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PETMOHAJIBHBIE CTPATEI'UM PAZBUTUS TYPU3MA: IIEPEXO/]
K THHOBAIIMOHHOMY PA3BUTHUIO

REGIONAL STRATEGIES FOR TOURISM DEVELOPMENT: TRANSITION TO THE
INNOVATIVE DEVELOPMENT

B.A. MOJIYAHOBA,
cTapluIuii Hay4yHbI coTpyAHUK COUMHCKOr0 Hay4YHO-UccaenoBarenbckoro nenrpa ®AHO, kanauaar
PKOHOMHUYECKHUX HaykK, I. Coun, veramolchan@mail.ru

V.A. MOLCHANOVA,
Sochi Research Centre (FASO), Senior Researcher, Candidate of Economic Sciences, Sochi,
veramolchan@mail.ru

AHHOTAIHA.
[IpoBenena TUMM3anys PErHOHATIBHBIX CTPATETUHM Pa3BUTHUSI Typu3Ma IO TUIAM IKOHOMHUYECKOTO
pocta. B cTparerusix, HaleJeHHbIX Ha pa3BUTHE MO MHHOBAIMOHHOMY THITY, OIIPE/IEIECHbl OCHOBHBIE
CIOCOOBI  BO3JICMCTBHS: KypC HAa HWHHOBAallMOHHOE  pa3BUTHE 4Yepe3  CTUMYJIUPOBAHUE
MpeANPUHUMATEILCTBA; CUTYAI[MOHHBIM MOIXOJ K HCIIOJB30BAHHUIO PA3IMYHBIX HHHOBAIMOHHBIX
PEKUMOB B 3aBUCMMOCTH OT II€JIEH U 3a/1a4; CO3/IaHME MHHOBAIMOHHBIX CUCTEM U KJIACTEPOB.

KiroueBnle ciioBa.
Crparerus, ”HHOBAIIMH, TYPU3M, PETHOH, IECTUHAIIMS.

Abstract.
The article develops a taxonomy of regional strategies for tourism development according to the
types of economic growth. The main influence methods in the strategies aimed at the innovative type
of development are defined: innovative development by stimulating entrepreneurship; situational
approach to the use of different innovative regimes depending on concrete goals and objectives;
creation of innovative systems and clusters.

Keywords.
Strategy, innovations, tourism, region, destination.
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OCOBEHHOCTH PA3ZBUTHUA JETCKO-IOHOIIECKOI'O TYPU3MA
B COBPEMEHHbBIX POCCUMCKHUX YCJIOBHUSX

FEATURES OF YOUTH TOURISM DEVELOPMENT IN MODERN RUSSIAN
CONDITIONS

C.IO. T'PUIILIVH,
MIPOPEKTOP IO COIMATbHO-BOCTIUTATENbHOM paboTe CaHkT-IleTepOyprckoro rocy1apCTBEHHOTO
HYKOHOMHUYECKOTO YHUBEPCUTETA, KAaHAUIAT SKOHOMUYECKIX HayK, T. CaHkT-IleTepOypr,
svr@unecon.ru

S.Y. GRISHIN,
St. Petersburg State University of Economics, Vice-rector for Social and Educational Work,
Candidate of Economic Sciences, Saint Petersburg, svr@unecon.ru
AHHOTAIHA.
B npencraBieHHON cTaThe paccMaTpUBAIOTCS KIIIOUEBbIE OCOOCHHOCTH M MapagurMbl Pa3BUTHS
JIETCKO-IOHOIIIECKOr0 Typu3Ma B coBpeMeHHOM Poccuun. OtnenpbHOe BHHMaHUE YJEISIETCS TaKUM
BOXHBIM BOIMPOCAM, KaK pasTpaHWYCHUE MOHSATUN JETCKUH M IOHOIIECKHH TYypu3M; pa3padoTka
cnerupuYecKux TYPUCTCKUX MPOIYKTOB JJIsl OINpPEAENICHHBIX KaTeropui aered U MOJPOCTKOB;
BIIUSIHUE POAUTENEH HA BEIOOP TypPUCTCKOTO MPOIYKTA.

KiroueBnle ciioBa.
JIeTCKO-IOHOIIECKUH TYpU3M, TYPUCTCKHH MPOMYKT, MOTHUBAIUS MOTPEOUTENS] TYPUCTCKUX YCIYT,
CIieliMaibHbIEC BUJIbI TYpHU3Ma

Abstract.
The article considers the key features and paradigms of youth tourism development in modern
Russia. Special attention is paid to such important issues as: the distinction between such concepts as
children and youth tourism; the development of specific tourist products for certain categories of
children and teenagers; influence of parents on the choice of the tourist product.

Keywords.
Youth tourism, tourist product, motivation of travel services consumer, special forms of tourism.
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CIIOPTUBHBINA TYPU3M U POCT IIPUBJEKATEJbHOCTHU JECTUHAILIUA

SPORTS TOURISM AND INCREASE OF DESTINATION
ATTRACTIVENESS

M.B. BOPHCOBA,
acniupanT CaHkT-IleTepOyprckoro rocy1apcTBEHHOTO SKOHOMUYECKOTO YHUBEpCUTETA, . CaHKT-
[TerepOypr, masha kebina@mail.ru

M.V. BORISOVA,
St. Petersburg State University of Economics, Graduate student, Saint Petersburg,
masha_kebina@mail.ru

AHHOTAIIUA.
B cratebe mpencraBiieH aHaNM3 COBPEMEHHOIO COCTOSHUS pPa3BUTHs CIOPTUBHOIO Typu3Ma B
Poccuiickoit ®enepannn. O60CHOBaHO, YTO CIIOPTUBHBIA TYPU3M — OJIMH U3 HauOoyee JOXOTHBIX U
Pa3BHUBAIONIUXCS CEKTOPOB SKOHOMUKH B Mupe. Oco0oe BHUMaHUE B CTaThe yAEIEHO MEePCIEeKTUBaM
pa3sBUTUS CIIOPTUBHOTO TypU3Ma KaKk METOJa IIOBBIIICHUS IPUBIIEKATEIIBHOCTH JECTUHALUU,
BBIJICJIEH Psii JOCTOMHCTB M HEAOCTATKOB JAHHOM OTPACIM MHIYCTPUU I'OCTENPUHMMCTBA B aCIEKTE
skoHOMUKH Poccuiickoit denepanuu.

KiaroueBble ci1oBa.
TypusM, aecTUHANMS, CHOPTHBHBIN TypuU3M, TYPUCTHYECKHE PECYypChl, MHAYCTPHUS CIOPTHBHOTO
TypU3Ma, COOOINECTBO  JECTHHAIIMHM, COOBITUHHBIA  MAapKETHUHT, TPOOJIEMBI  CIOPTHBHO-
037I0POBUTENLHOTO TypU3Ma

Abstract.
The article presents the analysis of the current state of sports tourism development in the Russian
Federation. It is proved that sports tourism is one of the most profitable and developing sectors of
economy in the world. Special attention in the article is given to the development prospects of sports
tourism as a method to increase the destination attractiveness; a number of strengths and weaknesses
of the given branch of the hospitality industry in the aspect of economy of the Russian Federation is
highlighted.

Keywords.
Tourism, destination, sports tourism, tourism resources, industry of sports tourism, destination
community, event marketing, problems of sports tourism.
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COBEPHIEHCTBOBAHUE TEXHOJIOI'MU IPOJAK TYPUCTCKOI'O IPOAYKTA
HA OCHOBE BHEJIPEHUSI UTHHOBALIMOHHBIX TEXHOJIOT'TU

IMPROVING THE SALES TECHNIQUES OF THE TOURIST PRODUCT ON THE BASIS
OF INTRODUCTION OF INNOVATIVE TECHNOLOGIES

A.A. KJIIEUMAH,
npodeccop kadenpsl Typu3Ma U COMAIBHO-KYJIbTypHOTo cepuca Cankt-IlerepOyprckoro
rOCyapCTBEHHOTO MHCTUTYTA KYJIbTYPBI, JOKTOP SKOHOMUYECKUX HAYK, podeccop, r. CaHKT-
[TeTepOypr, aklejman@yandex.ru

A.A. KLEYMAN,
St. Petersburg State Institute of Culture, Department of Tourism and Social-cultural Service, Doctor
of Economic Sciences, Prof., Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUMKOBA,
3aBeaytroas kadenpoit typucrtckoro ouzneca Cankr-lleTepOyprckoro rocy1apcTBEHHOTO
YHHUBEPCUTETA TEXHOJOTUHU U JU3aifHa, KaHIUIaT SKOHOMHUECKUX HayK, TOLEHT, T. CaHKT-
[TeTepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
St. Petersburg State University of Technology and Design, the Head of the Department of Tourist
Business, Candidate of Economic Sciences, Associate Professor, Saint Petersburg,
babaolga@rambler.ru

AHHOTAaIUA.

B cratbe packphIBaroTCsl OCHOBHBIE MPOOJIEMBI, ¢ KOTOPBIMU CTOJIKHYJICS TypOH3HEC B IOCIICIHHE
rogel. OOocHOBaHa HEOOXOIMMOCTh BHEIPEHUS WHHOBAIMOHHBIX TEXHOJIOTUH TMPOJaX IS
obecriedeHs] pocTa 00BEMOB pealM3allK TYPUCTCKOTO MPOAYKTA M MOBBIMICHUS YCTONYUBOCTU H
NpUOBIBHOCTH OW3Heca. PaccMOTpeH OMBIT HCMOJAB30BaHUS HOBBIX CHCTEM aBTOMATH3alUU
MpoIieccoB (HOPMUPOBAHUS, MPOABMIKEHUS M PEATM3allUH TYpPIakeToB, B yacTHOCTH, CRM cucTembl,
nporpamma Mid Office Manager, cucrema JIUHAMHUYECKOTO TMAaKETUPOBAHUS TYpPOB Kak
PEBOIONIMOHHBINA TPEHI, KOTOPBIM MEHSET MPUBBIYHBIC TEXHOJIOTUU TYPUCTCKON OTPACIIH.

KiroueBblie ciioBa.
Typusm, Ttypuctckuii OusHec, aBTOMaru3auusi OusHec-mporeccoB, CRM cucrtemsl, cucrema
JTUHAMHYECKOTO MMaKeTUPOBAHUS TYPOB.

Abstract.
The article describes the main problems faced by the tourist industry in recent years. The necessity
of introduction of innovative sales technologies to ensure growth in the tourism product and improve
the sustainability and profitability of the business is proved. The experience of using new systems of
automation of formation processes, promotion and implementation of packages, in particular CRM
system, the program Mid Office Manager, the system of dynamic packaging, as a revolutionary trend
that is changing the conventional technology of the tourism industry is considered.

Keywords.
Tourism, tourism business, automation of business processes, CRM systems, system of dynamic
packaging.
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TYPUCTCKHUM PBIHOK CET'OJIHA: KPU3UC U ITIEPE3ATPY3KA
TOURIST MARKET TODAY: CRISIS AND RESTART

C.B. ITY3UIUVYK,
3aBenyromas kadeapoil Typusma u rocrenpuumcTsa bantuiickoi akagemMun TypuzMa u
npeanpuHuMaTenscTBa, r. Cankt-IlerepOypr, svetlana.vladim@mail.ru

S.V. PUZIYCHUK,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Department of Tourism and
Hospitality, Saint Petersburg, svetlana.vladim@mail.ru

H.B. 3MHYEHKO,
JOLEHT Kadeapsl MeHeXKMeHTa U MapkeTuHra KpacHogapckoro ¢gunuana @UHAHCOBOTO
yHuBepcureta npu [IpasurensctBe Poccuiickoit denepannn, KaHAMAAT SJKOHOMUYECKNX HAYK,
noteHT, r. KpacHonap, zindencko.natasha@yandex.ru

N.V. ZINCHENKO,
Financial University under the Government of the Russian Federation, Krasnodar Branch,
Management and Marketing Department, Candidate of Economic Sciences, Associate Professor,
Krasnodar, zin4encko.natasha@yandex.ru

AHHOTAaIUA.
B cratpe mpencraBieHa CTaTUCTUYECKAas OILCHKA TYPUCTCKOrO pblHKa Poccuu Ha COBpEMEHHOM
JTarne, aHAIM3UPYIOTCS (POPMBI TIPOSBIICHUSI KPU3UCHBIX SBICHUN B OTIEIBHBIX CETMEHTAX PBIHKA,
paccMaTpUBAlOTCSl HANPaBJICHUS AHTUKPU3MCHOTO BO3JACHCTBUS MJI1 ar€HTOB TYPUCTCKOTO PbIHKA
P®.

KuroueBbie ciioBa
Bbe3nnoit TypucTckuii 1oOTOK P®, BBIE3NHOW TYpHUCTCKMH TOTOK, BHYTPEHHUH TYpHU3M,
AHTUKPU3UCHBIE MEPBL.

Abstract.
The article presents a statistical assessment of the tourist market in Russia at the present stage,
analyzes the forms of manifestation of the crisis in certain segments of the market, considers the
directions of anti-recessionary measures for the agents of tourist market of the Russian Federation.

Keywords.
Inbound tourist flow of the Russian Federation, outbound tourist flow, domestic tourism, anti-
recessionary measures.
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USING SPECIAL REGRESSION EQUATIONS FOR ANALYZING
AND FORECASTING DEMAND FOR EXPENSIVE TOURIST PRODUCT

UCIOJb30BAHUE CHEIMAJTBHBIX YPABHEHUM PETPECCHUU 151 AHAJIU3A U
IMPOT'HO3A CITPOCA HA JOPOI'ME TYPIIPOAYKTbI

A.N. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Entrepreneurial Management Department, Doctor
of Economic Sciences, Professor, Saint Petersburg, vash 64@mail.ru

A.H. HTAL[YJIVH,
npodeccop kadeaps! yrpaBieHUs NpeaTpUHIMATEIbCKON JesTeNbHOCTRI0 banTuiickol akaieMuun

TypU3Ma U NPeANPUHUMATENbCTBA, TOKTOP SKOHOMUUECKUX HayK, npodeccop, . Cankr-IlerepOypr,
vash_64@mail.ru

Abstract.

Article reviews the analysis of conditions, peculiarities and application technics of step-by-step
method of iteration to the equations simple regression, which are not reduced to any linear forms of
their own parameters and variables. Such practical task is arises sufficiently often during the
investigation of class of the Tornkwist functions. Particularly, the 2nd equation of this class
successfully describes Russian family’s cost for the purchase of relatively expensive tourist products
for foreign travels. The method of progressive approximation regards the plotting of the normal
equations set with application of process Jordan-Gaull and the expansion into the Taylor’s infinite
series of the function of the corrections for parameters of the desired equation. The amendments
itself are allowing to calculate the parameters of The Tornkwist functions (2nd equation) and
accomplish the forecast estimations of budget charges for purchase of the expensive tourist’s
products.

Keywords.
Approximation approach; linear form; regression equation; probabilistic distribution; the Tornkwist
functions; random component; large sample; universal set; maximum-likelihood method; least—
squares method; normal equations set; iteration; budget charges; discretionary spending; tourist’s
product.

AHHOTAIIUA.

CraThsi TIOCBAIEHA AaHANU3y YCJIOBHHA, OCOOCHHOCTSIM ¥ TEXHHUKAM MPHUMEHEHHUS MeToaa
IOCJIEI0BATENILHOTO NPUOIMKEHHSI K YPaBHEHHMSIM IPOCTOM PErpeccHu, KOTOpPbIE HE CBOAATCSA K
KaKMM-TH00 JUHEWHbIM (hOopMaM B OTHOLIEHUH COOCTBEHHBIX MapaMeTpoB U NepeMeHHbIX. Takas
INpaKTUYECKas 3aJaya BO3HHKAET JOCTATOYHO YacTO NPU HCCIENOBaHMM Kiacca (QyHKUIui
TopHkBucTa. B uacTHOCTH, BTOpO€ YypaBHEHHE OTOro Kjacca YJauyHO OIHKCBHIBAET PACXObl
pOCCUICKMX ceMell Ha NpuoOpEeTeHUE CPaBHUTEIBHO JOPOrMX TYPUCTCKUX MPOIAYKTOB st
3apyOeXHBIX MyTemecTBuid. MTepanmonHas mporeaypa MperycMaTpUBaeT MOCTPOCHUE CHUCTEMBbI
HOPMAJIbHBIX YpaBHEHUH ¢ HcHojb30BaHueM crnocoba Xopnana-I'aycca u pasnoxkeHue B OGecko-
HeuHbI psan Telnopa QyHKIMU MONpPaBOK K MapamMeTpaM HCKOMOro ypaBHeHHMs. CaMu MOIpPaBKU
MO3BOJISIIOT PACCUUTATh MapaMeTpbl GyHKIMM TOpHKBHCTA (BTOPOE ypaBHEHHUE) U CAENaTh MO HUM
MIPOTHO3HBIE OIIEHKH OIO/PKETHBIX PACXO0B CEMEH Ha JTOPOTHE TYPHPOIYKTHI.

KiaoueBnie cJjioBAa.



[locnenoBaTenbHOe mNpUOMIKEHUE; JIMHEWHas (opMa, YpaBHEHHE PErpecCHH; BEpPOSITHOCTHOE
pacnpenenenue; ¢ynkiuuu JI. TopHKBHCTa; TeHepanbHas COBOKYMHOCTh, METOJ] MaKCHMaJIbHOTO
MPaBAOIIOA00MS; METOJ] HAMMEHBIUX KBaJ-paToB; CUCTEMAa HOPMAJIbHBIX YpPAaBHCHWI; WUTCPAINS,
OO/ KETHBIE OTPAHUYCHHUS; JTUCKPCIMOHHBIC TpaThl (Ha JOPOTOCTOSIIME Ojara); TYypHUCTCKUUN
MPOIYKT.
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OCOBEHHOCTHU PEIT'TOHAJIBHOTI'O PA3BBUTHUA
MEXIAYHAPOJHOI'O TYPU3MA B POCCUH

FEATURES OF REGIONAL DEVELOPMENT OF INTERNATIONAL
TOURISM IN RUSSIA

A.O. BOPHCOBA,
acnupaHT bailkanbCKoro rocy1apcTBEHHOrO YHUBEPCUTETa SKOHOMUKH U TpaBa, r. Upkyrck, a-li-na-
08@yandex.ru

A.O. BORISOVA,
Baikal State University of Economics and Law, graduate student, Irkutsk,
a-li-na-08(@yandex.ru

AHHOTAIHA.

B coBpemeHHON MHPOBOM 3KOHOMHKE MEXIYHAPOJHBIM TypU3M HIpaeT BaKHEWIIYIO poib. B ycioBusix
rnmodanu3auud U OypHOTO pa3BUTHS HMH(MOPMAIIMOHHBIX TEXHOJIOTMH OH OKAa3bIBaeT 3HAUYUTEIBHOE
BO3JICHICTBME HAa HKOHOMHKH TMPAKTUYECKH BCEX CTpaH MHUpPA, 4YTO OO0ycCIaBiIMBaeT HEOOXOIUMOCTb
3G PEKTUBHON OpraHU3aIMH MEXIyHApOIHOTO TypH3Ma Ha HAI[MOHAJIBHOM M PETHOHAIBHOM ypoBHe. Llenb
CTaTbl — OMpPEACNIUTh BIUSHUE PETHOHAIBHBIX ()AaKTOPOB Ha Pa3BUTHE MEXAYHApPOJHOrO (B OCOOEHHOCTH
BBE3/JIHOr0) TypusMma B peruoHax Poccum. Jljis AOCTHXKEHHUSA I€M TPOBOJUTCS AaHAIU3 MPUPOIHO-
reorpaduyeckux  (akTOpoB, BKJIIOYAIOIIKUX PUPOJHO-PEKPEAIMOHHBIM  MOTEHLHUaN, MPUTOJHOCTh
TeppI/ITOpI/Iﬁ AJId pa3BUTHUA HUIICBBIX BHUJOB TypHU3Ma, reorpa(bnqecxoe ITIOJIOKCHUC, KINMATHYCCKHC
ocobenHoctu. Oco0oe BHUMaHHWE yAENACTCS SKOHOMHUYECKHM (pakTopaM — TaKuM, Kak OOIIUH ypOBEHb
SKOHOMHUYECKOTO Pa3BUTUS PETHOHOB, OCBOCHHOCTh TEPPUTOPUU H  PA3BUTOCTh  TPAHCIOPTHOM
UHGPACTPYKTYPhl, YPOBEHb JOXOJ0B HaceiaeHus. [IpuBoasTCcs mpuMephl BIUSHUS MOJUTHYECKUX (PAKTOPOB.
Ha ocHOBe MmosTyueHHBIX Pe3yJIbTAaTOB JETIAeTCs BHIBOJ O XapaKTepe BIMSAHUS PErHOHAIBHBIX 0COOEHHOCTEH
Ha pa3BuTHE B Poccum MexyHapoIHOro Typu3Ma B LIEJIOM U BhE3JHOTO TypHU3Ma B YaCTHOCTH.

KuroueBrle ciioBa.
MexayHapoaHblli TypU3M, BBE3AHOW TypPU3M, Pa3BUTHE MEXIAYHAPOAHOIO TYpU3Ma, Pa3BUTUE BBHE3IAHOIO
TypU3Ma, PEerHOHAJIbHbIE OCOOEHHOCTH MEXIYHapOJHOIO TypHU3Ma, (DaKTOpbl pa3BUTHUS MEXIYHApPOAHOTO
TypU3Ma, MeXIyHapoAHbIl TypusM B Poccun.

Abstract.

International tourism plays a significant role in the modern world economy. In the context of globalization
and the rapid development of information technologies international tourism has a considerable impact on the
national economies of almost all countries. This fact necessitates the effective organization of international
tourism at the national and regional levels. The aim of the article is to determine the influence of regional
factors on the development of international (especially inbound) tourism in the Russian regions. In order to
achieve the goal the analysis of natural and geographical factors including natural and recreational potential,
suitability of territories for niche tourism development, geographical position, climatic features is provided.
The special attention is paid to economic factors such as the general level of economic development,
development of the territories and transport infrastructure, the level of incomes. The examples of the political
factors impact are given. Based on the obtained results it is concluded that regional characteristics have a
significant influence on the development of international tourism in general and inbound tourism in particular
in Russia.

Keywords.
International tourism, inbound tourism, international tourism development, inbound tourism development,
regional characteristics of international tourism, factors of international tourism development, international
tourism in Russia.
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IKOJJIOI'MYECKASA TPOITA KAK BU/I OKOTYPU3MA B IEH/IPOITAPKE
ECOLOGICAL TRAIL AS A TYPE OF ECOTOURISM IN ARBORETUM

B.I1. MAKAPEHKO,
noteHT kadeapsl reorpaduu [Ipuamypckoro rocynapcTBeHHOro yuuepcutera umenu [llomom-
Aneilixema, KanauaaT OMOIOTMYECKUX HAYK, JAOIEHT, I. bupoOumkan, vera.makarenko.54(@mail.ru

V.P. MAKARENKO,
Priamursky State University named after Sholom Aleichem, Candidate of Biological Sciences,
Associate Professor, Birobidzhan, vera.makarenko.54@mail.ru

JL.B. HIEBIIOBA,
cTapiuii mpenoaaBaTesb kageapsl reorpaduu [Ippamypckoro rocy1apcTBEHHOTO YHUBEPCUTETA
umenu [llonom-Aneiixema, r. bupoodumxkan, shevcova-lubaba@mail.ru

L.V. SHEVTSOVA,
Priamursky State University named after Sholom Aleichem, Senior Teacher, Birobidzhan, shevcova-
lubaba@mail.ru

E.A. TIMCJIAATUHA,
CTyIeHTKa (haKyIbTeTa TAMOKEHHOTO Jiea U reocpeas! [[puaMmypckoro rocygapcTBEHHOTO
yHuBepcutetra umeHu [llonom-Aneiixema, r. bupobumkan, helen-lisenok@mail.ru

H.A. PISLAGINA,
Priamursky State University named after Sholom Aleichem, student at Customs and
Geoenvironment Department, Birobidzhan, helen-lisenok@mail.ru

AHHOTALIUA
Jenaponoruueckue MapKud  SBISIOTCA  YAOOHBIM — OOBEKTOM  JUIsl  Pa3BUTUA  NPHUPOJO-
OPUEHTUPOBAHHOTO TYpPU3Ma, KOTOPBIA MOKET M JOJKeH OpaTh Ha ce0si GYHKIIUIO HKOJIOTHUECKOTO
npocBelieHus 1 o0pazoBanus. PaccMaTpuBaeTcst OMBIT U TPOOJIEMBI Peai3aliK SKOIIPOCBEIICHUS B
JIEHIpOJIOTHYEeCKOM Tapke T. bupobumkana EBpelickoit aBTOHOMHOM 001acTH.

Abstract
Arboretums are a convenient target for the development of nature-based tourism, which can and
should take on the function of environmental enlightenment and education. The experience and
problems of implementation nof environmental education in the arboretum of Birobidzhan, the
Jewish Autonomous Region, are considered.

KiarueBble cj1oBa
OKOJIOTMYECKUUA  TYypu3M, OXpaHsieMas NOpUpOJHAs TEPPUTOPHUs, DKOJOTHMYECKas Tpora,
JIEHPOJIOTUYECKUH MTapK.

Keywords
Ecotourism, protected area, ecological trail, arboretum.
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BOCIIPUSITUE HEHOBOM CIIPABEJIJINBOCTHU NOTPEBUTEJISAMHU
OBPA3OBATEJIBHOM YCIYTH

PERCEPTION OF FAIR PRICE BY CONSUMERS OF EDUCATIONAL SERVICE

A.H. HAITYJIUH,
npodeccop kadeapsl yrpaBieHUs TPeITPUHIMATEILCKON JeSTENBHOCTRI0 banTuiickol akaieMun
Typu3Ma U NpeAPUHUMATEIBCTBA, TOKTOP S9KOHOMUYECKUX HayK, ipodeccop, r. Cankt-IleTepOypr,
vash 64@mail.ru

A.N. TSATSULIN,
Baltic Academy of Tourism and Entrepreneurship, Entrepreneurial Management Department, Doctor
of Economic Sciences, Professor, Saint Petersburg, vash 64@mail.ru

A.B. KCEHO®OHTOB,
3aMeCTHUTENb TpejiceiaTelsi KOMUTeTa o oOpa3oBanuto agmuaucTpanuu Cankt-IleTepOypra,
KaHJUJAT SKOHOMUYECKUX HayK, . CankT-IleTtepOypr, kobr@gov.spb.ru

A.V. KSENOFONTOV,
The Vice Chairman of the Committee for Education of Saint Petersburg City Administration,
Candidate of Economic Sciences, Saint Petersburg, kobr@gov.spb.ru

AHHOTaIMA.
CraThsi TOCBSIIIIEHA OCHOBHBIM acCHEKTaM II€HOOOpa30BaHUSI HAa PBIHKE YCIYT BBICIICH IIKOJIBI,
KOTOpBIE HEOOXOAMMO YUUTHIBATh MPHU YIIYUIIEHUU CUCTEMHOTO KauyecTBa 00pa30BaTEIIbHON YCITyTH:
po(HIh TOATOTOBKH KaJPOB, OTHOIIIEHUS MEX]TY CIIeIUATU3UPOBAHHBIMU 00JIacTIMH 00pa30BaHMsI,
neHsl U Tapudbsl Ha oOpaszoBareibHble ycayrd. [IpeAnpuHSATHI TOMBITKA H3MEPUTHh A dEKT
BOCIIPUSITUSL KATETOPUH YEHOBAs CNPABEONIUBOCHTb.

Kuirouesbie ciioBa.
CucteMHOe KauecTBO, oOpa3oBaTelibHasi YycCiayra, LieHa oOpa3oBaTeIbHOM YCIyrH, WHHOBAaLUS,
uccieoBaHus U pazpabotku (R&D), moAroToBKa KaapoB, JUCTAHIIMOHHOE O0pa3oBaHHE, IEHOBAs
CIPaBEIMBOCTb.

Abstract.
The article is dedicated to the basic aspects of price formation on the market of higher school services
that should be taken into account to improve system-based quality of educational service: stuff
training profile, relationships between specialized educational areas, prices and tariffs of educational
services. There were taken the attempts to measure the perceptual effect of the category fair price.

Keywords.
System-based quality, educational service, price of educational service, innovation, research and
development, stuff training, distance education, fair price.
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HHOBBIINEHUE KAYECTBA INOAI'OTOBKHU CIIEHUAJINCTOB JIS1 COEPHI
TYPU3MA HA OCHOBE IPUMEHEHUSA PA3JIMYHBIX ®OPM
OBPA3OBATEJIBHOI'O AYTCOPCHUHI' A

IMPROVING QUALITY OF SPECIALIST TRAINING IN THE SPHERE OF TOURISM
BASED ON THE DIFFERENT FORMS OF EDUCATIONAL OUTSOURCING

M.A. JIIOBAPCKAA,
3aBefyromias kadeapoit 5KOHOMUKHU M IPeANpUHUMATENbCTBa banTuiickoii akageMun Typusma u
OpeaIpUHUMATENbCTBA, TOKTOP SKOHOMUYECKUX HayK, podeccop, r. Cankr-IlerepOypr,
lioubarskaya@mail.ru

M.A. LYUBARSKAYA,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Department of Economics and
Entrepreneurship, Doctor of Economic Sciences, Professor, Saint Petersburg, lioubarskaya@mail.ru

C.B. IOPLEB,
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SKOHOMUYECKHUX HayK, o1eHT, T. Cankt-IleTepOypr, piton1982@yandex.ru

S.V.YURYEV,
Saint-Petersburg State University of Economics, Candidate of Economic Sciences, Associate
Professor, Saint Petersburg, piton1982@yandex.ru

AHHOTAIIUA.
B cratbe paccmarpuBaroTCs BO3MOXKHOCTH Tepefauyd OTAETbHBIX (YHKUUN yupexaeHus chepsl
BbICIIETO O00pa3oBaHMs Ha ayTCOPCUHI: OpraHU3allMOHHBIX, (UHAHCOBO-3KOHOMUYECKUX,
IOPUANYECKIX, MapKeTUHroBBIX. llenmb oOpa3oBaTeNbHOTO ayTcopcuHTa - CHOPMHUPOBATH
MPEANPUHUMATEIBCKYI0 OPHEHTAIMIO 00pa30BaTEIbLHON OpraHW3allid Ha OCHOBE JCIICTUPOBAHUS
byHKIUMI MapTHEpaM W COXpaHEHHUs 3a COOOM TOJIBKO TeX (YHKIHM, KOTOphble 00€CTIeUMBAIOT
KaueCTBO MOJTOTOBKH CIIEIUATIUCTOB.

KaoueBnie cJjioBAa.
AyTcopcuHr, ydpexaeHue cdepsl BbICIIEro oOpa3oBaHus, cepa Typusma, MOATOTOBKA KaJpoB,
WHHOBAITMOHHASI MOJIEJIb, 00pa30BaTEIbHBIA ayTCOPCHUHT.

Abstract.
The article considers the possibility of the transfer of certain functions of the higher education
institution for outsourcing: organizational, financial, economic, legal, marketing. The purpose of
education outsourcing is to generate business oriented educational organization based on the
delegation of functions to partners and preservation behind only those functions that provide quality
of staff training.

Keywords.
Outsourcing, higher education institution, tourism, staff training, innovative model, educational
outsourcing.
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OIIEHKA SKOHOMMYECKON Y®®EKTUBHOCTHU KAIPOBOI'O IOTEHIIUAJIA
I'OCTUHHUYHOI'O KJIACTEPA

ASSESSMENT OF ECONOMIC EFFICIENCY OF PERSONNEL POTENTIAL OF
HOSPITALITY CLUSTER

IO.I'. TEPEHTBEBA,
notneHT bantuiickoi akageMuu Typu3Ma U peANPUHUMATEIbCTBA, KAaHIUIAT SJKOHOMUYECKUX HAYK,
r. CankTt-IletepOypr, luckyterenteva@yandex.ru

Y.G. TERENTEVA,
Baltic Academy of Tourism and Entrepreneurship, Candidate of Economic Sciences, Saint
Petersburg, luckyterenteva@yandex.ru

AHHOTAIHA.
B cratee paccMaTpuBarOTCA BOMPOCHI  BBIPAOOTKM METOAMKHA  OIEHKH 3P (PEeKTUBHOCTH
dbopmupoBaHusi ¥  (PYHKIIMOHHPOBAHHUS KaJpOBOrO MOTEHIMANa TOCTUHUYHOTO KJacTepa,
MpeICTaBlieHa CTPYKTypa B3aUMOCBSI3U OTJACIBHBIX KOMIIOHEHTOB CHCTEMBl MOHUTOPHHTA
KaJ[pOBOrO0  TOTEHLIMaja, OMNpEJEJCHbl OCHOBHBICE  HANpPAaBJICHHWS  NPOBEJCHUS  aHAM3a
3 (HEKTUBHOCTH KaJIPOBOM COCTABIISIIONIEH TOCTHHHYHOTO KJIacTepa.

KuroueBsbie ciioBa.
KanapoBeiit moTeHIIMa, TOCTUHUYHBIN KJIacTep, 00pa30oBaTelbHBIN YPOBEHB, OLICHKA
3¢ PEeKTUBHOCTH.

Abstract.
The article considers the development of assessment methods of formation and functioning
efficiency of personnel potential of the hospitality cluster; the structure of correlation of individual
components of the monitoring system of personnel potential is presented; the main directions of the
analysis of the effectiveness of the human component of the hospitality cluster is defined.

Keywords.
Personnel potential, hospitality cluster, educational level, assessment of efficiency.
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COJIEPKAHUE OCHOBHBIX TAIIOB W ONIEPALIAI JUCTAHIIMOHHOM
MEJATOTMYEKO# TEXHOJIOTUH OBYYEHUS CTYJIEHTOB MOAY.JTIO
«OJAMIINTICKOE OGPA3OBAHUE»

CONTENTOFTHE MAIN STAGES AND OPERATIONS OF DISTANCE PEDAGOGICAL
TECHNOLOGYOF STUDENTS TRAINING
«OLYMPIC EDUCATION»MODULE

.. KPYTJIUK,
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kruglik.ivan@mail.ru
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AHHOTAIIUA.
CraThsi TIOCBAIIEHA PACCMOTPEHUIO COICPKAHHUS OCHOBHBIX 3TAllOB M OINEPAlUd JUCTaHIMOHHOM
METarOTHIECKON TEXHOJOTHH OOYYeHHsSI CTYICHTOB MOMAYJIIO «OJHMITHHCKOE 0Opa3oBaHHE».
[TonmyueHHble pe3ynbTaThl B XOAE IPOBEACHHOIO HCCIIEOBAHUS MCIIOJIB30BaHbl M BHEIPEHBI B
OPAaKTUKY AUCHUIUIMH «®Dusnueckas KynbTypa» (B He(QU3KYyJIbTYpPHBIX By3ax Ha Kadeapax
¢usnyeckoro Bocnuranus), «Onummnuiickoe 00pa3oBaHUE.

KiaoueBnie cJIioBA.
Monynb «onmuMIuiickoe 00pa3oBaHuey, TMCTAHIMOHHAS TTeIarOTHYeCKasi TEXHOJIOTHSI.

Abstract.
The article considers the content of the main stages and operations of distance pedagogical
technology of students training «Olympic education» module. The results obtained during the study
are used and put into practice of the disciplines «Physical Culture» (in not sports higher education
institutions in the departments of physical education) «Olympic educationy.

Keywords.
Module «Olympic education», distance pedagogical technology.
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K ITPOBJIEME MHUPOBOI'O KPU3UCA: EI'O 'EHE3UC, TIPUYNHBI 1 BO3MO’KHBIE
HOCJIEACTBUA

TO THE PROBLEM OF WORLD CRISIS: ITS GENESIS, CAUSES AND POTENTIAL
CONSEQUENCES
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npodeccop, r. Cankr-IletepOypr, bolshakov62@mail.ru
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A.A. BOLSHAKOVA,
Saint Petersburg State University of Aerospace Instrumentation, Lawyer, Saint Petersburg,
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AHHOTAIIUA.
Cratbs pacKpbIBaeT T€HE3UC, IPUUMHBI U BO3MOXKHBIE, B T.4. COLIMAIbHBIC MOCIEACTBUS MUPOBOTO
KpU3HCa, TTOKa3bIBAIOTCS (PAaKTOPBI U UCTOYHUKH ()OPMHUPOBAHUS HEJIETATBHBIX MUPOXO3SIICTBEHHBIX
OTHOIIICHUH; paCKPBIBACTCS POJIb, MECTO M 3HAYMMOCTh HeHa0JI10/1aeMO SKOHOMHUKHN B MHpe U PD.
O603HavaeTcst CyIHOCTh, POJIb U MECTO TIO0ATBHON KYJIbTYPhl U IKOHOMUKH, COITUATBHBIX
MHCTUTYTOB 00111ecTBa B ((OPMUPOBAHUHU KPU3UCA U HEJIETATIBHBIX MUPOXO3SIICTBEHHBIX
OTHOIIICHHUH.

KiroueBble cjioBa.
MupoBoit Kpu3HC; TeHE3UC, TPUIUHBI U MOCIEACTBUSA KpU3Kca; HeHaOI0JaeMasi dKOHOMUKA,
MUPOXO3SIHCTBEHHBIC OTHOIIECHHUS, HEJIETaIbHbIC MUPOXO03sIHCTBEHHBIC OTHOIICHHS, MUPOBAas
HPKOHOMHKA, rio0anu3anus, rmodansHas KyiabTypa, rI1o0anbHasi 3KOHOMUKA, COITUATbHBIE HHCTHTYThI
o0I1IeCTBa.

Abstract.
The article considers the genesis, causes and potential, including social, consequences of the world
crisis; it presents factors and sources of formation of illegal world economic relations; it reveals the
role, place and importance of non-observed economy in the world and in the Russian Federation. It
defines the nature, role and place of the global culture and economy, social institutions in the
formation of the crisis and illegal world economic relations.

Keywords.
World crisis, genesis, causes and consequences of the crisis, non-observed economy, world
economic relations, illegal world economic relations, world economy, globalization, global culture,
global economy, social institutions.
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WHHOBAIIMOHHO- M KJIACTEPHO- OBYCJIOBJIEHHBII1 SdKOHOMUWYECKHA
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AHHOTAIIUA.

B wumccnenoBaHMM TIOCPEICTBOM  OCYIIECTBIICHHS KOMIUICKCHOI'O aHajdn3a 3aKOHOMEPHOCTEH
Pa3BUTHSA TYPUCTCKO-PEKPEAIIMOHHOTO KOMIUIEKCA HAIIMOHAJIBHBIX PETMOHOB, B KOHTEKCTE
WHHOBAIIMOHHOTO PAa3BUTHS U KJIACTEPU3AIMKM PKOHOMHUKH BBITIOJTHEHA arpoOarus MmpeioKeHHOTO
MeTOJla HEYETKOI'0 BEHBIIET-aHAIN3a Ha MACCHBE JIAHHBIX TPAHCTPAHUYHOrO pernoHa «bantuiickoe
Mope». OcCyIIecTBISeHBl BEHBIET-IPEOOpa30BaHNE, BHU3yalHW3allls pPe3yJIbTaToOB, 00pabOTKa u
WHTEpIIpETaIisl BEHBIET-CIIEKTPOB, UCCIEIOBAHBI CTPYKTYPhI KOJIeOaHH, onpeaeiacHa 3HAUUMOCTh
KakJoro macmraba B OOIIEH CTPYKType W BBISBICHUHW OCOOCHHOCTECH pa3BUTHUS CHCTEMbI Ha
pasIMYHBIX MaciiTabax, BIEpPBBIE C(HOPMUPOBAHBI OIHMCAHHUS - «IIOPTPET» HWHHOBALIMOHHO- M
KJIACTEpHO- 00YCJIIOBJIICHHOT'O 3KOHOMHYECKOTO POCTa B OTPACIH «TYPU3M M pEeKpearus.

' Crarbs BBIIIOJHEHA TIPH MOIuep:kke Poccuiickoro (oHma (GyHIaMEHTaJIbHBIX HMCCIIEAOBAHMN, B paMKax
Hay4dHOro npoekra p_tor a Nel4-46-01634



OmpeaeneHo, 4To YKOHOMHUYECKHI POCT peruoHa TECHO CBsI3aH ¢ ()OKYCHPOBAHHOCTHIO TYPUCTCKOU
orpaciu (0,94), poct BBII cBs3an ¢ maHHBIM Moka3areneM naxe Oojee xectko (1,00). YpoBeHsb
3aHATOCTH B PETHOHE TECHO CBS3aH C KOJWYECTBOM IpeanpusTuii Typuctckoi orpaciu (0,99). Poct
BBII tecHo cBs3an ¢ goieit HaykoeMkoro ouszHeca B BBII (0,98) 1 rocymapcTBeHHBIMH pacXoaMHu
Ha Hayky u wucciaefoBanus (0,94). 3anstocts m poct BBII TecHo cBsizaHbl ¢ mMokazareineMm
YeJI0BEUECKOro KanuTana B Hayke U ucciaegoanusix (0,98 u 0,97 cooTBETCTBEHHO).

Kuaruessble ciioBa.
TpaHcrpaHUYHbBIM PETrMOH, UHHOBAILMOHHOE PAa3BUTHE, YIKOHOMHYECKHM POCT, HEYETKUN BEUBJIET-
aHalii3, TYPUCTCKask OTPacIb.

Abstract.

In the research by means of implementation of the complex analysis of regularities of development
of a tourist and recreational complex of national regions, in the context of innovative development
and clustering of economy, approbation of the offered method of the indistinct wavelet-analysis on
data array of the cross-border region «Baltic Sea» is executed. Wavelet -conversion, visualization of
results, processing and interpretation of wavelet-ranges are realized; structures of oscillations are
probed, the significance of each scale in the general structure and detection of features of system
development at different scales is defined; and descriptions — «portraits» of innovative and cluster
determined economic growth in the branch «tourism and recreation» are created for the first time.
The economic growth of the region is defined to be tightly connected to a focussing of tourist branch
(0,94), GDP growth is connected to this index even more rigidly (1,00). The employment rate in the
region is tightly connected to the number of the enterprises of tourist branch (0,99). GDP growth is
tightly connected to a share of the knowledge-intensive business in GDP (0,98) and the public
expenditures on science and researches (0,94). Employment and GDP growth are tightly connected
to the index of the human capital in science and researches (0,98 and 0,97 respectively).

Keywords.
Cross-border region, innovative development, economic growth, indistinct wavelet- analysis, tourist
branch.
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MOAEJIb DPP®EKTUBHOI'O PYKOBOJAUTEJIA B CUCTEME
KOHKYPEHTOCIHOCOBHOCTH IPEJNPUSTUI MAJIOTO BU3HECA

MODEL OF AN EFFECTIVE MANAGER IN THE COMPETITIVENESS SYSTEM OF
SMALL BUSINESS ENTERPRISES

B.B. JJSJIEYKO,
TOTICHT KadeaApbl SKOHOMUKH U TIPEANPUHUMATENBCTBA banTuiickoii akaieMuu Typru3Ma u
NpeINPUHUMATEIHCTBA, KAHIUAAT YKOHOMUYECKHUX HAYK, AOIeHT, T. CankT-IleTepOypr,
mail@batp.ru

V.V. DYADECHKO,
Baltic Academy of Tourism and Entrepreneurship, Department of Economics and entrepreneurship,
Candidate of Economic Sciences, Associate Professor, Saint Petersburg, mail@batp.ru

AHHOTAIIUSA.
B cratbe chopMynupoBaHbl OCHOBHBIC TpeOOBaHHS K 3()PEKTUBHOMY DPYKOBOIUTEIIO C TOYKH
3peHHs] KOHKYPEHTOCIIOCOOHOCTH MPEANPHUATHs, ONUCaHa oOmas MOJeIb COBPEMEHHOIO
PYKOBOJMTEISI ¥ OTIPEACIICHBI KIIFOUEBbIC HAMPABJICHUS MOBBIIEHUS () (HEKTUBHOCTH PyKOBOIUTEIS
B c(hepe masioro 6u3Heca.

KuroueBsbie ciioBa.
Massiit 6u3Hec, pyKOBOAMTEINb, KOHKYPEHTOCTIOCOOHOCTD.

Abstract.
The article sets out the basic requirements for an effective manager in terms of competitiveness of
the company, describes a general model of a modern manager and defines the key areas for
enhancing the effectiveness of the head of a small business.

Keywords.
Small business, manager, competitiveness.
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MEXAHHN3MbI TAPUDPOOBPA3OBAHUSA HA YCJAYTY NPEANPUATHN KUJTAIITHO-
KOMMYHAJIBHOI'O XO3SIIICTBA

MECHANISMS OF TARIFF SETTING FOR HOUSING AND COMMUNAL SERVICES

N.H. TABPUJIBYAK,
npodeccop kadeapbl SIKOHOMUKHN KUHO U TeneBuaeHust CankT-IleTepOyprckoro rocy1apcTBEHHOTO
WHCTUTYTa KUHO U TeneBuaenus, r. Cankr-IlerepOypr, gavrilchak@yandex.ru

[LN.GAVRILCHAK,
Saint-Petersburg State University of Film and Television, Film and Television Economics
Department, Saint Petersburg, gavrilchak@yandex.ru

O.H. 3AXKOI'MHA,
CTapIIui TperoaaBaTellb Kageaphbl cepBrUCa, TYMaHUTAPHBIX M €CTECTBEHHOHAYYHBIX JUCIUTUIAH
¢ummana Cankt-IleTepOyprckoro rocy1apcTBEHHOTO SKOHOMHYECKOTO YHHUBEPCUTETA B T. Bemukue
Jlyku, oxana ni@mail.ru

O.N. ZAZHOGINA,
State University of Economics, Velikiye Luki Branch, Department of Service, Humanitarian and
Natural Sciences, Senior Teacher, oxana ni@mail.ru

C. H. JIYKOMCKMUI,
acriupanT Caskt-IleTepOyprckoro rocy1apcTBEHHOTO HHCTUTYTA KMHO U TeleBUAeHUs, T. CaHKT-
[TetepOypr, s.lukomskiy@bk.ru

S.N. LUKOMSKII,
Saint Petersburg State University of Film and Television, Graduate student, Saint Petersburg,
s.lukomskiy@bk.ru

AHHOTAIIUA.
B cratbe paccmaTpuBaroTCs MEXaHU3MBI Tapu(pooOpa30BaHU HA YCIYyTH MPEANPUITHNA KUTUIITHO-
KOMMYHQJIBHOTO XO35CTBa. APryMEHTHPOBAaHBI MPHHIUIBI TapU(HOTO PETyJIHPOBAHUS B
3aBUCUMOCTH OT TEpPPUTOPUHU, HA KOTOPOM OCYHIECTBISCT JI€ATEIbHOCTh MPEANPHUSITHE,
OKa3bIBAIOIIEE KUIUIIHO-KOMMYHAJIBHBIE YCIYTH.

KuroueBble cJioBa.
Mexanu3mel, Tapudoodpa3oBaHue, MPUHIMIBI, KOMMYHAJIbHBIE YCIYTH, KUIUITHO-KOMMYHAIBHOE
XO034MCTBO, MOHOIIOJIbHAsI TEPPUTOPHUSA, NOTEHUUAIBHO KOHKYPEHTHAsl TEPPUTOPHS, KOHKYPEHTHAs
TEPPUTOPHSL.

Abstract.
The article considers the mechanisms of tariff setting for housing and communal services. It argues
the foundations of tariff regulation depending on the territory where housing and communal sector is
situated.

Keywords.
Mechanisms, tariff setting, foundations, public services, housing and communal sector, monopoly
territory, potentially competitive territory, competitive territory.
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PUCKU B COEPE YCJIYI' ABTOI'PY3OIIEPEBO3YNKOB
RISKS IN THE SPHERE OF CARGO TRANSPORTATION

E.C. HUKM®OPOB,
JIOLIEHT Kadeaphl TOProBoro jaena u ToBaposeaeHus Cankr-IleTepOyprckoro rocy1apcTBEHHOTO
HKOHOMHYECKOTO0 YHUBEPCUTETA, KaHIUIAT SKOHOMUYECKUX HayK, T. Cankt-IleTtepOypr,
esn@rospolimer.com

E.S. NIKIFOROV,
Saint Petersburg State University of Economics, Department of Trade Business and Merchandizing,
Candidate of Economic Sciences, Saint Petersburg, esn@rospolimer.com

P.P. JIATBIIIOBA,
JOIICHT KadeAphl TyMaHUTAPHBIX U MAaTEMaTHYCCKUX TUCITUIUIMH banTuiickoi akageMuu Typu3Ma u
MPEINPUHAMATENLCTBA, KAHIUAAT SKOHOMUYECKHNX Hayk, T. CaHkT-IleTepOypr,
ramilyal 983 @mail.ru

R.R. LATYPOVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Humanitarian and Mathematical
Disciplines, Candidate of Economic Sciences, Saint Petersburg, ramilyal 983@mail.ru

J. 1. KEPUMKVYJIOBA,
acniupaHT banTuiickoi akageMun Typu3Ma U npeAnpuHUMarenbeTsa, T. Cankr-IletepOypr,
dinara_star@mail.ru

D.D. KERIMKULOVA,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
dinara_star@mail.ru

AHHOTAIIUA.
Pucku rpy3omepeBo34MKOB pa3sHOOOpa3Hbl W CBSI3aHBI CO CHEIMUGPUKOW UX JEATEIHHOCTH.
Ontumuzanysi OCHOBHBIX IOKa3aTesie TI'py30NepeBO30K HAIpaBjieHA Ha CHM)KEHUE U3JICPKEK U
MUHUMU3ALUI0 DPUCKA. TOJBKO T'paMOTHO IIOCTAaBJICHHAs CTPATErvs PYKOBOJACTBA CMOXET BO
BpEMEHA SKOHOMUYECKOTO KPU3HCa yAEPKATh MPEIIIPUATHE.

KaoueBrnie cJjioBA.
[IpeanpruHUMATENBCTBO, PUCK, TPY30IIEPEBO3KU, ONITUMU3ALUS, TPUHIIUTIBI

Abstract.
Risks of cargo carriers are various and connected to the specifity of their activity. Optimization of
the main indicators of cargo transportation is directed at the cost saving and risk minimization. Only
competent management strategy will be able to hold the enterprise at the time of economic crisis.

Keywords.
Entrepreneurship, risk, cargo transportation, optimization, principles.
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OCOBEHHOCTHU I'OCYJIAPCTBEHHOI'O PEI'YJIHPOBAHUA
HPEAITPUHUMATEJIBCKOU AEATEJIBHOCTHU AIIK B PECIIYBJIUKE KA3AXCTAH

FEATURES OF STATE REGULATION OF ENTREPRENEURIAL ACTIVITY OF
AGRARIAN AND INDUSTRIAL COMPLEX IN THE REPUBLIC OF KAZAKHSTAN

P.P. JIATBIIIOBA,
JOIICHT Kadeaphl TyMaHUTAPHBIX U MATEMATHYCCKUX TUCITUIUIMH banTuiickoi akageMuu Typu3Ma u
MPEINPUHAMATENLCTBA, KAHIUIAAT SKOHOMUYECKHX HaykK, T. CaHkT-IleTepOypr,
ramilyal983@mail.ru

R.R. LATYPOVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Humanitarian and Mathematical
Disciplines, Candidate of Economic Sciences, Saint Petersburg, ramilyal 983@mail.ru

H.b. JAYMBAEBA,
acniupaHT banTuiickoil akageMun Typu3Ma U npeAnpuHUMarenbeTsa, T. Cankr-IletepOypr,
nadirad81@mail.ru

N.B. DAUMBAYEVA,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
nadirad81@mail.ru

AHHOTAIIUA.
["ocymapcTBeHHas MoAepKKa peapuHUMaTeNeld arpapHoro komiuiekca B Pecryonuke Kazaxcran
ABJISIETCS. HE3aMEHUMOM Uil TMOJACpP)KAaHWS OSKOHOMHMKM CTpaHbl B  LEJIOM, [JISl  Yero
MPEeANPUHUMAIOTCS Pa3IMYHbIE METOJbI MO BBIACICHUIO CYOCHAMI CpeHEMY U MalloMy Ou3Hecy.
BBISBIISIOTCS PUOPUTETHBIE BUIBI JESTEILHOCTH, JUISI KOTOPBIX MPEIOCTABISIOTCS CYyOCUANH B
cthepe AIIK.

KiaoueBnie cJioBA.
[IpennpuHUMATENHCTBO, TOCYAAPCTBEHHAS MOIICPIKKA, CYOCUINH, KPU3HC.

Abstract.
The state support of entrepreneurs of agrarian complex in the Republic of Kazakhstan is
irreplaceable for maintenance of national economy; that is the reason for various methods on
allocation of subsidies to medium and small business. Priority types of activity, which are subsidized
in the agrarian and industrial complex sphere, are identified.

Keywords.
Entrepreneurship, state support, subsidies, crisis.
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