POCCUMUCKUN HAYYHBIN XYPHAN

\

HALUWOHANBHOMW AKALEMMUU TYPU3MA

BECTHUK HAT Ne 1(37)
(anBapb-mapt 2016 r.)

RUSSIAN SCIENTIFIC JOURNAL

ESTNIK

OF NATIONJAI. TOURISM ACADEMY

KOHTAKTHBIE JAHHBIE CONTACTS
AHHOTAIIMU ABSTRACT
K/IIOYEBBIE CJIOBA KEYWORDS



COOEPXAHUE
HOBOCTU TYPOTPACTIN..c.ccosssnes 3
HOBOCTW HALIMOHAMNBHOW AKALEMUN TYPUINA................. 7

KOHUENTYANbHbIE U METOAONOIMNMYECKUE ACMEKTbI PA3BUTUA
TYPOTPACIIN

B.W1. KPYXKATINH, K.B. KPY>KATNNH, H.B. LWABANMHA. COCTOSAAHUE POCCUMCKOrO
TYPU3MA, MPOBNEMbI A MEPCHEKTUBDL ..........covvvrvireiereiceisceiseicesesssssiines 10

0.C. SAPWINOBA, J1. B-K. MAKCAHOBA. O FOCYOAPCTBEHHOW NOLAEPXKE
CENbCKOW KYNTYPbI Y TYPUSMA HA GEAEPAIIEHOM W PETVIOHANIBHOM

YPOBHFX ..ottt 13
T.. BNNACOBA. HOBbIE YCNOBWA PEANU3AL|AM MPOTPAMM MOLOAEPXKN
BHYTPEHHETO TYPU3MA B POCCUMCKON GEAEPALIAN ........ccoveveveevrrrsrsssssssssssssssss 18
E.E. NNWCELKWIA. CTPATETA AHTUKPUSVICHOTO YMPABNEHWNSA PASBUTUEM
TYPUCTUYECKOWM OTPACIIV B TOPOMAX........covvvvveeeseessssssssssssssssssssssssssesssssssssssssssssssssses 20
A.O. TPYXAH. ®AKTOPbI, OKA3bIBAIOLIME BIIMAHWE HA PASBUTUE IOCTYMHOIO
(BESBAPBEPHOIO) TYPUBMA ..ot ssssssessssssssssan 24

T.B. PACCOXMHA, A.C. COKOJOB. MPOBEMbI YCTOAYMBOIO PA3BUTUA
LETCKO-IOHOLIECKOIO TYPU3MA B PETVOHAX POCCUNCKOW ®ELEPALIN

N BOSMOXHOCTU UX PELLEHUS. ..o ssssnsssan 28
E 0. NNYKbAHOBA. MOBLILEHVE 3OOEKTUBHOCTY ®OPMUPOBAHWS SKCKYPCUW
MYTEM UCMONb30BAHUS UHOOPMALIMOHHBIX TEXHOMOTUM....cccccccvevvvnvrrnes 32

3KOHOMMUYECKUE ACNEKTbI PASBUTUA TYPOTPACIU
T.N. HUKONAEBA. HEKOTOPBIE MOKA3ATEIIM CTATUCTUKW TYPU3MA B POCCUM:

AHATIV3 Y MIPOBTEMB! UCTIONBBOBAHM..... oo 37
[1.A. MAPKETIOBA, A.A. MVPOHEHKOB. OCTPOEHVIE MOZENA

LIEHOOBPASOBAHUS TYPUCTUUECKMX YCTIVT ..o 41
MEXOYHAPOQOHbIA TYPU3M

[1.5. COBOJEB, 0.B. EBCTPOIbEBA. TEPPUTOPWAJIBHAA OPTAHUSALINA YCIYT
OKOJIOMMYECKOTO TYPU3MA HA MPUMEPE HALIMOHATIBHOIO MAPKA
XYCTAVH-HYPYY (MOHTOIIMS)....ovvvvveeersssssssssssssseseeessssseeessssssssssssssssssssssssseseesesssssssssssssssees 44

B.A. EPMAKOB, K.A. NTAKEPBAA. OPFAHN3ALIMOHHO-3KOHOMUYECKWE ®OPMbI
XO3AVICTBOBAHWA B COEPE TYPU3MA 1 PEKPEALINM PECTIYBIVKIA ABXA3UA
1 OCHOBHbIE HAMPABITEHUA UX UHHOBALIMOHHOIO PASBUTUA. ... 49

PEFMOHANBHbIN TYPU3M

A.B. MALIEPVH, A.C. BOINbLIAKOB. NMOKA3ATESI 1 MOLENM ANA OLIEHKA
KAYECTBA 1 3OOEKTUBHOCTU YMPABNEHWA TYPUCTCKO-PEKPEALIMOHHBIMIA
BOHAMMU PECTYBIIUKM KPBIM.........ccoviiiiiriiiieriieniessisseses s sesssssssssesssssnnes 52

NOAroTOBKA KALLPOB

TA. KONBYYTVHA, N.T. OABBIOEHKO, A.H. BABBILEHKO. KOMMETEHTHOCTHbIN
Moaxo[ K MPOPECCUOHATIbBHOMY OEPA30BAHWMIO CTELIMATIMCTOB
PEKPEALIMOHHOM COEPDL.....ccvvvvviveeeensreenseeesssssssssssssssssssssssssssssssssssssssssssssssssssssssees 58

E.N. YEPKALLMHA. NOArOTOBKA KAPOB [i1A COEPLI TYPU3MA
M0 MPOrPAMME TOPIOBO-MPOMBILLEHHOWM MANATbI MAPUMA:
A3BIK INA CIELMATIBHBIX LIETMEM .....cooovvovvvoieecevviensseeesssssssssssssssssssssssssessssssssssssssssssees 62

TEOPUA U NPAKTUKA CMEXHbIX C TYPU3MOM OTPACTIE/

C.B. KAPTYXVH. TYPUCTCKAS AEATENLHOCTb KAK GAKTOP COLIMATI3ALIM
MOAPOCTKOBOV MOMOLEXN....

A.B. KCEHO®OHTOB, A.B. BAPLALLEBMY. KIFOYEBBIE TEHAEHLM B MPAKTUKE

OBYYEHWA W PASBUTUA MEPCOHAIIA COBPEMEHHOTO NPEAMPUATUA.................... 67
A.B. TPMBAHOB. MECTO W POJb KALIPOB YMPABIEHUA KPYTHbBIX
KOMITAHUI ... ssssssssssssssessssessees s sssssssssss s 70

AH. LALYIIWH, B.A. LIALIYNIAH. NHHOBALINOHHOCTb PEFMOHAIIBHOIO
KITACTEPA WM UMMOPTOSAMELLEHVE NMPY ¢OPMVPOBAHM OTPACIIEBOM
OKOHOMMKW: MPUOPUTETHI PASBUTWS (HA MPUMEPE ®APMALIEBTUYECKOW

MIPOMBILUTEHHOCTH) .o 74
AB. KATTVIH. UHHOBALIMOHHO-VHBECT/LIMOHHOE OBECTIEYEHVE

PA3BUTVS MPEAMPUHAMATENBCKOV MHOPACTPYKTYPhL .o 88
TPEBEOBAHUS K O®OPMJIEHMIO HAYYHbIX NYBIUKALIAA .................... 90

OB30P OTPACNEBOM MIUTEPATYPDI .....c..cooocceeeeeoesoeo 91

CONTENTS

TOUR INDUSTRY NEWS 3
NATIONAL TOURISM ACADEMY NEWS ... 7

CONCEPTUAL AND METHODOLOGICAL ASPECTS OF TOURISM
INDUSTRY DEVELOPMENT

V.I. KRUZHALIN, K.V. KRUZHALIN, N.V. SHABALINA. CURRENT STATE, PROBLEMS

AND PROSPECTS OF THE RUSSIAN TOURISM ........ccovririimiiniinniniesiesississssnsis 10
0.S. IARILOVA, L.B-ZH. MAKSANOVA. ON STATE SUPPORT OF RURAL CULTURE
AND TOURISM AT FEDERAL AND REGIONAL LEVELS ..o 13

T.I. VLASOVA. NEW CONDITIONS OF IMPLEMENTATION OF SUPPORT PROGRAMS

OF DOMESTIC TOURISM IN THE RUSSIAN FEDERATION ........cccovviiniinminirinnienininniinns 18
E.E. PLISETSKY. STRATEGY OF CRISIS MANAGEMENT OF TOURISM INDUSTRY
DEVELOPMENT IN THE CITIES ......ooiiiriicsicisssssss s 20
A.O. TRUKHAN. FACTORS INFLUENCING THE ACCESSIBLE (BARRIER-FREE)

TOURISM DEVELOPMENT .......oooviiiiiiiiisninsisisssisisissss st ssssssasssensssans 24

T.V. RASSOKHINA, A.S. SOKOLOV. PROBLEMS OF SUSTAINABLE DEVELOPMENT
OF CHILDREN AND YOUTH TOURISM IN THE REGIONS OF THE RUSSIAN

FEDERATION AND WAYS OF THEIR SOLUTION..........cooimiirininirinsissisiisissssesissinnieans 28
YE.YU. LUKYANOVA. EFFICIENCY IMPROVEMENT OF TOUR FORMATION BY USING
INFORMATION TECHNOLOGIES ..........cooiiiniiriiiniisisicisnssssissssss s sssneses 32

ECONOMIC ASPECTS OF TOURISM INDUSTRY DEVELOPMENT
T.P. NIKOLAEVA. SOME INDICATORS OF TOURISM STATISTICS IN RUSSIA:

ANALYSIS AND PROBLEMS WITH THE USE ..o 37
D.A. MARKELOVA, AA. MIRONENKOV. BUILDING A PRICING MODEL IN

THE TOURISM SERVICES MARKET ... 41
INTERNATIONAL TOURISM

D.B. SOBOLEYV, O.V. EVSTROPYEVA. TERRITORIAL ORGANIZATION OF
ECO-TOURISM SERVICES BASED ON THE EXAMPLE OF KHUSTAIN NURUU
NATIONAL PARK (MONGOLIA).........oomrieiriineiiceisrissssssssssssssssssssssssssssssssssnssssanes 44

B.A. ERMAKOV, K.A. LAKERBAYA. ORGANIZATIONAL AND ECONOMIC FORMS OF
MANAGEMENT IN THE SPHERE OF TOURISM AND RECREATION OF THE REPUBLIC
OF ABKHAZIA AND MAIN DIRECTIONS OF THEIR INNOVATIVE DEVELOPMENT ............. 49

REGIONAL TOURISM

A.V. PADERIN, A.S. BOLSHAKOV. INDICATORS AND MODELS FOR QUALITY
EVALUATION AND ASSESSMENT OF EFFICIENCY OF MANAGEMENT OF TOURISM
AND RECREATION ZONES OF THE CRIMEAN REPUBLIC...........ccccccoovimiinrinniinisiiecis 52

PERSONNEL TRAINING

TA. KOLCHUGINA, L.G. DAVYDENKO, A.N. DAVYDENKO. COMPETENCY-BASED
APPROACH TO STUDENTS’ VOCATIONAL EDUCATION IN THE SPHERE OF
RECREATION ....coitiiiiiininisitcss sttt sss s 58

E.Il. CHERKASHINA. PERSONNEL TRAINING IN THE SPHERE OF TOURISM TO
THE PROGRAM OF THE PARISH CHAMBER OF COMMERCE AND INDUSTRY:
LANGUAGE FOR SPECIFIC PURPOSES ..........ccooimmimiminriisisisissississsisssssssssssssninas 62

THEORY AND PRACTICE OF TOURISM-RELATED SECTORS
S.V. KARPUKHIN. TOURIST ACTIVITY AS AFACTOR OF ADOLESCENT

SOCIALIZATION ..ottt 65
A.V. KSENOFONTOV, A.B. BARDACHEVICH. KEY TRENDS IN THE PRACTICE OF
TRAINING AND DEVELOPMENT OF PERSONNEL OF AMODERN ENTERPRISE............... 67

A.V. GRIBANOV. PLACE AND ROLE OF MANAGEMENT PERSONNEL OF LARGE
COMPANIES ...

AN. TSATSULIN, B.A. TSATSULIN. INNOVATIVENESS OF THE REGIONAL CLUSTER
OR IMPORT SUBSTITUTION DURING THE FORMATION OF THE BRANCH ECONOMY:
DEVELOPMENT PRIORITIES (BASED ON THE EXAMPLE OF PHARMACEUTICAL

INDUSTRY) .ottt st 74
A.V. KALITIN. INNOVATIVE AND INVESTMENT PROVISION OF DEVELOPMENT OF

THE ENTREPRENEURIAL INFRASTRUCTURE .......ccoovrimiiinniciincssissisisesssssisinniians 88
PUBLISHING REQUIREMENTS FOR ARTICLES 90
REVIEWS OF BOOKS ON TOURISM ...........ccccoommmrriinnnneessnsenssssissisnssesnees 91



LR R R R R R R TR R R LR S R R TR R SR R R R R R R R TR R R R TR S SR R S R R R T SR R R S O

COCTOSIHUE POCCUMCKOI'O TYPU3MA, IPOBJEMbI U NEPCIIEKTUBBI
CURRENT STATE, PROBLEMS AND PROSPECTS OF THE RUSSIAN TOURISM

B.1. KPYXKXAJIVH,
3aBeaytonui kadeapoi pekpealoHHon reorpadun u TypusMa reorpadgudeckoro axynpreta MI'Y
umenu M.B. JlomonocoBa, Butnie-nipe3uaeHT HAT, nokrop reorpadudeckux Hayk, mpodeccop, T.
Mockaa, v.kruzhalin@gmail.com

V.I. KRUZHALIN,
Vice-President of the National Tourism Academy, Lomonosov Moscow State University, Faculty of
Geography, the Head of the Department of Recreational Geography and Tourism, Doctor of
Geographical Sciences, Professor, Moscow, v.kruzhalin@gmail.com

K.B. KPYXAJIVH,
3aMECTHUTENb 3aBeIyIOLIEr0o Kadeapoil peKpeallmoHHOM reorpaduu U Typu3Ma reorpaguaeckoro
dakynberera MI'Y umenn M.B. JlIoMmoHOCcOBa, kKaHauaat reorpaduueckux HayK, AOLEHT, T. MOCKBa,
kvkmsu@gmail.com

K.V. KRUZHALIN,
Lomonosov Moscow State University, Faculty of Geography, Deputy Head of the Department of
Recreational Geography and Tourism, Candidate of Geographical Sciences, Associate Professor,
Moscow, kvkmsu@gmail.com

H.B.IITABAJIMHA,
3aMeCcTUTeNb JAekana reorpaduueckoro daxynpreta MI'Y umenu M.B. JlomoHOocOBa, 3amMecTUTEh
3aBeyroIIero kaheapoil pekpeaoHHoi reorpaduu u Typusma reorpadgudeckoro gakyiabTeTa,
KaHIuaaT reorpaduyeckux HayK, JOLEeHT, T. MockBa; natshab@yandex.ru

N.V. SHABALINA,
Lomonosov Moscow State University, Deputy Head of the Faculty of Geography, Department of
Recreational Geography and Tourism, Candidate of Geographical Sciences, Associate Professor,
Moscow, natshab@yandex.ru

AHHOTAIIUA.
B cratee paccMaTpuBarOoTCsA akTyalbHbIE IPOOJIEMBI PAa3BUTHS POCCHIMCKOrO TypH3Ma B YCIOBHSX
Kpu3Hca. ABTOpbI MpeuiaraloT Hauoosee 3pPeKTUBHbIE MyTH Pa3BUTUS YCTOMUYMBOIO BHYTPEHHETO
TypHu3Ma Ha OCHOBE aHajlu3a HAay4HbIX M 4YEJIOBEYECKUX pecypcoB. CTaTbs OCHOBaHA Ha JAHHBIX
MOHUTOPHUHIA PA3BUTHs TypU3Ma B POCCUNCKUX PETHOHAX, UCIIOJIB3YEMBIX JUIS MOATOTOBKH JOKIaaa
0 cocTosiHMH paszBuTus TypusMa B Poccuiickonn @enepanuu B 2014 rogy aBTOpaMu COBMECTHO €
MunucrepcTBoM KyJbTypbl PO.

KiroueBnle ciioBa.
TypusMm, pekpealus, TYypPUCTCKO-PEKPEAMOHHBIN KOMIUIEKC, TYPUCTCKHUE TMPUOBITHS, KPHU3HC,
BHYTPEHHUN U BHE3AHON TYpHU3M, ITYyTH PEIICHUS, IEPCIECKTUBBI Pa3BUTHS.

Abstract.
The article considers the actual problems of the Russian tourism development in crisis. The authors
suggest the most effective ways of development of the sustainable domestic tourism on the analysis



of the scientific and human resources. The article is based on the monitoring data of tourism
development in the Russian regions, used for the status report on the tourism development in the
Russian Federation in 2014 by the authors in cooperation with the Ministry of Culture of the Russian
Federation.

Keywords.
Tourism, recreation, tourism and recreation complex, tourist arrivals, crisis, domestic and inbound
tourism, prospects of development
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O T'OCYJIAPCTBEHHOM MOJJEPKKE CEJbCKOM KYJIbTYPbI U TYPU3MA HA
POEJEPAJIBHOM U PETUOHAJIBHOM YPOBHAX

ON STATE SUPPORT OF RURAL CULTURE AND TOURISM AT FEDERAL AND
REGIONAL LEVELS

O.C. IPUJIOBA,
IupeKkTop JlenmapramenTa Typu3mMa U periOHaIbHOM NOJUTUKYM MUHHCTEPCTBA KyJIbTYPbI
Poccuiickoint @enepannu, KaHAUAAT NEJATOTHYECKUX HAYK,
r. Mockga, yarilova@mkrf.ru

O.S. TARILOVA,
Ministry of Culture of the Russian Federation, Director of the Department of Tourism and Regional
Policy, Candidate of Pedagogical Sciences, Moscow, yarilova@mkrf.ru

JI. B-XK. MAKCAHOBA,
CTapIINi HAYYHBbIN COTPpYyAHUK balikalbCKOTO MHCTUTYTA MIPUPOI0TI0JIb30BaHusI CHOUPCKOTO
otAeneHus Poccuiickoi akaqeMuu HayK, KaHIUIAT SJKOHOMUYECKUX HAYK, JOLEHT, I'. YIaH-Y 13,
Imaksanova@yandex.ru

L.B-Zh. MAKSANOVA,
Russian Academy of Sciences, Siberian Branch, Baikal Institute of Nature Management, Senior
Researcher, Associate Professor, Ulan-Ude, Imaksanova@yandex.ru

AHHOTAIIUA.
CraThsl TOCBSIIIIEHA BOMPOCAM TOCYAAPCTBEHHOHN IMOIEPKKH CEIBCKON KYJIbTYphl W TypH3Ma Ha
dbenepanbHOM U perMoHaIbHOM YpoBHsX. IIpencTtamBieHa cucteMa MEpONPHUSATHH MO YIIyYIIEHHUIO
CUTyalud B cdepe KyJbTyphl Ha celie M MOAJIEPKKE CETCKOro Typu3Ma B paMkax (enepabHbIX
neneBbix mporpamm. [IpoBeneH aHamm3 u npeacTaBieH 0030p GopM rocyaapCTBEHHON MOIICPKKA
CyOBEKTOB Majoro MpeANpPUHAMATEILCTBA B Cepe CEebCKOro Typu3Ma B pernoHax CHOMPCKOTO
dbenepanbHOTO OKpYyTA.

KiroueBnle ciioBa.
Cenbckasi KynbTypa, CEIbCKHUH TYypHU3M, TOCYyAapCTBEHHas TMOIJEPKKa, (eaepanbHble IeJieBbie
MIPOrpaMMBbl, PETHOHATIBHBIN OMBIT, CyOCHINH, TPAHTHI.

Abstract.
The article is devoted to the issues of state support of rural culture and tourism at federal and
regional levels. It presents the system of activities for improving the situation in the sphere of culture
in rural areas and supporting rural tourism as part of the Federal target programs. The article
analyzes and presents the review of the types of the state support for “small business” enterprises in
the sphere of rural tourism in the regions of the Siberian Federal district.

Keywords.
Rural culture, rural tourism, state support, federal target programs, regional experience, subsidies,
grants.
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HOBBIE YCJIOBHUS PEAJIM3ALIMA TPOT'PAMM NOAAEPKKHW BHYTPEHHEI'O
TYPU3MA B POCCUUCKOU PEJEPALIUN

NEW CONDITIONS OF IMPLEMENTATION OF SUPPORT PROGRAMS OF DOMESTIC
TOURISM IN THE RUSSIAN FEDERATION

T.1. BJIACOBA,
npe3uaeHT HannoHanbHOM akageMuu TypusMa, pekTop banTuiickon akageMuu Typusma u
MPEeaNPUHAMATENLCTBA, 3aCiTy>KEHHBIH paOOTHUK BbIciel mKoibl PO, [ToueTHbI pabOTHUK
Typunayctpuu P®, nokrop nemarornueckux Hayk, nmpodeccop, r. Cankr-IlerepOypr, mail@batp.ru

T.I. VLASOVA,

The President of the National Tourism Academy (NTA), the Rector of Baltic Academy of Tourism
and Entrepreneurship, Honored Worker of the Higher School of the Russian Federation, Honored
Worker of the Tour Industry of the Russian Federation, Doctor of Pedagogical Sciences, Professor,
Saint Petersburg, mail@batp.ru

AHHOTALUA.

[locnennue nBa Trtoma (2014-2015) wu3MeHeHus BO BHEIIHEW cpene, TypOyJIEHTHOCTb
MEXTyHAPOJHBIX OTHOIICHHUH TMOBJIEKIN 32 CO00 COOTBETCTBYIOIIME M3MEHEHHs] B OpPraHU3alluu
XO35IUCTBEHHON JesATeNbHOCTH BHYTpU cTpaHbl. OOlIME TEHIEHUMH K COKpAlIeHUI0 O0bEMOB
(buHaHCUPOBAHMUS HapsAy C HEOOXOAMMOCTBIO peaju3aldd MpPOrpaMM  HUMIIOPTO3aMEIIECHUS
3aTpOHYJIUM cepy YCIyr U BCEpbe3 CKOPPEKTUPOBAIM HAIPABJICHUS Pa3BUTHUS TYPUHAYCTPUU B
cTpaHe. MHorue mnoTpeOUTENN TYPUCTCKUX MPOIYKTOB JaXe HE MPEICTaBIsAOT TOro Habopa
CIIOKHOCTEH, KOTOpPhIE BO3HHMKJIM Ha MyTH Ppa3BUTHS OTEYECTBEHHBIX CYOBEKTOB pbIHKA
TYpUCTHUECKUX yciayr. B cBowo odepeab, XO3siCTByIOLIME CYOBEKTbl HE  YCHEBAaIOT
TpaHC(HOPMUPOBATH CBOIO JIEATEIBHOCTh TMMOJ TpeOOBaHUS OBICTPO H3MEHSAOMUXCA (HAaKTOPOB
BHEILIHEHN cpepbl. B naHHOM cTraThe mpeanoaraeTcst JaTh aBTOPCKOE MOHUMAHUE HOBBIX PHIHOYHBIX
HUII, Y9KOHOMUYECKUX MPOOJEM TYpUHIYCTPUU U BO3MOXKHBIX MyTeH UX pa3pellieHusi B €JUHOM
KOMILJIEKCE IPU pean3alyy IporpaMM rocyAapCTBEHHON MOIEPKKH.

Ki1roueBnle ciioBa.
Typunnyctpusi Poccun, sxoHomuyeckue pedopmbl U TpaHchopmaius BHUIOB IEATEIbHOCTH B
peKpealu U Typu3Me, peKpeanus U Typu3M, FOoCyAapCTBEHHOE PETyJIMPOBAHUE SKOHOMHUYECKUX
OTHOILIEHUHN.

Abstract.

The past two years (2014-2015) of changes in the external environment, the turbulence of
international relations entailed changes in the organization of economic activity within the country.
General tendencies to the reduction of amount of financing along with the need to implement the
programs of import substitution, have affected the service sector, and have seriously adjusted the
directions of tourism industry development in the country. Many consumers of tourist products have
no idea of the challenges with development of domestic entities in the tourist services market. In
their turn, economic entities do not have time to transform their activity under requirements of
rapidly changing environmental factors. This article suggests giving the author's understanding of
new market niches, economic problems of tourism industry and possible ways of their solution in a
single complex during implementation of state support programs.

Keywords.
Tourism industry of Russia, economic reforms and transformation of all activities in recreation and
tourism, recreation and tourism, state regulation of economic relations.
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CTPATETHUSA AHTUKPU3UCHOI'O YIIPABJIEHUA PABBUTHEM TYPUCTHUYECKOUN
OTPACJIN BT'OPOJAX

STRATEGY OF CRISIS MANAGEMENT OF TOURISM INDUSTRY DEVELOPMENT IN
THE CITIES

E.E. IVIMCELIKUH,
3aMECTUTENb JUpeKTOpa MHCTUTYTa perHOHAIBHBIX UCCIEA0BAHUN U TOPOJICKOTO INIAHUPOBAHUS
HUNY «Bpicmas mkojia 95KOHOMUKHY, KaHAUAAT reorpa@uiyeckux Hayk, T. MockBa,
epliseckij@hse.ru

E.E. PLISETSKY,
NRU Higher School of Economics, Deputy Director of the Institute for Regional Studies and Urban
Planning, Candidate of Geographical Sciences, Moscow, epliseckij@hse.ru

AHHOTALHA.

Ilenpr0 IPOBEACHHOIO HCCIENOBAHUS SBIAETCA AHAJIM3 BO3MOXKHOCTEM W HAIIPaBICHUU Pa3BUTHUS
TypusmMa B ropojgax Poccum B yclnoBHAX HECTaOWJIBHON 5SKOHOMHYECKOM CHUTyallud U
CHCTEMAaTHU3alUsl MEP U MEPOIPUITUH, UMEIOIINUXCS Ha (elepalbHOM U PETHOHATIBHOM YPOBHSX JJIs
CTUMYJIMPOBAHUS Pa3BUTUSA TYPUCTUYECKOW OTpaciad B TOpodax. YTBEPKICHHUE YETKOTO H
MIOHATHOI'O IUIaHA KJIIOYEBBIX MEPOINPUATHM IO3BOJUT B MAKCUMAJIbHO KOPOTKHE CpPOKH
chopMUpOBaTh YCTOMYMBYIO 0a3y Jid JIOJTOCPOYHOIO Pa3BUTHSI TypuU3Ma B MYHHUIIMNAJIbHBIX
o0pa3oBaHUsX.

KirouyeBnle ciioBa.
AHTHUKPHU3HUCHOE yIIpaBJeHUE, TOPOJICKOE Pa3BUTHE, TYPUCTHUIECKASI OTPACIb.

Abstract.
The aim of the research is to analyze the opportunities and directions of tourism development in the
cities of Russia in the conditions of unstable economic situation and to systematize actions and
activities available at the Federal and regional levels to encourage the development of tourism
industry in the cities. The adoption of a direct and clear plan of key activities will allow within the
minimum period of time to form a stable base for long-term tourism development in municipalities.

Keywords.
Crisis management, urban development, tourism industry.
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D®AKTOPBI, OKA3BIBAIOIIUE BJIUAHUE HA PASBBUTHUE JOCTYIIHOI'O
(BE3BAPBEPHOI'O) TYPU3MA

FACTORS INFLUENCING THE ACCESSIBLE (BARRIER-FREE) TOURISM
DEVELOPMENT

A.O. TPYXAH,
acIUpaHT Kadeaphl YIPaBICHUS U TEXHOJOTUH B TypusMe U cepBuce COUMHCKOTO
rocyJJapCTBEHHOIr0 yHUBepcuTeTa, r. Coun, Ann.trukhan@gmail.com

A.O. TRUKHAN,
Sochi State University, Department of Management and Technologies in Tourism and Service,
Graduate student, Sochi, Ann.trukhan@gmail.com

AHHOTAIMA.
B craThe mpeacTaBieHbl pe3ybTaThl SKCIIEPTHOTO OMPOCa O Pa3BUTUU JIOCTYITHOTO (6€30aphepHOro)
Typusma. O003HaueHbl (PaKTOphI, OKa3bIBaIOIIMEe HauOObIlIee BIUSHUE HA PAa3BUTHE JOCTYITHOTO
Typu3Ma, €ro KOHOMHYECKas M COlMajbHasi 3HAYMMOCTH, JIaHa aBTOPCKas OIlEHKa MpoOjeM u
MIEPCTICKTUB PA3BUTHUS JOCTYITHOTO TYpU3Ma B PaMKaX COBPEMEHHOTO POCCUHCKOTO KypopTa.

KaoueBnie cJioBA.
OKCIEPTHBI OMpoC, AOCTYINHBIN (0e30apbepHBIii) TYypH3M, IOTPEOUTENH YCIAYr JOCTYITHOTO
TypHU3Ma, TYPUCTHI C OTPAaHUUYCHHOU MOOUIBHOCTBIO, (DAKTOPHI Pa3BUTHUS TypHU3Ma.

Abstract.
The article presents the results of expert surveys of accessible (barrier-free) tourism development. It
highlights the key factors having the greatest impact on the development of accessible tourism, its
economic and social importance; the author's assessment of accessible tourism problems and
prospects within the modern Russian resort is given.

Keywords.
Expert survey, accessible (barrier-free) tourism, accessible tourism service consumers, limited
mobility tourists, factors of tourism development.
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ITPOBJIEMbI YCTOI’i‘I}fIBOFQ PA3ZBUTHUA JETCKO-IOHOIIECKOI'O TYPU3MA B
PETUMOHAX POCCUUCKOU ®EJEPAIIMUA 1 BOSMOKHOCTHU UX PELIEHUSA

PROBLEMS OF SUSTAINABLE DEVELOPMENT OF CHILDREN AND YOUTH
TOURISM IN THE REGIONS OF THE RUSSIAN FEDERATION AND WAYS OF THEIR
SOLUTION

T.B. PACCOXHNHA,
JieKaH (haKyJbTeTa TOCTENPUUMCTBA U TYPUCTCKON MHAYCTpUH MockoBckoro guinana Poccuiickoit
MEXTyHApOJHOW aKaJeMHH Typu3Ma, KaHAUJaT reorpauyeckux Hayk, I. Mocksa,
rassohina@gmail.com

T.V. RASSOKHINA,
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A.S. SOKOLOV,
Prorector of the Russian International Academy for Tourism, Director of the Moscow Branch of
RIAT, Candidate of Pedagogical Sciences, Moscow, sokolov.rmat@gmail.com

AHHOTAIIUA.
BblfienieHbl  OCHOBHBIE BHJBI JI€TCKO-IOHOIIECKOTO TYpPU3Ma, CIIOKUBILKMECS B COBPEMEHHOM
TypucTckoi cucreme P®. BpIsBIE€Hbl Opranbl peryjaupoBaHMsl pPas3JIMYHbIX BHUAOB JETCKO-
IOHOILIECKOTO TypU3Ma M MpOoO0JIeMbl OPraHU3alMU KaXJI0ro u3 HUX. [IpeanokeHsl MyTH pelieHus
BO3HUKAIOUIMX 3a/ad M ONTHMHU3ALMKM YIPaBICHHUS CHCTEMOM JAETCKO-IOHOLIECKOTO TypU3Ma B
pernoHax Poccuiickoil Qenepanuu, a TakkKe MOYTH MOBBILIEHUS 3()PPEKTUBHOCTH HOPMATUBHO-
IIPABOBOT'O PETrYJIMPOBAHUS.

KiroueBnle ciioBa.
JleTCKO-IOHOIIeCKUH  TypHu3M, HOPMAaTHUBHO-TIPABOBOE pPETYJIUPOBaHUE, CHCTEMa YIIpPaBICHUS
TYpPU3MOM, YCTONYHBOE pa3BUTHE.

Abstract.
The basic types of children and youth tourism in modern system of the Russian Federation are
highlighted. Regulatory authorities for different types of children and youth tourism and organization
problems of every type are defined. Solutions to emerging problems and optimization of the
management system of children and youth tourism in the regions of the Russian Federation and
efficiency improvement of statutory regulation are offered.

Keywords.
Children and youth tourism, statutory regulation, tourism management system, sustainable
development.
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MOBBIINEHUE D®PEKTUBHOCTH ®OPMHUPOBAHUA 3KCKYPCI/IJ71 NYTEM
NCITOJIB30BAHUA HHO®OPMALIMOHHBIX TEXHOJIOI'NHU

EFFICIENCY IMPROVEMENT OF TOUR FORMATION BY USING INFORMATION
TECHNOLOGIES

E.JO. JIVKbAHOBA,

JOLEHT Kadeapsl MEHEKMEHTA U TYPUCTCKOTO Ou3Heca THCTUTYTa SKOHOMUKHU U YIIPABICHUS
['ymanurtapHo-negarornueckoi akagemuu (guimana) PI'AOY BO «KpbiMckuil GpenepanbHbIi
yHuBepcuteT uMeHu B.M. BepHaackoroy», kKaHauIaT 3KOHOMUYECKUX HAYK, T. fira,
lukianovahy@ukr.net

YE.YU. LUKYANOVA,
Crimean Federal University named after V.I. Vernadsky, Humanitarian and Pedagogical Academy,
Institute of Economics and Management, Department of Management and Tourism Business,
Candidate of Economic Sciences, Yalta, lukianovahy@ukr.net

AHHOTAIIUA.
O060cHOBaHO MIPUMEHEHHE WH(OPMAITMOHHBIX TEXHOJIOTUH TUTST MTOBBIIICHUS
KOHKYPEHTOCIIOCOOHOCTH 3KCKYpCHOHHON (upMbl. Pa3paboTaHHbIE TPEIIOKEHUS TMO3BOJSIOT
ONTUMU3UPOBATH JIEATEIBHOCTh MPEANPUSNTHS, YIYUIIUTh MOATOTOBKY, MPOBEIEHHWE M OILICHKY
AKCKYPCHUH, OTIEPATUBHO PearupoBaTh HA U3MEHEHHUS CTIPOCa, pa3BUBATh KOHKYPEHTHBIN MOTEHIIHAT,
cAeNaTh PKOHOMUYECKHH CYOBEKT B SKCKYPCHOHHOM OH3HECE COOTBETCTBYIOIIMM TPEOOBAHUSIM
COBPEMEHHBIX MEKYHApPOIHbIX CTaHAApTOB.

KiroueBnie ciioBa.
OddexTuBHbIN, (HopMUpPOBaHHE, COBEPIICHCTBOBAHHE, MEHEKMEHT, KOHKYPEHTHBIM MMOTEHIIHAII,
KOHKYPEHTOCIIOCOOHOCTb, IKCKYpcusi, hupma, UHPOPMAIMOHHBIE TEXHOJIOTHH.

Abstract.
The use of information technologies for improving competitiveness of a travel company is proved.
The developed suggestions permit to optimize the enterprises activity, to improve development,
leading and assessment of the excursion, to quickly react to change in demand, to develop
competitive potential, to make economic entity in tourism business adequate to the requirements of
modern international standards.

Keywords.
Effective, formation, improvement, management, competitive potential, competitiveness, excursion,
company, information technologies.
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HEKOTOPBIE IOKA3ATEJIU CTATUCTHUKHU TYPU3MA B POCCHUU: AHAJIN3 U
IMPOBJIEMBI UCITOJIb30OBAHUSA

SOME INDICATORS OF TOURISM STATISTICS IN RUSSIA: ANALYSIS AND
PROBLEMS WITH THE USE

T.I1. HUKOJIAEBA,
CTapluui IpenogaBaTesb Kapeapbl 3KOHOMUYECKON TEOPUH U SKOHOMETpUKH HarronansHOTro
HCCIIEI0BATENBbCKOTO YHUBEpCUTETa « BpIcIas mKo1a 3KOHOMUKWY, T'. HrkHuit Hosropog,
tnikolaeva@hse.ru

T.P. NIKOLAEVA,
National Research University “Higher School of Economics”, Department of Economic Theory and
Econometrics, Senior Lecturer, Nizhny Novgorod, tnikolaeva@hse.ru

AHHOTALHA.
B pamkax HacTOAlIEH CTaTbM paccMaTpPHUBAIOTCS HEKOTOPBIE CTATUCTUYECKME IOKa3aTesH,
xapakrepusyromue chepy Typusma B Poccun, 1 aHanmu3upyroTcs: mpoOIeMbl X UCTIONb30BAHUS TS
OLIEHKH COCTOSIHUSI JAHHOM cdepbl M ee SKOHOMHUYECKOW poau. OCHOBHBIMH HCTOYHUKAMU
aHaNM3MpYyeMBbIX JaHHBIX ABisitoTcs DenepanbHas ciyx0a rocygapcTBeHHol cratuctuku (Poccrar)
u BeemupHslii coBeT no Typusmy u nyremectsusM (WTTC).

KaoueBnie cJioBA.
Typusm, cTaTUCTUKA TYpU3MA, IIOCETUTENHU, TYPUCTCKUE MTOE3AKU, TYPUCTCKAE PACXOIBI.

Abstract.
The article considers some indicators of tourism statistics, defining the sphere of tourism in Russia,
and analyses problems with their use for tourism sphere assessment and its economic impact. The
research was based on the data of the Federal State Statistics Service (Rosstat) and World Travel and
Tourism Council (WTTC).

Keywords.
Tourism, tourism statistics, visitors, tourist trips, tourist expenditure.
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IHOCTPOEHME MOJAEJIM HEHOOBPA30BAHUS HA PBIHKE TYPUCTUYECKUX
YCIyr

BUILDING A PRICING MODEL IN THE TOURISM SERVICES MARKET

JI.A. MAPKEJIOBA,
MarucTpant ¢axkynbrera « MOCKOBCKas IIKOJAa 3KOHOMHUKI» MOCKOBCKOTO TOCYJ1apCTBEHHOTO
yHuBepcurera umenu M.B. JlomonocoBa, r. MockBa, markelova.dasha@gmail.com

D.A. MARKELOVA,
Lomonosov Moscow State University, Moscow School of Economics, Master's Student, Moscow,
markelova.dasha@gmail.com
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CTapIIuii mpemnojaBareib GakyiabTeTa « MOCKOBCKAs IIKOJIAa SKOHOMUKW» MOCKOBCKOTO
rocyAapCTBEHHOT0 yHHBepcuTera umeHu M.B. JlomonocoBa, r. MockBa, mironenkov(@mse-msu.ru

A.A. MIRONENKOV,
Lomonosov Moscow State University, Moscow School of Economics, Senior Lecturer, Moscow,
mironenkov(@mse-msu.ru

AHHOTAIHA.
B wnacrosimiee Bpemsi GyHKUHMS 00pa3oBaHMs IIEHBI Typa Ha PBIHKE TYPUCTHYECKUX YCIYT, Kak
MIPAaBUJIO, SIBJISIETCS KYCOYHO-IIOCTOSIHHOM IO apryMEHTY «KOJMYECTBO JHEW 10 Hadajla Typay.
Hpyrumu cioBamu, MpHU MPOYUX PABHBIX YCIOBUSX LIEHA Typa SIBISIETCS KOHCTAHTOW JO MOMEHTA
nepeBojia Typa B KaTErOPUIO «TOpSIIME TypbD», IOCIE YEro MPOUCXOJUT CKauKooOpa3zHOoe
W3MEHEHUE LIeHbl. B craTtbe aHaIM3UpyeTcsi BO3MOKHOCTH ITOCTPOECHHUS JIMHEMHOM M KYyCOYHO-
JIMHEMHON MOJIENIEH 3aBUCUMOCTH LIEHBI Typa OT «3aIaca BPEMEHU.

KaoueBnie cJjioBAa.
IlenooOpa3oBanue, Mojaelb IIeHOOOpa3OBaHUS, MAaKCHUMH3alMs TMPUOBUIM, 3armac BpPEMCHH,
AJACTUYHOCTh CIIpOca.

Annotation.
Currently, the function of tour pricing in the tourism services market, as a rule, is a piecewise
constant by the argument “the number of days before the tour”. In other words, ceteris paribus, the
tour price is a constant until the tour transfers to the category of “last minute tours”, after that the
abrupt change in prices takes place. The article analyses the possibility of the linear and piecewise
linear models of tour price dependency on the “lead time”.

Keywords.
Pricing, pricing model, profit maximization, lead time, elasticity of demand.
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TEPPUTOPUAJIBHASI OPTAHU3ZALIUA YCIAYT SKOJOIHYECKOI'O TYPU3MA HA
INPUMEPE HAIIUOHAJIBHOI'O TAPKA XYCTAUH-HYPYY (MOHI'OJIMS)

TERRITORIAL ORGANIZATION OF ECO-TOURISM SERVICES BASED ON THE
EXAMPLE OF KHUSTAIN NURUU NATIONAL PARK (MONGOLIA)

J.b. COBOJIEB,
acriupanT UHcturyTa reorpadun um. B.b. CouaBsl CO PAH, r. UpkyTck, deemky@gmail.com

D.B. SOBOLEYV,
V.B. Sochava Institute of Geography SB RAS, Postgraduate student, Irkutsk, deemky@gmail.com

O.B. EBCTPOIIBEBA,
CTapIIMii HayuyHbIH coTpyaHUK MHcTuTyTa reorpaduu uM. B.b. Couasst CO PAH, xanaunat
reorpaduueckux Hayk, r. Upkyrtck, ledotop@irigs.irk.ru

O.V. EVSTROPYEVA,
V.B. Sochava Institute of Geography SB RAS, Senior Researcher, Candidate of Geographic
Sciences, Irkutsk, ledotop@irigs.irk.ru

AHHOTAIIUA.
B craTee sKo0NOrMYECKUN TYpU3M pacCMaTPUBACTCS KAaK COUYETAHHUE TAKUX B3aUMOIOTOIHSIOIINX
MOJICJIEN PEeKPEarMOHHOTO PEeCypCONOIb30BaHusA, KaK Typu3M Ha 0C000 OXpaHSEMBIX MPHUPOIHBIX
TEPPUTOPHUSIX, STHOTpAPUUECKHI U celbckuil Typu3M. Ha mpumepe HanimoHanbHOTO mapka XycTaiH-
Hypyy (MoHronus) npoBeaeHa UACHTU(UKAIUS OCHOBHBIX BHUJIOB YCIYT SKOJOTHYECKOTO TypHU3Ma,
oTpakeHa mpoleMaTHKa COBMEILICHHS TPUPOI0OXPAHHOMN, TYPUCTCKONU M XO3IMCTBEHHON (PYHKIIUN
TEPPUTOPHUH.

KiroueBnle ciioBa.
DKOJIOTHYECKUN TYpU3M, 0CO00 OXpaHseMble MPUPOJHBIC TEPPUTOPUH, YCIYTH IKOJIOTHYECKOTO
TypU3Ma, TEppUTOpHUATIbHAS OpraHu3aius TypusmMa, MOHToIusl.

Abstract.
The article considers eco-tourism as a combination of complementary patterns of recreational
resources use, such as tourism in protected areas, ethnographic and rural tourism. Basic services of
eco-tourism are identified, problems of combining of environmental, tourist, and economic functions
of the territory are revealed on the example of Khustain Nuruu National Park (Mongolia).

Key words.
Eco-tourism, protected areas, eco-tourism services, territorial organization of tourism, Mongolia.
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OPI'AHU3AIIMOHHO-2KOHOMMYECKUE ®OPMbI X031 CTBOBAHUS B COEPE
TYPU3MA U PEKPEALIMU PECITYBJIMKHU ABXA3HUA 1 OCHOBHBIE
HAIIPABJIEHUSA UX UTHHOBAIIMOHHOI'O PAZBUTUSA

ORGANIZATIONAL AND ECONOMIC FORMS OF MANAGEMENT IN THE SPHERE
OF TOURISM AND RECREATION OF THE REPUBLIC OF ABKHAZIA AND MAIN
DIRECTIONS OF THEIR INNOVATIVE DEVELOPMENT

b.A. EPMAKOB,
npodeccop kadeapsl yIpaBICHHUS U TEXHOJIOTHH B Typu3Me U cepBruce COUNHCKOTO
rOCYJapCTBEHHOTO YHUBEPCUTETA, IOKTOP MEIUIIMHCKUX HayK, podeccop, r. Coun,
borisermakovsochi@gmail.com

B.A. ERMAKOV,
Sochi State University, Department of Management and Technologies in Tourism and Service,
Doctor of Medical Sciences, Professor, Sochi, borisermakovsochi@gmail.com

K.A. JIAKEPBAA,
acriupanT COYMHCKOTO TOCYyAapCTBEHHOTO yHUBepcuTeTa, T. Coun, kristiti2007@mail.ru

K.A. LAKERBAYA,
Sochi State University, Graduate student, Sochi, kristiti2007@mail.ru

AHHOTALMS.

B craThe Ha OCHOBE aHaJIM3a CIOKMUBIIUXCS MOJAXOAOB K BEACHUIO JIeT B cepe TypusMa U peKkpearun
PecriyOonmuku AGxazust (PA), cmenman BBIBOJ 00 WX apXawWdHOCTH W HECOOTBETCTBHHM OCOOCHHOCTSIM
TEKYLIEro Mepruo/ia, XapakTepU3yOUIerocs: KapAHnHaIbHbIMA H3MEHEHUSIMHU IPUOPUTETOB HA TYPUCTCKOM
peiHke P®. BBuay BepostHOoro ysenuueHus B 2016 r. u B CpelHECPOYHON NEPCIEKTUBE TYPUCTCKOTO
notoka u3 P®, nnsa koropoir PA MOXET cTaTh KpPYIHBIM PELHUIHEHTOM TYPHUCTOB B CETMEHTE
O¥OPKETHOTO MOPCKOTO OTJIbIXa, Ha3pesia HeoOXOIMMOCTh BHEAPEHUS B MPAKTUKY PaOOTHI TypUCTCKOM
cdepsl PA MHHOBAIIMOHHBIX METOJOB XO3SIICTBOBAHMSI, HAPABIECHHBIX Ha MOBBIIICHHE 3PPEKTUBHOCTH
ee (yHKIMOHUpOBAaHHA U OOECIeYeHUE BBICOKOTO YPOBHS OOCTYKHBaHHUS TOCTEH. ABTOpaMH
MPEITI0KEHBI KOHKpETHbBIE OpraHU3aLMOHHO-3KOHOMUYECKUE MOJIXO/JIbI, peanusyroue
BbIIIIETIEPEUHCIICHHBIE 3a/1a4H.

KiarueBrle ciioBa.
PecriyObnuka AOxas3usi, cdepa Typu3smMa W PpPeKpealud, OPraHU3aIMOHHO-DKOHOMUYECKHE (OPMBI
XO03SIICTBOBaHM S, MTHHOBAIIMOHHOE Pa3BUTHE.

Abstract.

On the basis of the performed analysis, the article concludes that the existing approach to running tourist
business in the Republic of Abkhazia (RA) is archaic and does not correspond to the requirements of the
current period, characterized by dramatic changes of priorities in the Russian tourist market. Considering
the likely increase of tourist flow from Russia in 2016 and in the medium term, the Republic of
Abkhazia can become a large tourist recipient in the segment of low-budget beach recreation; that is why
it is necessary to implement innovative methods of management in the practice of the Russian tourist
industry, aimed at enhancing its efficiency and providing high quality service to the guests. The authors
propose specific organizational and economic approaches, implementing the above mentioned tasks.

Keywords.
The Republic Of Abkhazia, sphere of tourism and recreation, organizational and economic forms of
management, innovative development.
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IHOKA3SATEJIN U MOJAEJIN U1 OHEHKHN KAYECTBA U D®@PEKTUBHOCTHU
YIIPABJIEHUA TYPUCTCKO-PEKPEAIIMOHHBIMHU 30HAMM PECITYBJIMKHU KPBIM

INDICATORS AND MODELS FOR QUALITY EVALUATION AND ASSESSMENT OF
EFFICIENCY OF MANAGEMENT OF TOURISM AND RECREATION ZONES OF THE
CRIMEAN REPUBLIC
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AHHOTAIIUA.
Crathsi TOCBsIEHA AaKTyalbHOW TIpoOjieMe OIeHKH KadecTBa W 3(G(EKTUBHOCTH YIIpaBICHUS
TYpPUCTCKO-pEeKpeaniMoHHbIMU 30HaMu PecmyOnuku Kpbim.

KiroueBnle ciioBa.
TypucTcko-pekpealmoHHas 30Ha, OIICHKa KauecTBa YIPaBJICHUS TYPUCTCKO-PEKPEallMOHHON 30HOM,
3¢ (HEKTUBHOCTD YIIPABICHUS, TOKA3aTEN U MOJIEIH VISl OLIEHKH.

Abstract.
The article is devoted to the actual problem of quality evaluation and assessment of efficiency of
management of the Crimean tourism and recreation zones.

Keywords.
Tourism and recreation zone, quality evaluation of management of tourism and recreation zone,
efficiency of management, indicators and models for assessment.
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KOMIIETEHTHOCTHBIN MOAXO0J K MPO®PECCUOHAJIBHOMY OBPA30OBAHUIO
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COMPETENCY-BASED APPROACH TO STUDENTS’ VOCATIONAL EDUCATION IN
THE SPHERE OF RECREATION
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AHHOTAIHA.

HNuTeHcuBHOE pa3BuTHE C(]epbl PEKPEAlMOHHBIX YCIYT, BBICOKHH YPOBCHb WHBECTUIIMOHHOM
IIPUBJICKATCIIBHOCTH JaHHOTO CErMEHTa KOHOMHUKHM B Poccuu mpeamosararoT IMOcCieI0BaTeIbHYIO
paboTy 1O MOJATOTOBKE KBaJIM(PHUIIMPOBAHHOTO MepcoHana. Llenb maHHOW pabOThI — BO-TIEPBBIX,
clellaTh aHallu3 MEXIYHApPOIHOTO OIbITa IOATOTOBKH KaJpOBOTO IOTEHIIMANA, BO-BTOPBIX —
IIO0Ka3aTh COBPEMEHHOE COCTOSHHE IMOATOTOBKH KaJIpoB s cepbl Bbe3aAHOTO Typusma B Poccum.
ABTOpaMU TMPEIaraloTcs BO3MOXKHBIC TEXHOJOTHMH COBEPIICHCTBOBAHUS STOW JNEATEIBHOCTH, TPU
9TOM aKIICHT JICIAaeTCs Ha BIIaJCHHEC MHOCTPAHHBIMHU SI3bIKAMHM M HEOOXOIMMBIMU KOMIICTCHI[USIMHU:
MEXKYJIbTYPHBIMH, JMHTBUCTHYCCKUMH, KOMMYHUKAaTHBHBIMH, OOIICKYIBTYPHBIMU u
npodecCHOHaTbHBIMHU.



Kuarwuessble ciioBa.
Boe3nnoit Typusm, cdepa pekpeanuu, MOArOTOBKA KBAUTH(DHUIIMPOBAHHOTO TEPCOHANA, BIAJCHUE
WHOCTPAHHBIMH SI3BIKAMH, KOMITICTCHIIUN: MEKKYJIbTYPHBIC, IMHIBUCTUYCCKUE, KOMMYHHKATUBHBIC,
oOIIEeKYyJIbTYpHBIE U MTPO(ECCHOHAIIbHBIC.

Abstract.

Intensive development of recreational services and a high level of the investment attractiveness of
this segment of economy in Russia suggest consistent work on qualified personnel training. The aim
of the article is, firstly, to analyze the international experience in personnel potential training, and
secondly, to show the current state of personnel training for inbound tourism in Russia. The authors
suggest some possible technologies aimed at improvement of these activities with the emphasis on
foreign languages skills and necessary competencies: intercultural, linguistic, communicative,
general and professional.

Keywords.
Inbound tourism, sphere of recreation, qualified personnel training, foreign languages skills,
competencies: intercultural, linguistic, communicative, general and professional.
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IHOATI'OTOBKA KAZIPOB JIJI5s1 COEPBI TYPU3MA 11O ITIPOI'PAMME TOPI'OBO-
INPOMBIINJIEHHOU ITAJIATBI ITAPNXA: A3BIK 1JIS1 CIEHUAJIBHBIX HEJEHN

PERSONNEL TRAINING IN THE SPHERE OF TOURISM TO THE PROGRAM OF THE
PARISH CHAMBER OF COMMERCE AND INDUSTRY: LANGUAGE FOR SPECIFIC
PURPOSES

E.N. YEPKAIIIMHA,
JOIIEHT Kadeapbl poMaHcKoi ¢umonorun MHcTUTyTa HHOCTpaHHBIX s136IK0B TAOY BO
«MOCKOBCKHI1 TOPOCKOM MeIarorn4eckuil YHUBEPCUTETY, KaHIUIAT (PUIOTOTHYECKUX HAYK,
JOLEeHT, T. MockBa, elena_chere@inbox.ru

E.I. CHERKASHINA,
Moscow City Teachers’ Training University, Institute of Foreign Languages, Department of Roman
Philology, Candidate of Philological Sciences, Associate Professor, Moscow, elena_chere@inbox.ru

AHHOTAIIUA.

[lenr HacToOsIIECH CTaThbU — MPEACTABUTh MHOTOJICTHUW OIBIT TMOATOTOBKH KaJpOB JUIsl Chepsl
TypusdMa 1o mnporpamme ToproBo-mpombinuieHHOM mnanatel Ilapuwxka. Ilpennaraemeiii  Kypc
dpaniry3ckoro si3bika B chepe Typu3Ma peaqu3yeTcs B paMKax BapUaTHBHOIO Kypca MPOTrpaMMBI
MOJITOTOBKHU OYyyIIUX JUHTBUCTOB. [l0 OKOHYaHMM JHaHHOTO Kypca CTYJCHTHI CHAIOT dK3aMeH IS
MOJTyYeHHUs JUIIJIOMa €BPOIEHCKOro oopasiia, KOTOPBIN AaeT UM MpaBo paboTaTh B cepe TypusmMa.
dopmupyeMble B Ipoliecce OOydeHUs JIMHIBONPO(ECCHOHAIbHBIE KOMIETCHIIMH IO3BOJISIOT
oOydJalmuMcss B JallbHEWIIEM CHAeNaTh BHIOOP TPAaGKTOPUU CBOETO MPOo(ecCHOHAIBHOTO
CcaMOOMpEIeNICHUs B UHAYCTPUU TypPHU3MA.

Ki1roueBnle ci1oBa.
[ToaroroBka KaapoB, Typwu3M, NPOPECCHOHANBbHAS KOMMYHHKAIUS, KOMIICTCHIIMH, SI3BIK JUIS
CIIEIAAJILHBIX IIEJIEH.

Abstract.

The purpose of this article is to present many years’ experience in personnel training in the sphere of
tourism to the program of the Parish Chamber of Commerce and Industry. The suggested French
language course in the sphere of tourism is implemented within the framework of elective courses
for future linguists. Upon completion of this course the students take the exam to obtain the
European standard diploma, which gives them the right to work in the tourism sector. The developed
linguo-professional competences allow the students to choose the direction of their professional self-
determination in the tourism industry.

Keywords.
Personnel training, tourism, professional communication, competences, language for specific
purposes.
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TYPUCTCKASA JEATEJIBHOCTDb KAK ®AKTOP COLINAJ/IM3ALINHN
MOJPOCTKOBOM MOJIOJEXHA

TOURIST ACTIVITY AS A FACTOR OF ADOLESCENT SOCIALIZATION

C.B. KAPITYXUH,
npodeccop kadeaps! punocouu Cankt-IleTepOyprekoro rocy1apcTBEHHOTO TEXHOJIOTUYECKOTO
MHCTUTYTa (TEXHUYECKOTO YHUBEPCUTETA), TOKTOP (hunocodckux Hayk, I. Cankr-IletepOypr,
karpukhin.s@yandex.ru

S.V. KARPUKHIN,
Saint Petersburg State Institute of Technology (Technical University), Department of Philosophy,
Doctor of Philosophic Sciences, Saint Petersburg, karpukhin.s@yandex.ru

AHHOTAIHA.
B cratbe paccmaTpuBarOTCS  OOIIETEOPETHUECKHE BOMPOCHI IO  OMNPEICICHUI0 TOHSATHUSA
«conmanu3anus», € GyHKOUU U (OPMBI, a TaKXKE POJIb M MECTO TYPHUCTCKOW IEATEILHOCTH B
COLIMAN3aLIUU TTOJIPOCTKOBON MOJIOJEHKHU.

KiaoueBnie cJioBA.
JIMYHOCTB, TypUCTCKas IEATENBHOCTb, COLMUAIM3ALMS, TEXHOJOTMHA COLUAIU3ALMH, COLMAIbHBIC
WHCTUTYTHI.

Abstract.
The article considers general theoretical issues concerning the definition of the concept
“socialization”, its functions and forms, as well as, the role and place of tourist activity in adolescent
socialization.

Key words.
Personality, tourist activity, socialization, socialization techniques, social institutes.
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KJIIOYEBBIE TEHAEHIIMU B ITIPAKTUKE OBYUYEHUSA U PASBUTHUSA IIEPCOHAJIA
COBPEMEHHOI'O IPEAIIPUATUA

KEY TRENDS IN THE PRACTICE OF TRAINING AND DEVELOPMENT OF
PERSONNEL OF A MODERN ENTERPRISE

A.B. KCEHO®OHTOB,
3aMeCTHUTENb TpecenaTelNss KoMUTeTa o oOpasoBanuto agmuancTpannu Cankt-IletepOypra,
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A.B. BARDACHEVICH,
Saint Petersburg Institute of Hospitality, Vice Rector for External Relations, Candidate of Economic
Sciences, Saint Petersburg, project@spig.spb.ru

AHHOTAaIUA.
B npencraBieHHON cTaThe pacCMOTPEHBI COBPEMEHHBIE TEHAECHIIMM B IMOJATOTOBKE W BOCIMUTAHUU
YIPABJICHYECKUX KAJIPOB BHYTPU TPEANPUSITHs. BbIIeneHb 0COOCHHOCTH 3apyOEKHOTO OMBITa U
MPOWJLTIOCTPUPOBAHBI TPUYMHBI CAMOOBITHOCTH OT€UECTBEHHOTO MyTH Pa3BUTHS.

KiroueBnle ciioBa.
[ToaroroBka u mepenoAroToBKa KaJpoB, METOAbI MOATOTOBKH KaJIPOB.

Abstract.
The article considers modern trends in training and development of management personnel within
the enterprise. The features of foreign experience are highlighted and the reasons of uniqueness of
Patriotic development are illustrated.

Keywords.
Training and development of personnel, methods of personnel training.
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MECTO 1 POJIb KAJIPOB YIIPABJEHUS KPYITHBIX KOMIIAHUM
PLACE AND ROLE OF MANAGEMENT PERSONNEL OF LARGE COMPANIES

A.B.TPUBAHOB,
JOLEHT Kadeapbl 5KOHOMUKHU U ynpasieHus CaHkT-IlerepOyprckoro ryMaHuTapHOrO yHUBEPCUTETA
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A.V. GRIBANOV,
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Management, Candidate of Economic Sciences, Saint Petersburg, al.gribanov(@gmail.com

AHHOTAIIUA.
B crathe mnpencTaBieHbl aBTOPCKUE MPEACTABICHHS O HABBIKAX W KOMIIETEHLHUSIX, KOTOpPBIE
00s13aTeIbHO JOMKHBI OBITh OCBOEHBI COBPEMEHHBIMH Kajpamu ympanieHus. CyxXIeHus aBTopa
OCHOBBIBAIOTCSI HA 000OIIEHNN TEOPETUUECKUX U HAYUYHO-TIPAKTUUECKUX MaTepHaiax UCCIeIOBAHUMA
3a nocineanue 10 ner.

KiaoueBrnle cJioBA.
Kanps! ynipaBieHus, TMYHOCTHBIC KOMITETEHIIUH.

Abstract.
The article presents the author's perceptions of the skills and competencies that must be mastered by
modern management personnel. The author’s judgments are based on the generalization of
theoretical and scientific-practical materials of the research within the last 10 years.

Keywords.
Management personnel, personal competencies.
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NHHOBAIIMOHHOCTB PET'HMOHAJIBHOI'O KJIACTEPA UJIN
WMITIOPTO3AMEIIEHUE ITIPU ®OPMHUPOBAHUUN OTPACJEBOM SKOHOMMKM:
MPUOPUTETHI PABBUTHSI (HA IPUMEPE ®APMAIIEBTUYECKOM
IMPOMBIIIVIEHHOCTH)

INNOVATIVENESS OF THE REGIONAL CLUSTER OR IMPORT SUBSTITUTION
DURING THE FORMATION OF THE BRANCH ECONOMY: DEVELOPMENT
PRIORITIES (BASED ON THE EXAMPLE OF PHARMACEUTICAL INDUSTRY)
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npodeccop kadeapsl yrpaBiaeHUS TPeTPUHIMATEILCKON JeSTENBHOCTRI0 banTuiickol akaieMun
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AHHOTAIIUA.

B cTtarbe aBTOpBI aHATU3UPYIOT KOMILIEKC MPOOIeM, CBI3aHHBIX ¢ ((OPMUPOBAHUEM PETHOHAIBHBIX
MIPOU3BOJICTBEHHBIX KJIACTEPOB, IMO-HACTOSUIEMY, WHHOBAI[MOHHOIO THUIA, C BHEJIPEHHEM B
JIEATENBHOCTh PEaJIbHOI0 CEKTOPA DKOHOMMKHM CXEMBI I'OCYyAApCTBEHHO-YAaCTHOIO INMAapTHEPCTBA, C
BO3pPOKJICHUEM HALMOHAIBHOM MEIUIMHCKONM IPOMBIIUIEHHOCTH, B YaCTHOCTH, OTPaciu
(apmMareBTHUYECKHX MpenapaToB. Pemenue nepeyncieHHpx mpodieM, o MHEHHIO aBTOPOB CTaThH,
obecrieuuT  MpoOLEAYypy  HMMIIOPTO3aMElleHUs]  3apyOeXHbIX  JIEKAPCTBEHHBIX  MpEnapaToB
KayeCTBEHHBIMH POCCUHCKUMU (papMalleBTUUECKUMHU CPEJCTBAMH, YTO B HACTOSIIIEE BPEMsI SIBIISIETCS
caMOM BaXHOM 3adaueil, KoTopas BCTajla mepel OOIIEeCTBOM U TOCynapcTBoM. M3maraembie
MaTepHalibl CBUAETEILCTBYIOT 00 aKTyalbHOCTH MIOJIHUMAEMBbIX B CTaTh€ BOIIPOCOB.

ABTOpBI paccMaTpuBalOT cocTaB (apManeBTHUeckux KiactepoB Cankr-llerepOypra, Buabl
JeSITeIbHOCTU YYAaCTHUKOB, BXOJSIIMX B ATH CPaBHHUTEIHHO HOBBIE MO (popMe TeppUTOpHATIBHBIE
0o0pa3oBaHusl, aHAIM3UPYIOT MHHOBAIIMOHHBIE aKTUBHOCTH psa YXKE JACUCTBYIOMIUX NPEINpUATHI,
IIPOMU3BOAAIIMX KaK PKCHEPUKHM, TaK W OPUTMHAIBHYIO TOBapHYIO IPOAYKLIHIO C INPU3HAKAMU
MHHOBAIMOHHOCTHU. J[711 BBISBICHUS MHHOBALMOHHBIX JUAEPOB B KJIACTEPE NPUMEHEHA METOJIMKA
MHOTOMEPHOI'0 CPaBHUTENBHOIO aHann3a. Caenanbl BBIBOIbI, JaHbI IPEAJIOKEHHMSL.

KuroueBble cJioBa.
PernoHasibHbIA TTPOM3BOJCTBEHHBIM KJIACT€p, WHHOBAIMOHHBIE TEXHOJOTHH, TOCYIAPCTBEHHO-
4acTHOE MapTHEPCTBO, o0co0as HSKOHOMMYECKAas 30Ha, HWMIIOPTO3aMEIlEHHUEe, JIEKapCTBEHHOE
cpeacTtBo, (apmarieBTUUECKash OTpacib, 3aKyNKH HMIIOPTHBIX TMPENapaToB, POCCUUCKHUI PHIHOK
MEIUKAMEHTOB, LICHbl HA AalTEYHBbIE TOBAPHI, JX)KEHEPUKH, PEUTHHI WHHOBAIMOHHOM AKTUBHOCTH,
CTPaTEru4ecKoe Pa3BUTHE YKOHOMHYECKOTO CyObeKTa.



Abstract.

The authors analyze the problems related to the formation of regional industrial clusters of genuinely
innovative type, to the introduction of public-private partnership scheme into the real economy
sector activity, to the revival of the national pharmaceutical industry, and pharmaceutical products
industry in particular. Solution to these problems, according to the authors, provides a process of
import substitution of imported medicines by qualitative Russian pharmaceuticals, that is currently
the most important problem the society and the state face. Represented materials prove the
significance of the issues raised in the article.

The authors consider the pharmaceutical clusters of Saint Petersburg, types of participants’ activities,
included in these relatively new territorial units, analyze the innovative activities of a number of
existing companies producing both generic and original products with innovative features.
Multidimensional comparative analysis was performed to identify the innovative leaders in the
cluster. The conclusions are made and the proposals are presented.

Keywords.
Regional industrial cluster, innovative technologies, public-private partnership, special economic
zone, import substitution, medical product, pharmaceutical industry, purchases of imported products,
Russian market of medicines, prices for pharmaceutical products, generics, rating of innovative
activity, strategic development of economic entity.
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NMHHOBAIIMOHHO-UHBECTUIIMOHHOE OBECIIEYEHUME PA3BUTUA
MPEAINPUHUMATEJBCKON NHOPACTPYKTYPBI

INNOVATIVE AND INVESTMENT PROVISION OF DEVELOPMENT OF THE
ENTREPRENEURIAL INFRASTRUCTURE
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AHHOTAIHA.
ABTOp packpbiBaeT 0COOCHHOCTH MH(PACTPYKTYPHOTO OOecredeHus: JeATeTbHOCTH COBPEMEHHBIX
MPEANPUHUMATEILCKUX CTPYKTYp, ONpeaenseT NpoOJeMbl W TpeiaraeT MyTH HX PEIICHHS,
BBIJICNISIET OCOOCHHOCTU YTPABIICHUSI WHHOBAIIUSMHU B CHUCTEME HH(PPACTPYKTYPHOTO OOECTICUCHUS
peAnpPUHUMATEIHCTBA.

Ki1roueBnle ciioBa.
DKOHOMHUKA MPEINPHUHAMATEIHLCTBA, PAa3BUTHEC WHBECTHUIIMOHHONW aKTHMBHOCTH, WH(PACTPYKTYpHOE
oOecrieueHue.

Abstract.
The author reveals peculiarities of infrastructure provision of modern business organizations; it
identifies problems and offers solutions to them; it highlights particular features of innovation
management in the system of infrastructure provision of entrepreneurship.

Keywords.
Economics of entrepreneurship, development of investment activity, infrastructure provision.



