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TYPUCTCKASA CUCTEMA: COHHUAJIBHAS, DQKOHOMUYECKASA U
TEPPUTOPUAJIBHAS COCTABJIAIOIIHNE

TOURIST SYSTEM: SOCIAL, ECONOMIC AND TERRITORIAL COMPONENTS

B.C. HOBHUKOB,
Unen [Ipesnanyma MexxayHapOoIHOW TYPUCTCKOM aKkaJeMHH, A€HCTBUTEIbHBINA uieH HanmonanbHoM
akagemuu Typusma, wieH GVKET, r. Mocksa, visemnov@yandex.ru

V. S. NOVIKOV,
Member of the Presidium of the International Tourism Academy, Full Member of National Academy
of Tourism, Member of FIJET, Moscow, visemnov@yandex.ru

AHHOTAIIMA.
Cratbs OCBSIIEHA aHATU3Y U XapaKTEPUCTUKAM COLIMAIbHOW, SKOHOMUYECKOU U TEPPUTOPUATIBHON
nojicucreMaM Typusma. [1ogpoOHO omrcaHbl 2IEMEHTHI 3TUX MOJCUCTEM: PIHOK, TYPUCTCKUI
MPOAYKT, AECTUHAIMSA, KIACTEP U MPUHIIUIIBI UX PA3BUTHUA.

KiroueBbie ci1oBa.
Typuctckuii MpoOAYKT, phIHOK, [IENOYKa [IEHHOCTEHN, JECTUHALMS, KJIaCTep.

Abstract.
The article is devoted to the analysis and characteristics of social, economic and territorial
subsystems of tourism, detailed description of the elements of these subsystems: market, tourist
product, destination, cluster and principles of their development.

Key words.
Tourist product, market, value chain, destination, cluster
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TPAHC®OPMALUA TYPU3IMA B YCJIOBUAX COBPEMEHHOI'O
IKOHOMMNYECKOT' O PA3BBUTHUSA HIOCTUHAYCTPUAJIBHOI'O OBIIECTBA

TOURISM TRANSFORMATION IN THE CONDITION OF MODERN ECONOMIC
DEVELOPMENT OF POSTINDUSTRIAL SOCIETY

E.B. BACUJIBEBA,
3aBeqyromas kadeapoil TypusMa u cepBuca banrtuiickoil akageMun TypuzMa u
npeapUHIMATENIbCTBA, KAaHIUAT KYJIbTYPOJIOTHH, 01eHT, I'. CankT-IletepOypr,
vasselena@mail.ru

E.V. VASILIEVA,
Baltic Academy of Tourism and Entrepreneurship, the Head of Tourism and Service Department,
Candidate of Culturology, Associate Professor, Saint Petersburg, vasselena@mail.ru

M.JL. TYHAPE,

KaHJIUJAT COIMATBHO-TIOJIMTUYECKUX HAYK, aCCOIIMMPOBAHHBIN npodeccop, bantuiickas
MexaynapoaHas Akanemusi, r. Pura (JlatBust), marina.gunare@gmail.com

M.L. GUNARE,
Baltic International Academy, Candidate of Socio-political Sciences, Associate Professor, Riga
(Lithuania), marina.gunare@gmail.com

H.C. CHYEHKO,
CTapiIuil mpernoaaBaTesb KaQeapsl Typu3Ma U cepBrca bantuiickoil akageMuu TypusMa u
npeANPUHAMATEIbCTBA, KAHIUIAT KyIbTypoiiorud, . Cankt-IlerepOypr, sns_82@list.ru

N.S. SICHENKO,
Baltic Academy of Tourism and Entrepreneurship, Tourism and Service Department, Senior
Teacher, Candidate of Culturology, Saint Petersburg, sns_82@list.ru

AHHOTAIHUS.
B crathe paccMartpuBaroTCs COBpeMEHHBIC TEHICHIIMH MOHUMaHUs (heHOMeHa Typu3Ma B Poccun u
eBponeickux crpaHax. OTMEYaeTcss BaXKHOCTb Pa3BUTHUS BHUPTYAJbHOM CpeAbl TYpPUCTHYECKOTO
OousHeca Poccun B ycloBHUSX BO3pacTarollell KOHKYPEHIIMH Ha MEXKIYHApOJIHOM OH-JaiH pBIHKE
TYPUCTUYECKUX YCIYT.

KaoueBrie cjioBa.
KpeatuBHas s5kOHOMHKA, TYPUCTUUECKUH KIIacTep, BUPTyaJIbHAs Cpeia TYPUCTHUIECKOTO On3Heca.

Abstract.
The article deals with the general trends of tourism industry in Russia and European countries.
Tourism analysis as the creative system of culture. The article presents the importance of
development the Russian tourist business in the Internet.

Keywords.
Creative economy, tourist cluster, Internet tourist business.
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KOHLENLMS CO3JJAHUSI KOMIINIEKCHOM ABTOMATHU3UPOBAHHOM
HHO®OPMAILIMOHHON CUCTEMBbI «JIEKTPOHHBIN MY3E»

THE CONCEPT OF CREATING AN INTERACTIVE AUTOMATED INFORMATION
SYSTEM «ELECTRONIC MUSEUM»

T.B. HOBUK,
acniupaHT banTtuiickoil akageMun Typu3Ma u npeanpuHIMaTenbeTBa, T. CankT-IleTepOypr,
GD@SZBI.RU

T.V. NOVIK,
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B.IT. IUJIABCKUH,
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V.P. PILYAVSKIY,
Baltic Academy of Tourism and Entrepreneurship, Provost for Research, Doctor of Economic
Sciences, Professor, Saint Petersburg, pil2@mail.ru

AHHOTALINA.
B craThe u3nokeHa KOHICTIUS CO3aHUs MHTEPAKTHBHOM aBTOMAaTU3WPOBAHHON MH(POPMAITMOHHOM
CHUCTEeMBI «DJICKTPOHHBIM MYy3€i», OMpeeleHbl MHCCHS CHUCTEMBI, €€ IeH, 3a7a4d, (QYHKIUU H
TpeOOBaHUs K HEW.

KaroueBnle cioBa.
ABTOMaTH3UpPOBaHHAsT HHQPOpPMALIMOHHAS CHUCTeMa, WH()OPMAlMOHHBIA TOpPTaj, MPOTPAMMHOE
oOecrieueHue, 3MEKTPOHHBIN My3€eH.

Abstract.
This article expounds the concept of creating an interactive automated information system
"Electronic Museum”, defined the mission of the system, its goals, objectives, functions and
requirements for it.

Keywords.
Automated information system, information portal, software, electronic museum.
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O KPU3UCHOM CUTYAIIUU HA BBIE3JTHOM TYPUCTCKOM PHIHKE: IPUYUHBI,
HHOCJIEACTBUA, ITYTU NTPEOJOJIEHUA U HEOBXOAUMOCTDb YCUJIEHUA
IOCYIZAPCTBEHHOI'O PET'YJIMPOBAHUA

ON THE CRISIS ON OUTBOUND TOURIST MARKET: CAUSES, CONSEQUENCES, WAYS OF
OVERCOMING AND NEED TO STRENGTHEN STATE REGULATION

A.A. KJIEUMAH,
npodeccop kKadeapsl Typu3Ma U COUUAIBHO-KYJIbTypHOTO cepBuca Cankrt-IlerepOyprekoro
TOCYZapCTBEHHOTO YHUBEPCHUTETA KYJIBTYPhI U HCKYCCTB, JOKTOP SKOHOMHYECKUX HayK, podeccop, T.
Cankr-IlerepOypr, aklejman@yandex.ru

A.A. KLEYMAN,
St. Petersburg state University of Culture and Arts, Department of Tourism and Social-cultural service,
Doctor of Economic Sciences, Prof., Saint-Petersburg, aklejman@yandex.ru

O.A. BABAHUYHMKOBA,
3aBeayromas kadenpoit Typuctckoro 6uzHeca Cankt-IlerepOyprckoro rocy1apcTBEHHOTO YHUBEPCUTETA
TEXHOJIOTUH U JH3aifHa, KaHIUAaT S)KOHOMUYECKHX HayK, IOLEHT, I. Cankr-IlerepOypr,
babaolga@rambler.ru

O.A. BABANCHIKOVA,
St. Petersburg state University of Technology and Design, the Head of the Department of Tourist Business,
Candidate of Economic Sciences, Associate Professor, Saint-Petersburg, babaolga@rambler.ru

AHHOTAIHA.
Ha ocHoBe comocraBieHusi pa3iMyHBIX TOYEK 3PEHUS U aHalu3a MyOJIMKalui B OTPACcIEBBIX M3JaHUSIX B
CTaTh€ paccMaTpPHUBACTCS W AaHAIM3UPYETCS CHUTyallds,, BO3HHUKILIAS Ha PBIHKE BBIE3JHOTO TYypU3Ma,
MIPEANPUHSTA TIOMBITKA BBISBUTH MPUIMHBI OAHKPOTCTB TYpUCTCKUX KoMmranuii B 2014 romy. PaccMmoTpensr
BHYTpEHHUE TMPUYHHBI: JIEMIIUHT, 3aKPEIUTOBAHHOCT, M  Hed(hdekTuBHOe ympamienue. JlaHa
XapaKTepUCTHKA BHEIIHUX (DAKTOPOB: SKOHOMMYECKUH CMajl, pOCT KypCOB OCHOBHBIX MHPOBBIX BAJIIOT IO
OTHONIICHHIO K pYOJ0, HEAOCTAaTKM B TOCYIApCTBEHHOM pETyIWPOBAHHHM TypOHW3HEcCa, IMOTHTHYECKAs
cutyanus B Mupe u ap. O60cHOBaHa HEOOXOIMMOCTh COBEPIIEHCTBOBAHUS TOCPETYIUPOBAHHUSI, TYPUCTCKOTO
3aKOHOJATENLCTBA, MEPECMOTpa TyphUpMaMHu IOJTOCPOYHOM CTpaTeruu pa3Butus U auddepeHmanmm

TYpIPOIYKTA.

KuaroueBble ciioBa.
TypusM, BBIC3THON TYpPUCTCKUN PBIHOK, OaHKPOTCTBO, JEMIIMHT, BHYTPEHHHWE W BHEIIHHE (HaKTOPHI
TYPUCTCKOTO pPBIHKA, TOCYIAapCTBEHHOE pEryJupoBaHue, (UHAHCOBBIC TapaHTHM, IUBEPCUUKAIUSL

TYpIPOIYKTAa.

Abstract.

On the basis of comparing different points of view and analysis of articles in industry publications this article
discusses and analyzes the situation on the market of outbound tourism, there was made an attempt to
identify the causes of bankruptcy of tourism companies in 2014. There reviewed internal reasons: dumping,
debt load and poor governance. The characteristic of external factors: the economic downturn, the growth of
the rates of the main currencies against the ruble, the disadvantages of state regulation of the tourist industry,
the political situation in the world and others. The article shows the necessity of state regulation
improvement, tourism legislation, revision by travel agencies the long-term development strategy and
differentiation of the tourist product.

Keywords.
Tourism, outbound tourist market, bankruptcy, dumping, internal and external factors of the tourist market,
government regulation, financial guarantees, diversification of tourist products.
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A.V. CHAYKOVSKAYA,
Entrepreneurial Management Department, Teacher, Candidate of Economic Sciences, Saint
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AHHOTAaIMUA.
B crarbe paccMOTpeHbI pa3IMvHble KPUTEPUU TTOBBIIEHUS MPUOBUIA TYPIPEANPUITHI, TOKa3aHa
3aBHCHUMOCTbD CIIpOCa OT YPOBHS JOXOJ0B M BO3pacTa TypucToB. Pacuérsl mpuObLIM MPUBEICHBI Ha
OCHOBE YKOHOMHKO-MaTEeMaTHYECKUX METOJIOB.

KiroueBnie ciioBa.
D¢ deKTUBHOCTD, TYPIPOAYKIHS, 030POBUTEIbHAS IPOTPaMMa, JOXO/ U CIIPOC MOTpeOuTENeH,
K03 QUIMEHT KOoppenannuu, KOMPOPTHOCTh, MPUOBLIH IO THUIIAM PECYPCOB M BUAAM TYPIPOIYKIINH,
NOTPeOUTENBCKUNA PHIHOK

Abstract.
The article considers different criteria of tour company profit increase; it shows the dependence of
the demand on income level and age of tourists. Calculation of profits is shown on the basis of
economic and mathematical methods.

Keywords.
Efficiency, tour product, health program, customer income and demand, correlation coefficient,
comfortability, profit by resource and tour product types, customer market.
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AHHOTaN M.
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Abstract.
This article describes the potential of tourist-recreational complex of Russia; it analyzes the crisis
condition of the state tour industry; the paper defines the role and directions of government
regulation of tourist-recreational complex.

Keywords.
Tourist-recreational complex, government regulation, sustainability.
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THE MAIN DIRECTIONS OF SMALL BUSINESS DEVELOPMENT IN ST. PETERSBURG
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Abstract.
The article describes the essence and role of small business in tourism; it defines the main directions
of small business development of St. Petersburg tourism industry; the main problems of small
business in the tourism sector are identified and actions for their overcoming are defined.

Keywords.
Small business, tourism, tourist industry.
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Abstract.
The article discusses the main challenges of optimization of Tunkinskiy National Park's territory. It
describes the problems arising from the organization of natureal resource management in the area.
The article offers a possible ways of development that can contribute to the preservation and
maintenance of natural systems and the further growth of the socio-economic development of this
area.

Key words.
Optimization of territory, organization of natural resource use, Tunkinsky National Park, protected
area.
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PA3PABOTKA U PEAJIM3ALNA HEJEBBIX IPOI'PAMM PA3BUTHUA BHYTPEHHEI'O
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DEVELOPMENT AND IMPLEMENTATION OF SPECIAL-PURPOSE PROGRAMS OF
THE DEVELOPMENT OF DOMESTIC AND INBOUND TOURISM IN NIZHNY
NOVGOROD REGION: THE POTENTIAL FOR FORMATION OF A COMPETITIVE
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AHHOTALINA.
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HI/I}KeFOpOIICKOFO PCTUOHA. B cratbe MCPCUUCIICHDBI 0COOEHHOCTH IMpOrpaMMHO-ICJICBOTO IMMOAX0Ja K
pazBuTuio TypusMa B Himpkeropoackoir obmactu. PaccMoTpeHbl METONBI peanu3aiuu 0O0JaCTHBIX

LICJICBBIX IIPOTPaMM Pa3BUTHS BHYTPEHHET'O M BHE3THOI'O TypHU3Ma.
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Abstract.
The article concerns tourism as a way of transition to a new level of economic development of
Nizhny Novgorod region. This article describes the features of program-oriented approach to the
development of tourism in Nizhny Novgorod region. It analyses methods of implementation of the
regional special-purpose programs of the development of domestic and inbound tourism.

Keywords.
Tourism, software-targeted approach, tourist potential, tourist industry, state support, tourism
development.
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TYPUCTCKO-PEKPEAIIMOHHBIN MOTEHIIUAJI TPUJIAJTOXKbS: OIIEHKA U
NEPCIIEKTUBbI PASBUTUA

TOURIST-RECREATIONAL POTENTIAL OF LAKE LADOGA REGION: ASSESSMENT
AND DEVELOPMENT PROSPECTS
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AHHOTALINA.
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€ro aBTOPCKOE ONPEACTICHUE.
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Abstract.
The article assesses tourist and recreational potential of the territory of Ladoga region; determines
the structure of the tourist-recreational potential of the area and presents the author’s definition.

Keywords.
Tourist-recreational potential, Lake Ladoga, protected areas, natural and cultural sites, infrastructure.
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Abstract.
The article considers the processes in the Russian education related to the federal law “on education
in the Russian Federation” (2013). It analyzes the most significant changes in the legislation, main
directions of the education reforming, causes and consequences of their amendment.

Keywords.
Basic vocational education, secondary vocational education, higher vocational education, higher
education, government program of education development, monitoring of higher education institute
efficiency, state, public and professional-public accreditation.
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Abstract.
The article is devoted to the informatization processes of the Russian education system, analysis of
the personality development of a young man in the condition of globalizing world, problems of
student mindset formation under the influence of the Internet.
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AHHOTALIUA.

B crathbe aHanM3UpPYIOTCS TyMaHUCTHYECKas (QYyHKUUS  TYpUCTUYECKOW  JESTEIBHOCTH.
PaccmaTpuBaroTcsi TUIBI T'YyMaHUCTHUYECKUX IpencTaBieHuil. O00cHOBaHAa HEOOXOAMMOCTh ydeTra
PA3JIMYHBIX LEHHOCTHBIX YCTAHOBOK IIOJb30BATENIEM TYPUCTHUYECKUX YCIYI OpPraHU3aTOPaMH
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Abstract.

The article analyzes the humanistic function of tourism activity. It considers types of humanistic
conceptions. The article proves the necessity of understanding of tourists’ value system by tourist
activity organizers. Humanistic orientation of tourism is considered as an essential element of social
responsibility of representatives of the business field.

Keyword.
Humanism, humanization, humanistic function of tourism, historical forms of humanism,
individualist and public humanism, rationalist humanism, religious humanism, human rights
humanism.
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Abstract.
The article analyses the main ways of state support of film making. The research is conducted on the
base of recently changed legal standards of budget financing. It aims to assess the efficiency of the new
ways of governmental support.
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Cinematography, government regulation, budget financing, preferences, assessment criteria.
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Abstract.
The article analyzes problems of the art market in Russia; it considers the possible ways solve them;
it also offers radically new multifactorial system of objects of art pricing.
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peaIpUHIMATENIbCTBA, TOKTOP IKOHOMUYECKHUX HayK, mpodeccop, r. Cankr-IlerepOypr,
bolshakov62@mail.ru

A.S. BOLSHAKOQV,
Baltic Academy of Tourism and Entrepreneurship, the Head of Management and Marketing
Department, Doctor of Economic Sciences, Saint Petersburg, bolshakov62@mail.ru

AHHOTALINA.
B cratbe paccmaTpuBaroTCs TEOPETUYECKUE W METOHOJIOTUYECKHME OCHOBBI aBTOMATHYECKOIO
CHUHTE3a W YNPaBJICHHUS JIOTUCTUYECKUMH LEMSIMU M MapuipyTamyd MOCTaBOK TOBApOB M YCJIYr Ha
OCHOBE OOYYCHHS U CAaMOOOYUYEHHUS COOTBETCTBYIOIMIMX MH(POPMAIIMOHHBIX JIOTUCTUUECKUX CHCTEM.

Kuarouessle ciioBa.
Nudopmanmionnas mnoructuueckas cucrema, oOydeHHE U caMooOydeHHe HWH(OPMAIIMOHHBIX
JOTUCTUYECKUX CHUCTEM, CTPYKTYPHbIM aBTOMAaTHYECKUM CHUHTE3 JIOTHCTHYECKUX LEINen U
MapHIpyTOB, YIPABJICHUE JIOTUCTUYCCKUMHU IETISIMA U MAPIIPyTaMH.

Abstract.
The article examines the theoretical and methodological bases of automatic synthesis and control of
logistic chains and routes of goods and services supply on the basis of instruction and self-instruction
of the corresponding information logistic systems.

Keywords.
Information logistic system, instruction and the self-instruction of the information logistic systems,
structural automatic synthesis of logistic chains and routes, control of logistic chains and routes.
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COCTOSHUE U TEHJAEHIIUU PAZBUTHUA YCIAYT MATUCTPAJILHOM CBSI3U HA
OCHOBE BOJIOKOHHOM OIITUKA

STATE AND TENDENCIES OF THE DEVELOPMENT OF DOMESTIC TRUNK LINES
SERVICES, BASED ON FIBER OPTICS

A.B. BYJIAPHH,
acnupaHT banTuiickoil akageMuu Typu3sMa u npearpuHuMarenseTsa, I. Cankr-IletepOypr,
realline@ellink.ru

A.V. BUDARIN,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg,
realline@ellink.ru

AHHOTAIMA
B craTthe nan aHanu3 COBPEMEHHOTO COCTOSIHUSI CUCTEM MAaruCTpasibHOM CBsi3u B Poccuu, mpu 3ToM
0co00€ BHHMAaHHE YJEIEHO BOJIOKOHHO-ONTUYECKAM JIMHHUSIM  CBS3M M WX OCOOCHHOCTSIM.
PaccMOTpeHbl OCHOBHBIE YYAaCTHUKHM PBIHKA CHUCTEM MarucCTpadbHOW CBSA3U. BBISBIICHBI OCHOBHBIE
TEHJICHIMU PAa3BUTHUSI OTEUECTBEHHBIX YCIYT MAarMCTPAILHOM CBSI3M HA OCHOBE BOJIOKOHHOM OINTHKH.

KiaouesBnie cJjioBa.
BonokoHHO-ONITUYECKUE TMHUU CBS3HU, OTIEPATOPHI CBSI3H, MPOMYCKHASI CIOCOOHOCTD,
IIMPOKOIOJIOCHBIE CETH JIOCTYIIA.

Abstract.
The article analyzes the current state of the main communication link systems in Russia, with a
particular focus on fiber-optic links and their characteristics. The main participants of
communication link systems market are considered. The main tendencies of the development of
domestic trunk lines services, based on fiber optics, are identified.

Keywords.
Fiber-optic communication lines, network operator, bandwidth, broadband access network.
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PA3BUTHUE COBPEMEHHBIX UH®OPMAIIMOHHBIX CUCTEM B POCCUHICKOM
BAHKOBCKOM BU3HECE

CONTEMPORARY INFORMATION SYSTEMS DEVELOPMENT IN RUSSIAN BANKING
BUSINESS

IT.A. )KECTKOB,

aciupaHT banTtuiickoit akagemMun Typu3Ma U peArnpruHUMaTenbeTBa, T. Cankt-IleTepOypr,
rainrucom@gmail.com

P.A. ZHESTKOV,
Baltic Academy of Tourism and Entrepreneurship, Graduate Student, Saint Petersburg,
rainrucom@gmail.com

AHHOTALINA.
B crarbe paccmoTpenbl HHGOPMAIMOHHBIE CUCTEMBI, MPUMEHSIEMBIE B POCCHIICKOM 0aHKOBCKOM
OW3Hece; UCCIIeIOBAHbl TEOPETHUCCKUE aCIIeKThI Pa3BUTHS aBTOMATH3UPOBAHHBIX OAHKOBCKUX
cuctem (ABC); uzydyeHa KoHKypeHTHas cpena poccuiickoro peinka ABC, mpoBenen 0030p
oTedyecTBeHHbIX mpousBoauTenei AbBC, a Takke mMpeACTaBICHHBIX UMU MPEIJI0KEHU; BBISIBICHBI
MPEUMYIIECTBA, MEPCIIEKTUBBI U aKTyalIbHbIEC MPOOJIeMbl UcTionb30BaHusI ABC B 6aHKOBCKOM
CEKTOpE, MPEJACTABJICHBI TyTH UX ONTUMHU3ALINH.

KaioueBrnie cJioBa.
HNHTepHeT-0aHKUHT, 0aHKOBCKOE MIPEANPUHIUMATEIHCTBO, HHGOPMAIIMOHHBIC TEXHOJIOTHH,
aBTOMATHU3UPOBAHHBIC OAHKOBCKHE CHCTEMBI.

Abstract.
The article describes a practice of using information systems in Russian banking business;
theoretical aspects of automated banking systems development; competitive environment of Russian
automated banking technologies market; domestic ABS producers and their products; problems and
perspectives of ABS business implementation in Russian banking business reality.

Keywords.
Online banking, banking business, IT, automated banking systems.
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OIIEHKA YCTOUUYMBOCTHU PA3BUTUA IPEJANPUATUA TOPTOBJIN
TRADE ENTERPRISE SUSTAINABILITY ASSESSMENT

T.A. I[IEPEBEP3EBA,
3aBeyromias kadeapoil SJKOHOMUKH OpraHu3aIuu u 1enoobpazopanus Cankr-IlerepOyprckoro
TOProBO-9KOHOMHUYCCKOI'0 YHUBCPCUTECTA, JOKTOP S9KOHOMUYCCKUX HAYK, JOICHT, T. CaHkT-
[TerepOypr, aterina30@rambler.ru

T.A. PEREZVEREVA,
St. Petersburg State University of Trade and Economics, the Head of the Department of Economics
of the Organization and Pricing, Doctor of Economic Sciences, Associate Professor, Saint
Petersburg, aterina30@rambler.ru

E.A. AHTOHOBA,
acrupaHTKa Kadeapsl 5JKOHOMHKH OpraHu3aluy 1 1eHooopazoBanus Cankr-IleTtepOyprekoro
TOProBO-3KOHOMHUYECKOT0 yHUBepcuTeTa, r. Cankt-IlerepOypr, ketino0105@rambler.ru

E. A. ANTONOVA,
St. Petersburg State University of Trade and Economics, Department of Economics of the
Organization and Pricing, Graduate student, Saint Petersburg, ketino0105@rambler.ru

AHHOTALIUA.
B cratbe mokazaHa HEOOXOAMMOCTb HCCIIEIOBAaHUS YCTOMYHMBOTO SKOHOMHUYECKOTO Pa3BUTHI
MPEANPUATHI TOPrOBJIM HA OCHOBE OIPENENICHUS MHTETPAIbHOM MapaMeTpUueCKON yCTOMYUMBOCTH
NPEANPUITHS C y4eTOM (DYHKITMOHATBHBIX BUJIOB YCTOMYMBOCTH.

KaoueBrie cjioBa.
YCTOMYMBOCTh 3KOHOMHUYECKOTO PA3BUTUSA NPEANPHUATHUS, MOKA3aTEeIM YCTOMYMBOCTU PAa3BUTHS,
TOProBiIs, (haKTOPBI 0OECTICUEeHUSI YCTONYHBOCTH.

Abstract.
The article shows the necessity of research of stable economic development of trade enterprise on
the basic of definition of integral parametric stability of the enterprise with account for functional
forms of stability.

Keywords.
Enterprise economic sustainability, sustainability indicators, trade, stability assurance factors.


mailto:aterina30@rambler.ru�
mailto:aterina30@rambler.ru�
mailto:ketino0105@rambler.ru�
mailto:ketino0105@rambler.ru�

*hhkhkhkrkhkkhkkhkhkhkhkkrkhihhkhkhkhhkhkhhkhhkhkhkhhkhkhhrkihikhhikiihkikix

CUCTEMA NOKA3ATEJIEM KAK MHCTPYMEHT OBECIIEYEHUS YCTOMYUBOI'O
PAZBUTUSA NPEAITPUATUA

INDICATOR SYSTEM AS A TOOL FOR SUSTAINABLE ENTERPRISE DEVELOPMENT
SUPPORT

E.A. AHTOHOBA,
acnupaHTKa Kadeapbl SKOHOMUKH OpTaHU3aIy u nieHooopa3oBanust Cankt-IlerepOyprcekoro
TOProBO-3KOHOMUYECKOro yHuBepcuTeTa, I. Cankr-Ilerepoypr, ketino0105@rambler.ru

E. A. ANTONOVA,
St. Petersburg State University of Trade and Economics, Department of Economics of the
Organization and Pricing, Graduate student, Saint Petersburg, ketino0105@rambler.ru

AHHOTALINA.
B crartbe noka3aHa HeOOXOAMMOCTbh UCCIIEIOBaHMS YCTOMYMBOIO pa3BUTUS NPEANPUATUI TOProBIU
Ha OCHOBE OIPEJIEICHHS CHCTEMBI MOKa3aTelei, XapaKTepU3yIOIUX Pa3IndHble ()YHKIIMOHATbHbIE
BHJIbl YCTOMYUBOCTH.

Kurouessbie ciioBa.
[Toxa3zaTenu, TOprosis, pakTopsl 00ECIIEUeHUST YCTOMYNBOCTH.

Abstract.
The article shows the necessity of research of sustainable enterprise development on the basic of
definition of the system of indicators, characterizing different functional forms of stability.

Keyword.
Indicators, trade, stability ensuring factors.
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OCHOBHBIE HAITPABJIEHUSI PE@OPMHUPOBAHUSA KNJIUIHO-
KOMMYHAJIBHOI'O XO3SIHCTBA CTPAHBI

THE MAIN WAYS OF HOUSING AND COMMUNAL SECTOR RESTRUCTURING

0.A. KO3BIPEBA,
mupektop ¢mmana Cankt-IlerepOyprckoro rocyjapcTBEHHOTO SKOHOMHUYECKOTO YHUBEPCUTETA B T.
Benukue Jlyku, kozireva.koa@yandex.ru

0O.A. KOZYREVA,
State University of Economics, the Head of Velikiye Luki Branch, kozireva.koa@yandex.ru

O.H. 3BAXKOT'MHA,
cTapmmii nmpenoaaBareib kadeapsl «CepBuca, T'yMaHUTapHBIX U €CTECTBEHHO-HAYYHBIX
aucrumney Gunrana Caakt-IleTepOyprckoro rocyJapCTBEHHOTO SKOHOMHYECKOTO YHUBEPCUTETa
B I. Benmukue Jlyku, oxana_ni@mail.ru

O.N. ZAZHOGINA,
State University of Economics, Velikiye Luki Branch, Department of Service, Humanitarian and
Natural Sciences, Senior Teacher, oxana_ni@mail.ru

AHHOTALINA.
B cratee paccMarpuBaroTCS HCTOPUYECKHE ACMEKThl CTAHOBICHHS KUJIUIIHO-KOMMYHAJIBHOTO
xo03sicTBa. [IpuBOASTCS OCHOBHBIC HANpPaBJICHUS €ro pedOpPMHUPOBAHUS W MEPCTICKTUBBI Pa3BUTHSI,
HalpaBJieHHbIE HA TOBBIIICHUE YP(HEKTUBHOCTH.

KiaroueBnle cioBa.
KunuiHo-KoMMyHaIbHOE  XO3SMCTBO, O KMIJIMIIIHO-KOMMYHAJIbHBIC YCIyTH, pepOpMHUpPOBAHHE,
CUCTEMa YIpaBiIeHHsI, POPMBI XO35HUCTBOBAHUS, CTPAXOBAHUE KUIUIIHOTO (HOH/A.

Abstract.
The article considers historical aspects of housing and communal sector formation. It presents the
main ways of its restructuring and development prospects, aimed at its efficiency improvement.

Keywords.
Housing and communal sector, housing and communal services, restructuring, management system,
business patterns, housing facilities insurance.
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