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K BOIIPOCY O ®OPMUPOBAHUU TEOPETI’IKO-METOI[OJIOIPI‘IECKOFI OCHOBBI
TEPPUTOPHUAJIBHOU TYPUCTCKO-PEKPEAIIMOHHOU 3KCIIEPTU3bI

ON THE FORMATION OF THE THEORETICAL-METHODOLOGICAL BASIS OF
TERRITORIAL TOURISM AND RECREATION EXPERT ASSESSMENT

IT.A. KYUNHOB,
acniupanTt reorpadudeckoro axkynbprera MOCKOBCKOTO TOCYIapCTBEHHOTO YHUBEPCUTETA UMCHH
M.B. JlomonocoBa, r. Mocksa, kupalex-mgu@mail.ru

P.A. KUCHINOV,
Lomonosov Moscow State University, Geographic Faculty, Graduate student, Moscow, kupalex-
mgu@mail.ru

AHHOTAIIUA.
Ha ocHoBanuu psima skcnepTu3 (SKOJOTHUECKOM, STHOJIOTHYECKOU, OMOJOTMYECKOM, HMCTOPHUKO-
KyJbTYPHOM, OSKCHEPTU3bl WHXXEHEPHbIX M3bICKAHWH) W MpPUMEHSEMbIX B Treorpaduu
METO0JIOTHUYECKUX MOJIXOJ0B aBTOpP CTaThU MpPEAsiaraeT BO3MOXKHYIO MOJIENb TEPPUTOPHUAIBHOU
TYPHUCTCKO-PEKPEAMOHHON JKCIEPTU3bl KaK MHCTPYMEHTA KOMIUIEKCHON OILIEHKH KOHKYPEHTHBIX
MPEUMYIIECTB TEPPUTOPUU, OMPEIEISIONUX BO3MOXHOCTh Pa3BUTHUS Typu3Ma U OTIEIBHBIX €ro
BU/IOB.

KiroueBnie ciioBa.
Mogenb TeppuUTOpUATIEHON TYPUCTCKO-PEKPEAITMOHHON SKCIIEPTU3bI, TEOPETUKO-METO0JIOTHIYECKas
OCHOBA, HHCTPYMEHT KOMIUIEKCHON OIIEHKH KOHKYPEHTHBIX MPEUMYIIECTB TEPPUTOPUH.

Abstract.
Based on following types of expert assessment (environmental, ethnological, biological, historical,
cultural, examination of engineering studies) and methodological approaches in geography, the
author offers a possible model of territorial tourism and recreation expertise as a tool for integrated
assessment of competitive advantages of the territory, determining thus the possibility of the
development of tourism and its particular types.

Keywords.
Model of territorial tourism and recreation expert assessment, theoretical-methodological basis, tool
for integrated assessment of competitive advantages of the territory.
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INPUOPUTETDBI B OBJIACTHU PAZBUTUA BHYTPEHHEI'O U BBE3/ITHOI'O TYPU3MA
POCCHUHN HA COBPEMEHHOM JTAIIE

PRIORITIES IN DOMESTIC AND INBOUND TOURISM DEVELOPMENT IN RUSSIA AT
THE PRESENT STAGE

T.H. TPUTOPEHKO,
noueHT kadeapsl TypuzMa Briciieit mkonbsl Ouzneca FOxHOTO dherepaibHOr0 YHUBEPCUTETA,
KaHAUAaT S)KOHOMUYECKUX HayK, JAOILEHT, . PocToB-Ha-JloHy, grigorenkol3@inbox.ru

T.N. GRIGORENKUO,
Southern Federal University , Higher School of Business, Department of Tourism, Candidate of
Economic Sciences, Associate Professor, Rostov-on-Don, grigorenko13@inbox.ru

JL.LH. KABbMHUHA,
3aBeayromas kadenpoii cepBuca, Typu3Ma U HHAYCTPUH TOCTEPUUMCTBA JIOHCKOTO
rOCyIapCTBEHHOTO TEXHHUECKOTO YHUBEPCUTETA, KAHIUIAT TeorpaduuecKux HayK, JTOICHT, T.
Pocros-na-Jlony, kafedra tiig@mail.ru

L.N. KAZMINA,
Don State Technical University, Department of Service, Tourism and Hospitality, Candidate of
Geographic Sciences, Associate Professor, Rostov-on-Don, kafedra_tiig@mail.ru

AHHOTALUA.
Cornmacno Crparerun pazutusi Typusma B PD na mnepuoa no 2020 roma, mpUOPUTETHBIM
HaIpaBJICHUEM SIBJIIETCS Pa3BUTHE BHYTPEHHETO M BBE3JHOTrO Typusma. OJHAKO, CIOKUBILIASCA
CUTyallus B 3TOM cdepe MOKa3bpIBaeT, YTO peanu3aius 3aaady, o0o3HaueHHbIX B CTpareruu, He
OKa3bIBAET 3HAYMTEJBHOTO BIMSIHMS HA €€ MO3UTUBHBbIE U3MEHEHMs. Il N3MEHEHMSI CIIOKUBILEHCS
CUTyalli HEOO0XOAMMO aKTHBHOE Yy4YaCTHE TOCYJapCTBEHHBIX OpPraHOB BCEX YPOBHEH BIIACTH
(penepanbHBIX, pErMOHATIBHBIX, MyHUIIMIIAJIbHBIX) B PELLIEHUH psiia TPOOIeM.

Kiouesbie ciioBa.
Typu3sMm, TypUCTCKUI ITOTEHIIAAJ, BHYTPEHHUM U BbE3AHOU TyPHU3M, IPUOPUTETHI PA3BUTHS,
TypHuCTCKas cdepa.

Abstract.
According to the Strategy of tourism development in the Russian Federation for the period until
2020, the priority direction is the development of domestic and inbound tourism. However, the
situation in this sphere has shown that the implementation of the objectives outlined in the Strategy
has no significant impact on its positive changes. To change this situation it requires the active
participation of state authorities at all levels of government (federal, regional, municipal) in solving
of a number of problems.

Keywords.
Tourism, tourist potential, domestic and inbound tourism, development priorities, tourism sphere.
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BJIUAHUE MOBWIBHBIX ITPUJIOXKEHWI HA PASBUTHUE TYPUCTCKOM
NHAYCTPUHN

IMPACT OF MOBILE APPLICATIONS ON THE TOURISM INDUSTRY DEVELOPMENT

M. A. MOPO3O0B,
npodeccop kadeapsl TOCTUHUYHOTO U Typuctudeckoro ouzneca ®I'bOY BO «Poccuiickuii
sKOHOMUYecKui yHuBepcuTeT uMenu ['.B. [InexanoBay, TOKTOp SKOHOMUYECKUX HAYyK, ITpodeccop,
r. MockBa, mmorozov(@bk.ru

M. A. MOROZOV,
Plekhanov Russian University of Economics, Department of Hospitality and Tourism Business,
Doctor of Economic Sciences, Professor, Moscow, mmorozov(@bk.ru

H. C. MOPO30OBA,
nekaH ¢akynprera 6uzHec Texnoioruii AHO BO «Poccuiickuii HOBBIN YHUBEPCUTETY, TOKTOP
HPKOHOMHYECKHX HayK, IOIEHT, I. MockBa, sks@rosnou.ru

N. S. MOROZOVA,
Russian new University, Dean of the Faculty of Business Technologies, Doctor of Economic
Sciences, Associate Professor, Moscow, sks@rosnou.ru

AHHOTAaIUA.
B cratee paccMmarpuBaroTCS HampaBiCHHS MCIOJB30BAaHUS COBPEMEHHBIX HH(OPMAIMOHHBIX
TEXHOJIOTUN (MOOWJIBHBIX MPUIOKEHUN) B chepe TypusMa, mpejiaraeTcss ux Kiaccuukams, 1aHa
XapaKTePUCTUKAa OCHOBHBIX (DYHKIIMOHAIBHBIX BO3MOXKHOCTEM MOOWJIBHBIX TNPUIIOKCHUN JIs
MyTEIICCTBEHHUKOB, OIIEHWBACTCS WX BIUAHHE Ha (OpMUpPOBAHHE TYPUCTCKOTO MPOIYyKTa H
pPa3BUTHUE TYPUCTCKOU UHIYCTPHUHU.

KiaoueBnie cJjioBAa.
Typu3sMm, MOOMIIBHBIC PUIIOKECHUS, BIUSHUC HA TYPU3M.

Abstract.
The article considers directions of use of modern information technologies (mobile applications) in
the sphere of tourism; it proposes their classification, the characteristic of the basic functionality of
mobile applications for travelers; it evaluates their impact on the formation of the tourist product and
on the development of the tourism industry.

Keywords.
Tourism, mobile applications, impact on tourism.
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HOBBIE HATIPABJIEHUSI BHEJIPEHHUS DIGITAL-TEXHOJIOT U JJIS
PEAJIM3AIIUU CTPATEI'MU POCTA U ITIOBBIINEHUA
KOHKYPEHTOCIIOCOBHOCTH NPEJANPUSTUN B COEPE PEKPEAIIUU U
TYPU3MA

NEW DIRECTIONS OF DIGITAL TECHNOLOGIES IMPLEMENTATION FOR
GROWTH STRATEGY AND IMPROVING COMPETITIVENESS OF ENTERPRISES IN
THE SPHERE OF RECREATION AND TOURISM

JLH. APUCTAPXOB,
npodeccop kadeapsl yrnpaBiaeHUs IPeIITPUHIMATEIIbCKON JESTENHHOCTHIO
bantuiickoil akageMuu TypusMa v NpeANpPUHUMATEIbCTBA,
JIOKTOP IKOHOMHUYECKUX HayK, Oo1eHT, I'. CankT-IleTtepOypr, Leonid.Aristarkhov@gmail.com

L.N. ARISTARKHOV,
Baltic Academy of Tourism and Entrepreneurship, Entrepreneurial Management Department, Doctor
of Economic Sciences, Associate Professor, Saint Petersburg, Leonid. Aristarkhov@gmail.com

C.JI. APUCTAPXOBA,
TJIABHBIM CHIEIUATUCT 110 PA3BUTHIO CEPBUCOB U YCIIYT
000 «I"azmpomued1s-Kopropatususie npoaaxu», r. Cankt-IletepOypr,
lanaristarkhova@gmail.com

S.L. ARISTARKHOVA,
Gazprom Neft Corporate Sales, Chief Specialist of Services Development, Saint Petersburg,
lanaristarkhova@gmail.com

AHHOTAIIUA.
Hoseie Bo3MoxxkHOCTH digital-TexHoyoruii BeAyT K HOBOMY MOAXOAY B MapKETHUHIe — ObITh BCeraa
«BKJIFOUEHHBIM B CE€Th M HAOMIONATh 3a MOTPEOUTENSIMU», PErYJSIPHO aJalTUPYs, B YaCTHOCTH,
pEKJIaMHbIE KAMITAHUHU U CTPATETHIO MPEATPHUATHS B LIETIOM.
HoBoe Buzmenue OM3HEC-TIpoLIecCa «CTpaTeTUs-BHEAPEHHUE-PE3YIbTaT» IPEANoaraeT M3MEHEHUE
MeHa-IUIaHUPOBAaHUS U TOKYIKU PEKJIaMbl, BOJIIOLMIO CO3JaHMUs OpEeHI-KOHTEHTAa, MEHEIKMEHT
KaHaJI0B KOMMYHUKALIUH 1 MOMEHTOB NOTPeOHOCTEN KOHKPETHOTO MOTPEOUTENS.
[IpuBenennsle mpuMepsl wucnoab3oBaHus digital-TexHOMOTMIT B MATH HOBBIX HANpPaBICHUAX
NO3BOJISIIOT OoJiee A(D(PEKTUBHO peaM30BbIBATH CTPATETHMIO TYPUCTUUYECKOTO MPEANPUATUS U
HOBBIIIATH €r0 KOHKYPEHTOCIIOCOOHOCTh B OTBET HAa HOBYIO MOJIEJIb IIOBEJICHUS TOTPEOUTENEH.
Teopernyeckass 3HaYUMOCTh HCCIENOBaHUA TpeOyeT OOOCHOBAaHUS W JOKAa3aTeNIbCTBA HOBBIX
HAIPABJICHUI BHEIPEHUS W UCIONb30oBaHus digital-rexHomoruii B cdepe pekpeanuu U Typu3Ma C
NOJlydyeHUEeM oOO0JalalolMX HOBHU3HOM pe3ysIbTaTOB, a 3HA4YeHHE IOJYYEHHBIX pE3yJIbTaTOB
UCCIICZIOBaHUSl AN TNPAaKTUKU  TpeOyeT  MOATBEPXKACHUS  TOCPEJICTBOM  BHEIPEHUS
HKCIEPUMEHTAILHOM METOJIMKHA U METOJAMYECKUX PEKOMEHJAIM M0 €€ UCIOJIh30BAHUIO Ha OCHOBE
BHEAPEHUS HOBBIX TEXHOJOTMHA W BbIOOpa TmoKazaTened >(PQPEKTUBHOCTH JIsi WX OICHKH B
XO3SMCTBEHHOM JEATEIIbHOCTH NPEANPUITUI U OpraHU3alUN.

KuroueBsbie ciioBa.
Digital-texHonoruu, npeanpusTHs W OpraHu3aluu B cepe pekpeanuu W TypusMa, MOBBIIICHUE
KOHKYPEHTOCIIOCOOHOCTH, HOBBIC HAIIPaBJICHUS BHEAPEHUS CTPATETUH, KOHKYPEHTOCIIOCOOHOCTb.



Abstract.
New opportunities of digital technologies lead to the new approach in marketing — to be «always-on
and watch the customersy, regularly adapting, in particular, advertising campaigns and enterprise
strategy in whole.
New vision of «strategy-activation and performance» business process supposes change of media
planning and media buying, evolution in brand content creating, management of communication
channels and moments of needs of the specific consumer.
Given examples of digital-technology application in five new directions allow to integrate the
strategy of tourist enterprise more effectively and to improve its competitiveness in response to the
new consumer behavior model.
The theoretical meaning of the research claims to provide explanations and evidences of new
directions of implementation and application of digital technologies in the sphere of recreation and
tourism with new results, and the meaning of obtained research results for practice claims to be
approved by implementing of experimental methodology and methodological recommendations for
its application based on implementation of new technologies and on the choice of effectiveness
indexes for their assessment in business activity of enterprises.

Keywords.
Digital technologies, enterprises in the sphere of recreation and tourism, improving competitiveness,
new directions of strategy implementation, competitiveness.
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METOJIUKA OLIEHKH TYPUCTUYECKOM ®PAHIIINA3HI
TOURISM FRANCHISE ASSESSMENT TECHNIQUE
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O.B. POKHNHA,
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SKOHOMHYECKHX HaykK, T. Kupos, Fokina o v(@mail.ru
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Vyatka State University, Management and Marketing Department, Candidate of Economic Sciences,
Kirov, Fokina o v(@mail.ru

AHHOTALMS.

CoBpeMEHHOE COCTOSIHUE POCCUICKON AIKOHOMUKH JUKTYET HEOOXOAMMOCTh CTPYKTYPHOM MepecTpOrnKU
Y HOBBIX PBIHOYHBIX MeXaHU3MOB. OTHUM M3 TaKUX MEXaHHU3MOB MOXKET CTaTh ()paHYAM3HHT - CHUCTEMa
B3aUMOOTHOLICHUNA  MEXAy  TYPHUCTUYECKMMHU  omepaTopamu, (HOPMUPYIOUIUMH  YCIyTy, H
PETHOHAIBHBIMU TYPUCTHYECKIMH areéHTCTBAMH, pealu3yIONIMMH €€ Ha MecTax. B cBsi3m ¢ TeMm, 4TO
bpanuaiizuar st Poccun siBIeHNE OTHOCUTENIBHO HOBOE, COBPEMEHHOE Pa3BUTHE €r0 HJIIET B OCHOBHOM
Mo MyTH ajanTanuu 3apyOexHoro ombiTa. Bce 3apyOekHble METOAMKHM paccMaTpUBAIOT IPOIECC
bpanuaiizuara MO0 C TOYKM 3pEHHUS HKCIAHCUU OW3HEca Ha HOBBIE TEPPUTOPUU (TOUKA 3PEHUS
¢bpanuaiizepa), aUO0 C€ TOYKM 3pEHUS WHBECTULUMU (UHAHCOB, KBaTU(PUKALIUU U BPEMEHHU
npeanpuHuMarens (Touka 3peHus (panvaiizu). Ilpu mnogaepxke Poccuiickoro rymMaHUTapHOTO
Hay4yHOro (QoHJga aBTOpamMu pa3zpaboTaHa METOAMKA, YUMTHIBAIOLIAs MHTEPEChl O00EHUX CTOPOH
(bpaHIIn3HL.

Kuarouessbie ciioBa.
Typusm, hpaHdaii3uar, GppaHIm3a.

Abstract.

A current state of the Russian economy compels to restructuring and new market mechanisms.
Franchising, as a system of relations between tour operators (which form the product) and regional travel
agencies (which distribute it), can be one of these mechanisms. As franchising is a relatively new
phenomenon in Russia, the modern development of it based on adaptation of foreign experience. All
foreign techniques consider the process of franchising whether from the position of the business
expansion to new territories (franchiser’s point of view) or of finance investment, qualification and
entrepreneur’s time (franchisee’s point of view). With support of the Russian Foundation for Humanities
the authors developed the technique which takes into account the interests of both franchise sides.

Keywords.
Tourism, franchising, franchise.

' TlyGnuKanus MoAroTOBJIEHa B paMKax mo yiepskanHoro PTH® nayunoro mpoekra Nel5-12-43012.
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3KOHOMETPUYECKUI AHAJIM3 CIIPOCA POCCHSIH
HA BBIE3/ITHOU TYPU3M

ECONOMETRIC ANALYSIS OF DEMAND OF THE RUSSIANS
FOR OUTBOUND TOURISM

H.A. 3IOJISIEB,
JIOLIEHT Kadeapsl cepBrca u TypusMa [{0BOIDKCKOTO rocyJapCTBEHHOTO TEXHOIOTHYECKOTO
YHUBEPCUTETA, KAaHAUAAT S9KOHOMUYECKUX HayK, T. Momkap-Ona, zyulyaevna@volgatech.net

N.A. ZYULYAEV,
Volga State University of Technology, Department of Service and Tourism, Candidate of Economic
Sciences, Associate Professor, Yoshkar-Ola, zyulyaevna@volgatech.net

AHHOTAIIUA.
B pabGore w™omenupyercss copoc poOCCHUSH Ha Bble3AHOW Typusm. s MoaenupoBaHUS
WCIIOIb30BAJINCh KBapTajbHbIE HAOMIOJCHHUS BBIC3THOTO TypuUcTHUeckoro moTtoka 3a 2009 — 2015
rojia. B kauecTBe JeTEpPMUHAHT CIIpOCca PaCCMOTPEHBI CPEIHEYIIEBOI 10X0/I POCCUSIH 32 KBapTal,
Kypc J0Juiapa, jlaropasi crpoca U (PUKTUBHBIC MEPEMEHHBIC, OTPAKAIOIINE CE30HHOCTh U CAHKIIHUM.
HccnenoBanne mokas3ano BBICOKYIO 3JaCTUYHOCTh CIIPOCAa HAa BBIE3AHOM TypU3M IO JIOXOIy H
HU3KYIO 110 KypCy HallMOHAIbHOU BalIOTHI.

KiroueBnle ciioBa.
TypucTudeckuii MOoTOK, MOACIb MHOKECTBEHHOM perpeccuu, 10Xo, OOMEHHBIN Kypc, KodpuiimeHt
YaCTUYHOU DIIACTUYHOCTH.

Abstract.
The article simulates the demand of the Russians for outbound tourism. The quarterly observations
of outbound tourist flow in 2009 — 2015 were used for modelling. The average income of the
Russians during the quarter, dollar exchange rate, lag of demand and dummy variables reflecting
seasonality and sanctions were considered as the determinants of demand. The study showed high
elasticity of demand for outbound tourism by income and low elasticity by the exchange rate of the
national currency.

Keywords.
Tourist flow, multiple regression model, income, exchange rate, partial elasticity coefficient.
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COBPEMEHHBIE ®OPMbI YIIPABJIEHUSA 1OXOJAAMMU B OTEJIBHOM BU3HECE
MODERN FORMS OF YIELD MANAGEMENT IN THE HOTEL BUSINESS

T.A. JIABPOBA,
npodeccop Cankr-IlerepOyprckoro rocy1apcTBEHHOTO SKOHOMHYECKOTO YHUBEPCUTETA, JOKTOP
HIKOHOMHUYECKHX HayK, ToIeHT, T. Cankt-IleTepOypr, victoriatan@inbox.ru

T.A. LAVROVA,
St. Petersburg State University of Economics, Doctor of Economic Sciences, Associate Professor,
Saint Petersburg, victoriatan(@inbox.ru

AHHOTAIIUA.
B cratee paccMOTpeHBI OCHOBHBIE BOIPOCHI NOBBIIECHHUS JOXOOHOCTH OTEIEH B YCIOBHIX
KOHKypeHiuu. Oco0oe BHUMAHHUE YJIETICHO BOMPOCAM Pa3BUTHUSI PEBEHIO-MEHEHKMEHTA KaK (OPMBI
YIIPaBJICHUA 10X0AaMHU OTEIICH.
ABTOpPOM TMpOAHATU3UPOBAHBI OCOOCHHOCTH, KPUTEPUU U OCHOBHBIE MEXaHHM3MBI PEBEHIO-
MEHEKMEHTa. PaccMOTpeHbl BOMPOCHI IIEHOBOTO MO3WIIMOHUPOBAHMS, MEXAHU3Mbl MOBBIIICHHS
JIOXOJTHOCTH 32 CUET COBEPIICHCTBOBAHMS CUCTEMBI OpOHHUPOBAHKS HOMEpPHOTO (PoHA.

Kiouessie ciioBa.
PeBeHIO-MEHEIKMEHT, YPOBEHb JOXOJHOCTH OTeNs, 3()(PEKTUBHOCTH MpPOJaX, HOMEpPHOH (oH,
KOHKYPEHIUs, OTEJIbHBIA OM3HEC.

Abstract.
The article considers the main issues of hotels yield increase in the competitive conditions. Special
attention is paid to the development of revenue management as a form of hotels yield
management. The author analyzes the features, criteria and basic mechanisms of the revenue
management. The issues of price positioning, the mechanisms of yield increase through the
improvement of the booking system of the key count are considered.

Keywords.
Revenue management, hotel yield, sales performance, key count, competition, hotel business.
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ATTPAKTUBHOCTD PECIIYBJIMKHU ABXA3UA KAK TYPUCTCKOI'O
HAITPABJIEHUSA

ATTRACTIVENESS OF THE REPUBLIC OF ABKHAZIA AS A TOURIST DESTINATION

K.A. JIAKEPBAA,
acinpaHT COYMHCKOTO TOCYIapCTBEHHOTO YHUBepcuTeTa, T. Coun, kristiti2007@mail.ru

K.A. LAKERBAYA,
Sochi State University, Graduate student, Sochi, kristiti2007@mail.ru

AHHOTALUA.
C uenbio BBISBICHUS aTTpakTUBHOCTH PecrnyOnnku AGXa3usi Kak TYpUCTCKOI'O HampaBieHHs ObLIO
npoBeneHo aHkeTHupoBaHue 1030 pecnoHIEHTOB, MPOKMBAOIIMX B PA3IUYHBIX pPETHOHAX
Poccuiickoit @enepannu, C UCMOIB30BAHUEM COLMAIBHBIX CETEH HA OCHOBE CITCIIMAIbHOM aHKETHI. B
CTaThe 00CY>KIAl0TCs OCHOBHBIE Pe3yJIbTaThl OMpOca.

KiroueBnle ciioBa.
PecnmyOnuka  AOxas3usi; MOTPEOUTENBCKHE  MPEANOYTEHHUS, AaTTPAKTUBHOCTh  TYPUCTCKOTO
HanpaBJICHUS.

Abstract.
To determine the attractiveness of the Republic of Abkhazia as a tourist destination there was held a
questionnaire survey of 1,030 respondents living in different regions of the Russian Federation by
means of social nets using a special questionnaire. The article discusses the key results of this
survey.

Keywords.
The Republic of Abkhazia; consumer preferences; attractiveness of a tourist destination.
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AHAJIA3 TYPUCTCKOT'O PBIHKA I'. MAL[YH/IbI PECITYBJIUKHN ABXA3HUS B 2015
roxy

ANALYSIS OF TOURIST MARKET OF PITSUNDA OF THE REPUBLIC OF ABKHAZIA
IN 2015
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Associate Professor, Candidate of Geographic Sciences, Krasnodar, dvmaksimov68@mail.ru

AHHOTAIIUA.
B ucciepoBanum paccMOTpeHbI BOIIPOCH! pa3BuTUs Typusma B T. [Iunynae PecnyOnuku A6xa3ust Ha
COBPEMEHHOM 3Tarne. AHATU3UPYIOTCS COCTaB OTIBIXAIOIIMX HA KypOpPTe W MHEHUS PECIOH]ICHTOB
00 opranmu3anuu OTIbIXa.

KiroueBnle ciioBa.
TypusM, COIMOJIOTHYECKHN OMPOC, MApPKETHUHT, aHKETHUPOBAHHE, TYPHUCTCKO-PEKpeaIlmOHHBIN
KOMILIEKC.

Abstract.
This study examines the development of tourism in Pitsunda of the republic of Abkhazia at the
present stage. The analysis of holiday-makers and respondents' points of view on the organization of
their rest is made.

Keywords.
Tourism, opinion poll, marketing, questionnaire survey, tourist- recreational complex.
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COBPEMEHHOE COCTOSHME U IEPCIIEKTUBBI PA3BUTHUA TYPUCTCKO-
PEKPEAIIMOHHOI'O KOMIIVIEKCA KPBIMCKOI'O ®EJEPAJIBHOTI'O OKPYT A

CURRENT STATE AND PROSPECTS OF DEVELOPMENT OF TOURIST AND
RECREATIONAL COMPLEX OF THE CRIMEAN FEDERAL DISTRICT
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AHHOTAIIUA.
KpbIM — TpanguuMOHHBIA TypUCTCKHM permoH Poccuu. HecMOTps Ha HE3HAUMTENBbHBIM cCHaj
TYypIIOTOKa, B CBSI3M CO CJIOKMBILEHCSA TI'EONOJIMTHYECKONM CUTYyalHEH, TOCYIapCTBEHHBIE OPraHbI
YIPAaBJICHUS TYPUCTCKOM cdepoil cOBMECTHO ¢ MHHHCTEPCTBOM KyIbTypel PO u denepanbHbIM
areHTCTBOM 1o TypusMy B 2014 romy mpoBelr KOMIUIEKC MEpONpHUSATHH, Onarogaps KOTOPOMY B



2015 romy HaGmronancs 3HAYUTENBHBIA POCT TYpHOTOKA C PaJUKaIbHO U3MEHEHHOM CTPYKTYpOIl:
80% mpuOBIBaOMX TypUCTOB — poccusie. Typucrckue nmotoku B KpeiMckoMm enepaabHOM OKpyTe
XapaKTepU3YIOTCA  OMPENENICHHOW  TEPPUTOPUATBHOM  TUCIPOMOPLMEH, YTO  OOBSICHACTCS
HEPABHOMEPHOCTBIO PACIPENEICHUN TYPUCTCKUX PECYpCOB, BMECTUMOCTBIO CPEJCTB Pa3MEILECHUS U
U3MEHEHUEM B CTPYKTYpe TPaHCHOPTHOro cooOiieHus. OCHOBHBIE LIE€IH TYPUCTCKHX NMPUOBITHHA B
KpbIM cCBsi3aHBl C KYNAJIBHO-IULDKHBIM OTABIXOM M KIMMarorepanued, onHako KpeiMckuii
(denepasbHbI OKpyr oOnagaeT OOraTtelM KyJbTYPHO-UCTOPUYECKUM HACIEAMEM, YTO HPUBOAUT K
U3MEHEHUIO IIeJIell Ha KyJIbTypHO-IIO3HaBaTeNbHbIE U HMCTOPUKO-TIATpUOTHUYECKUE. B Onmxaiimem
Oyaymem KppiM cTaHeT COBpEMEHHON MEXIYHApPOAHON TYPUCTCKOM NECTHHAILMEH, YTO U ABISETCS
OCHOBHOU CTpaTernuyeckoi 1enbio (peaepanbHbIX OpraHoB roCyJapCTBEHHON BIACTH.

Kirouesblie ciioBa.
Typusm, pekpeauus, KpbIMckuii ¢enepanbHblii OKpYT, TYPHCTCKO-PEKpPEAllMOHHBIA KOMILIEKC,
TYpPIIOTOKH, CTPYKTYpa TYPUCTCKON A€CTUHAIMH, Kadeapa peKpealluOHHON reorpaduu 1 Typu3ma.

Abstract

Crimea is a traditional tourism region of Russian. Despite of some decrease in tourist flows in
2014 due to the geopolitical situation, the Executive Tourism Authorities of the Crimean Federal
district in a cooperation with the Ministry of Culture of the Russian Federation and Federal Agency
for Tourism in 2014 has implemented a set of measures in this direction, which resulted in a
significant increase of tourist flow in 2015 with radically changed structure: 80% of arrivals is
Russian tourists. Tourist flows in the Crimean Federal district are characterized by a territorial
disproportion that is determined by the uneven distribution of tourist resources, accommodation
capacity and changes in structure of transportation. The main tourists purposes for arrivals in Crimea
are connected with beach recreation and climatotherapy, but Crimea has a variety of cultural and
historical heritage that caused changes in tourists purposes in cultural and historical direction. In
nearest future Crimea will be the modern international tourism destination, that is the main strategic
goal of the Federal authorities.

Keywords.
Tourism, recreation, The Crimean Federal District, tourist and recreational complex, tourist flows,
structure of tourist destination, department of recreational geography and tourism.
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OIIEHKA COIIUAJIBHO-9KOHOMHWYECKOMN Y®®EKTUBHOCTHU YIIPABJIEHUS
TYPUCTCKO-PEKPEAIIMOHBIMHU 30HAMU PECIIYBJIMKH KPBIM

ASSESSMENT OF SOCIO-ECONOMIC EFFICIENCY OF MANAGEMENT OF TOURISM
AND RECREATION AREAS OF THE REPUBLIC OF CRIMEA
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AHHOTAIIUA.
CraThsi TIOCBAILICHA AKTyaJlbHOH NpoOJIEMe OLEHKH COLUATBHO-DKOHOMHUYECKOH 3(PPeKTHBHOCTH
TYpPUCTCKO-PEKpeallMOHHbIX 30H PecnyOomukn KpbIM B acnekre MX yOpaBieHMs, KOHTPOJIS U
MOHUTOPUHTA.

KiroueBnle ciioBa.
TypucTcKo-pekpealmoHHas 30Ha, OIleHKa COIMAJIbHO SKOHOMHYECKON 3((EeKTUBHOCTU, MOJACIH H
MEXaHU3M YNPABJICHUS TyPUCTCKO-PEKPEAIMOHHON 30HOM, MOJEIH AJI1 OLEHKH.

Abstract.
The article is devoted to the current problem of assessment of socio-economic efficiency of tourism
and recreation areas of the Republic of Crimea in the aspect of their management, control and
monitoring.

Keywords.
Tourist-and-recreational zone, socio-economic efficiency assessment, model and mechanism of
management of tourism and recreation area, models for assessment.
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AHAJIN3 PBIHKA YEPHOMOPCKUX KPYHU30B
ANALYSIS OF THE BLACK SEA CRUISE MARKET
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AHHOTAIIUA.
B cratbe packpbIBarOTCA HCTOPUYECKHUE MPEANOCBUIKM Pa3BUTHSA UYEPHOMOPCKHUX IACCAKUPCKUX
IIEPEBO30K, HAETCA KpaTKas HcTopuueckas xapakrepuctuka Kpbeimcko-KaBkaszckoit nunuum. Ha
KOHKPETHBIX IpUMepax IOKa3bIBAIOTCS MOMNBITKA BO3POXKACHUS IAaCCaXUPCKOTO COOOLICHUS B
YepHoM Mope, a TakKe aKUEHTHPYETCs BHUMaHHE Ha MpodiieMax, ¢ KOTOPBIMH CTaJKHUBAIOTCS
OpraHu3aTopBI.

Kirouesblie ciioBa.
Yepuoe mope, Kpeimcko-KaBkasckas nuHUA, MOPCKUE KPYM3bl, POCCUMCKHHA PBIHOK KPYWU3HOIO
TypusMa, ppaxToBaHHE.

Abstract.
The article describes historical backgrounds of the Black sea passenger transportation development
and historical characteristics of Crimean-Caucasian line. The article shows the attempts of passenger
transportation resurgence in the Black sea, as well as, the problems, which tour operators face.

Keywords.
The Black sea, Crimean-Caucasian line, sea cruises, Russian market of cruise tourism, charterage.
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K BOITPOCY TYPUCTHYECKOM NPUBJEKATEJIBHOCTHU PETUOHOB:
COBPEMEHHOE COCTOSHME, ITIPOBJIEMbBI U ITYTU OIITUMU3ALIUU (HA
IPUMEPE OPJIOBCKOM OBJIACTH)

ON TOURIST ATTRACTION OF THE REGION: CURRENT STATE, PROBLEMS AND
WAYS OF OPTIMIZATION (BASED ON THE EXAMPLE OF THE OREL REGION)

K. B. MEKIIEHEBA,
Jo1eHT kadeapsl s3koHOMUKH U yripaBieHuss @I'BOY BO «OprnoBckuit rocy1apcTBEHHBI HHCTUTY T
KyJIbTYPbD», KAHAUIAT YKOHOMHUYECKHX HayK, . Opern, mzv.ru@bk.ru

Z.V.MEKSHENEVA,
Orel State Institute of Culture, Department of Economics and Management, Candidate of Economic
Sciences, Orel, mzv.ru@bk.ru

AHHOTALUA.
[IpencraBneH aHanu3 COBPEMEHHOTO COCTOSIHUS M TE€HACHIUN Pa3BUTHS PETHMOHAIBHOIO TypU3Ma B
Poccuiickoit @enepannu. Ha mpumepe OpnoBckoil 00JaCTH TOKA3aHO BIMSHUE SKOHOMHUYECKUX
(bakTOpOB Ha TYPUCTUYECKYIO MPUBIEKATEIbHOCTh pernoHa. COOBITUIHBINA TYpU3M SIBISICTCS OJHUM
U3 TIEPCIEKTUBHBIX (DAaKTOPOB COIMAIBHO-DKOHOMUYECKOTO pa3BUTUSl peruoHa. Ha ocHoBe
MOJIyYEHHBIX PE3yJIbTaTOB JEJIaeTCsl BBIBOJ O HEOOXOAMMOCTH TIPEOJIONICHUSI U Pa3BUTHUS
JIETIPECCUBHBIX JCCTHUHAIUH.

KiaoueBnie cJioBA.
Buytpennuii Typusm, TypOuU3HEC, NPOJBUKEHHE TYPUCTUUYECKOrO MPOAYKTa, UMIOPTO3aMEIlICHHE,
NEeCTUHAIUA.

Abstract.
The article presents the analysis of the current state and tendencies of regional tourism development
in the Russian Federation. The impact of economic factors on the tourist attractiveness of the region
is proved on the example of the Orel region. Event tourism is one of the most promising factors of
socioeconomic development of the region. Based on the obtained results it is concluded that
depressing destinations need to be overcome and developed.

Keywords.
Domestic tourism, tourist industry, promotion of tourist product, import substitution, destination.
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I'OPHOJIBI’KHBIE KYPOPTBI KPACHOJAPCKOI'O KPAS B CUCTEME KYPOPTHbBIX
HOEHTPOB POCCHUM, CTPAH BJIMKHEI'O 3APYBEXDBS U EBPOIIbI

SKI RESORTS OF THE KRASNODAR REGION IN THE RESORT CENTERS SYSTEM
OF RUSSIA, CIS AND EUROPE

M.10. BEJIMKOB,
nekaH reorpaduueckoro paxkyabpTeTa, 3aBeAYIOUINN Kaeapoi MeXIyHapOJHOTO TypU3Ma 1
MenepxkMenTa @I'bOY BIIO «KybaHckuii rocy1apcTBEHHBIN YHUBEPCUTET», JOKTOP
reorpaduueckux Hayk, npodeccop, r. Kpacnonap, econgeo@mail.ru

M.Y. BELIKOV,
Kuban State University, the Dean of the Faculty of Geography, the Head of the Department of
International Tourism and Management, Doctor of Geographic Sciences, Professor, Krasnodar,
econgeo@mail.ru

A.B. KY/JEJIA,
acupaHT Kadeapsl MeKIyHapoaHoro Typusma u MenemxmenTa ®I'bOY BIIO «Ky6anckuii
roCyJIapCTBEHHBIN YHUBEpCUTETY, T. KpacHonap, apshlag@yandex.ru

A.V.KUDELYA,
Kuban State University, Department of International Tourism and Management, Graduate student,
Krasnodar, apshlag@yandex.ru

B.B. BOPOHIHA,
acmpaHT Kadeapbl dKOHOMUYECKOU, COIMaIbHOM U noautuueckoit reorpadguu ®I'bOY BIIO
«KybaHckuii rocy1apcTBeHHBIN YHUBEpCUTET», T. KpacHomap, 200289 @lenta.ru

V.V. VORONINA
Kuban State University, Department of Economic, Social and Political Geography, Graduate student,
Krasnodar, 200289 @lenta.ru

J1.C. BECEJIOB,
TOIIEHT Kadeapsl skoHOMUKH npennpuatus Kpacnogapckoro ¢punuana @I'bOY BIIO «Poccutickuit
skoHOMHYeckuil yHuBepcuteT uM. ['.B. IlnexanoBa», kanm. reorp. Hayk, denn82@mail.ru

D.S. VESELOV
Plekhanov Russian University of Economics, Krasnodar branch, Enterprise Economy Department,
Associate Professor, Candidate of Geographic Sciences, denn82@mail.ru

AHHOTALHA.
PaccMarpuBaeTcsi COBPEMEHHOE COCTOSIHUE TOPHOJBDKHBIX KypopToB KpacHomapckoro kpas B
cucTeMe KypopTHBIX IIeHTpoB Poccum, crpan OmmxHero 3apyoOexbss u EBpombl. PackpbiBatorcs
npoOieMbl M TMEpPCHEKTHBBI Pa3BUTUSL TOPHOJBDKHBIX KypopToB B KpacHomapckom Kpae.
IIpencraBineH aHaiu3 PEUTUHIOB CaMbIX IOIYJSIPHBIX Y POCCHSH TOPHOJBDKHBIX KypOpPTOB Ha
NEpPHUO/ C epBoro no aecstoe supaps 2016 r.

Abstract.



The article considers modern state of the ski resorts of the Krasnodar region in the resort centers
system of Russia, CIS and Europe. It reveals problems and prospects for development of ski resorts
in the Krasnodar region. It analyzes the ranking of the most popular ski resorts among Russians in
the period from 1 to 10 January, 2016.

KuroueBsbie ciioBa
['OpHOJBIKHBIE KYypOPTHI, TypHU3M, TYPUCTHYECKUH MPOIYKT, MpPEAropHble pailoHbl, JlaroHakw,
Kpacnas Ilonsina, KpacHomapckuii kpai.

Keywords
Ski resorts, tourism, tourist product, foothill areas, Lagonaki, Krasnaya Polyana, Krasnodar region.
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BO3MOXHOCTH JJISI PABBUTHSI D THOKYJIBTYPHOI'O TYPU3MA B
NEH3EHCKOM OBJIACTH

OPPORTUNITIES FOR DEVELOPMENT OF ETHNOCULTURAL TOURISM IN THE
PENZA REGION

JLb. ECUHA,
JOIIeHT Kadeapbl MapkeTuHra, kommepiuu u chepsl oociyxkuanuss ®I'bOY BIIO «llenzenckuit
rOCYyJIapCTBEHHBI YHUBEPCUTETY», KaHIUIaT PKOHOMUYECKHX HayK, I. [1eH3a, esinalb@rambler.ru

L.B. ESINA,
Penza State University, Department of Marketing, Commerce and Service Industry, Candidate of
Economic Sciences, Penza, esinalb@rambler.ru

H.B. YTKHUHA,
TO1eHT Kadeapbl MapkeTuHra, kommepuuu u chepsl oocnyxkuanus @I'bOY BIIO «llenzenckuit
roCyIapCTBEHHBIN YHUBEPCUTET», KAHAUAAT YKOHOMUYECKUX HayK, I. [IeH3a,
penzamarketing@mail.ru

N.V. UTKINA,
Penza State University, Department of Marketing, Commerce and Service Industry, Candidate of
Economic Sciences, Penza, penzamarketing@mail.ru

JL.LH. CEMEPKOBA,
3aBenyromas kadeapoit MapkeTuHra, Kommepiuu u chepsl oocnyxkusanus GI'bOY BITO
«IleH3eHCcKMi TOCy1apCTBEHHBIM YHUBEPCUTET», TOKTOP SKOHOMUYECKUX HayK, ITpogeccop, T.
[len3a, penzamarketing(@mail.ru

L.N. SEMERKOVA,
Penza State University, The Head of the Department of Marketing, Commerce and Service Industry,
Doctor of Economic Sciences, Professor, Penza, penzamarketing@mail.ru

AHHOTALUA.

B cratee 3aTparumBalOTCs TEOPETUYECKHE U TMPAKTUYECKHE BOMPOCH H3yueHUs ¢eHOMEeHa
ATHOKYJILTYPHOTO Typu3Ma. ABTOpaMU BBIICIICHBI MPENIOCHUTKH PA3BUTHS JAHHOTO BUJA TYpU3Ma B
[Tenzenckoit obOmactu. OTpakeHbI pe3yiabTaThl MAapPKETUHTOBOTO HCCIEAOBAHMS CIpoca Ha
MIEH3EHCKOM PBIHKE TYpHU3Ma, TO3BOJIAIOIINE BBISIBUTh XapaKTEPUCTUKHU TYPUCTCKUX MPEATNOUYTCHUMA
OTHOCUTENIbHO OOBEKTOB ATHOKYJIBTYpPHOTO Typu3Ma. JlaroTCsS pEeKOMEHJAIMu TI0 CO3JaHUI0
HUCTOPUKO-KYJIBTYPHOTO KOMIUIeKca «JlommHa ApeBHEW MOpPABBI», PACKPHIBAIOMIETO STHUYECKOE
MHorooOpasue IleHzeHckoit 001acTH W CHOCOOCTBYIOIIETO HCIIOJB30BAHUIO ATHOKYJILTYPHOTO
HACJIe/IUs PETUOHA B TYPUCTCKUX IIEIISX.

KiroueBnle ciioBa.
MapkeTHHTOBBIE MCCIICIOBaHUSI, ITHOKYJIBTYPHBIN TypuU3M, PHIHOK TypHu3Ma, TYPUCTCKHUE PECYPCHI,
KYyJIbTYpPHOE Hacjeaue.

Abstract.
The article considers theoretical and practical issues related to the study of the phenomenon of
ethnocultural tourism. The authors identified the main prerequisites for the development of this type



of tourism in the Penza region. It reflects the results of marketing research of demand in Penza
tourism market, allowing to identify the characteristics of tourist preferences for objects of
ethnocultural tourism. The authors give recommendations on the creation of historical and cultural
complex «The Valley of the Ancient Mordovians» revealing the ethnic diversity of the Penza region
and promoting the use of ethnocultural heritage of the region for tourism purposes.

Keywords.
Marketing researches, ethnocultural tourism, tourism market, tourism resources, cultural heritage.
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TYPUCTCKO-PEKPEAIIMOHHBIE IOTPEBHOCTU KAK ®PAKTOP OPTTAHU3AIIU
PETHOHAJIBHOM TYPUCTCKO-PEKPEAITMOHHOM CUCTEMBI KHPOBCKOM
OBJIACTH

TOURISM AND RECREATION NEEDS AS A FACTOR OF THE ORGANIZATION OF
THE REGIONAL TOURISM AND RECREATION SYSTEM OF THE KIROV REGION

E.B. KOHBIIIEB,
KaHJIuJaT reorpauyeckux HayK, 3aBeAyomui kadeapoil conuanbHO-KyIbTYPHOTO CepBUCa U
Typusma BATcKoro rocy1apcTBeHHOro T'yMaHUTapHOTO yHUBepcuTeTa, r.Kupos, konj@bk.ru

E.V.KONYSHEV,
Vyatka State University of Humanities, the Head of the Department of Social-cultural Service and
Tourism, Candidate of Geographic Sciences, Kirov, konj@bk.ru

E.B. MUTSATUHA,
JIOKTOP COLIMOJIOTMYECKUX HAYK, IeKaH (aKyJbTeTa COLMAIbHBIX TEXHOIOrHi Barckoro
rOCyIapCTBEHHOT0 TYMaHUTapHOTO YHUBEpcUTeTa, T. Kupos, mityagina2004@yandex.ru

E.V. MITYAGINA,
Vyatka State University of Humanities, the Dean of the Faculty of Social Technologies, Doctor of
Sociological Sciences, Kirov, mityagina2004@yandex.ru

AHHOTAIIUA.

B craThe npeacTaBieHbl pe3yibTaThl COIMOJIOTHYECKOTO UCCISIOBAHUS TYPUCTCKO-PEKPEaIlHOHHBIX
norpedHocTel HaceneHus Kuposckol oGiactu. Jlenmaercss BBIBOJ, YTO MOTPEOHOCTH B TypH3ME H
pEKpeaIuy pa3IudyHbl Y TOPOJCKOIO M CEIbCKOIO HACCIICHUS W Y Pa3JIMYHBIX BO3PACTHBIX TI'PYIIIL.
HabGmromaercs cnabast MOOWMIBHOCTH HAceNeHHUS B Tpenenax o0JIacTH; OpraHU3alus OTIbIXa,
0COOCHHO B CEJILCKOM MECTHOCTH, OCYIIECTBJISICTCS Ha CaMOJCATCIILHOM OCHOBE; MPeoOIagaroT
MIACCUBHBIC BUBI OT/bIXa. Pa3paboTaHbl peKOMEHIAIMHU JJII OPTaHOB TOCYIapCTBEHHOM BJIACTH IO
OpraHM3alliy OTJbIXa U TYPU3Ma Ha TCPPUTOPUHN 00JIACTH.

KaoueBnie cJjioBA.
TypHuCTCKO-peKpeallmoHHbIe  MOTPEOHOCTH, TYPHUCTCKO-PEKpEallMOHHAS CHCTEMa, TYpPHCTCKO-
pEKpeaIMoHHbIE TOTPEOHOCTH TOPOJICKOTO U CEIbCKOTO HACETICHUS.

Abstract.
The article presents the results of sociological research of tourism and recreation needs of the
population of the Kirov region. It is concluded that the demand for tourism and recreation is different
for urban and rural populations and for different age groups. There has been weak mobility of the
population within the area; recreation organization, especially in rural areas, is carried out on
amateur basis; passive recreation activities are dominated. Recommendations for public authorities
on the organization of recreation and tourism in the region are developed.

Keywords.
Tourism and recreation needs, tourism and recreation system, tourism and recreation needs of urban
and rural population.
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MOYEM COBOP MPENNOJOBHOI'O UICAAKUA JAJIMATCKOI'O, U TIOYEMY
PA3BEPHYJIACH BOPBEBA 3A OBJIAJJAHUE 3TOM HEJIBUKUMOCTBIO?

HOW MUCH IS THE CATHEDRAL OF ST. ISAAC OF DALMATIA, AND WHY DID THE
STRUGGLE FOR POSSESSION OF THIS PROPERTY DEVELOP?

A.H. TALTYJIVH,
npodeccop kadenpsl puHaHcOBOro MeHeKkMeHTa CeBepo-3anagHoro HHCTUTYTa YIPABICHUS —
¢bunuana PAHXul C (Cankt-IleTepOypr), TOKTOp 93KOHOMHUYECKUX HayK, ipodeccop, . CaHKT-
[TeTepOypr, vash 64@mail.ru

AN. TSATSULIN,
Russian Presidential Academy of National Economy and Public Administration, North-West
Institute of Administration, Saint Petersburg Branch, Department of Financial Management, Doctor
of Economic Sciences, Professor, Saint Petersburg, vash 64@mail.ru

P.P. AOAHACBEBA,
acnupaHT Kadeapsl pruHaHCOBOrO MeHepkMeHTa CeBepo-3ana iHoro HHCTUTYTa YIIPaBIEHUS —
¢ununana PAHXul C (Cankt-IletepOypr), r. Cankt-IleTepoypr, vash 64@mail.ru

R.R. AFANASIEVA,
Russian Presidential Academy of National Economy and Public Administration, North-West
Institute of Administration, Saint Petersburg Branch, Department of Financial Management,
Graduate student, Saint Petersburg, vash _64@mail.ru

AHHOTAIIUA.

B cratbe paccmarpuBaioTcsi mMpoOJeMbl COXpaHEHUS OOBEKTOB KyJbTypHOro Hacieaus CaHKT-
[lerepOypra, BXOASAIIMUX B MEPEUYCHb MAaMATHUKOB (DeEepaIbHOIO 3HAYEHMSI, KOTOPHIE OXPaHSAIOTCS
nporpammamu OOH. TlogusATel  BOMpPOCHl  BOCCTAaHOBJICHUS, PECTaBpallMM, OXpaHbl MU
npo(eCCUOHANBHON OLIEHKH CTOMMOCTH OOBEKTOB HEIBMKUMOCTH, B YAaCTHOCTH, TOPOJICKHUX
cobopoB Ha npumepe McaakueBckoro cobopa. CBSI3yIONIUM Y3JI0M MOAHITHIX B CTAaThe MPOOJIEM H
BOIIPOCOM cTaj npeaMer cropa ¢ Pycckoit IIpaBocnaBHoit IlepkoBbio 0 mpaBe COOCTBEHHOCTH Ha
rOpOACKUE 0OBEKTHI HEABUKUMOCTH.

KuroueBsbie ciioBa.
HcaakueBckuil coOop, mieaeBp apXUTekTypbl, CIHCOK BCEMHPHOTO KYJIbTYPHOIO M MPUPOIHOTO
Hacinenus HOHECKO, o00bekT HeIBKUMOCTH, TMpPaBO COOCTBEHHOCTH, BHJBI CTOUMOCTH,
npodeccruoHaibHas OlleHKa, My4YOK IpaB, ropensed/0apensed Meducrodens.

Abstract.
The article discusses the main problems of preservation of the objects of the cultural heritage of St.
Petersburg included in the List of monuments of federal significance, which are under protection of
the UN programs. The article raised the issues of reconstruction, restoration, protection and
professional assessment of the value of real estate, in particular, of the cathedrals on the example of
the St. Isaac's Cathedral. The connecting node of the raised issues and questions is the subject of a
dispute with the Russian Orthodox Church on the ownership of urban real estate properties.

Keywords.
Saint Isaac's Cathedral, architectural masterpiece, UNESCO’s List of the World Cultural and Natural
Heritage, property, proprietary right, types of cost, professional evaluation, bundle of rights, high
relief / bass-relief of Mephistopheles.
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OLEHKA BJIUAHUSA ITPUPOJHO-PECYPCHOT' O 1 OKOJIOI'MYECKOI'O
®AKTOPOB HA PA3BUTHE TYPU3MA B POCTOBCKOM OBJIACTH

ASSESSMENT OF THE IMPACT OF NATURAL-RESOURCE AND ENVIRONMENTAL
FACTORS ON TOURISM DEVELOPMENT IN THE ROSTOV REGION

E.A. BOPOHUHA,
acriupanT MHctutyTa Hayk o 3emiie ®T'AOY BO «tOxHblii peaepanbHbii yHUBEPCUTET», T.
Pocros-Ha-Jlony, elizavetal 986(@mail.ru
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Southern Federal University, Institute of Earth Sciences, Graduate student, Rostov-on-Don,
elizavetal 986@mail.ru
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S.A. CHAKINA,
Southern Federal University, Institute of Earth Sciences, Graduate student, Rostov-on-Don,
svetlana_chakina@mail.ru

O.B. IBJIMEBA,
3apenytomas kadenpoii Typusma Bricieit mkoinbl 6uzHeca ®I'AOY BO «¥Oxwublii penepanbHbIit
YHHBEPCHUTET», TOKTOP reorpaduyeckux Hayk, mpodeccop, r. Pocros-na-Jlony, ivlieva.o@mail.ru

O.V.IVLIEVA,
Southern Federal University, the Head of the Department of Tourism, Doctor of Geographic
Sciences, Professor, Rostov-on-Don, ivlieva.o@mail.ru

AHHOTAIIUA.
[lenr maHHOTO WCCIIEOBAaHUS — BBISBICHHE HamOojee OJIAarONPUSTHBIX YCIOBHUU IJISi Pa3BUTHUS
TypusmMa B POCTOBCKOW 00JIACTH TIOCPEICTBOM OILICGHKH BIMSHUSL TMPHPOTHO-PECYPCHOTO U
HKOJIOTMYECKOro (hakTopoB; pa3paboTKa PEeKOMEHIAIMI MO CHU)KCHHIO BIUSHUS CAEPKHUBAIOLINX
(bakTopoB Ha pa3BUTHE TypusMa. Pe3ynbTaThl HccleqOBaHMsI MOTYT OBITh YUTEHBI MPU pa3paboTke
CTpaTeruil COIUATbHO-O)KOHOMHYECKOTO pa3BUTHS POCTOBCKOI 00JacTH W IICNIEBBIX MPOTPaAMM TIO
Pa3BUTHIO TypH3Ma.

Kuarwuessble ciioBa.
[TpupoaHo-pecypcHslii hakTop, IKOTOTHUECKHid (HhakTop, TYpHU3M, pekpeanns, PocroBckast 001acTs.
Abstract.

The aim of the present research is identification of the most favorable conditions for tourism
development in the Rostov region via assessment of the impact of natural-resource and
environmental factors; and development of recommendations for reduction of the impact of the
limiting factors on tourism development. The research results may be considered in the development
of the strategies of socioeconomic development of the Rostov Region and the target programs on
tourism development.

Keywords.
Natural-resource factor, environmental factor, tourism, recreation, the Rostov region.
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MPOTUBOPEYMSA B YCJIOBUAX PA3BUTUA TPEJANPUATUI TYPUHAYCTPUU N
CIIOCOBBI UX PASPEHIEHUSA (HA IPUMEPE YEYEHCKOMU PECITYBJIMKN)

CONTRADICTIONS IN THE CONDITIONS OF DEVELOPMENT OF TOURISM
INDUSTRY ENTERPRISES AND WAYS OF THEIR RESOLUTION (BASED ON THE
EXAMPLE OF THE CHECHEN REPUBLIC)

J.1II. MYCOCTOBA,
CTapIIHiA IPETo1aBaTeNb KaeIpbl IKOHOMHUKA MPEANPUATHI UeueHCKOT0 roCy 1apCTBEHHOTO
yHUBepcHTeTa, T. ['po3HsIil, goldzr@yandex.ru
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Chechen State University, Department of Economics, Senior Lecturer, Grozny, goldzr@yandex.ru
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AHHOTALHA.
B cratbe paccMOTpeHbl COBpeMEHHbIE MPOOIEeMbl, OCHOBaHHbIE HAa MPOTUBOPEUUSIX IKOHOMHUUECKUX
U TIOJUTUYECKUX (DAKTOPOB BO3ACHCTBUS HA COCTOSHUE pBHIHKA TYPHCTCKUX Yyciyr. JlaHbl
PEKOMEHJIAIMM 10 MOUCKY IMyTeH pa3peleHus BhIACIEHHBIX npobieM. OnpeneneHa Beayuas poib
rOCyJIapCTBEHHOI'0 PEryJIMPOBaHUSl B CTAOMJIM3alMU 3KOHOMMYECKUX IPOLECCOB, BBILIEAUINX M3
COCTOSIHMSI PABHOBECHS BCJIEICTBUE NMPOTUBOPEUYMBBIX TEHACHIIMN HA PBIHKE TYPHUCTCKUX YCIyTI Ha
npumepe s3KkoHoMHUKH YeueHckoil PecyOnuku.

K1roueBnle ci1oBa.
DKOHOMHMKA Typu3Ma, TOCYAapCTBEHHOE pEryJMPOBaHUE SKOHOMHKH, TYPUCTCKHE YCIyTH
Yeuenckoit Pecriyonukwu.

Abstract.
The article considers modern problems based on the contradictions of economic and political factors
of the impact on the condition of the tourism services market. The recommendations on the solutions
to the highlighted problems are given. The leading role of state regulation in stabilizing of economic
processes, which are out-of-balance condition due to contradictory trends on the tourist services
market based on the example of economy of the Chechen Republic, is defined.

Keywords.
Tourism economics, state regulation of economy, tourism services of the Chechen Republic.
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CUCTEMHBIN MOIXO0] KAK OCHOBA JIJIS1 TPUHSATHUA UHTETPUPOBAHHBIX
PEIIEHU ITPU YIIPABJIEHUU CO®EPOU TYPU3MA PETTOHA

SYSTEM APPROACH AS THE BASIS FOR ADOPTION OF INTEGRATED SOLUTIONS
IN THE TOURISM MANAGEMENT OF THE REGION

AM. IEHT'AEB,
CTapluui IpenoaaBaTesb Kapeapbl NpUKIagHoi MaTreMaTtuku U nHpopmatuku ®I'bBOY BO
«JlarectaHckuit TOCyJapCTBEHHBIN TEXHUYECKUM YHUBEPCUTET», T. Maxaukana, dacademia@mail.ru

A.M. DENGAEV,
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lecturer, Makhachkala, dacademia@mail.ru

AHHOTAIHA.
DddexTuBHAsS OeATETLHOCTh Chephl TypU3Ma Kak CI0KHOM COIMaIbHOM CHCTEMBI IIPSMO CBsI3aHa C
YPOBHEM HWHTEIPHPOBAHHOCTH W COTJIACOBAHHOCTH (DYHKIIMOHHUPOBAHHUS BCEX €€ COCTABIISIONINX.
Tako#t moaxoxn obecrieunBaeT PyHKIIMOHUPOBAHUE BCEX B3aMMOCBSI3aHHBIX AJIEMEHTOB KaK €UHOTO
[[EJIOTO, BBICTpAaWBas JIOTUYECKYIO CBS3b MEXKAY VYPOBHSAMU YyIPaBICHUS JUIsI JTOCTHIKEHUS
CTpaTEruYeCKux Ieseu.

KiroueBnie ciioBa.
CucremusIil moaxon, chepa TypuzMa peruoHa, yrpaBieHUECKUE PEIICHHUS.

Abstract.
Efficient activity of tourism, as a complex social system, is directly related to the level of integration
and coherent functioning of all its components. This approach ensures the operation of all
interrelated elements as a whole, building a logical connection between the management levels to
achieve strategic goals.

Keywords.
System approach, tourism sector of the region, managerial decisions.
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MPOBJEMBI IPUMEHEHUA COBPEMEHHBIX TEXHOJIOTM OBYUEHUS
CTYAEHTOB TYPUCTCKOI'O ITPOPNJIA

PROBLEMS OF APPLICATION OF MODERN EDUCATIONAL TECHNOLOGIES FOR
STUDENTS OF TOURIST PROFILE

B.A. 3ACTABEHKO,
JIOIICHT KadeAphl COIUATBHO-KYIbTYPHOU JIEATEIHHOCTH, TYPU3Ma U TIpeanpuHuMaTenbcTBa CaHKT-
[TeTepOyprckoro rocyJapCTBEHHOTO HHCTHTYTA KHHO M TEJICBHICHUS, KAHIUAAT TIETarorHIeCKUX
Hayk, r. Cankt-IletepOypr, zastawenko.valery2012(@yandex.ru

V.A. ZASTAVENKO,
St. Petersburg State University of Cinema and Television, Department of Social-cultural Activity,
Tourism and Entrepreneurship, Candidate of Pedagogic Sciences, Saint Petersburg,
zastawenko.valery2012@yandex.ru

AHHOTAIIUA.
B crarbe aHamusupyercs NENarornyeckas IMpaKTUKa IPUMEHEHHS COBPEMEHHBIX TEXHOJIOTHM
oOy4yeHuss CTYJIEHTOB Typuctckoro mnpoduns B By3ax Cankrt-IletepOypra. PaccmarpuBarotcs
BO3HHKIIIAE MPU 3TOM OCHOBHBIC MPOOJIEMBl U MPOTUBOPEYHS, a TAaKKe MpeajiaraloTcs MyTH 0 MX
Pa3peLICHUIO.

Kuarwuessble ciioBa.
TypuHIyCTpUs, TEXHOJIOTUN OOYYCHHS, KOMIIETEHTHOCTHBIN MOAXOJI, MPAKTHKO-OPUECHTHPOBAHHOE
oOydenue, oOpazoBaTenbHas cpefa.

Abstract.
The article analyzes the pedagogical practice of application of modern educational technologies for
students of tourist profile in St. Petersburg universities. The basic problems and contradictions are
discussed, as well as the ways of their solution.

Keywords.
Tourism industry, educational technologies, competency-based approach, practice-based training,
educational environment.
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KPEATUBHBIE NPOCTPAHCTBA KAK ®AKTOP CO3JAHUA COBPEMEHHOH
I'OPOJACKOMU CPEABI CAHKT-IIETEPBYPI'A

CREATIVE SPACES AS A FACTOR OF CREATION OF MODERN URBAN
ENVIRONMENT OF SAINT PETERSBURG

K.I'. AKOBJIEBA,
JOIIEHT Kadeapbl Typru3Ma U TOCTeNpUUMCTBa bantuiickoit akajieMun Typusma u
MpeANpPUHUMATENbCTBA, KAaHAUIAT IKOHOMUYECKUX Hayk, I. Cankt-IlerepOypr,
yakovlevabatp@gmail.com

K.G. YAKOVLEVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Tourism and Hospitality,
Candidate of Economic Sciences, Saint Petersburg, yakovlevabatp@gmail.com

AHHOTAIIUSA.
CraThs TOCBSIIIIEHa PACCMOTPEHHIO OCHOBHBIX TEHJCHIUNA Pa3BUTHS TBOPUECKHX (KPEATHBHBIX)
npoctpadcTB Ha Teppuropun Cankt-IleTepOypra ¢ y4eToM HUMEIOMIETOCS OIbITa U MEPCIEKTUBHBIX
HAIPaBJICHUN Pa3BUTHA.

KiroueBnle ciioBa.
KpeatuBubie mpocTpaHCTBa, TBOPYECTBO, Tajeped, WCKYCCTBO, KPEAaTUBHBIC HWHIYCTPHH,
WHHOBAIIMOHHOE Pa3BUTHE.

Abstract.
The article is devoted to the main tendencies of development of creative spaces in Saint Petersburg,
taking into consideration the available experience and the perspective development directions.

Keywords.
Creative spaces, creativity, galleries, art, creative industries, innovative development.
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COLNUAJIbHO-9KOHOMHUYECKHUE ®AKTOPBI TPAHC®OPMALIUN CUCTEMbI
TPYJAOBOU MOTUBALIUU B YCJIOBUAX MOAEPHU3AIIMU DKOHOMUKHU KPBIMA

SOCIOECONOMIC FACTORS OF TRANSFORMATION OF THE WORK MOTIVATION
SYSTEM IN THE MODERNIZING ECONOMY OF CRIMEA

H.A. CUMYEHKO,
npodeccop kadenpsl s3xkoHOMUYECKON Teopun KpsiMckoro denepanbHOro yHUBEpCUTETa UMEHU
B.W. Bepnaackoro, TOKTOp 3KOHOMHUYECKUX HayK, ipodeccop, . Cumdepornos,
nataly.simchenko@gmail.com

N.A. SIMCHENKO,
V.I. Vernadsky Crimean Federal University, Department of Economic Theory, Doctor of Economic
Sciences, Professor, Simferopol, nataly.simchenko@gmail.com

N.I'. ITABJIEHKO,
JIOLIEHT Kadeapbl MEHEIKMEHTA MpeIlTPUHUMATENIbCKOM esaTenbHOCTH KpbiMckoro ¢enepanbHOro
yHuBepcurera umenu B.M. BepHaackoro, kauauaat 5JKOHOMHUYECKUX HAYK, JOLEHT, T.
Cumdepomnons, 1lirin@rambler.ru

[.G. PAVLENKO,
V.I. Vernadsky Crimean Federal University, Management of Entrepreneurial Activity Department,
Candidate of Economic Sciences, Associate Professor, Simferopol, 11lirin@rambler.ru

AHHOTAIIUA.
B cratee mpencTaBieHa XapaKTEPUCTHKA COIHMATHHO-YKOHOMHYECKOTO TMOJ0KeHus KpbhIMcKOro
benepaabHOTO OKpyTa, OIpeeICHbI SJIEMEHTEI MOTHBAILIMOHHOT'O MeXaHn3Ma

BBICOKOIIPOM3BOJUTEILHOIO TpyAa MPHU YIPABICHUM TPYAOBBIMH pecypcamu. [Ipennoxensl
KJIacCU(UKAIIMOHHbIE ~ MPU3HAKM  THUIOJOTM3AallMM  COLMAJIbHO-3KOHOMUYECKHMX  (haKTOpOB
TpaHc(OpMallud CHUCTEMBbl TPYAOBOM MOTHMBALlMM: IO YPOBHIO OIUIATBl TpyZa, IO YPOBHIO
HEMaTepUaJIbHOM MOTHBALMU, N0 MHCTUTYLIMOHAJIBHOMY OOECIEYEHHMIO TPYAOBBIX OTHOILUEHHMH, MO
PEryJIMPOBAaHUIO TPYAOBBIX OTHOLIEHUM U 110 YPOBHIO IIPOSIBICHUS.

KiaoueBnie cJioBA.
TpynoBas MmoTuBanusi, (PaKTOPHI, TUTIOIOTU3AIIHS, YIIPABICHHUE TPYIOBBIMH PECYPCaAMU.

Abstract.
The article presents characteristics of the socioeconomic situation of the Crimean Federal District; it
determines the elements of the motivational mechanism of high performance in human resource
management. The article offers classification of socio-economic factors of transformation in the
motivational system: by the level of remuneration, by the level of non-financial motivation, by
institutional provisions of employment relationships, by regulation of employment relationships and
by the level of their demonstration.

Keywords.
Work motivation, factors, classification, human resource management.
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METO/UKA BbBIGOPA CTPATEI'MH 11O PA3BUTUIO BU3HEC-EIMHUI] HA
BHEHIHUX PBIHKAX

METHOD OF STRATEGY SELECTION FOR BUSINESS UNIT DEVELOPMENT IN
FOREIGN MARKETS

A.C. CAXAPOB,
CTapIINi TIperoiaBaTeNb Kadeapsl 00IIero U CTpaTeTHIeCKOro MeHeKMeHTa HarronansHOTOo
HCCIIeIOBATEIbCKOTO YHUBEpPCHUTETa «BhIcIas 1mKkoia s3KoHOMUKny, T. Hwxanit HoBropos,
Sakharov.a@gmail.com

A.S. SAKHAROV,
Senior Lecturer, General and Strategic Management Department, National Research University
Higher School of Economics, Nizhny Novgorod, Sakharov.a@gmail.com

E.B. 3SMHYAK,
CTapIIMi IperoiaBaTenb Kadeapsl 00IIEero U CTpaTernueckoro MeHekMeHTa HarronansHoro
HCCIIE0BATEIbCKOI0 YHUBEPCUTETA « BhICcImas mkosa 5KOHOMUKWY, . Hukanit HoBropon,
elena.zinchak@gmail.com

E.V. ZINCHAK,
Senior Lecturer, General and Strategic Management Department, National Research University
Higher School of Economics, Nizhny Novgorod, elena.zinchak@gmail.com

AHHOTAIIUA.
B cTatbe paccMoTpeHbl poOeMbl BEIOOPA CTpATEruu 10 Pa3BUTUIO OU3HEC-EAUHUL] IPU OCBOCHUU
BHEIIHUX PBIHKOB. MeTonMka, INpeiIoKEHHAas aBTOpaMHM, OCHOBaHAa Ha aJanTalud MaTpULbI
bocronckoil koHcynpratuBHOM rpymnnbl (BKI') mis mpuHATHS cTpaTernyeckux pelIeHUd npu
IUTAHUPOBAHUU pa0OTHl HA BHEIIHUX PBIHKAX C YYETOM HEOOXOAMMBIX JIJISl aHAJIW3a MOKA3aTeNeH.

Kuarwuesble ciioBa.
Crparernyeckoe MjIaHUPOBAHUE, BHEIIHUIA PHIHOK, BHEITHEAKOHOMHUYECKAs NIEATEeILHOCTh, MaTPHUIIa
Bocronckoit koncynbratuBHOM Tpymisl (BKI).

Abstract.
The article considers problems of strategy selection for business unit development in foreign
markets. The method, proposed by the authors, is based on adaptation of the matrix of the Boston
Consulting Group (BCG) to adopt strategic decisions during work planning in foreign markets taking
into account the variables necessary for the analysis.

Keywords.
Strategic planning, foreign market, foreign economic activity, matrix of the Boston Consulting
Group (BCQ).
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B2B 1 YAOBJIETBOPEHHUE KJIIMEHTOB: B3AUMOCBA3b U B3AUMOBJIMAHUE
B2B AND CLIENT SATISFACTION: INTERRELATION AND INTERCORRELATION

B.H. PYTYEHKO,
JIOLIEHT JienapTaMeHTa MeHePkMeHTa HalmonanpHOro uecnea0oBaTenbCKOro YyHUBEPCUTETA
«BpIcias nkoyia YKOHOMHUKWY, KaHIUIAT IKOHOMUYECKUX HayK, T. Cankr-IleTepOypr,
verorud@yandex.ru

V.N. RUDCHENKO,
National Research University “Higher School of Economics”, Management Department, Candidate
of Economic Sciences, Saint Petersburg, verorud@yandex.ru

AHHOTAIIUA.

Hacrosmee wnccimenoBaHne HAampaBlIeHO HA M3y4YeHUE B3auMOCBsI3u B2B ¢ ynoBineTrBopeHueM u
JIOSUTBHOCTBIO KIIMEHTOB HAa OCHOBE aHajIM3a MyOauKauuid Scopus 1 BeAyIINX POCCUMCKUX KYpPHAJIOB
3a nocnenHue 11 ner. Llenp maHHOrO McciaenoBaHMs - YCTAHOBUTH CTENEHb B3auMOCBI3u B2B u
YPOBHS yAOBIIETBOPEHHOCTH KJIMEHTOB B HMHTEpECax IIOBBIIICHUS HX JOsuIbHOCTH. Ha ocHOBe
CPaBHUTEIBHOIO aHalM3a OINpPEICICHUNM pPACKphITa CYIIHOCTh IIOHATUH «YyJIOBJIETBOPEHHUE
KIIMEHTOBY, «JIosuibHOCTE» W B2B. Ilpu stoM mnpemioxeHo BBectu kiaccudukanuio B2B B
3aBUCUMOCTHU OT cepsl (pyHKIMOHUpoBaHus. B padore rpaduuecku n3odpaxena crpykrypa B2B-
PBIHKA, 1 HAa OCHOBE M3YYEHHBIX JaHHBIX IOCTPOEHAa MOJENb B3auMOCBsA3M B2B ¢ 3akazumkom u
noTpeduTeneM.

KiroueBnle ciioBa.
VY noBieTBOpeHUE KIMEHTOB, B2B, N0SI5HOCTD, TOBBIIICHUE YI0BIETBOPEHHOCTH KIIMEHTOB.

Abstract.

The present study aims at investigation of the interrelation of B2B with satisfaction and customer
loyalty based on the analysis of publications in Scopus and in the leading Russian journals within the
past 11 years. The purpose of this study is to establish the extent of interrelation of B2B and
customer satisfaction level to increase their loyalty. The essence of the concepts «customer
satisfaction», «loyalty» and B2B is discussed on the base of comparative analysis. It is proposed to
use B2B classification depending on the spheres of functioning. The study presents the structure of
B2B market in diagram form, and the model of B2B relationships with customers and clients is
developed on the base of the studied data.

Keywords.
Customer satisfaction, B2B, loyalty, increasing customer satisfaction.
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OIIEHKA D®®EKTUBHOCTHU I'OCYJAPCTBEHHOM NOAEPKKH
HNPEAITPUHUMATEJIBCTBA B COEPE CTPOUTEJ/IbBCTBA
MAJIO9TAXKHOTI'O XKNJIbsA

ASSESSMENT OF EFFICIENCY OF STATE SUPPORT OF ENTREPRENEURSHIP IN
THE SPHERE OF LOW-RISE DWELLING CONSTRUCTION

O.B. BYSHOB,
npenoaaBaTesb Mo 3koHoMuKe MockoBckoro ['yOepHCKOTo KoJuIeIKa UCKYCCTB, T. XUMKH,
bovets@rambler.ru

O.V.BUYANOV,
Moscow Provincial College of Art, Lecture of Economics, Khimki, bovets@rambler.ru

A.A.TOPBYHOB,
npe3uieHT IHHOBaIMOHHOTO HAYYHO-00pa30BaTeIbHOrO KOHCOpImyMa CMOJIBHOTO HHCTHUTYTA
Poccuiickoii akajgemMun o0pa3oBaHus, TOKTOP IKOHOMHUECKUX HayK, nmpodeccop, T. CaHKT-
[TerepOypr, gorbunov39@bk.ru

A.A. GORBUNOV,
The president of Innovative Research and Education Consortium of Smolny Institute of the Russian
Academy of Education, Doctor of Economic Sciences, Professor, Saint Petersburg,
gorbunov39@bk.ru

AHHOTAIIUA.
B crarbe nokazana He’(()EKTUBHOCTb TOCYJAPCTBEHHOW MOAJEPKKU MNpPEINPUHUMATENIbCTBA B
cepe CTPOUTENBCTBA MAJIO3TAXKHOIO KWIbi. ABTOpaMH NpPOAHAIU3UPOBAaHA MOJIpOrpamma
«CTUMyNIHpOBAaHUE TPOTPAMM PA3BUTHUA SKUJIHMIIHOTO CTPOHUTENIbCTBA CyOBeKTOB Poccuiickoit
Oenepannny  (denepanpHOol 1eneBo mporpamMmbl «OKwmnimie». OOOCHOBaHa HEOOXOIUMOCTH
KaueCTBEHHON OIEHKU >(P(PEKTUBHOCTU M PE3yJIbTATUBHOCTH JAHHOM MOJNPOTpaMMbl B XOJZIE €€
pa3pabOTKU U YTBEPXKICHHUSL.

KiroueBnle ciioBa.
Majo3Ta)kHOe KUJIbE, CTPOUTEIIBCTBO MAJIOATAKHOTO XKHUIbs, YQ(PEKTUBHOCTH IEIEBBIX MPOTPAMM,
rocyJJapCTBEHHAs MOIIEPKKA MPEATPUHUMATEIBCTBRA.

Abstract.
The article proved the inefficiency of state support of entrepreneurship in the sphere of low-rise
dwelling construction. The authors analyzed the subprogram «Stimulating the development of
housing programs of the Russian Federation» of federal target program «Housing». The necessity of
the qualitative assessment of efficiency and effectiveness of the subprogram during its development
and approval.

Keywords.
Low-rise dwelling, low-rise dwelling construction, effectiveness of targeted programs, state support
of entrepreneurship.
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IMPOBJIEMBI PA3BBUTUSA PBIHKA TEXHUYECKHUX YCJIYTI
AT'POITPOMBIIIVIEHHOTI'O KOMIIVIEKCA PECITIYBJIMKHU KA3AXCTAH

PROBLEMS OF DEVELOPMENT OF THE TECHNICAL SERVICES MARKET OF
AGRO-INDUSTRIAL COMPLEX IN THE REPUBLIC OF KAZAKHSTAN

H.b. JAYMBAEBA,
acnupaHnT bantuiickoil akageMuu Typu3Ma U npeanpuHumaTenbeTsa, r. Cankt-IlerepOypr,
nadirad81@mail.ru

N.B. DAUMBAYEVA,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
nadirad8 1 @mail.ru

AHHOTAIHA.
AHanu3upyeTcsi COBPEMEHHBIM ypPOBEHb W TEPCIEKTHUBBI Pa3BUTHUA TexHHUUeCKUX yciayr B AIIK
Pecnyonuku Kazaxcran. OmnpeneneHpl MPoOOJEeMbl pa3BUTHS pPhIHKA TEXHHUYECKHX YCIyT H
MPEJI0KEHBI MEPHI IO UX PEIICHUIO.

KiaoueBnie cJioBA.
[IpennpuHUMATENBCTBO, KPU3HUC, ArPOITPOMBIIUIEHHBIA KOMIUIEKC, TEXHUYECKUN CEPBUC, PHIHOK.

Abstract.
Modern level and prospects of technical services development of agro-industrial complex in the
Republic of Kazakhstan are analyzed. Problems of development of the technical services market are
defined and measures for their solution are offered.

Keywords.
Entrepreneurship, crisis, agro-industrial complex, technical service, market.
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INPOBJIEMBI U ITIEPCITEKTUBBI PA3BUTUSA HPEﬂHPHﬂTH\I?I IMPOMBIIIVIEHHOT'O
CEKTOPA (HA ITPUMEPE PBIBHOI'O XO35AUCTBA)

PROBLEMS AND PROSPECTS OF DEVELOPMENT OF INDUSTRIAL SECTOR
ENTERPRISES (USING THE EXAMPLE OF FISHERY)

N.H. TABPUJIBYAK,
npodeccop kadeapbl SIKOHOMUKH KUHO U TeneBuaeHust CankT-IleTepOyprckoro rocy1apcTBEHHOTO
WHCTUTYTa KMHO U TeneBunenus, r. Cankr-IlerepOypr, gavrilchak@yandex.ru
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acriupanT bantuiickoit akageMuu Typu3Ma U peanpuHUMaTebeTsa, I. Cankt-IlerepOypr,
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A.G. KISELEVICH,
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igorladoga@ya.ru

AHHOTAaIUA.
B crartbe aHanu3upyeTCsi COBPEMEHHBIA YPOBE€Hb M TIEPCIEKTUBBI Pa3BUTUS MPEANPUATUI
MIPOMBIIIUICHHOTO CEeKTOpa (Ha MpuMepe PhIOHOTO X03siicTBa). OnpeaeneHsl mpooiIeMbl pa3BUTHS
PBIOHOTO X03SMICTBA M MPEIOKEHBI MEPHI IO UX PEUICHHUIO.

KioueBbie cioBa.
[IpennpuHuMaTENbCTBO, KPU3HC, PHIOHOE XO3SHCTBO, PHIHOK.

Abstract.
Modern level and prospects of development of industrial sector enterprises are analyzed (using the
example of fishery). Problems of fishery development are defined, and measures for their solution
are offered.

Keywords.
Entrepreneurship, crisis, fishery, market.





