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Setting up of hotel chain product
in the context of world travel
market’s globalization and
internalization

Morozova, M.A.

Summary
The article deals with setting up of a hotel chain product, with
peculiarities of its promotion and sales on different markets in the
context of world travel market’s globalization and intcrnalization.

Key words Chain hotel product, globalization,
internationalization, global tourism

market.
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KOTOPBIE HE 00PA3yIOT LENOCTHONH CHCTEMBI OLEHHBAHKS CaMOro oObeKkTa —
cepsl  pekpeanoHHON aesiTenbHocTH. Mcxoms w3 3TOrO, aBTOpaMn
pPAacCMATPUBAOTCS  OCHOBHbLIE METOJbl OLeHKM oO0uei sdpdexruBHocTr
PEKPEALMOHHOM 1EATENBHOCTH.
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KoHTakTHbIE TaHHbIE

Summary
The article has to do with strategic directions for modernizing the
information support of businesses in recreational zones. To do so,
authors use quantitative estimates, which do not form a coherent
assessing system of the object itself, recreational activity. Taking this
into consideration, the authors discuss the main ways to evaluate the
overall effectiveness of recreational activity.

Recreational services,

information support,

method of demand curves,

method of development of gravitational
models  of  recreational  activity'
effectiveness.

Key words
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St. Petersburg, 197183,
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AHHOTaLMs
B crathe mokazaHa HEOOXOIUMOCTH JKOHOMHYECKOM OIEHKU JiedeGHO-
03/I0POBHUTENLHOrO MOTeHLMana Tepputopuu. [lpeacTaBieHHbll  00630p
CYLIECTBYIOLIUX METO0B MO3BOJHI ONPeaeNuTh Npo0aeMbl, BO3HUKAIOLHE
B TIpollecce OLEHKH DPEKPealioHHBIX pecypcoB. [IpemiokeHa MeToanka
SKOHOMMYCCKOM  OLICHKM  JICUCOHO-030POBUTCIABHOTO  MOTCHLIMANA,
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TYPUCTUUECKUIA MOTEeHLIMA,
OKOHOMHYECKAs] OIeHKa, JieueOHbIe
pecypcbl, METO.
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Summary

The article proves the necessity of the economic assessment of
territorial medical tourism potential. It also reviews its currently
existing methods and circles problems arising while evaluating
recreational resources. The author offers the methodology to assess
medical potential, based on concept of total cconomic value of the
nature.
Key words Recreational potential, medical tourism
market potential, economic assessment,
medical resources, method.
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KoHTakTHbIE JaHHBIE

Summary
The article shows out a system of views on the main current trends in
tourism market under conditions of service economy. Developmental
factors of tourism market are also offered.

Key words Service economy, tourism market,
developmental peculiarities of tourism
market, large tourism center, large

tourism center promotion.
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Summary
The article deals with the optimal planning of business communications
in tourism in the context of current change in tourism products.

Key words Business communications, dynamic
programming, tourism product, travel

agency, planning.
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KoHTakTHBIE JaHHbIE

Summary
The article discusses the IP project «Travel atlas of the Tatarstan
Republic», which minimizes the lack of information in this area, and
will provide tourists with safe stay in the region. The project will
ensure successful and effective competitive development of tourism
market.

Travel atlas of the Tatarstan Republic,
IT solutions and safety in tourism, on-
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Summary
The article considers major developmental trends in social tourism for
disabled people in Russia following the examples of foreign countries.

Key words Accessibility, disabled people,
social tourism, accessible tourism,

region.
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Summary
The article investigates the formation of regional economic potential,
including infrastructure of the tourism industry and secured fiscal self-
sufficiency. The authors point out the importance to preserve historical
and cultural heritage Russian destinations.
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economy, taxation, institutionalism,
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destination, tourism potential, historical
and cultural monuments, World

Heritage properties.
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NMPEeANPUATHHA HHAYCTPUU rocTenpuuMcTa. Ha ocHOBe aHa/in3a poCCHICKUX
1 3apyOeIKHBIX HCCIICOBAHHUH MPEUIaraloTcs PasinuHbIe MyTH MOBLILICHUS

HMHIyCTPUU

KOHKypeHTOCHOCO6HOCTP[ KaKk OTACJIBbHBIX HpeﬂHpHﬂTHﬁ, TaKk W Bcei

HUHAYCTPUH TOCTENPHUMCTBA B LIEJIOM.

Kiouessie ciiosa Yupasnenue
KOHKYPEHTOCMOCOOHOCTIO,
MPEANPUATHSA HHIYCTPUN
rOCTEIPHUMCTBA.
KonrakTHbIe naHHBIC 190068, r. Cankr-IlerepOypr,
Bosnecenckuii p., 31,

(812) 314-96-57,

alex flit@nikatravel.spb.ru

Mepanskosa A.B. @opMHPOBAHKE M IKOHOMHKO-
MaTeMaTHYeCKasi OpHEeHTAIMS
CTPATErH Pa3sBHTHS TYPHCTCKHUX
NPCANPUATHH HA J0CTHKCHHE
ONTHMAJILHBIX DJKOHOMHYECKHX
pPe3ybTaTOB B yCAOBHAX
HEYCTOHYHBOr0 COCTOSIHUS
BHEIIHeN cpeabl

AHHOTaNMA

B cratbe paccmarpuBarOTCsi  BOTMPOCH  (DOPMUPOBAHUSI  CTPATCIHU
JIOJITOCPOYHOTO  PA3BUTHS ~ TYPHCTCKUX  MPCANPHATHI, 3KOHOMHKO-
MareMaTuieckas OleHKA BO3MOKHOCTH HX OpPHEHTALMH HA JOCTHXKEHHE
ONTHUMAIIBHBIX JKOHOMHYECKHX DE3YJILTATOB B YCJIOBUSIX HEYCTONUMBOrO
COCTOSIHUSI BHeIIHeil U BHyTpeHHel cpeabl. Oco0oe BHUMaHME yaemseTcs
aHAJIM3y COOTBETCTBHS BHYTPEHHEro MOTEHIHUAIA TYPUCTCKOrO KOMILIEKCa
HE TOJILKO BBICOKOMY YPOBHIO €r0 HCHOJIB30BAHUS, HO U IKOHOMUYECKUM
pesynbTataM M 3aTpatam, — ONTHMAlIbHBIA  ypPOBEHb  KOTOPBIX
YCTaHABJIMBACTCS IKOHOMUKO-MATEMATHYCCKUMU METOIaMHU, aICKBaTHBIMU
YPOBHIO HEOTNpPEAEEHHOCTH BO BpPEMEHH BIHAHHUA (DAKTOPOB BHEIIHEH
cpepl.

KimoueBsle cioBa TypusMm, TYpPUCTCKHMH  KOMIUIEKC,
BHEILHSS cpejia, CTPaTerus, yClOBuUs
HEOHPEALIICHHOCTU.

KonraxtHble nanHbIe 191186, r. Cankr-IletepOypr,
JIBopuoBast HabcpexHast, 2/4,
(911) 986-38-27,

allmer2010@yandex.ru

Summary
The article shows out current problems in tourism industry and
conclude how seriously they endanger the competitiveness of tourism-
related businesses. Based on the analysis of Russian and foreign related
research, the article offers various ways to improve the competitiveness
of both individual enterprises and hospitality industry in general.

Key words Management of competitiveness,

hospitality industry.

Contact details 31 Voznesenskiy pr., St. Petersburg,
190068, (812) 314-96-57,

alex.flit@nikatravel.spb.ru

Formation and economic-
mathematical orientation in
developmental strategies of tourism-
related businesses to achieve optimal
economic results in the context of
current fragile state of external
environment

Merzlyakova, A.V.

Summary

The article deals with long-term developmental strategies of tourism-
related businesses, economic and mathematical cvaluation of their
possible orientation to achieve optimal economic results in the context
of current fragile state of external and internal environments. The
article focuses on the analysis of domestic tourism complex’s
compatibility not only to its intense use, but also to its economic
benefits and costs. Optimal level of their amount is established by
economic and mathematical methods, compatible with influence of
environmental factors, which are uncertain in time.

Key words Tourism, tourism complex, external
environment, strategy, conditions of

uncertainty.

2/4 Dvortsovaya nab., St. Petersburg,
191186, (911) 986-38-27,
allmer2010@yandex.ru

Contact details
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ITTumora O.H.,
By6Hos O.H.

DKOHOMHKO-MATEeMATHYECKOe
MoJeHpoBanne  (opMHpPOBAHNUS
nakera 00pa3oBaTeJIbHBIX YCJIyr

AHHOTALHUS
B crathe paccMaTpUBAIOTCS OKOHOMHUKO-MATeMaTHYeCKHe MOJeNd |
METO/Ibl, OCHOBAHHbIE Ha AJJUTUBHBIX U BEPOSTHOCTHBIX CXeMaxX CBSI3U.
OCHOBBIBASIC Ha JaHHBIX MOJENSAX, MOXHO (opMHpOBaTH MaKeT
oOpasoBare/ibHbIX ~ YCIyI, Ha OCHOBE KOTOPOIO  IUIAHUPOBATH U
MIPOTrHO3MPOBATH CTPATETUIO 00PA30BATEIBHOMN €S TEIBHOCTH.

DKOHOMHKO-MaTEMaTHYCCKOC
MOZISTMPOBaHHE, 00pa30BaTeIbHBIC
YCIIYTH, KOPPEISILIHOIIOe TI0JIe,
PbIHOYHAS KOHBIOHKTYPa, MaTpHLia
PHCKOB, ONTUMU3MPOBAHHbIE 3aJa4H.

Kirouessie ciioBa

KourakTHble 1aHHbie 188541, r. Cocnossiii Bop,
yn. Komcomornbckas, 2a,

(81369) 2-26-16, sfspbguse@mail.ru

Caak A.O., KonuentyaabHbIH NOAX01 K
XKeptosckas E.B. (G opMHPOBAHHIO TYPHCTCKOI0
OpeHJa B paMKaxX reo0peHIHHIra
TYPHCTCKOI AeCTHHALHH B 00mIeii
cHCTeMe MAapKeTHHI'a TEPPUTOPHH
HA MYHMIMIAJILHOM YpPOBHe (Ha
npumepe r.Taranpora)
AHHOTaLWA
B cratbe paccmaTpuBaloTCsi  OCOOSHHOCTH  Pa3paboTKH  TEOPETHKO-
METOJMYECKHX MW MPAKTHUECKHX pEeKOMeHJauuid 1o (GopMHpOBaHHUIO
HMHHOBALlMOHHOTO UHCTPYMEHTapust yNpaBieHus MPOJBHKEHHEM
TYPUCTCKUX  YCIyr Ha  MYHHLUIIAIBHOM  YPOBHE,  BKIFOUAIOLIErO
(hopmupoBaHue KOHLENTYaJIbHOI Mozenu reoOpeHuHra aJist

MYHUIUNATBHOTO 06pa303aﬂml KaK TYPUCTCKOH JECTUHAIMK B COI[MAIBHO-
IKOHOMHMYECKOH cHCTeMe peruoHa (Ha npumepe r.TaraHpora B KaiecTBe
MICPCIICKTUBHOTO KypOPTHO-TYPUCTCKOTO LiIcHTpa PocToBeKkoii o0nacTh).

KroueBnie cioBa MHunoBauroHHbIM MOAXO0/I,
reoOpeH/JUHT, MyHHIUAIBHOE
o00pa3oBaHue, MAPKETUHT
TYPUCTCKUX TEPPUTOPHIA.
KonTakTHble 1anHbIE Caak A.D.: 347900, r. Taranpor,
yi. Wmunra, 5, (863) 439-33-73,
saak@tgn.sfedu.ru

XKeprosckaa E.B.: 347905,

r. Taranpor, nep. [1apkoBblii, 6,
(904) 343-85-85,
jertovskayaev@yandex.ru
TTnmcenxwii E.E. IIpuopuTeTHBIe HANPABJICHHS
Pa3BUTHS TYPHCTCKOI cephl Kak
Ba;KHOT0 3JIeMEHTa CTPaTeruu
Pa3BHTHS PerHoHa

(na npumepe Tyabckoi o6acTu)

AHHOTALUA
B cratbe oOxapakTepu30BaHO COBPEMEHHOE COCTOSIHHE TYpPUCTUUYECKOI
orpacit  Tynbckoit  obnacru.  CdopmysiMpoBaHbl  IPUOPUTETHBIE

HammpasJI€HUA, MEPbl 1 MEXaHU3Mbl CTUMYJIIMPOBAHWUS PAa3BUTHSA Typu3Ma B
peruoHe, TNpPEeTOKEHHBIE aBTOPOM B pamkax paszpadorku Crparerun
coLualbHO SKOHOMHUUCcCKOro pasButus Tynbckoit obaactu 1o 2030 roga.

Kimoueswie ciiosa Typucrrueckas otpaciab Tyanckoi
00J1aCTH, HANIPaBJIEHHs PA3BUTHUS
TypH3Ma, PETMOHANIBHBII TypHCTCKO-
pekpealnoHHslil knactep, CTparerus
COLMAIBHO-3KOHOMUYECKOI'O

pa3zBUTHS.

101000, r. Mocksa,
MuntoTHHCKH niep., 13,
(495) 772-95-90, epliseckij@hse.ru

KoHTakTHBIC TaHHbBIC

KOHTAKTHbIE JAHHbIE 77

Shishova, O.N.,
Bubnov, O.N.

Economic and mathematical
modeling in forming a package of
educational services

Summary
The article considers economic and mathematical methods, based on
additive and probabilistic communication schemes. Using these
models, it is possible to create a package of educational services. This
package will help to plan and predict the strategy of educational
activities.

Key words Economic and mathematical modeling,
educational services, correlation field,
market  conditions, risk = matrix,

optimized tasks.

Contact details 2a ul. Komsomolskaya, Sosnovy Bor,

188541, (81369) 2-26-16,
sfspbguse@mail.ru

Saak, A.E.
Jertovskaya, E.V.

Conceptual approach to the
formation of a tourism brand within
tourism destination’s geobranding
into the general territorial marketing
at the municipal level

(with Taganrog as an example)

Summary
The article deals with peculiarities in formulation of theoretical,
methodological and practical recommendations in order to promote
innovative management tools in tourism services at the municipal level,
including the formation of the geobranding’s conceptual model to the
municipal entity as a tourism destination into the socio-economic
system of the region (with Taganrog as an example as a promising
tourism resort area of the Rostov region).

Innovative approach, geobranding,
municipal entity, marketing of tourism
resort areas.

Key words

Contact details Saak, A.E.: 5 ul Schmidta, Taganrog,
347900, (863) 439-33-73,
saak@tgn.stedu.ru

Jertovskaya, E.V.: 6 Parkovy per.,
Taganrog, 347905, (904) 343-85-85,

jertovskayaev@yandex.ru

Plisetsky, E.E. Development priorities of the
tourism sector as an important
element of the regional development
strategy (with the Tula region as an

example)

Summary
The article considers the current state of tourism industry in the Tula
region. The author shows out priorities, measures and mechanisms of
the long-term development of regional tourism in terms of the Tula
region’s Strategy of social and economic development until 2030.

Key words Tourism industry of the Tula region,
directions of the tourism development,
regional tourist and recreational cluster,
Strategy of social and economic

development.

Contact details 13 Milyutinskiy per., Moscow, 101000,

(495) 772-95-90, epliseckij@hse.ru
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AnHoTanus
B crathe KOpPOTKO XapaKTepu3yeTcsi COBPEMEHHBIH TypuU3sM U HCTOPHS
nyremecTsuii Ha Teppuropun AsepOaitpkana. PackpsiBaercst TypucTCKumii
notentman ['sumka-l"azaxckoro AKOHOMUYECKOTO paifoHa W TEePCTIeKTHRBI
Pa3BUTHUA TyPHCTCKUX KJIACTEPOB, GYHKIHOHUPYIOMIIX Ha €0 TEPPUTOPHH.

I'anmxa-1"a3axckuii JKOHOMUYECKHI
paloH, TYPUCTCKUH Ki1acTep,
TYPHUCTCKHUIi MOTEHLIHA.

Kitouesbie ciioBa

AZ 2000, Asepbaiiakat, r. Isnmka,
yn. H. Hapumanoga, Il nep., 4/32,
+994-50-340-80-41,
arzu_hasan@mail.ru

KoHrakTHbie JAaHHbIC

AHHOTaLUs
B crarbe paccMaTpuBarOTCsi 0COOCHHOCTH MMOATOTOBKH KaJpOB M KaJpOBOTO
00CCrCUYCHHST B PCKPCALIHOHHBIX JICCTHHALMAX. [l0Ka3bIBacTCsi MCPCICKTHBA
MOBBIIICHUS] KAYeCTBa 00CITYKMBAHUS OTBIXAIOMNX B 9THX 30HaX. Ocoboe
BHUMaHHE yJeNseTcs npodieMaM MOJATrOTOBKH M MEPEroJroTOBKH KaapoB
Juist chepbl cepBuca, B TOM YKCIIE TypH3Ma M TOCTHHHYHOTO X035HCTBa.

Kuntouerkie ciiora PerCaIIHﬂ, MEHEJUUKMEHT B TypU3Me,
TOCTUHUYHBIN CEpBHUC, MOATOTOBKA 1
nepenoaAroToBKa Kaapos,
peruonajibHad U KOPIOpaTHBHBIC

TporpaMmBl, (eaepanbHbIi OKPYT.

KoHTakTHbIE JaHHEBIE

197110, r. Cauxr-IletepOypr,
ya. Ilerpo3aBosckas, 13,
(812) 230-01-93, mail@batp.ru

Summary
The article characterizes briefly the modern state of tourism and the
history of travelling in Azerbaijan. It also considers tourism potential of
Ganja-Qazakh economic region and developmental prospects to
tourism clusters functioning there.

Ganja-Qazakh economic region,
tourism cluster, tourism potential.

Key words

4/32 ul. N. Narimanova, Ganja,
Azerbaijan, AZ 2000,
+994-50-340-80-41,
arzu_hasan@mail.ru

Contact details

Summary
The article deals with particularities of staff training and staffing in
recreational destinations. It considers also prospect of improving the
quality of services given to vacationers in these areas. The article points
out problems in staff training and retraining in the service, including
tourism and hotel industry.

Key words Recreation, tourism management,
hospitality, staff training and retraining,
regional and corporate programs,
federal district.

Contact details 13 ul. Petrozavodskaya, St. Petersburg,

197110, (812) 230-01-93,
mail@batp.ru

AHHOTAIUS
B crathe paccMOTpEHBI OCHOBHBIE METOJOJIOTMYECKHE M IPAaKTHYECKUe
BOLIPOCHl  IIOBBILIEHMS  KBaIM(UKALMU  MEHE/DKEPOB B CUCTEMe
JIOTIOJIHUTENhHOTO  mpodheccnonanbioro  obpasoranns.  ObocHoBaHa

nefaarornyeckas KOHLEMLMsS TOBBIIICHHs YPOBHS MPO(eccHOHATH3MA
MCHC/UKCPOB, OPHCHTUPOBAaHHAs Ha TMOJYYCHHC HOBBIX 3HAHMHA WU
KOMIIETEHI[MH{ Ha OCHOBE HENPephIBHOrO 00pa3oBaHUA B TEUEHHE BCel
SKH3HU.

IMoBsIIeHNe KBaTU(UKALIH,
HenpephIBHOE 00pa3oBaHue,
npodeccuoHalbHast
MEePenoAroTOBKa, HOBBIC 3HAHMSL.

Kutouessie cioBa

197183, r. Cankr-IletepOypr,
yi. Cectpoperxasd, 6,
(921) 941-51-45, rysy@yandex.ru

KoHTaKTHBIC JaHHbBIC

Summary
The article describes the main methodological and practical issues of
professional improvement for managers in terms ol additional training
system. It also shows out pedagogical concept of enhancing
professionalism of managers, due to acquiring new skills and
competences through the lifelong education.

Key words Professional improvement, lifelong
education, professional retraining, new
skills.

Contact dctails 6 ul. Scstrorctskaya,

St. Petersburg, 197183,
(921) 941-51-45, rysy@yandex.ru
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AnHoTanus

B cratbe paccMOTpeHa BaXKHas 3ajJaya ONTUMU3ALUUA

KaJIpoBOTro
obecrnieueHust MHIycTpuu Typusma B PecmyGmuke Kasaxcran. Jlng sToro
OIpeJiesIeHbl IeCTh YKPYIHEHHBIX IPYIII AESTEIbHOCTH B cepe Typusma,
KaJIPhl JUTS KOTOPBIX BBIMYCKAKOTCS B 00pa30BaTENIbHBIX yUPEKICHUSIX TPEX
ypoBHeii. Ilpennoiena monenb NPOrHo3a MOTPEOHOCTH B CrELHATMCTaX
TYPHCTCKOH HHYCTPUH, IPOBCACHbI PACYCTbI MOTPCOHOCTCH.

Krrouessie cosa TypuHAYCTpHS, PLIHOK TPY/a,
MOJIeJb TIPOTHO3a, YKPYITHEHHbIE

rpynmnsl A€ATEIbHOCTHU.

TTuisisekuii B.IT.: 197110,

r. Cankr-TletepOypr,

yi. [lerpo3aBoackas, 13,

(812) 230-72-47, pil2@mail.ru
Taxraesa P.I11.: 071416,
Pecny6inika Kazaxcran,

r. Cemeii, 1 mukpopaiios, 16,
(722) 250-04-01,
rimmatahtaeva@yandex.ru
Puum B.B.: 197110,

r. Cankr-ITerepOypr,

yi. [lerpo3aBonckas, 13,

(812) 230-01-93, mail@batp.ru

KonrakrHbie HaHHbIC

Kapnyxuna H.C. KovMmyHnkaTHBHasA CyIIHOCTH
KYJbTYPHO-)CTeTHIECKOH
AesITe/IbHOCTH
AHHOTaIUs
CTaTEJ{ TIOCBsIIICHA paCCMOTpCHI/IIO KOMMyHHKaTI/IBHOﬁ CyHlHOCTI/I
KyJTbTYPHO-3CTETHYECKOIl  JesTenbHOCTH. [naBHas uaes COCTOUT B
MCCEI0BAaHUM  KOMMYHHKATHBHOTO  MPOCTPAHCTBA  KYyJbTYpPbl B

COBPEMCHHOI OCTCTHKE B paMKax pas3M4YHbIX HANpaBiICHUI H, B
0COOEHHOCTH, CEMaHTHYECKOT0 HAIIPaBJICHHS.

Kirouessie cioBa KommyH#HKaIust, KyJabTypa,
HCKYCCTBO, 3CTETHUECKAs
JIesITeNIbHOCTb, XY/10’KeCTBEHHAs!
JIesITeJIbHOC T, CEMaHTUKA.

198332, r. Cankr-Ilerepbypr,
np. Ky3nenosa, 10, xopm. 1,
(812) 659-37-24,

natalika2 1 @yandex.ru

KoHrtakTHbIe JAHHBIC

Summary
The article deals with vital necessity to optimize staffing in Kazakhstan
tourism industry. To do so, six consolidated activity groups in tourism
are identified. Three stages of educational institutions provide them
with staff. Forecasting model of demand for specialists in tourism is
offered, needs for them are calculated.

Key words Tourism industry, labor market,

forecasting model, consolidated activity
groups.
Contact details Pilyavsky, V.P.:
13 ul. Petrozavodskaya, St. Petersburg,
197110, (812) 230-72-47, pil2@mail.ru

Tahtaeva, R.Sh.: 16 First microdistrict,
Semey, Republic of Kazakhstan,

(722) 250-04-01,
rimmatahtaeva@yandex.ru

Rizzi, V.V.: 13 ul. Petrozavodskaya,
St. Petersburg, 197110,
(812) 230-01-93, mail@batp.ru

Karpuhina, N.S. Communicative nature of cultural

and aesthetic activity

Summary
The article considers the communicative nature of cultural and aesthetic
activity. The main idea is to study the communicative space of culture
in contemporary aesthetics in terms of different areas, of the semantic
direction in particular.

Communication, culture, art, aesthetic
activity, artistic activity, semantics.

Key words

Contact details 10/1 pr. Kuznetsova, St. Petersburg,
198332, (812) 659-37-24,

natalika2 1 (@yandex.ru

AHHOTANUA
B cTaThe paccMOTPCHBI OCHOBHBIC TCHICHIINU BHCJIPCHUS
uHpOPMALMOHHBIX ~ TEXHOJOTHH B OAHKOBCKYIO  J€ATENLHOCTD,
MPOaHAJIU3UPOBAHE  OCHOBHLIE ~ CTPATErHH  BEJEHHs  OAHKOBCKOTO

NpeANPUHUMATENILCTBA, YTOUHEHO OINpeJeieHHe U CHUCTeMaTH3UPOBAaHbI
OCHOBHbIe Tpu3HAaKK MHTepHeT-GaHKUHra, OOOCHOBAaHA AKTYyalbHOCTb WU
BbISIBJICHbI HpOGJ]CMhl UCII0JIb30BAH U I/IHTepHCT-G'dHKMHFa B COBPEMEHHOM
6aHKOBCKOM TIPEMPHUHIMATECTRE.
I(roueBkie ciioBa WurepHeT-6aHKKMHT, GaHKOBCKOE
MPCANPUHUMATCIBCTBO,
HHPOPMALIMOHHBIE TEXHOJIOTHH.
KoHTakTHbIE JaHHBIE Hsneuko B.B.: 197110,

r. Cankr-IlerepOypr,

yi. I[lerpo3aBoackas, 13,

(812) 230-01-19, mail@batp.ru
Kecrkos IT.A.: 188660,
Jlennnrpazckas 061acts, 1. byrpsi,
yi. [Tonesas, 16, (950) 011-13-07,
rainrucom@gmail.com

Summary
The article describes the main trends of information technologics
adoption in banking business: general strategies of banking business
are analyzed, definition of Internet banking is specified, and major
features of Internet banking are structurized. Current problems in
Internet banking adoption and its role in the world modern banking
business are discussed as well.

Key words Internet banking, business banking,
information technologics.
Contact details Dyadechko, V.V.:

13 ul. Petrozavodskaya, St. Petersburg,
197110, (812) 230-01-19,
mail@batp.ru

Zhestkov, P.A.: 16 ul. Polevaya, Bugry,
Leningradskaya obl., 188660,

(950) 011-13-07,
rainrucom@gmail.com
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