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SUMMARIES, KEY WORDS
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The global economic crisis and
tourism industry development

Kharlamov A.V.

Summary
Analyzed is the affect of the global economic crisis on the
development of the tourism industry in Russia. Special
attention is given to the development of areas with
opportunities related to the Olympics organization in Sochi
in 2014, as well as historical and cultural advantages of St.
Petersburg. Different industries servicing tourism are
discussed, taking into consideration the part of the
educational system in this process.

Global economic crisis,
structural changes, government
regulation tools, tour industry
infrastructure, educational
system.

Key words
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Kleiman A.A. A tour business strategy in
Russia in the financial-

economic crisis

Summary

In the situation of the financial-economic crisis, tour
enterprises have to make strategic decisions in line with
new conditions. The goal of a new strategy of a tour
enterprise is business survival and creating competitive
advantages on the tourism services market. Tour business
survival totally depends on its success in overcoming the
crisis, in today’s economy in the first place.

Financial-economic crisis,
tour enterprise strategy,
Crisis measures.
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Demchenko, S.G.,
Kabirov, I.S.

Tourism development in the
world financial crisis

Summary

Based on the theoretical presuppositions and research of the
world tendencies of tourism development in the crisis
conditions, the conclusion is made that the tourist flow has
reoriented itself to the home market, thus creating
conditions for internal tourism development.
Key words Tourism, internal tourism,

tourist, crisis, tourist flow.
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B 00J1aCTH TNPOCTPAHCTBEHHOIO I[UIAHMUPOBaHUS, (OpPMUpOBaHUS U
pPa3BUTHs PETHMOHAJBHBIX KIACTEPOB, PAaCCMATPHUBAIOTCS BOMPOCHI HMX
HCTOJBb30BAaHUSI B POCCHICKOM NMpaKTUKe PErHOHAIBHOTO YIpPABJICHUS.
[pencraBieH ONMBIT MPOCTPAHCTBEHHOTO TUIAHMPOBAHUS U Pa3pabOTKH
PETHOHANBHOTO TYPHUCTCKOTO Kiactepa B Pecrybmuke Kapenus.
Knrouesrie ciioBa [TpocTpaHcTBEHHOE
MJIAaHUPOBAHKE, PETHOHATBHBIN
TYpPUCTCKUH KJlacTep,
CTpaTerusi pa3BUTUS TypU3Ma.
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Tl'onuapos B.B. KoHTponbpHO-cHeTHBIE OpraHbl
BJIACTH U UX POJIb B
TOBBIIIEHUH UCTIOJHUTEIBCKON
JUCLUIUTMHBI OPraHOB

TOCYJapCTBEHHOTO YIIPABICHUS

AHHOTanuA

CraThsi  TOCBAIIEHa  HCCICAOBAHUIO  COBPEMEHHBIX  HpoOiieM
omnpeesieH s POJIM U MECTa KOHTPOJIbHO-CUETHBIX OPraHoOB B IpOLIECcax
MOBBIIEHUN UCTIOTHUTENbCKON AUCIMIUTUHBI OPraHOB UCTIOMHUTEIbHON
BJIACTH, a TaKXke pa3paboTke myTed ux paspemieHus. Ocoboe BHUMaHHE
yIENseTCsl MPOBECHHUI0 d(PPEKTUBHOTO U PE3yJIbTATUBHOIO KOHTPOJIS,
OLIEHKE W aHalu3y HCTOJb30BaHMsl  OIOKETHBIX  CPEICTB B
TypUCTHYeCKOH oTpaciu. BreisBreH psng mnpoOnieM, CBS3aHHBIX C
NOBBIIICHUEM  YPOBHS ~ MCIOJIHUTENILCKOM  JHUCLMIUIMHBI ~ OPraHOB
rOCY/IapCTBEHHOTO YNpaBlCHUS B cdepe Typu3Ma U Mpeuiaractcs psij
MEPOTPUATHI MO Pa3peIICHUIO TAaHHBIX TPOOIIEM.

Knrouessle cioBa Peruon, Typuctckuii knactep,
aHaJIu3 JIaHHbIX, OTKPBITHIN
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banamosa P.U. VrpasieHue miaHupOBaHUEM U
TIPOTHO3HPOBAHUEM
JIESTETbHOCTU TYPUCTUYECKOTO

NPEIIPUATHS

AuHHOTaLMS
B paGote 0000mIeHbl TEHICHIUH TUIAHUPOBAaHUS M MPOTHO3UPOBAHUS

JIeATEIbHOCTH ~ TYPUCTMUYECKMX  mpennpusaThid.  JlokasaHo,  4To
TUIAHUPOBaHUE M TEPCMEKTUBHOE  Pa3BUTHE  TYPHUCTHUYECKOTO
MPEANPUSATUSL  TPEACTaBIsieT  coOOH  KOMIUIEKC — HampaBlICHHUIL.

[IpenyoskeHa cxemMa TaKOro KOMIUIEKCA, AaHbl €ro XapakTepUCTHKA W
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Scientific principles of
spatial planning and cluster
policy in tourism (case of
the Republic of Karelia)
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KNKOYEBBIE C/IOBA.
84 KOHTAKTHbIE JAHHbIE
Cagenses 10.B., Hayunble ocHOBBI
Toncrorysos O.B. MPOCTPAHCTBEHHOTO

Summary
Analyzed are scientific theories in the area of spatial
planning, forming and developing of regional clusters,
along with the issues of their usage in the Russian regional
management, the Republic of Karelia being an example of
the practices indicated.

Key words Spatial planning, regional
tourist cluster, tourism

development strategy.
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Tolstoguzov, O.V.

Goncharov, V.V. Controlling authorities and
their part in enforcing
executive discipline of state

government bodies

Summary

Analyzed are modern problems of determining the part and
place of controlling authorities in enforcing executive
discipline of the executive bodies, as well as developing
some ways of their resolution. Special attention is given to
effective and productive control, estimation and analysis of
using budget funds in the tourism industry. Presented is a
number of problems connected with enforcing executive
discipline of the state government bodies in the tourism
industry, along with some actions of resolving these
problems.

Key words Region, tourist cluster, data
analysis, open-ended
question, typology of

consumers.
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Balashova, R.I. Planning and
prognostication management
of a tour enterprise’s
activities

Summary
Summarized are planning and prognostication tendencies of
tour enterprise activities, with planning and perspective
development of a tour enterprise being proved to be a
complex set of directions. A chart of such a complex is
presented, along with its description and suggestions how to
use 1t.
Key words Management, planning,
prognostication, activities,
tour enterprise.
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Pa3IUYHBIM OCHOBAHUAM M pPe3ynbTaThl PallOHUPOBAHUS TEPPUTOPHU
CTpaHbl B 3aBUCUMOCTH OT [OTEHLUAIa aKTUBHOIO TypU3Ma, KOTOPbIM
obnaznaroT cyobekTsl Poceuiickoil @enepanun.

KunioueBbie ciosa AKTUBHBIN Typu3M, BUJIbI

TypH3Ma, KIacCU(pUKALHL.

670047, r. Ynau-Ym,
yi1. CaxpsiHOBOIA, 8,
(3012) 433-635,
bat4@mail.ru

KoHTakTHBIC aHHbBIE

Mupsexanosa 3.T. KamacTp TypucTudecKkux
PECYpCOB B CHCTEME
YIpaBICHHUS PEKPEATHOHHBIM

[IPUPOJOI0JIb30BAHHEM

AHHOTaIus
B cratbe 060CHOBBIBaETCS HEOOXOAMMOCTh (OPMHUPOBAHHs KaaacTpa
TYpPUCTUYECKUX PECYpPCOB B HHTEpECax YCTOWYMBOTO YIPABICHHUSA H
pallMOHATIBHOTO  HCIIONBb30BaHUS ~ UMH.  PackpbIBaroTcs — OTarbl
(hopMHpOBaHHUS KaJlacTpa TYPHUCTHUYECKUX PECYPCOB.
Kntouessie crioBa TypucTuueckue pecypcesl,
KazaacTp, peecrp,
peKpeanoHHoe
MPUPOAOIIOJIb30BaAHKE.
KoHTakTHBIC TaHHBIC 680000, r. XabapoBck,
yi. Kum FO Yena, 65,
(4212) 22-71-23,
lorp@ivep.as.khb.ru

Kpsuios C.1O. YnpasneHue
KOHKYPEHTOCIOCOOHOCTBIO
WHHOBAIHOHHOTO TYPHCTCKO-
PEKPEealioHHOT0 IIPOEKTa:

KOHIIETITYaIbHBIA TOIXO0/T

AHHOTaLMS
B cTaThe (hopmupyercs MOHSITHE yrpaBleHHs
KOHKYPEHTOCIIOCOOHOCTBIO MHHOBALIMOHHOTO TYpPHUCTCKO-
PEKpealioHHOr0 TMpOeKTa M paccCMaTpUBAKOTCS €ro CojepiKaTesbHbIC
9JIEMEHTHI.

Knrouessie cioba PeruonanbHelil Typu3M,
MHHOBALMOHHBIH TYPUCTCKO-
peKpealoHHbIN TTPOEKT,
yIpaBIeHHE
KOHKYPEHTOCIIOCOOHOCTBIO.
KoHTakTHBIE NaHHbIE 197110, r. Cankr-IlerepOypr,
ya. Ilerpo3aBosckas, 13,
(812) 405-81-49,
mail@batp.ru

" Mirzekhanova, Z.G.
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Batotsyrenov, E.A. Active tourism classification

Summary
Presented is an active tourism classification developed by
the author, classification parameters being different. Also
presented are results of zoning the territory of Russia
according to an active tourism potential of each subject of
Russian Federation.

Active tourism, kinds of
tourism, classification.

Key words

Contact details 8 ul. Sakhanovoy,
Ulan-Ude, 670047,
(3012) 433-635,

bat4@mail.ru

Tourism resources cadastre
as part of a recreational
nature management system

Summary
Proved is the necessity of forming tourism resources
cadastre in order to manage them in a sustainable manner
and to use them reasonably. Presented are stages of forming
a tourism resources cadastre.

Tourism resources, cadastre,
listing, recreational nature
management.

Key words

65 ul. Kim-Yu-Chen,
Khabarovsk, 680000,
(4212) 22-71-23,
lorp@ivep.as.khb.ru

Contact details

Competitiveness
management of innovative
recreational tourism project:
a conceptual approach

Krylov, S.U.

Summary
Developed is the notion of competitiveness management of
an innovative recreational tourism project, with its essential
components being discussed.

Key words Regional tourism, innovative
recreational tourism project,
competitiveness

management.

Contact details 13 ul. Petrozavodskaya,
St. Petersburg, 197110,
(812) 405-81-49,

mail@batp.ru
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Koctses P.A. Bnusinue nuBepcudukanun
6u3Heca Ha
KOHKYPEHTOCIIOCOOHOCTh Ha
pUMepe IPUOOPETEHHUS
TypPUCTUYECKONW KOMIIaHHEeH
HH()OPMALMOHHOTO HHTEPHET-
MopTaja TyPUCTUUECKOTO
HalpaBJIeHUs

AHHOTaALMSA
B crarbe paccMoTpeHbl npodiieMbl BIMsSHUS JuBepcrdUKanny Ou3Heca
Ha €ro KOHKYpeHTOCHOcOOHOCTh. Ha mpumepe mnpuoOpeTeHHs
TYPUCTUYECKOH  KOMIIAaHHEH  HMHTEpHET-OpTajlla  TYPUCTHUECKOTO
HarfpaBJICHHsT PacCMOTPEeH S(PQEKT CHHEPTUH, KOTOPHIH MOXKET OBITh
NOCTUTHYT B pe3yJbTaTeé COBMECTHOM JESTeNbHOCTH OJTHX JBYX
HanpaBlIeHUH OM3HEca, BAMSHHE CHHEPTHU Ha KOHKYPEHTOCIIOCOOHOCTD
U mpoOiemMbl, BO3HUKAIOLUIME TIPU OpraHU3aldd  COBMECTHOM
NeSITeIbHOCTH.
Kurouessie cnosa Typusm, HHTEpHET,
KOHKYPEHTOCIIOCOOHOCTb,
CUHEPIHsl, KOHKYPEHTHOE
MPEUMYLIECTBO.

KonTakTHble naHHbIE 197375, r. Cankr-IletepOypr,
yi. lllepbakora, 29,
(812) 940-37-85,

9743752@mail.ru

Pons UnTepHera B
MIPUBJICYECHUU OT/ABIXAIOIMINX Ha

KypopT

Betutnes A.M.,
Amxkunanze S.A.

AHHOTALMS
B pabote mpeacraBieHbl AaHHbIE O posid MHTepHETa B MPHUBICYCHHU
OTIBIXAOUIMX HAa KypopT AHara. BhISBIEHO, 4TO B KaUeCTBE MCTOYHUKA
uHdopmauu o KypopTe VHTepHET 3aHMMaeT OJHY M3 BEIyLIMX
MO3MLMH, a YacToTa MOJy4YeHHUs HH(OpMAIMM O KypopTe uepes
WHTepHET CTaTHCTHYECKU JOCTOBEPHO YOBIBAaCT C BO3PACTOM M 3aBHCHT
OT CTaxa [oJjb3oBaresisi. [loka3aHbl ONpeAEiCHHbIE OTIUYHS B
MCTOYHHMKAX HHPOpPMAlMK O KypopTe y OTABIXAIOIIMX pa3HbiX 0a3
pa3MeleHusi. BpIsBIeHa OTYETIHBas TMOTPEOHOCTh OONBIIMHCTBA
OTAbIXAKOUIIUX BOCIIOJIB30BATHCA I/IHTepHeTOM BO BpeMﬂ npe61;13a1—1ml Ha
KypopTe.
Kirouesslie ciiosa WHTepHeT-MapKeTHHT,
OT/IBIXAOLIHE, KYPOPT.
Berutnes A.M.: 354000,
r. Coun, yi., CoBetckas, 26-a,
(8622) 65-02-09,
polina@sochi.ru
Amkunaanse S.A.: 354000,
r. Coum, yi., CoBerckasi, 26-a,
(8613) 33-26-09,
yaki2007@yandex.ru

KonTakTHbIC JJAHHBIC

Ba6anuukosa O.A. [IpoGieMb! ¥ TEPCIIEKTHBEI
Pa3BUTHS MOJIOAEKHOTO
TypHu3Ma B KOHTEKCTE
roCyJapCTBEHHON MOJIOAEKHOU

TMOJINTUKHU

AHHOTaALMS
B cratbe MOET peub O HEOOXOAMMOCTU BO3POXKAEHHS MOJIOAEKHOIO
CIIOPTUBHO-0310pOBUTENbHOrO Typu3Ma B Poccuu. Ilpemioxensl
BapHAHTHI YYacTHs PETHOHOB, TYP(GHUPM, HEKOMMEPUYECKHX OpraHH3aIuii
U BYy30B TYPUCTCKOro mnpoduias B peanuzauuu ['ocynapcTBeHHOH
[TporpaMmel pa3BUTHS MOJIOAEKHOTO TypU3Ma «Y3Hail Poccuioy.
KnroueBsie cnoBa MonoaexHblit TypHu3Mm,
nporpamMma pa3BUTHS,
MOJIOJIEKHAs MOJUTHKA,
CIOPTHBHO-03[J0POBUTEIBHBIN
TYPH3M.

196605, r. Cankr-IletepOypr,
[Mymikun, [TetepOyprekoe
mocce, 10, (911) 239-49-43,
babaolga@rambler.ru

KoHTakTHBIE JIAHHBIC

BECTHUR HAT No 4 (12) okradps — nexadps 2009

Business diversification
impact on competitiveness
(in case of purchasing a tour
info web-portal)

Kostyaev R.A.

Summary
Considered are some aspects of business diversification
impact on its competitiveness, including a synergy effect as
result of joined activities of two businesses, as well as a
synergy impact on competitiveness, and problems
accompanying a joint venture’s activities, a case of a tour
company purchasing of a tour web portal being an example.

Tourism, Internet,
competitiveness, synergy,
competitive advantage.

Key words

29, ul. Scherbakova,
St. Petersburg, 197375,
(812) 940-37-85,
9743752@mail.ru

The Internet in attracting
vacationers to resorts

Contact details

Vetitnev, A.M.,
Ashkinadze, Ya.A.

Summary
Presented is info on the importance of the Internet in
attracting vacationers to the Anapa resort. The Internet is
found out to take one of the leading positions, and the
frequency of getting info on a resort through it is
statistically going down depending on the age and work
experience of a user. Also presented are certain differences
in info resort sources used by vacationers of different
accommodation places, as well as a clear need of most
vacationers to use the Internet when staying at a resort.
Key words Internet marketing,
vacationers, resort.
Contact details
Vetitnev, A.M. 26-a ul. Sovetskaya, Sochi,
354000, (8622) 65-02-09,
polina@sochi.ru
26-a ul. Sovetskaya, Sochi,
354000, (8613) 33-26-09,
yaki2007@yandex.ru

Ashkinadze, Ya.A.

Babanchikova, O.A. Problems and prospects of
youth tourism development
in the context of the

government’s youth policy

Summary
Shown is the need to revive youth health and sports tourism
in Russia, as well as opportunities for regions, travel
agencies, nonprofit organizations and universities to
participate in the Federal Program of youth tourism
development "Explore Russia."
Key words Youth tourism, youth policy,
development program,
sports tourism, health
tourism.

Contact details 10 Petersburg shosse,
Pushkin, St. Petersburg,
196605, (911) 239-49-43,

babaolga@rambler.ru
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Pa3BuTHE MOJIOZIEIKHOTO
Typu3ma B Poccuu u 3a
pyOexxom

Opexosa E.B.

AHHOTaNUsA
B cratbe paccMOTpeHBI MPEUMYINECTBA U HEIOCTATKU MOJIOJEKHOTO
TypusMa B Poccunm u 3a pyOexom. BbusiBiieHBl 3aKOHOMEPHOCTH
pa3BuTH MojoaeKHOro Typusma. Kak BeiBog — B Poccum
MOJIOJIS)KHOMY TYpU3MYy Ha CETOAHSALIHMN JIeHb TI0Ka eué yaensercs
HEJOCTaTOYHOe BHUMaHME, HO OH JMHAMMYHO DPa3BHUBAETCS, TaK Kak
PBIHOK MOJIOJIS)KHOTO TypHU3Ma — CaMblii OBICTPOPACTYIIHMH B MHPE.

KnroueBblie ciioBa MosnosaexHbli Typu3Mm,
AKTUBHBIN OTJIBIX, OOIIECHHE,
HHTEpeC, TypUCTCKast
UH(paACTPYKTypa, HarpaBJICHHsI
MOJIOZICIKHOTO TypU3Ma.
KoHTakTHBIE TaHHbIE 197198, r. Cankt-IlerepOypr,
yi. [atunHckas, 4,

(921) 775-89-06,
oev13@rambler.ru

3akabayk S1.M. DoHI TYPUCTCKOTO
ofecrneyeHus: Kak
WHHOBAI[HOHHEIH MTPOEKT B

chepe Typusma

AHHOTaLUS

B crathe paccmarpuBaercsi mpobiema oOecredeHusi HalllMX TpakiaaH
MOJHOLUCHHBIM ~ OTABIXOM. JIisi  pewieHus  JaHHOHW — IpOOJIeMBI
npeylaraeTcsi HOBbIH — mpoekT co3paHus DoHxa  TYpUCTCKOTro
obecneueHus.  IIpoekT 1o3BosIeT  cO34aTh  OKOHOMHYECKHE U
COLMaJbHBlE  NPENNOCHUIKM A TNPOABH)KEHHMS  TYPUCTCKOH
KOHBIOHKTYPbl B CTpaHe, a Taioke OOeCHneunTh pPalHOHAIbHYIO
OpraHM3alMIo OT/bIXa HALIMX TPaXKIaH.
Kirouesbie crioBa OTapIX, TYpHU3M,
WMHHOBALMOHHBII NpoeKkT, DoHJ
TYPHCTCKOTO 00ECHeyYeHUs..

KoHTaKTHbIE JaHHbIC 197371, r. Cankr-IlerepOypr,
yu. [llaBpoga, 1. 21,

(905) 289-94-23,
foryanchik@inbox.ru
Bnacosa T.H. Cucrema TypUCTCKOTO
obpasoBanus B Poccun:
COCTOSIHHE U NEPCHEKTHBBI

AHHOTaNUsA
B cratee maercs KpaTkas HCTOpUYECKas CIpaBKa O 3apO>KACHUM U
pa3BUTMH  CHCTEMBl ~ TypuCTCKOoro  oOpasoBanusi B  Poccum,
AQHAJIM3UPYETCsl COCTOSIHUE €E SJICMEHTOB Ha COBPEMEHHOM JTalle,
0003HaueHbl OCHOBHBIE TPOONEMBl M 3aJaudl  00pa30BaTENbHBIX
yupexaeHui Ha OnuKalIyIo NepcrneKkTUBY, CBA3aHHYIO C MEPEX0I0M Ha
YPOBHEBYIO MOATOTOBKY M HOBBIC 00pa30BaTE/IbHBIC CTAaHIAPTHI.
KitoueBslie ciioBa Cucrema TypUCTCKOro
obpa3oBaHus,
o0pa3oBaTebHbIC YUPEKACHHU,
(benepanbHbie)
rocy/1apCTBEHHbIE
o0pa3oBaTebHbIE CTAHAAPTHI,
TYPHCTCKHE CHIELIUATIbHOCTH
(HampaBleHUs1), ypOBHEBAsI
cUcTeMa MOJrOTOBKH,
BosioHckuit npouecc.
KoHTakTHBIC JaHHbIE 197110, r. Cankt-IlerepOypr,
yi. [lerpo3aBoackas, 13,
(812) 235-50-66,
mail@batp.ru
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Orekhova, E.V. Development of youth
tourism in Russia and

abroad

Summary

Presented are advantages and disadvantages of youth
tourism in Russia and abroad, as well as some regular
features of youth tourism development. The conclusion
made is that youth tourism in Russia has not been given
enough attention so far, but it is developing dynamically as
the market of youth tourism is the fastest growing in the
world.

Youth tourism, recreation,
communication, interest,
tourism infrastructure, youth
tourism industry.

Key words

Contact details 4 Ul Gatchinskay, St.
Petersburg, 197198,
(921) 775-89-06,
oevl3@rambler.ru
Zakabluk, Y.M. A tourist support fund as an

innovative project in tourism

Summary
Considered is the problem of providing our citizens with a
valid holiday, as well as an innovative project of a Tourist
Support Fund to solve this problem. The project allows
creating economic and social preconditions to promote
tourist demands in Russia and to provide Russian citizens
with a decent holiday.

Vacation, tourism,
innovative project, Tourist
Support Fund.

Key words

Contact details 21 ul. Shavrova,

St. Petersburg, 197371,
(905) 289-94-23,
foryanchik@inbox.ru
Vlasova, T.I. The educational system for
tourism in Russia: current

state and perspectives

Summary
Presented is a brief historical review of the origin and
development of the Russian educational system for tourism,
its today’s constituents being analyzed and some main
problems and goals of educational establishments being
outlined for the near perspective connected with transition
to a level-based education and new educational standards.
Key words Educational system for
tourism, educational
establishments, (federal)
governmental educational
standards, tourism
specialties (directions),
level-based education,
Bologna process.

Contact details 13 ul. Petrozavodskaya, St.
Petersburg, 197110,
(812) 235-50-66,

mail@batp.ru
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CeBactbsiHoB [1.B. KomiuiekcHoe cTrpaHoBeieHHE
KaK Hay4YHBIN U
o0pa3oBaTenbHBIN 0a3KC B
CHCTEME TTIOATOTOBKH
CIIeIMATHCTOB 115 chepbl

TypHu3Ma

AHHOTAIUS

B crathe maeTcs XapaKTEepHCTHKAa CTPAaHOBEICHHUIO KaK KOMIUICKCHOM
reorpaduueckoil Hayke U ydeOHol aucuuruinHe. OO0CHOBBIBACTCS, YTO
CTpaHOBEAYECKas TMOJArOTOBKAa JO/KHA CTaThb BaXXHOW  YacThIO
npodeccuonanbHOro 0o0ydeHHs B cdepe MEKIYyHapOJHOTO TypHU3Ma,
COIMO-KYJIETYPHOTO CEpPBHUCA U TypH3Ma.
KiroueBsie coBa CtpaHOBeIeHHE, KOMIUIEKC,
Hay4YHas OCHOBA,
MEKIYyHApOAHBIA TypHU3M.

KonTakTHble 1aHHbIe 199178, r. Cankt-IleTepOypr,
10 nunus B.O., 33,
(812) 323-78-65,

ecolim@rambler.ru

T'ensman B 5., Anekcees B, IIpoGiembl Ipeno1aBaHus
Kotuxkos I1.E., HHGOPMAIIMOHHBIX TEXHOJIOTHI
Jlansko C.B., B TYPHUCTCKOM BY3€ B YCIOBHUSIX

TuxomupoBa A.A., XopommioB B.A.  mepexona K AByXypOBHEBOU

cucTeMe 00pa3oBaHuUs

AHHOTAIUA
B cratbe paccmoTpeHbl NMpoGiieMbl MpenojaBaHus HHGOPMaLMOHHbBIX
TEXHOJIOTMH B  TYpUCTCKOM By3€ B YCIOBHSAX Ilepexoja K
IBYXYpPOBHEBOH cucreMe oOpaszoBaHus. Ilokasano, uTo mnepexon
TYPUCTCKUX BY30B Ha IBYXypPOBHEBYIO CHCTEMY IOATOTOBKH TpedyeT
HOBBIX TMOJXOJOB K TMPENOJaBaHUIO JAMCLUUIUIMH HWHPOPMAIHOHHOTO
Gr0Ka.
KunroueBeie cioBa Bricuiee o6pa3oBanue, TypusM,
MH(POPMALMOHHbIE
TEXHOJIOTHH, TPEToiaBaHue,
Bosionckuii npouecc.

KoHTakTHBIC JaHHBIE 197110, r. Cankt-IleTepOypr,
yn. [lerpo3aBoackas, 13,

(812) 235-69-00, mail@batp.ru
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Complex country studies as
a scientific and educational
basis for professional
training of international
tourism specialists

Sevastyanov, D.V.

Summary

Country studies are characterized as a complex
geographical science and an educational subject. Training in
country studies is proved to become an important part of
professional training in international tourism, socio-cultural
services and tourism.

Country studies, complex,
scientific basis, international
tourism.

33, 10 Liniya V.O.,

St. Petersburg, 199178,
(812) 323-78-65,
ecolim@rambler.ru

Key words

Contact details

Gelman, V.Ya., IT teaching problems at
Alekseev V. 1., tourism college changing to
Kotikov P.E., a two level educational
Lanko S.V., system
Tihomirova A.A.,
Horoshilov V. A.

Summary

Considered are IT teaching problems at a tourism college
changing to a two level educational system, the transition of
tourism colleges to a two level educational system
demanding new approaches to teaching IT subjects.

Key words Higher education, tourism,
information technologies,

teaching, Bologna process.

Contact details 13 ul. Petrozavodskaya,
Saint-Petersburg, 197110,

(812) 235-69-00,
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