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Governmental authorities-business
cooperation in developing
government-private sector
partnership in tourism

Korolyov, N.V.

Summary
Presented is the core of government-private sector partnership,
as well as its main forms, main advantages, and arguments for
the government’s leading part in realizing projects based on
such partnership in tourism.

Key words Government-private sector
partnership, tourism, business,
forms.

Contact details 18, Ul. Kazakova, Moscow, 105064,
(495) 251-58-52, orgtour@mail.ru
Nikolayeva, E.Ye. Program and project development
activities of Rostourism in
government-private business
partnership in tourism

Summary
Shown are activities of Federal Tourism Agency of
implementing programs and projects based on government-
private sector partnership in tourism, with statistical data
specific for current Russian tourism being presented.

Key words Rostourism, government-private
business partnership, constituent
territory of RF, hotels.

Contact details 47 Ul. Myasnitskaya, Moscow,
107084, (495) 607-36-97,
rustourism@ropnet.ru
Kruzhalin, V.I. Government-private sector
partnership and tourist recreational
cluster generation

Summary
Presented is the core of tourism sustainable development, as
well as stages of forming tourist recreational complexes and
indicators of tourist destination sustainable development.
Proved are advantages of cluster approach and government-
private sector partnership in tourism development.

Key words Tourism, sustainable development,
tourist recreational complexes,
indicators, clusters, government-

private sector partnership.

Contact details 1 Lininskiye gory, sector zh.k. 105,
Moscow, 119992, (495) 939-47-17,

kruz@ikio.msu.ru
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BaiikoB E.A. locymapcTBeHHO-9acTHOE
MNapTHEPCTBO KaK OJWH U3 OCHOBHBIX
(hakTOpPOB AMHAMUYHOTO PA3BUTHS

TYPUCTCKOH OTpaciu

AHHOTaUUs
CraTbs TOCBsILEHa MPUMEHEHHIO MEXaHHU3Ma TOCYIapCTBEHHO-
YaCTHOI'O MapTHEpCTBa B cdepe TypusMa. PaccmarpuBaroTcs
KOMILICKCHBIE, IIeJieBble W 00eCHeUMBalOLe WNHBECTHULIMOHHBIC
MPOEKTHl Ha OCHOBE TOCYAapCTBEHHO-YACTHOTO TApPTHEPCTBA B
TypucTcKOoi  orpacii. [lokazaHa  3(QEKTUBHOCTH  3TOTO
MeXaHu3Ma Ha MPHUMEPe 0COOBIX IKOHOMHYECKHUX 30H TYpPHUCTCKO-
pekpealMoOHHOr0  Tuma.  [IpencTaBieHbl  CTpaTerMyeckue
uHBecTUIIMOHHbIE  npoekTbl  Caukr-IlerepOypra B dopme
roCyJapCTBEHHO-4YaCTHOTO [IapTHEPCTBA, OKa3blBaIOLINE
ompeJessiioliee BIMSHUE Ha pPa3BUTHE TYPUCTCKOM oTpaciu
ropoja.
KitoueBbie ciioBa TlocynapcTBeHHO-UaCTHOE
MapTHEPCTBO, TYPUCTCKAs OTPaciib,
ocobast 5)KOHOMHUYECKasl 30Ha,
WHBECTUIIMOHHBIHN MPOEKT.
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AHHOTaLMs
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peanu3anyuy METOIUKY B3siTa FOCTHHULA «Mapiian, 11 KOTOpon
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Kuntouessle ciioBa Crparerusi, METOAMKA, IPENIPUSTHE
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Smromkun B.A. MexanusMm ynpaBieHUs
HWHHOBAITOHHOH JIeSITeIbHOCTHIO
MaJIbIX NPEeAIPUSTUA TOCTUHUYHOIO
6usHeca

AHHOTaUUs
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JIeSITEJIbHOCTBIO MAaJIbIX CPEACTB PAa3MELICHHsI, OXapaKTEePU30BaHbI
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JIESITEBHOCTBIO.
KiroueBsie ciioBa Marble cpencTBa pa3MeIleHuUs,
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KonTakTHbIe naHHBIE 354000, r. Couw, yiu. Po3, 14,
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KOHTAKTHBIE IAHHBIE -9

Baykov, Ye.A. Government-private sector
partnership as one of the principal
factors for dynamic tourism

development

Summary

Considered is government-private sector partnership in tourism,
including complex, target and support investment projects, as
well as efficiency of this partnership, with special economic
zones for tourist recreation as case studies. Presented are
strategic investment projects of St. Petersburg as government-
private sector partnership, which determine the city’s tourism
development.

Key words Government-private sector
partnership, tourism industry,
special economic zone, special
economic zone

Contact details 29 Morskoy Pr.,

St. Petersburg, 197110,

(812) 230-00-15, mail@batp.ru
Evdokimov, K.O. Methodological principles of
strategies development for hotel
industry enterprises and their
financial and economical
competence evaluation

Summary
Presented are some methods of strategy development for hotel
enterprises, hotel “Marshal” being a case study applying a
scheme of strategy choice and confirmation of its positive
influence on the hotel’s different economic and financial
operations.

Key words Strategy, methods, hotel industry
enterprise, financial and economical

efficiency, strategic management.

Contact details 29 Morskoy Pr., St. Petersburg,
197110, (812) 230-01-93,

mail@batp.ru

Innovative mechanism for small
hotels management

Yanushkin, V.A.

Summary
Considered is a definition of small hotels (B&B hotels), as well
as innovative mechanism for small hotels management,
including its components.

Key words Small hotels, innovative mechanism

for B&B hotels management.

Contact details 14 Ul. Roz, Sochi, 354000,

(9882) 35-66-41, vitek7(@rambler.ru
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Cemusanos C.H.,
Jlapuonos B.B.

Pucku B Typu3Me U UX CTpaxoBaHHE

AHHOTaLH
PaccMoTpeHbl pUCKM TYpUCTUYECKUX KOMIIAHMM U TYpPUCTOB.
[IpuBenena knaccudukanys pPUCKOB, B TOM 4YUCIE PUCKOB B
TypusMe. PaccMOTpeHB! MeTOABl YNpaBIEeHHs pPHCKAMHU MpU
cTpaxoBaHuH. ONHCAaHO TMOBEACHHE MNOTEHIHMANBHBIX TYPUCTOB
OTHOCHUTEIIBHO CTPAXOBAHUS CBOUX TYPHUCTHUECKUX PUCKOB.
KutoueBsie ciioBa Puck cTpaxoBiuuKa, puck Typucra
(cTpaxoBarens), pUCK-MEHEKMEHT,
(YHKIUS TIOJIE3HOCTH CTPaxoBaTeNs
(Typucra), cyObeKTHBHAs
BEPOATHOCTB.

Cemusanos C.H.: 109383, Mocksa,
ya. [TonGuna, 64, (495) 353-68-75,
sns35311@Rambler.ru

Jlapuonos B.B.: 117392, Mockaa, yi1.
Bonbiias Yepkuzosckas, 11,

(499) 162-08-61,
vallarionov(@yandeks.ru

KoHTakTHbIE JaHHBIE

Moppamos C.B. locynapcTBeHHOE peryiupoBaHue B
ctepe TypusMa B LENSX PaCIIMPEHHUS
TYPUCTCKOTO PBIHKA U
OCYILIECTBJIEHUSI COLMATIbHOM

IOJIMTUKHU

AHHOTALUA
B cratee paccMOTpeHBl  3aqauM, LMW, TPHHIMIB |
MPUOPUTETHBIE HAMPABICHUS TOCYJAPCTBEHHOTO PEryIMpOBaHUSL
TYpPHCTCKOM JEATENFHOCTH B IENAX PACIIMPEHUS TYPUCTCKOTO
PBIHKA ¥ pean3alliy COLNAIBHOM MOMUTHKH.
KitoueBeble ciioBa ["ocynapcTBeHHOE perysiMpoBaHiue,
chepa Typusma, TypUCTCKas
MOJIUTHUKA, COLMAIIbHAS TIOJTUTHKA,
COIMATBHO-OKOHOMHYECKOE
pa3BHTHE.
197110, r. Caukr-IlerepOypr,
Mopckoit mip., 29, (812) 230-01-93,
mail@batp.ru

KoHTakTHBIC TaHHBIE

ConnanbHO-3THYECKHI aCIIeKT
[peAINPUHUMATENLCKOM
JIeSITEJIbHOCTH B TYPUHIYCTPUU

CmupHOoB A.B.

AHHOTaLHA
B craTbe npeyiokeHa KOHIEMIIUS COUaIbHO-OPUEHTUPOBAHHOTO
Ou3Heca B TYpUHIYCTPUH, ONpeAeTeHbl Hauboliee TUIHYHBIE
oOsi3aTenbHble  TpeOoBaHus K  Typdupmam. PaccMmoTpenbt
MOpPaIbHO-3THUECKHE ACTIEKTHI, COCTaBJISIIOLINE OCHOBY
KOPIIOPATUBHOW KYJIbTYpPbI TYPPHUPMBIL.
KitoueBsle ciioBa [MpeanpuHumarenbckas
JIESITETbHOCTD, COIIHATbHO-
OpUEHTUPOBAaHHBIN OU3HEC,
MOPaIbHO-3THUECKHE MPUHIIMIIBI,
KOpIIOpaTHBHAsI KyJIbTypa.
KonTakTHblE 1aHHBIE 198207, r. Caukt-ITetepOypr, mp.
Crauek, 154, (812) 334-38-36,
sab.05@mail.ru
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Selivanov, S.N., Risks and risk insurance in tourism

Larionov, V.V.

Summary
Considered are tourist and tourist companies’ risks. Risks are
classified, including those in tourism. Also considered are risk
insurance management methods, as well as potential tourist
behavior when insuring their tourist risks.

Key words Insurer’s risk, tourist’s risk (that of
an insurant), risk management,
insurer utility function, subjective

probability.

Contact details
Selivanov, S.N., 64 Ul. Polbina, Moscow 109383,
(495) 353-68-75,
sns35311@Rambler.ru

11 Ul. Bolshaya Cherkizovskaya,
Moscow, 117392, (499) 162-08-61,

vallarionov(@yandeks.ru

Larionov, V.V.

Mordashov, S.V. Governmental regulation in tourism
targeted at developing tourism
market and carrying out social

policy

Summary
Considered are tasks, goals, principles, and priorities of the
governmental regulation in tourism in order to develop tourism
market and carry out social policy.

Key words Governmental regulation, tourism,
tourism policy, social and economic

development.

Contact details 29 Morskoy Pr., St. Petersburg,
197110, (812) 230-01-93,

mail@batp.ru

Social and ethical aspect of
entrepreneurship in tourism industry

Smirnov, A.B.

Summary
Presented is a concept of socially oriented business in tourism
industry, the most typical mandatory requirements to tour
companies being defined and moral and ethical constituents of
a company’s corporate culture being discussed.

Key words Entrepreneurship, socially oriented
business, moral and ethical

principles, corporate culture.

Contact details 154, Pr. Stachek, St. Petersburg,
198207, (812) 334-38-36,

sab.05@mail.ru




AHHOTAL UMY,
KNIOYEBBIE CNOBA.

BECTHHR HAT Ne 2 (10) anpean - uionn 2009

3akabnyk S1.M. MHHOBAIIMOHHBIN IPOEKT IS
Pa3BUTHS MOJIOJEIKHOTO CEMEHHOTO
TypH3Ma B COBPEMEHHBIX YCIOBHSIX
AHHOTaLUsS
B cratee paccMaTpuBacTCs CEMEHHBIH [TOCYT Kak OAWH M3
ITaBHBIX ~ OJIEMEHTOB  CYLIECTBOBAaHUS ~ MOJOJOH  CeMbH.

AHaIM3UPYIOTCSl TYPUCTCKUE MOTHBBI, BIMSIOIIME HA pPa3BUTHE
Typu3Ma B COBPEMEHHBIX YCIOBHAX, IpeaIaraeTes
WHHOBAI[MOHHBIN MPOEKT Ul Pa3BUTHs MOJIOJEHKHOTO CEMEHHOTOo
Typu3Ma.
Kmouessle coBa MononexHslii ceMeHHBIH Typu3M,
TYPUCTCKasi MOTHBALHS,
HMHHOBAIIMOHHBII MPOEKT, OCHOBHbIE
TpeOoBaHMs K CO3AaHUIO TPOEKTA.
197371, r. Cauxt-IletepOypr, yi.
[aBpoga, 21, (905) 289-94-23,
foryanchik@inbox.ru

KoHTakTHbIE aHHBIE

Cenunkuna O.H. DKOHOMHUKO-Teorpadhuieckue
ACTICKTHI PA3BUTHS TEMATHYECKUX

MapKoOB B MHUpPE

AHHOTALUSA

B cratbe yTOuHSIETCS OIpelesieHHe TeMaTHYeCKOro rnapka,
MOAYCPKUBACTCS HHHOBAIIMOHHBIN XapaKTep ero COBPEMCHHOIL
MOJIEJIH, PACKPBIBAETCSl €0 COLMaIbHO-IKOHOMUYECKOE 3HAaYeHHE
W BAWSAHME Ha reorpaduio TYpUCTCKUX MOTOKOB B MHpeE.
AHanmu3upyroTcss  11o0albHBIE  MPOCTPAHCTBEHHO-CTPYKTYpPHBIE
CIABUTM B Pa3BUTHM TaKUX MApKOB. BBIABIAIOTCS 0COOEHHOCTH
MPOLECCOB PErMOHAIM3AIMM Ha MHPOBOM PBIHKE TEMaTHYECKHX
MapKOBBIX PAa3BJICUYCHUI.
KiroueBbie cioBa TemaTnueckuii napk, riaodanuzaius,
pEeTHOHAIN3AIHSI, CBUTH.

119992, r. Mocksa, I'CII-1,
Jlenunckue ropel, I3 MI'Y,
reorpadudeckuii paxynpTert, (495)
939-15-55, terlinkina@]list.ru

KoHTakTHbIE JAHHBIE

Betutnes A.M.,
Amxkunanze S.A.

HHTEepHET-aKTUBHOCTh CAHATOPHO-
KypOPTHBIX OpraHU3alliii KypopTa
Amnamna

AHHOTaL U
B pabore mnpencraBaeHbl pe3yibTaThl HM3YYCHHS HMHTEPHET-
AKTHBHOCTH CAHATOPHO-KYpPOPTHBIX OpraHU3alunil KypopTa AHama.
[Toka3aHo, YTO MHTEPHET-aKTHBHOCTb KYpPOPTHO-PEKPEallMOHHBIX
U TYPUCTCKHUX YUPEXKICHUH pa3IMYHBIX PalilOHOB KypopTa AHama
HEpaBHOMEPHA U OMpeNesieTCs pa3IuIusIMu ux 0a3 pa3meleHusl.
BbISIBIIEHBI OTIHYKS MHTEPHET-MapKETHHIa Pa3IMYHbIX THIOB 06a3
pa3MelleHHs, CBA3aHHBIX €O CHELUU(PUKOW HX MapKETHUHIOBOU
JIEATENBLHOCTH U KOEYHON EMKOCTBIO.
KroueBsie cioBa WHTepHeT-MapKeTHHT, CAaHATOPHO-
KypOPTHbIE OpraHU3allKH1, KypopT
Anana.

BerutneB A.M.: 354000, r. Coun,
yia., Coserckas, 26-a,

(8622) 65-02-09

Amxkunanze S.A.: 354000, r. Coun,
yi., CoBeTckas, 26-a, (8613) 33-26-
09, afsgutkd@mail.ru

KoHTakTHBIE TaHHEBIE

KOHTAKTHbIE IAHHbIE 8]

Zakabluk, Y.M. Innovation project for young family
tourism development in current

conditions

Summary
Considered is family leisure as the main mechanism of a young
family’s life. Analyzed are tourist motives affecting tourist
development in modern conditions. Offered is an innovation
project for young family tourism development.

Young family tourism, tourist motivation,
innovation project, principal project
requirements.

Key words

Contact details 21 Ul. Shavrova, St. Petersburg, 197371,

(905) 289-94-23, foryanchik@inbox.ru

Sedinkina, O.N. Economic and geographical aspects of

theme park development world-wide

Summary
Presented is a more accurate definition of a theme park, as well
as its social and economic value and influence on the
geography of tourist flows in the world. Analyzed are global
spatial and structural shifts in the development of such parks.
Specified are some features of zoning processes on the world
market of theme park entertainments.

Theme park, globalization, zoning,
shifts.

Key words

Contact details Geographical Department, GSP-1,
Leninskie Gory, Moscow, 119991,

(495) 939-15-55, terlinkina@]list.ru

Internet activities of sanitaria and health
resort enterprises at Anapa Resort

Vetitnev, A.M.,
Ashkinadze, Ya.A.

Summary
Presented are results of Internet activities of sanitaria and
health resort enterprises at Anapa Resort, which show this
activity differs depending on the region of their location.
Defined are some Internet-marketing differences of different
accommodation enterprises, based on their marketing activity
and bed capacity.

Internet-marketing, sanitaria and health
resort enterprises, Anapa Resort.

Key words

Contact details
Vetitnev, A.M. 26-a Ul. Sovetskaya, Sochi, 354000,
8622) 65-02-09

26-a Ul. Sovetskaya, Sochi, 354000,

(8613) 33-26-09, afsgutkd@mail.ru

Ashkinadze, Ya.A.
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Bynaroa FO.H. PazButHe rocymapcTBEeHHO-4aCTHOTO
napTHepcTBa B cepe TypuzMa
Boutorockoii 06acT Ha mpumepe
npoekra «Benukuii YcTior — poauHa

Jena Mopo3za»

AHHOTaUus
B crarbe mpeACTaBiEHBI JECATHJICTHHE WTOrH peau3aln
YHHKAJIBHOTO TYPUCTCKOro MpoekTa «Benukuii YceTior — poauHa
Jlema Mopo3a», KOTOpBIH SIBISIETCS BaXKHBIM  CPEICTBOM
BOCIIUTAHUS JETel, MOJIOJEKH, POPMUPOBaHUs 310pOBOro odpasza
KU3HU HacesneHus. OTmedaeTcs HEoOXOJUMOCTh IajbHEHIIEro
pasBUTHs TPOEKTa TOCPEICTBOM  TOCYAAPCTBEHHO-YaCTHOTO
MapTHEPCTBA B 4YacCTHU CO3JAaHUsI TYpPHCTCKOH, TPaHCHOPTHOH H
COLMATbHON HH(PPACTPYKTYPBI, KaIPOBOTO 00CCICUCHHUS.
KutoueBeie ciioBa Bosnorozckast 001acTb, TypUCTCKUI
IPOCKT, TYpUCTCKast
uH(}pacTpyKTYpa, MapTHEPCTBO,
3¢ PEKTUBHOCTb.
160000, r. Bonoraa, yn. KosneHckasi,
3,(8172) 72-47-30,
bun_78/78@mail.ru

KonTakTHBIC TaHHBIC

Typuctckuit 6uzHec [Ipumopckoro
Kpasi B yCJIOBHSIX MHPOBOIO
SKOHOMHYECKOTO KpU3HUca

Koconanos A.B.,
[Tnorkuna H.II.,
I'ymenuyk O.B.

AHHOTaLUS
B cratee paccMOTpeHBI MpoOIEMBI M MPEANOCBUIKUA Pa3BUTHA
TypHCTCKOro Ou3Heca B [IpEMOpPCKOM Kpae B YCIOBHSIX MHPOBOTO
’KOHOMMYecKoro kpusuca. [lokaszana mnpeoOnanarouas poib
PETHOHANBHBIX COLUAIbHO-DKOHOMUYECKHUX, IeMOTpadHIeCKuX U
OpraHM3allMOHHBIX  (PAaKTOPOB  HaJg  OOIIEPOCCHHUCKHMH B
BO3HUKHOBEHHH MPOOJEM MECTHOrO TYPUCTCKOTO KOMILIEKCA.
[IpennokeHbl PEKOMEHMAIMU, HANpPABICHHBIC HA COXPAaHCHHUE
TYpPUCTCKOro OM3HEca, OCHOBAaHHbIE Ha ombiTe Kpusuca 1998 r. ¢
YUETOM COBPEMEHHBIX peauii.
KiroueBrie cioBa PernonanbHblil TypusMm,
9KOHOMUYECKHH KPU3UC, TyPUCTCKUE
MIOTOKH.
Kocomanos A.B.: 690091,
r. Bnagusoctok, yn. CyxaHosa, 6,
(4232) 43-28-85, abkosvlad@mail.ru
[Tinorkuna H.IT.: 690038,
r. BiaguBocrok, yi. Aam. 3axaposa,
5, (4232) 41-23-33, kafopd@mail.ru
I'ymenuyk O.B.: 690012,
r. BnaausocTok, yi. CnupuaoHoBa,
28, (4232) 63-03-28, kafopd@mail.ru

KonTakTHBIE TaHHBIE

Mup3sexanosa 3.I".,
Jebenas U.1.,
Macnuuenko B.A.

OCOOEHHOCTH TYPUCTUYECKOTO
paliOHUPOBAHMS TEPPUTOPUH (HA
npumepe XabapoBCKOTo Kpasi)

AHHOTaUUs
B cratbe ompeneneHbl OCOOCHHOCTH U METOAMYECKHUE TPUEMBbI
TYpPUCTHYECKOTO PAalOHMPOBAHUS C1a00 OCBOCHHBIX TEPPUTOPHIA,
MO3ULMOHUPYIOLIMX HA CKJIA/IbIBAIOLIEMCS] PhIHKE TYPHUCTHUYECKUX
YCIYr TpPEeUMYIIECTBEHHO MPUPOJHO-OPUEHTUPYEMBIE  BHIbI
otapixa. Ha mpumepe XabapoBcKoro Kpasi MpeUIOKEH BapHaHT
TYPUCTUYECKOTO PaliOHUPOBAHMSI.
KutoueBsie ciioBa Typucruueckoe palOHUPOBaHUE,
TypUCTHYECKasi 00JacThb,
TypHUCTHYECKAsI IPOBUHIIUS,
TYypPUCTUYECKUI paiioH.
Mupsexanosa 3.I"., [leGenas N /1.,
Macnunuenko B.A.: 680000,
r. Xabaposck, yi. Kum-tO-Yena, 65,
(4212) 22-71-23, lorp@ivep.as.khb.ru

KoHnTtakTHbIe NaHHBIE

KOHTAKTHbIE JAHHbIE
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Bulatova, Yu.N. Government-private business partnership
development in tourism of the Vologda
area: case study of the project “Velikiy

Ustug — Motherland of Jack Frost”

Summary

Presented are results of the unique tourist project “Velikiy
Ustug — Motherland of Jack Frost” lasted for 10 years and
being an important means of educating children and young
people, as well as of forming a healthy way of living in
people’s mentality. Further development of the project is
considered as needed through government-private business
partnership in developing tourism, transport and social
infrastructure, and providing skilled specialists.

Key words Vologda area, tourist project, tourist
infrastructure, partnership, efficiency.

Contact details 3 Ul. Kozlenskaya, Vologda, 160000,

(8172) 72-47-30, bun_78/78@mail.ru

Tourism business of Primorskiy Kray in
the world economic crisis

Kosolapov, A.B.,
Plotkina N.P.,
Gumenchuk O.V.

Summary

Considered are some problems and prerequisites for tourism
business development in Primorskiy Kray in the situation of
the world economic crisis, as well as domineering of regional
social-economic, demographic and organizing factors over the
ones common for all Russia, when problems of the local tourist
complex arise. Taking into account the current situation and
1998 crisis experience, offered are recommendations directed
at conservation of the tourist business.

Regional tourism, economic crisis, tourist
flows.

Key words

Contact details
Kosolapov, A.B. 6 Ul. Sukhanova, Vladivostok, 690091,

(4232) 43-28-85, abkosvlad@mail.ru,

Plotkina N.P. 5 Ul. Adm. Zakharova, Vladivostok,
690038, (4232) 41-23-33, afopd@mail.ru,
Gumenchuk O.V. 28 UL Spiridonova, Vladivostok, 690012,
(4232) 63-03-28, kafopd@mail.ru
Mirzekhanova, Z.G., Specifics of tourist territory zoning
Debelaya, 1.D., (Khabarovsky Krai case study)
Maslichenko, V.A.

Summary
Considered are specifics and techniques of tourist zoning of
poorly developed territories, which mostly promote out-of-
town recreation activities on the tourist service market.
Khabarovsky Krai is taken as a case study.

Tourist zoning, tourist region, tourist
province, tourist district.

Key words

Contact details
Mirzekhanova, Z.G.,
Debelaya, 1.D.,
Maslichenko, V.A.

65 Ul. Kim-Yu-Chen, Khabarovsk
680000, (4212) 22-71-23,
lorp@ivep.as.khb.ru
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Oco6ast 59KOHOMUUECKast 30Ha U
TEPPUTOPUATIBHOE Pa3BUTHE TOPOIOB
baiikanbckoro peruona

IOpseBa H.B.

AnHoOTaIU
B cTaTthe 000CHOBBIBAETCS, YTO CO3JJaHHE OCOOOM SIKOHOMHUUYECKOM
30HBI TYPHCTCKO-PEKpealiMoHHOro tumna «balikanbckas raBaHb»
SABJIACTCA MOLLHbIM (baKTOpOM COLMAJIBHO-DKOHOMUHYECKOI'O
Pa3BHUTHs HE TOJBKO JIOKAJbHOW TEPPHUTOPHU, IJIC PEATH3YIOTCS
MPOEKTHl Pa3BUTHS TypH3Ma, HO M ropoma Yian-Yiad. DTo BO
MHOTOM OIpeJeisieT 3aJauyd TEePPUTOPHAIBHOIO pa3BUTHS U
dbopmupoBanus  3PPCKTUBHOTO  TYPHCTCKO-PEKPEAILMOHHOTO
KOMIUIEKCa, BIUSIOIEr0 Ha O(QQPEKTUBHOCTh  peaau3aluu
NPOEKTOB 0CO00I 3KOHOMHUYECKOHW 30HBI W CTHUMYJHPYIOIIETO
cOOCTBEHHOE pa3BUTHE.
KiroueBbie cioBa Typu3sm, ocobasi 3KOHOMHUUECKast 30Ha
TYPUCTCKO-PEKPEALIMOHHOTO THIIA,
TYPHCTCKO-PEKPEAIIMOHHBII
KOMILIEKC, (PYHKLIUH, pa3BUTHE.

670034, r. Ynaun-Ym,
yn. LluBunesa, 5, (3012) 44-53-07,

KoHTakTHBIE TaHHBIE

unv06@inbox.ru
Oxanoga 10.A. OcHOBHbBIE HaIpaBJICHUS
pedopmMupoBaHus CUCTEMBI
ynpaBieHus TypusMoM B CaHKT-
[lerepOypre
AHHOTALUSA
CraTbsi ocBsilieHa peopMHUPOBaHHIO CcyllecTByIolerd B CaHKT-
[letepOypre  CTpYKTyphl ~ TYPUCTCKOW  aJMUHMCTpAalUd U
COBEPILEHCTBOBAHUIO ~ METOJOB  PEryJUpOBaHUS  Pa3BUTHUS

Typuctckoro nenrtpa. ChenaH BbIBOA O  1LeIecO00OpPa3HOCTH
pedopMHUpOBaHUS CHCTEMBl YIpaBlicHHS Typu3MoM B CaHKT-
[MetepOypre. JlaHo ompeneneHue KOHKYPEHTOCIIOCOOHOCTH
TYPUCTCKOTO LEHTPA M pPAacKpbiTa CHUCTeMa [oKasareliel, ee
XapaKTePH3YOIIHX.

PerynupoBanue, TypUCTCKUI LEHTD,
KOHKYPEHTOCIIOCOOHOCTD, Pa3BUTHE,
cHcTeMa rokasaTesneH.

191123, r. Cankr-IletepOypr, yi1.
YaiikoBckoro, 62, (921) 655-13-69,
Juliana_2405@mail.ru

Kunrouesbie ciioBa

KonTtakTHbIE JAHHBIE

Bnacosa T.A. ConuaibHOE MapTHEPCTBO B
TYPUCTCKOM 00pa3oBaHUU: TEOPHUS U

OIIBIT

AHHOTaLHS
B crarbe paccMaTpuBalOTCSl TEOPETHUECKHE OCHOBBI COLIMATBHOTO

mapTHepcTBa B 0Opa3OBaHUM, AaHAIM3UPYIOTCS  HPOOIEMBI
COBPEMEHHOTO  POCCHICKOro  00pa3oBaHMs, B TOM YHCIE
Typuctckoro. OGOCHOBBIBAE€TCS ~ HEOOXOIUMOCTh  LIMPOKOTO

COLIMAJIBHOTO IapTHEPCTBA B MOATOTOBKE KaJpOB Uil HHIYCTPUU
Typu3Mma, NPUBOASTCS HpUMEPBI B3aMMOBBIMOZHOTO
COTpYQHUYECTBA Cdepbl 00pa3oBaHUs C padOTOAATETNSIMH U
JIPYTUMH COLIMAJIHBIMU MTApTHEPAMHU.

CouuanbHOe MapTHEPCTBO,
paboronatenu, npodeccuoHambHbIe U
00pa3oBaTeNbHBIC CTAHAAPTHI,
npogeccHoHanabHOe COOOIIECTBO,
00I1IeCTBEHHO-TPOdeCcCHOHATBHAS
AKKPEAUTALHSL.

197110, r. Cankr-ITetepbypr,
Mopckoii mip., 29, (812) 235-50-66,
mail@batp.ru

KitoueBbie cioBa

KonrakTHbie JJAHHBIC

KOHTAKTHbIE JAHHbIE

Yurieva N.V.
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Special economic zone and urban
development in the Baikal region

Summary

“The Baikal Harbour”, a special economic zone for tourist
recreation, is proved to be a powerful factor of social and
economic development of both the territory where tourism
development projects are realized and the town of Ulan-Ude,
this determining the tasks of forming and developing an
effective tourist recreational complex, which in its turn, affects
project realization in the special economic zone and stimulates

its own development.

Key words

Contact details

Yukhanova, Yu.A.

Tourism, special economic zone for
tourist recreation, tourist
recreational complex, functions,
development.

5 Ul Tsyvilyova, Ulan-Ude,
670034, (3012) 44-53-07,
unv06@inbox.ru

The main directions of reforming

the tourism management system in
St. Petersburg

Summary

Considered are the processes of reforming the current tourist
administration structure in St. Petersburg and improving
tourism administration regulation methods of destination
development. The conclusion is that these changes are

reasonable.

There a definition of tourism

centre

competitiveness and a system of factors characterizing it.

Key words

Contact details

Vlasova, T.I.

Regulation, administration,
destination, competitiveness,
development, system of factors.
62 Ul. Tchaikovskogo

St. Petersburg 191123

(921) 655-13-69,

Juliana 2405@mail.ru

Social partnership in tourism
education: theory and practices

Summary

Considered are theoretical principles of social partnership in
education, with some current Russian educational problems
being analyzed, including tourist education. Arguments are
given for wide social partnership in educating specialists for
tourism, illustrated by examples of mutually beneficial
partnership between the educational sector and employers and

other social partners.

Key words

Contact details

Social partnership, employers,
professional and educational
standards, professional community,
socio-professional accreditation.

29 Morskoy Pr.,
St. Petersburg, 197110, (812) 235-
50-66, mail@batp.ru
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