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The new paradigm of the development
of tourism in the conditions of the
creative economy

Kleiman, A.A.,
Babanchikova, O.A.

Summary

The article analyzes new trends in the development of the modern
society: the emergence of the creative society, the increase of the
creative sector of the economy and population of the creative class. Is
a list of the creative industries and their role in the economy of
developed countries. Considers the prospects of formation of the
creative economy in Russia. Analyzes changes in tourism, taking place
under the influence of the creative economy.
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Tkach, A.V. Administration of the formation and
development of hotel chains in tourist

industry

Summary
In the article features of hotel business and formation of hotel chains
are considered. Specificity of a franchize in sphere of hotel business
reveals. Recommendations about the organization of the hotel chains
on franchize principles are made. Offers under the account of risks of
a franchize are formulated.
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Rating calculation of situation with
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Summary
Methods of rating calculation of children’s sanitation tourism in
regions are presented. Data about rating of subjects of Russian
Federation according to the level of children tourism are adduced.
Correspondence of the rating to other rating calculation is shown as
well as relation of separate indexes of the rating with the children’s
morbidity.
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Presented are some results of the marketing research which purpose
consisted in definition of the risk factors influencing the enterprises of
tourism. The analysis of the received data has allowed to reveal key
risk factors, to estimate degree of their impact on a tourist enterprise,
and also to define, what actions are carried out by managers to
decrease in risks and increase of efficiency of the enterprises of
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Ordjonikidze, M.M. Methodological foundations of public-
private partnership in the strategic
management of development of

tourism

Summary

The article describes the processes underlying the development of the
relations of cooperation and interaction between business entities and
the state, different definitions of the term "public-private partnership"
are presented. The reasons of increase of the value of public-private
partnership to transform the country's economy on an innovative basis,
the principles on which the relationship of the two entities are defined.
The experience of the application of public-private partnership in the
countries with developed market economies and in St. Petersburg is
presented.

Key words Public-private partnership, tourism,

strategic management.

Contact details Smolny, Entrance 6, St. Petersburg,
191060, (812) 576-45-70,

info(@cisp.gov.spb.ru

Gavrilova, A.E. Methodology of working out of
internal standards of the enterprise of

hospitality

Summary
In article the technique of working out of internal standards of the
enterprise of hospitality is presented. Three basic stages of
development of standards are considered. Influence of introduction of
the given standards of service on success of the hotel enterprise is
shown.

Key words The standard, internal standards of
service, the hotel enterprise, quality of

service.

74 pr. Bolshoi V.0., St. Petersburg,
199026, (921) 940-30-04,
vatruha2002@yandex.ru

Contact details

Kvashnina, E.B. Method of characteristics of
multiplicative effect of investment in

the regional tourist industry

Summary
The article considers a dynamic model of investment in fixed capital
tourist destination, made at specific times and causing an increase of
volume of tourist traffic.

Key words Multiplicative effect, investment
activity, transport sector, the tourist

market, the tourist flow.

Contact details 21 ul. Sadovaya, St. Petersburg,
191013, (812) 710-57-55,

socman(@finec.ru

Lavrova, T.A. Forming of leisure and tourism as
well as automobile clusters in St-
Petersburg as a basis of effective

tourism management

Summary
The article deals with cluster approach to tourism organization and
grounds necessity of creating leisure and tourism as well as
automobile clusters in St-Petersburg.

Tourism, leisure and tourism as well as
automobile clusters.

Key words

Contact details 21 ul. Sadovaya, St. Petersburg, 191023,

(812) 310-50-56, lavrova@inbox.ru
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Toronosa E.E. Pouib TypHCTCKHX pecypcoB B pasBHTHH
TYPHCETCKOro GH3Heca ceBepHBIX

TepPHUTOPHIi

AHHOTALMS
B nanHol cTaThe paccMOTpeHa poib TYPUCTCKHX PECYPCOB B Pa3sBUTUH
TYpPHCTCKOTO — Gu3Heca.  [IpoaHalU3MPOBAHO  3HAYEHHE,  BIHMAHHE
TYPHCTCKAX pecypcoB Ul  Pa3sBHTHs TypusMma. BbISBIeHO, dTO
TYPHCTCKHE PECYPChl CEBEPHBIX TEPPHTOPHH MOIYT CTaTh (DAKTOpOM
pasBuTHs Ty pOH3HECA.
KnioueBkie cioBa TypHCTCKHE pecypehl, TYPH3M,
TypOU3HEC, CEBEPHBIN TYPU3M,
HALIHOHAJIbHBIE MTApKH.
KonTakTHBIE NTaHHbBIE 667016, 1. SkyTck — 16,
yi. Ceprensaxckas, 2/21, (924) 661-21-55,
elena.totonova@mail.ru
®oxun JI.H. JKOHOMHYECKHIT PaKkTOp B Pa3BHTHH
HHAYCTPHH TYPH3MA OTAeJIbHbIX
TEePPHTOPHIi HA NpUMepe
YEPHOMOPCKOTO MOGEPeKbs
Kpacnoaapekoro kpasi

AHHOTALUSA
B cratee paccMaTpUuBaeTCsl KOMIUJIEKCHOE BJIHMAHHUE PErHOHaJIbHBIX
(paKTOPOB HA pa3BUTHE HWHJYCTPHUH TYPH3Ma OTICJIBHBIX TEPPUTOPUIl Ha
npumepe KpacHogapcekoro kpas.
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ceTeBble OpPraHH3allK WHILY CTPHA

Typu3Ma.
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(861) 219-95-80,
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obaacTH

AHHOTaLMUS

Ha ceromusiunuii nedHbp rOCTHHUYHBIH OW3Hec — oaHa W3 Haubonee
OBICTPO Pa3BUBAIOIIMXCA OTpacicii, KoTopas HNPUHOCHT 3HAYMTEIbHBIM
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BapUaHTa Pa3BUTHS NAaHHOTO BUIA OM3Heca, 0COOEHHO B TAKOM 3HAYMMOM
TYPUCTCKOM perHoHe kak MockoBcKast 0671acTs.

KuoueBrie ciioBa MaJiblii FOCTUHUYHbBIN OU3HEC,
MockoBckasi 06J1aCTh, SKOJIOrMYeCKH i
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TYPH3M, TYPUCTCKHIA IIPOEKT.
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borauuk E.B. PernonajibHasi cTpaTerus pa3BHTHs
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TypHu3ma (Ha npumepe Kpacnoaapekoro

Kpas)

AHHOTaIHA

B cratbe paccMmoTpena mnpoGiieMa pa3sBUTHsI YeIOBEUECKUX PecypcoB
peruoHa,  ClelMaJM3HpYIOUIErocs Ha  TypusMe.  AHalusupyeTcs
COCTOSIHHE TPYIOBBIX PECYpCOB KOJUIEKTUBHBIX CPEICTB pa3MelleHust
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The role of the tourist resources in the
development of tourism business

Totonova, E.E.

Summary
This article examines the role of tourist resources in the development
of tourism business. Analyzes the value, the effect of tourist resources
for tourism development. Revealed that the tourism resources of the
northern areas can become a factor in the development of tourist
industry.

Tourism resources, tourism, tourist
industry, the northern tourism and
national parks.

Key words

Contact details 2/21 ul. Sergelyahskaya, Jakutsk — 16,
667016, (924) 661-21-55,
elena.totonova@mail.ru

Fokin, D.N. Economic factor in development of
the tourism industry of a region (with
Krasnodar region as an exemple)

Summary
The report tells about the combined effect of regional factors in the
businesses of the tourism industry in Krasnodar region.

Key words Complex of regional factors, tourism
separate areas, economic externalities,
post-Olympic period, network

organization of the tourism industry.

Contact details 149 ul. Stavropol’skaya, Krasnodar,
350040, (861) 219-95-80,

dmitriyfokin1983@gmail.com

Zdorov, S.A. Sustainable development of small

hotel business in Moscow region

Summary
Today the hotel business is one of the fastest growing industries,
which brings substantial revenue to the budget at various levels. The
trend of recent years shows, that the future belongs to small hotel
companies. In this connection there is a need to find optimal ways of
developing this type of business, especially in such a significant tourist
area like the Moscow region.

Key words Small business hotel, Moscow region,
eco-tourism, cultural tourism, tourist

project.

Contact details 705-55, Zelenograd, Moscow, 124489,

(905) 732-78-48, zdorov87@mail

Bogachik, E.V. The example of Krasnodar Territory
regional strategy for human resource

development in tourism sector

Summary

The article deals with the problem of human resource development in
the region, that is specializing in tourism. We analyze the condition of
labor resources for collective accommodation of tourists at Krasnodar
Territory. We claim the need for regional strategic approach to staffing
the tourism sector. Strategy is focused on groups of people who are
identified yet. Author proposes passport for human resource
development in the tourism sector, that is created.

Key words Krasnodar region, tourism, human
resources, strategic development, and

labor productivity.

25 ul. Stanichnaya, L.-200, Sochi,
354200, (918) 305-42-06,
bogachike@mail.ru
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Boarosa O.I1. O connanbHOIi 0TBETCTBEHHOCTH

OusHeca B COBpPEeMEHHBIX YCJI0OBUSAX

AHHOTAINA
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[lokasanbl npuMepbl M3 MHpPOBOH M eBponeiickoil npaxktuku. Taxxke
PaccMOTPEH YCHEIIHbI OMBIT POCCHICKMX MpeanpuHUMaTenei B aToM
cepe.
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AHHOTAINA
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Voltova, O.P. Actual corporate social responsibility

Summary
Considered are urgent theoretical and practical issues of corporate
social responsibility in Russia. Presented are examples from European
and worldwide practice. Considered is also successful example of
Russian entrepreneurs in the sphere.

Key words Corporate social responsibility, social

investment, patronage.

Contact details 17/2 ul. Sitsevaya, St. Petersburg,
197372, (812) 341-56-88,

oxanavoltova@yahoo.com

Nikiforov, E.S. Ways of formation of territorial logic
systems of regions and municipal
unions in conditions of partnership of

the government, business and citizens

Summary
In the article problem questions of formation of territorial logic
systems and their role providing appropriate functioning of an
infrastructure are considered.

Key words The territorial logistical system,
logistical chains, an infrastructure,
regions, municipal unions, strategic

partnership.

Contact details 270 Primorskoye shosse, St. Petersburg,

197706, 963-74-05, lukor@list.ru

Drozdetskaya, A.A. The problem economic-sociological
analysis of the conclusion of

monocities from crisis

Summary
The article deals with the situation of monocities of Russia and
grounds directions to overcome their crisis by means of diversification
of economic activities of the same including development of tourism.

Monocities, crisis, diversification,
tourism.

Key words

Contact details 21 ul. Sizova, St. Petersburg,
197349, (921)928-28-43,

Dalla.ct.spb@hotmail.com
Kostychev, S.N.

Development problems of the
entrepreneurship in the sphere of
housing and communal services of a

megacity

Summary
The article concerns on the current state and prospects of development
of business in housing-and-communal services sphere in the Russian
Federation, and in particular in St. Petersburg. Preconditions of
development of business in the sphere of a housing-and-municipal
complex of a megacity are defined.

Key words Housing-and-communal services,
megacity, small and medium business,
state-private partnership, safety of

enterprise activity.

Contact details 9 ul. Plovdivskaya, St. Petersburg,
192281, (911) 231-60-13,
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Crpensuenko B.B. MeToaH4YecKHe OCHOBBI OLCHKH Streltchenko, V. V. Methodical bases of estimation of
IKOHOMHYECKOii (P PeKTHBHOCTH economic effectiveness of business
NpeAnPHHHEMATEHCKHX innovation projects in housing-and-
HHHOBAIIHOHHBLIX POEKTOB B communal services
JKHJIHIIHO-KOMMYHAJIbHOM KOMILIeKce
AmnHoTars Summary

B cratbe  wucciemyrores — Bompochkl  oueHkM  akoHomudeckoit | The article analyzes aspects of estimation of economic effectiveness of

3 eKTHBHOCTH MpeINPUHUMATEIbCKUX WHHOBALMOHHBIX IPOEKTOB B
JKMJTALIHO-KOMMY HAJIbHOM KOMILIEKCE. O60ocHOBAHBI 4acTHbIE
MOKa3zaTead HMHHOBALMOHHOIO — Pa3sBUTUA  KHIMIIHO-KOMMYHAIBHOIO
xo3siictea. [lpemtoxkena mareMaTnueckas Mojelb JUISL  pacuera
9KOHOMHUECKOIl d((eKTHBHOCTH MHHOBALMil 1JIsL FPYIITbI OOLIECTBEHHO

business innovation projects in housing-and-communal services.
Particular indexes of housing-and-communal services innovative
developments are substantiated. A mathematical model for social
consume services is proposed.

NoTpedNseMbIX YCIyT.

KimtoueBsle coBa JKMITHITHO-KOMMY HaJIbHBIHT KOMITIIEKC,
9KOHOMHYecKas 3P PeKTHBHOCTD,
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MHHOBAIIMOHHBIE MPOEKTHL, OLIeHKa
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MHHOBAI[MOHHOTO PAa3BUTHS JKUITUIIHO-

KOMMYHaJIbHOI'O X035 icrBa.
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Key words Housing-and-communal services,
economic effectiveness, business
innovations, innovative projects,
calculation of effectiveness, indexes of
housing-and-communal services,

innovative development.
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