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KOHTAKTHBIE JTAHHBIE CONTACTS
AHHOTAIIUAN ABSTRACT
KJIFOYEBBIE CJIOBA KEYWORDS

hdTdL LI bhhbbdlbddbddbbdhbddrbdib bbb bdrbddrbdbdh bt

OT COBBITUSA K COBBITUHHOMY TYPU3MY
FROM EVENT TO EVENT TOURISM

C.I1. IITTMJIBKO,
IIpencenarens Komurera 1o TypusmMy ¥ TOCTHHHYHOMY XO035IMCTBY Topona Mockssl, [Ipesunent
Poccuiickoro coro3a TypuHIyCTpHH, KaH. 9KOH. HayK, levtat@bk.ru

S.P. SHPILKO,
The Chairman of the Committee on Tourism and Hotel Industry of Moscow; the President of the
Russian Union of Travel Industry, Candidate of Economic Sciences, levtat@bk.ru

AHHOTAIIHA.
B cratbe packpbIBaloTCs MOHSATHE W COAEpNKAHUE COOBITUIHOIO TypH3Ma, aHAJIU3UPYETCS OMBIT
pa3paboOTKU W peann3aluu YCIEIIHBIX MPOCKTOB B cdepe COOBITUIHOTO Typusma B Poccum u 3a
pyOex)omM, pacCMOTPEHBI MPOOJIEMBbI U MEPCIICKTUBBI Pa3BUTHUSI COOBITHIHOTO phiHKAa B Poccum (B
4aCTHOCTH, B MOCKBE).

KioueBbie ciioBa.
CoOBbITUHHBIN TypHU3M, COOBITUMHBIA PBIHOK, COOBITUMHBIA MPOAYKT, (PECTHUBAIb, PEKOHCTPYKILIMS,
CIOPTUBHBIE MEPOTIPHUSTHSL, HALIMOHAIBHBIE MTPa3AHUKH.

Abstract.
The article considers the concept and the matter of event tourism; analyzes the previous experience
of development and realization of the successful projects in the sphere of event tourism in Russia
and abroad; considers development problems and prospects of the event market in Russia (in
particular in Moscow).

Key words.
Event tourism, event market, event product, festival, reconstruction, sports events, national holidays.
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O KOHHEIINHA HOBOI'O ®EJEPAJIBHOI'O 3AKOHA
«O TYPU3ME U TYPUCTCKOU AEATEJIBHOCTHU B POCCUUCKOU ®EJAEPALIUN

ON THE CONCEPTION OF THE NEW FEDERAL LAW ON TOURISM AND TOURIST
ACTIVITY IN THE RUSSIAN FEDERATION

C.H. HECTEPOBA,
nenyTaT 3akoHonarensHoro Codpanust Cankt-IletepOypra, npencenarens npopuiIbHOM KOMUCCUN
M0 TYPUCTCKOM MHYCTPHH, snesterova@assembly.spb.ru

S.N. NESTEROVA,
The Deputy of The Legislative Assembly of Saint Petersburg, the Chairwoman of the Tourism
Industry Committee, snesterova@assembly.spb.ru

AHHOTAIHA.
B craTthe npuBeneHsl pekoMeHaanuu no aopadorke Konnenuuu HoBoro (enepanbHoOro 3akoxa «O
TypU3Me U TYPUCTCKOH AestenbHocTH B Poccuiickoit deneparum», 000CHOBBIBAETCS HOBOE MOHATHE
«TypU3May», pacCMOTpPEHBbI MpoOJIEeMBbI COBpeMEHHOro Typusma B Poccuiickoit denepanuu u ero
3aKOHOJIaTEJILHOTO 00eCIIeYeHHUS.

KuaroueBnle ciioBa.
Konuenmust 3akoHa, TypusM, HpoOJEeMbl Typu3Ma, 3aKOHOJATEIbHOE OOECIEUEeHHE TYPUCTCKOU
NEATEIHLHOCTH.

Abstract.
The article presents the recommendations on improvement of the new federal law on tourism and
tourist activity in the Russian Federation; the article considers problems and legislative support of
the modern tourism in the Russian Federation.

Key words.
Concept bill, tourism, problems of tourism, tourist activity legislative support.
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HPEAITIOCBIVIKA 1 3BAKOHOMEPHOCTHU PA3ZBUTUA OTEYECTBEHHOI'O
TYPU3MA

BACKGROUNDS AND CONSISTENT PATTERN OF THE DOMESTIC TOURISM
DEVELOPMENT

H. 1. 3AKOPHH,
IIEpBBIN IPOpeKTOp banTniickon akageMuu Typusma U IpealnpruHAMATENbCTBA,
JI-p 9KOH. HayK, nmpodeccop, r. Cankt-IlerepOypr, mail@batp.ru

N.D. ZAKORIN,
Baltic Academy of Tourism and Entrepreneurship, the First Prorector, Doctor of Economic Sciences,
Prof., Saint-Petersburg, mail@batp.ru

B.B. PULILIU,
JTOKTOPaHT banTuiickoil akameMuu Typu3Ma 1 IpeAnpuHIMATEIbCTBA, KaH . SKOH. HayK, I. CaHKT-
[TerepOypr, mail@batp.ru

V.V.RIZZ],
Baltic Academy of Tourism and Entrepreneurship, Doctoral Candidate, Candidate of Economic
Sciences, Saint-Petersburg, mail@batp.ru

AHHOTAIIUA.
B cratbe chopmynupoBaHbI MPEANOCHUIKA U BBISIBICHBI 3aKOHOMEPHOCTU PA3BUTUS POCCHICKOTO
Typusma. [IpuBeneHsl (akTOphI, ONPEACIAIONINEe YCTOMYMBOE pPa3BUTHE Typu3Ma, W MOKAa3aHO HX
BJIMSIHUE HA POCCUMCKUN TYPU3M.

KiroueBnle ciioBa.
TypusMm, TypuHIyCTpHS, TPEANOCHUIKH, 3aKOHOMEPHOCTH, (PAKTOPHI BIUSHHUS.

Abstract.
The article presents the backgrounds and consistent pattern of the Russian tourism development.
There shown the main factors identifying the stable development of tourism and their influence on
the Russian tourism.

Key words.
Tourism, tour industry, backgrounds, consistent pattern, influence factors.
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AHAJIN3 OCOBEHHOCTEN MEXKJIYHAPOJHOTI'O TYPU3MA
B POCCUIICKOH ®EJEPAIINN

ANALYSIS OF INTERNATIONAL TOURISM FEATURES IN THE RUSSIAN
FEDERATION

B.A. I'EJIbBMAH,
npodeccop kadenpsl HHGOPMAITMOHHBIX MTPOIIECCOB U TEXHOJIOTHM banTuiickoii akageMuun TypusmMa
U TIPEANPUHUMATENBCTBA, I-p TeXH. HayK, mpodeccop, T. Cankt-IleTepOypr, gelm@SG2104.spb.edu

V.Y. GELMAN,
Baltic Academy of Tourism and Entrepreneurship, Department of Information Processes and
Technologies, Prof., Doctor of Engineering Sciences, Saint-Petersburg, gelm@SG2104.spb.edu

AHHOTAIHA.

B pabote mpoBoauTCs aHanW3 BBE3AHBIX M BBIC3AHBIX TYPUCTCKUX TOTOKOB B Poccuiickoii
®enepannn ¢ 2009 o 2012 roa B 3aBUCUMOCTH OT COLMAIBHO-2KOHOMHMUYECKUX MTOKAa3aTesiel CTpaH
Bbe3Aa-Beie3a. lIpu MonenupoBaHMM TAHENBHBIX JIAHHBIX TYPUCTCKUX TIIOTOKOB IIOKa3aHa
3 (PEKTUBHOCTh MCIOJIB30BAaHUSI TPABUTAMOHHBIX Mojaenei. C  yueTom TEOPETUIECKOTO
MpEeACTaBICHUS O JEHCTBHH (PAKTOPOB, BIUSIONINX HA TYPIIOTOKH, MPEII0KEH €IUHBINA MOIXO0T IS
OLICHKU BBE3IHOTO M BBIE3THOTO TYPUCTCKHUX MOTOKOB. B pe3yibTaTe MOCTPOECHBI PErpEeCCUOHHbIC
MOJIEJIM TIEPBOTO MPHUONMKEHUSI, KOTOPHIC BIOJIHE YIOBJIECTBOPUTEIHHO OIMHUCHIBAIOT TYPUCTCKHE
notoku B Poccuiickoit denepannm.

KiroueBnle ciioBa.
MexayHapoIHbIN TYpU3M, MOJICIUPOBAHUE, TYPUCTCKHE TOTOKHU, TTAHEIbHbBIE JaHHBIC.

Abstract.

This paper analyzes the inbound and outbound tourism flows in the Russian Federation (from 2009
to 2012) depending on socioeconomic indicators of the destination and departure countries. The
efficiency of gravitational models application has been shown during the simulation of panel data of
tourist flows. Using the theoretical understanding of the factors that affect the tourism flows, a
unified approach of the inbound and outbound tourism flows assessment has been proposed. As a
result, there have been created the regression models of first approximation that describe quite
satisfactory inbound and outbound tourism flows in the Russian Federation.

Key words.
International tourism, simulation, tourism flows, panel data.
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OIITUMAJIBHBIE CTPATEI'MH PEAJIM3AIIAN SKOHOMUKO-MATEMATHYECKHX
MOJAEJIEN YIIPABJIEHUSA NPEAIIPUATUAMU TYPU3MA B CEBEPO-3AIIA/THOM
PET'MOHE POCCHUH

OPTIMAL STRATEGIES OF REALIZATION OF THE ECONOMIC-MATHEMATICAL
MANAGEMENT MODELS BY THE TOUR INDUSTRY ENTERPRISES IN THE
NORTHWESTERN REGION OF RUSSIA

W.H. TABPUJIBYAK,
MPOPEKTOP IO TUCTAHIIMOHHOMY 00pa3oBaHMIO banTuiickoi akageMuu Typu3Ma u
MpEeANPUHUMATENBCTBA, JI-p IKOH. HayK, npodeccop, r. Cankr-IlerepOypr, gavrilchak@yandex.ru

[LN. GAVRILCHAK,
Baltic Academy of Tourism and Entrepreneurship, Distance Education Prorector, Doctor of
Economic Sciences, Prof., Saint-Petersburg, gavrilchak@yandex.ru

H. . 3AKOPHH,
IIEPBBIN IPOpPEKTOp banTuiickon akageMuu TypusMa U NpealpUHAMATENbCTBA, A-p OKOH. HayK,
npodeccop, r. Cankt-IleTepOypr, mail@batp.ru

N.D. ZAKORIN,
Baltic Academy of Tourism and Entrepreneurship, the First Prorector, Doctor of Economic Sciences,
Prof., Saint-Petersburg, mail@batp.ru

AHHOTAIIUA.
B cratee paccmaTpuBaroTcsi 0COOCHHOCTH peaii3alliid SKOHOMHKO-MAaTEMaTUUECKUX MOJENICH TpH
yIpaBlAeHUW TYPUHAYCTPUEH B PEKPEallMOHHBIX 30HAX, a TakkKe B pa3paboTKe CTpaTerui
COLIMAIbHO-?KOHOMHYECKOTO Pa3BUTHSI PETHOHOB.

KaoueBnie cjioBA.
TypHuCTCKO-peKpealmOHHbIN MTOTEHIIMA, MOJACIUPOBAHUE, ONTUMHU3AIUS, PETHOH, OPeHANPOBAHHUE,
NpUOBLTH, IPEATPUSATUS TYPUH Y CTPUH.

Abstract.
The article analyses the peculiarities of economic-mathematic models realization in the tour industry
management in the recreation zones, as well as in the developing of the strategies of the regional
socioeconomic development.

Key words.
Tourist-recreation potential, simulation, optimization, region, branding, profit, tour industry
enterprise.
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WH®OPMALMOHHOE OBECHIEYEHUE TYPU3MA: CUCTEMHBIA
CTPATETMYECKHUU NTOAXOJ

TOURISM INFORMATION SUPPORT: SYSTEMATIC STRATEGIC APPROACH

M.B. BUHOI'PAZIOBA,
npodeccop kadeapsl MeHEKMEHTa POCCUIICKOTO TOCY TapCTBEHHOTO YHUBEPCUTETA TYPU3MA U
cepBuca, I-p SKOH. HayK, MOIEHT, T. MockBa, m9152531115@gmail.com

M.V. VINOGRADOVA,
Russian State University of Tourism and Service, department of management, Prof., Doctor of
Economic Sciences, Associate Professor, Moscow, m9152531115@gmail.com

AHHOTAIIUA.
B cratbe aBTOpOM TMpeIoK€HA CHUCTEMa MEPONPHUSTHNA 10 CTPATErHYECKOMY Pa3BUTHUIO
nH(pOpMaIIMOHHOTO OOeCTeUeHHs] Typu3Ma, HampaBjieHHAs Ha CO3JaHHWE W TOMJICPKKY €IMHOTO
TYPUCTCKOTO 00pa3a peruoHa, paspaboranHas Ha ocHoBe SWOT-ananusza uH(pOpMaTH3allUA B
SApocnasckoit o6actu. ABTOpOM pa3paboTaH €IUHBIN MOAXO0 K Pa3BUTHIO CETH TEPPUTOPUATTLHBIX
TYPUCTCKUX MH(POPMAIIMOHHBIX IIEHTPOB.

Ki1roueBnle ciioBa.
TypusMm, nHGOpMaIIMOHHBIE TEXHOJIOTHH, CBA3b, HH(POpMaTHU3aIUs, TYPUCTCKUM UHPOPMAITMOHHBIH
LEHTP.

Abstract.
The author offers the system of tourism information support strategic development, aimed at the
creation and support of the common tourist image of the region, developed on the base of SWOT
analysis of informatization in the Yaroslavl area. The author has developed a unified approach to the
development of the territorial network of tourist information centers.

Key words.
Tourism, information technology, communications, informatization, tourist information center.
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WCIOJb30BAHUE TEOMH®OPMAIIMOHHOM CUCTEMBI JJI1 MOHUTOPHUHT A
COCTOAHUSA TYPUCTCKHUX OBBEKTOB

USING OF GIS FOR MONITORING OF THE TOURIST OBJECTS STATUS

B.B. 3ABI'OPO/IHEB,
acnupaHT banTuiickoi akageMuu Typus3Ma U NpealpuHUMATENbCTBA,
r. CankT-IletepOypr, vladimir000@list.ru

V.V.ZAVGORODNEV,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint-Petersburg,
vladimir000@]list.ru

A.B. BYJIAPUH,
acnupaHT bantuiickoil akageMuu Typus3Ma 1 NpeaIpUHAMATENbCTBA,
r. CankTt-IletepOypr, realline@ellink.ru

A.V. BUDARIN,
Baltic Academy of Tourism and Entrepreneurship, Graduate student, Saint-Petersburg,
realline@ellink.ru

AHHOTAIHA.
CraThsi TOCBSIIIEHA PACCMOTPCHHIO T'e€OMH(POPMAIMOHHOW CHUCTEMBI, KOTOpash MOXET OBITh
UCTIOJIb30BaHA JJII MOHUTOPUHTA COCTOSIHUS TYPHUCTCKHX OOBEKTOB. [J1aBHas wjaes COCTOHMT B
CO3/IaHUH COBpPEMEHHOT0, 3((PEKTUBHOTO, YIOOHOTO M OBICTPOTO MOAXOJA K aHAIMU3Y MPOOIeM H
PEIIEHUIO 33724 YKOJIOTHIECKOTO M TEXHHUECKOTO KOHTPOJISI 0OBEKTOB TypHU3MA.

Kiarouesble ciioBa.
['eonH(opMaIOHHBIE CHCTEMBl W TEXHOJIOTHH, KaJacTp TYPUCTCKUX OOBEKTOB, MOHUTOPHHT
TYPUCTCKUX OOBEKTOB.

Abstract.
The article considers the geoinformational system that can be used for monitoring the status of
tourist objects. The main idea is to create a modern, effective, convenient and fast approach to the
analysis of problems and to solve the problems of environmental and technical control of the tourism
objects.

Key words.
Geoinformational systems and technologies, cadastre of tourist objects, monitoring of tourist objects.
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METOANYECKHUE ITOAXO/JAbI K PASBPABOTKE KAJACTPA TYPUCTCKHUX
PECYPCOB PETMOHA

METHODOLOGICAL APPROACHES TO THE DEVELOPMENT OF THE TOURISM
RESOURCES INVENTORY OF THE REGION

T.A. JABPOBA,
npodeccop kadeapsl yrpaBiIeHUS U INTAHUPOBAHHSI COITUATBHO-I)KOHOMHYECKHX MTPOIIECCOB UM.
3.1.H. PO 10.A. JlaBpukoBa Cankt-IlerepOyprckoro rocy1apcTBEHHOTO SKOHOMHUYECKOTO
YHUBEPCHUTETA, J-p IKOH. HayK, AOLEHT, lavrova@inbox.ru

T.A. LAVROVA,
St. Petersburg State University of Economics, Department of Management and Planning of
socioeconomic processes named after honoured worker of science J.A.Lavrikov, Prof., Doctor of
Economic Sciences, Associate Professor, lavrova@inbox.ru

AHHOTAIIUA.

B cratee paccMoTpeHbl OCOOEHHOCTH DPa3pabOTKM KajgacTpa TYPUCTCKUX PECYpCOB Ha
peruoHaibHOM U (peepanbHOM ypoBHE. Cepbe3HOEC BHUMAHUE YIETIEHO METOJUYECKUM TOAX0JaM K
(hopMUPOBAHUIO KAJaCTPOB TYPHUCTCKUX PECYPCOB M ONPEACICHUI0O MEXaHU3MOB y4eTa TYPUCTCKHUX
pPECYpCOB B COBpPEMEHHBIX YycloBHUsiX. [IpencraBineHbl cxembl pa3pabOTKH KagacTpoB IO
KaueCTBEHHBIM U KOJIMUYECTBEHHBIM XapaKTEPUCTUKAM OOBEKTOB TYPUCTCKOW MHAYCTPUU B PETHOHE.
Pa3paboTka coBpeMEHHOro KajacTpa TYPHCTCKUX PECYpCOB Ha PETHOHAIILHOM YypOBHE Oyer
CIOCOOCTBOBaTh YJYYIICHHIO COIMAIBHO-JKOHOMHYECKOW CHUTYyallud B PETHOHE W IOBBIIMICHHUIO
KOHKYPEHTOCIIOCOOHOCTH TYPHUCTCKOW WHYyCTPHUH.

KiaoueBnie cJioBAa.
Typusm, Kagactp TypPUCTCKUX PECYpPCOB, TYPUCTCKAsi HUHAYCTPHS, PETHOH, TYPUCTCKHE PECYPCHI,
00BEKTHI TYPUCTCKO-PEKPEAIMOHHON 3HAUUMOCTH, TYPHUCTBI, TYPUCTCKUE YCIYTH.

Abstract.

The peculiarities of the development of tourist resources inventory at the regional and federal level
are analyzed in the article. Serious attention is paid to the methodological approaches to the
formation of the tourism resources inventory and to the identification of the accounting tourism
resources mechanisms in modern conditions. The schemes of the development of inventories on the
qualitative and quantitative characteristics of tourism industry objects in the region are presented.
The development of modern tourism resources inventory at the regional level will help to improve
the socioeconomic situation in the region and the competitiveness of the tourism industry.

Key words.
Tourism, tourism resources inventory, tourism industry , region, tourist resources , tourist and
recreational facilities significance, tourists, tourist services.
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3HAYMMOCTH TEPPUTOPHUI TPUPOIONOJIb30BAHUA KOPEHHBIX
MAJIOYUCJIEHHBIX HAPOJOB CEBEPA IS PASBBUTUSA D9THUYECKOI'O
TYPU3IMA

THE IMPORTANCE OF THE NATURAL RESOURCE USE OF THE INDIGENIOUSE
PEOPLE OF THE NORTH FOR THE DEVELOPMENT OF ETHNIC TOURISM

M.A. CHEI'MPEBA,
ACCHUCTEHT Ka(eIpbl YIPABJICHUS U TUIAHUPOBAHUS COIMATLHO-9KOHOMUYECKUX MPOIIECCOB UM.
3.1.H. PO 10.A. JIaBpukoBa Cankt-IleTepOyprckoro rocy1apcTBEHHOTO SKOHOMHYECKOTO
YHUBEPCHUTETA, masneg@ya.ru

M.A. SNEGIREVA,
St. Petersburg State University of Economics, Department of Management and Planning of
socioeconomic processes named after honoured worker of science J.A.Lavrikov, Teaching Assistant,
masneg@ya.ru

AHHOTAIIUA.

B crarbe aHanmm3upyercsi mpouecc yCTOWYMBOTO PAa3BUTHSL TEPPUTOPHAIBHBIX 0Opa3oBaHUi, Ile
IIPOKMBAIOT KOpEHHbIE MajouucieHHble Hapoas! cesepa (KMHC), paccmaTpuBatoTcss HanpaBJICHUS
Pa3BUTHSI STHUYECKOTO TypU3Ma U JI0Ka3bIBaeTCs COolMalibHas 3HauuMocTh Teppuropuit KMHC mis
€ro pa3BUTHA. AHATU3UPYETCS 3apyOeKHBIN ONBIT COXPAHEHUS! TEPPUTOPUN MPOKUBAHUS KOPEHHBIX
HapoJOB IyTEM CO3JaHMs TEPPUTOPUNA TPaJULIMOHHOIO IPUPOOIOIb30BaHUs U 000CHOBBIBAECTCS B
ycnoBusax Poccuiickonn ®denepaumu NpUAAHME TaKUM TEPPUTOPUSAM CTATyca <«OTHUYECKUX
OXpaHsAEMBIX TEPPUTOPUI».

KuroueBble cJioBa.
DTHOCHI, 3THUYECKUI TypHU3M, COXpaHEHHE TPAJUIMOHHOIO YyKJIaJa *XWU3HU, KOPEHHbBIE HApPObI
Kpaitnero Cepepa, TeppUTOpUH TPAAULUHUOHHOTO MNPHUPOIOIOIB30BAHUS, STHUYECKHE OXPaHsSEMbIe
TEPPUTOPHUH.

Abstract.
The article analyzes the process of sustainable development of territorial units inhabited by
indigenous small-numbered people (IPON), considers the ways of development of ethnic tourism
and proves social significance of the territories of IPON for its development. The article also
analyzes the international experience of the conservation of indigenous peoples’ territories, through
the creation of territories of traditional nature use and it justifies the giving the status of such
territories «ethnic protected areas» in the conditions of the Russian Federation.

Key words.
Ethnic groups, ethnic tourism, saving of traditional lifestyle, indigenous peoples of the Far North, the
territory of the traditional natural resource use, ethnic protected areas.
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CITIOPTUBHBIN TYPU3M: KOMIIEKCHBIW TYPIIPOAYKT JIECTUHALUI VJIA BAJL
CIOPTA T10 TIPEOJOJIEHATO ECTECTBEHHBIX MPENSITCTBUIT IPUPOTHONM CPEJIBI

SPORTS TOURISM: AN INTEGRATED TOURIST PRODUCT OF THE DESTINATIONS OR A
SPORT TO OVERCOME THE NATURAL ENVIRONMENTAL OBSTACLES

I0.H. ®EJIOTOB,
npodeccop Kadeapbl TCOPHH U METOJIMKUA MacCOBOU (DPU3KYJIBTYpPHO-03I0POBUTEIBHOI pabOTHI U Typr3Ma
HanmoHamsHOTO TOCYJapCTBEHHOTO YHUBEPCUTETA (PU3NUECKON KyJIbTYpHI, CIIOPTa U 310pOBbs nMeHH [1.D.
JlecradTa, kKaHa. TEXH. HAyK, mpodeccop,
r. Cankr-IlerepOypr, y-fedotov@mail.ru

Ju.N. FEDOTOV,
National State University of Physical Education, Sport and Health named after P.F. Lesgaft, Department of
Theory and Methods of Mass Health and Fitness Study and Tourism, Prof., Candidate of Engineering
Sciences, St. Petersburg, y-fedotov@mail.ru
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HanmoHansHOTO rocy1apcTBEHHOTO YHHBEpCUTETa (PU3NIECKOH KyJIbTYpBI, CIIOPTA U 310pOBbs nMeHH [1.D.
Jlecrada, kaHa. ned. HayK, JOICHT,
r. Cankr-IlerepOypr, kirilych@bk.ru

V.K. SHEMANAEV,
National State University of Physical Education, Sport and Health named after P.F. Lesgaft, Department of
Theory and Methods of Mass Health and Fitness Study and Tourism, Candidate of Pedagogic Sciences,
Associate Professor, St. Petersburg, kirilych@bk.ru

AHHOTALUA.
B cratbe 0603HaUYEHBI TPOOJIEMBI CIIOPTUBHOTO TypHU3Ma, CBA3aHHBIC ¢ HEOAHO3HAYHOCTHIO MCIIOIB3YEMOTO
MOHSITHIHOTO arapaTa, OXBaThIBAIOIIETO HEOIHOPOJHYIO CHCTeMY Ne(UHUIUN, 0 MHEHUIO Ps/la aBTOPOB,
OTPKAIOIIMX KOHIENTYaJIbHBIM M TOTPEOUTENbCKUN B3TJISAIbI Ha CYIIHOCTh CIOPTHBHOIO TypH3Ma Kak
«Typu3Ma A JroouTeneit cropray. Takke B CTaThbe MPUBOAITCS XaPAKTEPUCTUKU MOHATHIHOTO armapara
CIIOPTHBHOTO TYpHU3Ma C TOYKU 3pCHUS (PUIIOJIOTOB ¥ CIOPTUBHBIX IKCIIEPTOB.

KuiroueBrle ciioBa.
CHopTHBHBII Typu3M, CIOPTUBHBIA Typ, AeOUHUIMS, ACCTUHALUSA, KATETOPHUPOBAHHBIC MPEISATCTBUSA,
TYPUCTCKMH OIEpaTop, BHICOKOKBATM(DULIMPOBAHHBIE CIHOPTCMEHBI-TYPHCTBI, TpyIa [OTpeOuTeneH,
TYPUCTCKUU ITPOJYKT.

Abstract.
The article identifies the problem of sports tourism related to the ambiguity of the using conceptual construct,
covering the definitions of the inhomogeneous system, according to several authors, reflecting the concept
and consumer views on the nature of sport tourism as "tourism for sports fans." The article also describes the
characteristics of the conceptual construct of sports tourism in philologists and sports experts’ point of view.

Key words.
Sports tourism, sports tour, definition, destination, categorized barriers, tourist operator, skilled athletes
tourists, a group of users, tourist product.
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TEHJAEHLMM PA3BUTHS TYPUCTCKOI'O PHIHKA B YCJIOBUSIX PELIECCHM:
OINTUMU3ALIUS, PECTPYKTYPU3ALIAS U PEUHKUHUPUHI BU3HEC-
MPOIIECCOB

TOURIST MARKET DEVELOPMENT TENDENCIES IN THE CONDITIONS OF
RECESSION: OPTIMIZATION, RESTRUCTURING AND REENGINEERING OF
BUSINESS PROCESSES

A.A. KJIEUMAH,
npodeccop kadeapsl Typu3Ma U COMANBHO-KYIbTypHOTO cepuca Cankt-IleTepOyprckoro
rOCyIapCTBEHHOTO YHUBEPCUTETA KYJIbTYPBI M HCKYCCTB, I-p 9KOH. HayK, podeccop,
akleyjman@yandex.ru

A.A. KLEYMAN,
St. Petersburg state University of Culture and Arts, Department of Tourism and Social-cultural
service, Doctor of Economic Sciences, Prof., aklejman@yandex.ru
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YHUBEPCHUTETA TEXHOJOTUH U IU3aiiHa, KaH/I. YKOH. HayK, JIOLIeHT, babaolga@rambler.ru

O.A. BABANCHIKOVA,
St. Petersburg state University of Culture and Arts, the Head of the Department of Tourism and
Social-cultural service, Candidate of Economic Sciences, Associate Professor, babaolga@rambler.ru

AHHOTAaIUA.
B craTbe aHanusupyercs COBpEeMEHHasi CUTyalus B 3KOHOMHKE Poccum, KoTopas MMEET MPU3HAKU
peueccun. PaccMOTpeHbl TEHACHUUHA Pa3BUTHS TYPUCTCKOIO PHIHKA M MX BIIMSIHUE HAa TYPUCTCKUU
ousHec. Ha ocHoBe aHanmu3a BHYTPEHHUX W BHEIIHUX (DaKTOPOB pPACCMATPUBAIOTCS PA3TUUYHBIC
BapHUaHTHI aJANTALIUU TYPIPEANPUATHI K CUTyallMd Ha PHIHKE TYPYCIYT: ONTUMHU3AIUS TYPUCTCKOTO
Ou3Heca, PEMHKUHUPUHT OM3HEC-TIPOILIECCOB U PECTPYKTYpHU3AIUs C IEIbI0 MUHUMH3AIUA YPOHA,
BBI3BAHHOI'O PKOHOMHYECKHM CIIaJIOM.

KiaoueBnie cJjioBAa.
Typusm, TypuCTCKas KaMIaHUsS, PELeCcCHs, ONTHUMH3AIUS, PEUHKUHUPHHT OH3HEC-TIPOIECCOB,
PECTPYKTYpH3aLIUSL.

Abstract.
The article analyzes the current situation in Russia's economy, which has the signs of recession. The
trends in development of the tourist market and their impact on the tourist business are considered.
Based on the analysis of internal and external factors, there considered various options for the
adaptation of the tourist's enterprises to the situation on the market of tourist services: optimization
of tourist business, business process reengineering and restructuring to minimize the damage caused
by the economic downturn.

Key words.
Tourism, tourism campaign, recession, optimization, business process reengineering, restructuring.
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BJIMAHUSA KPU3UCHBIX SIBJEHUA HA COITUAJIBHOE U DKOHOMUYECKOE
PA3BBUTHUE TYPUCTCKOI'O KOMIIVIEKCA

THE INFLUENCE OF THE CRISIS PHENOMENA ON THE SOCIAL AND ECONOMIC
DEVELOPMENT OF THE TOURIST COMPLEX

A.B. MEP3JISIKOBA,
noreHT kadeapsl MmeHeKMeHTa CankT-IleTepOyprckoro rocy1apcTBEHHOTO YHUBEPCUTETA
KyJBTYpPBl U UCKYCCTB, KaHJI. 9KOH. HayK, JoleHT, allmer2010@yandex.ru

A.V. MERZLYAKOVA,
St. Petersburg State University of Culture and Arts, Candidate of Economic Sciences, Associate
Professor, allmer2010@yandex.ru

AHHOTAIHA.
B cratbe BbIieNieH psii OCHOBHBIX HANPABJICHUN HUKIMYECKOTO KPU3UCHOTO BIUSHUS Ha COIIMAIIbHO-
HPKOHOMHYECKOE Pa3BUTHE TYpPU3Ma, a TAK)Ke MPOU3BEJICH aHAJIN3 MOCIEICTBUN BIUSHUS KPU3UCHBIX
spieHnid. Oco0oe BHHMMaHHE yaelneHO (akTopam pa3BUTHS Typu3Ma B MEPUOJ TI00aIbHOTO
(hMHAHCOBO-3KOHOMHYECKOTO Kpu3uca (co Btopoil mojoBuHbl 2008 roma mo 2011 rom) u
MPEAIECTBYIONINI eMy TEpHOJ] MHTErpallid B MEXAyHapoaHbie cuctembl Typusma (2001 rom —
nepBas nonosuHa 2008 roga).

KaoueBnie cJjioBA.
Typusm, TYpUCTCKUN KOMIUIEKC, KPU3UC, TYPUCTCKOE MPEAITPUHUMATEIBCTBO.

Abstract.
The article analizes the influence of the crisis phenomena on the social and economic development
of tourism, and the consequences of this influence. The article considers the factors of the tourism
development during the Great Recession (the 2nd part of 2008 — 2011) and the preceding period of
integration into the international tourism systems (2001 — the 1st part of 2008).

Key words.
Tourism, tourist complex, crisis, tourist entrepreneurship.
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OPTAHU3ALIMOHHBIE UMIIEPATUBDBI YIIPABJIEHUA TYPUCTCKUM
IMACCA’KUPOITIOTOKOM HA BHYTPEHHEM BO/ITHOM TPAHCIIOPTE

ORGANIZATIONAL MANAGEMENT IMPERATIVES OF TOURIST PASSENGER
TRAFFIC ON INLAND WATERWAY TRANSPORT

A.H. MOPO30B,
acniupadT ['ocy1apCcTBEHHOTO YHHUBEPCUTETA MOPCKOTO U peuHoro ¢iiota umenu aamupana C.O.
Makaposa, r. Cankt-IlerepOypr, moroaleksandr@ya.ru

A.N. MOROZOV,
Admiral Makarov State University of Maritime and Inland Shipping, Saint-Petersburg,
moroaleksandr@ya.ru

A.A. MAXAXNXOB,
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9KOH. HayK, Jo1eHT, T. CankT-IleTepOypr, mazhazhih@gmail.com

A.A. MAZHAZHIKHOV,
National Research University - Higher School of Economics, Candidate of Economic Sciences,
Associate Professor, Saint-Petersburg, mazhazhih@gmail.com

AHHOTAaIUA.
Crathbsd TMOCBSfILEHAa AaKTyaJbHBIM  BOIpOCaAaM  OpraHU3alldd  YIPaBICHUS  TYPUCTCKUMH
MacCaXUPONOTOKAMHU Ha BHYTPEHHEM BOJHOM TpaHcropre. [IpoBeneH aHamn3 TEPMHUHOJIOTUYECKON
0a3bl 10 3asBJICHHON MpoOJIeMaTUKe, UCCIEOBAaHbI IEPEBO3KHU MACCAKUPOB HA BHYTPEHHEM BOJTHOM
TpaHCriopTe W CHOPMYJIUPOBAHBI OCHOBHBIE OpraHHM3allMOHHBIE MPOOJIEMBI  YIPABIICHHS
TYPUCTCKAMH IaCCAXKUPONOTOKAMU HA TYPUCTCKMX BHYTPEHHMX BOAHBIX NyTsAx. [IperncraBieHbl
PEKOMEHJIallMM N0  OpPraHMW3alMd  MOTOKOBBIX  MPOLIECCOB B TYPUCTCKOM  MOJEIHU
MHKPOJIOTUCTUYECKON JAMHAMHUKH, a TaKKE pa3JIMuHble BAapUAHThl OPraHU3aALHUM TYPUCTCKUX
MACCAXKUPOMOTOKOB HA BHYTPEHHEM BOJHOM TPAHCIIOPTE.

KaoueBrnie cJjioBAa.
BHyTpeHHUI1 BOJIHBIN TPAHCTIOPT, OPTaHU3ALUs YIIPABICHUS, TYPUCTCKAN MACCAXKUPOTIOTOK.

Abstract.
The article is devoted to the organization of tourist passenger traffic management on inland
waterway transport. The analysis term base at stated problems is held; the carriage of passengers on
inland waterway transport is studied and the basic organizational management problems of tourist
passenger traffic on tourist inland waterways are formulated. The recommendations on the
organization of flow processes in the tourism model micrologistical dynamics are provided, as well
as various options for tourist passenger traffic on inland waterway transport.

Key words.
Inland water transport, organization of management, tourist passenger traffic.
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CIIEHU®UKA TYPOINEPEMTUHI A B HAIIPABJIEHUYW ®UHJISAHIUA U CTPAH
CKAHIANMHABUU (IHBELUS, HOPBEI'US, JTAHUS)

SPECIFICITY OF THE TOUR OPERATIONS IN FINLAND AND THE SCANDINAVIAN
COUNTRIES (SWEDEN, NORWAY, DENMARK) DESTINATION
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acnupaHTKa MHCTUTYyTa S5KOHOMUKH, YIIpaBieHUs U npaBa, T. Kazanp, mara_rus85@mail.ru
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yIpaBieHUs U MpaBa, KaHJ. Feorp. HayK, AOLEHT, I. Ka3zanb, irek ziganshin@mail.ru
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Institute of Economy, Management and Low, the Head of the Hotel and Tourism Department,
Candidate of Geographic Sciences, Associate Professor, Kazan, irek ziganshin@mail.ru

AHHOTAIIUA.

JlanHas cTaThsl MOCBSILEHA PACKPBITUIO OCOOEHHOCTEM U cheuu@uKe TyporeperdTHHIOBOM
JICATENBHOCTU B HAIPABJICHUN CKaHAWHABCKUX CTPaH. AKTyaJIbHOCTh PaCCMaTpUBAEMON TEMAaTHUKH
oOycnoBiieHa TeM, 4T0 DPUHISAHAMS U JPyTHUe CTpaHbl CKAHIUHABCKOTO HANpaBICHUS 3aHUMAIOT
JUIMPYIOLIUE MO3UIMH B BhIE3IHOM Typu3Me B Poccun, a Typuctckue ¢popManbHOCTH (TaCIIOPTHO-
BU30BbIE€, MEUIIMHCKHIE, CAHUTAPHBIE), UMEIOIUECS TYPUCTCKHE PECYPChl, MHPPACTPyKTypa CTpaH
JIeNIaloT JAaHHOE HaIpaBlieHHe OCOOEHHO NPUBJIEKATENbHBIM IS MHOTOYMCIEHHBIX POCCHMCKHX
TYPHUCTOB.

Kuirouesbie ciioBa.
TypornepelTuHr, TeXHOJIOTUSI TypPONEepaTOPCKOM NesATeNbHOCTH, CKaHIMHABCKUE CTpaHbl, (PaKTOPbI
TyPOIIEPEUTHHTA.

Abstract.
This article presents features and specificity of tour operations activity in the Scandinavian countries.
Finland and other countries of the Scandinavian destination take leading positions in outbound
tourism in Russia, and tourist formalities (passport and visa, medical, sanitary), available tourist
resource, infrastructure of the countries make this destination attractive for the numerous tourists.

Key words.
Tour operations, technology of tour operator activity, the Scandinavian countries, tour operations
factors.
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AHHOTAIHA.
VYmpasnenue oO0wvektoM Bceemupnoro wnacieauss FOHECKO, ropomom ¢enepanbHOro 3HaueHUS
Cankt-IlerepOyproM MoXeT OBITh YCOBEPIICHCTBOBAHO pa3pabOTKOM MexaHW3Ma MPUHATUS
pelIeHWd C TO3WIUU YyueTa (pakTopa €ro aTTPakTUBHOCTH. B cTaThe NPUBOAUTCS OILICHKA
aTTpakTHUBHOTO noteHImana Cankr-IletepOypra kak TypUCTCKON JECTUHALIUU.

KioueBbie ciioBa.
Typucrtckas necTuHauus, aTTPaKTUBHBIN mnoreHuuan, Bcecemupnoe nacneane FOHECKO, Cankr-
[TerepOypr, cTparernyeckoe ymnpaBieHUE.

Abstract.
Management of the UNESCO World Heritage Site, the City of federal importance Saint-Petersburg
can be improved by the development of decision-making mechanism upon the factor of its
attractiveness. The article assesses the attractive potential of St. Petersburg as a tourist destination.

Key words.
Tourist destination, attractive potential, UNESCO World Heritage, St. Petersburg, strategic
management.
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BPEH/IUHI' PETHOHA KAK MHCTPYMEHT HOBBIIIEHWA
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Social Sphere, Senior Teacher, evpav78@mail.ru

AHHOTAIIUA.
B cratbe paccmarpuBaercs psiji BOIPOCOB, TIOCBSIIICHHBIX OPEHIMPOBAHUIO PETHOHA KaK TyPUCTCKON
JIECTUHALIUM C 1EJIbI0 TOBBIIIEHUSI €r0 MPUBJIEKATEILHOCTA U YBEJIMYEHUIO TYPUCTOMOTOKA.
OrnpeneneHo MecTo JesATeILHOCTH 0 CO3aHuI0 OpeHIa TEPPUTOPHH B cCcTeMe (paKTOPOB,
BIUSIIOIIUX HA aTTPAKTUBHOCTH. Oc000€ BHUMAaHKE aBTOPBI 0OPAIIAOT Ha MPOIIECC CO3IaHuUs
alJICHTUKH IECTUHALINY, 3HaYeHUE Jorotuna. [IpeanprHsaTa moneITka OCMBICIEHHUS JIOTOTUITA KaK
Ka4eCTBEHHOTI'O MOKAa3aTeNsl MOJUTUKH 110 TYPU3MY, IPOBOJAUMOM B PETUOHE.

KiroueBnle ciioBa.
bpennupoBanue, aTTpakKTUBHOCTD, aliZICHTUKA, IPOJABHUKEHNE JECTUHALIUH, TYPUCTOTIOTOK.

Abstract.
Tourist destination branding in correlation with attraction is concerned in the article. Regional brand
is revealed as a relevant factor of tourist arrival growth. Special attention is paid to the process of
regional brand visual identity creation which is considered to be a marker of local authorities
strategic efforts.

Key words.
Branding, attractiveness, identity, destination promotion, tourist flow.
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IHOTEHIMAJIBHBIE HAITPABJIEHUSA PASBUTUA BBE3JHOT'O U BHYTPEHHEI'O
TYPU3MA POCTOBCKOM OBJACTHA

POTENTIAL DIRECTIONS OF THE INBOUND AND DOMESTIC TOURISM
DEVELOPMENT OF THE ROSTOV REGION

B.C. MAKAPEHKO,
JIOIICHT Kadeaphl Typu3Ma U HHIYCTPUH TOCTEITPUUMCTBA JJOHCKOTO TOCY 1apCTBEHHOTO
TEXHUYECKOTO YHUBEPCUTETA, KaH/. T€Orp. HayK, JOICHT,
r. PoctoB-na-/lony, Vadim251@yandex.ru

V.S. MAKARENKUO,
Don State Technical University, Department of Tourism and Hospitality Industry, Candidate of
Geographic Sciences, Associate Professor, Rostov-on-Don, Vadim251@yandex.ru

T.H. TPUTOPEHKO,
JOLIeHT Kadeapsl Typu3Ma Briciieii mkonsl 6usneca KOxHoro ¢genepaibHOr0 yHUBEPCUTETA, KaH]I.
9KOH. HayK, JIOIIEeHT, T. PocToB-Ha-Jlony, grigorenko13@inbox.ru

T.N. GRIGORENKO,
Southern Federal University, Graduate School of Business, Department of Tourism, Candidate of
Economic Sciences, Associate Professor, Rostov-on-Don, grigorenko13@inbox.ru

AHHOTAIIUA.
PoctoBckass ob6nacTh 00nafgaeT 3HAYUTENBHBIM TYPUCTCKUM NOTEHIHanoM. bombimas rmiomans
npeponpenenser aud@epeHIManNI0  TYpUCTCKUX PECYpCOB  HA  TEPPUTOPUM  OOJIACTH U
CHELUAIN3ALMI0 OTACIBHBIX pPAliOHOB HAa TEX WIM MHBIX BHJAAX Typu3Ma. ABTOpBI CTaTbU
OTIPENEIMIN HECKOJIbKO MEPCIEKTUBHBIX BUJOB PA3BUTHS Typu3Ma Ha TEPPUTOPHH OOJACTH, B
YaCTHOCTH, 3KOJIOTUYECKUM, CEIbCKUI 3THOrpapuuecKkuil U 1e4e0H0-0310pOBUTEIbHBIMN.

Kirouesbie ciioBa.
TypucTckuii NOTEHIMAJ, TYPUCTCKUE YCIYI'HM, OKOJOTMYECKHMH TYypU3M, CEIIbCKUU TYpHU3M,
ATHOrpaUUeCKUil Typu3M, JIedeOHO-03J0POBUTEBHBIN TYPU3M.

Abstract.
Rostov region has considerable potential for tourism. Large area determines the differentiation of
tourist resources in the region and specialization of individual regions on various types of tourism.
The authors identified several promising types of tourism development in the region, in particular,
ecological, rural ethnographic and health and fitness.

Key words.
Tourism potential, tourism services, eco-tourism, rural tourism, ethnographic tourism, medical and
health tourism.
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HEPCHEKTHUBbLI PABBUTUSA TYPU3MA B KY3BACCE (HA IIPUMEPE PA3ZBUTUSA
TYPKOMIVIEKCA «IIOAHEBECHBIE 3YBb51»
B MEKAYPEUEHCKOM PAUOHE)

TOURISM DEVELOPMENT PROSPECTS IN KUZBASS (USING THE EXAMPLE OF
THE DEVELOPMENT OF THE TOURIST COMPLEX «PODNEBESNYE ZUBJA» IN THE
MEZHDURECHENSK AREA

H.H. ®E/IOPOB,
CTapIIMH MpernoaaBarTeb Kaeapsl COLUaNbHO-TYMAaHUTAPHBIX AUCUUIUIMH (urana Kysdacckoro
roCyJIapCTBEHHOT0 TeXHUYECKOro yHuBepcuteta uM. T.@. ['opbayeBa B r. MexmypeueHcke,
kuzstubibl@mail.ru

N.N. FYODOROV,
Kuzbass State Technical university named after T.F. Gorbachyov, Mezhdurechensk Branch,
Department of Social and Humanitarian Disciples, Senior Teacher, kuzstubibl@mail.ru

AHHOTAIIUA.
Paccmotpenbl  uctopusi, mpoOSEeMbl U TMEPCIEKTUBBI PAa3BUTHS OJHOTO M3 KPACHUBEHIIMX
TypucTHdecKux MmecT B Poccum — pariona IlogrebecHnix 3yObeB. IIpoananm3upoBaHbl (aKTOPhI
paszButust Typusma. OO00OCHOBaHA HEOOXOAMMOCTH COIMATLHOTO W JIaHAa TIEPCIICKTHBA Pa3BUTHS
KOMMEPUYECKOTO Typu3Ma.

KiroueBble ciioBa.
Mezhdurechensk area, Kuznetsk Alatau, mountain, social, extreme tourism, mountain skiing,
Podnebesnye Zubja, problems and perspectives of the development.

Abstract.
The history, problems and development prospects of one of the most beautiful tourist destinations in
Russia - the area of Podnebesnye Zubja are considered. The factors of tourism development are
analyzed. The necessity of social tourism is grounded and development prospects of for-profit
tourism are given.

Key words.
MexnypeueHckuil paiioH, Ky3Heukuil Anaray, TOpHbI, COLUMANbHBINA, SKCTPEMAIbHBIA TypHU3M,
TOPHOJIBIKHBIN criopT, «Ilonne6ecHbie 3yObs», MpoOIEeMbl U TEPCIIEKTUBBI Pa3BUTHSI.



LR R R R R R R TR R R LR S R R TR R SR R R R R R R R TR R R R TR S SR R S R R R T SR R R S O

POJIb OBPA30OBAHUA B OHEHKE KAYECTBA )KXU3HU HACEJIEHUSA
THE ROLE OF EDUCATION IN THE POPULATION LIVING QUALITY ASSESSMENT

B.A. AMUTPUEB,
JoeHT bantuiickoi akageMun Typu3Ma U MpeInpuHIMAaTENbCTBa, KaHd. 9KOH. HayK, T. CaHKT-
[TeTepOypr, dmitriev.zaks@mail.ru

V.Y. DMITRIEV,
Baltic Academy of Tourism and Entrepreneurship, Candidate of Economic Sciences, Saint-
Petersburg, dmitriev.zaks@mail.ru

AHHOTAIIUA.
B crarbe mokazaHo, YTO YPOBEHb pa3BUTHUA OOPA30BaHUS SBISIETCS TJABHBIM KOMIIOHEHTOM
«MHauKaTopa pa3BUTHSA YEIOBEYECKOTO MOTEHIMAIa», 9TO 00pa3oBaTelIbHBIE W BOCIHTATEIBHEIC
IPOLIECCH] UTPAIOT BAXHYIO POJIb B OLIEHKE KayecTBA KU3HU YEJIOBEKa C TOUKH 3peHHst BecemupHoi
opraHuzaluu 31paBooxpaHeHus. OIpeleneHo, 4To PbIHOYHAs UAe0JIoTus B cdepe oOpazoBaHUS,
OCHOBaHHAasg Ha TMpUMaTe MoJydeHuss npudsUH, 0e3 3()(PEeKTUBHOrO TrOCYIapCTBEHHOTO
peryJIMpoBaHusl MOXKET HEraTUBHO MOBJIMITH HA KAUECTBO JKU3HU HACEJICHUS.

KiroueBnle ciioBa.
OO6pa3oBaHue, Ka4eCTBO JKU3HU, MHAUKATOP PAa3BUTHSI YEJIOBEUECKOIO MOTEHIINANA, aHTUKPU3UCHAS
matdopma.

Abstract.
The article proves the fact that the level of education development is the main part of «the Human
potential development index», and both educational and parenting processes play an important role
in the human life quality assessment according to the World Health Organization. The profit-based
market oriented ideology in the sphere of education, without the effective government regulation,
can affect the quality of living.

Key words.
Education, quality of living, human potential development index, recession-resistant platform.
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APXUTEKTOP BCTPEUY: BbI3OB PBIHKA TPYJIA U BO3MOKHOCTH
POCCHUMCKOI'O OBPA3OBAHUS

MEETING ARCHITECT: LABOUR MARKET CALL AND OPPORTUNITIES OF THE
RUSSIAN EDUCATION

E.B. BACUJIBEBA,
3aBeyromas Kadeapoil TEXHOJIOTHI yIpaBieHus B Typu3Me U cepBuce bantuiickoii akagemMun
Typu3Ma U NPeAIPUHUMATENbCTBA, KaH. KyJIbTypOJIOrHH, 101eHT, I'. CaHnkT-IleTepOypr,
elena.vassilieva@mail.ru

E.V. VASILIEVA,
Baltic Academy of Tourism and Entrepreneurship, the Head of the Department of Management
Techniques in Tourism and Service, Candidate in Culturology, Associate Professor, Saint-
Petersburg, elena.vassilieva@mail.ru

AHHOTALHA.

B cratbe paccMaTpuBarOTCA IPUYMHBI KaJIpOBOIO rojona B Poccuu u MexayHapOaHbIe TEHICHIIMU
pa3BUTHUsA pPbIHKA TPYJa B UHAYCTPUHU JIEJIOBBIX BCTPEY, AaHATU3UPYIOTCS BO3ZMOKHOCTH POCCUHCKOIO
o0pa3oBaHUs B MOJArOTOBKE CHELHUAIUCTOB JJs HHAYCTPUU JIENOBBIX BCTpPEY, OTMEUYAECTCS
HEOO0XOAMMOCTb UCIIOJIb30BaHUS IPOPECCUOHANIBHBIX CTAHIAPTOB JUIsl PETYJIMPOBAHUS PbIHKA TPY /A,
0COOEGHHO B HOBBIX WHAYCTPHUSAX, MOKA3bIBAECTCS MPEHMYIIECTBO MPO(ECCHOHATBHBIX CTaHIApTOB
nepen cymectByromuM B Poccum ETKC,  nemoHcTpupyercs BaKHOCTh MNpPO(eCcCHOHATBHBIX
CTaHJApTOB B pa3pabOTKe HALIMOHAIBHONW PaMKH KBaIM(UKALIMK U 00pa30BaTENbHbBIX CTAaHIapPTOB.

KiroueBble cjioBa.
MICE Ttypusm, event-uHIyCTpHs, UHAYCTPHUS JIETOBBIX BCTPEY, apXUTEKTOpP BCTPEY, PHIHOK Tpya,
npodeccroHaIbHbIE CTaHAApTHl, HAllMOHAJIbHAs paMKa KBanuduKaiuid, o0pa3oBaTeIbHBIC
CTaHJAapPTHI.

Abstract.

The article presents the grounds of staff defficiency in Russia and international tendencies of labour
market development in the business conference industry. The article analyses the opportunities of the
Russian education in the specialists training for business conference industry. According to the
article the use of professional standards for labour market control is a must especially in new
industries. The advantage of professional standards over existing Standard Wage-Rates and Skills
Reference Book in Russia is obvious. The article presents the importance of professional standards
in the development of national qualifications framework and educational standards.

Key words.
MICE tourism, event industry, business conference industry, meeting architect, labour market,
professional standards, national qualifications framework, educational standards.
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KPEATUBHOE PA3ZBUTUE INTPO®PECCHUOHAJIBHOT'O OBPA30OBAHUS B
YCJIOBUSAX PETHOHAJIBHOI'O YHUBEPCUTETCKOI'O KOMIIVIEKCA

CREATIVE DEVELOPMENT OF PROFESSIONAL EDUCATION IN THE REGIONAL
MULTIVERSITY CONDITIONS

H.. EBMEHOBA,
3aBenyromas kadeapoit kuHo u treneBuaeHus CankT-IleTepOyprckoro rocy1apcTBEHHOTO
YHUBEPCUTETA KUHO U TEJICBUACHUS, I-p SKOH. HayK, podeccop, nadezhda g2003@mail.ru

N.I. EVMENOVA,
St. Petersburg State University of Film and Television, the Head of the Film and Television
Department, Doctor of Economic Sciences, Prof., nadezhda g2003@mail.ru

I0O.1. PYCCY,
acnupanTka HanpronansHoro oTkpeiToro nuctutyta Poccun, r. Cankr-IlerepOypr, rysy@yandex.ru

Yu.l. RUSSU,
National Open University of Russia, Graduate student, Saint-Petersburg, rysy@yandex.ru

AHHOTAIIUA.
B cratbhe paccMmarpuBaroTcst IpoOJIeMBl KPEaTUBHOTO pa3BUTHS MpodeccrnoHanbHOro 00pa3oBaHus B
pETMOHE B YCIOBHSX OOBEAWHECHUS W KOHCOJNMIAIMHA YCWIHH JEHCTBYIOIUMX CYOBEKTOB
00pa30BaTEIbHON MOJIMTUKU, 0003HAUYCHBI Crienu(rUKa U 0COOCHHOCTH Pa3BUTHS YHHBEPCAILHOTO
KOMIUIeKca B cepe cepBuca.

KiaoueBnie cJIioBA.
KpeaTtuBHOCTH, KOMMETECHIIMH, AUBEpcU(UKanus, chepa cepBHCa, YHUBEPCHUTETCKHI KOMILICKC,
COLMAIIBHO-3KOHOMHUYECKOE PAa3BUTHE PETHOHA.

Abstract.
The article considers the problems of creative development of the professional education in the
region in the conditions of unification and consolidation efforts of the present subjects education
policy. The article analyses the specificity and peculiarities of the multiversity development in the
service sphere.

Key words.
Creativity, competences, diversification, service sphere, multiversity, socioeconomic development of
the region.
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COINOKYJIBTYPHBIE OCHOBAHUA BOCIIMTAHUA IMYHOCTHU
B TYPU3ME

SOCIOCULTURAL GROUNDS OF THE INDIVIDUAL EDUCATION IN TOURISM

C.B. KAPITYXUH,
npodeccop kadeapsr conuonorun Cankt-IleTepOyprckoro rocyapcTBEHHOTO TEXHOIOTHYECKOTO
WHCTUTYTA (TEXHUYECKOTO YHUBEpCUTETA), A-p duiioc. HaykK, mpodeccop, karpukhin.s@yandex.ru

S.V. KARPUKHIN,
St. Petersburg State Technological Institute (technical university), Department of Sociology, Doctor
of Philosophical Sciences, Prof., karpukhin.s@yandex.ru

AHHOTAIIUA.
B cratbe paccmarpuBaroTcs crienuduueckue MmpoOJeMbl MCIOJIB30BAaHUS TypH3Ma B pean3aluu
1neaed W 3aJad BOCHUTAHUS JUYHOCTH. BocmuraTtenbHBIM TOTEHIIMAT OKPYKAIOIEeH Cpeabl C
3aJICHCTBOBAHUEM PECYPCOB Pa3JIMUHBIX TEXHOJOTMH M CPEACTB TypU3Ma SBJISETCS OJHON Hu3
0a30BBIX OCHOB TapMOHU3AIIUN OTHOIICHUI MEXy YEJIOBEKOM U OOIIECTBOM.

KiroueBblie ciioBa.
JIM4HOCTh,  TypUCTHYECKasi  JEATENbHOCTb,  BOCHHTATeNbHas  paboTa,  HMHKYJIbTYypalus,
COLIMOKYJIbTYPHBIA BOCIIUTATENIbHBINA (PEHOMEH.

Abstract.
The article considers specific problems of tourism use in achieving the goals and tasks of individual
education. Educational potential of the environment with the activation of various technologies
resource and means of tourism is one of the basic foundations of the relations harmonization
between man and society.

Key words.
Personality, tourism activities, mentoring, inculturation, educational sociocultural phenomenon.
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