the content of polar-health tourism from the point of view of a combination of trip purpose
with the geography of its route, as well as the backgrounds of its selection as a type of health
tourism.

Keywords.
Purpose of trip, types of tourism, health tourism, polar-health tourism, medical tourism, sport-health
tourism.
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OYHKIIMOHAJIBHOE 30HUPOBAHUE TEPPUTOPUN KAK OCHOBA TYPUCTCKO-
PEKPEAIIMOHHOI'O TPOEKTUPOBAHUSA

FUNCTIONAL ZONING OF THE TERRITORY AS A BASIS OF TOURIST AND
RECREATIONAL DESIGN

H.B. BUIIHAIKOB,
cTapluuii mpenoAaBaTelb Kageapsl reorpaduu u kaprorpaguu Bonrorpaackoro rocy1apcTBEHHOIO
yHUBepcuTeTa, I. Bonrorpan, nivishnyakov@yandex.ru
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Volgograd State University, Department of Geography and Cartography, Senior Lecturer,
Volgograd, nivishnyakov(@yandex.ru
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A.V. KHOLODENKO,
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of Geographic Sciences, Associate Professor, Volgograd, a.v.kholodenko@bk.ru

AHHOTALUA.
B crathe neTanbHO paccMOTpeHbl OCOOEHHOCTH (HYYHKIMOHAIBHOTO 30HUPOBAHUS MPUPOIHBIX
TEPPUTOPHIA IS TeJIeH peKpearmoHHOro npoektupoBanus. Ha nmpumepe Gacceitna pexu Bombiras
['onyGast mpoBeneHO (GYHKUMOHAIBHOE 30HUPOBAHUE TEPPUTOPUHM W JIaHbl PEKOMEHAAIMH IO
PEKPEAIMOHHOMY HCIOJIb30BaHUIO BBIJEICHHBIX (PYHKIIMOHAIBHBIX 30H C YUYETOM 3KOJOTUYECKUX
(bakTopoB.

KiaoueBnie cJioBA.
Pexpearnus, TypusM, GyHKIIMOHAIbHAS 30HA, TPUPOIOTIONB30BaHNE, PEKUMBI HCTIOJIb30BAHUS 30H.

Abstract.
The article considers in details the features of functional zoning of natural areas for recreational
design purposes. Functional zoning of the territory was conducted on the example of the river basin
Big Blue and recommendations for recreational use of the allocated functional zones taking into
account the environmental factors were provided.

Keywords.
Recreation, tourism, functional area, management of natural resources, modes of zones use.
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YCAJABBA - PEHOMEH PYCCKOI'O BBITA, KYJIBTYPBI U TYPU3MA
MANOR - THE PHENOMENON OF RUSSIAN LIFE, CULTURE AND TOURISM

C.B. IY3UNYVK,
3aBenyromas kadeapoil Typusma u rocrenpuumctsa bantuiickoi akagemMun TypuzMa u
MIpeANPUHUMATENBCTBA, KaHAUIaT SIKOHOMUUYECKHUX HayK, TOLEHT, I. CankT-IletepOypr,
svetlana.vladim@mail.ru

S.V. PUZIYCHUK,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Department of Tourism and
Hospitality, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
svetlana.vladim@mail.ru

AHHOTAIHA.
B cratbe ocBemaeTcs MCTOPUYECKHI aCMEKT pa3BUTHUsI ycaabObl B POCCHU, OMUCHIBAIOTCS BUIBI
ycaze0, onpeaensercs poib ycaned B COMaIbHO-KYIbTYPHON U SKOHOMUYECKOM KU3HU 00111eCTBa.

KaoueBnie cJjioBA.
VYcanp0a, 6osipckast ycaap0a, KHSOKECKas PE3UJICHIINS, TBOPSHCKas ycaan0a.

Abstract.
The article considers the historical aspects of the manor development in Russia, describes the types
of estates, and defines the role of the estates in the socio-cultural and economic life of the society.

Keywords.
Manor, boyar manor, princely residence, manor of the nobility.
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OTHOIIEHUE )KUTEJIEHA HPI/IHI/IMAIOIJ_\[‘Eﬁ JECTUHAIINU K MET'ACOBBITHUIO
(HA IPUMEPE OJIMMIIMUCKUX UT'P COYH-2014)

HOST DESTINATION RESIDENT’S ATTITUDE TOWARD THE MEGA-EVENT (BASED
ON THE EXAMPLE OF THE SOCHI 2014 OLYMPIC GAMES)

AM. BETUTHEB,
3aBeytoui kadeapoi yrpaBieHUs U TEXHOJIOTUN B Typu3Me U cepBrce COUYMHCKOTO
roCyapCTBEHHOTO YHUBEPCUTETA, TIOKTOP SKOHOMUYECKUX Hayk, mpodeccop, r. Coun,
polina@sochi.com

AM. VETITNEV,
Sochi State University, Head of the Department of Management and Technologies in Tourism and
Service, Doctor of Economic Sciences, Professor, Sochi, polina@sochi.com

H.B. FOBMHA,
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Coun, sochi.nadya@mail.ru

N.V. BOBINA,
Sochi State University, Department of Management, Senior Lecturer, Sochi, sochi.nadya@mail.ru

AHHOTAaIUA.

IlpencraBineHbl  pe3yJibTaThl  M3YYEHHS  OTHOIIEHUSI  OMNpAIIMBAEMBbIX  PECHOHIECHTOB  Ha
OpUHUMAIOLIE TeppuTopuM K mnpoBeAeHUto 3uMHMX Onumnuiickux wurp «Couun-2014» u
BOCIIPUATUS MU OCHOBHBIX (haKTOPOB BO3JeHCTBHS mpeacTosmmx Urp Ha ux xu3Hb. OKa3anoch,
YTO ypOBEHb NoAJepkku 3UMHUX UTp «Coun-2014» MECTHBIMHU KUTENSMH B MOJATOTOBUTEIIbHBIN
nepuoJ; ObLT HECKOIBKO HUXKE TI0 CPAaBHEHUIO C APpYyruMH ONUMIHMICKUMU UTpaMu. BbITH BBISBICHBI
MPUYMHBI, BIUSBIIME HA OTHOIICHHME >KUTENEH K mpoBeneHuiro Wrp, KoTopeie B pe3ysbTare
(aKTOPHOTO aHaIM3a OKa3aINCh pacCHpeleEHHBIMU MO TPEM BBIJCICHHBIMU TPyMIaM: KauyeCTBO
JKU3HU; Pa3BUTHE TOPOJCKON MHPPACTPYKTYPHI TypU3Ma U SKOHOMHUKH MTPUHUMAFOIICH JECTHHAIINH,
BO3MOXKHbIE HeratuBHble mocieAcTBus Wrp. bornee MO3UTHUBHOE OTHOIIEHHE K MPOBEIACHUIO
Onummuaabl MPOJAEMOHCTPUPOBATIN KUTEIU, WMEBIIHE HEMOCPEACTBEHHOE OTHOIICHHE K cdepe
Typu3Ma M CEpBHCA, BOBJICYECHHBIE B TPOILECC MNPUHATHUS YIPABJICHYCCKUX PEHICHUM IO
OpPraHM3aIMOHHBIM BOTPOCAM M PACIOJaralpiiue 3HAYUTEIBHBIM 00bEMOM uHpOpMammu 00
aHAJTM3UPYEMOM METaCOOBITHUH.

B crarbe nman Taxke moJapoOHBIA 0030p 3amagHBIX JUTEPATYPHBIX MCTOYHUKOB, BKJIIOUYAs CBEXKHE
paboTHI CTATUCTUKOB M IKOHOMETPHUCTOB, TaK MJIM MHAYE CBSA3AHHBIX C TYPUCTHKOM.

KiroueBble ciioBa.
Omumnuiickue wurpbl, Coum-2014, wmeracoObITHE, COIMOJOTHYECKUH OIMpPOC, aHKETHPOBAHHUE,
PECIIOHACHT, NPUHUMAIOIIAsT TEPPUTOPHs, TYPUCTCKasl JAECTHUHAIMSA, CTAaTUCTUYECKUU TECT,
cTpatudukanus.

Abstract.
The article presents the results of the study on the attitude of respondents of the host territory toward
the Winter Olympic Games “Sochi-2014” and on their perception of the main factors of the Games
influencing their lives. It was found that the level of support of the Games during the preparation
period was lower in comparison with other Olympics. The causes influencing the residents’ attitude



toward the Games were cleared and as the result of factorial analysis they were determined into three
groups: life quality, development of urban infrastructure of tourism and economy of the host
destination, possible negative consequences of the Games. More positive attitude toward the
Olympics was shown by the residents related to the sphere of tourism and service, who were
involved in the management decisions on the organization issues and who had enough information
about analyzed mega-event.

The article also gives a detailed review of foreign literary sources, including the latest works of
statisticians and econometrists, related to the tourist studies.

Keywords.
Olympic Games, Sochi 2014, mega-event, pole, questioning, respondent, host territory, tourist
destination, statistical test, stratification.
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AHKETUPOBAHUE KAK OCHOBHOM METO]] CFOPA HH®OPMAIIVU B
I'OCTUHUYHOM CEKTOPE

QUESTIONNAIRES AS THE MAIN METHOD OF DATA COLLECTION IN THE
HOSPITALITY SECTOR

B.H. PYTUEHKO,
JIOLICHT JierapTaMeHTa MeHePKkMeHTa HalimoHampHOro MCCiie10BaTeIbCKOTr0 YHHBEPCUTETA
«BpIcIas mkosia SKOHOMHKHY, KaHUIAT SKOHOMHUYECKHUX HayK, I. Cankr-IletepOypr,
verorud@yandex.ru
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National Research University “Higher School of Economics”, Management Department, Candidate
of Economic Sciences, Saint Petersburg, verorud@yandex.ru

AHHOTAaIUA.

AHKETHpOBaHHWE TOCTEH SBJSETCS HEOTHhEMIJIEMOH TMpoIreAaypoil cOopa wHOpMaUU O JTHOOOM
00BEKTEe TOCTUHUYHOTO CEKTOpa, BAXKHBIM HCTOYHUKOM TIOJNYYEHUS OT3bIBA OT KIMEHTOB. B TO
BpeMsI KaK CYIIECTBYET MHOXKECTBO Pa3IUYHBIX albTEPHATUB MOJyYeHUS HH(OPMAIIUU OT KJIMCHTA,
AHKETHUPOBAHHUE SBIIACTCS HaMOOJIee YacTO HCIOIB3YEMbIM CPEIM BCEX CYIIECTBYIOLIUX METOJOB.
OpHako JUTEpaTypHBIN aHanu3 MyOJIMKaIui, MOCBAIIEHHBIX JaHHOMY BOIPOCY, MOKa3al, 4yTO B
HACTOSIIEE BPeMs HE CYIIECTBYET OOIICTPUHSITHIX MPUHIIUIIOB TOCTPOEHUS aHKETHI, HALIEICHHON Ha
Han0oJiee JOCTOBEPHBIA M TMOJHBIM OMPOC TOCTS ISl YCTAHOBJICHUS YPOBHS €r0 yJOBJIETBOPEHHUS.
JlaHHO€ WCCIIEIOBAHUE CTAaBUT LEJIbIO BBISIBUTH, KAK C IMOMOIIBIO MHCTPYMEHTOB MEHEIKMEHTA
MOYKHO ONPEAEIUTh HE TOJIBKO BIICUATIICHUE KIJIMEHTA, HO U MOHATH €r0 OKUJIAHUS UCIIOJIb3YS SI3bIK
AHKETHUPOBAHMS; YCTAaHOBUTh, Kakol (hakTop BIMSIET Ha OOINEe KaueCTBO aHKEThl U Kak €ro
MPEICTABUTh B €€ CTPYKType. Pe3ynbraThl TaHHOTO MCCIEIOBAaHUS MPEIOCTABIISIIOT CHEHHATUCTaM
TOCTUHUYHOTO CEKTOpPa BO3MOYKHOCTH OLIEHUTBH YK€ HMCIIOJIb3yEMYI0 MMM Ha NPAKTUKE AHKETY, a
TAKKE€ COBEPILIECHCTBOBATH €€ C LIEJbIO MOBBIIIEHUS YIOBIECTBOPEHUS KJIMECHTOB.

KiaoueBnie cJjioBA.
AHkeTa, cOop nH(pOpMAIIMK O TOCTUHUIIE, OTEJIb, yIOBICTBOPECHUE KITMEHTA, INTEPATYPHBINA aHAIIH3.

Abstract.

Questioning guests is an integral procedure of data collection about any entity in the hotel sector, and
it is an important tool for collecting a feedback from customers. While there are many different
alternatives of obtaining information from the client, questionnaire is the most frequently used
method among all existing ones. However, literary analysis of publications devoted to this question
showed that there are no generally accepted principles of questionnaire building aimed at the most
accurate and complete customer satisfaction survey. This study aims to identify how to use
management tools to understand not only customer impressions, but also their expectations using the
language of questionnaires; to establish which factor affects the general quality of the questionnaire
and how to present it in the structure. The results of this study give the professionals of the
hospitality sector the opportunity to evaluate the questionnaire used today in practice, and also to
improve it to increase customer satisfaction.

Keywords.
Questionnaire, data collection about hotel, hotel, customer satisfaction, literary analysis.
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OCHOBHBIE HAITPABJIEHUAA UTHHOBALIMOHHOI'O PA3BUTHUA
3KCKYPCUOHHHHOM JESATEJBHOCTH B PECITYBJIHUKE ABXA3UA

MAIN DIRECTIONS OF EXCURSION ACTIVITY INNOVATIVE DEVELOPMENT IN
THE REPUBLIC OF ABKHAZIA
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npogeccop kadeapsl ynpaBiIeHUS U TEXHOJIOTUH B Typu3Me U cepBruce COUMHCKOTO
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borisermakovsochi@gmail.com
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Sochi State University, Graduate student, Sochi, kristiti2007@mail.ru

AHHOTAIIUA.

Ycnemnoe ¢pyHKIMOHUpOBaHUE ceprl Typu3ma U pekpearuu Pecyonuku Abxasus (PA) napsay c
OPUOPUTETHBIM PAa3BUTHEM IUISHKHOTO OT/BIXA, 3aHMUMAOIIETO BEIyIEe MECTO B CTPYKType
TYpPUCTCKOI'O TOTOKa, BO MHOIOM OYJI€T OIpeAeNsiTbCd YpPOBHEM pa3BUTUS IKCKYPCHOHHOM
nesTenbHOCTH. Bmecte ¢ Tem addexkTuBHOE  (DYHKIHMOHMPOBAHHWE JAHHOTO  CETMEHTA
pECIyOIMKaHCKOTO TYPHCTUYECKOTO pBIHKA HEJAOCTIDKAMO 0€3 BHEAPEHUS MapKEeTHHTOBBIX
WHHOBAIMH, MO3BOJIAIOIIUX BBISBISTh U yAOBIETBOPATH MOTPEOHOCTH OJTHOJHEBHBIX MOCETUTENECH,
npubbIBaromuX Ha S3KcKypcun B PA n3 Coun, a Takke IpUBJIEKATh €11l€ HE OXBAYEHHbIM KOHTUHTE€HT
KJIMEHTOB U3 YKCJa TYPUCTOB, HAXOAAIIMXCS Ha OTAbIXE HerocpeAacTBeHHO B PA. ABTopamu craThu
MPEUIOKEH MePeUeHh KOHKPETHBIX MEp, HAIlEJICHHBIX Ha O0OecTieueHre NHHOBAIIMOHHOTO Pa3BUTHS
AKCKYPCUOHHOM esTeNbHOCTH B PA.

KaoueBrnie cjioBAa.
PecrryOnuka AGxa3usi, OTHOAHEBHBIC TOCETUTENH, SKCKYPCHOHHAS JIEATeIbHOCTh, HHHOBAIIMOHHOE
pa3BUTHE.

Abstract.

Successful operation of tourism and recreation industry of the Republic of Abkhazia (RA) along with
the priority given to the development of beach tourism, taking a leading position in the structure of
tourist flow, will largely be determined by the level of development of excursion activity. However,
the efficient operation of this segment of the Republican tourist market is not feasible without
introducing innovative marketing tools to identify and to meet the needs of one-day visitors arriving
for excursions to the Republic of Abkhazia from Sochi; as well as to attract more clients not yet
covered out of a number of tourists staying on vacation in the Republic of Abkhazia. The authors of
this article offered a list of specific measures aimed at providing innovative development of the
excursion activity in the Republic of Abkhazia.

Keywords.
The Republic Of Abkhazia, one-day visitors, excursion activity, innovative development.
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INPOBJIEMBI ITPABOBOTI'O PEI'YJIMPOBAHUSA 'OCYJAPCTBEHHOI'O
YIIPABJIEHUSA PASBUTUEM TYPU3MA B PECITYBJIMKE TATAPCTAH

PROBLEMS OF THE LEGAL REGULATION OF THE STATE CONTROL OF TOURISM
DEVELOPMENT IN THE REPUBLIC OF TATARSTAN

N.C. KABNPOB,
JOLIEHT Kadeapbl TOCTUHUYHOTO U TypUCTHUYECKOro Ou3Heca KazaHCKOro MHHOBAIIMOHHOTO
yuuBepcuteta umeHu B.I'. Tumupscosa (MO VII), kanauaaT 53KOHOMUYECKUX HAYK, JOICHT, T.
Kazanb, Pecniy6mnuka TaTapcran, 55505 05@mail.ru

[.S. KABIROV,
Kazan Innovative University named after V.G. Timiryasov (IEML), Department of Hotel and
Tourism Business, Candidate of Economic Sciences, Associate Professor, Kazan, the Republic of
Tatarstan, 55505 05@mail.ru

AHHOTAIIUA.

B crarbe nmpousBeneH anaau3 npoOseM, CBA3aHHBIX C (POPMHUPOBAHUEM U ONTHUMHU3ANUECH CTPYKTYPBI
CUCTEMBI I'OCYAAPCTBEHHOTO YIPABIICHUS PAa3BUTHUEM TypHU3Ma, NPENATCTBYIOMIMNX CTPATETHUYECKOMY
pa3BUTHIO TYpUCTCKOM cdepbl B PecnyOnuke TartapcraH, cpeaud KOTOPBIX 0CO0O BBIJCIICHBI
npoOJIeMHBIE aCIEKTHI MPABOBOTO peryiupoBaHus. KpoMe Toro, B Xoje HCCIEIOBAHUS MPOBEICH
MOHHUTOPHUHT TPAKTUKU MPABOBOTO PETYJIUPOBAHMS TOCYJAPCTBEHHOI'O YIIPABICHUS pPa3BUTHEM
TypusMa Ha ypoBHe Poccuiickoit denepaiuu, a Takxke B peruoHax Poccuu. YuuTtbiBasi BbISIBICHHBIE
MPEUMYIIECTBA U HEIOCTAaTKU PEeaTu30BAHHOTO OMbITA, ObUIM CPOPMUPOBAHBI PEKOMEHIAIMH IO
MOBBIMIEHUIO 3(PPEKTUBHOCTH TPABOBOTO PETYJIUPOBAHUS YIPABIISIONIETO BO3ICHCTBUS Ha cdepy
Typusma B PecriyOnuke TatapcTaHn.

KiroueBnle ciioBa.
PazButue TypusMma, ynpaBlieHHE TypU3MOM, MPABOBOE PETYJIUPOBAHUE TYpU3Ma, TOCYIAPCTBEHHOE
yIpaBJeHUE Pa3BUTHEM TypHU3Ma, PETUOHAIIbHBIN BbE3AHOU TypHU3M, TypHu3M B Tartapcrane.

Abstract.

The article analyzes the problems associated with the formation and optimization of the structure of
system of state control of tourism development, hindering the strategic development of the tourism
industry in the Republic of Tatarstan, among which the problematic aspects of legal regulation are
highlighted. In addition, the monitoring of the practice of legal regulation of state control of tourism
development at the level of the Russian Federation was held, as well as in the regions of Russia.
Based on the identified strengths and weaknesses of the implemented experience there were formed
recommendations for efficiency improvement of the legal regulation of control effect on the sphere
of tourism in the Republic of Tatarstan.

Keywords.
Tourism development, tourism management, legal regulation of tourism, state control of tourism
development, regional inbound tourism, tourism in the Republic of Tatarstan.
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O COBEPHIEHCTBOBAHUN CAHATOPHO-KYPOPTHOI'O KOMIUVIECA 1
PA3BUTHH JEUYEBFHO-03JIOPOBUTEJIBHOI'O TYPU3MA B POCCUMCKOM
®EJIEPAIIUU (HA IIPUMEPE YPAJIBCKOTI'O SKOHOMMYECKOI'O PAMOHA
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THE EXAMPLE OF THE URAL ECONOMIC REGION AND THE REPUBLIC OF
BASHKORTOSTAN)
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AHHOTALHA.
B cratee npencraBiieH aHAJIM3 COCTOSIHUSA CaHATOPHO-KYPOPTHOIO KoMIuiekca Poccuu, permoHos
VYpanbCcKkoro »KOHOMHYECKOTO paiioHa W, B 4YacTHOCTH, PecmyOmuku bamkoproctan, koropas
pacmojaraeT  OJZHMM U3  BEQYIIUX  KYpPOPTHO-PEKPEAlMOHHBIX  KOMIUIEKCOB  CTPAaHBI.
CdopmynrpoBanbl poOIeMbl, KOTOPbIE TOPMO3SIT Pa3BUTHE CAHATOPHO-KYPOPTHOI'O KOMILIEKCA, U
NPEUIOKEHHUS TI0 €r0 Pa3BUTHIO U MIPOABIKEHUIO YCIYT JIe4eOHO-030POBUTEIBHOTO TyPU3MA.

Kirouesbie ciioBa.
CaHaTOpHO-KypOPTHBII KOMILJIEKC, Je4e0HO-03/10pOBUTENbHBIN TYPU3M, Ypanbckuii
PKOHOMMYECKHI paiioH, PecriyOnnka bamkoprocras.

Abstract.
The article analyses the state of the health resort complex of Russia, the regions of the Ural
economic region and, in particular, of the Republic of Bashkortostan, which has one of the leading
resort and recreation complexes in the country. The problems stopping the development of
sanatorium-resort complex are formulated and proposals for its development and promotion of health
tourism services are made.

Keywords.
Sanatorium-resort complex, health tourism, Ural economic district, the Republic of Bashkortostan.
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HE®OPMAJIBHBIE TYPUCTHYECKHUE U PEKPEAIIMOHHBIE CTPATEI'IM B
BAHKAJIbCKOM PETHOHE"

INFORMAL TOURIST AND RECREATIONAL STRATEGIES IN THE BAIKAL REGION
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AHHOTAaIUA.
B crathe paccMoTpeHBI POOJIEMBI CTATUCTUYECKOTO y4€Ta TYPUCTHUECKHX TMOTOKOB M BBIICIICHBI
HepopManbHbIE TYPUCTUYECKHME U PEKpPEallMOHHBIE CTpaTerud B bailkadbCKOM pEruoHe,
MpeACTaBJICHHBIE JBYMs IOJIOCAMH B 3aBHCHUMOCTH OT TOJy4aeMOW TPHOBLIW: B TOpPOJAax, TC
MpUOBLIb TOMyYaeTCs OT CIa4yd COOCTBEHHOTO KWIbS, U B TPYJAHOJOCTYMHBIX paloHax, TIJIe
PEKpEaIMOHHbBIE ¥ TYPUCTHUECKHUE PECYPCHI MOTPEOISIIOTCST OSCTUIATHO.

KaoueBnie cJioBA.
Typuctudeckue NoToku, HeOpMalbHbIE MPAKTUKH, TPYTHOAOCTYITHBIC PAOHBI.

Abstract.
The article considers the problems of statistical accounting of tourist flows and informal tourist and
recreational strategies in the Baikal region. Two poles are distinguished according to the profits
generated: in the cities, where profits are derived from renting out of the homeowners’ lodging, and
in remote areas, where recreational and tourist resources are consumed without payment.

Keywords.
Tourist flows, informal practices, remote areas.

* CTaTbA NoAroTosseHa npu nogaepxke PFH®, rpant N216-33-01189.
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HAYYHBIN TYPU3M: ETO 3HAYEHUE U HATIPABJIEHUSA PAZBUTHS (HA
INPUMEPE PECITYBJIMKU BYPATHUA)

SCIENTIFIC TOURISM: ITS IMPORTANCE AND DIRECTIONS OF DEVELOPMENT
(BASED ON THE EXAMPLE OF THE REPUBLIC OF BURYATIA)
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AHHOTAaIUA.
HccnenoBaHbl TEOPETUUYECKME WM NPAKTUYECKHE ACIEKThl HAyYHOIO TYpPHU3Ma, IPEIJIOKEHO €ro
ompeniefieHne, YTOYHEHbl €ro MecTo U 3HaueHue. [lpoaHanu3upoBaH TNEepeueHb CYOBEKTOB
NeATeIbHOCTH B c(hepe HaydHOro Typu3Ma M JIaHbl PEKOMEHIAIMU 0 OpPraHU3ald TYPUCTCKOTO
MMOTOKa.

KiroueBnle ciioBa.
Hayunsiii Typusm, o3epo baiikan, mMexayHapoaHble Hay4dyHble KOH(GEpPEHIIUHU, 0OBEKT TYPUCTCKOTO
MoKa3a, HAy4YHO-UCCJIE0BATEIbCKUE TYPHI.

Abstract.
Theoretical and practical aspects of scientific tourism are considered, tourism definition is offered,
its place and value are clarified. The list of entities in the field of scientific tourism is analyzed and
recommendations for the organization of tourist flow are given.

Keywords.
Scientific tourism, lake Baikal, international scientific conferences, object of tourist show, scientific
research tours.
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D®AKTOPBI, BJUAIOIIUE HA PASBUTHUE KPYU3HOI'O TYPU3MA B CEBEPO-
3AITAZTHOM PEI'MOHE. ITPOBJIEMbBI 1 IIYTHU PEIHEHUSA

FACTORS AFFECTING THE CRUISE TOURISM DEVELOPMENT IN THE NORTH-
WEST REGION. PROBLEMS AND SOLUTIONS
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AHHOTAIIUA.
B cratee paccMarpuBaroTcs OCHOBHBIE (DAKTOPBHI, BIMSIONIME HAa PAa3BUTHUE KPYM3HOTO TypHU3Ma.
BhISBIISIOTCST HEMOCTAaTKM B JIAHHOW OTpPAciM M CTaBATCS OOOCHOBAaHHBIC 3a7a4d IO PA3BUTHIO
TypusMa B CeBepo-3anagHoM pEruoHe.

KioueBsie ciioBa.
Kpyu3bl, Kpyu3HbIN TYpU3M, TYPUCTCKOE NPUOBITHE.

Abstract.
The article examines the main factors affecting the cruise tourism development. It identifies the
disadvantages in the industry and puts reasonable targets for the development of tourism in the
North-West region.

Keywords.
Cruises, cruise tourism, tourist arrival.
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O HIEHHOCTHU NAMATHHUKOB UCTOPUU U KYJIBTYPBI I'. AKYTCKA
ON THE VALUE OF THE MONUMENTS OF HISTORY AND CULTURE OF YAKUTSK
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AHHOTAIIUA.
B crarbe paccMaTpuBaeTCsi COBOKYITHOCTh IIEHHOCTHBIX MPOOJIEM IMAMSITHHKOB UCTOPUU U KYJIbTYPBI
KaK CJIOKHBIM HMCTOPUKO-TIO3HABATEIbHBIA MPOLIECC B COIMAIBHOM NaMITH. AHAJIU3UPYETCS
pa3BUTHE OTHOIICHUN K MaMSITHUKAM UCTOPUM M KYJbTYPhl B PE3YJbTATE COIMAJIBLHBIX U3MECHECHUH.
[TomuepkuBaeTcss HEOOXOJUMOCTh COXPAHCHHSI TAMSTHUKOB HCTOPUM W KYJBTYpPHl  JUIS
MOCJIEAYIOIIMX MOKOJICHUN Kak 0cOoObIi BUA ObITHS. PackpbiBaeTcsl 3HaUCHUE TAMATHUKOB UCTOPUH
Y KYJIbTYPbI KaK 4aCTH JYXOBHOTO JOCTOSIHUS HApoAa.

KiroueBnle ciioBa.
[TaMATHUKH UCTOPHUH U KYJIbTYPHI, IEHHOCTH, SKyTcKas OalrHs, CHOMPCKOE JEPEBIHHOE 3049E€CTRO,
OXpaHa MaMsSITHUKOB.

Abstract.
The article considers a set of values concerning historical and cultural monuments as a complex
historical and cognitive process in the social memory. It analyses the development of the attitude to
the monuments of history and culture as a result of the social changes. The need to preserve
monuments of history and culture for future generations as a special kind of being is emphasized.
The significance of the monuments of history and culture as a part of the spiritual heritage of the
people is revealed.

Keywords.
Monuments of history and culture, values, Yakut Tower, Siberian wooden architecture, protection of
monuments.
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170-JTETUE HAYAJIA TYPUCTCKO-PEKPEAIIMOHHOM JEATEJIHbHOCTH B
CUbUPH

170TH ANNIVERSARY OF TOURISM AND RECREATIONAL ACTIVITIES IN SIBERIA
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AHHOTAIIUA.
Cratba mnocesimaercs 170-neTvio Hayalla TYpUCTKO-pEKpEallMOHHON JnesrenbHocT B Culupw,
BKkiany naekabpucra M.J[. SIkymikuHa B CTaHOBICHHMH JETCKOTO Typu3mMa B Poccum. M3znoken
IPUMEPHBIM BapUaHT MapLIpyTa NEPBbIX 3JKCKypcuu. JlaeTcs mpencTaBiIeHHE O NPUPOIHOM
IIOTEHIMAJIE IKOJIOTUYECKOI0 Typu3Ma B SiyTOpOBCKe.

KiroueBblie ciioBa.
Uctopust typusma, 1obwmneit, WM.J. SIkymkuH, mepBble SKCKYpPCHH, TYPHCTCKO-pEKpearoHHas
JEATEIbHOCTb.

Abstract.
The article is devoted to the 170th anniversary of the beginning of tourist and recreational activities
in Siberia, to the contribution of the Decembrist I.D. Yakushkin in the development of children's
tourism in Russia. The approximate route of the first excursions is presented. An idea of the natural
potential of ecological tourism in Yalutorovsk is given.

Keywords.
History of tourism, anniversary, [.D. Yakushkin, first excursions, tourist and recreational activities.
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MEXJIYHAPOJHBIA PBIHOK COBPEMEHHOI'O HCKYCCTBA: COCTOSIHUE U
TEHAEHIIUU PA3BUTUSA

INTERNATIONAL CONTEMPORARY ART MARKET: STATE AND DEVELOPMENT
TRENDS
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AHHOTAIIUA.
B cratbe paccMaTpuBaeTcsi MEXKIYHApOAHBIA PHIHOK COBPEMEHHOIO MCKYCCTBA Ha COBPEMEHHOM
sTane ero GyHKIMOHUPOBaHUs. [IpoBeeH aHamu3 ACSITEIHPHOCTH €r0 XO3IMUCTBYIONIUX CyOBEKTOB 3a
2015 rox B pa3pese cTpaH-y4aCTHUKOB PhIHKA, a TaK)Ke HAaMOOJIee 3HAUUMBIX XYI0KHUKOB.

KiroueBnle ciioBa.
PBIHOK, TpeAMETHI HCKYCCTBA, TOXOIHOCTD.

Abstract.
The article considers the international contemporary art market at the present stage of its functioning.
It presents the analysis of the activities of its business entities in 2015 in the context of the member
states of the market, as well as the most significant artists.

Keywords.
Market, art, profitability.
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OCOBEHHOCTH PA3BUTHUA XO3AMCTBEHHBIX OTHOIIEHUN MEXIY
CYBBEKTAMU N OBPBEKTAMU ®UHAHCUPOBAHUSA B CUCTEME
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FEATURES OF DEVELOPMENT OF ECONOMIC RELATIONS BETWEEN SUBJECTS
AND OBJECTS OF FUNDING IN THE HEALTH CARE SYSTEM
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AHHOTALHA.
CraThsi HalpaBJieHa Ha MpPHUBJIEYCHUE BHUMAaHMs LIMPOKOTO Kpyra UcciefoBaTeneld K mpobdiemam
¢unancoBoro obOecrneueHust pa3BUTUsA chepbl MeAuuuMHCKUX yciayr B Poccum. Hacrosimum
MaTepUaIOM aBTOp TpeayiaraeT K OOCYXIEHHIO COOCTBEHHOE MHEHHE O TEKYIIMX MpoOieMax u
NyTAX pa3BUTHS JeueOHbIX yupexnaeHuil B Poccuu. IlpencraBnena aBropckas mo3uuusi B o0nactu
COYETaHUsI UCTOYHUKOB (DMHAHCUPOBAHUS JIEATEIIbHOCTHU JIEYEOHBIX YUPEKACHUN.

KaoueBnie cJj1oBA.
MenunuHckue ycnyru, cdepa ycnyr, (puHaHCHpOBaHUE 3APAaBOOXPAHEHUS, CYOBEKTHI M OOBEKTHI
(UHAHCUPOBAHMS B CHCTEME 3/IpAaBOOXPaHEHHUS.

Abstract.
The article aims at attention of a wide range of researchers to the problems of financial provision of
medical services development in Russia. By this paper the author proposes to discuss her own
opinion on current challenges and ways of medical institutions development in Russia. The article
presents the author’s position in the field of a combination of funding sources of medical institutions
activity.

Keywords.
Medical services, service industry, health financing, subjects and objects of funding in the health
care system.
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WCIOJb30BAHUE ®PAHUYAN3BHUHI A B CACTEME ITPOJIBUKEHUS
IHOTPEBUTEJIbBCKHUX TOBAPOB IIPU ONEHKE HEMATEPUAJIBHBIX AKTUBOB

USING OF FRANCHISING IN CONSUMER GOODS PROMOTION SYSTEM IN THE
ASSESSMENT OF INTANGIBLE ASSETS
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AHHOTAaIUA.
CraThs TIOCBSIIIIEHA OIICGHKE YPOBHS MCIIOJIB30BAHUS HEMATepUAIbHBIX AaKTHUBOB B CHUCTEME
MIPOJIBIKEHUS TOTPEOUTETHCKAX TOBAPOB C MCIOJIb30BAHHEM OpeHI-(paHINN3bl KaK HHCTPYMEHTA
MAapKETHUHTA.

KiroueBnle ciioBa.
HemarepuanbHble akTUBBI, MHCTPYMEHT CObITa, (DpaHIln3a, CTOUMOCTh (pPaHIIN3bl, METObI OI[CHKH
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Abstract.
The article 1s devoted to the assessment of the level of use of intangible assets in consumer goods
promotion system with use of brand-franchise as a marketing tool.

Keywords.
Intangible assets, marketing tool, franchise, franchise cost, franchise assessment methods, consumer
goods promotion system.



