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CUCTEMHBIN NOJAXOJ U OFbSICHUTEJIBHBIE MOJIEJIU B TYPU3ME
SYSTEM APPROACH AND EXPLANATORY MODELS IN TOURISM

O.B. EBCTPOIIbBEBA,
cTapiuii Hay4uHbIi coTpyaHuk MuacTuTyTa reorpaduu um. B.b. CouaBsl CHOUpPCKOTO OTAETEHUS
Poccuiickoit akagemMun HayK, KaHAUIAT reorpaguieckux Hayk, r. Upkyrck, ledotop@irigs.irk.ru

O.V. EVSTROPYEVA,
V.B. Sochava Institute of Geography SB RAS, Senior Researcher, Candidate of Geographic
Sciences, Irkutsk, ledotop@irigs.irk.ru

AHHOTALMA.

WHuTerpaliioHHble MpOIECChl B OOIIECTBEHHOW, 3KOHOMHMYECKOW W TMOJUTUYECKOM cdepax
ABJIAIOTCS] TIOBOJOM Il PACLIMPEHUs MPEACTABICHUM O TypuU3Me KaK O I100albHOM SIBJICHUHU.
Jnisa Busyanuzanuu OOUIMX 3aKOHOMEPHOCTEH (PYHKIIMOHUPOBAHUS TJ100AJIbHOM CHUCTEMBI
MEXAYHApPOIHOTO Typu3Ma HCHOJIB3YETCs CUCTEeMHBbIM moaxon. Mutepnperanuss 06a30BbIX
YHUBEPCAJIbHBIX MOJIEJIEN MTO3BOJIMIIA B YIIPOIIEHHOM BHUI€ OTOOPA3UTh BHYTPEHHIOI CTPYKTYPY
CJIOKMBILIEMCSA CUCTEMBI MEXIyHAapOJHOIO TypuU3Ma M BBINTHM Ha IPEICTABICHUE O IBYX
OCHOBHBIX THUIAX BHYTPUCUCTEMHBIX B3aWMMOJCHCTBUN: MEXTEPPUTOPUAIBHBIX, BO3ZHUKAIOIINX
MEXAYy CTpaHaMH, U CETEBBIX, XapaKTEPHBIX JUIsI MHQPACTPYKTYPHBIX 3JIEMEHTOB CHUCTEMBI.
Jpyras Mozenb MpeacTaBisieT CUCTeMY KakK IeJIOCTHBIN OOBEKT yNpaBJieHHs, UMEET 3a/laHHbIe
nmapaMeTpbl BXOJa M BBIXOJA, OMPEIEISIIONIMECS MOIIHOCTBIO TYPUCTCKMX M (DMHAHCOBBIX
IIOTOKOB, HE JETAINU3UPYET BHYTPEHHETO YCTPOMCTBA M MO3BOJSET CKOHUEHTPUPOBATHCA HaA
3¢ (hEeKTUBHOCTH CUCTEMBI, a TaK)K€ TaKHX €€ CBOMCTBAX, KaK yNpaBIseMOCTb, TUHAMHYHOCTb,
YCTOMYUBOCTb.

KuroueBbie ciioBa.
CucTemMHBIH TMOAXOJ, pEKpeamuoHHas Treorpadus, MIoOaTbHAs CHCTEMAa MEXITYHAPOIHOTO
TypU3Ma, MEXKTEPPUTOPUATBHEIC B3aUMO/ICHCTBUS, CETEBbIC B3aUMOICHCTBHSI.
Abstract.

Integration processes in social, economic and political spheres are a reason for expansion of
ideas about the tourism as a global phenomenon. The system approach is used for visualization
of the general regularities of functioning of global tourism system. Interpretation of the basic
universal models made it possible to display the internal structure of the formed system of the
international tourism in a simplified form and to come to an idea about two main types of
intersystem interactions: inter-territorial interactions, arising between the countries, and network
interactions, which are specific for infrastructural elements of the system. Another model
presents the system as a complete object of management, it has the set parameters of an entrance
and an exit, which are determined by the power of tourist and financial streams, it doesn’t present
the details of the internal arrangement and allows us to concentrate on the system effectiveness
and such features as controllability, dynamism and sustainability of the system.

Key words.
System approach, recreational geography, global system of international tourism, inter-territorial
interactions, network interactions.
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JE®UHULUSA «<ATPAPHBIN TYPU3M» B COBPEMEHHON HAYKE
DEFINITION «AGRICULTURAL TOURISM» IN MODERN SCIENCE

A.B. TPYXAUEB,
3aB. Kaenpoii TypusMa u ceppruca CTaBpONOIbCKOTO TOCYJapCTBEHHOTO arpapHoro
YHUBEpPCUTETA, K.3.H., TOIEHT, T. CTaBpomoib, crsstagau@ya.ru

A.V. TRUKHACHEYV,
Stavropol State Agrarian University, the Head of the Tourism and Service Department,
Candidate of Economic Sciences, Associate Professor, Stavropol, crsstagau@ya.ru

AHHOTANIHUA.

Cpenu OrpOMHOTO MHOKECTBA OINPEICICHUNH M HAy4YHBIX MHEHUN IO MOBOAY arpapHoOro
TypHU3Ma MO HACTOAIIEE BpEeMsl HE HAWJAEH OKOHYATEIIbHBIA U yIOBJICTBOPSIOIINN BCEX OTBET.
ABTOp NPUACPKUBACTCA HACH pa3/ieJICHUs MOHATHN CEIbCKOTO M arpoTypusma. B crarbe
MPEACTABJICHbl PE3yJbTaThl AaHAJIN3a WHOCTPAHHBIX W OTECYECTBEHHBIX HAYYHBIX U
MPaKTUYECKUX TOAXOJ0B K (POPMHUPOBAHUIO TMOHATHUIHOTO afmapara TypUCTCKOU
JEATENBHOCTH C 3TOM TOUKH 3PEHHUS.

HawnbGonee npucransHOe BHUMaHUE YACICHO NSOUHHUIMAM «CEIbCKUNA TYPU3M» U «arpapHbIi
TYypU3M» KaK BHUJIaM TYPUCTCKOW JEATENbHOCTH, HauWboJiee TECHO CBSI3aHHBIM C
CEIbCKOXO3SIICTBEHHBIM TPYJOM W OBITOM, HAIleJICHHBIM HE TOJBKO Ha pa3BlieKaTEIbHBIN
MPOIIECC, HO M MPOIECC MO3HAHMS CHEeIU(UKN CEThCKOXO3SIMCTBEHHOTO MPOU3BOJACTBA. B
CTaTb€ NPEJACTABICH AaBTOPCKUM TMOAXOJ K OIPEICICHUI0 TOHATHS «arpoTypU3M»,
BBIJICJICHUIO €T0 MPU3HAKOB.

KirouesBbie ciioBa.

ATrpapHbIil TYPU3M, CETLCKHUI TYPU3M, TYPUCTCKAs ACSITEIbHOCTD, ONPE/IEICHHE,
KJaccupuraus.

Abstract.
Among the variety of definitions and scientific opinions on the agricultural tourism, final and
completely satisfying answer is not found yet. The author holds to the idea of separate
definitions of agriculture and rural tourism. The article presents the results of the analysis of
foreign and domestic scientific and practical approaches to the formation of the conceptual
apparatus of tourist activity from this point of view.
Most attention is given to the definitions «rural tourism» and «agricultural tourism» - both
types of tourist activity most closely associated with agricultural work and life, are not only
aimed at entertaining process, but the process of knowing the specific of agricultural
production. The article presents the author's approach to the definition of «agritourism» and
its features.

Keywords.
Agricultural tourism, rural tourism, tourist activity, definition, classification.
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TYPUCTHUYECKAA ITPUBJIEKATEJIBHOCTDb MYHUIUITAJIBHBIX
OBbPA3OBAHHUH KAK HPEIMET MEXKIUCHUIIJIMHAPHBIX
NCCIEAOBAHUU

TOURISM ATTRACTIVENESS OF MUNICIPALITIES AS A SUBJECT OF
INTERDISCIPLINARY RESEARCHES

E.E. KABAHOBA,
acIUpaHT Kadeapsl TOCYAaPCTBEHHOT0, MYHHUITUIIAILHOTO YIIPABICHUS U COITUATBHON
WHXEHEPUH POCCHIICKOTO TOCYIapCTBEHHOT'O COITMAIBHOTO YHUBEpCUTETA, T. MOCKBa,
cool90@list.ru

E.E. KABANOVA,
Russian State Social University, Department of State, Municipal Management and Social
Engineering, Graduate student, Moscow, cool90@]list.ru

AHHOTAIIUA.
Crarbsi TOCBAIIIEHA aHAIM3Y M HMHTEPOPETAlMd TAaKUX TMOHATHH, KaK «TYpPUCTUUYECKUUI
MOTEHIUAN», «TYPUCTUYECKAsl MPHUBIICKATEIbHOCThY, «TYPUCTHUUECKUUA UMHUIX». B craThe
MPEACTABICHbBl ABTOPCKUE OMNPEACIICHUSI JAHHBIX TMOHSATUM, PACCMOTPEHBI COLUAIBHbBIC
byHKIIA GOPMUPOBAHUS TYPUCTUICCKON MPHUBIICKATEITHHOCTH.

KaroueBbie ciioBa.
Typuctuueckasi NMpUBIEKATEIbHOCTb, TYPUCTUUECKUN TMOTEHIMAJ, TYPUCTUUECKUN UMUK,
TypuCcTHYEeCKas HH(PpacTpyKTypa.

Abstract.
This article deals with analysis and interpretations of such concepts as «tourism potentialy,
«tourism attractivenessy, «tourist image». The article presents the author's definitions of these
concepts; it considers the social functions of formation of tourism attractiveness.

Keywords.
Tourism attractiveness, tourism potential, tourist image, tourist infrastructure.
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CUCTEMA 9KOJOI'MYECKOI'O TYPU3MA B POCCHUHA
ECOTOURISM SYSTEM IN RUSSIA

K.K. BUJIEHKHNHA,
acnpaHT Kadeapbl peKpearmoHHoi reorpaguu u Typu3mMa MOCKOBCKOTO roCyJapCTBEHHOTO
yauBepcuteta uM. M.B. Jlomonocosa, . MockBa, kbilenkina@gmail.com

K.K.BILENKINA,
Lomonosov Moscow State University, Department of Recreational Geography and Tourism,
Graduate Student, Moscow, kbilenkina@gmail.com

AHHOTALMSA.
B crathe SKOJIOTMYECKHH TYpU3M OINPENEISIETCS KaK CHCTEMa IEMEHTOB M HX CBS3EH,
o0najaromMx CHenupUUIeckuMH CBoiicTBaMH. PaccMOTpeHHbIE CBSI3U M OTHOIICHHUS
OOBEIUHAIOT OTHENbHBIE KOMIIOHEHTBI CHCTEMBbl B OIPEACICHHYIO YHOPSIA0YEHHYIO
LEJIOCTHOCTh W MPHUAAIOT MOCieIHEH HEeOOXOIUMYI0 YCTOHYMBOCTh UM (DYHKIIMOHAJIBHOCTD.
ba3oBoii CTpYKTYpOii CUCTEMBI KOJIOTUYECKOTO Typu3Ma SIBISICTCS reorpauyueckas, Tak ke
BBIJIEIISIOTCS COLIMAIbHASA U DKOHOMHUYECKAS.

KiroueBbie ciioBa.
DKOJIOTUYECKHUI TYpHU3M, CUCTEMA, 0CO00 OXpaHsIeMble TPUPOIHBIE TEPPUTOPHUH, TYpPUpMa,

TYPHPOIYKT.

Abstract.
In the article ecotourism is defined as the system of elements and their relationships with
specific properties. The above connections and relationships combine individual system
components in a certain orderly integrity and give the system necessary stability and
functionality. The basic structure of the ecological tourism system is geographical, social and
economic structures are distinguished as well.

Keywords.
Ecotourism, system, protected areas, travel agency, tourist product.
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O HOBOM TPAEKTOPUM U CTPATETHUU PA3BBUTHUSA TYPUCTCKOI'O
BU3HECA B YCJIOBUSIX DKOHOMMYECKON TYPBYJEHTHOCTH

ABOUT THE NEW TRAJECTORY AND STRATEGY OF TOURISM BUSINESS
DEVELOPMENT IN THE CONDITIONS OF ECONOMIC TURBULENCE

A.A. KJIEUMAH,
npodeccop kadenpsl Typu3Ma U COMAIbHO-KYJIbTypHOTo cepBuca Cankt-IlerepOyprckoro
rOCyapCTBEHHOTO MHCTUTYTA KYJIbTYPBI, JOKTOP SKOHOMUYECKUX HAYK, podeccop, r. CaHKT-
[TeTepOypr, aklejman@yandex.ru

A.A. KLEYMAN,
St. Petersburg state Institute of Culture, Department of Tourism and Social-cultural service, Doctor
of Economic Sciences, Prof., Saint Petersburg, aklejman@yandex.ru

O.A. BABAHUMKOBA,
3aBeaytoas kadenpoit typucrckoro ouzneca Cankr-lleTepOyprckoro rocy1apcTBEHHOTO
YHHUBEPCUTETA TEXHOJIOTUHU U JM3aiiHa, KaHIU1aT SKOHOMHUECKUX HayK, TOLEHT, T. CaHKT-
[TerepOypr, babaolga@rambler.ru

O.A. BABANCHIKOVA,
St. Petersburg state University of Technology and Design, the Head of the Department of Tourist
Business, Candidate of Economic Sciences, Associate Professor, Saint-Petersburg,
babaolga@rambler.ru

AHHOTAIIUA.

B cratne PACKPBIBAOTCA COACPIKAHWC, TMPUYWHBI W OCHOBHBLIC ITPOSABIICHHA YKOHOMHUYECKOU
TypOyJICHTHOCTH B (PYHKIIMOHMPOBAHUU TypUCTCKOro OusHeca. ClenaHa TOMbBITKA OIPEAEIUTh,
KAaKU€ pa3HOHAIPABJICHHBIE CUJIBI U JIEUCTBHS Ha TYPUCTCKOM PBIHKE COJAEPKAT TYypOYyJIEHTHOCTh, U
KaKOBbI HOBLIC IIpaBUJIa UI'PBI YTBCPIKAAKOTCA B TYPUCTCKOM OU3HECE B CIOKHBIX DKOHOMHYECKUX U
MOJIMTHYECKUX YyclIoBUsIX. OOOCHOBaHAa HEOOXOIMMOCTh MEPEOPUEHTAIIMU CTpaTeruu Typpupm Ha
MPOJBKEHUE BHYTPEHHETO TypHU3Ma U co3flanue nudpepeHnnpoBaHHOro Typrpoaykra. Marepuan
CTaTbU MOXET CIy>)KUTh OCHOBOHM Ui pa3pabOTKW CTpaTeTHH Pa3BUTHs TYpPUCTCKOro OW3HEca B
HOBBIX 3koHOMHYecKHX YCIIOBUAX.

Kuirouesbie ciioBa.
Typuctckuii OusHec; SKOHOMHUYECKass TYpOYJIEHTHOCTb; BbBE3IHOM, BBIE3JHOW M BHYTPEHHUMN
Typu3M; AUQPepeHIIPOBAHHBIN TYPUCTCKUI NPOAYKT.

Abstract.

The article reveals the content of the causes and manifestations of economic turbulence in the
functioning of the tourism business. An attempt was made to determine which multi-directional
forces and actions in the tourist market contain turbulence, and what are the new rules are approved
in the tourist business in difficult economic and political conditions. The necessity to reorient the
strategy of travel agencies on the promotion of domestic tourism and the creation of a differentiated
tourist product was proved. The article can serve as a basis for development strategy of tourism
business in new economic conditions.

Keywords.
Tourism, economic turbulence, inbound, outbound and domestic tourism, differentiated tourism
product.



E R R R TR R SR TR R R R R R R R SR R TR S R SR R TR R R R SR R R S SR R TR R R R R R S S R

OBECIHHEYEHUE KOHKYPEHTOCIHIOCOBHOCTH 'OCTUHUYHbBIX
HPEANPUATHU 3A CHET CO3JAHUSI HAHHOHAJIBHOU T'OCTUHUYHOU
KOHI'PECCHO-BBICTABOYHOMU INTPOI'PAMMBI JIOAJIBHOCTH

HOTEL COMPETITIVENESS BASED ON CREATION OF NATIONAL
CONVENTION AND EXHIBITION LOYALTY PROGRAM FOR HOTELS

H.B. I[IOT'OPEJIOB,
PR menemxep otenst Crowne Plaza St.Petersburg Airport; acnupant Cankrt-IleTepOyprckoro
roCyJapCTBEHHOTO SKOHOMHUYECKOT0 YHUBepcuTeTa, r. CankT-IleTepOypr,
nikolay.hotelier@gmail.com

N.V. POGORELOV,
Crowne Plaza St. Petersburg Airport Hotel, PR manager; Saint Petersburg State University of
Economics, Graduate student, Saint Petersburg, nikolay.hotelier@gmail.com

AHHOTAIIUA.
B crarbe npenaraercs uaesi Co3JaHusl HAIIMOHAIBHOW MPOrpaMMbl JOSIBHOCTH, CLIOCOOHOM
CYIIIECTBEHHO YJIYUIlIUTh KOHKYPEHTOCTIOCOOHOCTh POCCUMCKUX TOCTUHUYHBIX MPEANPUSITHH,
CHENUATIU3UPYIOUIUXCS. HA KOHTPECCHO-BBICTABOYHBIX yciayrax. Ocoboe BHUMaHUE yACISIETCs
TEKyIIEMY COCTOSIHHUIO KOHIPECCHOW M BBICTABOYHOM JAEATENbHOCTH B Poccuum, a Takxke
crienupuKe rOCTUHUYHBIX TPEANPUITUN, OPUCHTUPOBAHHBIX HA JIEIOBOM CETMEHT TYPHUCTOB.

KaroueBnble ciioBa.
KoHrpeccHO-BbICTaBOUHBIE YCIYTHM, TOCTUHUYHOE NPEANPUATHE, TOCTUHUYHBIE YCIYTH,
KOHKYPEHTOCTIOCOOHOCTD, ITPOTpaMma JIOSIIBHOCTH, TOCTHHUIIA.

Abstract.
The paper deals with the project of implementation of national convention and exhibition
loyalty program, which can significantly improve the competitiveness of Russian hospitality
industry. Special attention is paid to the hotels, specializing in congress and exhibition
services as well as Russian convention industry in general.

Keywords.
Convention and exhibition services, lodging establishment, hotel services, competitiveness,
loyalty program, hotel.
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KPEATHUBHBIE HAIIPABJIEHUSA ITOBBIIIEHUSA KAYECTBA
PEKPEAIIMOHHOMU AEATEJBHOCTHU

CREATIVE DIRECTIONS OF QUALITY IMPROVEMENT OF RECREATIONAL
ACTIVITY

W.H. TABPUJIBYAK,
npodeccop banruiickoii akageMuu Typru3Ma U IPeANPUHIMATEIBCTBA, JOKTOP SKOHOMUYECKHIX
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Department, Doctor of Economic Sciences, Prof., Saint Petersburg, nadezhda g2003@mail.ru

P.P. JIATBITIOBA,
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R.R. LATYPOVA,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Informational Processes and
Technologies Department, Candidate of Economic Sciences, Saint Petersburg,ramilyal 983 @mail.ru

AHHOTALIUA.
B crarbe paccmaTpuBarOTCs KpeaTHMBHBIE HAMNPABJICHUS TMOBBIIMICHUS KayeCcTBa PEKPEAlMOHHOMN
nesitenbHOCTU. [IpuBOAMTCS OMHMCaHWE alrOpUTMa OCYHIECTBICHHS (DYHKIIMOHAIHHOTO aHAJIM3a.
OrnpeneneHbl NIPUHLHUIBI CO3/IAaHUS PEKPEALTMOHHON CUCTEMBI.

KiaoueBnie cJjioBa.
Typusm, GyHKIIHMOHATHHBIA aHATN3, TIOBBIIIICHUE KAaYeCTBa, PEKPEAIlMOHHAS JIEATEIHHOCTb.

Abstract.
The article considers creative directions of quality improvement of recreational activity. The
description of algorithm of implementation of the functional analysis is provided. The principles of
creation of recreational system are defined.

Keywords.
Tourism, functional analysis, improvement of quality, recreational activity.
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NHAYCTPUSA TYPUSMA OKEAHUU: UCTOPUA U COBPEMEHHOCTD
TOURISM INDUSTRY OF OCEANIA: HISTORY AND MODERNITY

M.B. I'VIIIMHA,
CTapuIvii mpenogaBaTenb JlanbHeBOCTOUHOTO (peepaqbHOTO YHUBEPCHUTETA, T. BIaanBOCTOK,
guschinamaria@mail.ru

M.V. GUSHCHINA,
Far Eastern Federal University, Senior Lecturer, Vladivostok, guschinamaria@mail.ru

AHHOTAIHUA.
B pabore packpeiBaeTcs HCTOpUS CTaHOBJIeHUsT TypusMa B Oxeanun. [lpuBoasrcs
XPOHOJIOTUYHBIE JJaHHBbIE U O0COOEHHOCTH (popmHpoBaHUs oTpaciau. OCBelIeHbl TEHACHIIUU
Pa3BUTHS OTPACIM B HACTOSIIUM MOMEHT. MaTepual moMoraet BnucaTh peruoH OKeaHuio B
MHUPOBYIO HCTOPHUIO TypU3MA.

KnaroueBnble ciioBa.
OxkeaHusi, Typu3M, UCTOPHUS, COBPEMEHHOCTh, Pa3BUTHUE, KPYU3bl, aBUACOOOIICHUE.

Abstract.
The paper reveals the history of formation of the tourism industry in Oceania. Chronological
data and peculiarities of the industry are given. Present trends of the industry development are
highlighted. The material helps to put the Oceania region in the history of the world tourism.

Keywords.
Oceania, tourism, history, modernity, development, cruises, air service.
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COBBITUMHBIN TYPU3M — DOPEKTUBHBIA AHTUKPU3UCHBIN
WHCTPYMEHT IPUBJIEYEHUSA TYPUCTCKUX IOTOKOB B PETMOH (HA
IMPUMEPE I'. CAHKT-IIETEPBYPT A)

EVENT TOURISM - EFFECTIVE ANTI-CRISIS INSTRUMENT FOR
ATTRACTING TOURIST FLOWS TO THE DESTINANTION (BASED ON SAINT-
PETERSBURG)

T.1. BJIACOBA,
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A.V.ALEINIKOV,
Saint Petersburg State Polytechnic University, Department of Management in Social and Economic
Systems, Senior Lecturer; tour operator “Council for Tourism”, Deputy Director General, Saint
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AHHOTALHA.
B cratee paccmaTpuBaeTcsi COOBITUHHBINA TypU3M KakK OJMH U3 HOBBIX BUJIOB TYpH3Ma, MOJTYYHBILNN
B I1OCJIE/IHEE BpEeMs LLIMPOKOE pacrpocTpaHeHre B Mupe u B Poccun. PaccMOTpeHbI 1TOJI0KUTENbHBIE
aCHeKThl BIMSHUA COOBITUMHOIO TypH3Ma Ha NMPUBJICYEHHE TYPUCTCKUX MOTOKOB B PETMOH U €ro
BJIMSIHME HAa SKOHOMMKY JECTHHALMU. PaccMOTpeHbl mpoOjeMbl, TOPMO3SIINE pa3BUTHE TAHHOIO
BUJa TypusMa. CocTaBiaeH NOPTPET COOBITUITHOTO TYPHCTA.

Kuirouesbie ciioBa.
CoOBITUIHBIN TypHU3M, COOBITHS, COOBITUIHBINA TYPUCT, COOBITUMHBIN TYPIPOIYKT.

Abstract.
The article considers event tourism as a new type of tourism that has recently become extremely
popular in the world and in Russia as well. The article analyzes event tourism and its positive
influence on attraction of tourist flows to destination and local economies. The barriers for event
tourism developing are examined. The description of event tourist is given.

Keywords.
Event tourism, events, event tourist, event tourism product.
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I'OCYIJAPCTBEHHOE PEI'YJIMPOBAHHUE MAJIOT'O 'TOCTUHHUYHOI'O
BU3HECA: COCTOSAHME U IIEPCIIEKTHUBbBI
(HA TIPUMEPE I'. CAHKT-IIETEPBYPT'A)

GOVERNMENT REGULATION OF SMALL HOTEL BUSINESS: CURRENT
STATE AND PERSPECTIVES (BASED ON SAINT PETERSBURG)

B.A. BACUJIBEB,
npe3uaeHT Accoruaiuu Manbix roctuauil Cankt-IletepOypra, uien npasiaeHus: Poccuiickoit
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roctuHullel «["anakty», r. Cankt-IlerepOypr, president@inn.spb.ru
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AHHOTALUA.
B craTthe npoBoAMTCS aHAIN3 CYIIECTBYIONIEH CUTyallMd HA PhIHKE MaJIOr0 FTOCTUHUYHOrO On3Heca B
P®, mpuBoauTcs KpaTkas copaBka O Malblx cpeacTBax pasmeunienus B Cankr-IletepOypre,
o0CyKaaercss HEoOXOIMMOCTb NPOBEACHUS O(UIMANBHON KiIAacCUPUKAUN TOCTUHHUI B PO,
npeiaraeTcs CO3/aHWe HAlMOHATBHOW CHCTEMBI OpPOHHMPOBAHHSA OTEJECH, NPUBOAWUTCS TUIAH
MEPONPHUATUH JIJIs1 COBEPILIEHCTBOBAHNUS 3aKOHOIATENILHOM 0a3bl MajbIX CPEJICTB pa3MEILLCHMS.

Ki1roueBnle ciioBa.
Knaccudukarust rocTuHuUll, Co3aHUE HAITMOHAIBHOM CUCTEMBI OPOHUPOBAHUS, IJIAH MEPOTIPUITHH,
COBEPIIICHCTBOBAHUE 3aKOHOAATEIHFHOM 0a3bl, MaJIbIe CPEICTBA pa3MEIECHHUS.

Abstract.
The article analyzes current tourism market of small hotels in Russia, it shows the concise
information about the small hotels in Saint Petersburg, it discusses the necessity of holding the
official classification of hotels in Russia. The article offers to develop the national hotel booking
system,; it presents the action plan for perfection of the legislative framework of the small hotels.

Keywords
Hotel classification, creation of the national hotel booking system, action plan, perfection of
legislative framework, small means of accommodation.
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KOHIIEINITYAJIbHBIE OCHOBBI AKTUBU3AIIMY WHHOBAIIMOHHOM
AEATEJBHOCTHU ITPEAIIPUATUUN KYPOPTHOU CO®EPHI PECITYBJINKHN
KPbIM

CONCEPTUAL FRAMEWORK OF ACTIVATION OF INNOVATIVE ACTIVITY
OF RESORT ENTERPRISES IN THE REPUBLIC OF CRIMEA
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AHHOTAIIUA.

B cratee mnpemsio)keH KOHIENTYalbHBIM MOAXOM K (OPMHUPOBAHMIO YCIOBUH aKTUBU3ALUU
WHHOBAIIMOHHOW NIESITEIIPHOCTH Ha MPEANPUITHSIX KypopTHOH chepbl PecyOnuku Kpeim. JlaHHBIM
MOJIXOJ] MO3BOJISIET PELIUTh OCHOBHBIE MPOOJIEMBbI COLUAIBbHO-3KOHOMHUYECKOro pa3Butusi Kpsima.
KoHuenTtyanbHbiii noaxonx Oaszupyercs Ha HEOOXOJUMOCTH BHEAPEHUS TAaKTHUECKHX CPEJACTB
rOCy/JIapCTBEHHOTO yIpaBieHHs B (OpMe CTUMYJIMPOBAHMS MPEANPUATUNH KYypOpPTHOH cdepbl K
OCYILECTBJICHUIO NPOrpaMM M MPOEKTOB Pa3BUTUS NPEANPUITHI HA OCHOBE WHHOBALIMOHHOMW
JEATENBHOCTH, & TAK)KE MCIOJIb30BaHUA 3KOHOMHUYECKHX MEXaHU3MOB B BHJE HAJOTOBBIX JIbIOT,
JIOCTYITHOCTH KPEUTHBIX PECYPCOB.

KiaoueBnie cJjioBAa.
KoHnrteniusi, ”HHOBAIIMOHHAS JIEATEIHHOCTD, IPEIMPUATHS KypPOPTHOUH ChEpHI.

Abstract.
This article offers a conceptual approach to the formation of the activation of innovative activity in
resort enterprises of the Republic of Crimea. This approach allows solving the main problems of
socio-economic development of Crimea. The conceptual approach is based on the need to introduce
tactical means of state control in the form of encouraging resort enterprises to implement programs
and projects for enterprises development based on innovative activity and the use of economic
instruments in the form of tax exemptions, accessibility of credit resources.

Key words.
Concept, innovative activity, resort enterprise.
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COBPEMEHHOE COCTOSSHUE HHHOBAIIMOHHOM JESITEJbHOCTHU
IMPEAIIPUATUN KYPOPTHOU CO®EPHI PECITYBJIMKH KPBIM

CURRENT STATE OF INNOVATIVE ACTIVITY IN RESORT ENTERPRISES OF
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AHHOTAaIHUA.
B crarbe npuBOAsATCS pe3ysibTaThl UCCIEAOBAHUSI COBPEMEHHOTO COCTOSIHUSI MHHOBAIMOHHOM
NEATCIbHOCTH Ha TMPEANpUATUSIX KypopTHOM cdepbl. BrISBICHO B KOJIMYECTBEHHOM
BBIPAKCHUM BHEAPSEMOCTh B XO3AMCTBCHHYIO IIPAKTHKY HPOAYKTOBBIX, TEXHUYECKHX,
TEXHOJIOTUYECKHUX, OPraHU3allMOHHBIX W YIPABICHYECKUX HHHOBALMN. TakkKe pacKpbIThI
1I€JI1 UTHHOBAITMOHHOM JIESITEIIbHOCTH UCCIIEYEMBIX IPEINPUATHH.

KnaroueBnble ci1oBa.
MuHOBaumu, ”HHOBAIIMOHHAS AESATSIILHOCTh, AKTUBU3AIIHsl HMHHOBAIIUM, 1SN
WMHHOBAIIMOHHOMN AESITEIbHOCTH.

Abstract.
The article presents the results of a study of the current state of innovative activity in resort
enterprises. It identifies in quantitative terms implantation of product, technical,
technological, organizational and managerial innovations in the economic practice.
Objectives of the innovative activity of the investigated enterprises are also defined.

Keywords.
Innovations, innovative activity, promotion of innovation, goals of innovation.



E R R R TR R SR TR R R R R R R R SR R TR S R SR R TR R R R SR R R S SR R TR R R R R R S S R

TUIOJOTU3ALUA YUPEXKIEHUN CAHATOPHO-KYPOPTHOI'O
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TYPOLOGY OF SANATORIUM COMPLEX INSTITUTIONS OF THE REPUBLIC
OF CRIMEA BY THE TYPE OF RESOURCE POTENTIAL

C.10. HEXIJIA,
JIeKaH SKOHOMUYecKoro (akynbrera TaBpuueckoil akagemuu KpeiMckoro denepaibHOro
yHuBepcuteTa uMenu B.W. BepHaackoro, JOKTOp S5KOHOMUYECKHUH HayK, ripodeccop, T.
Cumdepornons, tsohla@bigmir.net

S.Y. TSOHLA,
Taurida Academy of Crimean Federal University named after V.I. Vernadsky, Faculty of
Economics, Doctor of Economic Sciences, Professor, Simferopol, tsohla@bigmir.net

E.B. IUIYT'APb,
JIOLIEHT Kadeapbl MEHEeKMEHTA MPEANPUHIMATENBCKOMN IeaTeIbHOCTH TaBpuyecKkoit
akagemun Kpbimckoro genepanbHoro yuuepcutera umenu B.W. Bepnanackoro, kanauaat
PKOHOMHUYECKUX HAYK, OIeHT, I. Cumdepomnonsb, Elena-Plugar@yandex.ru

E.V. PLUGAR,
Taurida Academy of Crimean Federal University named after V.I. Vernadsky, Management
of Entrepreneurial Activity Department, Candidate of Economic Sciences, Associate
Professor, Simferopol, Elena-Plugar@yandex.ru

AHHOTALMSA.
[lo pe3ynbpraram HCCIEAOBAHUS KOHKPETH3UPOBAHBI TUIOJOTMYECKHE XAPAKTEPUCTUKU U
c(OpMUPOBAHbl THUIBl CAaHATOPHO-KYPOPTHBIX YUPEKICHUM 1O BUIAM PECYpPCHOIO
NOTEHLMANa, YTO MO3BOJUT (OPMUPOBATH U COBEPIICHCTBOBATH PErHMOHAIbHYIO MOJUTHKY,
muddepeHIpoBaTh ~ MaKpOIKOHOMHYECKHE  PETYISITOPBl  HAa  OCHOBE  PECypCHOM
CaMOJOCTaTOYHOCTH.

KaroueBnble ciioBa.
CaHaTOpHO-KYPOPTHBIC  YUPEXKICHUS, MPUPOJIHBIE peCcypchl, HOOC(EpHBIE PECYPCHI,
THUTIOJIOTU3aIHUS.

Abstract.
According to the survey typological characteristics were specified and types of sanatorium
complex institutions were formed by the type of resource potential, that will help to form and
improve the regional policy, and differentiate macro-economic regulators on the basis of
resource self-sufficiency.

Keywords.
Sanatorium complex institutions, natural resources, noosphere resources, typology.
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CyIIECTBOBaHME 0CO00 OXPAHIEMBIX MPUPOIHBIX TeppuTopuii Jlagoxckoro ozepa.

KiroueBble cioBa.
Oco0060 oxpaHsieMbIe TEPPUTOPHH, SKOJOTHICCKUN TYpHU3M, SKOJIOTO-TYPHCTCKUH KiIacTep.

Abstract.
In the article the concept of eco-tourism and eco-worded definition of tourism cluster is given, the characteristic of the
tourist potential of the Ladoga Lake and surrounding areas is indicated, the creation concept of eco-tourism cluster
«Ladoga area» is formulate and justified. It is shown that eco-tourism cluster «Ladoga area» may be a structure that
ensures the stable existence of protected areas of Lake Ladoga.

Keywords.
Protected areas, eco-tourism, eco-tourism cluster.
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O COBPEMEHHBIX TEHAEHIUAX PASBUTUA CUCTEMBI CPETHEI'O
HNPO®ECCHUOHAJIBHOI'O OBPA3OBAHUA

ABOUT THE MODERN TENDENCIES OF THE DEVELOPMENT OF
SECONDARY VOCATIONAL EDUCATION

O.B. IIOHOMAPEBA,
JOIEHT Kadeaphl yIpaBIeHUs TIPEANPUHUMATEICKOMN AesITEIbHOCTRI0 banTuiickoit
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[TerepOypr, rktk-p@mail.ru

O.V.PONOMAREVA,
Baltic Academy of Tourism and Entrepreneurship, Department of Business Administration,
Candidate of Economic Sciences, Saint Petersburg, rktk-p@mail.ru

AHHOTAIIUA.
B cratbe mpoBeneH ~ aHaJIW3  COBPEMEHHOIO  COCTOSIHMSI ~ CHCTEMBI  CPEIHEro
npodeccuonansHoro obpazoBanus (CIIO) B quHaMuke mocneaHux 5 jeT, chopMyIHpOBaHBI
OCHOBHBIC TCHJCHIIMM JAIBHEHIIEr0 COBEPIICHCTBOBAHUS W PA3BUTHSA IPHUHIIUAIIOB
OpraHu3anu 00pa30BaTEIBHOIO Mpolecca B 00pa30BaTENbHBIX OPraHU3AIMSIX CHCTEMBI
CIIO, mno3Bomsromue Oonee 3hdexTHBHO CcmocoOCTBOBAaTh (HOPMHUPOBAHHIO CErMEHTa
npohecCHOHATBHBIX pa00UnX KaJPOB U CIICIUANTNCTOB CPETHETO 3BEHA.

KaroueBnble ciioBa.
OO6pa3zoBarenbHasi OpraHu3alys, Majloe MHHOBAIIMOHHOE MPEANPUATHE, TyalbHOE 00ydeHHE,
rocy1apCTBEHHO-4aCTHOE MAPTHEPCTBO.

Abstract.
The article analyzes the modern state of the system of secondary vocational education (SVE)
in the dynamics of the last 5 years; it presents the basic trends of the further improvement and
development of the principles of educational process organization in educational institutions
of SVE system that allow to form the segment of professional workers and middle level
specialists.

Keywords.
Educational institution, small innovative enterprise, dual training, public-private partnership.



E R R R TR R SR TR R R R R R R R SR R TR S R SR R TR R R R SR R R S SR R TR R R R R R S S R

AHAJIN3 AEATEJIBHOCTHU CMU 110 OCBEIHIEHUIO KPU3UCA B
TYPUHAYCTPHUHU B 2014 T'O1Y

ANALYSIS OF MASS MEDIA FRAMING OF THE TRAVEL INDUSTRY CRISIS IN
2014
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AHHOTALIHAL.

B cratee paccmoTpeHbl NpOOJSEMbl OCBEIICHHS CPEICTBAMHM MAacCOBOW HMH(pOpMAlMU KpH3Uca
TypucTCKOM uHaycTpuu jgetoM 2014 rona, npoananuszupoBaH xapakrep camux CMMU, ux nmyOnukanuii u
BJIUSIHUE HA NOTPEOUTENs TYpUCTCKUX YCIyT, a TakKe€ Ha pa3BUTHE Kpu3Hca B LeloM. BrisiBieHa u
o0ocHOBaHa He0OXOAMMOCTH B3ammozeicTBuss CMU ¢ rocynapcTBEeHHBIMH OpraHaMH YIPaBICHHS
TypUCTCKON cepoll U OOIIEeCTBEHHBIMU OpraHM3aLUsAMU. TaKke B CTaThbe MPEACTABICHBI PE3yJbTaThl
UCCIEA0BaHUsl ayJUTOPUN MOTEHUUAIBHBIX TYPUCTOB, MPOBEAECHHOTO C LEJbIO MOBBIIICHHUS KayecTBa
MPEAOCTABIISIEMBIX TYPKOMIAHUSMH YCIYT.

KiaroueBLle cioBa.
Wunyctpust Typusma, CpeicTBa MaccoBOW uHGOpMAIUU, MOTPEOUTENh TYPUCTCKHX  YCIYT,
TEJIEBU3MOHHOE BEIIAaHUE, HHTEPHET.

Abstract.
The article describes the problems of the way mass media cover the travel industry crisis in summer
2014; it analyzes the character of mass media, their publications, and their influence on tourist products
consumer and on the crisis development overall. The paper reveals and proves the necessity of
cooperation between mass media, state tourism authorities and public organizations. The article also
presents the results of the research of potential tourist audience, which was done to increase the quality
of tourism services.

Keywords.
Tourism industry, mass media, tourist products consumer, telecast, internet.
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HCTOPHUA U TUIIOJIOTUS IEYATHBIX CMU TYPUCTCKOM TEMATUKHA
HISTORY AND TYPOLOGY OF TRAVEL RELATED PRINT MEDIA

A.A. PEBEHKO,
npenojasaTenb Beicmen mkomnsl tenesuaeHus MI'Y um. M.B. JlomoHOCOBa, actiupanTka
Kadeapbl MacCOBbIX KOMMYHUKalMi bantuiickoil akageMuu Typusma u
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A.A. REVENKO,
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AHHOTAIIUA.

B crarbe mnocienoBaTeNbHO pPaccMaTPUBACTCS MCTOPUSA BO3HHUKHOBEHMS W CTAHOBIJICHUSA
HNEPUOAMYECKUX W3AaHUNA TYPUCTCKOM TEMAaTHKU. AKTYaJlbHOCTh CTaTbU OOYCIIOBJICHA
pacTyIIMM HMHTEPECOM YWTATEJIbCKOM ayAUTOPUM K TEMATHKE Typu3Ma W IyTemecTBuil. B
CTaTbe MpUBEJCHA KIAaCCH(PHUKAIUS HAYYHBIX MOAXOAOB K HCCIECIOBAHUIO MEPHOJUIECCKHUX
n3nanuii. Cienana moneiTka qudepeHnuanum u co3ganus Tunoioruu Typuctckux CMU Ha
OCHOBE TunopopMupyomux (HakropoB. Marepuasi CTaTbu MOXET CIYKUTh OCHOBOW ISt
pa3pabOTKM KOHLEMIHMHU TYPUCTCKOIO M3JaHUs, IPOTHO3UPOBAHUSA €ro pa3BUTHS U
MOBBIILIEHUS 3(PPEKTUBHOCTU (PYHKIITMOHUPOBAHUS.

Kurwuessbie cioBa.
CMMU TypuCTCKON TEMATUKHU, TPEBEI-)KYPHAINCTHUKA, KYPHAIBI-TPABEJIOTH, JKaHP
MyTEUIECTBUE, IIyTEBBIE 3aMETKH, IIPECCA My TEUIECTBUM, TUIIOJIOTUS KYPHAIUCTUKH,
TYPUCTCKUM MEIUATTPOIYKT.

Abstract.

The article considers the history of origination and formation of travel related periodicals.
Significance of the work is determined by the growing interest of readership to tourism and
travelling. The article presents the classification of scientific approaches to the research of
periodicals. The attempt to differentiate and to make up a typology of travel related mass
media based on type forming factors is made. The paper can serve as a basis for development
of travel periodicals concept, for its development prediction and for increasing of operating
benefits.

Key words.
Travel related mass media, travel journalism, travelogy-magazines, travel genre, travel notes,
travel periodicals, journalism typology, tourist media product.
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POJIb HEKOMMEPYECKHUX OPTAHU3AIIUI B CTJIA’JKUBAHUU
HETATUBHBIX DJ®®EKTOB OEPA3OBATEJBbHON MUTPAIIUU B POCCUH

ROLE OF NON-PROFIT ORGANIZATIONS IN REDUCING OF NEGATIVE
EFFECTS OF EDUCATIONAL MIGRATION IN RUSSIA

E.A. CECSABUH,
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M.A. GORENBURGOV,
Saint-Petersburg State Economic University, Department of State and Municipal Administration,
Doctor of Economic Sciences, Professor, Saint Petersburg, gorenburgow(@mail.ru

AHHOTALMSA.

B cratbe paccmotpena criennduka BIUSHUS HEKOTOPHIX BHJIOB HEKOMMEPUYECKUX OpraHU3alui
(HKO) na dopmupoBanne MOJOAEKHOW Cpellbl B 00pa30BaTENbHBIX CTOJHIAX. BBISBISETCS
3HQYMMOCTh PEAIM3alMM  MOJIOAEKHON IIOJUTUKU IIPU  COACHCTBUM HEKOMMEPUYECKUX
opranu3anuii U 0oO0beIWHEHUN B 00Opa3oBaTelIbHBIX IEHTpax Poccun B yCIOBUSAX CIIOXKHOU
reONnOJIMTUYECKOW CHUTyalluM M BO3pacTraromeid 00pa3oBaTeIbHON MHIpalMud  HaceJICHHUS.
Jlenaercs BbIBOJ O 3HAUUMOCTHU noaaep:kku nooousix HKO B nensix nposeaeHus 3¢p¢HeKTUBHOM
PETHOHAJIBHOM COLMAIBHOM MOJIUTUKHU.

KiroueBnie cjioBa.
OO6pazoBarenbHas  MUTpalus, MOJOAEKD, MOJOAEKHAS  IOJMTHKA, HEKOMMEPYCCKHE
OpTraHU3alluy, HTHBECTULIVH.

Abstract.
In the article specifien of influence of some types of non-profit organizations on formation of
youth environment in educational capitals is considered. The article reveals the importance of
realization of youth policy with assistance of non-profit organizations and associations in the
educational centers of Russia in conditions of difficult geopolitical situation and increasing
educational migration. The conclusion about importance of support of such non-profit
organizations for carrying out effective regional social policy is drawn.

Keywords.
Educational migration, youth, youth policy, non-profit organizations, investments.
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®EHOMEH KOH®JIUKTA: COIITMAJIBHO-®PUJIOCOPCKUN AHAJIN3
THE PHENOMENON OF CONFLICT: SOCIO-PHILOSOPHICAL ANALYSIS

C.B. KAPIIYXHH,
npodeccop kadeaps! counonornn Cankt-IlerepOyprckoro rocy1apcTBEHHOTO
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S.V. KARPUKHIN,
Saint Petersburg State Institute of Technology (Technical University), Department of
Sociology, Doctor of Philosophic Sciences, Associate Professor, Saint Petersburg,
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AHHOTAIIUA.
B cratee paccmarpuBaercss (EeHOMEH KOH(IMKTa C TOYKHM 3pEHUS COLHAIBHO —
¢unocodckoro ananuza. IlociaenoBaTenbHO BBISCHSAIOTCS 3HAUYEHUS KIIOYEBBIX TEPMUHOB U
ONpENENsIieTCs] MX HCKOMas TPAaKTOBKA.  BrpisiBiaeHue O0a30BbIX NPHUHIMIOB KOH(IMKTA
MO3BOJIMIN 0003HAYUTH €0 OCHOBHBIE COBPEMEHHBIE COIUANBHO-PUIOCOPCKUE KOHICTIIIHH
M TnoHMMaHWe Kak (eHomeHa. Ompenensercs pojab Typu3Ma B  MHUHUMM3ALUU
KOH(JIMKTOr€HHOCTH COLUAIbHOM CpEeIbI.

Kuarwuesbie cioBa.
deHoMEH, sIBJIEHUE, KOH(MIUKT, coluanbHO-GuiIocodpckoe 3HAHUE, MPOTUBOPEUHE,
COLIMAJIbHOE B3aHMO/ICHCTBHE.

Abstract.
The article deals with the phenomenon of conflict in terms of socio-philosophical analysis.
Consistently values of key terms are investigated, and their desired interpretation is
determined. The basic principles of the conflict allowed determining its main current socio-
philosophical concepts and understanding as a phenomenon. The tourism role in a
minimization of a conflictogenity of the social environment is defined.

Keywords.
Phenomenon, conflict, socio-philosophical knowledge, contradiction, social interaction.
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AJIT'OPUTM HEUETKOI'O BEUBJIET-AHAJIN3A HU3KOTEXHOJIOTUMYHBIX U
CPEJHETEXHOJIOTUYHBIX OTPACJENA HU3KOI'O YPOBHS B 3AJIAYAX
NCCIEAOBAHUA DKOHOMHNYECKOI'O POCTA TPAHCI'PAHUYHBIX
PEI'MOHOB

FUZZY-WAVELET ALGORITHM FOR INVESTIGATIONS OF THE ECONOMIC
GROWTH OF THE LOW-TECH INDUSTRIES AND THE LOWEST LEVEL
MEDIUM-TECH INDUSTRIES WITHIN THE CROSS-BORDER REGIONS
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AHHOTAIUA.
B cratee npenioxkeH alropuTM oOHApYKEHUs CKPBITHIX 3aKOHOMEPHOCTENH MHHOBAIIMOHHO-
U KJacTepHO- OOYCIIOBJIEHHOI'O 3KOHOMUYECKOTO POCTa HU3KOTEXHOJOTHYHBIX OTpacieil u
CPEIHETEXHOJIOTMYHBIX OTpaciiel Hu3koro ypoBHs (nanee HCT-orpacneil) TpaHCTpaHUYHBIX
PErMOHOB, OCHOBAHHBIM HAa MCIOJb30BAHMM MOJIXOJ0B HEYETKON JIOTMKH B COYETAHUU C
€CTECTBEHHOHAYYHOW METOJOJIOTUEN CIIEKTPaNIbHOTO aHanu3a. [IpennokeHsl IMOAXO.BI,
MO3BOJISIOLIME [TPEOJIOJIETh TAKUE OCOOCHHOCTH SKOHOMUYECKOI0 aHaIN3a, KaK: HEMOJIHOTa U



HCCOBIIAAAOIIUC  pPasMCPHOCTH HCCIICAYCMBIX  MACCHUBOB  3KOHOMHYCCKHUX  HAHHBIX,
Pa3JINYHBIC CAMHUIIBI N3MCPCHUA AHAJIIN3UPYCMbIX 9KOHOMMNYCCKHUX HOKaSaTGHGﬁ,
HCKOPPCKTHOCTb NNPHUMCHCHUA CTATUCTHUYCCKUX MCTOAOB BCJICACTBUC YTCpU HUMHU CBOMCTBaA
PaHAOMHOCTH, HCUCTKUC YCJIOBHA aHAIM3a. AJ'IFOpI/ITM IMO3BOJIACT YCTAHABIMBATL ITPUYNHHO-
CICACTBCHHLIC CBA3H, BBIABIIATH B3dHMMOCBA3AHHBIC MAKPO3KOHOMHUYCCKHUC IIOKA3aTCIIH,
BBIACIIATE PCAKHUC COOBITHSI BBICOKOM SHAYMMOCTH, COIIPOBOKAAOIHNCCA 3HAYUTCIbHBIMHA
HN3MCHCHUAMM CPCAbl X BOSHUKHOBCHUA.

KiroueBbie ciioBa.
DKOHOMUYECKHUI POCT, TPAHCTPAHUYHBIN PETrHMOH, BEUBIIET-aHAIU3, KJIACTED.

Annotation.

An algorithm for detecting the hidden patterns of the innovation- and integration-based
economic growth of the low-tech industries and the lowest level medium-tech industries
within cross-border regions is developed. The algorithm is based on the combination of the
spectral analysis methodology and fuzzy-logic approach. The algorithm allows researcher to
operate with fuzzy analysis conditions related to such arrays of economical data as:
uncompleted arrays, arrays with mismatched dimensions, arrays that consists of the different
datatypes, arrays, for those statistical methods are inapplicable. Expected results from the
applying the algorithm by researcher are: determination of the cause-effect relationships
between indicators, identification of the associated macroeconomic indicators, finding the
rare events with high importance for economic environment.

Keywords.
Economic growth, cross-border region, wavelet- analysis, cluster.
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AHHOTaALHUA.
PaccmarpuBaroTcsi pa3iuyHble aCMEKThl YCTOWYMBOTO Pa3BUTUS MPEANPUHUMATEILCTBA. ABTOPBI
CUMTAIOT, YTO CTpaTerus OOeCleUeHUs YCTOWYMBOTO PAa3BUTUS NPEANPUHUMATEIIBCKUX CTPYKTYP
SBJISICTCS TMPUHUUIHUAIBHO BaXXHOM B IEMAX YKPEIUJICHUS TOCYJapCTBa, PEaIbHOro oO0ecreyeHus
COLIMAJIbHBIX TapaHTHH, pa3BUTHUS MEXaHU3MOB KOJJIEKTUBHOM OTBETCTBEHHOCTH U JEMOKPATHYECKOTO,
COILIMAJILHOTO MAPTHEPCTBA IS XO3SUCTBYIOMINX CYyOBEKTOB.

KiaroueBrlIe cioBa.
Y CTOWYHUBOCTh MPEANPUHUMATENBCKUX CTPYKTYpP, MPEANPUHUMATEIIBCTBO, KOMMEPUYECKUM PHUCK,
MEXaHU3M YTIPABJICHUS, XO35IMCTBEHHAS I€SITEIbHOCTb.

Abstract.
The article considers different aspects of sustainable enterprise development. The authors believe that the
strategy of sustainable enterprise development is essential for state strengthening, social protection,
development of collective responsibility mechanisms, democratic and social partnership for economic
entities.

Keywords.
Stability of the enterprise, entrepreneurship, commercial risk, management mechanism, business activity.



