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CUCTEMHBII MOAXO0/ K TYPUCTCKOM AESAATEJIBLHOCTH
THE TOURIST ACTIVITY - SYSTEM APPROACH

B.C. HOBUKOB,
yneH [Ipe3nanyma MexayHapoaHOM TypUCTCKOW akaieMuu, IEUCTBUTENIbHBIN WwieH HanrnonansHOM
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V.S. NOVIKOV,
Member of the Presidium of the International Tourism Academy, Full Member of National Academy
of Tourism, Member of FIJET, Moscow, vlsemnov@yandex.ru

AHHOTAIHA.
Crartbs nOCBsIIEHA BOIIPOCAM CUCTEMHOIO MOJIX0/1a K TYPUCTCKOU NEATEIbHOCTH, aHATTU3UPYIOTCS
CBOMCTBA, CTPYKTypa U DJIEMEHTHI TYPUCTCKON CUCTEMBI. PaccMaTpuBaeTcs CBA3b pa3BUTHUSA
TYPUCTCKON CUCTEMBI C TEXHOJIOTMYECKUMU YKIIalaMU U OOJbIIUMHU UMKJIAMUA KOHBIOHKTYPBI, €€
JIMHAMUYECKHE CBOMCTBA, OTHOIICHUS C OKPY KaroIel BHEIIHEW cpenoil. [IpuBenen npuHuun
ornpeneneHus 3p(HeKTUBHOCTU (PYHKIIMOHUPOBAHUS TYPUCTCKON CUCTEMBI.

KuroueBsbie ciioBa.
Typucrtckas cucrema, 3JIeMEHTBI, CTPYKTYpa, 3G PEeKTUBHOCTH, GyHKIIMOHUPOBAHHUE.

Abstract.
The article 1s devoted to a systematic approach to the tourism activities; it analyzes properties,
structure and elements of the tourism system. The article describes the relationship between the
development of the tourism system with the technological structures and large cycles’ situation, its
dynamic properties, relations with the surrounding environment. The article provides a definition of
the efficiency of tourist system functioning.

Keywords.
Tourist system, elements, structure, efficiency, functioning.
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AHHOTALUSA.
B cTaThe paccMaTpHUBarOTCS BO3MOXKHOCTH, NpeI0CTaBIIEMbIC MEIUKO-TeorpaduuecKuM

KapTorpadMpoBaHUEM, Ul OPraHU3alMH TYPUCTCKO-OPraHU3alMOHHOW nestenbHocTH B Pd. onpenenen
CHEKTp OSIUACMUYECKH 3HAYMMBIX TPUPOJHOOYATOBHIX OOJIE3HEH, OIICHEH YpPOBEHb 3a00JI€BaEMOCTH
HaceJIeHUs KakK 10 OTAEIbHbIM cyObekTam P®, Tak M ansd cTpaHsl B LEJIOM. Y4eT NaHHON HMHpopMauu
HEOOXoIuM JUIst oOecriedeHHns Oe30MacHOCTH ITyTEIIECTBEHHWKOB B MPUPOAHBIX JIAaHAMA(PTaX W 30HAX
OTHbIXA.

KiarwueBble ciioBa.
TypucTKo-OopraHu3allMoHHasi JAEATeIbHOCTh, Treorpadus MNpUpPOIHOOOYCIOBICHHBIX (MPUPOIHOOUATOBBIX)
Oomne3Hei, kaprorpagupoBaHue.

Abstract.
The opportunities of medical-geographical mapping for the organization of tourist activities in the Russian
Federation are discussed in the article. The spectrum of epidemiologically significant natural-focal (zoonotic)
diseases is defined and the level of morbidity in different regions and in the whole country is estimated. This
information is obligatory to provide traveler's safety in natural landscapes and recreational areas.

Key words.
Tourist activities, geography of natural-focal (zoonotic) diseases, mapping.
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AHHOTAIIUA.
OKOJIOTUUECKUII TYpU3M ONTHMAJIbHO COYETAaeT MPUPOJOOXPAHHBIA peXuUM ¢ Typrnpoaykrom. C
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KiroueBrnle ciioBa.
DKOTYpHU3M, CENbCKUI TYpH3M, 3alIOBETHUK, TYPIPOAYKT, JaHIIapTOTEparus.

Abstract.
Ecotourism optimally combines conservation mode with tourist products. Eco-tourism is close to rural
tourism which is inseparably associated with ethnic and cultural features of the terrain and environmentally
balanced traditional land use. Curative value of eco-tourism is analyzed.

Keywords.
Ecotourism, rural tourism, nature reserve, tourist product, landscape therapy.
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THE DEVELOPMENT MANAGEMENT OF CONTEMPORARY TOURIST INDUSTRY
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KaoueBnie cJjioBA.
TypunaycTpus, TOTEHITMAN, rI100amnu3aus, yrupaBpieHUE, peTHOH.

Abstract.
The article considers the development management of regional potential of the tourism industry
according to the modern global trends. Special features of potential and principles of development
management in conditions of crisis are underlined.

Keywords.
Tourism industry, potential, globalization, management, region.
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Abstract.
The article presents the definition of water-tourist cluster, ways of its creation based on Saint-
Petersburg and Kronshtadt using the experience of museum constructions in Tolyatti, Kaliningrad,
Saint-Petersburg, Ivanovo.

Keywords.
Tourist-recreation cluster, water-tourist cluster, museum, historical-cultural heritage, active types of
water tourism, leisure and entertainment, yacht tourism.
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Abstract.
The article defines the place of children's tourism in the domestic tourism sphere, the peculiarities of
children's tourism and factors influencingon its development; it describes the problems of children's
tourism development and ways to solve them.

Keywords.
Children's tourism, tourist servicesmarket, market segmentation, problems of children's tourism.
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JIOPOTUX TYPUCTCKUX MPOAYKTOB JUid 3apyOexHbIX nyTtemecTBuil. HMrepaunonHas mnpouenypa
pelycMaTpyUBaeT IMOCTPOEHUE CHUCTEMbl HOpPMaJbHBIX YPABHEHHM C HCIIOJIB30BAaHHEM crocoba
Xopnana-I'aycca u pasznoxeHue B OeckoHEUHBIH psn Teinmopa (QyHKIMM MONMpaBOK K TMapaMeTrpam
UCKOMOTO ypaBHeHHUs. CaMu TMONpPaBKM TO3BOJSIOT pacCcUUTaTh Mapamerpbl (pyHKiuu TopHKBUCTa
(BTOpOE ypaBHEHHE) U cJeNaTh [0 HUM MPOTHO3HbIE OLIEHKH OIO/KETHBIX PACXOJ0B CeMel Ha JOpOorue

TYPHPOLYKTHI.

KuroueBble cj10Ba.
[TocnenoBarenbHOe TpUOMMKEHHUE, JWHEHHAs (opMa, ypaBHEHHE pETpPEeCcCUH, BEPOSITHOCTHOE
pacnpenenenue, hpyukuun JI. TopHKBHCTa, ciydaiiHas coCcTaBIsoNIas, 00Jibllias BEIOOpPKA, TeHEepaibHas
COBOKYITHOCTh, METOJi MAaKCHUMaJbHOTO TMPaBAONOAOO0Ms, METOJI HAMMEHBIIUX KBaJpaToB, CUCTEMa
HOPMAaJIbHBIX YpaBHEHUH, UTEepallMsl, OFOPKETHBIC PACXOIbI, TYPIPOAYKT.

Abstract.

The article reviews the analysis of conditions, peculiarities and application technics of step-by-step
method of iteration to the equation simple regression, which can not reduced to any linear forms of their
own parameters and variables. Such practical task appears sufficiently often during the investigation of
class of the Tornqvist functions. Particularly, the 2th equation of this class successfully describes
families’ cost for the purchase of relatively expensive tourist products for foreign travels. The method of
progressive approximation regards the plotting of the normal equations set with application of process
Jordan-Gaufl and the expansion into the Taylor’s infinite series of the function of the corrections for
parameters of the desired equation. The corrections themselves allow to calculate the parameters of
Tornqvist function (second equation) and make prognosis of household's budget spending on expensive
travel products.

Keywords.
Approximation approach, linear form, regression equation, probabilistic distribution, Tornqvist
functions, random component, large sample, universal set, maximum-likelthood method, least-squares
method, normal equations set, iteration, budgetary spending, tourism product.
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HHCTUTYIHUOHHBLIE 11OJIXO/J1bl K ®OPMUPOBAHUIO MOJAEJIN ITIOCTPOEHUSA
BHOBb CO3I[AHHOI71 CTOUMOCTHU BOKOHOMHUNYECKHUX CUCTEMAX «TYPU3M»
N «CITIOPT»

INSTITUTIONAL APPROACHES TO THE BUILDING OF MODEL OF NEWLY
DEVELOPED VALUE IN ECONOMIC SYSTEMS «TOURISM» AND «SPORT»
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3aCJIy’>KEHHBIN pabOTHHUK BhICIICH Kokl PD, mpodeccop, HanmonanbHbIi rocy1apcTBEHHBIN
YHUBEPCHUTET (PU3UUECKOM KYIBTYpHI, criopTa U 310poBbs uM. [1.d. Jlecradra, r. Cankr-IletepOypr,
nio_lesgaft@mail.ru
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nio_lesgaft@mail.ru

A V. TAYMAZOV,
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Associate Professor, Candidate of Economic Sciences, St. Petersburg, nio_lesgaft@mail.ru

AHHOTAaIUA.
B cratee wmccnemyeTcs NPUMEHUTENBHO K HMHAYCTPUH TypuU3Ma U cropTa (OpMbI U METOIBI
MIOCTPOEHUSI OPTraHU3ALMOHHO-D)KOHOMUYECKOW MOJENIM BHOBB CO3JaHHOM CTOMMOCTH Ha OCHOBE
WCIIOJIb30BAHUS TPYA03aTPAT BPEMEHU C YUETOM CTEIECHH CJIOKHOCTH TPyJla Pa3IMYHBIX KaTErOPHil
YYaCTHHKOB TPYJIOBOT'O MpoOIIECCa.

KiroueBnle ciioBa.
TypusM, criopT, MOTHUBAIIHS, YEJIOBEUECKUI KalMUTAall, TPYA03aTPaThl, BHOBb CO3/IaHHAs! CTOMMOCTb.

Abstract.
The article presents the forms and methods of building of organizational and economic model of
newly developed value based on the use of time and effort, with account of participants’ job
complexity in the area of tourism and sport.

Keywords.
Tourism, sport, motivation, human capital assets, labor effort, newly developed value.
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UCTOPUYECKHNH TEHE3UC U UHCTUTYHUNOHAJIBHBIE OCHOBBI rOCYJIAPCTBEHHO -
YACTHOT' O MAPTHEPCTBA B OKOHOMUNYECKHUX CUCTEMAX «T1yPu3m» U «CITIOPT»

HISTORICAL GENESIS AND INSTITUTIONAL BASES OF STATE - PRIVATE
PARTNERSHIP IN ECONOMIC SYSTEMS «TOURISM» AND «SPORTS»

K.M. JEPEBSHKO,
KaHIUIAT S3KOHOMUYECKUX HayK, noreHT CaHkT-IleTepOyprckoro rocy1apcTBEHHOTO
IKOHOMUYECKOro YHHBepcuTeTa, . Cankt-IlerepOypr, derevyanko.k@mail.ru
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Candidate of Economic Sciences, Saint-Petersburg, nio_lesgaft@mail.ru

AHHOTAIIUA.
B cratee wuccinenyroTcss HCTOPUYECKHE JTallbl BO3HUKHOBEHMS U Pa3BUTHS TOCYAApCTBEHHO-
yactHoro naptHepcrsa (I'1Il) kak MHCTpyMeHTa OOLIECTBEHHBIX OTHOLIEHHM, BBISBJIECHBI OCHOBHbBIE
4yepThl IMpouecca ero (GOpMHPOBAHMS, PACCMOTPEHBI IOTEHLUAIbHbIE CYOBEKTHl OH3Heca -
«yuyacTHUKH [ 'UII» B 9KOHOMUYECKHUX CUCTEMAX «TYPU3IM» U «CIIOPT.

Kuaruessble ciioBa.
WNucTuTynMoHanbHasi 3KOHOMHKA, rocylaapcTBeHHo-dacTHoe mnapTHepctBo (I'UII), cnoprtuBHO-
O3JI0POBUTENIbHAST U CHOPTUBHO-TIO3HABATENIbHASI TYPHUCTCKAsl JEATENbHOCTb, TYPUCTCKUN U
CIIOPTUBHBIN KJ1acTep.

Abstract.
The article analyses historical stages of emergence and state-private partnership (SPP) development
as tool of the public relations; it reveals the main lines of process of its formation; it also considers
potential subjects of business — «participants of GChP» in economic systems «tourism» and
«Sportsy.

Keywords.
Institutional economy, state-private partnership (SPP), sports and informative tourist activity, tourist
and sports cluster.
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TOCYJAPCTBEHHO-YACTHOE NAPTHEPCTBO KAK D®®EKTUBHBIN 1
HAMBOJIEE BOCTPEBOBAHHBIA MEXAHU3M YCTOMYUBOI'O PASBUTHS

STATE-PRIVATE PARTNERSHIP AS AN EFFECTIVE AND THE MOST REQUESTED
MECHANISM OF SUSTAINABLE DEVELOPMENT

E.I'. KUSKBAEBA,
acrimpaHTKa MOCKOBCKOT0 roCy1apCTBEHHOr0 yHUBepcuTera uM. M.B. JlomonocoBa, r. MockBsa,
ekiyakbaeva@gmail.com

E.G. KIYAKBAEVA,
Lomonosov Moscow State University, Graduate Student, Moscow, ekiyakbaeva@gmail.com

AHHOTAIIUA.

B cratbe omnuchiBaeTCSs MEXaHU3M TOCYJIapCTBEHHO-YACTHOTO TMAapTHEPCTBA Kak HauOosee
3¢ PeKTUBHBII W BOCTPEOOBAHHBIM MEXaHU3M YCTOMUMBOTO PA3BUTHS B HACTOSIIEE BpeMS.
IlepeuncisitoTcst HaMpaBjICHUS PAa3BUTHSL TOCYAAPCTBEHHO-YACTHOTO MAPTHEPCTBA, aHAIMU3UPYIOTCS
UX cllabble U CUIIbHBIE CTOPOHBI. OMHUCHIBAIOTCS MPOEKTHI TOCYNapCTBEHHO-YACTHOTO MApTHEPCTBA,
MIPUHSATHIE U peanuszyeMble B Poccun. AHaAIM3UpyeETCs posib, OTBEICHHASI TOCYIaPCTBEHHO-YaCTHOMY
napTHepcTBY B denepanbHOl LieseBoi nporpamme «Pa3Butre BHyTPEHHETO M BbE3IHOIO TypU3Ma B
Poccuiickoit ®enepaunu (2011-2018 rr.).

KaoueBrnie cjioBAa.
YcTolunBOoe pa3BUTHE, MEXAHW3M, TOCYJIApCTBEHHO-YACTHOE IAPTHEPCTBO, ILEJeBasg IMporpamma
pa3BUTHS, OCOOBIE HSKOHOMHUYECKHE 30HBI TYPUCTCKO-PEKPEAMOHHOTO THUIA, TYPUCTCKO-
PEKpEalMOHHbBIC KJIACTEPHI.

Abstract.
The article describes state-private partnership as an effective and the most requested mechanism of
sustainable development nowadays. The article presents directions of state-private partnership
development; it analyzes its strengths and weaknesses. State-private partnership projects accepted
and realized in Russia are described. The role of state-private partnership in the Federal Target
Program «Development of domestic and in bound tourism in the Russian Federation (2011-2018)» is
analyzed.

Keywords.
Sustainable development, mechanism, state-private partnership, targeted development program,
special economic areas of tourist recreational type, tourism and recreation clusters.
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NHBECTUIIMOHHOE IMPOEKTUPOBAHMUE B MAJIOM INPEAIIPUHUMATEJIbCTBE
INVESTMENT DESIGN IN SMALL BUSINESS

H.C. 3SMHYUK,
noueHt kadeapsl meremxmenTa nHHoBamii ®I'BOY BITO «Cankrt-IlerepOyprekuit
rOoCyJJapCTBEHHbBI SKOHOMUYECKUI YHUBEPCUTETY, KAHAUAAT SKOHOMUYECKUX HAYyK, I'. CaHKT-
[TerepOypr, nzinchik@gmail.com

N.S. ZINCHUK,
St. Petersburg State University of Economics, Department of Innovation Management, Candidate of
Economic Sciences, Associate Professor. St. Petersburg, nzinchik@gmail.com

AHHOTAIIUA.
B craTbe paccMoTpeHbI BOPOCH! TPUMEHEHHSI MHBECTUIIMOHHOTO MPOEKTUPOBAHUS B c(hepe Maioro
MpeANpPUHUMATEILCTBA U OCHOBHBIE MPOOJEMBbl KauecTBa OILICHKW WHBECTUIMOHHBIX IMPOEKTOB.
[IpuBeneHbl MHAMBUIYAJbHBIE XaPAKTEPUCTUKU MPOCKTOB U UX MPUEMIIEMOCTh JJIsi OpraHU3allu C
y4€TOM CyOBEKTUBH3MA PUHSTHS YIIPABICHUECKUX PEIICHUN B MAJIOM MIPEANPUHUMATEIHCTBE.

K1roueBnle ciioBa.
HHBECTUIIMOHHOE MPOSKTUPOBAHKE, MAJIOE TPEAIPUHUMATEIHCTBO, CYOBEKTUBU3M YIIPABICHYECKUX
pELIEHNUN.

Abstract.
The article considers the problems of investment design use in the sphere of small business and the
main problems of investment projects quality assessment. This paper analyzes the individual projects
characteristics and their acceptability for the organizations according to the subjectivism of
management decisions in small business.

Keywords.
Investment design, small business, subjectivism of management decisions.
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PA3BBUTHUE U TPOABUKEHUE 'OCTUHNUYHOI'O ITPEANIPUATHUA HA PBIHKE
YCJIYT TOCTEIPUNMCTBA

DEVELOPMENT AND PROMOTION OF LODGING ESTABLISHMENT AT THE
HOSPITALITY SERVICES MARKET

O.A. IIEKAPCKAA,
crapmid npenoaaBarenb CankT-IleTepOyprekoro punmana ®UHAHCOBOTO YHUBEPCHUTETA TIPH
[IpaButensctBe Poccutickoit denepanun, r. Cankt-IletepOypr, pekarskaya.olga@mail.ru

O.A. PEKARSKAYA,
Financial University under the Government of the Russian Federation, St. Petersburg Branch, Senior
Teacher, Saint Petersburg, pekarskaya.olga@mail.ru

AHHOTAIHA.
B cratbe paccMoTpeHbl MpoOieMbl pPa3BUTHS M TMPOABHKEHUS TOCTHUHUYHOTO MPEANPUITHS Ha
pPBIHKE YCIYr TrocTenpuuMcTBa. [IpeaiokeHpl MpOoIeayphl 1O TMOBBIMICHUIO A((PEKTUBHOCTH
(GyHKIIMOHUPOBAHUS OTEIIS Ha 0a3e MapKETUHTOBBIX UCCIICTOBAHUIA.

KuroueBble cJioBa.
MapkeTUHr, TOCTUHUYHOE MNPEANPUATHE, PBIHOK, TOCTUHUYHBIC YCIYTH, CTPYKTypa MapKETHHIA,
MapKETUHTOBAs IOJUTHKA, MApKETUHTOBBIM aHAIW3, METOABI (PYHKIIMOHUPOBAHUS TOCTHHHYIHOTO
NPEANPUITHS, [IEHOBAs TOJUTHKA, IIEHOBAas CTpATErusi, M3JICPKKU TOCTUHUYHOTO MPEANPHUSATHS,
MapKETUHIOBasi CTPATETHS.

Abstract.
The article considers the problems of development and promotion of lodging establishment at the
hospitality services market. Procedures for effectiveness improving of hotel functioning based on
marketing researches are offered.

Keywords.
Marketing, lodging establishment, market, hotel facilities, marketing structure, marketing policy,
marketing analysis, methods of lodging establishment functioning, pricing policy, price strategy,
lodging establishment expanses, marketing strategy.
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KJIACCUPUKAIMS JEHEKHBIX IIOTOKOB B CACTEME BU3HEC-
KOMMYHUKALUU TYPOIIEPATOPA U PEKOMEHJAIIUM 110 UX OIITUMU3ALINHN

CLASSIFICATION OF CASH FLOWS IN THE BUSINESS COMMUNICATIONS OF
TOUR OPERATOR AND RECOMMENDATIONS FOR THEIR OPTIMIZATION

b.E. KIIEMEHTLBEB,
acnupaHT Kadeapbl TOCTUHUYHOTO U pecTOpaHHOro Ou3Heca banTtuiickoii akageMuu TypusMa u
npeanpuHuMaTenbeTBa, r. Cankr-IletepOypr

B.E. KLEMENTIEYV,
Baltic Academy of Tourism and Entrepreneurship, Hotel and Restaurant Business Department,
Graduate student, Saint Petersburg,

AHHOTAIHA.
Crathsi mTOCBsIIEHA KiIacCU(PUKAIMKM JIEHSKHBIX IOTOKOB B CHCTEME OM3HEC-KOMMYHHMKAIIUMA
TyppupM U MepompuATUSAM MO WX onTUMU3auu. [IpoaHanu3MpoBaHbl OU3HEC-KOMMYHHKAIIUU
Typ(QHUPMEBI C MOCTaBIIMKAMU, TTOKYTIATEIISIMUA U TOCYIapCTBOM.

KiaoueBnie cJioBA.
busHec-KkOMMYHHKAIUH, TYPHU3M, ICHEKHBIE IOTOKHU, ONITUMU3AIHNS, TypdupMma.

Abstract.
The article presents the classification of cash flows in the system of business communications of
travel agencies and activities for their optimization. There analyzed business communications of
tourist agency with suppliers, customers and the government.
Key words.
Business communications, tourism, cash flows, optimization, tourist agency.
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MEXJIYHAPOJIHbIN TYPU3M: YHUKAJIbHASI CHCTEMA TPAHCTPAHUYHOI'O
B3AUMOJAEUCTBUSA MEXKAY POCCUEU U KUTAEM

THE INTERNATIONAL TOURISM: UNIQUE SYSTEM OF TRANS-BOUNDARY
INTERACTION BETWEEN RUSSIA AND CHINA

P.B. BAXHEHKO,
CTapluuii Hay4HBIH coTpyaHUK Tuxookeanckoro nHctutyta reorpadguu JJBO PAH, kana. reorp.
HayK, T. BmaguBocTok, vakhnenko@tig.dvo.ru
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Candidate of Geographic Sciences, Vladivostok, vakhnenko@tig.dvo.ru

AHHOTAIIHA.
Crathsi TIOCBAIIEHA aKTyaJdbHBIM TIIpoOJieMaM pa3BUTHS MEXKIyHApOJHOTO TypusMa. B Hei
IPOBOJAUTCS  CPAaBHUTEIBHBIM  aHAIWM3 MEXKAYHAPOIHBIX TYPUCTHUUYECKUX IMOTOKOB  MEXKIY
Tuxookeanckoir Poccueit u CeBepo-BocTokoM Kwurasi, mokazaHbl BO3MOXKHOCTH, OCOOCHHOCTH U
MEePCIIEKTUBBI PA3BUTHUSI TYPUCTCKHUX CBSA3EH MEXKIAY STUMU PETMOHAMH.

KuroueBsbie ciioBa.
MexnyHapoaubsid TypusM, Tuxookeanckas Poccusi, Kurtaid, Bele3IHbIE U BbE3IHBIE TYPUCTUUECKUE
MTOTOKHU.

Abstract.
The article is devoted to the current problems of the tourism development. The article considers the
comparative analysis of the international tourist flows between Pacific Russia and the Northeast of
the People’s Republic of China; as well as possibilities, peculiarities and prospects of tourist
intercourses development between these regions.

Keywords.
International tourism, Pacific Russia, China, inbound and outbound tourism flows.
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JNTONOJIHUTEJBHBIE TIPO®PECCHOHAJIBHBIE TIPOI'PAMMBI KAK BAJKHEU I
BAKTOP ®PUHAHCOBOHN YCTOMUYHUBOCTHU BY3A

ADDITIONAL PROFESSIONAL PROGRAMS AS THE MOST IMPORTANT FACTOR OF
FINANCIAL STABILITY OF HIGHER EDUCATION INSTITUTION

I0.U. PYCY,
npopexTop HammonanbHOro OTKpBITOrO HHCTUTYTA, T. Cankt-IleTepOypr, rysy@yandex.ru
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AHHOTAIIUA.
B crarbe paccMmarpuBarOTCS TPEHUHTHM KaK BHUJ JIOMOJHHUTEIBHOTO MPO(HECCHOHAIBHOTO
oOpa3zoBaHusl, MO3BOJISIONINE MOBBICUTh (DMHAHCOBYIO YCTOMUYMBOCTH By3a. [IpuBOASATCS BUABI U
[IeJTM TPECHUHTOB, MOJIEb OIICHKH UX d()(PEKTUBHOCTH.

KaoueBrnie cJioBAa.
duHaHCOBass YCTOMYHMBOCTH, JONMOJHHUTEIBHOEC 00pa3oBaHWE, BHUILI TPEHUHTA, IHWCTAHIIMOHHBIC
TEXHOJIOTMH, AaHKETUPOBAHUE.

Abstract.
The article analyzes trainings as a type of additional professional education that can ameliorate
financial stability of higher education institution. The article assesses types and aims of the trainings,
assessment framework of their efficiency.

Keywords.
Financial stability, additional education, types of training, distance technologies, questionnaire.
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BOOBPA’KEHUE KAK OCHOBA KPEATUBHOCTH
IMAGINATION AS A CREATIVITY BASE

O.I1. IIY3AHOB,
3aBenyomui kapeapoit «O0mecTBennble Hayku» CaHkrt-IleTepOyprekoro ¢puinana @UHAHCOBOTO
Yuusepcureta npu [IpaButensctBe Poccuiickoit @enepanuu, kanauaat Gpuiiocohckux HayK,
noteHT, r. Cankt-IlerepOypr, puzanov48@rambler.ru

O.P. PUZANOV,
Financial University under the Government of the Russian Federation, St. Petersburg Branch, the
Head of the Department «Social Sciences», Candidate of Philosophical Sciences, Associate
Professor, Saint Petersburg, puzanov48@rambler.ru

AHHOTAIIHA.
B cratee paccmaTrpuBaeTcs CcHocoOHOCTh BooOpakeHus ((paHTa3uM) Kak HEOOXOJUMOE W
YHUBEpPCAJIIbHOE YCJIOBUE MJid BceX cdep uenoBeueckoil nesTenbHOCTH. OCHOBHOE BHUMAHHE
yIEIeHO TaKOMYy HampapistomeMmy ¢GakTopy GopMHpPOBaHHUS BOOOpaKEHUS KaK XyHA0KECTBEHHO-
scTeTnueckue unaeansl. Cuenad BbIBOJ O TOM, YTO KpEeaTHUBHbIE KauecTBa paOOTHUKOB TBOPUYECKOM
WHIYCTPUU, K KOTOPBIM OTHOCHUTCS M TYPHUCTHYECKHM OW3HEC, MOryT B TIOJHOU Mepe
chopMUPOBATHCS TIyTEM MPUOOIIEHUSI K JTYYIIUM IMPOU3BEICHUSIM XY I0’KECTBEHHOTO TBOPYECTBRA.

KiaoueBrnle cJjioBAa.
BooOpaxenue, ¢danTasus, npuéMbl BOOOpakKeHUs, KyJIbTYpOIre€HE3, KpECaTUBHBIC KaudyecTBa,
XyJA0KECTBEHHO-3CTETUUECKHE UICANTbI, TBOPUYECKUE UHIYCTPUU TYPUCTUUECKAS AEATEIBHOCTb.

Abstract.
The article analyses imaginativeness (fantasy) as requested and common condition for every sphere
of human activity. The article focuses on such guiding factor of imagination formation as artistic-
aesthetic ideals. The article proves that creative qualities of creative industries employees, including
tourism business, can be completely formed by familiarizing them with the best pieces of art.

Keywords.
Imagination, fantasy, imagination techniques, culture genesis, creative qualities, artistic-aesthetic
ideals, creative industries, tourist activity.
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COBEPHIEHCTBOBAHME CUCTEMBbBI 'OCYJAPCTBEHHBIX YCJIYI' B COEPE
3AHATOCTHU HACEJIEHMUSI.

GOVERNMENT SERVICES SYSTEM IMPROVEMENT IN THE SPHERE OF
EMPLOYMENT

A.B. HECTEPOB,
acnpaHT banTniickon akaieMuu Typu3Ma U IpealpUHAMATENbCTBA, TJIABHBIM IIOMOITHUK JIEITyTaTa
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AHHOTALHA.
B craTtbe paccMarpuBaroTcs po0sieMbl H 0COOEHHOCTH TOCYJapCTBEHHOT'O PETyJIMPOBAaHUS
3ansaToctu HaceneHus B PO, Cankr-IletepOypre u Jlenunrpaackoit 061acTu, mpUBOISATCS
CTaTUCTUYECKHE JaHHBIE U aHAJIU3 PBIHKA 3aHATOCTU HACEJICHHUs, UCCIIEI0BAHbI TOCY 1apCTBCHHBIE
MEXaHU3MBbI PEryJIMPOBAaHUsS 3aHATOCTU HACEIICHHUs, IIPEUI0KEHBI PEKOMEHJALUHU 110 UX
COBEPILECHCTBOBAHHUIO.

KaoueBnie cJjioBAa.
['ocynapcTBeHHBIE YCIIYTH, pETyJIMPOBAaHKE, PHIHOK TpyJa, 6e3paboTHiia, 3aHATOCTb.

Abstract.
The article considers the problems and features of the government employment regulation of Russian
Federation, Saint Petersburg and Leningrad district; it describes statistics data and analysis of
employment market; the mechanisms of government employment regulation are analyzed and the
ways of their improvement are suggested.

Keywords.
Government services, regulation, labour market, unemployment, employment.
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MOBBIIIEHUE Y®®EKTUBHOCTHU MPEJNPUATHAN YCJIYT CBSI3U HA OCHOBE
OBPA3OBATEJIBHBIX TEXHOJIOT U1

EFFECTIVENESS IMPROVING OF TELECOMMUNICATION SERVICES BASED ON
EDUCATIONAL TECHNOLOGY

A.B. BYJIAPHH,
acnupanT bantuiickoi akageMuu Typu3Ma U npearnpuHuMaTenbeTsa, r. Cankr-IletepOypr

A.V. BUDARIN,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint Petersburg

AHHOTAIIUA.
B cratee nan ananu3 passutusa chepsl yciayr B Poccun u 3a py6GexxoM, oco00€ BHUMAHHUE YAEIEHO
Pa3BUTHUIO YCIYT CBsI3W, MpHUBEACHA (opMysia OLUEHKH poyikd cepbl YCIyr B 3KOHOMHUKE CTpaHbI;
NoKa3aHa B3aUMOCBA3b 3()()EKTUBHOIO pa3BUTHS KOMIAHUM MOOWIJIBHOM CBSI3M U KOPIIOPATUBHBIX
oOpa3zoBatenbHbIX TexHoJorud. [IpoBenen SWOT-ananu3 KoMmaHuy MOOWIIBHOW CBSI3U, KOTOPBIMA
nokasbiBaeT 3(PQPEeKTUBHOE HampaBieHUE €€ pa3BUTUS B KOHTEKCTE CO3JaHUsl COBPEMEHHOM
oOpa3oBarenbHOMN cpeabl 171 € paOOTHUKOB.

KiroueBsble ci1oBa.
Cdepa ycayr, BBICOKOTEXHOJIOTHYHBIC KOPIIOPAIUHU, YCIYTH MOOWUIBHON CBSI3U, 00pa3oBaTe/IbHBIC
texnonoruu, SWOT-ananus.

Abstract.
The article analyzes the development of service industry in Russia and abroad; it focuses on the
development of communication services and assessment formula of the role of service industry in the
economy; it also shows the relationship of effective development of mobile communications and
corporate educational technology. Conducted SWOT-analysis of mobile phone company shows the
effective direction of its development in the context of modern educational environment for its
employees.

Keywords.
Service industry, high-tech corporations, mobile services, educational technology, SWOT-analysis.
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COBEPHIEHCTBOBAHHUE METO/JOB YIIPABJIEHUS CBBITOM HA
MMPOU3BOACTBEHHBIX ITPEATIPUATUAX

SALES MANAGEMENT TECHNIQUES IMPROVEMENT AT MANUFACTURING
ENTERPRISES

A.I'. BECEJIOB,
actiupanT CaHkT-IIeTepOyprckoro rocy1apcTBEHHOTO 3KOHOMUYECKOTO YHUBEPCUTETA, TUPEKTOP
npeactaButenbctBa MO «Matep/luzaiin» no C3PO0, r. Cankt-IlerepOypr, Veselov a@inbox.ru

A.G. VESELOV,
St. Petersburg State University of Economics, Graduate student, the Head of Representative Office
MF «InterDesign» of Northwestern Federal District, Saint Petersburg, Veselov_a@inbox.ru

AHHOTAIHA.
B crathe paccmaTpuBaroTcs mpo0IeMbl COBEPIICHCTBOBAHUS METOIOB YIIPABJICHUS COBITOM Ha
NpEANPHUATUAX MaITUHOCTpOoeHUs. C yuéToM CrielMPUKH 3TUX MPEANPHATHN TIPEIT0KEHO
MCIOJIb30BAHKE CTAHAPTOB MHTEPOIIEPaOETLHOCTH, TPOSKTHOTO YIPABIICHHUS, TEXHOJIOTHIECKUX
IIETI0YEK B paMKaxX KJIaCTEPHOTO MOIX0/a.

KiroueBnle ciioBa.
Krnactep MalmmHOCTPOUTENBHBIX TPEANPUITHI, METOIbI YIPABJICHUS COBITOM, TEXHOJIOTMYECKUE
LEOYKH.

Abstract.
The article considers the problems of sales management techniques improvement at mechanical
engineering enterprises. In the light of these enterprises specific features there offered the use of
interoperability standards, project management and processing chains within cluster approach.

Keywords.
Machine manufacturing cluster, sales management techniques, processing chains.
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